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LKEINEHAI EMTHXAHHBIH MAKCATBI

«6B11102 — Xaneikapansik xoHe imki Typusm» 6inim 6epy Garmapnamacs! GoifbiHIIA
KeIeHi eMTHXaHHBIH MAKCaThl TYNEKTePAiH AaibIHABIK AEHreHiHiH orapbl GimiM Gepyuin
MEMJIEKETTIK JKANMbFa MIiHAETTI CTAHJAPTHIHBIH TananTapbiHa COWKECTIriH aHeIKTay GOMBIT
Tabbinanel. CoHbIMEH Oipre TYNeKTiH TEOPHSIBIK GiNiMi MEH NMpaKTHKAIBIK JaFabuiapsl GimiM
Gepy GarapnaMackiHa ColKec Tekcepineni.

Kemenzii emTrxan GiTipyminep/is KOpITHIHIB! aTTECTATTaY Bl GO TabhUIAbL.

KopeITBIHIBI aTTeCcTAaTTayABIH MaKcaTsl joFapsl Oimimuin Ginim Gepy GarjapiaMachid
3ep/eney asKTalFaHHaH KeHiH KoJl JKeTKIi3LIreH OKbITY HoTHKeNepin Garanay.

2. KEHIEHAI EMTHXAHIBI OTKI3Y TOPTIBI

Kemenpi (moHapanbiK) KOPBITBIHIBI aTTECTATTAY eMTHXAHBEI aKaJeMUSUIBIK KyHTi3Gere
colikec oTkizineni. Tonbik oKy KypchiH askraraH (ke nerenne 240 KpeIuT UrepiireH) JKsHe OKY
’KOCIIaphIHAA KapacTIpLUIFaH GapielK cepTHdMKATTay CHIHAKTAPBIHAH COTTI ©TKEH OimiM
aJlylIblIap eMTHXaHFa xKibepineai.

Binim 6Gepy GarmapnamackiHa apHATFaH KelIEHIl eMTHXaHIBI aTTECTATTaY KOMHCCHSICHI
(AK) 6Gackapansl. AK Teparacel MeH KoMmuHccus KypamelH backapma Teparacel — Pextop
bexitesi.

Bimim Gepy GarpapnamMachiHiarsl KemneHji (noHapaibk) eMTHxad barmapnamacel OimiM
anyIIbUIapra eMTHXaHHBIH OTKi31IeTiH KyHiHe neiin Oip aimaH kemikTipiiMe# Gepineni.

BiniM amymsmery, AK-ra GepreH skayanTapblH TalKbUIay 3KoHE KOPHITBIHIABI Garanay
KaOBIK MOXKiNicTe, KOPHITEIH/E! 6ara - GalIBIK-PEUTHHITIK MOH/IE aHBIKTaNaIp! (kecte). Binim
Gepy GarmapnaMachIHAAFEl KelleHai (IoHapanblK) eMTHXaHHEIH HOTHXKenepi 6iniM amymusuiapra
AK-HEIH xa0bIK MOXKITICIHEH KEeHiH Aepey KeTKizinesi.

KopeIThiHAB aTTecTalMsNa (KaHaraTTaHapibIKCh3y bGara amran OlmiM amyIusl OKyZaH
msrFapeuiansl. KOpEITEIHIE aTTecTAlMSIaH Kelecl OKy KbUIB KaiiTanaH eTyre pykcar Gepineni.

Byt kyKatTThl « XaIBIKapabiK TyPH3M XoHe MeliMaH0CThIKK yHHBepcHTeTi» KEAK pyKCaTBIHCHI3 TONBIK HEMECE
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95-100

A- 3,67

90-94

OTe KAKCHI

1. Kasipri TeopHsHEI €CKEpe OTHIPEIN, MATEPHAIEI TOJBIK
opi aypeic OagHpalibL;

2. Teopusaneix 6iniMai npakTHKaMeH GalIaHBICTEIPAEL;

3. TepMHHONOTHAHEI €PKiH MEHIepreH;

4. Ceben-canpmapisik GaiaHBIC OPHATAMIEL;

5. Bomxam xkacaif ananesr;

6. KocrMina cypakrapra ceHiMIil xayan 6epei.

1. Kasipri TeopusHBI €CKepe OTHIPHII, MATEPHAIIBI AYPHIC
GasiHpalIbI;

2. JXayantapelH TONBIK aHTanbl, ©3 OeTiHINE KOPBITHIHIEI

yacar, JKalnbliai anajbl;

