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of International Tourism) «6B11102 — XansIKapalblk oHe iIIKi Typu3M» Gimim Gepy
GarnapnaMacEIHEIH HETI31HE KYPACTHIPBLIFaH.

Kemenzi emruxan 6arnapnamacs: « Typusm» MekTe6inin Maxinicine Kapanras.
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1.LKEHNIEHAI EMTHXAHHBIH MAKCATBIL

«6B11102 — XansikapalisIk joHe imki Typusm» 6inim Gepy Garpapnamacs! GoHbmHImIa
KeLIEH/Al EMTHXAQHHBIH MAaKCaThl TYJIEKTEpHiH NaibIHIBIK JEHreiiHiH skorapel GimiM Gepymin
MEMJIEKETTIK JKAJIIBIFA MiHIETTI CTAH/APTEIHBI TalaNTapkHa ColKecTiriH aHBIKTay GOJIBIN
tabeuiazel. Consiven Gipre ry.uex’rm TEOPHAIBIK 61mm MeH TpaKTHKaIBIK Jarmpliapel 6iniM
6epy GarmapnamackiHa coliKec TeKcepiie/i.

Kemenni emTrxan Gitipyminep/iiH KOPBITEH/E aTTeCTATTaYE! GOMBIT TabhLIaIbL.

KopeITeIHBI aTTECTaTTAYABIH MaKcaThl JKorapsl GimiMuiH Ginim Gepy Garmapnamackn
3epieney asKTalraHHaH KeliH KON KeTKI31LIreH OKLITY HoTHIKeNepiH Garanay.

2. KEHNEHJAI EMTUXAH/IbI ©TKI3Y TOPTIBI

Kemrenpi (moHapalelK) KOPBITHIHABI aTTeCTaTTay €MTHXAHBI aKaJEeMHsUIBIK KyHTiz6ere
colikec eTkisineni. ToNbIK OKy KypChIH asKraraH (keM aerenze 240 KpeJUT UTepiiireH) XaHe OKY
JOCIaphlHa KapacTRIphUIFaH Oapielk cepTH(UKaTTay CHIHAKTAPBIHAH COTTI OTKEH Ol
aTylibUlap eMTHXaHFa JKibepinei.

Binim Gepy GarmapnamachiHa apHanFaH KEIIEHAI EMTHXAHIBI aTTECTaTTay KOMHCCHACKHI
(AK) Gackapanel. AK Teparackl MeH KoMHCCHs Kypambii backapma Teparacel — Pekrop
Gekiteni.

Binim Gepy GarmapmamachIHIarel KemeHAl (MoHapanbik) eMTHxaH Garpapnamacsl 6Giim
anylbliapra eMTHXaHHBIH OTKI31IeTiH KyHiHe nekin 6ip aitnan kemikripinveit Gepinesni.

BimiM amymemsm AK-ra Gepren jkayanTapblH TalkbUlay XoHE KOPBITHIHIBI Garanay
#aOBIK MO3KiTicTe, KOPHITEIHABI Gara - Gamnublk-pedTHHITIK MoH/Ie aHbIKTanans! (kecre). BimiM
Gepy GarzapnamachiH/iars! KemneH i (MoHapaNbIK) eMTHXAHHBIH HOTHXKENEpi 6i1iM anyisuiapra
AK-HuIH xabbIK MoxiniciHeH KeiiH gepey KeTkizineni.

KopeITeIHEI aTTecTalmsa «KaHaraTTaHApIBIKChy Oara anran GimiM amymisl oKyJaH
msFapeiansl. KopEITEHIE aTTeCTalHANaH Kellecl OKy XKbLUIE KaiiTanad eTyre pykcar Oepises.

By kykaTThl « XansikapanslK TYPH3M %KoHe MeliManaoCToIKK yHuBepcuTeTiy KEAK pyKcaTHIHCHI3 TONBIK HeMece
iminapa kemipyre, kebelTyre #aHe TapaTyra GonmaiL.
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95-100

1. Kasipri TeopusHbI ecKepe OTBIPHII, MATepHANIL TOJEIK,
api mypric GasHnai b

2. Teopusamslk GimiMai npakTukameH GaitiaHBICTHIPAMEL;

3. TepMuHOIOTHSAHEI €PKiH MEHTEPIeH;

4. CeGen-cannapislx GaiiaHsic OpHATAIE;

5. Bomxawm sxacaii anamsl;

6. Kockmina cypakrapra ceHiMi jkayarn Gepei.

A- 3,67

OTE JKAKCBI

Gasngaiipr;

90-94

1. Kasipri TeopusiHEI ecKepe OTHIPBII, MATEPHAIIBI AYPEIC

2. JXayanTapelH TONBIK aiTajsl, 63 GeTiHie KOPBITHIHIBI
JKacar, JKalneuiai anamiel;

3. TepMHHONOTHAHEI KAKCH MEHTEPIeH;

4. Ceben-canpapisix 6aiiinansic OpHATAIEL,

5. KoceMIna cypakrapra TOJNBIK Xayan 6epeti.

85-89

B+ 3,33 1. Marepuane! JKaKCs JKETKI3e/i;

2. XayanTapael TONBIK alTansl, 3 GeTiHile KOPBITHIH/IEI
JKacar, JKalneliai anamel;

. TepMHHOMOTHAHEI MEHTEPTEH;

. Jlorukaneix oitnay xyhHeciHe ue.

. Kocrmia cypakrapra xayan 6epeji.
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80-84
JKAKCHI

. TepMuHONOrHs

Herisri marepuanms 6inerni;
. Honenzi Meicanzap Kenripezi;
. JKanmbinay MeH KOpBITBIHIEI JKACAHIEL;

MeH Gasupay JIOrMKackIH/Ia

Joncizaixrepre ;o Oepeni;
5. Kocemina cypakrapra sxayan 6epei.

AOHE NOTHKACKI3,

75-79

wibepemi.

B- 2,67 1. Herizri matepuanns: Ginemi, 6ipax scayabe1 skyiecis

2. TepmuHzepai Konganyna qoncizaikrepre xoi bepeai;
3. Kocemvma cypakrapra scayan Oepy KesiHje KaTemikTep

byn KyxaTThl «XansKapaiblK TYPHIM KaHe MeliMannocTeikk yHrBeperTeT» KEAK pyKCATLIHCH3 TONLIK HEMECE
iminapa kemripyre, kebeiiTyre jxaHe Tapatyra Gonmaiisl.
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C+

2,33

70-74

. Tex Teopusnsik Gimim Heriszaepi 6ap;

. KopEITEHAE jKacay Ikl sKSHE sKanbUiay bl GimMen;

. TepMuHONOTHAHEI KONaHa anMaii/Ib!;

. KoceMina jxoHe HaKTEUIAY CypaKTaphIHa Kayarn Gepei.

2,0

65-69

1,67

60-64

1,33

55-59

10

1,0

50-54

KaHaraTTaHaPIIbIK

. Herisri MaTepranisl TONEIK MEHIEPMEreH;
Jloruxansix olnay xyiecine ue emec;
KayaOr1 KbICKa;

KoceMina cypakrapra TOJBIK xayamn GepMeiii.

Herisri MaTepuamnibl TONBIK MEHTepMETeH;

. HMonciznixrep sxibepemi, KOPBITHIHABI MEH KAIILLIAY
JKacaH anMaisr;

3. Jlorukansik oitnay sxyiiecine ue emec;

4. Kocemmina cypakrapra ayan Oepyneri Karenikrepi
Gap.

1. Marepuannsis engyip Gemnirin 6inmeiizi;

2. Martepuranel Hamap MEHIreprex;

3. Cypakka xayan 6epy JIorHKackH Gimveiini;

4. Kocemima cypakrapra sxayan Gepyjie KHHAIA b,

1. Teopus Heriamepin 6imy oHe TyciHyze eneyi
Iancizpiktep xibepeai, Tyciniriniy ycTiprTiri MaTepHanpl
TONBIK, YFBIHyFa Kefiepri kentipeni, 6ipak OKBITYIIBIHBIH
JKETeNeyIi CypaKTaphIHEIH KOMeriMeH IYPhIC KOPHITEIHIEI
JKacai anamel.

