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2025-2026 oky skbLabIHA GiTipymi kKype 6ijiiM anymblIapsiHbiH (6akanasp)
AHNJIOMABIK 3002 TaKbIPbINTAPbIH, FHIJIBIMH JKeTeKIIiIePiH %oHe ChIH-MIKip

Oepywisiep Tizimin GekiTy TypaasI
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KOFaMBbI
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14-6a0b1HBIH ~ 86-TapMarbIHBIH
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TapMaKIIachblHa >KOHE YHMBEDCUTETTIH JUIUIOMIBIK JKYMBICTEI (3K00aHbl) OpBIHIAY
Typanbl epexeHis 7 6a6binbid 7.11 TapmarsiHa coiikec BYMBIPAMBIH:
1. 2025-2026 oxy »bUIbIHA TOMEH/IE KeCTeie KopceTiired 6iTipymi Kype 6imim
aTyIbUIAPBIHBIH JUIIOM/BIK %002 TaKbIPBINTaphl, FEUIBIMH JKETEKIIiIeP] XKoHE CHIH-TTIKIp
Gepyurinep Tizimi GekiTiICIH:
AunaoMabik #0062 TaKbIPINTAPbI JKoHE FHLIBIMH JKeTeKIIiaepaiH Ti3imi:

Frouibivu
AeTeKIiciHiy
Binim 6 3 1 AThI-3KOHI,
N | asymemapism HuniomMabik k006a TakbIpbiob! (3 Tinge) ———
ATbI-JKOHI Jape:xeci, aTarbl
Ka3zaxk Tizinge Opsic Tiniage AFBLIMIbIH
TiJiHge
1 2 3 4 5 6
«6B11102 — XaneikapaibIk koHe imKi Typusm» 6itiv Gepy 6araapaamacel, 3-Kype
1. | XKeukei6ait Hypus | Kazakcran CoBpemeHHEIE Modern ['y6apenko
EceHaBIKBI3bI Pecniybnukaceinia | HampaBlieHHS B Trends in Amnacracus
2. | Xonbapuc Hypait | FBI 9KCKYPCHSJIBIK | 3KCKypcHOHHOM | Excursion BsiyecnaBoBHa,
bBaybIpikaHKbI3bI KBI3MET obcmyXuBaHUH Services in the | PhD.,
3. | OmapoBa MyHnuc KepceTyaeri PecniyGmuxu Republic of KaybIMAACTBIPBLIF
PaliM)kaHKBI3BI 3aMaHayu Kasaxcran (Ha Kazakhstan aH npogeccop
4. | Oy#cenbaen GarbITTap npumepe ropoga | (the Case of (moleHT) M.a.
Hypnoyner (Typxicran xanacel | Typkecran) Turkistan)
Ep6onarynet MBICAJILIHAA)
5. | I[lepenoBa Ocens Kazak xankbIHBIH Pone The Role of
Hypnaske3el MOJICHH KYJIbTYPHOIO the Cultural
6. | Xomkxamona MYPaCBIHBIH ©3€KTi | Haclequs Heritage of the
[Mlax3ona 3KCKYPCHSIIBIK, Ka3axCKoro Kazakh People
TypryH6aitke3sl YCBIHBICTApAbI Hapoza B in the
181
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7. | CepxanoBa Mepe#t | kansmTacTsipynar | (OpMHPOBAHHH Formation of
XKanrackpizsl Bl poi aKTyaJlbHbIX Relevant
8. | Ataxanosa 9KCKYPCHOHHEIX | Excursion
I'ynpHaza TIPEIJIOKEHHH Offers
XacaHKbI3bI
9. | Aceuibex 'ayhap | actponomusiibik | IlepcrexTuBs: Prospects for | Jxaxcunuxon
HypnaHKbI361 TYpU3MII Pa3BUTHS the Anmac
10. | AunsMypaTKeI3bl JaMBITYIBIH ractpoHoMuyecko | development Wnec6aityisl,
CeBuHY NEepCIeKTHBAIApkl | I'0 TypHu3Ma (Ha of gastronomic | maructp, ara
11. | Apbictan6ait (Typkicran puMepe tourism (based | OKBITYLIBI
AstyneiM 06JIBICHI Typxecranckoit on the example
BepuKKbI3EI MBICAJIBIH/IA) obnactu) of the
12. | Onyapbek AKcayne Turkistan
HypnaHKpbi3b1 region
13. | XXanabek Ocen Onnaitn- CosepmencroBa | Improving the
IlepHexaHKbI3bI mnargopManapia | HHE IPOJaXK Sales of
14. | Hamusiiuen TYPHCTIK TYPHCTCKHX Tourism
Epkebynan KbI3METTEp/i YCIIyT Ha OHIaWH- | Services on
Hypxanysl caTyzel xeTinaipy | mmardopmax (Ha | Online
15. | Hoynerkast (Kazakcran OCHOBE Platforms:
Acnan a#MaKTapbIHBIH PErHOHAIBHOIO Evidence from
BaKpITXKaHYIIBI Taxipubeci OIbITa Regional
16. | Kyar6ait Acsunkan | Herizinue) Kasaxcrana) Practices in
FansmMyJisr Kazakhstan
17. | Opremosa Huropa | Konenepminep Amnanus Analysis of the
A3HU3)KaHKBI3EI KJIaCTepiHiH BO3MOXHOCTEH opportunities
18. | U3bacap Acens TypU3MIeTi KJlacrepa of the artisans’
ApcrnaHKbI3EI MYMKIHIIKTEpiH PEMECTIEHHUKOB B | cluster in
19. | Cagu AkTtinex tanzaay (Typkicran | Typusme (Ha tourism (based
Mo auKEI3bI KaJlachl npuMepe ropoga | on the example
20. | TopaGaeBa A3u3a | MBICAJIBIH/IA) Typxecran) of the city of
MapatoBHa Turkistan)
21. | EremGepni Ocen Kazaxcrangars! AHanus Analysis of the | Tarmanos
ParkpI3b! TYPHCTIK 3HAYUMOCTH Significance of | Ypman6ex
22. | Typapbexk UHLyCTPUSIAFEI ractpoHoMuYecku | Gastronomic CapmanoBuY
XKanaiiemv raCTpOHOMHAIBIK | X MeponpusaTuii B | Events in PhD., ara
Tney6epaikeizsl ig;mapanap,ubm TYPHCTHYECKOH Kazakhstan's OKBITYIIIBI
23. | NapxaH AKXKyHic MHBI3/IbUIBIFBIH HHIYCTPHH Tourism
Epkeranuxpizet Tanjgay Ka3axcrana Industry
24. | MbIp3axmeT
Alirepim
baybIpikaHKbI3BI
25. | Canapxan Anens | Typkicran Ananus Analysis of the
Ep6onkei3b1 OGIBICBIHBIH, raCTPOHOMHYECKO | gastronomic
26. | Anubex Tanuyp FaCTPOHOMHMSUIBIK | IO TYPHCTCKOTO tourism
AGUIra3bIKbI3EI TYpPHU3M 2JIeyTiH NOTEeHLHaIa potential of the
27. | CarbIHABIKOBA Tanaay Typxecranckoi Turkistan
XKanepke obnacru region
Myxammaganukens
bl
28. | Kapixay6aii Hypait




JlocaHKBI3EI

29. | Anun6exosa A#tbiv | Kazak yiTThiK Ouenka posu Assessing the
ASIHKBI3bI TaraMJIapbIHBIH Ka3axCcKoi role of Kazakh
30. | Treymaramberosa F&C’I‘pOHOM-HHHH.K HaIlHOHAIBHOMN na?ir:mal.
Kapuna TYPU3MJEri pejliH | KYXHH B cuisine in
Aptyposna Garanay TacTPOHOMHYECKO | gastronomic
31. | Ipumoxanosa M TypH3Me tourism
bepexe
ABayMypaTKbI3EI
32. | XKonibex
TypceHaii
KeHicOeKkKbI3bI
33. | AcaHxaHoBa Street food (keme | Omenka Assessing the
ApyxaHn TaramMIapsl) 3HaYUMOCTH significance of
KyaHBIIIKBI35I TPEHIHIH TpeHja street the street food
34. | bonar AiiHapa TypU3MIET] food (ymuumoit trend in
CepikKbI3b MaHBbI3/bUIBIFBIH enel) B chepe tourism
35. | Oyenbex Asina Garanay Typu3Ma
KanbosaTKpI3bI
36. | Yreranuesa
A#TxKaman
KenecoBna
37. | AbnynanmumoBa Bencenni TToTeHmuan Potential for AnumbexoB
Mapxaba TYpPU3MHIH apajlac | pa3BHTHS Developing Jamupbex
KamoIKOHKEI3BI MapLIpyTTapbH kombunupoBanH | Combined AckapbekoBuy,
38. | Kymaranu JaMBITy JIIeyeTi BIX MapIIpyTOB Active MarucTp, ara
AsynbiM (Typkicran aKTUBHOI'O Tourism OKBITYLIBI
Faburtkpizsl OOJIBICEIHBIH TypHu3Ma (Ha Routes (using
39. | Yrenbait ApaiineiM | MBICAJIBIHAA) IpUMepe the example of
Hyticen6aiKpi3bl Typxecranckoi the Turkestan
40. | Hypramu Hypaii obiacTh) region).
EpCiHKBI3bI
41. | Hypanu Mepeke Kasakcranga PaspaGoTtka Development
BakbITXKaHKBI3EI SMART typusm KOHLIEIIIHA of a SMART
42. | bucenranuesa TyXbIpbiMaaMacsiH | SMART-typusma | Tourism
Hypacem asipney (Typkicran | B Kasaxcrane (sa | Concept in
ANGEKKBI3BI KaJlachl npumepe ropoja | Kazakhstan
43. | A6ThIXaNH MBICAJIBIH/IA) Typkecran) (Case Study:
['ynnapa Turkestan
KanpIpKpi3sl City)
44. | AliteimGeroBa
AxboTa
MaxkcaTKbI3b1
45. | bamxkanos Jlanusap | KaszakcTanHBIH [Tytu The ways for
Hypnanyier epexie YCTOMYMBOIO sustainable
46. | Cynranranu KOpFaJlaTbIH pa3BUTHS tourism
Epacsun Taburu TypH3Ma Ha development
Fanemxanysisr ayMaKTapblHylaFel | 0c060 in specially
47. | Kaparaii TypusMai OXpaHAEMBIX protected
Hypcynran JaMBITY IbIH IPUPOJHBIX natural areas of
Amanrenmiyis TYPaKTHI XKOJIJaphl | TEPPUTOPHIX Kazakhstan




48. | Ceiicenbait (Ceipnapus— Kasaxcrana (na (using the
Myxkameranu Typxicran npumepe example of the
Fanemvoxanyer MEMJIEKETTiK Cripnapbs- Syr Darya-

eHipJiK Taburu Typxecranckoro | Turkestan
HapKiHiH rocyaapcTseHHor | State Regional
MBICAJIBIH/IA) 0 peruoHansHOro | Natural Park)
IPHPOJHOTO
napka)

49. | XKayxap Ceimbar Kasakcranna Anamus Analysis of the
AMaHyJUTaKbI3BI TYpU3MII TIOTEHIIHAJIA Potential of

50. | Amuprasuna [lasa | nameITyna TpaHcrpanuyHoro | Cross-Border
Kyatksi3bt TpaHcuIiekapanblK | corpyauuuectBa | Cooperation in

51. | Kanbapoaa BIHTBIMAKTACTHIK B Da3BUTHH the
Hypcayne TBIH JI€YETiH TYpH3Ma B Development
MaxMyTKpbI3bI Tajnaay Kazaxcrane of Tourism in

52. | Copcenbaii Kazakhstan
AsybIM
Epranukei3el

53. | Kadieipbex Hypaii | 'actponomusuibik | Ouenka piusaus | Assessment of Ob6aiKanbIp
JlapxaHKpI3b1 TYPHU3MHIH ractpoHomuyecko | the Impact of | Hypneixan

54. | bab6aitbex Hypua | sxeprimikri ro TypH3Ma Ha Gastronomic Opasosuuy,
Baypip)xaHKEBI3BI SKOHOMMKAHEIH POCT MECTHOM Tourism on MarucTp,

oCYyiHe BIKIIaJIBIH 9KOHOMUKH (Ha Local ara OKBITYIIEI

55. | Kepimxan Banayca | 6aramay npumepe ropoga | Economic
BaybIpxaHKBI3bI (Typxicran xanacer | Typkecran) Growth (Using

56. | A6ybGakupos MBICAJIBIH/IA) Turkestan City
CHpOXUIIMH as an Example)
Junmypoayist

57. | barmatke3el Asusza | Epekme ITyTu pasBuTus Ways to

53. | AGaer Banmyp KOpFaJIaThbIH TYPUCTHYECKOM deve?lop

Taburu JEATENBHOCTH B | tourism
ARIOCKEG aymakrapza ocobo activities in

59. | Arnibait ¥mxanrac : A ¢
Jp TYPUCTIK KBI3METTI | OXpaHsIEeMBIX specially

&0, | Topexar Asing JaMBITY JKOJIJAphl | IPHPOIHEBIX protected

! e (Kaparay KopeIFbl | TeppuTopHsx (Ha natyral areas
MBICAJIBIH/IA) npuMepe (using Karatau
Kaparayckoro Reserve as an
3al0BE/IHUKA) example)

61. | Abaykapumosa Erne xacrtarb Typusm s Tourism for
Xunona asaMarrTapra rpaxKaaH Elderly
Abny6aceiToBHA apHaJiFaH TYpH3M: | HOXHJIOro Citizens:

62. | FOnpambGaesa XKEKE KbI3METTep BO3pacTa: Personalized
Wnnupa HHJMBHOyalbHBIE | Services
XyCaHKBI3bI YCIyTH

63. | XKambynbaena
Kamunna
XomapTKeI3bI

64. | Opbinbacaposa
ApyxaH
JKannockpizer

65. | Paxmarynnaepa Typusm AHanu3 nyTte Analysis of the
Madrtyna HHIYCTPUSACHIHBIH | pa3sBHTHS development




AXMaIDKOHKBI3BI JaMy JXOJliapblHa | HHAYCTPHH pathways of
66. | Asarosa Illax3oma | TanAay (Typkicran | Typusma (na the tourism
YacanopHa 06JIBICHI npHUMeEpe industry (using
67. | Anumosa FOnays MBICAJIBIH/IA) TypkecTaHcKo#H the example of
AIAIIKBI3BI obacTty) Tur‘kestan
68. | Anen Astyxan region)
Cadapranuke3el
69. | Ycen I'ynuas Mobunsai Onenxka Assessment of | Koxxaxmer
AlIMpPaTHKBI3EI KOCBIMIIIATIapMEH s¢dextusHocTr | the Ajirepim
70. | MynaiiT6ac TYPUCTIK u(ppOBU3ALUY effectiveness CeilijasbIKBI3H,
Taburar MapIlIpyTTapasl TYPUCTCKHX of digitalizing | marucrtp,
AHRJOCKBI3BI IUPIaHABIPYIBIH | MapIIPYTOB C tourist routes ara OKBITYIIBI
71. | Hyparait [llyreuta | THIMALIITIH IOMOMIBIO through mobile
Kypmanraseikpizel | Oaranay MOOHIIBHBIX applications
72. | TynebekkpI3nl (Kazakcran npunoxenuit (Ha | (based on the
XKanens Toxipubeci npuMepe experience of
MBICAIIBIHA) kasaxcraickoro | Kazakhstan).
OIIBITa
73. | Alinap Pabura Kasaxcranma Anami3 BmusHus | Analysis of the
CepiKKbI3bI XaJIbIKapaJIbIK BH30BOT0 U Impact of Visa
74. | Pexenosa Cayine TYPU3MHIH [IaCIIOPTHOTO and Passport
Byxapbaii ku3u JlaMyBIHa BU3QIBIK | pe)KHMa Ha Regimes on
75. | Kaxcei0aii ['ynHas | XKOHE NACHOPTTHIK | pa3BUTHE the
©O0611pa3akKbI3kI PEXHUMHIH ocepiH | MexayHapoaHoro | Development
76. | Paxeimbait [luana | Tanjay TypH3Ma B of
OcymxaHKBI3BI Kazaxcrane International
Tourism in
Kazakhstan
77. | Peicban Kapakat CaybIKTEIpY CosepmencrBoBa | Improving the | XKonmanosa
MyparanbiKpi3bl TYpH3MiH HUQPIBIK | HAE ynpaBieHus | Management Hasepxke
miatgopmanapMesr | o3nopoButensHbl | of Wellness KanaltapKeI3bl,
78. | AGoubunanosa Gackapynbl M TYPH3MOM C Tourism MarucTp,
Manuna KETINIipy IIOMOIIBIO through Digital | ara OKbITYIIEI
[Tlaxu3aaKbI36I (Typxicran H(GPOBBIX Platforms
79. | Mennexan Xancas | O6NIBICBIHBIH matdopm (Ha (Using the
Jaiipabaitkei3bl KYPOPTTBIK npuMepe Resort Areas
80. | XKakchUIBIKOBA aiMaKTapsl KYPOPTHBIX 30H of the
Apyxan MBICAJIBIH/IA) Typxecrancko#t | Turkestan
EpnaHKpI3bI obnactu) Region as an
Example)
81. | Kapambaena DKOJIOTHSIIBIK, Onenka Assessment of
Hypaiibim TYPH3M 2JIEYETiH NOTEHIMala the Ecotourism
AnBaThIPKHI3EI baranay skosioruyeckoro | Potential (A
82. | Kanekem: Hazepke | (Typxicran TypusMa (Ha Case Study of
AHNTKaHKBI3bI 06IBICHI npuMepe the Turkistan
83. | Enrait lllsmap MBICAJIBIH/IA) Typkecranckoi Region)
84. | Kaparait obnactu)
Cannyraim
Kyp6ananikbi3ei
85. | Banrabaii XKaunyp | Kasakcran Men Cpasuurensueii | Comparative blp3a Bexsar
Hypranukpizel [IBe#inapusaars aHanus cucreMbsl | Analysis of the | IllskiMypaTKbI35l,
86. | Acbuibek Apaii TYpH3M IO/ITOTOBKH Tourism MarucTp, ara