3. TepMHHONOTHAHBI XKAKCHI MEHTEpPreH;

4. Ceben-cannapnsik 6aiflaHBIC OpHATAE;

5. KocrMina cypakrapra TOJBIK, Jxayan Gepei.

B+ 3,33

85-89

80-84

B- 2,67

75-79

JKAKChI

1. MaTepHanmsl JKaKCHI JKETKi3eIi;

2. Jayanrapael TONBIK aWTafgel, ©3 OeTiHIIE KOPBITHIHIEI
JKacarl, JKanmeliai anajel;

. TepMHHOJIOTHSHEI MEHTEPIEH;

. Jlorukanelx, oinay xyiecine ue.

KocriMIna cypakrapra xayan bepegi.

. Herisri matepuanasl 6ineni;

Honenai Mbicanaap Kearipeni;

. Kanmeinay MeH KOPBITBIH/IBI KacaHIbl;

. Tepmunonorus Men GasHIay TOTHKACKIH/A JONCI3AiKTEpre
o Gepeni;

5. Kocrmiua cypakrapra »xayan 6epepi.

W= bW

1. Herisri marepuanas: Gineni, Gipax sxayabsr xyiecis xoHe
JOHE IOTHKACHI3,

2. Tepmuuzepal KONAaHYa AJICI3AiKTEpre ko Gepei;

3. KochiMma cypakrapra ayan Oepy KesiHOe KaTeliKTep
Kibepeni.

By KyKaTThl « XaNbIKAPANIK TYPH3M KoHe MeHMaHnocThKK yHUuBepcuTeT» KEAK pykcaThIHCBI3 TOJBIK HEMECE
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6 C+ 2,33 1. Tex Teopusineix 6inim Heriznepi 6ap;
< 2. KopsITsIsas! xacay bl skoHE Kalbuiay sl GimMeni;
= 3. TepMHHONOTHAHEI KOIIaHAa anMaiIbl;

4. Kochbmia joHe HAKTBUIAY CYpAKTAPEIHA JKayar 6epefi.

7 (5 2,0 1. Herisri MaTepuans TONEIK MEHT€PMETeH;

2 2. JlorukansK oiinay xyitecie ue eMec;
v 3. JKayaOwI KpIcKa;
4. KochiMilla cypaKTapra TOJBIK Jayan GepMeii.
8 C- 1,67 1. Herisri MaTepuaisl TONBIK MEHTEPMETreH;
3 2. Joncizpiktep kiGepemi, KOPBITBIHIABI MEH KINBLUIAY
5 E 3acail aMansl;
= & | 3. Jloruxansik oitnay xyliecine ue emec;
E 4. KoceMina cypakTapra jayan Oepymeri KaTenikrepi 6ap.
9 D+ 1,33 E 1. Marepuanusiy exoyip Gemnirin Gimvenai;
TN & | 2. Marepuanasl Hallap MEHTEPreH;
Ql g 3. Cypaxkxka xayan Oepy noraxachkis Oinmeni;
4. Kocemmina cypakrapra xayan 6epye KHHaIaIbl.

10 D 1,0 1. Teopus werizmepin 6imy sKxoHe TyciHyme eneyii
3 Zoncispiktep kiGepemi, TyciHIriHIH YCTipTTiri MaTepHanus!
= TONBIK YFRIHYFa Keglepri Kentipeni, 6ipak OKBITYLIBIHBIH,
2. JKETEeNeYI CYPaKTAPhIHBIH KOMEriMeH IYPHIC KOPBITBIHBI

Jacail anazugl.

11 FX 0,5 1. bBimimi xyiecis, MaTepHanmplH MoHIH  TyciHOeH
g § GasHzaia;

i E 2. Komuceus MymrenepiHiH KOCHIMINA CypakKTapblHa jKayal
= Oepe anmvalpL.

12 F 0,0 E 1. BiniM anyiier e3iHiH TEOPHSIIBIK XoHE MIPaKTHKANBIK OiTiMi
- & | MeH [JaF[pUIapblH  HOIJIK JeHrelae KepecerTi koHe
g g KaTemiKTepiH Ty3eTe anMalTIHABIFEIH GalKaTTEL.