11

FX

0,5

25-49

12

0,0

0-24

KAHAFATTAHAPJIBIKCHI3

1. DBimimi kyifecis, MarepHanjsiH MoOHIH TYyciHOei
GasHaii e,

2. Komuccrs MyIIenepinig KOCEIMINa CypaKTaphlHa JKayar
6epe anMaiapl.

1. BimiM amymsl e3iHiH TEOPHSIBIK 9HE MPAKTHKAIBIK
6imiMi MeH JaFAbLIaphIH HOJIOIK AeHreiae KOpCeTTi JKoHe
KaTeNliKTepiH Ty3eTe aMaiTEIHILIFEIH OalKaTTEI,

3. CRITERIA AND INDICATORS FOR ASSESSING STUDENT

KNOWLEDGE

Lett
er
Gra
de

Nume
rie
Equiv
alent

Perc
enta
ge
Con
tent
(%)

Tradi
tional
Grade

Indicators of assessment criteria
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iminapa kemipyre, kebelTyre #aHe TapaTyra Gonmaie!.
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A 4,0

95-100

A- 3,67

90-94

Very good

1. Presents the material fully and accurately, taking into
account modern theory;

2. Connects  theoretical knowledge with practical
application;

3. Demonstrates a confident command of terminology;

4. Establishes cause-and-effect relationships;

5. Is capable of making predictions;

6. Responds confidently to additional questions.

1. Presents the material accurately, taking into account
current theory;

2. Provides complete answers, makes independent
conclusions, and generalizes effectively;

3. Demonstrates a good command of terminology;

4, Establishes cause-and-effect relationships;

5. Gives complete answers to additional questions.

B+ 3,33

85-89

80-84

B- 2,67

75-79

G+ 2,33

70-74

Good

1. Communicates the material well;

2. Provides complete answers, makes independent
conclusions, and generalizes effectively;

Has a good command of terminology;
Demonstrates logical thinking skills;

Responds to additional questions.

. Knows the basic material;
. Provides well-supported examples;
. Makes generalizations and draws conclusions;
. Allows some inaccuracies in terminology and logical
presentation;
5. Answers additional questions.

BWN =R W

1. Knows the basic material, but the answer lacks structure
and logical coherence;

2. Makes inaccuracies in the use of terminology;

3. Makes mistakes when answering additional questions.

1. Possesses only basic theoretical knowledge;

2. Is unable to make conclusions or generalizations;
3. Cannot use terminology appropriately;

4. Answer additional and clarifying questions.

65-69

C- 1,67

60-64

Satisfactory

1. Has not fully mastered the basic material;

2. Lacks logical thinking skills;

3. Provides brief answers;

4. Does not give full answers to additional questions.

1. Has not fully mastered the core material;

2. Commits inaccuracies and cannot draw conclusions or
generalize.

3. Lacks logical thinking skills;

4. Makes mistakes when answering additional questions.

Byn kyokatTel « Xansikapansik TypH3IM joHe MeliManaocTeIKK yHuBepeuTeTl» KEAK pyKCaThIHCEI3 TOIBIK HEMece
iminapa kemipyre, keGelTyre #oHe Tapatyra GomMainer




Kasakcran Pecry6nukach MBHUHHCTEPCTBO TYpPH3MA | CIOPTA
TypusMm JkaHe CIIOPT MHHHCTPJIT i | Pecny6mixu Kazaxcran
1 ).
«XanbiKapanblK TYPH3M #9HE MEAMAHIOCTEIK J | E H HexoMMepueckoe akuHOHEpHOE 0611eCTBO
YHHBEDCUTETI» KOMMEPLUMANBIK EMec - %’ «MesxayHapONHELH YHHBEPCHTET TYpH3Ma K
ammonep.nik KOFaMal INTERNATIONAL UNIVERSITY FOCTENPHHMCTBAY)
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9 D+ 1,33 1. Does not know a significant portion of the material;
a 2. Has a poor understanding of the material;
QI 3. Lacks logical reasoning in a.n_swcring questions;
4. Struggles to respond to additional questions.
10 D 1,0 1. Makes significant inaccuracies in understanding and
- applying theoretical concepts; the superficiality of
2 understanding prevents full comprehension of the material,
o but with guiding questions from the instructor, can make
correct conclusions.
11 FX 0,5 1. Knowledge is unstructured and presented without
a4 understanding the essence of the material;
a E‘ 2. Unable to answer additional questions from the
:g commission members.
12 F 0,0 4 1. The student demonstrated a zero level of theoretical
= @ and practical knowledge and skills and showed an inability
g = to correct mistakes.

4. KEINEHJI EMTUXAHFA YCBIHBLIF AH IIOHAEP TI3IMI

1. Typusm Herizzepi.
2. Tourism Management.
3. Geography of International Tourism.

5. KEWIEHAI EMTHXAH OTKIBIVIETIH ISHAEPATH MA3MYHBI

51 TVYPWU3M HEI'I3JAEPI

«Typu3sm Heriszepi» NoHiHIH MaKCaThl — PEKPEALMAIBIK HKIHE TYPHCTIK HHTy CTPHSHEIH
HErisri YFBIMIApHIH, COHJAW-aK ONApBIH JKYMBICBIH OpTYpii TabHFH IKOHE SlIEYMETTIK-
SKOHOMMKAIIBIK JKarjiaknapia yHeIMIacThIpy IPHHIMITEDIH 3epTTey.

«Typusm Heriznepi» moni GOMBIHIIA OKBITY HOTH:KeEpi:

— Typu3MHiH Ka3ipri TeOpHACHIH KEHICTIKTIK XKoHE OI€yMETTIK-35KOHOMUKAIBIK KYObLIBIC
peTiHjie cunaTTay.

— Konpnansicrars HOPMAaTHETIK-KYKBIKTBIK GasaHkl, TYPaKThI TYPH3IMHIH
TYJKBIPEIMIAMAaChl MEH MPHHIHITEPIH KAPACTEIPY.

— Typu3sM canacsIHIAFBI TEOPHAIBIK JKoHE dficTeMeNiK GimiMal NpakTHKaa KOJIaHy .

5.1.1 PexpeauusiabiK reorpadHaHbIH Heri3in KaJaymbl YruiMaap
Boc yakeT, oHBIH (YHKIMACEIMEH ajaM eMipiHzeri opHbel. Boc yakbITTarsl yakeIT
apajBIFBIH aHBIKTAY. BOC oHE peKpealHsNEIK yakKbIT: YFBIM, apakaThlHAC, KYPBUILIM JK9HE
KbI3MeTTep. Pexpeausuiblk ic-opekeT Typasibl TYCIHIK, OHBIH TEPPUTOPHAUIBIK, OemiHyl —
KYHZETIKTi, anTaiblk, KBUIOBIK pekpeauus. Jlemambic agaM KeI3MeTiHIH Oeuiri periHze.
Pexpeanus: aHbIKTaMachkl a/laMHBIH, TYPaKThl JKEpiHeH ThIC iKepaeri KerMmeri peringe. Typuszm
pexpeanusHbH Germiri perinme. [eMalnsic — pekpealys — TYPH3M — 3KCKYPCHS YFBIMIAphIHbIH

Byn xyxarTel « XansiKapalbiK TypH3M koHe MelMannocThIKK yHuBepcHTeTi» KEAK pyKCAaTEIHCBI3 TONBIK HEMECE
iminapa kemipyre, keGeiiTyre sxoHe TapaTyra GomMai L.
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apa KaThIHACBL. FhITBIMH-TEXHHKANBIK PEBAIOLHUS, OHBIH OH JoHE Tepic kepiHicTepi. AaMHEIH
(bU3MKANBIK JKoHE IICHXHKABIK KYIIIH KalbHa KEITIpY.

5.1.2 Pexpeanusibik KameTTiLIIKTeD peKpealHsaILIK ic-apeKeTinin KemicTikTik-
YaKBITTHIK YHBIMAACTHIPLLTYBIHBIH Heri3i perinae

Pexpeanuanbik KaXeTTiIKTep TYCiHiri. Pexpeausiibk KOKeTTiIKTep peKpeanysIbIK ic-
OpEKETIHIH YHBIMIAaCTRIPEUTYBIHEIH Herisi. KoramIbiK, TONTHIK KSHE KEKe PEeKpealHsUIBIK
KaXeTTUTIKTepiH e3apa apekeTi. PexpealusuiblK KaKeTTUIKTEpAl 3epTTey i OarsITTapsl MeH
omicrepi. PexpeauusiblK KayKeTTLTIKTepAi 3epTTIeyHiH aleyMeTTaHy oficrepi. Pexpeantrap
TONTAPHIHEIH TabMFH JKOHE  QNICYMETTIK-DKOHOMHMKANBIK, pPEKpEalMANIBIK pecypcrapra,
PEKpeallusBlK, ayJaHJapAblH THITEpiHE, peKpealMsUIBIK opeKeTTep LHKIAEpiHe, [eMakbic
OPBIHJAPEIHBIH  apPXHTEKTYPAIbIK-KOOANBIK KYPBUIBIMBIHEIH —€pEeKINeNiKTepiH, JAeMalbICThI
OTKIi3yJIiH aKTHBTIK AeHreHiHe, oleyMeTTIK KOHTAKTINEP/iH THIFbI3ABIFEIHA Kapail TaHIaManapsl
TYpPaJII TYCIHIKTED.