Cepik60oIKBI3EI MaMaHIaphIH cnenuanmicToB mo | Education OKBITYLIBI
87. | CabripoBa Axap naspray JXYWeCiH | TypU3My B System in
BepuxoBHa CaJIBICTBIPMAJIBI Kasaxcrane u Kazakhstan
88. | LllapabutaunoBa Tannay [Isetinapuu (Ha | and
Xaitpunca (XaspIKapabIK pUMepe Switzerland
BabupKBI3EI MEUMaHO0CTBIK Mexmynaponsaor | (Case Study of
)KOHE TYpHU3M o yHuBepcutera | the
YHHBEPCHUTETI rocrenpuuMcTBa | International
MBICAJIBIH/IA) U TYpH3Ma) University of
Hospitality and
Tourism)
89. | Aranin Apyxax Bonamakrarsr Amnanus BnusiHus | Analysis of the | AGnu6Gaepa
EpiaHKBI3bI TYPHUCTiK 6ymymmx impact of Kamuna
90. | Copcenbex TPEHATEPIIH TYPHCTHYECKHX future tourism | JlayneTKpIzsl,
Apyxan oCepiH Tajgay TPEHJIOB trends. MarucTp, ara
Hypnpib6ekkp13n1 OKBITYIIIBI
91. | XXonngacosa
'ynxaar
XaKUMKaHKBI3bI
92. | Mapuxosa
Hypnona
X0&Ty1aKbI3k]
93. | Maxau6erxan Typucrik Onenka BnusHus | Assessment of
Anpnana HH(}paKypbUTEIM TYPHCTHYECKOMH the impact of
MypaTKpi3bl HBIH aliMaKTarbl UHQPaCTPYKTYphl | tourism
94. | babamxkanoBa TYpU3MHIH Ha pa3BUTHE infrastructure
Juana JaMybIHA 9CEpiH TypH3Ma B on regional
JlaBpoHGEKKBI3bI Baranay peruone tourism
95. | Capuesa Aiiryn development.
BarmaTKpI3bI
96. | Enrait Cepik
(51713 0%) 83
97. | Ucnamosa OJIeYMETTIK Anamu3 BmusHus | Analysis of the
Kaunaprynb MEIHaHbIH COLMAJIBHBIX Impact of
CarembikoBHA TYPHUCTIK Mezua Ha Beibop | Social Media
98. | Tackapa bamxan GarbITTaphl MEH TYPHCTHYECKHUX on Choosing
BepauKyaKeI3E! KOHaK yinepai HalpaBIICHUH U Tourist
99. | Meiipxan Xanar TaHJayFa oCepiH TOCTHHHI] Destinations
OmxacKbI3bl Tanjay and Hotels
100.| Tynoran Hypcoyne
Kanapi6aiiKb1361
101.| Box6aubaii [acTpoHOMUSIBIK | MapkeTHHr u Marketing and
Mapikan TYPH3MHIH pexnaMa advertising of
Meip3abaiiKeI3s! MapKeTHHT] )XoHe | raCTPOHOMHYECKO | gastronomic
102.| Temipxau Capa YKapHaMacCkl ro Typusma tourism
baThIpKEI3EI
103.| KanaeiGekKpbI3b1
AstynbiM
104.| Ucarait Asxan
MeneTKbI3h!
105.| Ubaitnunna Ilerenmix Pazpaborka Development
Mepeiibek TYpPHUCTEPAI MapKkeTHHIoBbIX | of marketing




Kanatynsl TapTyJa CTpaTeruy mno strategies for
106.| ApaszoB CamaHnap | MapKETHHITIK IIPUBJIEYECHUIO attracting
Janakanyisl CTpaTerusyiapasl HHOCTPaHHBIX foreign tourists
107.| Mamarpaumos azipiey TYPHCTOB
Juépbek
Babypyibl
108.| Mckanpeposa
CeBuny
DnapKbI3bI
109.| XKymabekKpbI3nl Mopnenu mypausiH | Biausaue The Impact of | 6parumoB
Apyxan TYPU3MHIH KyJIbTYPHOTO Cultural MypaTt
110.| Xanuropa Tamuna | gamybiHa acepi Hacjeaus Ha Heritage on Konriparbaepuuy,
JlaMupPKBI3EI pa3BUTHE Tourism Marucrp,
111.| KangsipoBa AMuHa TypHU3Ma Development | ara OKBITYLIBI
[lyxpaTKbI3bl
112.| Txamanosa Asusa
JIUnbImaTKe36l
113.| Cepikkanu banayca | Kasakcranra Uccnenosanue A Study of the | ©6aipazakor
Pycnankei3sl KeJTyIIi onelTa TypuctoB | Experiences of | Hypxan
114.| Tenenni Mepeit TYPUCTEPAIH IOCELIAOIIUX Tourists MyxTapyisl,
AW IBIHKBI3BI ToXipubecin Kazaxcran, Ha Visiting MarucTp, ara
115.| Bunanor Caken YouTube ocHose YouTube- | Kazakhstan OKBITYIIEI
Maxmymyibr BHZIe00II0rTapE! BU1€0610r0B Based on
116.| Konucbaepa HETi3iHIe 3epTTey YouTube
Aljirepum Videoblog
MypaToBHa
117.| Ay6axupona AcTaHa KOHaKy#H Wzyuenue Examining the
Anemu EpnanoBna | uHnyctpusceiHga | a¢pdexrusnoctu | Effectiveness
118.| Konbait nusc KbI3MET CallachIH e-WOM B of e-WOM in
Bonatysel xKakcapTyaa e- HOBBILICHHH Improving
119.| Opasosa Kapuna WOM thiMainiria | xauectsa Service
AciaHKBI3BI 3epTTey obcnyxuBanus B | Quality in
TOCTUHHYHOM Astana’s
HHIYCTPHH Hospitality
AcTtaHsl Industry
120.| XXannap6ek Anmvatel Typu3MiHe | AHanu3 BiusiHEsA | Analysis of the
BipxaHnsmM YouTube YouTube-noros | Impact of
BakpIT)KaHKBI3EI BJIOITAPBIHBIH Ha TYpH3M B YouTube
121.| Hasuposa ocepiH Tangay Anmarsl Vlogs on
Mycnuma Tourism in
I1lo6axpamoBHa Almaty
122.| ®apxanosa
3uénaxon
AnbexkoBHa
123.| TonamaToBa
Capeuno3
OnumiKaHOBHA
124.| Tymap6exk I'AX nepexrepi Amnanus kadectBa | Analysis of the
Mapikanryin Heri3inzae TypucTtHyeckoro | quality of
125.| Anumxan AsyneiM | AsMaTeiarst CepBHca B tourist services
EpixaHKbI3EI TYPHCTIK CEpBHC AnmMartsl Ha in Almaty
126.| Opazanuesa caracelH Tanaay OCHOBE JJaHHBIX | based on GIS




Hypuns I'UC. data.
MapaTKp13e!
127.| Cnambex Markan
Mypatyiisi
128.| Baitmaxan6er Typxkicran Uzyuenue Studying
Mepei KanachiHa Kelnred | yaopneTtBopéunoc | Tourists’
JKanbonaTKbI3sl TYPUCTEPIH TH TypucToB ¥ ux | Destination
129.| Ecenrennuesa JECTHHALUAFa HaMepeHHH Satisfaction
[Ilanarar KaHaraTTaHybl MEH | IIOBTOPHOIO and Revisit
MyXTapKbI3bl KaiTa Kelly HHETIH | BU3UTA B TOPOJ Intentions in
130.| Hypmyxam6er 3epTTey Typxecran Turkistan
ApnaH OceTyis
131.] Kaceimbex
Alirepim
MapaTtkpi3s!
«6B11103 — DKcKypCHAIBIK KbI3METTEP/Ii JKoHE HKeKe TypJ1apAabl YHbIMAACTBIPY» Ginim Gepy
barpapaamacel, 3-Kypc
132.| I'axcaiin Enuxokan | «Benricia «Heun3zpecTHbIit "Unknown Anmumbexos
Kazakcrany: Kazaxcrany: Kazakhstan": | lamup6ek
133.| Kazax6aii Kenecrik paspabotka Developinga | Ackap6Gekouuy,
Aliabubi ©OHEPKACINTIK KoHuenuuH TypoB | Concept for MarucTp, ara
Kazax6aikeI3el MYpaHbIH 1o pectunanusM | Tours to OKBITYLIBI
134.| Konenosa Omuna | 6arsITTaphina COBETCKOI0 Destinations of
LoMImKBI3BI Typiap HHJyCTpHAJIBHOIO | Soviet
135.| Kemnaii I'yncesim TYXKBIPIMIaMachlH | Haciuexus (Ha Industrial
MamaiKpI3b1 asiprey (Typkicran | mpumepe Heritage
06JIBICHI Typxecranckoit (using the
MBICaJIBIH/IA) obnacTn) example of the
Turkestan
region)
136.| Kaneibaesa Jlaypa | Meitpamxananapia | Anamms Analysis of the | JKonmanosa
Hypmaxan6eTkusu | Fbl YATTHIK Taram BIIMSTHUS Impact of Hasepxe
137.] 3axuposa Cepuny MOJICHUETIHIH KyJIBTYpBI National JXKanait 1apKbI3bl,
VKpaMKBI35] Typncrix_ HallMOHAIIBHBIX Cuisine _ Marucrp,
138 Axanosa Ax6oTa KBISMETTIH 6mon B Culture in ara OKBITYLIEI
Arrratiani JaMybIHa acepi pecTopaHax Ha Restaurants on
139, Mbmbait Apysan | T&148Y (1465 pa3BHTHE the
Kanremsapene | MEHPAMXaHACHI TYPHUCTCKHX DeveloPment
MBICAJILIH/IA) ycnyr (Ha of Tourist
npuMepe Services (A
pecropana 1465) | Case Study of
the 1465
Restaurant)
140.| Koprau6ai Typxkicran Onenka posu Assessing the | W6parumos
XKancas KaJTaChIHBIH meponpusituii 1 | Role of Events | Mypar
Kat#ipatkpi3bl KEPTriUTIKTI bectusaneii B and Festivals KoueiparGaesuy,
141.| Usatynna lunapa | Typusmai [IPOJBMIKCHHH in Promoting Marucrp,
EpMmaxaHKpI361 umrepineryzeri ic- | MecTHOro Local Tourism | ara oKkbITYy1IBEI
142.| Komkap6aii Lapajap MeH Typu3Mma B ropoze | in Turkestan
Kapakar (ectuBansnepnin | Typkecran

MaxCyTKbI3bI

peuiH Garasay




143.| CeliTxxanbaposa
Mepeii AGUIKBI3EI
144 .| HypnerxauKei3el Typucrix Ouenka Assessment of
BipraHemm KaHaraTTaHy MEH | TypHCTHYecKoro | tourist
145.| Beiicenanu KbI3MET KOpCeTy yIOBIeTBOpeHus: | satisfaction
[ITamarat canaceH 6aranay | ¥ KayecTsa and service
HypassIKbI3sl (Typkicran Kanackl | 0GCITy>KHBaHUS quality (based
146.| Kagsipami MBICANIBIHAR) (na mpumepe on the example
Canranar ropozaa of the city of
Kyanbimke3sr Typkecran Turkistan)
147.| TokrapoBa [Mudpnsix [Iytu Ways to
Axmapan MapKETHHT MIOBBIIICHHSA Increase the
CepukoBHa Kypasiapsl IpUBJIEKaTeNbHOC | Attractiveness
148.| Maxamberani apKbUIBI TYPDUCTIK | TH TYPUCTCKHX of Tourist
[lepxan NECTHHAUMSIApALl | JAECTHHAIMIA C Destinations
Kanupxanyis H TapTBIMIBUILIFBIH | IIOMOIIBIO through Digital
149.| Xanuna Hypacein | apTTHIPY KONAAPhl | HHCTPYMEHTOB Marketing
AGyTanbImyIibl (xacimophIH 1H(bpPOBOro Tools (a Case
150.| Apreinbait MBICAJIBIHIA) MapKeTHHra (Ha Study of an
Astyneim npuMepe Enterprise)
baxbBITKaHKEI3E] NIpEATIPUATHS)
«6B11105 —Typucrix necruHanmsIap MeHeKMeHTD Giim Gepy Garmapiaamackl, 3-Kype
151.| Mycanuun Banayp | Digital-mapketunr | Ipoasuxenue Promotion of | JIxakcHIHKOB
FannxaHKpI3bI asChIHJA TYPUCTIK | TYPHCTCKHMX Tourist Anmac
152.| Myca Aiinens INEeCTHHAIMANAPAbl | AECTHHAIIMHA B Destinations in | Wnecbaityisr,
KanarGekkpi3n1 QNIEYMETTIK COIMATBHBIX Social Media | marucTp,
153.| Bepikkanosa Keninepze CeTsAX B paMKax within the ara OKbITYLIbI
Huana inrepinery digital- Framework of
ACBINIOEKKBI3BI (Typxicran MapKeTHHra (Ha Digital
154.| BapatoBa AskaH 06JIBICH npuMepe Marketing:
EpMekKpI3bI MEICAJIBIH/IA) Typxecranckoi The Case of
obJacTH) Turkistan
Region
155.| Ymyp3axoBa Acen | Typuctik @opmupoBanue | Formation of
[Tynat ku3u JECTHHALMSIIAPAE! | PErHOHAIBHOIO Regional
156.| XKexcenbek OpeHauHITEYIE HUMUIDKA TIPH Image in the
Axnein alMaKThIK OpenauHre Branding of
Cepik60ICBIHKBI3EI | MUK/ TYPHUCTCKHX Tourist
157.| )Kanabaepa AsiHaT | KaJBIITaCTHIPY JectuHanmii (Ha | Destinations
Oyen0anKbI3bI (Typxicran npumepe (A Case Study
158.| 3ynnmyxap Tuna 06IIBICE Typxecranckoit | of the
Hus36ai K361 MBICAJIBIH/IA) obnactH Turkestan
Region)
159.| Xanap Hypaitbim | Typucrik AHMMaIMOHHBEIH | Animation AManra3bleBa
ABynnaKei3bl NEeCTHHALHMIApAbl | MEHEIKMEHT B management in | Axapa
160.| Urenbaepa JaMBITY1aFbl Pa3BUTHH the AMaHFa3bIKBI3EL,
Taxmuna QHUMAalHSIIBIK, TYPHCTCKHX development MarucTp,
TaxupKeI3el MEHEIDKMEHT JleCTUHauu# (Ha of tourist ara OKBITYLIBI
161.| Kabsuibex Onemi (TypkicTan puMepe destinations
PamazaHkpI3b1 OOJIBICHIHEIH Typkecranckoit | (using the
162.| Typcoin6aii Onust | MBICAJIBIH/IA) obnacTh) example of the