3. CRITERIA AND INDICATORS FOR ASSESSING STUDENT
KNOWLEDGE
Tr
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A 4,0

95-100

A- 3,67

90-94

Very good

1. Presents the material fully and accurately, taking into

account modern theory;
2. Connects theoretical knowledge with practical application;
3. Demonstrates a confident command of terminology;
4. Establishes cause-and-effect relationships;

5. Is capable of making predictions;

6. Responds confidently to additional questions.

1. Presents the material accurately, taking into account
current theory;

2. Provides complete answers, makes independent
conclusions, and generalizes effectively;

3. Demonstrates a good command of terminology;

4. Establishes cause-and-effect relationships;

5. Gives complete answers to additional questions.

B+ 3,33

85-89

80-84

B- 2,67

75-79

C+ 2,33

70-74

Good

1. Communicates the material well;

2. Provides complete answers, makes independent
conclusions, and generalizes effectively;

3. Has a good command of terminology;

4. Demonstrates logical thinking skills;

5. Responds to additional questions.

1. Knows the basic material;

2. Provides well-supported examples;

3. Makes generalizations and draws conclusions;

4, Allows some inaccuracies in terminology and logical
presentation;

5. Answers additional questions.

1. Knows the basic material, but the answer lacks structure
and logical coherence;

Makes inaccuracies in the use of terminology;

Makes mistakes when answering additional questions.

. Possesses only basic theoretical knowledge;

. Is unable to make conclusions or generalizations;
. Cannot use terminology appropriately;

. Answer additional and clarifying questions.

65-69

C- 1,67

60-64

Satisfactory

. Has not fully mastered the basic material;

. Lacks logical thinking skills;

. Provides brief answers;

. Does not give full answers to additional questions.

Y BT I B SICRNG S VRS

. Has not fully mastered the core material;

2. Commits inaccuracies and cannot draw conclusions or
generalize.

3. Lacks logical thinking skills;

4. Makes mistakes when answering additional questions.

By KyKaTThl « XanbIkapanbik TypH3M KaHe MefiManIoCThIKK yHuBepcHTeTD KEAK pyKCaThIHCHI3 TONBIK HEMece
iminapa kemipyre, kebeiTyre soHe Taparyra GonMaisL.
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9 D+ 1,33 1. Does not know a significant portion of the material;
a 2. Has a poor understanding of the material;
ﬂl 3. Lacks logical reasoning in answering questions;

4. Struggles to respond to additional questions.

10 D 1,0 1. Makes significant inaccuracies in understanding and
o applying theoretical concepts; the superficiality of
< understanding prevents full comprehension of the material,
w

but with guiding questions from the instructor, can make
correct conclusions.

11 FX 0,5 1. Knowledge is unstructured and presented without

%I“ understanding the essence of the material;
g E 2. Unable to answer additional questions from the
& commission members.
12 F 0,0 -2 | 1. The student demonstrated a zero level of theoretical and
- 2 practical knowledge and skills and showed an inability to
g = | correct mistakes.

4. KELIEHII EMTUXAHFA ¥CBIHBLIFAH II9HJAEP TI3IMI

1. Typusmonorus Herizuepi.
2.Management of the Tourism and Hospitality Industry.
3.Geography of International Tourism.

5. KEHLIEHAI EMTHXAH OTKI3LIETIH NOHAEPAIH MA3MYHBI

51 TYPU3MOJIOTHASI HET'T3EPI

«TypusMONOrHa Heri3jepi» NSHIHIH MAKCATHI — PEKpPealHsNbK JKOHE TYPHCTIK
MHIYCTPHAHBIH HErisri YFbIMIAphlH, COHAAH-aK ONapAbIH JKYMBICEIH SpTYpHi Taburd oHE
2JIeyMETTiK-3KOHOMHKAJIBIK Xaraainap/a yieIMIacTEpy IPHHIHITEDIH 3epTTey.

«TypH3MOJIOrks Herizaepi» noHi GoMbIHINA OKBITY HITHAEepi:

— Typu3MHIH Ka3ipri TEOPHACHIH KEHICTIKTIK KoHE 2JIeyMEeTTiK-9KOHOMHUKAIBIK KYObUIbIC
peTiHze cumarTay.

— Konpansicrarst HOPMAaTHBTIK-KYKBIKTEIK, ~  OasaHbl, TYpPakTHl  TYpH3MHIH
TYKBIPEIMAAMAaCck! MEH IPHHIANITEPiH KapacThIpy.

— TypusM calachIHIAFkl TEOPHAIBIK JKOHE d/iicTeMerik OimiMIl MpaKkTHKana KoJLAaHy .