5.1.3 PexpeanHsibIK KbI3MET 3T¢yMeTTIK-3KOHOMHKAJIBIK 6Mip CAITHI 3JIeMeHTi
peTiHge

Pexpealuaneik ic-opeKeT - oNeyMEeTTiK-OKOHOMUKANBIK KYOBUIRIC OHE XaBIKTLIH eMip
CYpYyiHiH smemeHTi periHpme. MoHi, KypbUIBIMEI, KIaCCH(pHMKALMICEH. PeKpealusuibl ic-apeKker
ICHXOSMOIMANBIK ~ KyOBUIEIC peTinpge. Pexpealmsnblk ic-opeker —  TepPPHTOPHSIIBIK
pexpeaunsutsik, sxyhenepaeri (TPXK) xyite kypymst dakrop nerizi peringe. Enfex Topri6i Men
nmemansic TOpTiOiHIH apakaTeiHACEL. PeKpealHsuibiK ic-opexerTeri KOFAMIBIK (yHKIHSIADIBIH
Heriari TONTAPHIHBIH  CHOATTAMACHL PeKpealusblK — iC-9pEKETTEpHiH  TEXHOJOTHSIIBIK
dynxunsanapel. Pexpeanusnsix ic-opexeTrepain xyienepi men uukngepi. ToymikTik, AeMansic
JOHE OMIpIIK HHUKIAEpIHIH KYpBUIBICEL Pexpealldsiel KbI3MET KOPCETYy MATepUAalfibl eMec
eHfipic cdepachiHEIH canacel periHge. PekpeauMsislK OKyHe JKOHE TEPPUTODHSIIBIK
PeKpealHsIIbIK, Xylelep TYCIHIKTepiHiH apaKaThIHACKL: cala JKoHe MeKkeMe. Pexpealmsuibik cana
MEH TYDH3M HHIYCTPHACHL. PeKpearnusblK calaHblH apHailbl epeKmeNiKTepi.

5.1.4 Pexpeanusisbik reorpadus - KOFaMabiK reorpa@usiIbiK FHUIBIMHBIH HKaHA
canacel

Pexpeanusuiblk  MocenmenepAi  3eprTeyiepliH  «reorpadHsBIEB. Pexpeaumsiibi
3epTTeyAiH NoHapamblK CHIAThL. PeKpealMansik reorpadus - KOFaMIBIK-reorpadusibiK FRUTEIM
petinze. OOBEKTIHIH aHBIKTAMACE! KOHE 3ePTTEYAiH IoHI JKOHE TePPHTOPHSIEIK PEKPEALHSAIEIK
xy#e Typansl Tycinikrep (B.C. Ilpeobpaxenckuii, JL.J. Myxuna, }0.A. Benenun, 1.B. 3opun).
Pexpeauusnelk JKYHEHIH aHTPONOLEHTPUKAIBIK MoHI. PeKpeaudsblK reorpa(UsaHbH amam,
KOFaM oHE OHBIH ic-opekeTi Typansl OimiM KyHeciHIe anaThlH OpHBI; KOFaMIBIK,
KapaTBUIBICTHIK, TEXHHKANBIK FHUIBIM OKyienepiHNe anaThlH OpHBEL Pekpeanusiibik-
reorpa MBI 3€PTTEYIEp/iH KaxeTTiniri. Pexpeanusnsik reorpadgusia KonIaHbUIATEH HETIi3Ti
TyciHikrep. Pekpeanusiblk ic-opexeTTepieri CTATHCTHKANBIK ecem Oepy Tacimumepi.
Pexpeanuaneik reorpadusHsH, MiHmeTTepi. Pexpeamusansik reorpadusa xoHe Toxipube. TP,
OHBEI KYpaWTHIH Xyienep GallaHbIChl peKpealdsIblK 1C-OpeKeTepai, KyHemik Tanjaybl xKoHe
OFaH KBI3MET KepceTy meHi perinne. B.M. Kpupomeesansiy soHe M.M.30pHHHEIH MaTPHIIACKL
TPX marbH xyilenepinin HaKTs1 03apa OalllaHbBICTaAPEIH TaJay .

By kyxaTTe! «XanslKapanbik TYPH3M KoHe MeiMaHnocTEIKK yHuBepeuTeTy KEAK pyKCaThIHCEI3 TOJNBIK HEMECe
iminapa xeuipyre, keGelTyre %one TapaTyra Gonmainpl.
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5.1.5 Pexpeauusaabik reorpaus xaHe TYPHIM reorpaduachl — KOFAMIBIK
(3meyMeTTiK-3KOHOMHKAJIBIK) reorpaduaHbIH CaIaJbIK HIHIePI.

Hemansic reorpaduackl Typalbl TYCiHiK. PeKpeauusiblk XoHe TypUsM reorpaduschiH
seprreyleri oOBEKTI MEH MoHJeri aMBIPMAIIBUIBIKTaD MEH YKCACTBIKTap. PeKpeanmsuibik
reorpadus MEH TypH3M TIeorpaQuichl - YFRIMAApHIHBIH apa KaThIHAckl. TypH3M
reorpaduiChHNA KONJAHBUIATEIH HETisTi TyciHikrep MeH aray ceszep. «Typusm» skoHe
«TYypHCT» TEDPMHH CO3JEpiHiH IEFy Teri. TypH3M jKoHEe TypHCTep TYPAIBI Ka3ipri KeskapacTap.
Typu3MHIH JKYMBICTHIK, 9He KOHLENTYanasK Aedununusiapsl. CasxaTTaylnbl TYIFAIap KoHE
yaKpITIIa Kemyiinep. J(eMalbic JKaHe TypH3M JiaMy bIHBIH aIFbIIAPTTAPE! MCH PECYPCTapEI JKoHe
PEKpEAUMSANBIK MOTEHIMANBl Typalsl TYCiHirl. TypHCTiK-peKpealHsIbIK —pecypCTapibi
«an’pal('mn'mmn» ((PE:I(pea]IﬂKHE[H IapyallbUIBIK, IOTCHUHAIBL?, T)’pH.CTlK TEPPHTOPHANIADABIH
TaKCOHOMHMANAPEI Typassl TyciHiri. TypHcTik HHOPaKYPELIEIM JKoHE TYPHCTIK IIapyallbUIBIK,

5.1.6 Kasipri wpumnm wikremyi
Kazipri Iypasmmu KikTemyi, OHBIH Kypgemiri sxammewra 6Gipaeit K@3KapacTap/IbIH
OKTBIFEL Byn xkikreynepain MaHbi3bl. CasxaT MaKCATHIHAH LIBIFEIT OTHIPFAH TYPH3M JKIKTENYi
Typasbl CYpPaKTHIH TalKbUIaHYEI. PeKpealusibik, iCKeprik, JiHl, STHKAIBIK TYPH3M. JKambUIBIK,
SJIATapIIBIK, KOMMEPLHAIBIK, QJIEYMETTIK, YibIMIACKaH, o3iHIiK, Gencensi xone Hencenni emec,
KOJIKTIK JXOHE SKOJIOTHSUIBIK, Ty PH3M.

5.1.7 TeppuTOopHsHBI PeKpealHAILIK Oarajay

Jemaneic TeH TYpH3M JaMybIHBIH = Ta0HMFH  JKOHE  OJIEYMETTIK-3KOHOMHKAILIK
QIFBILAPTTAphl, TYDHCTIK-DEKPEalMsIblK  pecypcrapra Kemry. Taburm, oneymerTik-
SKOHOMHKAIBIK, TYPHCTIK-PEKPealHsIblK pecyperap, oJapIbH TYPH3M AaMyBIHAAFEl POJii MeH
MaHpBI3bL. TyPHCTIK-peKpeallHaNbIK, pecypeTapibH, MaHBI3Abl CHTAaTTaManapsl. Jlemansic jkaHe
TYPH3M MaKCaTTapel YIIH  TYDHCTIK-PEKpealusiblK  pecypcTapisl Oarajiay — KoHe
JKapaMIBUIBIFBIH aHBIKTay — TypH3aM reorpadmsceieie, Gactel Minmerrepinin 6ipi. Baramay
ImKananapel. TaGHFH pexpeamnMsIblK, pecypcTapisl GaranaylblH VIO HErisri TYPJIepi: MEIUKO-
GHONOTHANBIK, IICHXONOIHSAIBIK-3CTETHKANBIK, TEXHOIOTHSIBIK. PeKpeanusisK pecypeTapbiy
cananblk xoHe Oanupi Garanay dopmanapel. Baranaynem oficTeMenik KOpCeTKIITEPIH OHIEY
Gotpima JLH. Myxunaner xymeicrapel. FO.A. Bepenun, H.U. Mupommnugenko, E.A.
Kotnsapos, 5I. Bapmunsckuitnapasis oiinapst. « TapTeMasuisik, ko3GduIEenTi (RapamMIabUIBIK)» .
TeppuTOpUSHBIH (OKHBIHTBIK TYPHCTIK-PEeKpealWs/BK [OTeHIMalbHay Oara Gepyaeri
Ke3KapacTap.