Turkestan




BonaTtkei3el region)
163.| lxxymakynopa Mopenu typusmai | Paspabotka Development
Huana JaMBITy1a TYPHCTCKOTO of a tourist
AMaHranieBHa TYpHCTiK OpeHn 6penna B Development
164.| Iunumona ®auza | a3ipney (Typkicran | pa3BuTuu of a tourist
CanumrepeiKpI3pl | Kajackl KYJBTYpHOTO brand in the
165.| Opasbaii ApaiinsivM | MBICAJIBIH/IA) Typu3Ma (Ha development
Epranukbi3el npumMepe ropoxa | of cultural
166.| ITepuebek Typkecran) tourism (using
Hypacsin the example of
Ta_nranm},[ the City of
Turkestan)
167.| Enire 3apuna Typucrix Ananus Analysis of
baypipKaHKBI3b1 JeCTHHAIHAIAp MHHOBAllHOHHBIX | innovative
168.| Cepix Kacuer MEHEDKMEHTIH IOJIXOMIOB K approaches to
MoniKKBI3bI HackapyasiH YIIpaBJICHHUIO management
169.| Kyp6anoni HWHHOBALIUAIBIK MEHEDKMEHTOM | management
AiiiaHa AcaHKBI3EI | TOCUIAEPIH TaNAay | TYPHUCTCKHX of tourist
170.| ¥neix6ex Taguyp JNECTUHAIMH destinations
BabbIpKhI3bI
171.| ArafimapoBa Typucrik CoObITHHHBIH Event tourism
[lyreina JNECTHHAUMANAPABI | TYpH3M B in the
TanraTkpI3bl inrepineryneri ic- | NpOABHXEHHH promotion of
172.| KyanngeikoBa mapa Typu3Mi TYPHUCTCKHX tourist
Acenb (Typkicran nectuHauuii (Ha | destinations
KyanapikoBHa OOJIBICHIHBIH IpUMeEpe (using the
173.| Mypar Ocem MBICAJIBIH/IA) TypkecTancko example of the
CaMaTKpbI3bl obJiacTh) Turkestan
174.| ©6niMmoMeIHGait region)
Manuna
HypnaHKbI3bI
175.] Xycen Acen Typusm Anamu3 Analysis of the | U6parumoB
PaxmaTyioKbI35I HHIYCTPUACBIHAA | BO3MOXKHOCTEH Opportunities | Mypat
176.| daiizynnaesa JKacaHIbI HCIIOJIb30BaHHUsA for Using Konbiparbaepuy,
Menuna HHTEIUIEKTTI uckyccTBeHHoro | Artificial Marucrp,
Epranukpizst naiaanaHyIbiH HUHTEJIJIEKTA B Intelligence in | ara OKBITYIIBI
177.| ®aitsymna MYMKIHIIKTEpiH TYPHCTHYECKOM the Tourism
¥Ynnsmer tangay (Kasakcran | uamycrpum (Ha Industry (Case
BarpaTKpI3bl MBICAJIBIH/IA) npEMepe of Kazakhstan)
178.| Capcenbaii Acem Kasaxcrana
A3aMaTKbI3bI
«6B11108-¥iibIMaacThIpbUIFAH TYPH3MAIL GacKapy sKoHe 3KCKYPCHAIbIK-aHHMALHAIBIK
KbI3meT» Oiim Gepy Gargapaamacsel, 3-Kypce
179.| A6nyxab6aposa I'acTpoHOMUSIIBIK | AHAJIU3 YPOBHS Analysis of the | Tarmanos
3ynxymap TYpH3MJIE€ TYpPUCTIK | mpodeccuonansn | Level of Ypmanbek
BaxanupKeI3el THATEPHAIH BIX 3HAHUH Professional CapmaHoBHY,
180.| AnnaxMeTKbI3bl KEpriTiKTi Taram TYPHCTHYECKUX Knowledge of | PhD., ara
HUctpa MOJIeHHEeTIH/IEeT] ruzioB B obnmacty | Tourist Guides | OKpITYIIBI
181.| Tanupbeprenoa | kacibu Gimim MECTHOMH in the Field of
Komuna JICHIeHiH Tangay J002011(53:10) Local Food
Epraiukbi3el (TypkicTaH Kanacel | KyJIbTyphl B Culture within




182.| KanaraToBa MBICAJIBIH/IA) ractpoHoMuyecko | Gastronomic
Cabuna M Typu3Me (Ha Tourism (case
[TankapKeI3e1 npumepe ropoga | study of the
Typxecrana) city of
Turkestan)
183.| becken Hypryn Typucrik Anamus Analysis of
CakeHKBI3BI KBI3METTE BO3MOXKHOCTEH ChatGPT’s
184.| Canapomni ruarepaiy kocibu | ChatGPT B Potential in
Kapauain BinimiH NOBBIICHUH Enhancing the
Hypamike3sl KeTinmipyne npodeccuonans | Professional
185.| Omap6exKpI3bI ChatGPT-gin bIX 3HaHuM THA0B | Knowledge of
Kynwar MYMKIHIKTEPiH B Typuctadeckoi | Tour Guides in
186.| BakbIT)KaHKBI3BI Tangay chepe the Tourism
Ha3zemm Sector
187.| Ceiinxan /lana OKCKYPCHSJIBIK, ITytu pa3Butus Ways to o6 aikaasip
TneyxaHKbI3bI TYPHCTIK KBI3METTi | 3KCKypcuoHHOro | develop Hypnbixan
188.| XKatinagun Akryn | maMsiTy TYPUCTHYECKOTO | excursion OpaszoBud,
Hyp6onkei3er XKOJIIaphl obcmyxuBaHus tourism MarucTp,
189.| Cmaryiiosa (Typxicran (Ha mpuMepe services (using | ara OKBITYLIBI
Mapskan OOJIBICH Typxecrancko#t | Turkestan
Kenxe6eKKbI3bI MBICAJIBIH/IA) obnacTh) region as an
190.| Ucmaiinosa example)
Manuna
Kyanbim6ekKb13b
191.| Cembex Menuna ¥i1e1 XKibek Ananus Analysis of the | Koxaxmer
KyrTe16aiKb361 JKOJIBIHBIH TAPDUXH | BO3MOXKHOCTEMH Opportunities | Airepim
192.| XKerbucbaii Aspkan | Kananapsi HCIIOJIb30BaHUs for Utilizing Celi1abIKbI3EI,
Opan6aiKei3sl TYPHCTIK MaKcaTTa | HCTOPHYECKHUX Historical MarucTp,
193.| ©yenbex Hypryn naiananysH rOpPOIOB Cities of the ara OKBITYIIBI
EpnaskpI3sl MYMKIHJIKTEPiH Benuxoro Great Silk
194.| Nayner6aeBa Tajzay [ITénxoBoro nytu | Road for
OceMa Ec60nKbI3bI B TypucTHYeckux | Tourism
LETAX Purposes
195.| Kymicbex XKanepke | Kasakcraugarsr Ouenka Assessment of | JKonmanosa
Kyp6anosikei3sl Silver-typusmai BO3MOJKHOCTEH the Hazsepxe
196.| Manuxanosa JaMBITyIbIH passutus silver- | Opportunities | JKanaii1apKsI3bl,
CeBuHu MYMKIHIIKTEPiH TypH3Ma B for Developing | maructp, ara
JlacTaHKBI3bI Garanay Kazaxcrane Silver Tourism | OKbITYIIBI
197.| Bopaun6aera in Kazakhstan
Epkenas
EpxaHKpbI3BI
198.| Makcyrkan Mupac
Epnanyisr
«6B11106 — CnopTThIK TypH3mM» GiniM Gepy 6armapaamacel, 3-Kypc
199.| EpracemMyJis Mexkren Paspa6oTtka Development | )Konmanosa
Hypaxirit OKYIUBLIAPEIHA skonoronpocsetd | of an Hasepke
200.| Cabeipxan Banayca | apHairas TEBCKOI0 Environmental | YKanaiinapkpissl,
TemipXaHKBI3bI 9KOJIOTHSIIBIK- 9KcKypcuonHoro | -Educational MarucTp, ara
201.| Hypram TaHBIM/IBIK MapupyTa Ajist Excursion OKBITYIIbI
Hypmyxamen 3KCKypCHs IIKOJILHUKOB (Ha | Route for
Canapomniyie MapLIpyTHIH npuMepe School
a3ipiey (Kaparay | Kaparaycckoro Students (A




MEMJIEKETTIK rocynapcreensor | Case Study of
TabUFH KOPBIFHI 0 IIPUPOJIHOTO the Karatau
MBbICaIIbIH/IA) 3aroBe/IHUKA) State Nature
Reserve)
202.| Tokcanbait Anen Kazakcran ¢pyr6on | Anamus emusHust | Analysis of the | ©6aipazakos
HypxaHKbI35I KITyOTaphIHBIH y4acTus U Impact of Hypxau
203.| AnTeiHOEK AfiMaH | XaIbIKapalbIK JOCTHKEHHIM Participation MyxTapyJisl,
ACBUIGEKKBI3BI ’KapbICTapra GyT60NMBHEX and Marucrp,
204, Mapxan A#munap | KaTBICYBl MEH KI1y6oB Achievements | aFa OKBITYIIBI
O61IKIPIMKBI3EI XKETICTIKTEPiHIH Kasaxcran B of Kazakh
205.| Annbic6aii TYPHUCTIK MexayHapoausix | Football Clubs
AnTeIHai JECTHHALMSHEIH COPEBHOBAHHUSX in International
HypraHKsI35] OpeHauHri MeH Ha OpeHIUHT 1 Competitions
UMHJUKIHE 9CepiH | HMMDK on the
Tangay TYPHCTHYECKUX Branding and
JeCTUHAIMH Image of
Tourist
Destinations
«6B11102 — XansikapajbIk aHe imki Typusm» Giim 6epy 6arnapaamachl, 4-Kype
1. | Abgpamanosa Typkicran [MyTH Ways to use AcaH
Hypait 0BJIBICEIHAAFEI HCIIOJIb30BaHuUs historical and | JJocmaxauber
Hapumanosna TapUXHU-MOJICHU 00BEKTOB cultural Ceiininbexysl,
2. | BekMyxaHGETKbI3bI | Mypa HBICAHIAPhIH | HCTOPHKO- heritage sites 3.F.K.,
XaHmanbiM TypU3Mze KYJIETypHOTO in Turkestan KaybIMJaCTBIPBLIF
3. | Xacanosa naijanany HacleIus region in aH npodeccop
ApaiineiM HKOJIIaphl Typxecranckoit tourism (moweHT)
JoypeHKpI3sl obnactu B chepe
4. | 3usBoB YMunbex Typu3Ma
PaxMoH yriu
5. | Abaycarraposa Kasaxcranma CosepuencrBoBa | Improving
Huruna MOJCHM TYPU3MIl | HHE My3€HHBIX museum
AbsyranmnapoBHa | JaMbITyaa My3ei YCIIYT B pa3BUTHH | services in the
6. | blaeipeic Akepke | KbI3MeTTepiH KyJBTYPHOTO development
bakbepreHKsI361 KETUIIIPY. TypH3Ma B of cultural
7. | Illauxosa Borakes Kazaxcrane tourism in
TypchiHbalKbI3bI Kazakhstan.
8. | langen Xanens
XKapackpi3sl
9. | ©Obinga Asynbm Typxicran kanacel | Hanpasnenust Directions for
Y CEHKBI3BI TYpHUCTEpiHe pasButus yenyr | Developing the
10. | Fanukpizel «DTHO-ayBLI» KOMILJIEKCa Services of the
[lyreuma KeIleHi KbI3MeTiH | «DTHo-ayi» mis | «Ethno-
11. | Tabsuiauena JaMBITy TypHcToB ropoaa | Village»
AliKepkeM OarpITTaphl. Typkecran Complex for
Hypnanke3el Tourists in the
12. | MaxauGer City of
bexapric Turkestan
Kycinxanysl
13. | Oyenxan Hypruca | MICE typusmuin | CoBpemeHHOe Current status
[Hankapbaiiyier Ka3ipri Jarnaiel COCTOSIHHE H and
14. | ©6unaga XXanpu MEH JjaMy NEPCIEKTUBBI development
KankeHkpi3bl nepcnektuBanapbl | passutus MICE- | prospects of




15. | Cepix Bamxan (Typkicran Typu3ma (Ha MICE tourism
MeneTKbI3b 06JIBICE npuMepe (using the
16. | Temip>xanoBa MBICAJIBIH/Ia) Typkecranckoit | example of the
Map:xan obnacT) Turkestan
CepiKKpI3bI region)
17. | AnunoBa Akuuer | Ajimaxra Typuctik- | ITyTu Prospects for
Ep6onatkpi3sl PEKpearTsITbIK, shdexTuBHOTrO the
18. | Ackap Apaiiisim KBI3METTEP/I yIIpaBJICHUA development
EceHrenmikb3e THIMA1 6acKkapy TYPHCTCKO- of gastronomic
19. | Baiiken Ywmir XKOJIaphl pexpeanMoHHbIME | tourism (based
BalikeHKBI3bI ycllyramMu on the example
20. | CopcenoBa Ocem peruona of the
Epnankpi3el Turkistan
region
21. | Beticen Anya Kazakcranmars Ilepcniextusei 1 | Prospects and | A6aukapumoBa
OXKIMYXaHKBI3EI TYPaKTel Typu3MIi | Gapbepsr barriers to the | Manuna
22. | lllemer JaMBITY IBIH, pa3BUTHS development Hyp6onarosHa,
(Kmoctpax) MEPCIEKTUBANAPEl | YCTOMYHBOIO of sustainable | PhD.,
Banepus MEH KeJeprinepi Typu3Ma B tourism in KayBIM1aCTBIPbUTF
DnyapaoBHa Kasaxcrane Kazakhstan aH npodeccop
23. | Kapuposa Cesapa (moweHT) M.a.
HxpaMKpI3bI
24. | Emanxan Maxmyn,
Mascypyuibt
25. | MyxkanoBa Xibex | Kasakcranms! [Tponsmxenue Promoting
HypnaHKpi3b1 XaJlbIKapabIK Kasaxcrana kak | Kazakhstan as
26. | BenatGer Agma HapBIKTa TYPHCTIK | TYPHCTCKOIO a Tourism
Ma GarbIT peTinzge HanpasiieHus Ha | Destination in
PATKBI3HI . .
27. | Onvyxan Axara 1IPeplIeTy: MexayHaponHoM | the '
OMipXaHKEI3BI aBHaKOMIIAHUS, PBIHKE: International
8. | Tamierrtase KOHaKyHiIep MeH IIapTHepCTBa Market: '
Tugpbex Typfbupmz?.n.ap aBHaKOMIIAHHUH, Partnerships
i e — cepiKTecTiri orenel u Be_atween
Typbupm Airlines,
Hotels, and
Travel
Agencies
29. | Kas6ekosa Typusm canacen [Momutuka State Abumos Hypxan
Ha3sepke AxaHOBHa | MEMJIEKETTIK rocynapcrBenHor | Regulation and | Ypun6acaposuy,
30. | Hecun6ex Hasyryn | perrey soHe o peryimuposanus | Development | PhD.,
AMNnapKpI3bI JaMBITY casicaThbl U pPa3BHTHUS Policy of the KaybIM/1aCTBIPBUIF
31. | Opeabait Asynemv | (Kasakcran cepsr Typusma | Tourism aH npodeccop
HcaxaHKBI3EI MBICAJIBIH/IA) (Ha mpumepe Sector (Case of | (moueHT) M.a.
32. | TacubexoBa Auna Kasaxcrana) Kazakhstan)
AHOEKKEI3bI
33. | A6apasak Mepe#t | KazakcranHBIH Bynymue Future
Mam6eTanbIKbI3bl | TYPaKTHI BO3MOXHOCTH Opportunities
34. | AkumbaeBa AsiHa | JaMyBIHAFEI arpoTypHsMa B of
["aHueBHa arpoTypU3MHiH YCTOWYHBOM Agrotourism in
35. | Temiprac Temipbu | Gonamax Pa3BUTHH Sustainable
Hecubexysl MYMKiHAIKTEpi Kazaxcrana (Ha Development




36. | Xaxcribex (Typkicran puMepe of Kazakhstan
AdynsM 06JIBICH Typkecranckoit (Case Study:
FaneimmbekKpI3n1 MBICAJIBIHA) obnacTh) Turkestan

Region)

37. | Cepikkpi3sl [Hkop | Typucrik eHimMai Ananu3 Analysis of

38. | Kacrenke Mepe#t | caryznarel IICHXOJIOTHH Consumer
Ep6onartkei3b TYTHIHYIIbI notpebutens npu | Psychology in

39. | Toxbypa AsiH TICHXOJIOTHSICBIH Ipojiaxe the Sale of
Anyapyisl tangay (HT.KZ Typuctudeckoro | Tourism

40. | XXuenbaes Hypanu | casxar areHTTiri npoaykra (Ha Products (Case
Myparosuu MBICAJIBIH/IA) IpumMepe Study: HT.KZ

Typuctuyeckoro | Travel
areHTCTBa Agency)
HT.KZ)

41. | MaxmMeTtoBa Typucrik ker3mer | Onenka kavectBa | Assessment of
JlatinoT KOpCeTymiy TYPUCTHYECKHX the Quality of
Ep6onkpbI3b1 canacklH Oaranay ycnyr (Ha Tourist

42. | Xakpmbexkosa (Hampton by IpuMepe Services (case
I'ymuyp Cepikkessl | Hilton Turkistan TOCTHHHIBI study of hotel

43. | CagyakacoBa KOHaK Y# Hampton by Hampton by
XKibex Cepikkpi3bl | MBICAIBIHAA) Hilton Turkistan) | Hilton

44. | Taraii I'yn3ana Turkistan)
Kypbanamikpi3s!