5.1.1 Pexpeanusansik reorpadusHbIN Heri3iH KaJaymbl yrhiMaap
Boc yakbIT, OHBIH (YHKUMACHIMEH ajaM eMipiHjieri OpHbl. BOC yaKpITTaFel yaKpIT
apaibIFblH aHBIKTay. BOC JKOHE PEKpEealMsUIBIK yaKbIT: YFbIM, apakaThblHac, KYPBUIbIM JKOHE
KBI3METTEp. PeKpealMsmbIk ic-opeKeT Typamsl TYCIHIK, OHBIH TEPPHTOPHAIBIK OemHyl -
KYHASNIKTI, anTanblK, KBUIIBIK pekpeanus. JleMansic ajam KeisMeTimie Geuiri periHe.
Pexpeaiusi aHBIKTAMACH! aJIaMHBIH TYPAKThl XepiHeH ThIC jkeperi KpisMeri petinzie. Typusm

Byn KyKatTTs « XanblKapaiblk TYpPH3M xoHe MeMaHIocTRIKK yHusepcuTeTiy KEAK pyKCaTHIHCHI3 TOJBIK HEMECE
iminapa kewipyre, kefeiiTyre xone Taparyra GonManbL.
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pexpeauusHbiH Geniri perinme. JleManbic — peKpeamus — TYPU3M — SKCKYPCHS YFBIMIAPBIHBIH
apa KaThbHackl. FhUIBIME-TeXHUKAIIBIK PEBATIOLMSA, OHBIH OH JKOHE Tepic KepiHicTepi. AaMHBIH,
(M3HKANBIK OHE ICHXHKATBIK KYIIH KaJIlLIHA KENTipy.

5.1.2 PexpeanusibiK KaAKeTTITIKTeD peKpeauuanbik ic-opekeTinin KeHicTikTik-
YaKBITTLIK YHBIMAACTLIPLLIYBIHBIH HETi3i peTiHae

Pexpealmaibik KaxKeTTUTKTep TYCiHir. Pekpeauusiblk KaxeTTUIKTED PEKPealUsIbIK ic-
OpEKETIHIH YHBIMIACTBIPDBUIYBIHEIH, Herisi. KoramIsiK, TONTEIK JKoHE >XEKe PpEKpPEalHsUIBIK
KaXKeTTLTIKTepAiH e3apa opekeTi. Pexpealusibik KaKETTIIKTEpAl 3epTTeyiH, GarbITTapsl MeH
omicTepi. PexpealHsuIbIK KaXETTIMIKTEPAi 3€PTTEYHiH oJeyMeTTaHy ofmicTepi. PekpeaHTTap
TONTApEIHEIH, TaGHFH JoHE  QJIEYMETTIK-O9KOHOMHKANBIK pEKpealHsiiBlK peCcypcTapra,
peKpealMaNbIK ayJaHJapHblH THITEpiHE, PEKpealusiblK SpeKeTTep LMKIAEpiHe, IeMaibic
OPHIHIAPHIHBIH  ApXHTEKTYPANBIK-KOOANBIK KYPBUIBIMBIHBIH €pEKINeNiKTepiH, JeMAajbICThI
OTKI3y/iH aKTHBTIK ACHIeiiHe, 2JIEyMETTIK KOHTAKTINIEPAIH THIFRI3ABIFEHA Kapaid TaHIaMaiapsl
Typalbl TYCIHIKTED.