5.1.8 TypHcTik TEpPUTOPHAHLI AYIAHIACTLIPY

TuiMai FEUIBIMH-HaKTHUTAHFAH TYPHCTIK TEPPHTOPHSAIADILI ayJaHJacTBIPYJaH XallbIK
IIapyaIbUTBIFBIHbIH Calackl PETIHAE TYPH3MHIH TePPHTOPHSIILIK YIEIMIACTHIPBLTY Bl MEH SCepIi
HOaMyBIHBIH Toyenziniri. Typuctik aynaumacteipy Makcateiaga 6ypemrsi KCPO xone Peceit
YUIiH TEPPHTOPHSHEL 3epTTey AamysiHbiH Tapuxsl. H.C. Muponenxo, U.T.Teepgoxie6os, B.H.
Jluxanos, B.C. IlpeoGpaxenckuit, E.A. Kornapor enbexrepi. [lemMansic meH TypusM YImiH
Kaszakcran TeppHTOpHACEIH aylaHAAcTRIPY TAaNNBIHEICTapel. TyciHikrep apa KaThIHACHL
«peKpealusIbIK ayJaH», «TYPHCTIK aylaH», OCHl TYCIiHIKTEp/iH KbICKAIlla 3BOJIFOIMA TapHXBL
Typucrik aymaHmapra TOH €pEKIIETIKTED MEH ONapAbIH Kypbuly MexaHusmi. Canaibik
(MHTErpalbIK) QJIEYMETTIK-3KOHOMHMKANEIK ayfaH peTiHAe TYPMCTIK ayJaH Typalkl TYCiHIK.

By KykaTTsl « XanblKapaliblK TYPHIM koHe MeiiMaHaocTsiKK yHiBepeuTeTy KEAK pyKcaThiHChI3 TONBIK HEMece
iminapa xewipyre, kebeiiTyre jxoHe TapaTyra Gonmaime!.
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Typucrik aynannacTeipyabiH oficrepi. TypucTik ayaasaap TaKCOHOMMSACHL.

5.1.9 Typnim aHBIKTaMACHIHBIH MOHI

Typusm Kypaenm KeHICTIKTIK oleyMeTTiK-DKOHOMHKANBIK KYOBUIBIC TIeH Kypaemi
KOFaMJBIK LIapyallbUIBIK KyHeci perinpe. OTaHABIK JKoHE IMIETeN FalbIMIADHIHBIE TYPH3M
aHbIKTaMacChbiHa KOHLENTYaN bl JKoHe MOH/IK 9p Typni keskapacrapsl. Jynuexysimix Typucrik
Yieivmen ([TY) xaGpuinanran Kasipri TypH3MHIH KOHIENTyanmsl MoOIEN («TypU3M
MB/IyCTPHSACHDY ), OHBIH LIAFBIH JKylernepi (31eMeHTTepi) JKoHE onapisiH Oip-6ipiMeH, CHIPTKEI
opramen Oalinanbicrapsl. TypHCTIK KyHeHIH JKYMBIC MeXaHM3MiH Tycinmipy. Typusm
HHJyCTPHACHI Typansl TyCiHik. TypHCTIK KoCiMOpBIHAAp TYPHCTIK KBI3METTEpIi OHIIPETIH
TYPH3M HMHIYCTpHs KypaMbiHBIH Gip Oemiri periame. Typomeparopnap MeH TypareHntrep,
TYPHUCTIK K9CIMOpHIHIAD MEH ONAp[bIH KbI3METIHIiH CHIArTamMachl. OHIpYAiH MaTepHaIbIK
JKOHE MaTepHanjblK emec cepachlHiarbl KOCINOPLIHAAp, MEKeMenep MeH YHEIMIap/IsH
JKHBIHTHIFB PETIHJAE TYPH3M HHIYCTDHACHIHBIH TYCIHTiIMEH, OJIapABIH TYPHCTEPIe apHAIFaH
Tayapiap M€H KBI3METTepli OHZipy, Gely, anMacThIpy J9HE TYTRIHYIbI KAMTaMachi3 €Tyi.
CoHpaii-aK TypHCTiK-pEKpeallnsblK pecypeTapisl Maifanady MEH Hrepy >OHE TYpPH3MHIH
MaTepHaNIbIK-TEXHUKATBIK Oa3anaphH KypyZAbl KAMTAMACHI3 eTefl.

5.1.10 Typucrik HapeIKTHI QyHKIMHIAY

Typucrik CYpaHEIC, MaTepHAIIbI-TYPMBICTBIK XKoHE MOJIEHH-TaHBIMIBIK
KBI3bIFYIIBUIBIKTAp/bl KaHAFATTAHIEIPA AllaThIH, OP-TYPJi KEI3METTED JKOHE TYTHIHY 3aTTaphl
KEIIEHiHe TYTHIHYIIB! CYPaHBICHIHBIH kaHa (opMackl peTinje. TypHCTIK eHiM Typaisl TYCIiHIK.
Typucrik cypamsicka ToH epekmenmikrep. TYpHCTIK CypaHbIC 9CEDIHEH KaJIbIITACATHIH
t(aktopnap. TypHCTIK YCEIHBIC TYPHCTIK KYHIBUIBIKTADIBIH JK9HE KOPCETUIETIH TYPHCTIK
KBI3METTEP/IiH JKHBIHTHIFE peTiHae. TypHCTIK yYCHIHBICTAD Toyenai OONATHIH 3IEMEHTTED.
Typucrik arTpaKTHBTUIIK KalBIITaCKaH YCBIHBIC peTiHme. TypHCTIK HaphlK, OHBIH
epekiuenikrepi. Typuamzeri any-cary yaepici.

5.1.11 TypHcTik mapyambLIbIK

TypHCTiK ImapyalmIBUIBIK TYPHCTIK YCHIHBICTHIH Herisri sneMeHTiHiH Gipi petinne xoHe
TYPUCTEpHiH Kelyi MeH KeTyiHJe BIHTalaHJBIPYBIHAH KYPANATHIH JXKOHE JAMUTHIH 3D TYpIi
CeKTOpnapABIH KemeHi petinge. Typa XoHe aHaMa TYPHCTIK mapyamsuisik. TyHey 6Gasackl,
OHBIH TYpH3M J[aMyBIHIarbl MaHBI3Bl JKOHE CHIATTamachl. TlamakTaHy 0a3achl, OHBIH
KYPBUIBIMBIMEH CHOAThl (TaCTPOHOMMANBIK, Cayla 3KOHE KaMTaMachl3 ery MeKeMelepi).
KomMmysuxauusaneik 6asa, OHBIH KYpPBUIBIMBI (KOJIKTIK-KOMMYHHKAIMMILIK JKeicl, Kemik
Kypanjapsl, KoK KO3FalbIChIH YHBIMIACTEIPATEIH Kbi3MeT OeliMi, Kok xoHe OainaHbICTHIH
TeXHUKAIHIK 6a3acel), cunartel. KockiMima 6asa — TypHCTIK IMapyambUIbIKTEH OacTsl 3JeMeHTI
peTiHze, OHBIH KYPBUIBIMBI MeH cHnatsl. TypuaMjieri MaTepHaIibIK-TeXHUKABIK, 6a3aHbIH naMy
Macesnenepi MeH GoamarkL.

5.1.12 Typu3M 3K0HOMHKA CaJIachl peTiHxe
DKOHOMHKAHBIH Calachl PeTIHZErl TYPH3MHIH epekimienikrepi: 0ip yakeiTra eHIMHIH
OHAIpiIIyl MEH CaTBUIYBI, TYPHCTIK eHIMHIH Oip >Xepie eHIipimin, malijanaHysl, oHAIpiTeTiH
00BEKTIre TYTEHYIIBHEI KBI3MET KOPCETLIIeHre AeHIH KOIKIEH TaChIMallay, TyPHCTIK OHIMHIH
«e3iH ©31 WIBIFApyBl», TYTHIHBUIATEIH TYDHCTIK Arperdpiik pecypeTapiblH ©3iHmiK Typi.