45. | Coserxan HaszeiMm | Typucrik Pexnamubie Advertising

46. | Kynatibepren KOCIMOPBIHAAPABIH, | CTpaTeruu strategies of
Hazpm »KapHama TYPHCTCKHX tourism
Y MHPaTHKBI3BI CTpaTerusiaphl TPEATPHUITHIA U enterprises and

47. | lllanmo3 /lunpHas | ME€H ONIapIbIH | OLIEHKA UX assessment of
AMaHreNnIiKbI3bI HOTHIKEIIIIITIH a¢heKTHBHOCTH their

48. | Banrabaepa Garanay (Ha nmpumMepe effectiveness
Dneo”opa (Karavansaray Karavansaray (based on the
Tyren6aikei3m! Turkistan Turkistan) example of the

MBICaJIBIH/IA) Karavansaray
Turkistan)

49. | Eny6aeBa Apyxan | Typusmneri Onenka Assessing the | BanrabGexosa
TanraroBna UG pIIBIK BO3MOXHOCcTe U | Opportunities | JIuna

50. | MaxceTtkpI3bl Ancy | TpaHCchOpMarms- npobaem and Challenges | [daiipabeKKpI3bl,

51. | Cynran6GeKKbI3bI HBIH b poBoi of Digital MarucTp, ara
AslynbIM MYMKiHJIiKTepi MeH | TpaHchopmauuu | Transformatio | oKeITYmIBI

52. | Eney luana CBIH-KaTepiepi B Typu3Me (Ha n in Tourism
MupamOeKKbI3BI Garanay pumMepe (using the

(Typxictan Typxecranckoi Turkestan
06JIBICHI obnactu) Region as an
MBICaJIBIH/IA) example)

53. | Opasoni Akma6ax | Typucrik Pa3paboTka Development
Jy#ceHaniKpI3bl AECTHHANMIAPABl | IPOEKTa Mera- of a mega-

54. | Xypneposa Gackapyna mera- COOBITHIA H events and
Japura A6iaesna | OKUFanap MeH MEXAYHapOAHBIX | international

55. | Kusar 3epne XaJbIKapaJIbIK BBICTaBOK B exhibitions

56. | U6parumosa KepMelep yIIpaBICHUH project in
Aspxan Camarkpispl | XKO0ACBIH 93ipiiey | TYpHCTHYECKMMH | tourism




(Typxicran JEeCTHHALUSIMHI destination
06JIBICEI (Ha npumepe management
MBICAJIEIH/IA) Typxecranckoit (based on the
obacty) example of the
Turkistan
region)

57. | Cynranos Typucrik Ananus Analysis of the
[lax>kaxan ToXipubeHi BO3MOJXKHOCTEM Potential of
[IaxpyxyJs KaIBINTACTRIpyla | HCKyccTBeHHOro | Artificial

58. | XakumxaHos YKacaH/IbI UHTEJUIEKTa B Intelligence in
Hunuyp HUHTEJUIEKTIH (OpMHpPOBaHUHA Creating a
Paumumyer MYMKIHAIKTEpiH Typuctuyeckoro | Tourism

59. | Kyausim tanzaay (Typkicran | omsira (Ha Experience
AXKapKbIH KaJiacsl npumepe ropoga | (using the City
JKaJIbIHKBIZBI MBICAJILIHIA) TypkecTan) of Turkestan as

60. | Hyp6epreu Ennap an example)
TanraTyisl

61. | Birimbait Exrix Typucrix Ouenka Evaluation of | Oniken [loypen
A3aMaTKbI3bI JeCTHHauUsnapasl | HHQPOBEIX digital Fanpmyel,

62. | bakteibait Asna Gackapynarsl miathopm B platforms in Marucrp, ara
MaxkcaTKbI3bI AP PIBIK yIpaBlICHHH the OKBITYLIBI

63. | Beiibit Hazemv mnarpopManapisl | TYPHCTHYECKMMM | management
TanraTKei3bl Garanay (Kencaii INEeCTHHALUSIMHU of tourist

64. | Ecupken laypus Kenzepi (ma mpuMepe destinations
BaxbIT)KaHKBI3EI MBICAJIBIHIA) Konscatickux using the

o3ep) example of
Kolsai Lakes

65. | Kymabekosa Jlana | Aiimaxka PasButne Development

66. | Eprait Mapusm TYpHUCTEpAi COOBITHHHOTO of event
MycamaxamM6eTKpI3 | TapTyna OKHFaIBIK | TypU3Ma Ui tourism to
Bl TYPH3MZI IaMBITY | TIPUBJICYEHHS attract tourists

67. | HacpaguHosa (bypabait @ecr TYPHCTOB B to the region
Mepyepr MBICAJIBIH/IA) peruoH (Ha (on the
Y nbIKGeKKBI3EI npumepe Borovoe | example of

68. | XKymaxan Fest) Borovoe Fest)
Apaiinbsim
CoKeHKBI3BI

69. | Kanapibex ¥ianan | Mymxiagiri Ananu3 onsira Analysis of the
JXeHickpI3bI HIEKTeYTi OpraHu3aluH Experience in

70. | O6IiKa3bIKBI3EI XKaHJapra TypoB st moner | Organizing
Atirepim TypJlap/sl c Tours for

71. | Carsibanbl YHBIMIACTEIPY orpaHu4YeHHEIMH | People with
Cabuna Toxipubenepin BO3MOXHOCTsiMH | Disabilities
Hyp6onaTkei3sl tangay (Koxa (Ha mpumepe (Based on the

72. | Xynnezxan Axwmer Scayu KOMILIeKca Example of the
[lyreuta KeIIeHi Xomxu Axmena | Khoja Ahmed
MyxXaHKBI3bI MBICAJIBIH/A) SlcaBu) Yasawi

Complex)

73. | Ecipken Akmunap | KasakcTaHHBIH ®@opmupoBaHue Shaping the
CobUTKBI3HI XaJIbIKapaJbIK UMUK Image of

74. | Kanan [Tuana TYPH3MJIE TYPUCTIK | TYpPHCTHYECKOM Kazakhstan as
KanMaxaHKbi3bl JIECTHHALIUS JECTHHALIUK a Tourist




75. | Acemm Kepemer HMUKIH Ka3zaxcrana Ha Destination in
EpKiHOeKKBI3EI KaJIBIITACKIPY MexayHapoaaoMm | the

76. | Xymabex Hypcyny TypucTHueckoM | International
HypMaxaHKbI3bI PBIHKE Tourism

Market

77. | Azarbekopa Kpearusri CpaBrenue Comparison of | blp3a bek3ar
Cabupa TYpH3MZi JaMbITy | ombiTa passutus | Creative [TlokiMypaTKbI3EL,
HypnanoBna Toxipubenepin KpEaTHBHOTO Tourism Marucrp, ara

78. | Aiinap6ek CaJIBICTRIPY: TypH3Ma: Development | OKbITYLIBI
ApaiineiM KazakcraH xoHe Kazaxcran u Practices:

BarparGeKKpI3b QNeMJIK yiriep MHPOBEIE Kazakhstan

79. | Acanbex Mapxan IIPUMEDHI and Global
CaxeHKbI3bI Examples

80. | ObinkaceM
Hunapa
MyXuaIHHKBI3BI

81. | Axmer Ocer Typucrik Ananus Analysis of
MypaTxaHyJs CTapTanTapasy TeHJICHIUH Tourism

82. | Baiiryn Apyxan naMy YpAiCTepiH pa3BUTHSA Startups
Tanratkbi3b Tajnjgay: TYPHCTCKHX Development

83. | Axna3zapoBa HMHHOBaLUAJIap MEH | CTapTaroB: Trends:

Acnuma KoCINKepIIik HWHHOBALlWH U Innovations
AxHazapoBHa MYMKIiHZIKTEpi npeanpuHuMaren | and

84. | Amamxkon Hasepxe BCKHE Entrepreneuria
A#GOIKBI3EI BO3MOXHOCTH | Opportunities

85. | Istiney Jlaypa Konaxyit Onenxa Bosmox- | Evaluation of
OIiMXaHKbI3bI 6usneciHge «Zero | HOCTEM Opportunities

86. | Myxan Apykan Waste» BHEJIPEHUS for
Ka#patkpi3bl KOHIIENLMA-CBIH KoHuenuuy «Zero | Implementing

87. | Aman Apyxan €HTi3y Waste» B the «Zero
Epmex6aiikbI3sl MYMKIHIIKTEpiH TFOCTHHUYHOM Waste»

88. | lyran A#t6oTa Garanmay Busnece (Ha Concept in the

(Typxicran kanacs! | npumepe ropona | Hotel Business
MbIcansl Herizinae) | Typkecran) (Case of
Turkistan City)

89. | Hypnynarosa Kazakcranusig Harnuonansno- National Wmanrynosa
Madtyna YITTBIK-MO/ICHH KyJbTYpPHBIE Cultural TaresiHa
OitbekKpI3BI OpTalbIKTaphl LIEHTPBI Centers of Bacunsesna,

90. | Peicmer Maau XaJIbIKapabIK, Kasaxcrana xak Kazakhstan as | m.r.x.,
Unesicyiiel TYpPH3M HBICaHBI o6BeKT an Object of KayBIMIACTBIPBLUIF

91. | Conimrepeii peTine MexyHaponHoro | International aH npogeccop
Anpabepren TypHu3Ma Tourism (IoreHT)
[Is1HBI6EKYITBI

92. | XKaxkcbuislk [Iuna
XKanbonaTkpIze!

93. | Tamerosa Kasakcranaars [lepcriekTHBEI Prospects for
AnsMmupa THUKAJIBIK pa3BUTHUA the
HapxaHoBHa TYypU3Mi STHUYECKOTO Development

94. | Aitna6aii [luana JaMBITY IBIH Typu3Ma B of Ethnic
JIaHUSPKEI3EI nepcnexTuBanapsl | Kazaxcrane Tourism in

95. | CelitaxmeroBa Kazakhstan

JunpHas




PycnanoBna

96. | Xanranu Ocem
HypikaHKbI3bI
97. | EpmeroBa CeBuny | Konax yii DUpMeHHBIH Corporate
AbauIXaiKbI361 KOCIMOPBIHAAPBIHEl | CTHIIB Style of Hotel
98. | Mupkemenosa H (UPMANBIK CTHJII | TOCTHHUYHBIX Enterprises as
ApyxaH Bacexere IIPENIPUSTHH, a Factor in
Cynran6ekKbI3n! KabineTTimikTi Kak ¢aktop Increasing
99. | Mayumesa Huruna | apTThIpy (pakTopsl | MOBBIIEHHS Competitivene
IOnyCKBI3BI peTinze KOHKYPEHTOCIIOCO | SS
100.| Kanneibait ¥mxan 6HoCcTH
KyaHBbIIIKBI3BI
«6B11103 — IxcKypPCHANBIK KbI3METTEPA] KoHe XKeKe TypJapabl yibIMaacTeIpy» Ginim Gepy
Oarpapaamacsl, 4-Kype
101.| Maxam6er [luHapa | DKCKYpPCHSIBIK IIpoextupoBanue | Designing blp3a Beksar
CelTxaHKBI3EI KeisMeTTe AR/VR | Bo3MoxHOCTEH Opportunities | IlokiMypaTKeI3sl,
102.| Pycrem lapura TEXHOJIOTUANIAPBIH | IPUMEHEHHMS for the Marucrp, ara
Tanratkerser KOJIIany AR/VR Application of | oKpITYyIIBI
103.| Kpi3bip Arokan MYMKIHIIKTEPiH TEXHOJIOTHI B AR/VR
CokeHKBI3bI Kobanay oKkckypcuonHoi | Technologies
104.| Kypmaun6ait Axazin NESTENBHOCTH in Excursion
Husi3yns Services
«6B11105 —TypucTiK fecTHHANMSLIAD MeHEIKMEHT Giiv Oepy 6armapaamacel, 4-Kypc
105.| Ampaea AmMunam | Typucrik [Ipennoxenue Suggesting AcaH
Po3bivMaxaMeToBHa | JeCTHHAIMSIAPIE! | HANpaBIeHHUiH directions for | locmaxan6er
106.| Aiitmaxan Hypait | H 6acexere MHHOBAIIMOHHOIO | innovative Celinin6exysl,
PaxpiMxaHKBI3EI KabinerTinirin yIpaBleHus Ui | management in | 3.F.K.,
107.| Kaiteipraniena apTThIPYJaFkI HOBBIIIEHHUS increasing the | KaybIMEacTEIpLLIF
Apnak HHHOBAITHSUIBIK KOHKYPEHTOCIIOCO | competitivenes | ad mpogeccop
Manap6eKKpI3bI MEHEKMEHTTIH 6rocTH s of tourist (oueHT)
108.| Xomxaepa GarbITTapBIH TYPHCTHYECKHX destinations
Alirepum YCBIHY HamnpasJICHUN
KanaTkusu
109.| Xomxabaepa Typucrix Ouenka ponu Assessing the
Hasepxke ACCTHHALMANAPABI | rOCYynapcTBeHHOH | role of public
Tanratosna Backapyna TIOJIUTUKH B policy in the
110.| Kyansimesa MEMIIEKETTIK yIpaBJIeHUH management
Wnabar CasCaTThIH POJIiH TypucTudeckumu | of tourist
KomapTKpI3e! Garanay HampaBsjleHus MM | destinations
111.| Kacemmbex Aicyy
Tynerenkeisel
112.| ©mip3ak Menzip
Epnankeizel
113.| Cmaunosa Apyxan | Typucrix CpaBrutensusii | Comparative ouikeH [oypen
AbIMpaxMaHKbI3B! | AeCTHHALMANADIBI | aHAIM3 analysis of Fanemysr,
114.| Typcynos JNaMBITY1aFbl KJIACTEPHBIX cluster MarucTp, ara
bo6omypon KJIaCTepIIiK IOJIXOJIOB K approaches to | OKBITYIIBI
AXxpapxaHysl ToclIAepai Pa3BUTHIO the
115.| A6nbixepos CaNbICTBIPMAIILI TYPHCTCKHX development
Anuxan tannay (Typxicran | mecrumamuii (Ha | of tourist
KanaroBuy KaJlacel npuMepe ropoxa | destinations