5.1.3 PexpeauHsblK KbI3MeT JIeyMETTIiK-9KOHOMHKAJILIK 6Mip CANTHI 31eMeHTi
petinge

Pekpealuaibik ic-opeKeT - oNeyMeTTiK-5KOHOMHUKANLIK, KYOBUIBIC JKOHE XANBIKTEIH eMip
CYpYiHiH 37€MeHTI peTiHae. MoHi, KYphUIBIMEI, KIacCH(HKANHUACE. PexpealHsabiK ic-opeKer
HNCHXOIMOIMANBIK, KyOBUIBIC peringe. PexpeauusanslK ic-opekeT —  TEPPUTOPHAIIBIK
pexpeauusinbix kydenepaeri (TPXK) sxyite kypymsl daxrop Herisi perinpge. EHOex Topri6i Men
JileMansic TOpTiOiHIH apakaThiHachl. PekpeanusiblK ic-spekeTTeri KOFaMIBIK (GyHKIMAIAPILH
HETi3ri TONTAphIHBIH  CHOATTaMachl. PexpealMsanblK ic-opeKeTTepiiH  TeXHOJOTHSIBIK
(ynKumanapsr. Pexpeanusisik ic-opexeTrepain xyitenepi men mmingepi. ToymikTik, gemMasic
3KOHE OMiIpIiK LUKIJepiHiH KypBUIBICEL PexpeallHsulbK KBI3MET KOpPCETy MaTepHallikl eMec
enjipic cdepachHBH canackl periHge. PexpeaumsnelK KyHe JKOHE TEpPPHTOPHAIBIK
PeKpealHsIIbIK KYyienep TYCIHIKTEPIHIH apaKaThHachl: calla xKoHe MeKeMe. Pexpeanuansix cana
MEH TYpH3M HHIYCTPHACHL PeKpeanysibiK canaHbiH apHaibl epeKIenikTepi.

5.1.4 PexkpeauusibiK reorpagus - KOFaMAbIK reorpa@usiibIK FhLILIMHBIH JKaHa
caachl

PexpeauusUiblk  Macelenepii  3eprreylepaid  «reorpadHsiBIFED.  Pekpearusibik
3epTTEY/IiH MoHApaIbIK CHIATh. PekpealysuibK reorpadus - KOFaMIBIK-Ieorpa MBIk FELILIM
perinne. O6BeKTiHIH aHBIKTAMACH JKOHE 3€PTTEYiH MoHI K9HE TePPHTOPHANBIK PEKPEalsIIBIK
syite Typane Tycimikrep (B.C. IIpeobpaxenckuii, JLU. Myxuna, I0.A. Benenun, U.B. 3opun).
PexpeanysibK JKYHEHIH AHTPONOLEHTPHKANBIK, MoHI. Pexpealusanblk reorpa(HaHBIH anaM,
KOFaM JKOHE OHBIH ic-opekerTi Typanel OimiM JKylieciHme anmaTblH OpHBI, KOFAMJIBIK,
JApaThUIBICTHIK, TEXHHKANBIK FHUIBIM OKyWenepiHne anaTelH OpHBL  Pexpeamdsibii-
reorpadMsIIBIK 3epTTeyIepAiH KaKeTTilirl. Pexpeanusisik reorpadusia KoJIaHELIATEIH HErisri
Tycinikrep. PeKpeamMsiBIK ic-opeKeTTepAeri CTaTHCTHKAIBIK ecem Gepy  Tocinuepi.
Pekpeanusnbik reorpadusasE MiHaeTTepl. Pexpeaunsisik reorpadus xome toxipube. TPX,
OHBI KypaHThiH Kyiienep GallTaHBIChl pPeKpeauMsUIBIK ic-opeKeTep/iiH KyHemiK Tanjaybl XKoHe
oFaH KbI3MET KepceTy moHi perinae. B.M. Kpusomeesausi xone M.11.30puHHbIH MaTpHLACKL.
TP2K wareis xyiienepiniy HaKThl 03apa OaiaHeICTaphiH Tanaay.

Byn kyKaTThl « Xanslkapalslk TYPH3M xoHe MeiMaHIoCTRIKK yHuBepenteTi» KEAK pykcaThIHCHI3 TOIBIK HEMECE
iminapa kemipyre, keQeifTyre sxkaHe Taparyfa GoIMan b,
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5.1.5 Pexpeanusubik reorpadus ixoHe TYPH3M reorpaduscel — KOFAMALIK
(a/1eyMeTTiK-9KOHOMHKAIBIK) reorpadHaHbIH CANANBIK NIHAEPI.

Jlemanbic reorpauscel Typaisl TYCIHIK. PeKkpeauMsiibIK XKoHE TYpH3M reorpadusachH
seprreyneri oOLeKTi MeH NoHAEri AaiBIPMAIUBUIBIKTAD MEH YKCACTHIKTAp. PeKpealdsuibk
reorpaQHa MEH TypusM TeorpaduAchl - YFRIMIOApBIHBIH apa KaThIHAachl TypH3M
reorpaduschIHAA KONJAHBUIATHIH Herisri TyciHikrep MeH artay ceszep. «Typuam» KoHe
(TYpHCT» TEDMHH CO3EpiHiH MEFy Teri. TypH3M jKoHe TypHCTep TYpaisl Kasipri KesKapacTap.
Typu3MHIH HYMBICTEIK JKOHE KOHLIENTYaIAbIK nehunniusiapsl. CasxaTraylusl TYIFanap XKoHe
yakpITIIa Kemymrinep. JleMansic jxeHe TYPU3M JaMyBIHEIH alFbIIapTTaphl MEH pecypeTaphl JoHe
peKpealMsIbK [OTEHLMANBl Typanbl TycCiHiri. TypHCTIK-peKpeanMsanblK pecypeTapAblH
«aTTPaKTHBTLITD». « PexpeanusSHbIH mapyambUILIK TOTEHIHANED), TYPHCTIK TEPPHTOPHANADIBIH
TaKCOHOMHsIApE! Typansl TyciHiri. TypHcTik HHpPaKypEUIBIM JKOHE TYPHCTIK IIapyalIblIbIK,