Byn KyKaTTel « XanklKapalblk, TYPHIM kaHe MeiiMannocThIKK yHHBepeuTeT» KEAK pyKcaTsiHCEIZ TONEIK HEMECE
imiHapa kewipyre, keGeiiTyre xoHe TapaTyra GonMaip!.
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Typucrik KpI3MeT KepceTyiH MoHI MeH MasMyHSI, o Kypaeni KeleHai, y3aK Mep3iMzi xoHe
YaKBITEl MEH OPHBI 3p TYP/I OHAIPICTIH YpAici, p Typmi Kei3mer Typrepi Mem TayapnapsIH
YCBIHBICHI JKoHE CaThurybl. TypusMzeri KermeT kepcery — GocekenecTik Kypecreri em Ky1uTi
Kapy. TypHCTiK KBI3MET KepceTy CamachiHBIH KpHTepwiinepi meH kepcetkimTepi. Typucrik
KBI3MET KOpceTy canachii OanubIk ojicieH Garanay.

5.1.13 Typu3sm MeHeKMenTI TYpanbI Tycinik

Typusmueri menemiment minzerrepi. TypmaMzeri MeHeIKMEHT €PEeKIIIeNIiri: TepeHre
Tapaybl JKSHE OSNIEMCHTTCPIHIH e3apa GalaHBICHIHBIH KYPAENiNiri, TYCIHIKCI3 JKoHE KHBIH
OJIIIEHeTiH MaKcaTTap, aiMaKKa IeKTenyi Typheri ocepi, KIMEHTTEep JKarblHaH KYINTi acep,
KANBINTACy KO3IHEH aXBIPAMAHTHIHIBIFRIHAH TYPATHIH TYDHCTIK OHIMHIH epeKIIeNniri, TYPHCTIK
OHIMHIH CHIPTKEI 9Cepi, TYPHCTIK CYPAHBICTBIH epeKIIemiri (cesiny MeH cakramyra MyMKiH
eMECTIrl, TYPHCTIK KBI3METTi TYThIHYIIBLIAPIEIH OPTYPILIri, e/Neri KOFAMIBIK (axTopnapasg
JKOFapFhl MaHBI3BUIBIFLI), TYPUCTIK KBI3METTIH KEIICHMUIIr], TYPU3MHIH MayChIMABUILEFEL Ke3
KeIreH TYPHCTIK MekeMeHi GacKapyiarkl TOPT OCHIFAH Heri3jelreH epekmenikrep. Typucrik
(bupmanapnpIH MaKcaTsl MEH CTpaTeruschl. MakcaTThin YL TYpi: S5KOHOMHKAIBIK, (PUPMAIBIK,
aneymeTTik. KypbuibIM TYpHCTIK YHEIMHBIH MaHBI3JBI 37IEMEHTI peTiHne, YHABIMOACTHIpY
KYPBUTBIMAAPEIHEIH TYPi. NHHOBAIHMAIBIK KYPEUIGIM TYpasihl TYCIHIK.

5.1.14 TypHu3m MapKeTHHTI TYpaJisl TyciHiK

X. Kpunnenzopd xoHe TypwsMm Mapkerunri. TypusM MapkeTwrri 6yn TypHCTiK
MEKEeMEHIH iC-opeKeTiHiH JKylieni Typae e3repyi xoHe KOOPIHHALMSCEL, COHEIMEH KaTtap TYpH3M
OONBICHIHJAFBI JKEKE MOHE MEMIEKETTIK cascar. TypHCTIK ©HIMHIH epeKIleNiKTepl MeH
QHBIKTANATEIH TYPHCTIK MApKETHHITIH €PEKIIENri, TYPHCTIK KbI3METTi TYTHIHYIUEI OHE OHEI
eHJpyIiHiH apHaifbl epekinenikrepi. TypHCTIK CypaHBICTHIH HKeMLTiriHiH KOHBIOKTYpara,
tabbicka, GiniM neHreiiine, Garara, xapHamara jxoHe Tarsl Gacka daxTopnapra Toyenmiiri.
Typucrik MapkeTuur-6arnapnamanapst. TypUCTiK MAPKETHHITIH CTPATETHATBIK MOHi.

5.1.15 XaabIKapaJibiK TYPHIM CHIPTKBI JKOHOMHKAIBIK KATBIHACTAPABIH TYPi
periHge
XanbIKapanblk TPU3MHIH apHaiibl epeKIIe/iKTepi, ilKi TypU3IMHEH aWBIPMAIIBUIBIFEL
lerennik TypusMHiH €NICDAIH SKOHOMHKANLIK JaMybHa ocepi. XalBIKAPATHIK TYPH3MHIH
HETi3ri paxTopiapsl MEH IAPTTaphl. XabIKAPAIIK TYPU3MHIH CTATHCTHKACKL. XansIKapansIk
TYPH3M JIaMyBIHBIH Ka3ipri TeHACHUMANAPEI JOHE ONIEMIIIK TYPHCTIK aFBIMIADBIH reorpauscsl.
XanbIKapaJblK TYPHCTIK YHEIMAAP KOHE TYPH3M [aMYbIH/IAFEI ONapAsIH POJIi.

5.2 TOURISM MANAGEMENT
The goal of the discipline «Tourism Management» is to develop students’ theoretical

knowledge and practical skills in managing a tourism enterprise to enhance the efficiency of its
operations.

Learning outcomes of the discipline « Tourism Management»:

- To study the essence and interrelation of management functions, organizational structures,
principles, methods, development, and features of management systems in the tourism industry.

-To plan the activities of tourism and hospitality organizations, manage consumer
motivation in the tourism market, determine ways for organizations to achieve competitive

Byn kykatTer « XanbIKapaibik TYPH3M KoHe MeHMAHJOCTBIKK ynnsepcuteriy KEAK pykcaThiHChI3 TONBIK HeMece
iminapa xemipyre, keGeiTyre xaHe TapaTyra Gommaip.
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advantages, and explain strategies for economically safe business operations in the tourism
industry.
~To analyze organizational structures and management methods in the tourism industry.

~-To identify classification types of managerial decisions, methods of decision-making, and
features of management decisions.

5.2.1 Development of the management system and its features in the tourism industry

Concept of management. Main approaches to defining the term «management».
Management as an activity (function). Management as a science. Management as an academic
discipline. Approaches to understanding the essence and role of management. Concept of the

«tourism industry». Evolution of the management system and schools of scientific management,
Management schools.

5.2.2 Modern approaches to management
Definition of the term «system». System approach in management. Process approach.

Situational approach in management. The model of an organization as an open system. Features of
the system and situational approaches.

5.2.3 Development of managerial decisions

Types of managerial decisions. Technology of the managerial decision-making process.
Control and coordination in the tourism industry. Intuitive decisions. Judgment-based decisions.
Rational decisions. Classification features of managerial decisions in tourism. Stages of the
decision-making process. Conclusions based on the conceptual model of decision-making,
Approaches and models used in foreign organizations. Exceptions in decision-making. Errors in
managerial decisions. Coordination activities. Main principles of implementation, coordination,
and regulation of joint activities between organization entities and management objects.

5.2.4 Management methods and styles in the tourism industry
Management methods. Economic management methods. Types of material motivation.
Organizational and administrative methods. Socio-psychological management methods.
Teamwork methods. Financial condition of the organization; consumers and markets; internal
business processes; development of the organization and its employees. Individual approaches to

income management in tourism enterprises. Management styles. Leadership styles. Authoritarian
and democratic styles.

5.2.5 Power, influence, and leadership in the tourism industry
Forms of power and influence in tourism. Common problems in leadership theory
application. Personal bases of power. Reference power. Expert power of a leader. Legitimate
power. Information power. The need for power. Organizational bases of power. Forms of
partnership influence. Partnership as a primary form of influence. Leader and leadership abilities.
Traits and skills determining leadership effectiveness. Leadership qualities. Behavioral approach.
Leadership issues in the tourism industry.

ByJ1 KypKaTTh «Xa.n'mmpa.nux TYPH3M JK9HE MEAMAHAOCTHIKK yHHBepcHTeTIn KEAK pyKCaThIHCHIZ TONBIK HeMece
iminapa kemripyre, kebeiTyre soHe TapaTyra GonmMais!.
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5.2.6 Management functions in the tourism industry
Essence of management functions. Planning services in tourism. Organization of tourism
activities. Levels of organization in the tourism industry. Forecast and forecasting. Classification of
forecast types (I.G. Melnikova). Stages of forecast development. Specific features of planning
activities in tourism organizations. Main objectives of planning in the tourism industry. Planning
methods. The main goal of the planning system. Organization and its structure. Three models of
tourism industry management at the international level.

5.2.7 Organizational and legal framework of tourism enterprises
Tourism enterprise as an economic entity. Characteristics of micro and macro environments
of tourism enterprises. Mission and goals of the tourism enterprise. Factors influencing the choice
of legal form. Preparation of founding documents. State registration and organizational formation.
Requirements for office and staff. Termination of tourism enterprise activities.

5.2.8 Formation, promotion, and implementation of a tour
Tour design and its essence and significance. The process of tour formation. Features of

promotional event planning. Organization and implementation of the tour. Control and evaluation
of tour operations.