116.| JloCbIMXaHKBI3EI MBICAJIBIHIA). TypkecraH). (on the
Kanens example of the
city of
Turkestan).
117.| Huzamoga Jlyusa OJIEYMETTIK Anamu3 BiusiHAs | Analysis of the | banraGexopa
CapBapu/IIMHKBI3EI | KETIepain COLMATIBHBIX Impact of Jluna
118.| AnMacksi3bl TYPHCTIK cereit Ha umuK | Social Media | JalipaGeKkKbI3bI,
KaHncas JeCTUHALMsIIAP TYPHCTCKHUX on the Image Marucrp,
119.] A6agyrannapoBa UMHUIDKIHE ocepin | mectuHanmid (Ha | of Tourist ara OKBITYIIIbI
®apanrus tanaay (Typkicran | mpumepe ropopa | Destinations
BabamypaakeIzsl KaJlackl Typkecran) (using the city
MBICAJIBIH/IA) of Turkestan as
an example)
120.| Anu Haprus Typucrik Hanpasnenus Directions for
121.| Acpunbex Azamar | JeCTHHALMA pa3BUTHA the
Ab3anysl Openain ractpoHoMuydecko | Development
122.| EpxunoBa Heruna | KaIblITacThipyia | IO Typu3Ma B of
HxpamikaHKBI3BI raCTPOHOMHSAJIBIK bopMupoBanuH Gastronomic
123.| Cmarynopa TYpH3MZAi AaMbITy | GpeHna Tourism in the
Apyxan GareITTaphI TYPHUCTCKOR Formation of a
TaypbexoBHa (Typxkicran xanacsl | nectunanuu (Ha | Tourist
MBICAJIBIH/IA) npumepe ropoga | Destination
Typxecran) Brand (using
the city of
Turkestan as
an example)
AunaomIbIK ko0ajsapra TaralbIHAAIATHIH ChIH-NIKIP Gepyminepain Tizimi:
C - Fouibivu
BIH-TKip i
Ne Gepyminepain Mopemes FoiabiMu aTarbl KyMbIc OpHBI
aAThI-KOHI RERACNTE .n.bm
papexeci
1. | XaxymoB AnteiHGeK PhD. Kaysmvpacteipsurran | JLH. I'ymuiieB aTbIHaaFs
AMaHXO0JI0BHY npodeccop (zoneHT) | Eypasus yarTeik
yHUBepcHTeTi, «Typusm»
Kadeapacsl
2. | Kypan6aes Anmac PhD. Kaysmvuacteipsiiran | Koxxa Axmer Slcayu aTbiHgars!
AXMETKapUMOBHY npodeccop (noueHT) | XanblKapalblK Ka3ak-TYpik
M.a. YHUBEPCHUTETI, « MeHEeIKMEHT
MOHE Typu3M» KadeapackIHbIH
MEHIepyIici
3. | Mom6exkoa I'ynbMmupa PhD. Kayemvpacteippurran | Koxka Axmer Slcayu aThiHaarsl
PaiibexoBHa npodeccop (HomeHT) | Xansikapasblk Kazak-Typik
yHHUBepcuTeTi, « MeHEeHKMEHT
K9HE TypH3M» Kadeapacsl
4. | Kagpipbexosa [lunapa PhD. B Kasak cnopt xoHe Typu3m
CepukoBHa aKaeMuschl, «TypusM xoHe
KBI3MET KOpCeTy» Kadenpachl
5. | TynnbaeBa Aiirepum DBA. Kaysmvnacteipsutran | Kasak ciopt jxone Typusm
Typneibexosua npodeccop (nouent) | akagemuscsl, « TypusM xoHe
M.a KBI3MET KepceTy» Kadenpacsl




6. | Tacrau6exoB Mypar T.F.K. KayeivpacTeipsurran | «93ipet Cyrrany YIITTBIK
MelipbexoBuy npodeccop (IOLEHT) | TApUXHU-MOJAEHH My3€H-KOPHIFL»
PMKK 1upeKTOpABIH FEUIBIMH
JKYMBICTaphI KOHIHIEr
opeiHOacapsl
7. | Xaxcpibexosa JIunapa DBA. Kaysmvpacteiprurran | Kazax copr jxone Typusm
Kabuposna npodeccop (noueHT) | akageMuscel, « TypusM xoHe
M.a KBI3MET KopceTy» Kadeapacsl
8. | Omapora Hazemm DBA. Kayemvpacreipsutran | Kazak crnopt jxoHe Typusm
AcxaToBHa npodeccop (IOLEHT) | akaneMuscsl, « TypH3M xoHe
M.a KBI3MET KepceTy» Kadeapackl
9. | Abpypacynoga Jlyusa 6.7.K. - Kaparay MeMnekeTTik TaOuru
CabripxaHoBHA KOPBIFBI, I'bUIBIM, aKmapaT yoHe
MOHHTOPHUHT 66iMiHiH 6aCTBIFbI
10. | baii3akoBa A#ransmM MAarucrp - «TypaH-AcraHa» YHUBEPCHUTETI,
CepuxoBHa «Jlu3aliH, CEPBUC JKOHE TYPUIM»
KaepachIHbIH ara OKBITYIIBICHI
11. | baitkanosa Illonnan MAarucTp . M.Oye30B areiHaarel OHTYCTIK
BaiixanosHa Kasaxcran 3eprrey
YHHBEPCHTETI, «XaJbIKapaIbIK
TYPH3M XOHE CEPBHC)
Ka(eIpachIHbIH ara OKYTYIIbI
12. | Omapanues Mcmann MarucTp - XK «Turan tour» Gacuibicsl,
MypartoBuy Typkicran Kajiacel
13. | Bait6onos bepuk - - «O3iper Cynran» ¥ITTBIK
KeicTaybaesuy TapUXU-MOJIEHH MY3€H-KOPBIFEI»
PMKK, Feuieivu 3eprrey
GemnimiHiH GacIIbICEI
14. | Epna3zaposa basn - - TypucTiK aKnapaTThIK OpPTAIBIK
[Topake13el «Open Turkistan», Typucrik
TaNfay JKoHE JaMBITY
JIeNapTMEHTIHIH 0acIIBICEI
15. | Xamur baknayner - - TypucrTik aknapaTTEIK OpTaIbIK
AGxaHYIIBI «Open Turkistan», MapkeTuar
JienapTaMeTiHiH 6acIbIChI
16. | Ce3psikoB Typau - - XKIIC «Osst-tur» casxar
areHTTiri 6acmeickl, Typkicran
KaJlachl
17. | ITapumbexos Kanar - - Typxicran 06apick! 6iniM
EpkxebexoBuy 6ackapMmacs! «OO6JIBICTHIK Kac
TypucTep cranuuscely KMM
JUPEKTOPBIHBIH OeHiHiK ici
JKOHIHIET1 opbHOacapsl
18. | Hypumberos A3zamar - - [IIbIMKEHT KanachHbIH TypPH3M,
AJMaTyJIBl CBIPTKBI GaitiaHbIcTap HoHe
KpeaTHUBTI HHAYCTPHA
6ackapmacheiHbiH Typu3mai
naMmbITy 66s1iMiHiH 6aCIIBICEH]
19. | [Ta3un6ekor Eppayner - - «Open Turkistan» TypucTix

AMaHTalyIIbl

aKImapaTThIK OPTAJIBIFEI




KayanKepuIiIiri mekTey.ii
CEpIKTEeCTIriHiH 6ac AUPEKTOpHI

20.

MaynenoBa borares
ARTMyXaMe0BHA

0acCIIBICET

Typxicran oBIbICBIHBIH TYpU3M
GackapMachl TYPUCTIK KBI3MET
caJaChIH/IaFbl MEMJIEKETTIK
peTTey XkoHe Kojaay OeiMiHig

Konaokaiablibik MekTeGi
AMmIoMaBIK #00a TAKbIPbINTAPDI 3KOHE FHUILIMH JKeTeKIIiIepain Tizimi:

Aunaomasik #o06a Takeipeibnl (3 Tinge) Foinbimu
binim anywsiapasig merexmicu.iiu
Ne : ; < 5 o aThbI-KOHI,
AThI-MKOHi Kaszaxk Tininge Opbic Tininge AFplUIUIBIH TiNiHOe FHLTBIMH J9peskeci,
aTarbl
1 2 3 4 5 6
«6B11101 — Typu3sm xoHe KOHAKKAHIBIIBIK HHAYCTPUICHIH YHBIMAACTBIPY» KbICKAPTHLIFAH
Oistim Oepy Garmapiiamacel, 2-kype
1. | Bypanos Toxup Typkicran ITepcnexTUBEI Prospects for the HWcaena Aitxan
FOcydyiner obuBICEIHAA BHEJIPEHHUS introduction of MyxaHoBHa,
2. | XKonpac Hypaii XaJIbIKapaJIbIK MEXIyHApOIHBIX | international hotel | maructp, ara
TOoNKBIHKBI3EI KOHaK Yit TOCTUHHYHBIX chains in the OKBITYILIIBI
3. | UcnambeKkpI3bl JKENiJIepiH eHrizy | cereif B Turkestan region
Acus nepcrnexkTuBanapel | TypkecTaHCKo#M
4. | Kageipbaesa obnactu
Aspxan
baliranukeizst
«6B11101 - Typusm skoHe KOHAKKARIBIILIK HHIYCTPHSCHIH YiBIMAACTBIPY»
OiiimM Gepy 6armapaamMackl, 3-kype
5. | ©6mycomer AWMaKTbIH Typusmi | YpaBiieHue Management of AnuMKynoBa
A¥inana MEH CEPBHCHBIMHU service situations | DnbBHpa
HypixaHKbI3b1 KOHW""UTB”I_H”’IH CUTYaIlUsIMHU B in tourism and CuxumMoBHa,
6. | Epanuea Apyxan | A8@Fbl CEPBHCTIK TypHU3Me hospitality of the | a.r.k.,
[lepanuKpi3sl ACArTARIApAE: rOCTENIPHHMCTBE | region KaybIMAACThIPbI
7. | PaiiMkynosa Cacrapy peruoHa nFaH npogeccop
Jlanens (Io1IeHT) M.a.
Hypaaskp13s1
8. | Camyosa Jlapa
JoypeHKBI3EI
9. | Aiinap Akukar Typxicran minu Typkecran xak Turkestan as a Maxau6eToBa
CepikKbI3bl YKOHE MOJICHH LIEHTP center of religious | Yimexen
10. | ©6nipazak Mupac | TypusMmHig penuruosHoro u | and cultural Paxmerynnaesn
Hypxenybl OPTAaJILIFBI KyJIBTYPHOTO tourism: a,
11. | O6inkaiteip peTiHze: namy TypH3Ma: development 3.F.K.,
[Tepuzar NEPCIEKTHBANIAPEl | MIEPCIEKTUBEI prospects KaybIMIaCTBIPBI
XacaHFaTMKBI3EI Pa3BUTHS JIFaH npogeccop
12. | Oy#cem Axbinex (moueHT) M.a.
W KpaMKBI3bI
13. | Jlanait ©cen ANMaKTBIH Cosnanne Creation of tourist
McaxaHKbI3bI aHBI3Iapbl MEH TYPHCTCKHX products based on
14. | Xy6aii Asynbmv MHU(]TEp] Heri3iHAe | MPOIYKTOB Ha the legends and
Hypnaukpei3e TYPUCTIK 6HiMIEp | ocHOBe JereHa u | myths of the




15. | Kypbanxomxa nacay MH(OB perHoHa | region
Cayne
KanananguHKBI3EI
16. | Paxmarymna
OlikepimMm
3eHHyIITaKbI3b]
17. | Xaman6exosa Konaxxkaiinsuibik | Baenpenue Introduction of
3elinen HHIYCTPUACHIHAA | HHU(POBEIX digital
MyxTapKbI3bl U QpIIBIK TEXHOJIOTHi B technologies in the
18. | Kypmanrassl TEXHOJIOTHANAPAL! | HHAYCTPHH hospitality
HIsipeIa SHTi3y rocrenpuuMcTBa | industry
MausipKeI3bl
19. | Opsiabacap
['yncesim
I1loKaHKBI3BI
20. | Catpibanmsl
XKanepke
PachunKaHKBI3EI
21. | Acanbex Axkenxke | KoHaKKaMIbLIBIK CoBpemenHbIe Modern methods
AcaHXaHKBI3bI HHIYCTPHACBIHIA | METOJBI of staff training in
22. | Jocan Apyxan KbI3METKepJepai obyuyeHust the hospitality
[Tla#pIpXaHKBI3bl | OKBITYIBIH IIEpCOHAJIA B industry
23. | Ucnambait Aiinana | 3aMaHayH oficTepi | HHIyCTpHH
MypatKpi3sl FOCTENPHUMCTBA
24. | Pycrem Xacmun
MakcarKbi3sl
25. | AcBIIGEeKKBI3bI Meiipamxana Ponb The role of
OMHHA busnecin JIOKaBOPCTBA H locavorism and
26. | bamenosa Ocem JaMBITy 1aFbl 3THO- ethno-gastronomy
ARIapKeI3BI JIOKaBOPHM3M MEH | FraCTPOHOMMH B in the development
27. | Kenxebaii 3THO- pa3sBUTHH of the restaurant
Aiirepim FaCTPOHOMHSIHBIH | PECTOPaHHOro business
bex3aTKbI3b peui busneca
28. | CamapGaii
Hypraneim
Kynabaitke3sl
29. | XKakchUIBIK Hemansic kynaepi | TypucTckue Weekend tourist Ucaesa Aiixan
AlinaHa TYPHCTIK MapILIpyTHI routes: MyxaHoBHa,
©31MXaHKBI3bI MapIupyTrap: BBIXOJIHOI'O JHS: | organization and MarucTp, ara
30. | Kyar6aeBa Prickyn | yiisIMaacTeIpy opraHu3alus u promotion OKBITYIIIbI
Cepuk6aitkpi3b MKOHE JKBUDKEITY IIPOJIBHIKEHHE
31. | Ilepneesa Bamkan
Batup6ekKpI3b1
32. | Cepik6aii [1lyreuta
baxbITOeKKbI3BI
33. | A#TOalKbBI3bI I'actponomusnbik | [acrponomuueck | Gastronomic Mycradaepa
XKanepke TYPHU3M U TYpH3M Kak tourism as a factor | Baruna
34. | AnumbekoBa TypxicTaHHBIH axtop passutus | in the development | Vcen6aepna,
Hunydap KOHAKOKAUIIBUIBIK | HHIYCTPHH of the hospitality | PhD.,
L ApunbexoBHa HH/IYCTPUSCBHIH rocrenpuuMcTBa | industry in KaybIM1aCTBIPbI




35. | Epexenosa IaMeITy akroper | Typkecrana Turkestan JIFaH npodeccop
¥ aMmexkeH peTinze (moueHT) M.a.
Epremb6aiikp13br

36. | Epy3ax ApyHas
Ep6oaKEI3EI

37. | XKoxen Epcynran | Aiimaxra UcnonszoBanue | Using digital
Hynatynel TypH3M[I digital- technologies to

38. | Kankes Hypait inrepinery ymis TEXHOJIOTHHM i1 | promote tourism in
BeKTypCBIHKBI3bI digital HPOABUKECHHS the region

39. | Kanar Acxar TE€XHOJIOTHACHIH Typu3Ma B
Kanatysr KOJIJaHy PErHOHE

40. | CokeH Aitma
A3aMaTKpI3bI

41. | Omim Hazemm Typkicran IMoTenuuan The potential of
MapaTkpi3b1 06JIBICEIHAAFBI STHOTYpH3Ma B ethnotourism in

42. | bantansl 3eiinomi | 3THOTYPU3MHIH Typxecranckoit | the Turkestan
XKanomiynel aneyeri obnactu region

43. | Ecenraii ¥nxaunai
Ep»XHUTHTKEI3BI

44. | 3akupxaHoBa
CeBunu
baxoaupkbI3et

45. | Hypmaxau6Ger
Hunapa
baxTusipKpI3sl

«6B11104 — Konax yii sxone Meiipamxana Gusneci» 6inim Gepy 6armapaamackl, 3-Kype

46. | Abunosa Jleitna TypkicTaHHBIH Pons The role of the Artamesa Jlapes
BepauxaHKeI361 TYPHCTIK PECTOPaHHOIO restaurant business | OpbiHXaHOBHa,

47. | Abumes Taup TaPTEDIELIETRN buzneca B in shaping the 3.F.K.,
Bonarosuy KaJIbITACTRIPYNAFh! | opmupoBanuu | tourist KaybIMAACTHIPHI

48. | Epanuesa Haprusa MedpImCEH : TYPHCTCKOMH attractiveness of nraH npodeccop

Ou3HeciHiH peui
Hypnanosna npusnekarensHo | Turkestan (moueHT) M.a.