5.1.6 Kasipri TypusmHin xikreayi
Kasipri TypusMmHIH XikTemyi, OHBIH KypZeniri anmmewa Oipaeli Kke3xapacTapIblH
JOKTBIFEL By skixreynepzin Manp3bsl. Casxar MaKCaTHIHAH IIBIFBIT OTEIPFAH TYPH3M KiKTemyi
Typalbl CYpPaKThIH TAIKBUIAHYEL Pekpealusblk, icKepiik, JiHH, STHKAIBIK TYPH3M. A anmbiibik,
3ATApIBIK, KOMMEDIHMSAIBIK, SIEYMETTIK, YIiEIMIacKaH, e3iH/iK, Genceni xoHe Oencenni emec,
KOJIKTIK JKOHE 3KOJIOTHAJIBIK, TYPH3M.

5.1.7 TeppuTopHsiHbI peKpeanHsIbIK Oaranay

Jlemanbic 1eH TYpu3M JaMyblHBIH = TabuWFM  JKOHE  QIEYMETTiK-3KOHOMHKAIIBIK
aIFBINAPTTApE], TYPHUCTIK-DEKpEAlMsNIBIK,  pecyperapra Kemry. TaGurm, QIeyMeTTiK-
SKOHOMHKAIIBIK, TYPHCTIK-pPeKpealldsIbK pecypeTap, OapiblH TYPH3M JaMyBIHJarkl poji MEH
MaHpI3EL. TYpPHCTIK-pEKpealisIblK PeCypeTap/blH MaHbI3IBl CHIaTTamalapel. JleMansic XoHe
TYpH3M  MakcarTaphl YIOIH  TYDHCTIK-peKpealisulblK — pecypcrapasl  Oarajmay — 7KoHE
JKapaMIBUIBIFEIH AHBIKTAY — TYPHU3M reorpaduschiHbeH, GacTel MiHZeTTepiHin 6ipi. Baranay
mKananapel. TaGHFH peKpealsislK pecypcerapisl Garamaymsls i Herisri Typnepi: MeIHKO-
GHONOTHANBIK, TCHXOIOTHSIBIK-3CTETHKANEIK, TEXHOIOIMAIBIK, PeKpeal bl pecypcTapibH
cananslx oHe 6anapk Garanay gopmanapsl. BaranaynsiH oficTeMeniK KOPCETKIIITEPiH ©HIEY
boitemma JLU. Myxunanse sxymsictapsl. I0.A. Benmennn, H.M. Mupommudenko, E.A.
Kornsapos, 5. Bapmuasckuiinapasiy oinapsl. « TapThIMABIIBIK KO3 (HIMEHTI (KapaMIbLIBIK)» .
TeppHTOPHSHBIH, (OKMBIHTBIK TyPHCTIK-pEKpealdsiiblk —IOTeHUWansma» Gara Gepyzeri
Ke3KapacTap.