5.2.9 Contractual relations in tourism
Relations between a tourism organization and carriers. Relations between various tourism
organizations. Relations between tour operators and hotels (or other accommodation facilities).
Relations between tour operators and insurance companies. Other relations between tour operators
and their partners providing specific services. Relations between a tourism organization and
tourists. Legal acts. Contract system in tourism. Contracts ensuring the safety of tourism
participants (insurance contracts, security service contracts).

5.2.10 Strategy and tactics of tourism enterprises, production program
Essence and general scheme of strategic management in tourism enterprises. Strategic
analysis in tourism. Strategies used by tourism enterprises. Production program planning.
Definition, object, subject, goals, and tasks of strategic analysis in tourism organizations.
Franchising strategies.

5.2.11 Human resource management in tourism organizations
Role of the HR management subsystem in tourism management systems. Main HR
functions in tourism enterprises. Terminology and structure of HR management. HR policy and
strategy. Human resource potential. Labor market analysis.

5.2.12 The tourism services market and consumer behavior
Managing consumer motivation in the tourism market. Factors shaping consumer
motivation. Classification of tourism types. Tourism and recreational resources. Tourist and
excursion resources. Characteristics of tourism services. The essence and content of tourism
service.

Byn kyxatTsl « XanbIKapaubik TYPHIM KaHE MeiMaHIOCTBIKK ynusepcuteti» KEAK pykcaThIHCEI3 TOJBIK HeMmece
iminapa keipyre, keGeiiTyre soHe TapaTyra GosMaiipl,
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5.2.13 International experience in tourism management
Management in a service economy. Organization of management in travel agencies. Hotel

management organization, Features of network business in tourism. Management companies in the
tourism industry.

5.2.14 Hotel personnel management
The role of people in the service sector. Hotel personnel management. Modern

requirements for professional hospitality managers. Communication in hotel management and staff
motivation. Conflict management.

5.2.15 Hotel safety management
The concept of «safety» in tourism. Basic principles of building a hotel safety system.
Methods of preventing theft and vandalism in hotel rooms. Safety norms and regulations for tour

operators and travel agents. The Manila Declaration. Technical departments of the engineering
service,

5.3 GEOGRAPHY OF INTERNATIONAL TOURISM

The goal of the discipline: To familiarize students with the main concepts and research
methods of international tourism, with the characteristics of the development of international
tourism in the world’s major tourist regions and centers, as well as with modern trends and
prospects for its growth.

The discipline is aimed at forming theoretical and practical knowledge, developing
cognitive and communication skills, as well as students’ research competencies.

Objectives of the discipline:

— To master the basic concepts and research methods in the geography of international
tourism and the trends in the development of the global tourism services market;

— To develop an understanding of the socio-economic importance of international
tourism and the factors influencing its development;

— To acquire skills in analyzing and generalizing the spatial structure of tourist flows by
regions and countries;

— To study the nature of tourist needs, the factors affecting demand, and the
characteristics of tourism services in various forms of tourism;

— To develop practical skills in statistical analysis of tourist flows, as well as in designing
programs and routes for international tours taking into account regional features.

5.3.1Key concepts, types, and terminology of international tourism formalization

The main concepts and categories of international tourism. Types of international tourism
and their classification by purpose, duration, geography, and form of organization. Key
terminology used in international tourism practice (tourist, excursionist, tourism product, tour
package, destination, travel agency, tour operator, visa, customs control, border crossing, etc.).
Forms and procedures for organizing and formalizing international travel: passport and visa
regulations, customs and currency control, health and insurance requirements. Documentation
used in international tourism (vouchers, contracts, booking confirmations, transportation and
accommodation documents).

Byt kyxatThi « Xanbikapalslk TypPHIM KoHe MelMaHIOCThIKK yHuBepcuTeT KEAK, PYKCATBIHCHI3 TOJILIK HEMECE
iminapa xemipyre, keGeiiTyre #oHe Taparyra GomMaiizer.
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Standard international terminology adopted by the World Tourism Organization
(UNWTO) and its application in tourism activities.

5.3.2 Main factors of international tourism development
Natural-geographical, historical-cultural, and economic factors influencing the
development of international tourism. Social and demographic factors affecting tourism growth.
Political and legal conditions shaping international tourism. The role of science and technology
advancement. Globalization and its impact on international tourism. Environmental factors and
their influence on tourism. Limitations caused by radioactive, chemical, and other forms of

environmental pollution. Seasonality as a factor in tourism development. Geographical location
and financial factors influencing international tourism.

5.3.4 International tourism statistics

Methods for calculating tourism expenditures, revenues, and international tourism
payments. Approaches to estimating tourism income and expenses: sample survey method, diary
method. Importance of identifying the structure of tourist expenditures. Travel-related and post-
travel expenses. Main types of international tourism payments and calculation methods.
International transportation and its statistical indicators. Tourist arrivals and departures:
comparative indices of intensity. Negative balance of tourism and its calculation necessity.
Statistical accounting of tourism income and expenditures: banking and sample observation
methods.

5.3.5 Geography of tourist flows
Current trends and changes in international tourist flows. Development of inbound and
outbound tourism in Europe. Structural analysis of modern tourism flows. Measuring tourism
competitiveness and attractiveness factors. Integration processes in the tourism industry.
Indicators of global tourist arrivals. Forecasts of international tourism flow growth.
Key strategic directions of national tourism organizations in the 21st century.

5.3.6. Geography of international tourist demand
The essence and characteristics of tourist demand and its role in business. Methods for
studying tourism market conditions.Needs, motives, and incentives of tourists. Maslow’s
hierarchy of needs and its relation to tourism motivation.Social needs and their realization
through associations, unions, and clubs.Leisure hierarchy: relaxation and stimulation as basic
recreation needs. Consumer preferences in tourism and variations in individual choice patterns.

5.3.7. Current trends in international tourism development
Global tourism organizations and their role in tourism development. World Tourism
Organization (UNWTO) and its functions. New directions and transformations in international
tourism. Qualitative changes in international tourism services. Modern dynamics and structural
changes in the global tourism market. Tourism trends and their implications for market evolution
and forecasting.

By kypkaTTsl « XanbikapanbiK TYPH3M XKoHe MeiiMan/IoCTHIKK yruBepcHTeTi» KEAK pyKCaThIHCHI3 TONBIK HeMece
iminapa kemipyre, keOeifTyre xaHe TapaTyra GonMaiLL.
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5.3.8. Country studies in tourism: northern and Western Europe
Recreational and geographical features of European countries. Prerequisites for tourism
development in the region. Main tourist centers and attractions. Natural and cultural-historical
resources of Western Europe.Tourism features in Northern Europe due to climate conditions.
Tourism industry development in France, Spain, and the UK. Socio-economic factors
influencing  European tourism. Tourism  history and organization in Europe.
Tourism flows and economic importance in Western Europe.

5.3.9. Country studies in tourism: Southern and Eastern Europe
Natural and climatic resources of Southern Europe. Tourism characteristics of Eastern
European regions. Cultural and historical recreational resources. Tourism features in Northern
and Mediterranean Europe. Mediterranean coastal resort zones. Major tourism centers of Italy
and Spain. Development of health and wellness tourism in Eastern Europe.

5.3.10. Country studies in tourism: The Americas
Natural recreational resources of North and South America. Socio-economic prerequisites
for tourism development. Cultural and historical resources of the Americas. Key tourism centers
and resorts in the USA, Canada, and Mexico. Main tourist flows and subregions of North
America. Tourism resources of Brazil and Argentina. Distinctive features of tourism
development across the Americas.

5.3.11. Country Studies in Tourism: Asia-Pacific Region

Natural and climatic characteristics of the Asia-Pacific region. Contemporary
development features of the region’s tourism. UNWTO classification of five world tourism
macro-regions. Subregional divisions within the Asia-Pacific region and their specificities.
Positive and negative factors influencing tourism development. Tourism policy priorities in
Asia-Pacific countries. Recreational and geographical conditions of East Asia.
China’s tourism development strategy within economic reforms.
Southeast Asia as a rapidly developing tourism area.

5.3.12. Country studies in tourism: Southwest Asia
Tourism factors in the Near and Middle East. Development of religious tourism in
Southwest ~ Asia. Pilgrimage centers and their role in tourism development.
Beach and cultural tourism potential. Leading countries by tourism indicators in the region.
Impact of political instability on tourism exchange. Tourism history and regional potential.
Southwest Asia’s position in the global tourism market.

5.3.13. Country studies in tourism: South Asia
Tourism and recreational zones of South Asia. Composition of the South Asian macro-
region. South Asia’s position in the international tourism market. Impact of natural, climatic, and
cultural-historical factors. Religious pilgrimage centers and their tourism role. Tourism potential

of India, Sri Lanka, Maldives, Bangladesh, and Pakistan. Major tourist and recreational areas in
India.