49. | Uxpamosa Hosuma ctu Typkecrana
MypaTxoHOBHA

50. | Kangapbexk
Aiinana
Hyp6exkpi3n

51. | AxmananueBa Or6aceuibik [Ipo6ems! 1 Problems and
Manuna KOHaKy#HIep/iH MEPCIIEKTHBEI prospects of
Kapnupxanosua npobnemManapsl MCH | paspyTyg development of

52. | MaxmymxaHOB AamMy CEMEMHBIX family hotels
Hypeyorran NIEPCNEKTHRANIAPEI orencil
Bobomypamyisl

53. | Carpin6ait Menuna
BekHyYpKBI3BI

54. | CynTaHraIMKbI3E]

Hypaii

55. | Temupxan XKancas
AIMITXaHKBI3E]

56. | AimxanoBa Auens | KoHaiokansusik | Poib The role of Hcaesa Aibxan




CastoBHa HHTYyCTPHUACHIH MEXIYHapoJHbIX | international hotel | MyxanoBHa,
57. | baitan Amuna JaMbITYIaFbl TOCTHHHYHBIX chains in the MAarucTp, ara
Hyp6onarkei3sl XaJIbIKapaJIbIK cerel B pasButum | development of OKBITYIIIBI
58. | Umanranuesa KOHaK y# HHIYCTPHH the hospitality
Aitrepum KeNiNepiHid pesi | rocrenpuuMcTBa | industry
AbmyniaKsi3bl
59. | Kynaitbepresosa
Kapnsiram
KyaHBIIIKBI3EI
60. | Annamxap Konax yi HUcnonszopanue | The use of green
Atlirepim Ou3HECIHIE KACBUT | 3€NEHBIX technologies and
KyanabIKKbI3bI TEXHOJIOTHSIap TEXHOJIOTHH U eco-concepts in
61. | Manan Epkenas MEH 3KO sKko-KoHIenuui B | the hotel business
Epremkpizs TYKbIpEIMJaMajiap | TOCTHHHYHOM
62. | Mypat6ex JKanna | bl KONJaHy Buzuece
KalpaTKpI3bl
63. | Xynaiibeprenosa
Cabuna
KanubeKKrI3b1
64. | Acpenbxan Typxkicranare: ITepcriekTHBEI Prospects for the
Apyxan JKaTaKxaHanap pa3sBUTHS development of
CepiKKpI3HI MEeH OIOKETTIK XOCTEJIOB H hostels and budget
65. | HypmaxauGer KOHaK, yhnepai 610 KETHRIX hotels in Turkestan
A¥ibiM BaxbITKBI3BI | JAMBITY TOCTHHHII B
66. | Opasxan Ocen nepcrnekTuBanapel | Typkecrane
TypnbIGeKKbI3bI
67. | Xam3ueBa
Tancymy
KalipatoBaa
68. | Epbomyie Typkicran OcobennocTu Features of serving
CMaiibun MelpamxaHanapbl | ob6ciyXKuBaHHs foreign tourists in
69. | Opasanuesa [luana | H » | HHOCTPaHHBIX restaurants in
BonaTkpI3sl Jia IeTenmiK TYPUCTOB B Turkestan
70. | Yremona [lapura | TypucTepre pecTopaHax
Hypnanosua KBI3MET KOPCETY Typxecrana
epeKIeNniKTepi
71. | Abayna Hypbek Konax yi Pons MICE- The role of MICE
JKaKCBITBIKYITBI 6uzHecin Typu3Ma B tourism in the
72. | Ka#iertbex ['ynmHyp | JaMBITyaarsl pa3BHUTHH development of
AyecKpI3bl MICE-TypusMHiH | rOCTHHMYHOIO the hotel business
73. | Canaw banayca peui 6usneca
Hypnubaiikpi3p:
74. | CynraHoB
Abaynna
Hyparinysier
75. | Abnynna Anenbs Konax yii OxoHomuueckas | Economic AliHakoxaen
OmapKpI3bl Kocinopbiaaper | sbdexrusaocts | efficiency of hotel | Epmex
76. | Xopacos Ackap BIH 3KOHOMMKAJIBIK | TOCTUHHYHEIX enterprises [TaxmauHOBHY
["abymnayier THIMALTIT NpEeANpPHAATHIH ;
77. | Taup Tomupuc Marucrp, ara




HypcnaHkpi3el OKBITYLIIBI
78. | Tammair Axmapan
TanraTke3sn
79. | Kanar Auna Bacekenectix Ynpasnenue Management of a
BonaTkei3el XaralbIHIa TOCTHHHYHEIM hotel company in a
80. | Hypman Hypusar | xoHax yit MpENNPHUITHEM B | competitive
KacysaHKbI3b1 KOCIITOPHEIH YCIIOBHAX environment
81. | CanmapoBa Apnena | 6ackapy KOHKYPEHLIUU
AxapHcoBHa
82. | CeuroBa Apy:xan
AJlaliKBI3bI
83. | Emkac I'akky Jloxapopusm Men | Biusuue The influence of | Typkeesa
ACKapKpI3bI THO'aCXaHaHBIH | JIOKABOPCTBA M localism and DneMupa
84. | Eprem Hypait MelpaMxaHa STHO-KYXHH Ha ethno-cuisine on Mrip3axaHoBHa,
Mani6eKKbI3bI 6usHeciHin pa3BUTHE the development Marucrp, ara
85. | Menerbek Ocen JamyblHa acepi PECTOPaHHOTO of the restaurant OKBITYIIEI
ANTBIHOEKKBI3EI 6usneca business
86. | CeiiToBa Basu
ITonaTxaHKbBI3BI
87. | baiikenoBa Hypait | Typkicran Hcnonszopanue | The use of Kazakh
ACaHKBI3bI Me#pamMxaHanapbl | Ka3axcKoi national cuisine in
88. | CepikkpI3bl H larepineryne HallMOHAIBHON the promotion of
AsdynbM Kazax yiIrTeix KYXHH B restaurants in
89. | TaymanoBa Anuna | TaraMaapbid IPOJIBHKEHHU Turkestan
ASHKBI3BI naianany pPeCTOpaHoOB
90. | TeiHBIIKANHEBA Typkecrana
Awuza
Manap6exoBHa
91. | XKaxaraesa Asuza | Kouax yiinepzeri CoBpeMeHHBIE Modern
Mupam6beKkKhI3b] MeHpamXxaHanapia | momxomml K approaches to the
92. | Kepimbex Hypaii | KbISMET KOPCeTYAi | opragusaruu organization of
Ob6aimMananke3pr | ¥MPIMAACTBIDYABIH | oGonyyypanns B | service in
93. | KewepGait ['ymuyp | *2MaHAYM TOCUACPL | hooropanax mpu | restaurants at
OckenbaiKbI3bI TOCTHHHUIIAX hotels
94. | Kewep6ai
Manuna
MypaTKpbI3bl
95. | bucembaena «Slow food» Konuenmus The concept of
AHenb AnMaToBHa | TyXbIpsIMaaMackl | «slow foody u e& | "slow food" and its
96. | bonarosa MKOHE OHBI peanu3aiius B implementation in
Kamumna alMaKTarbl PECTOpaHHOM the restaurant
Ponannosna MelpamxaHa 6usHece perrona | business of the
97. | IxxymanasapoBa GusHecinze region
Mepyepr JKY3ere aceIpy
Canap6exoBna
98. | Keinmak6ait
Asbxan
AKapbICKBI3bI
99. | Opeesa Cabuna
Kemxebexkp3p!

«6B11109-UBenT-mMenemxment Ginim Gepy 6armapaamacsl, 3-Kypc




100.| AMaHKenaiKbI3b1 Typkicran Typkecran xak Turkestan as a AjtHaKoXaeB
ApyxaH OKHFAIbI TYPU3M | LIEHTP center of event Epmex
101.| Epmexkei3sl Epke | opTanbiFel CoOBITHITHOTO tourism: potential | [TaxmagnuHOBUY
102.| OxibexoBa Aiiryn | peTiHze: aneyeri TypH3Ma: and prospects ’
Dal3yIaKbI3b] MeH Oonalarsl IIOTEHITHAN | Marucrp, ara
103.| ToxTambIiCOBA NIEPCIEKTUBEI OKBITYIIbI
ApyxaHn
AJIaMbICKBI3bI
104.| Acan Jlaypa Event- Meronsl Methods of
Mypatkp13b1 KBI3METKePJIePiH o0yueHus u education and
105.| HUckakos OKBITY MEH TpeHuHra event- | training of event
Hypcynran TPEHUHT XYprizy | nepcoHaia personnel
[ Tankapyier ozictepi
106.| Cepuxoa Asixan
MenerosHa
107.| Ypaunbait Apyxan
ANTBIHOEKKBI3bI
«6B11101 — Typusm xoHe KOHAKKANIBUIBIK HHIYCTPHACHIH YHBIMAACTBIPY»
' 6iaim Gepy GarmapJamacei, 4-Kype
1. | I'acanosa Codus OHipain Typuctik | ViHBecTHimonHas | Investment AnuMKyJIOBa
3eHHONIaKbI3EI HHQPaKYPHUIBIMEL | IPUBJIEKATENLHO | attractiveness of OnbBHpa
2. | Orenbeprenosa HBIH cTh TypucTckoif | the region's tourist | CuxumoBHa,
Cabuna HMHBECTHUIIMSIIBIK HHpacTpyKTypHI | infrastructure 3.F.K.,
Epnankpi3bl TapTHIMIBLIBIFEI perHoHa KaybIM/IaCThIPbI
3. | Pycrem Payaun JIFaH npodeccop
Hypcnanyne (moueHT) M.a.
4. | BaxbITKBI3EI Konawokaineubik | Tenaeniyum Trends in the Mycradaepa
Kanus HMHIYCTPHUACEHI pa3sBUTHA development of Baruna
5. | Eprembaesa JKOHE KOHAK Y HHJIyCTPHH the hospitality YcenbaeBHa,
I'ymxan GusHeciHiH JaMy | rocrempummctsa | industry and hotel | PhD.,
BaybIp)kaHKbI3bI TEHCHLHUSIIApEI M TOCTHHHYHOTO | business KaybIMJaCThIPbI
6. | Ilepuebait Aiinana busHeca nraH npodeccop
HayneTkpi3s (moueHT) M.a.
7. | Ocinxan AsbkaH Ic-mapanbik Kelitepunr u Catering and MaxanberoBa
AGIiHACBIPKBI3Bl | TypH3M GaHkeTHOE banquet services in | Yimexen
8. | XopaxaHoBa Ocen | XarJaWbiHIa obcmyxuBanue B | the context of PaxmetynnaesH
JiHMyXaMenKbI3bl | TaMaKTaHABIPY YCIIOBHAX event tourism a,
9. | CaitnayoBa Ha3bm | oHe GaHKeTke COOBITHIHHOTO 3.F.K.,
JKarpinapKhi3sl KBI3MET KOpPCETY TypHu3Ma KaybIM/IaCTBIPEI
10. | Xabubynnaesa nraH npodeccop
Pyxmiana (moreHT) M.a.
MnpMxaHKbI3b]
11. | Jocanuesa ¥nrreiK Tarampap | HaumonansHas National cuisine as
¥nnana alMaKka KYXHSI KaK a tool to attract
Epranukpi3e TYPUCTEPJIi TapTy | HHCTPYMEHT tourists to the
12. | Kapeipbex Hypait | Kypasl petinze [IpPUBIICYEHUS region
I"'aHHKBI3E] TYPHCTOB B
13. | ©Omipbait Ocem PErHOH
KaHaTkeI3e!
14. | HsiHa36exKp351

CreiMbat




15. | KansivoBa A¥MaKTBIH Ponp The role of
Tomupuc TYPH3Mi MEH KOpIIOpaTHBHOM | corporate culture
XKanabaepHa KOHAKXaUJIBUIBIFBI | KYJIBTYPEI B in the organization

16. | Maxau Kapasrram | H OpraHu3aluy of tourism and
MypaTKbI3bl YHBIMIACTBIpYAaF | TYpU3Ma U hospitality in the

17. | Caiinayoa bl KOPIIOPAaTHBTIK | TOCTENPUUMCTBA | region
Junbras MOJIEHHETTIH peJli | peruoHa
EpbynaroBra

18. | ©ren Hypaii
TeMipXxaHKbI3bI

19. | Axumona Hasepke | Typucrik aremasl | AHanu3 Analysis of the
Hypbaepna YKOHE OHBI YJIFAHTY | TYPUCTCKOTO tourist flow and

KOJIBIH TaJiiay MOTOKA H IyTH ways to increase it

20. | Ast AkMapan €ro yBEJIMYECHUS
JlayneHKbI3bI

21. | Xanryarosa
Asnuta
AxbLUIOEKOBHA

22. | Ockenbait Myxur
MakcaryJibt

23. | Ceiininbex
Hypacein
JocmaxaH6eTyiist

24. | A6nasum Tonkei | Konax yit CoBpeMeHHEIE Current trends in
HypKeHKEBI3EI OH3HECIH TEHIEHIIUH the development

25. | Axbinbek ApyxaH | JaMBITYIBIH Pa3sBUTHS of the hotel
Hypnaskei3sr 3aMaHayH TOCTHHHYHOTO business

26. | AnarayoBa TEHICHLUSIAPEI 6usHeca
Aliinaa MusToBHa

27. | banraGaesa
AsyJibIM
CepHKKBI3EI

28. | Cyitingik
banrpinait
Hypnbi6aiikpi3s!