5.1.8 TypHcTik TeppHTOPUSHBI AyAaHAACTHIPY

TuiMAal FRUIBIMM-HAKTBUIAHFAH TYPHCTIK TEpPHTOPHANApAbl aylaHOAacCThIPYJaH XalbIK
IIapyaNILUTBLIFBIHEIE CANackl PETIHAE TYPH3MHIH TePPHTOPHAIEIK YHEIMIACTEIPEUTY Bl MEH SCepiti
HamybiHbIH Toyeniniri, Typuctik aymampacteipy Makcatsinga Oypeiarsl KCPO xome Pecei
yIIiH TEepPHTOPHAHEI 3epTTey AamybiHbH Tapuxsl. H.C. Muponenko, W.T.TeepaoxiueGos, b.H.
Jluxanos, B.C. Ilpeo6paxenckuit, E.A. Kornspoe enbexrepi. JlemManbic NMeH TypHusM YIUiH
KasakcTaH TepPUTODHSCHIH ayNaHNACTHIDY TANMBIHBICTADEL. Tycinikrep apa KaTBIHACHI:
«PEKpEalMsANBIK, ayJaH», «TYPHCTIK aypaH, OChl TYCIHIKTEP/IiH KBICKAIa 3BOJIIOLMA TapHXEL
Typuctix aymanjapra TOH €pEKUIETIKTED MeH ONIA/IBIH  KYpBULY mexanuami. Canambik
(MHTErpanbK) AMEyMETTIK-5KOHOMMKANBIK ay/[aH PETiHAE TYPHCTIK ayjlaH Typaibl TYCIHIK.

Byt KyKaTThl « XanbIKapanslk TyPH3M JKoHe MeliMannocTaKK yHusepcnTety KEAK pyKcaThlHCEI3 TONLIK HEMECe
iminapa kemipyre, keOeiiTyre saHe Taparyra GonMaibl.
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Typucrix aynasnacteipy ey onicrepi. TypHcTik ayannap TAKCOHOMHSCHL

5.1.9 TypH3M aHBIKTAMACHIHBIH MaHi

TypusM Kyphen KeHICTIKTIK oleyMeTTiK-5KOHOMHKANBIK, KyOBUIBIC IeH KypAemi
KOFaMIBIK INapyamlsuIBIK skyHeci peringe. OTaHABIK KOHE MLIETEN FANBIMIAPHIHBIH TYPH3M
aHBIKTAMACKEIHA KOHIENTYAIIEl KOHE MOHIIK 9p Typii keskapacrtapsl. [yHmexysinik Typucrik
Y¥itemmven ([TY) xaObuigasrad Kazipri TYpH3MHIH KOHLUENTY&IABl MOZeni («TypH3M
HHIYCTPHSACED)), OHBIH IIAFBIH KyHenepl (meMeHTTEpl) jKoHe OonapisiH Oip-OipiMeH, CRIPTKEHI
oprameH Oaitnmaneictapel. TypucTik kyiieHiH Jkymblc MexaHW3MiH TyciHzipy. Typuam
HHJIyCTPHACHL Typalbl TYCiHik. TypHCTIK KocCimOpHIHJAp TYPHCTIK KbI3METTEpHi ©HZIipeTiH
TYpPHU3M MHIYCTpUS KypambiHblH Oip Oeuiri perinme. Typomeparopmap MeH TypareHTTep,
TYPHCTIK KSCIMOPHIHAAP MEH OJIap[BlH KBI3METiHiH CcHIaTTaMackl. OHIIpYIiH MaTepHalIBIK
JOHE MATEPHAIIBIK EMCC cepacEHaFbl  KoCiNOpPBIHIAP, MEKeMeNep MEH YHBIMAapbiH
JKUBIHTBIFB PeTiHje TYPH3M HHTyCTPHSCLIHBIN TYCiHTriMeH, ONapABIH TYpHCTEPre apHAIFaH
Tayapyiap MEH KBI3METTEpHi eHIipy, 6eiy, amMacTelpy >oHE TYTHIHYIEl KaMTaMachl3 e'ryl
CoHpaii-aK TypHCTIK-pEKpEalMsUILIK pecypCTapibl Naiijilanany MeH HIepy oOHe TYpPH3MHIH
MaTepHalIBIK-TEXHAKAIBIK 0a3anapbH KYpy.bl KAMTaMackl3 eTel.

5.1.10 TypucTik HAPBIKTLI PYHKIMSAAY

Typucrix CYpaHEkIC, MaTepHaNJBI-TYPMBICTBIK KoHE M9ICHH-TAHBIMIBIK
KBI3BIFYIIBUTBLIKTAPE] KAHAFATTAH/BIPA ATATEIH, 9P-TYPJIi KBI3SMETTEP JKOHE TYTBIHY 3aTTaphl
KEIIEHIHe TYTHIHYIIbI CYPAaHBICHIHBIH XaHa (opmackl petiHae. TypHCTiKk eHiM Typanbl TYCiHiK.
TypuCTIK CYpaHBICKA TOH epekiremikrep. TYpHCTIK CYpaHBIC OCEpIHEH KANBINTACATHIH
(axropnap. TypHCTIK YCBIHBIC TYPHCTIK KYHIBUIBIKTApAbIH JXOHE KOPCETLIETiH TYPHCTIK
KBI3METTEpIiH JKUBIHTHIFBl pETiHAe. TYPHCTIK YCBIHEICTAap Toyendi GonmaTeiH 3nMeMEHTTEp.
TypuCTIK aTTPaKTHBTUIIK KANBINTACKAH YCHIHBIC peTiHAe. TYpPHCTIK HapblK, OHBIH
epexwmenikrepi. Typusmzeri any-caTy yaepici.