Byn kyKaTThl « XalbIKapaibik TyPH3M KaHe MeHMaHI0CTHIKK, yriBepcHTeTi» KEAK pyKCATHIHCHI3 TOJNBIK HEMECe
iminapa kemripyre, kebeifTyre skoHe Taparyra GonMais!.
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5.3.14. Country studies in tourism: Africa’s major tourism regions and centers

Tourism zoning and macro-regional composition of Africa. Uneven development of
tourism and recreation. Positive and negative factors affecting African tourism. Tourism history
and regional potential of Africa. Africa’s role in the global tourism market and its share in
international flows. Typology of subregions and influencing factors. Northern Africa as a
complex tourism zone. Western and Central Africa as least developed regions: causes and
prospects.  Protected areas of [East Africa and their eco-tourism  role.
Tourism diversification in Southern Africa and its economic impact.

5.3.15. Contemporary processes in international tourism development
Role of global tourism organizations in development. World Tourism Organization
(WTO/UNWTO) and its activities. New global transformations and emerging trends in
international tourism. Tourism flows and dynamic market changes. Quality transformation in
global tourism services. Modern processes and patterns of international tourism evolution.

6. KEILEHJII EMTHUXAH CYPAKTAPBI

6.1. «Typusm Herizaepi» noui Golibinma Kemeni eMTHXaH CYypaKTapbl:

1. Boc yaxsiT, OHBIH (yHKIHSCHI MeH ajiam eMipinzeri OPHEIL;

2. PexpeauusnBK ic-opeKeT Typanhl TYCIHIK, OHBIH TEPPUTOPHANLIK GemiHyi —
KYHJEMIKT], aNTaJIbIK, KbUIIBIK PEKPEaIlHs,

3. Pexpeauyst aHBIKTAMACKI 3JaAMHBIH TYPAKTHI JKEPIHEH TEIC JKEpPET] KbI3METi peTiHye;

4. Jlemambic — peKpealtust — TypU3M — SKCKyPCHS YFBIMJIaPBLIHBIH apa KATEIHACKL,

5. Pexpeaunsnbik kaxeTTinikTep Tyciniri. Pekpeanmsuisix KaKETTiNKTep peKpeausIbIK
ic-opeKeTiHiH YHBIMIACTEIPEUTY bIHBIH HETi3i;

6. KoFaMIIbIK, TONTBIK OHE JKEKE PEKpEeALHSIIBIK K&KETTITIKTepAiH e3apa speKeTi.
Pexpeausuibik KaKeTTiniKTep i 3epTTey ain GarbITTaps MeH azicrepi;

7. PexpeallMsuIBIK ic-9peKeT MCHX0IMOUMANBIK KYGBUTEIC perinze;

8. PekpeallMsuIBIK ic-opeKeT — TeppUTOPUSIBIK, PEKPealHsIIBIK xyHenepneri (TPX) xyite
Kypyusl (akTop Herisi petinje;

9. Enbex Topribi MeH emaibic TapTiGiHiH apaKaTHIHACKL

10. Pexpeammsnbik ic-opexerteri KOFaMABIK (yHKIMANAPABIH Herisri TONTAPBIHBIH
CHIIATTAMACEHL,

11. Pexpeanusuiblk KBI3MET KOPCETy MATEpHANIEI eMeC OHZIPIC C(epachIHBIH Canachl

1HIE;

g 12, Pexpealussix )KyHe KoHE TEPPHTOPHSIBIK, PEKPEALHSIBIK XKyHenep TyciHiKTepiHiH
apakKaThIHACHL: Calla JK9HE MEKEME,;

13. Pexpeauusnbik cana MEH TypHU3M HHIYCTDHACHL PeKpealMsuIbIK CaambI apHalbl
epeKLIeniKTepi;

14. Pexpeausnelk 3epTTey/iH IOHAPANLIK CHIATHL. PeKpealmsIbK reorpadus -
KOFaMIBIK-reorpahHsanbIK FEUIBIM PETIH/E; o

15. Pexpeanusnbik reorpadusia KOJIaHEUIATEIH HETI3Ti TyciHIKTep;

16. Pexpeaunsisix ic-opeKeTTep/eri CTaTHCTHKANEIK ecen Gepy Tacinaepi;

17. TeppuTopuanblK pekpeamusiblk kyienep (TPXK), omel Kypa#TeiH )KYﬁeJleI:.l
GaitIaHBIChl PEKPEAUMAIEIK iC-opeKeTep/iH JKYMeNiK Tantaysl *oHe OFaH KhI3MET KOpCeTy MoHi
PETIHJE;

Byn kypkaTTht « XalbIKapasblK TYPH3M XKoHe MeHMaHA0CTEIKK yHuBepcuTeThy KEAK PYKCATBIHCEI3 TONBIK, HEMECE
iminapa kemipyre, kefeiTyre sxoue Taparyra GonMaiimsL.
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18. lemansic reorpaduscer  Typansi TYCIHIK.  Pexpeamusnbik  skoHe  TypmaM
reorpadusaChH 3epTTeyaeri 06BeKTi MeH NoHmeri aHBIPMALIBLTBLIKTAD MEH YKCACTHIKTAD,

19. Typusm reorpausicsia KonmaHBIATE Heriri WBIMIaD MEH TepMEHJED.
«Typu3am» KoHe «TypHCT» aTay coslepiHiH MIBIFY Teri;

20. Typu3sm koHE TypHCTED Typastsl Kasipri Ke3Kapacrap;

21. CasxarrayIusl TyIFanap xoHe yaKksITIIa Keylinep;

22. JleMabic JKoHE TYpH3M JaMYBIHBIE IFBINAPTTADE MEH PpECYpCTaphl JKaHE
PEKPEALMANBIK IOTEHIHAIBI TyPaIhl TYCIHiri;

23. TypHCTiK-peKpeaMsIIbIK PeCyPCTapIBIH (ATTPAKTHBTIII»,

24. Kasipri Typu3MmHiH KIKTeNyi, OHBIH KYpAEJIri Kanmera 6ipne#t ke3xapactapkIH
WOKTBIFEL,

25. PexpeauusibIK, iCKEPIIK, MiHH, STHKAIBIK TYPH3M;

26. Jlemaneic TeH TypU3M JaMyBIHBIH TabUrd JKoHE QNIeYMETTiK-3KOHOMUKATIBIK,
IFBINAPTTAPEL, TY PUCTIK-PEKPEAIHAIBIK PECYPCTapFa KOILY; '

27. Talury, oneyMeTTiK-5KOHOMHKAIBIK, TYPUCTIK-PEKpEALALIBIK pecypeTap, oNapiIbiH
TYPH3M JaMybIHJAFE! POJi MEH MAHBI3E;

28. JleManbic >xoHe TYpDH3M MaKCATTaphl YUIIH TyDHCTIK-DeKpealsTBIK pecypeTapst
Garanay »oHe )apaMABUILIEEH aHBIKTAY;

29. Taburu pexpealMsIBIK pecypeTapasl GaramaymslH yml Herisri TYplepi: Memuko-
GHOJIOTHANEIK, IICHXONOTHSUIBIK-3CTETHKABIK, TEXHOIOTHSITBIK,

30. TuiMAi FBUIBIMH-HaKTHUIAHFAH TYDHCTIK TEpPPHTODHANAPLI ayaHJacThIpY,JaH
XabIK MapyallbUTGIFEIHEIH Calackl PETIH/E TYPU3MHIK TEPPHUTOPHSIBIK YHEIMIACTEIPELTYEI MEH
9CEPIi IaMy BEIHEIH ToYeJIIiIiri;

31. Tycinikrep apa KaTBIHACHL «PEKpEALMANBIK AyJaH», CTYPHCTIK ayfaH», OCHI
TYCiHIKTEp/IiH KBICKAIIa SBOJIOLMA TAPUXEI;

32. Typusm wHOyCTpHACHI Typamel TyciHik. TypHcTiK KocimOpsIHZAp TypHCTIK
KBI3METTep/l OHJIPETIH TypPU3M HHIYCTpHA KypaMbIHbH 6ip Geiri petinge;

33. Typonepatopnap MeH TypareHTTep, TYPHCTIK KoCIODHIHEAD MEH OJapblH
KBI3METIHIH CHIIATTAMACkI;

34. TypucTik  CypaHBIC,  MAaTEPHAIBI-TYPMBICTHIK  JKOHE  MO/CHH-TAHBIMIBIK
KBI3BIFYIIBUIBIKTAp/IB] KAHAFaTTAaH[bIDA ANaTBIH, OP-TYPJi KBISMETTEDP JKOHE TYTHIHY 3aTTaphl
KeIIeHiHe TYTHIHYIIbI CYPAHBICHIHEIH, JKaHa (OPMAck! PETIHE;