29. | AbauxapumoBa Typusm xone Crpareruyeckoe | Strategic planning | AliHakosxaes
Canpnyraim KOHAIOKAHNIBUIBIK | IUlaHupoBanKe B | in the development | Epmek
AckapoBHa MHYCTPUSICHIH Pa3BHTHH of the tourism and | ITaxmagnuHOBHY

30. | Beiicen Ennapa JaMBITYAaFbl HHIyCTPUH hospitality ,
Ep6onkpi3e1 CTPaTEeTHAIBIK, TypH3Ma U industry MAarucrp, ara

31. | XKymanosa XKocrmapiay rOCTENPUUMCTBA OKBITYLIEI
ApyxaH
Hap3ynnakei3s

32. | Ubanynnaesa
I'yncesim
ChIpibIOaiKEI3E]

33. | Abapaxmanosa Typucrix arsmvapr | Oprauu3zanus Organization of
Ilahpusana NaMbITy (DaKTOpBl | CIIOPTHUBHBIX sports events as a
Fanpibexkeiser PETIHJIE CIIOPTTHIK | MEPOIpPHSATHIA factor in the

34. | bonar Xancas ic-Iapanap/ipl Kak (akTop development of
BonaTtkeizel YHBIMIACTEIPY pa3BUTHA the tourist flow




35. | Jlaiipabaii AMuIus TYPHCTCKOTO
Barnankpi3bl IIOTOKa
36. | Kabenona ['ynsHa3s
CepuxoBHa
37. | XKaiinay6aesa Konaxxaineuislk | [IpumeHenue Application of
BasHcyny UHIYCTPHUSCHIHAA | 3€EHBIX green technologies
TypaxbaiKsI3b JKachLI TEXHOJIOTHH B in the hospitality
38. | Kazankanm OcuMa | TEXHOJIOTHSHEI UHYCTPHH industry
CennbexkpI3bl KOJIIaHy TOCTEIIPUHUMCTBA
39. | Meiipamb6ait
Hapura
MoaaUKbI3bI
40. | Hazap AnteiHai
ApBICTaHOEKKBI3EI
41. | AnpaxoBa Xaunens | Typkicran CoBpemeHHEIE Modern
KaHKbI3b1 OOJIBICBIHBIH raCTpOHOMHYECK | gastronomic
42. | XKymaxan Axbora | MelipamxaHa M€ KOHLENIMU B | concepts in the
CanapxaHKbI3bI Ousnecinperi PECTOPaHHOM restaurant business
43. | Kyanzsi ['ynim 3aMaHay| Gusnece of the Turkestan
BaxbITranukeIze racTpoHoMHUANBIK | Typkecranckoit | region
44. | TacremupoBa TYXKBIpbIMIaManap | obrmacta
AstynbiM
MeupxaHKsI3bl
45. | Epremosa Hasryn | Konak yinepneri | Ynpaenenue Quality
HaiipabaiiKpi3bl KBI3MET callachblH Ka4ecTBOM yciayr | management of
46. | JKakChUIBIK 6ackapy B FOCTHHHIAX services in hotels
Axbora
Hypcynrankpi3sl
47. | KypMaHOEKKBI3EI
['ym3ana
48. | Cenbex Hypaii
[neckpI3bl
49. | UcaeBa Auna Typkicranza ic- Opranuzanus Organization of
CepikKpI3bI IapabIK COOBITHHHOTO event tourism in
50. | Hemuan Uuaupa TypU3Mi TypH3Ma B Turkestan:
TanraTkbI3bl YHBIMIIACTBIPY: Typxecrane: experience and
51. | Tenerenosa ToXxipubeci MeH OIIBIT H prospects
Banayca Gonamarer MEePCIEKTUBBI
EpKiHKBI3BI
52. | TopexaHoBa
Hunbaypa
Y yr6eKKpbI3b
53. | Annambeprenosa | AlmakTeiH KoHaK | Mcmonssosamme | The use of national | Capcen6aes
Anbuna Y# KbI3METTepiH HaI[HOHAJIBHBIX traditions in the Apman
ACHNOEKKBI3EI YHMBIMAACTHIpYZia | TPaOULHi B organization of AckapoBuy,
54. | O6inga [lasna YITTBIK OpraHU3aluK hotel services in Marucrp, ara
XKaHrenmMHKBI3EI | ASCTYpiepai TOCTHHHUYHBIX the region OKBITYLIBI
55. | Baitxan Xanen KOJIIaHy YCIyT perioHa
Opa36aiikpI3bl
56. | XKapsuikacsin

Apaineim




KenxexaHKpI3bl

57. | AByxanbaposa OHipaeri KoHaK Ycroiuuoe Sustainable
Mepyept yH-Melipamxana Pa3BHTHE development of
JIOCBIMXaHKBI3EI OHU3HECIHIH, TOCTHHHYHO- the hotel and
58. | Ob6ninxait Canxap | TYpaKThl JamMysbl PECTOPaHHOTO restaurant business
bosnarbexybl Ou3Heca perioHa | in the region
59. | Ca6a3oBa Aiirepim
ACXaTKbI3bI
60. | Ycmanosa Jluana
Oii6eKKBI3bI
«6B11104 — Konax yii xone Melipamxana 6usHeci» Gisim 6epy 6araapaamacsl, 4-Kypc
61. | Abxgynaesa Konax yit sxoHe [Tpuvenenwue Application of Aramesa Jlapest
XKacmun MeHpamxaHa ucKyccTBeHHoro | artificial OpEeiHXaHOBHA,
®appyxoBHa Gusnecinne HHTEIUIEKTa i intelligence and 3.F.K.,
62. | Anuesa Ocen HACAWILMITOIORT | hio daten big data in the KayBbIM/IaCThIPhI
AXMETKBI3BI HESt Dig ata roctTiHM4HOM H | hotel and nraH npodeccop
63. | bensbac oI pecTopaHHOM restaurant business | (zoueHT) M.a.
Enuzasera Ouznece
I'puropnerna
64. | Ucnaesa Xanens
PycnanosHa
65. | AbnypaxmanoBa A3BIK-TYIIIK VYnpasnenue Quality Typkeesa
Hunsahpys KOCIIOPBIH/APIH/ | KaYECTBOM B management in DibMHpa
JaHUSIpKBI3EI arel caraHbl IPEANPUATHIX food Mpeip3axaHoBHa,
66. | AbenoBa 3apuna Backapy IIUTaHUS establishments Marucrp, ara
HypmanoBHna OKBITYIIIEI
67. | barrabaesa
Kamuns
MyXTapKbI3bI
68. | Hypman Hunydap
BaKbITKbI3bI
69. | Kypranoaa Meiipamxana HUcnons3oBanue | The use of
Buxropus Busnecinze MapKeTHHIa impression
AHjpeeBHA ToXipuOe BII€YATIICHUHN B marketing in the
70. | Mynpanuesa MapKETHHI1H PECTOPaHHOM restaurant business
Manuna KOJIJaHy Ousnece
Makcarkbi3bl
71. | Paxumxanosa
JunesHas
CapcenbaeBna
72. | PaxumxaHoBa
Hypaii
HypnaHksi3sl
73. | Anumkynosa Typkicran CoBpemeHHEIE Modern
Aiicayne O6JIBICBIHTAFBI racCTpOHOMHYECK | gastronomic trends
BonaroBHa MelipaMxaHaiapa | Ue TPEH/EI B in restaurants of
74. | bexmypar 3eiiHen | FBI 3aMaHayH pecTropaHax the Turkestan
Kanup6ekkoisnl ractpoHoMusislK | Typkecranckoit | region
75. | Bonar Apysxan TPEHATED obnactu

Hypnei6exkpi3b!




76. | EpKiHKBI3BI
Tomupuc
77. | Kymaraesa
Apy:xaH
Tanackpi3sl
78. | HypraiuKpI3el Kedirepunr Keditepunr kak Catering as a form
AcpbLiaiibIM MeilpamMxaHa ¢opma paseuTusa | of restaurant
79. | IlepneGek Hypaii | Gusnecin PECTOPaHHOI'O business
KaiicapkpbIzsl JambITy1bIH 6ip busHeca development
80. | CameHoB Angusp | Typi peTinae
AcxaryJbl
81. | Capsibait Banuyp
Opsinbacapkpi3sl
82. | FOnycoB Axpop
AbykaxxapoBuy
83. | Anpac Ocem Meilipamxana Biusinue The influence of
KanbonaTkei3el Ou3Hecinmeri CE30HHOCTH Ha seasonality on the
84. | bakpiT J)KaKChUIBIK | MAyCBIMJIBIK IesATeIEHOCTD activities of
Jaynerysl (axTopnap/sIH PECTOpPaHHBIX restaurant
85. | CarbutranoBa BIKIAJIBI NpEaIPUATHIHA enterprises
Asna
CarbIHTalKBI3bI
86. | TyxTacuHoBa
Juana CaituiosHa
87. | baiiblp AKkepke Monenn Bnusiue The impact of
MapaTKeI3bl (becTuBanbIap KYJIBTYPHBIX cultural festivals
88. | bepnanel 3eitnen MeH ic- (bectusaneii u and events on the
Hyp6onkpi3ei HapajiapiblH MEpONpHUATHH Ha | restaurant business
89. | Manar ¥nnana aliMaKTarbl PECTOpaHHBIH in the region
EpMeKKEI3bI MeiipaMxaHa 6u3Hec peruoHa
90. | Hypranu Azamar | 6u3Hecine acepi
Beit6iTyib!
91. | Caiiu6osa [lapuxa
PaxumbepauKeI3hI
92. | Bexnuss Epacsun Kemnix Biusaue The impact of HcaeBa Aibkan
AzamatyJisl MH(PaKYpHUIBIMBL | TPAHCTIOPTHOM transport MyxaHoBHa,
93. | XKakynbaesa HBIH KOHaK Yi MeH | uHGpacTpyKTyph! | infrastructure on MarucTp, ara
Asu3za AzaMaToBHA | MelipaMxaHa Ha pa3BUTHE the development OKBITYIIIBI
94. | Uckaybaesa Ousnecin roctuHu4HOro ¥ | of the hotel and
['ynu3za JlaMBITyFa acepi PECTOPaHHOTO restaurant business
Temupnanosua fusHeca
95. | TaraeBa Banepke
ACKapKpbI3bI
96. | Oben Axbora Konax yitnepre CoBpemeHHBIE Modern standards
KyaHBIIKEI351 KBI3MET CTaH/apTHI of hotel service:
97. | XXonaman Manuna | KepceTyain obcmyxuBanus B | analysis and
AMaHKeIIIKBI3bI 3aMaHayu OTE/IAX: aHalu3 U | recommendations
98. | Kymaranuera CTaHJapTTaphL: PEKOMEHAAIHH
Hana Kaiiparosua | Tangay xoHe
99. | Kacbivxan YCBIHBICTAp

Hypaiinsim




KyaHpl16eKKbI3bI
100.| KapacaiteBa Konax yiinep Mmen | Ynpasnenue Customer loyalty
DnbHYpP MeHpaMxaHanapaa | JIOSIBHOCTBIO management in
AzamaTOBHa FBI KIMEHTTEPAIH | KIHEHTOB B hotels and
101.| HypaHKBI3bI aJaJIIbIFbIH OTEeJISIX U restaurants
Jlarein Hackapy pecTopaHax
102.| Capcen Hazepke
AceMbeKKBI3HI
103.| Capcenxan
Ocemai
MenenxaHKpi3bl
104.| Agunos Sain Meiipamxana Wunopauuonusie | Innovative Mycradaepa
Fanemvysisr Ousnecinzeri TEXHOJIOTHH B technologies in the | Baruna
105.| Masuepa MepyepT | HHHOBAIMSIIBIK, PECTOpPaHHOM restaurant business | YcenGaeBHa,
CoHIi6EKKBI3BI TEXHOJIOTHSAIAp busnece (robotics, QR PhD.,
106.| Heiman6aepa (pobGoTTaHakIpy, (poboTusanus, menu, delivery) KaybIMIACTBIPEI
oceM QR-Mmazip, QR-meHI0, nFaH npodeccop
[TepHebaiKpI3bl delivery) delivery) (moueHT) M.a.
107.| Tanunosa Mesaip
KyaHpIuksI3e
108.| Omipxan Apyxan | Kowax yit Hcnons3oBanue | The use of
EnMypaTKpI361 OuzHecine ¢panyaiisunra B | franchising in the
109.| EpmaramGer (paHYyai3UHITI TOCTUHHYHOM hotel business
Manuna naianany Ousnece
HapumaHksi3sl
110.| Kagpimaesa
@apusa
HaypeHoBHa
111.| HlapsToBa Kamuna
JlaBpaHKbI3bI
JAunsiomasik xo06aiapra TaraibIHAAJATHIH CHIH-TKIp Gepyminepain Tizimi:
Foinbivu
Chbin-nikip papexeci/
Ne Gepymisepain aKageMHs FreuipiMu aTars! AKyMbIc OpHBI
aThI-JKOHI JIBIK
Japexeci
1. | Kypan6aes Anmac PhD. Kaysmvpacteipsuiran | Koxxa Axmer Slcayu aTbingars!
AXMeTKapuMOBHY npodeccop (moueHT) M.a. | Xablkapanblk Ka3ak-Typik
yHHUBEpCHTETI, «MEHEDKMEHT JKIHe
Typu3M» Kadeapackl
2. | KenebaeBa Aitzana PhD. Kaybsmvpacteipeuiran | Koxka Axmer Slcayu aTbiHaars!
npoeccop (momeHT) M.a. | XanslKapaislk Ka3ak-Typik
YHUBEPCHUTETI, «MEHEeIKMEHT KIHE
TYpH3M» Kadeapacsl
3. | Ce3oeikoBa Asusa PhD. Kaysivpacteipsuiran | Koxxa Axmer Slcayu aTbinaarsl
Opanbaesna npodeccop (foueHT) | XalblKapasiblK Ka3aK-TypiK
YHUBEPCHUTETI, « DKOHOMHKA, KAPXKbI
JKOHE ecenm» Kadeapacsl
4. | A6enosa Enena ILF.K. Kayemvpacteipeuras | Hapxos yausepcurerti, XKoraps
AHatonbeBHa npodeccop (TOLEHT) | ryMaHMTapIiBIK MeKTe6i




5. | Anumxanosa Po3a PhD. Kayeivpacteipsuiran | Hapxos yausepcuteri, Xoraps
KenxeeBHa npodeccop (IOUEHT) | 'yMaHUTapIbIK MeKTeO
6. |Ilunepuna 'ayxap PhD. Kaysivpacteipeuiran | Typan yauBepcureti, « Typusm
Hypnanosna npodeccop (IOUEHT) | XKOHE KOHAKIKAMIIBLIBIK) XKOFaphl
MeKTeOi1HIH AUPEKTOPEI
7. | Areneyosa Alryns b.r.x. Kaysmvpacteipeurran | Kasak criopr skoHe Typusm
ToxTapxaHoBHa npodeccop (IoueHT) | akageMuschl, Typusm
(aKynbTETIHIH AE€KaHbI
8. | Paxumoa JTuns6ap Marucrp - M.Oye3o0B atbiHgarsl OHTYCTIK
AxbapoBHa Kasakcran yHuBEpCHTETI,
«XaJbIKapajblK TYPU3M HKoHE
cepBHC)» KadeapachIHbIH ara
OKBITYIIBICHI
9. | Maxam Baysipxan - - «Kapasan capaii» XIIIC, Ac xoHe
cyceiHzap 6eniMiHiH MeHemKepi
«/lene wivinsikmbipy dicane cnopmy» mexmebi
JunuoMabIK #0062 TAKBIPINTAPHI KIHE FHIIBIMH JKeTeKIIiIepain Tizimi:
Junnomasik xo6a Takbipsibsi (3 Tiae) FoinsiMu
N Binim ANyWbLIAPALIH DKETEK!.IJiCiHiH
b, Kazak Tiniune Opseic Tininge AFbUILIBIH TiNiHAE a"rbl-ncem,. S——h
Japeiecl, aTarbl
1 2 3 4 5 6
«6B11107 — CnopTThIK caybIKTBIPY (uTHECH GitiM Gepy 6araapaamMacel, 3-Kype
1. | Axbepai [uac OurHec Hcnonesosanue | The use of digital | Anap6aes Anmac
Myxamenanuyiisl UHIYCTPHUACHIHIA| LH(PPOBBIX technology in the | Ka36exosuy,
2. | JombpoBckas UAQPIBIK TEXHOJIOTHH B fitness industry ILF.K., Tpocheccop
Maprapura TEXHOJIOTUANapA | GuTHEC-
MapkoBHa Bl KOJIIaHy HHJYCTPHH
3. | 3ynnyxaposa
CeBunY
HypuaauHKeI361
4. | CalinuBanuen
Munyp BaxpomyJisl
5. | Cepik6ait Aiirepim | @urHec ['ocynapcrBennas | Government Hckakor
HypixaHKpI3b1 KBI3METTEPiH NOJJEpHKKa B support in the Taiibipikan
6. | Manusip Bekrepe JaMBITy 1aFbl Pa3BHTHH development of baxprrbaesuy,
Baxtusipysisl MEMIIEKETTIK ¢urtHec-ycIyr fitness services PhD.,
7. | Haype6aii 3anrap | Konjay npodeccop M.a.
MaxkcyTyiel
8. | Kopimxan Jluana
HypixaHKbI3b1
9. | MansiM6eToBa ITunatec nen Bnusaue The effect of
Axepke Hora nunareca u vioru | Pilates and yoga
Epna3zapksi3sl XaTTBIFYJIAPBIHEI | HA ABUraTeNIbHYIO | on the motor
10.| MeIp3axmer H OMBIPTKA aKTHBHOCTH activity of the
XaHmanbM KHMBLI [I03BOHOYHHKA spine
BarmaTkei3sl 6encenainirine
11.| A63anbek Kapakar | BIKIaJIBI
12.} Kasbibexon Camxap
Ke1abIpamiyiisn
13.| Acan blpsicxan Cnoprreik 61 IIpeumyiecTBa Advantages of




KeHxeKpI3bl 9JIEMEHTTEPIH HUHTErpaluu integrating
14.| Cynrankyn Ajirepim | putHec 3JIEMEHTOB elements of sports
ACaHKbI3bI OarjapinaMachiHa | CIOPTUBHBIX dancing into a
15.| Banra6aii EHTI3yaIH TaHuEeB B ¢utHec- | fitness program
AxmapxaH apTHIKIIBUTBIKTAp | IPOrpaMMy
HypaHKBI3BI Bl
16.| Aiitbait AKTOJIKBIH
Mynap6aiKpI3bl
17.| KaneibexoBa Auna | Xacrap ®opMHEpoBaHUE Formation of a Omapos
MakcaTKpI3bl apacelHzia KYJIbTYPBI culture of visiting | BaxbImkan
18.| Abnynnaesa bany ¢utHEC MOCEIEHHUS fitness clubs CynranoBuy,
ACKapKBI3bI kiny6tapra 6apy | purHec-kiy6oB among young PhD., npodeccop
19.| A6npaman Anuxan | MOJIEHMETIH Cpelu MOoJIoiexH | people
3epexaHyJibl KaJIBIITaCTHIPY
20.| ©y6okip Bexxkan
Epnanyis
21.| Ecenbex Asixan Kazaxcrannarsr | [lepcnekTuBbl Prospects for the
Hypraiikpi3b tbutHEC pa3BUTHUS development of
22.| Cepikbait ¥160CBIH | HHAYCTPHUSCHIHEI | (hUTHEC- the fitness
aHFaIuKbI3EI H Jamy HHIYCTPUH B industry in
23.| AbaiixaHyBl Gonamarsl Kazaxcrane Kazakhstan
Canxap
24.| Illarmap 3amanbex
A#apysbl
25.| INepHebaiKbI3bI OTt6achuIbIK Ocobennoctu Features of the [Ilanabaesa
oceM ¢utHec OpraHu3anuu organization of Jlaypa
26.| Typnbibek Baokan | Kiy6Tapast CeMeHHBIX family fitness HcmaunnbekosHa,
Bonarbekkpi3bl YHMBIMAACTEIPY | buTHEC-KITy6OB clubs PhD.,
27.| CeiinanoBa banayca | epekiuerikrepi npodeccop M.a.
BaKbITKbI3BI
28.| Typceinxan Jlana
HypnaHkpi3er
29.| XKomaprt Jlapura QutHeC Ouenka BnmusaHus | Assessment of the
MapaTKpI3bl JKATTHIFYIapAblH | GUTHeC-3aHATHH | impact of fitness
30.| Typcriaxan KaTBICYIIBLIApAbI| Ha classes on the
CarsiHait H ncuxosioruyeckoe | psychological
OJDKaHKBI3bI TICHXOJIOTHSUIBIK | COCTOSHHE state of those
31.| Apanbex Akuyp JKarJaibIHa 3aHMMaromuxcs | involved
DcanbaiKpI3bl acepiH baranay
32.| Acanos MbGanynia
XKonnapibaiiyier
33.| lllaryap Aiicyny Omnna#tn purthec | Ouenka Evaluating the Optaes Baxtusp
EpkaHKbI361 cabakrapemHbH | s(dexruBHOCTH U | effectiveness and | Typcembaesuy,
34.| Mawmnit Bakrusp THIMIUIN MEH | OorpaHuyYeHui limitations of ILF.JI.,
[Tax3amays LIEKTeYJIepiH oHyaiH putHec- | online fitness npodeccop M.a.
35.| Aunamac Ucnam Garamay 3aHATHH classes
Opas6exyiibt
36.| Anubekosa Aixan

XKacynaHkeI3bl




37.| Jlecbex Hazepke WnKmo3uBTi ITcuxonoruuecka | The psychological
JKaHranuKe3sr neHe Topbueci s ¥ COLHANIbHAs and social role of
38.| Typcein XKanucas OaphICBIHIAFbI ponb (puTHEC- fitness exercises
Fanukpissl ¢butHec yIpayKHEHH#H B in the process of
39.| Epmaxan Apyxan KaTTBIFYJIapbIHEI | IpoLecce inclusive physical
BHUpKaHKBI3bI H HHKJTIO3UBHOT'O education
40.| XKanyzak Jlunapa NICUXOJIOTHSUIBIK | (pU3MdIecKoro
Epf‘anum3m JKOHE 9JIEYMETTIK | BOCIIMTAHMS
peJi
41.| Tay6aii Ucinam Apnaiipl 6iniv | OcobenHocTr Features of fitness
Hypnanynsi Hepy ¢butHec- exercises adapted
42.| XKapkeiHbek Ocen KOKETTUNKTEpl | yrnpaXKHEeHHi, for children with
MapatkbI3sl Oap Gananapra | amantupoBaHHbIX | disabilities
43.| AneiM Axkaupap Geitimaenren IS IeTei ¢
BatbIp6eKKpI3b ¢utHeC OrpaHHYEHHBIMH
44.| Bepairanu [llyreia | XKaTTHIFYJIapBIHBL | BO3MOXKHOCTSIMH
KaiipaTkei3el H €peKIIeNiKTepi | 3M0pOBbs
45.| Kypacbek Kpr3xibek | Aspobukanslk | Biusuue The effect of MyxamemkanoB
MypaTxaHKpI3b1 XKATTBIFYJIApAbIH | a3po0OHBIX aerobic exercise baxsIT)KaH
XKYpeK- yIpaXKHEHHH Ha on the Kamkanosuy,
46.| Capeibait AKHYD KaHTaMBIp CEpIEYHO- cardiovascular I.F.1., npogeccop
Hypiiaukpi3er Kyhecine COCYUCTYIO system
47.| Omam Bexxan BIKTIAJIBI CHCTEMY
Baysipixanyie!
48.| Kannsi6ait Hypacein
AiiiocyJibl
49.| Tacbynar Hyprac Kymrix purnec | Bnusaue The effect of
Cyiiimbaitysr HKaTTBIFyJIapBIHEI | CUIIOBBIX (uTHEC- | strength fitness
50.| Ce#imynna Oainer H, JKacecIipim yIpaXHEHHH Ha | exercises on the
banrabaiiyisl KBI3JapJbIH JeHe | (GU3UYECKYIO physical fitness of
51.| Tacremiposa 6itimiHe acepi Gopmy neBymek- | teenage girls
XKanepke NIOAPOCTKOB
OCLIXaHKBI3bI
52.| A6aynmannanosa
Juana 3ahapkeisml
53.| Ub6anynna Epnoyner | ®utHecTiH Pons putHecaB | The role of fitness | Mcae A6ainabi
EpxaHyib )Kacrap npodunakTuke in the prevention | Wcayisl, PhD.,
54.| Xamuro Ennyp apacelHIa BPEJIHBIX of bad habits KaybIM/1aCTBIPBLIF
Mapatyisi 3HUSAHJIBI IPHUBEIYEK CPENM | among young aH npodeccop
OJIETTEPAIH MOJIOJAEKH people (moueHT) M.a.
55.| TeneyxanoBa Ocen | alblH alyIarsl
OIIMXaHKbI3bI peui
56.| IllayenoBa Astysipim
EciMKBI3BI
57.| Anumxanosa J[luana | Kpismetkepnepni | Buenpenue The introduction
BeibuTKbI3b1 H eHbex buTHEC- of fitness training
58.| AnuxanoB @appyx | eHiMaimiria TPEHHPOBOK C in order to
Hacupxanyiisl apTTEIPY LEJTBIO increase
59.| CapbiMcakoBa MakcaTbIHJIa MOBBIIIEHUS employee
®apusa Epnankensr | GutHEC IIPOM3BOAMTENEHO | productivity
60.| ocxan Emixait XKaTTBIFYJIapBIH | CTH TpyJa
€HTi3y paboTHHKOB




MapaTtKpbi3bl

61.| XKymambait Akepke | CnOpTTBIK- ConuansHoe The social
Kypan6aikpi3bl CayBIKTBIPY 3HaYCHHUE importance of
62.| Maxaxan Kyanenun | dutHeci YKPETLIEHHS promoting public
bayp:xaHyJibr apKBUIBI XaJIbIK | 3/I0POBbs health through
63.| MakcyMxaHKbI3bI JIeHCayJIbIFbIH HaceneHus yepesz | fitness
Hypaitnem HBIFAUTYIBIH butHec
64.| Axxirit Mepeke QNIEYMETTIK
Cyuitan6eKkKpI3b1 MaHBI3bI
«6B11107 — CnopTThIK caybIKThIpY (uTHECH Giiv Gepy 6araapaamachl, 4-Kype
65.| MbIp3aHKbI3bI Kasakcranpgarsl | CpaBHutensHeii | Comparative Ecupkenos
Cabuna JKOHE 1IeTeNnaeri | ananus analysis of the Kannoc
66.| A6uioB Altraceip butHec KIyOTap | AEATENLHOCTH activities of Mepreunbaityibi,
Bonatynsl KBI3METiH ¢dutHec-xiy6os B | fitness clubs in I.F.K., mpodeccop
67.| AMuTOBa ONHA cansicTeipMaiiel | Kazaxcrane m3a | Kazakhstan and M.a.
Hypibi6ekKpi3bl Tangay pybexom abroad
68.| Beiicenbaityib
Hypraceip
69.| bantabait AlokyHic | OuTHec HcnonszoBanue | The use of
Hypranukei3sl KITyOTaps! MapKeTHHIOBhIX | marketing
70.| Mamberani Auna Hackapyna CTpaTeruii B strategies in the
KacbMXaHKBI3EI MapKEeTHHITIK yIIpaBJICHHH management of
71.| Aneryxuna [lapuna | cTparerusapas! | dutHec-kinybamu | fitness clubs
TaXupKbI3BI KOJIIaHy
72.| AGayxannapos
Dnmypan
@apxamysl
73.| Anapbait Epacein ApTBIK Hayunsie ocHoBel | The scientific
[Ipm6onatysibl caIMakneH [IPUMEHEHHS basis of the
74.| ©6yronin Hypbax Kypecyne GurHec| purtHec- application of
KaiiparyJisl Garmapnamanapsl | mporpaMm B fitness programs
75.| Ucabexon Illoxpyx | H KonmaHynslH | 6opsbe ¢ in the fight
¥ nbIKOEKYIIBI FBUIBIMA JIMIIHEM BECOM against excess
76.| XKaxkcouiblk Pamazan | Heriszaepi weight
Catnayyuisi
77.| AxmanoBa CeBuny | ApHaiibl SodextuBnocts | The effectiveness | Kypman6aen
CaltixaHKbI3BI TpeHaxepiiepMeH | puTHec-3aHaATHH | of fitness classes | Bomar
78.| Hypmyxamen Kyprisinerin c using specialized | WU3runeyosuuy,
['ynmupa (utHEC HCIIONIb30BaHKeM | simulators TEXH.F.K.,
MDoJ1CKBI3EI XKaTTHIFYJIapAbIH | CIELHAIU3UPOBa KaybIMIaCTBIPBLIF
79.| Tanunosa Hosuma | TriMAimiri HHBIX aH npodeccop
A THITKaHKBI3BI TPEHAXEPOB (mouenT)
80.| Tyzenosa Meunnip
BaxbITKBI3EI
81.| Teneren Jluana 3amaHayu HuuoBauuonusie | Innovative
AMXaHKBI3bI (burHec TEXHOJIOTHH B technologies in
82.| Mupanuepa Ounen Garapnamanaphl | COBpEMEHHBIX modern fitness
DypKaTKbI3bI HJIaFbI ¢durtHec- programs
83.| Obinnarra AKHueT | MHHOBALMSUIBIK | pOrpaMMax
Abubonnakei3bl TEXHOJIOTHSIAp




84.| ITipman Kemm6Gar
BakbITKbI3b1
85.| Kakceuislk Apmak | CropTThIK- Brnusaue The impact of
Hypnbibekkpi3nl CayBIKTBIPY CIIOPTHUBHO- sports and
86.| Tneybepren Akryn | dutHeciniy osnoposutensHor | wellness fitness
baybIpKaHKBI3bI KacTapIbIH obuTHECA HA on the physical
87.| Kannpibex Apy:xan | JeHe (dusugeckyro fitness and quality
PayaHKbI3BI JafbIHIBIFBI MIOATOTOBKY U of life of young
88.| Oninxan Marxan MEH eMip Ka4yeCTBO XHM3HH | people
XKauncyrranynsl carachlHa 9cepi | MOJIOJEKH
JAnnaomabik xo6anapra TaralbIHIAIATHIH ChIH-NiKip Gepyminepain Tizimi:
FoinbiMmu
Crein-mikip aapexeci/
Ne Oepymisiepain aKageMus FoiabimMu aTarsl KymbIc opHBI
aThI-KOHI JIBIK,
Japeskeci
1. | AbyceiitoB bekaxmer ILr.x. ITpodeccop Koxa Axmer Slcayu aThiHarsl
3aliHUIHHYJIBI XaJplKapaislK Kazak-Typik
YHHBEpCHTETI, «Jlene MoieHreTI»
Kadenpackl
2. | Epmaxanos Barnan PhD. Kayeivpacteipeurran | Koxa Axmer Slcayu aThIHaaFs!
OMipiy3aKyJisl npoeccop (momeHt) | Xanblkapaibik Ka3ak-Typik
yHHBepcuTeTi, «Jlene Topbueci xoHe
GacTankpl oCKepU AaibIHABIK?
Ka]epachIHbIH MEHIepyLIici
3. | KacemmGexon ILF.K. ITpodeccop Koxa Axmer Slcayu aTbinaars!
XKakpimbex XaJbIKapablK Ka3ak-Typik
Annapbexybl YHHUBEPCHTETI, «JleHe MoIeHHETI»
Kadenpachl
4. | baeroB Kemxkacap IL.F.K. [Tpodeccop Koxa Axmer Slcayu aTbiHaars!
JlypmeHyJibt XanblKapalbIK Ka3ak-TypikK
YHUBEpCHTETI, «JleHe MOCHHETI»
Kadeapachl
5. | AnTeiHOEKOB PhD. Kayemvpacteipsurran | Kosxa Axmer Sicayu aThIHAAFEI
Annamsic npodeccop (mouenT) | Xanblkapaibik Ka3ak-Typik
H6anynnayssr M.a. YHUBEPCHUTETI, «JleHe MoieHUETI»
KaeIpachIHBIH MEHTEPYIIiC
6. | dy#icenos Onanbex IL.F.K. JoueHT Koxa Axmer Slcayu aTbiHaarsl
KpinabaiyJist XanblKapalbIK Ka3ak-TYpik
YHHBEPCHUTETI, «JleHe MaoIeHHEeTI»
kahempacsl
7. | PaxbmvokaHoB PhD. - Koxa Axmer Slcayu aTbinjarsl
Annameic XaJpIKapaibIK Ka3ak-Typik
OpbIHTaRYIIBI YHUBEpCUTETI, «JleHe MoIeHHETI»
Ka(epachIHbIH ara OKBITYIIBICHI
8. | TioreGaes BakpImkan IL.F.K. Kaybmvpacteipsutran | KopkeiT ata atsingars! Kpissuiopaa
Kanaryib npoeccop (AOLEHT) | yHHBepcHTeTi, «/{eHe MIBIHBIKTHIPY
M.a. JKoHE 6aCTaNKbl SCKEPH JAMBIHIBIKY
bbb
9. | bumaxanos TanauT PhD. - KopkeIT arta ateingars! Kpi3suiopaa




Jy#icenysr YHUBEPCHUTETI, «JIeHe MIBIHBIKTHIPY
’KoHe GacTankbl 9CKEPH Aal bIHIBIK)

BBB ara OKBITYNIBICEI
10. | Meip3a6exos PhD. KopxpiT ata atemnars: Keissuiopaa
Meiipambex YHHUBEDPCHTETI, «J[eHe MIBIHBIKTHIPY
Kaz6exyier XKoHe 6acTaIKbl 9CKEPH JaUBIHIBIK)

BBB ara OKbITYLIBICHI

Herizaeme: 26.11.2025x. kyuri FeutbiMu keHec Moxinicinii Ne4 xaTTamMachl.

backapma Tteparacel — Pektop M.a.

T sonapac




KobaHbl eHrizymi:

Tipkey kegceciniy 6acLIbICHI
cevenennnd MK Typranbex.

Kenicimmi:

... .B.Typran6baesa
OkiMminik 6eniminiH 6ac MaMaHsI (3aHrep)
vereeeneneneneend BE.A. TacoB