35. Typucrik cypaHbIC acepiHeH KalbIITacaThiH (hakTopiap;

36. TYpHCTIK YCBIHBIC TYPHCTIK KYHIBUIBIKTADIBIH JK9HE KOPCETUIETIH TYPHCTIK
KBI3METTEP/iH KHBIHTEIFEL PETIH/E; )

37. TypucTik mwapyamsUIBIK TYPHCTIK YCHIHBICTHIH Herisri snemenTiHin Gipi perinpe
XKOHE TYyPHCTED/IiH KeIyi MeH KeTyiH/le BIHTANAH/IBIPYbIHAH KYPAIAThIH JKOHE JTAMHUTEIH Op Typni
CEeKTOpJAap/BIH KelleHi peTinae; &,

38. DxOHOMHKAHBIH Calachl PETiHAEri TYPH3MHIH epexuenikrepi: 6ip yaksITra eHIMHIK
OHIIpiNTyi MeH CaTBUIYEI, TYPHCTIK eHiIMHIH 6ip skep/e eHmipiiin, naligananys;

39. TypuamMzeri MEHeIKMEHT MiHAETTEPI; .

40. Kes «kemreH TypucTik MekemeHi Oackapymarsl epekmenikrep. TypHCTIK
¢dupManapaBIH MaKcaTsl MEH CTPAaTETHsCH, _ )

41. KypbUibIM TypHCTIK YHBIMHBIH MaHBI3OBI OJIEMEHTI peTiHOe, YMBIMOACTEIPY
KYPEUIBIMAAPLIHEIH TYPi. WHHOBAUMSIIBIK KYPEUIBIM TYPAIIBI TYCIHIK;

Byn kyoKaTThl « XanbIKapanbik TYPH3M XkoHe MeiiManaoCTRIKK yHiBepeuTeTiy KEAK pYKCATBIHCHI3 TONBIK HEMECE
iminapa kemipyre, keGelTyre xoHe Taparyra GonMan s,
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42. Typusm MapkeTHHTi Gy TYpHCTIK MeKeMeHiH ic-opeKeTiHiH XyHeni Typae earepyi
¥OHE KOOPIHHALMSACKL,

43. TypucTik eHIMHIH epeKmeNmiKTepi MEH AHBIKTANATHIH TYPHCTIK MapKETHHITIH
€PEKIIENIri, TYPUCTIK KEI3METTi TYTHIHYLIE! JKOHE OHbI OH/iPYIiHIH apHaMbl epeKIneTiKTepi;

44, Typucrik MApKETHHITIH CTPATErHSIBIK, MOHI;

45. XanelKapalnblK  TYPH3MHIH  apHaibl epeKinenikTepi, imKi  TypH3MHEH
Al BIpMAIIBLIBIFEL,

46. lllerenix Typu3MHiK eIepAiH YKOHOMHKAIIBIK, JaAMyBIHA acepi;

47. XanslKapansiK TypPH3MHIH Herisri (akTopraps! MeH mapTTapst;

48. XaneIKapanblK TYpPM3MHIH Kasipri >karmaiisl MeH JaMyBIHJaFel HeTisri ypaicrepai
CTATHCTHKAJIBIK JIePEKTEP HETi3iHIe Talal, AoNelli KOPHITEIHIBIIAD KACAHBI3;

49. XanbKapanbK TypH3M JaMyBIHEIH Ka3ipri TEHICHIHSIAPE! JKOHE dMeMIIK TYPHCTIK
areIMJIapbIH reorpaguscsr;

50. XanbIKkapalbIK TYPHCTIK YHBEIMAAP HKIHE TyPHIM AaMyBIHIaFsl OJIap/IBIH, POJIL.

6.2. Questions for the discipline «Tourism Management»:
1. Tourism as an object of management: basic concepts and managerial categories in
tourism,
. Main stages of tourism management development.
. Schools of scientific management.
. Tourism management system.
. Interaction between the economy and tourism.
- Specific features of tourism as a management object.
. Specifics of tourism demand.
. Analyse the concept of a tourism region, its structural elements, and its role in the
tourism industry. Structure of tourism organizations.

9. Tourism enterprises: primary and secondary services.

10. Tourism intermediaries.

11. Substantiate the functions of tourism intermediaries, their place in the tourism
market, and their importance in the formation and implementation of the tourism product.

12. Principles of management: general and specific.

13. Structure of tourism management: concept, elements, levels.

14. Horizontal and vertical division of labor in tourism organizations.

15. Formal and informal organizations.

16. The essence and interconnection of management functions.

17. The essence of the planning function.

18. Principles of planning. The planning process. Forms and types of plans.

19. Organizational function.

20. Explain the essence of the organizational function of management, its main
principles, and its role in the effective coordination of organizational activities.

21. Control function: stages and types.

22. Requirements for a manager: power, influence, authority.

23. Management style: democratic.

24. Management style: authoritarian.

25. Management style: liberal.
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26. Content and types of managerial decisions.

27. The process of managerial decision-making.

28. Decision-making methods.

29. Concept and classification of management methods.

30. Organizational and administrative management methods.

31. Economic management methods.

32. Socio-psychological management methods.

33. Self-management.

34. Describe the concept of self-management, its place in the management system, and
its significance for improving an individual’s professional effectiveness.

35. Organization and conduct of business meetings.

36. Business negotiations: preparation and rules of conduct.

37. Typical mistakes in negotiations.

38. Nature, model, and causes of conflict.

39. Types of conflicts.

40. Methods and strategies for conflict resolution.

41. Typical mistakes in conflict management.

42. The essence of stress: types and causes.

43. Phases and symptoms of stress development.

44. Importance of business communication, its forms.

45. The art of communication in tourism activities: organization of communication.

46. Personnel management,

47. Analyse the content of the human resource management system, its main methods,
and functions.

48. Staff turnover and professional development.

49. Social efficiency of tourism management.

6.3. Questions for the discipline «Geography of International Tourism»:

. Goals, objectives, and research methods in the geography of international tourism.
. Methods for recreational assessment of natural resources in international tourism.
. Basic concepts and terminology of international tourism.

. The role of tourism in the global socio-economic system.

. Basic rules of international travel and types of tourist formalities.

. Tourism import and export, the essence and content of the tourism market.

. Stable and dynamic factors in international tourism development.

Recreational resources of Spain and their role in tourism development.

Main directions in the development of international tourism.

10. The role of tourism in the global socio-economic sphere.

11. The North American mesoregion as a center of tourism development.

12. Describe France’s recreational resources and its tourist centers.

13. Describe the peculiarities of tourism development in the Caribbean countries.
14. Leading countries in the international tourism market.

15. Specific features of the formation of the global tourism space.

16. Southern Europe as a zone of intensive tourism development.

17. Types of tourist flows and patterns of their movement.

e e e
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18. Define the composition of the European tourism macroregion and describe it.

19. Identify the North American tourism mesoregions and their main tourist centers.

20. Tourism mesoregions and centers of the Asia-Pacific region.

21. Tourist centers and recreational areas of Southwest Asia.

22. Define and characterize the South Asian tourism mesoregions.

23. Analyze the processes of active development of international tourism in China.

24, Describe the main natural recreational resources of the Americas.

25. Positive and negative factors influencing the development of international tourism in
regions.

26. Current state and prospects for the development of international tourism.

27. Factors and conditions influencing the development of international tourism.

28. Geography of business and congress tourism — in which countries it is most
developed.

29. Geography of religious and educational tourism.

30. Methods for calculating tourism expenditures and revenues.

31. Name European regions specializing in cultural and medical tourism.

32. Positive trends in international tourism dynamics in major world regions.

33. Latest trends and directions in international tourism development.

34. Qualitative changes in international tourist service.

35. Modern changes and processes in the global tourism market.

36. Political instability in the Middle East and its impact on the decline of international
tourist exchanges.

37. Leading countries of Southwest Asia by main tourism development indicators.

38. Identify and characterize the main tourist centers of the USA.

39. Features of the development of Canada’s tourist centers.

40. Identify the tourist resources and geographic location of Mexico.

41. Compare the tourist centers of Brazil and Argentina.

42. Positive and negative factors influencing the development of international tourism in
the Asia-Pacific region.

43. The role of South Africa as a source of significant international tourism revenue.

44. Religious centers of South Asia and their importance for tourism development.

45. Historical and natural recreational resources of India.

46. Geographical trends in the development of international tourism in Eastern Europe.

47. Tourist resources and potential of Sri Lanka.

48. Fundamentals of religious tourism development in Southwest Asia.

49. Recreational and geographical conditions of East Asian countries, prerequisites for
tourism development, and main tourist centers.

50. Northeast Asia as a center of international tourism development.
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