5.1.11 TypHcTik mapyambLIbIK

TypHCTiK mapyambUIBK TyPHCTIK YCHIHBICTBIH, Herisri sneMenTinid 6ipi perinae joHe
TYDHCTEDIH Kelyl MeH KeTyiH[e BIHTANaHIBIPYbIHAH KyPalaThlH JKOHE NAMHTHEIH 9p TYpIi
CeKTOpIapAblH KeureHi peringe. Typa xoHe jaHama TYPHCTIK mapyamsuibiK. Tyrey Gasacel,
OHBIH TYpHU3M JaMyBIHAAGFEl MaHBI3EI JKOHE CHIATTaMachl. TamakraHy 0asacsl, OHBIH
KYPBUTGIMBIMEH CHIIATHl (FacTpOHOMHMJIBIK, CayJa JKOHE KAMTAMackld €Ty MeKeMelnepi).
KoMMyHuKanussK, 6asa, OHBIH KYPBUIBIMBEL (KOMNIKTIK-KOMMYHHKAUHANBIK JKEJici, Keik
Kypajjiaphl, KelliK KO3FalbiChlH YHBIMIACTHIPATEIH KbI3MeT GomiMi, Kok joHe OainaHbICThIH
TexHHKaNBIK 6azackl), cunarsl. KockiMima 6a3a — TypHCTIK 1IapyallbUTBIKTEIH GacThl 3JIeMEHTI
peTiHze, OHBIK KyphUIbIMbI MeH canatel. Typu3Mm/eri MaTepHanIbIK-TEXHUKATBIK 623aHbIH 1aMy
Macenenepi MeH OoJamarkl.

5.1.12 Typu3M 3K0OHOMHKA CaJ1achl peTin/e
DKOHOMHKAHBIH Cajlachl perhmeri TYPH3MHIH epexmenilcrepi 6ip yakpITTa OHIMHIK
OHIpLTyl MEH CATBUIYBl, TypHCTIK emiMHiH Gip »epae eu.mplmn, naiananysl, anmpmcnn
06BeKTire TYTHHYIIBIHEL KBI3MET KOPCeTiLINeHre JIeiiH KeliKIeH TacsmManziay, TYPHCTIK OHIMHIH
«@3iH 031 IIBIFAPYB, TYTHHBUIATEIH TYPUCTIK arperdpiik pecypcTapAblH ©3iHMK TYpi.

ByJI KyKaTThl « XabIKapanblK, TypH3M XKoHe MeliMannocTEIKK yHusepeuTeT» KEAK pyKcaThiHCBI3 TONBIK HEMece
iminapa kewipyre, kebeiTyre xane Tapatyra GonMaA b,
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TypucTik KpI3MeT KOpCEeTyNiH MOHI MEH Ma3MyHbI, O KypHesi KemeHl, y3ak Mep3iMai xksHe
YaKpITBl MEH OPHEBI 9p TYpIi ©HIIpiCTiH ypuici, op Typii KBI3MET Typlepi MeH Tayapnap/sIH
YCBIHBICHI K9HE CaThUTYBI. TypH3MIeri KeI3MeT KepceTy — GaceKemecTik lcypec'ren €H KYIITi
Kapy. TypHCTIK KBI3MET KepCETy camlachlHBIH KpHTepuinepi MeH kepcerkimrepi. Typmcrik
KBpI3MET KepCeTy canachlH Oanzbixk amicnen Oaranay.

5.1.13 Typusm MeHeKMeHTI TypaJibl TyciHik

Typusmpzeri MeHemxMeHT Miperrepi. Typusmieri MeHEKMEHT epeKLIeNiri: TepeHre
Tapaybl JKOHE JJIeMEeHTTepiHiH e3apa OallJIaHBICBIHBIH KYpHENIri, TYCIHIKCI3 XoHe KHBIH
ONIIEHETIH MaKcarTap, aliiMaKkka HIeKTelTyi Typjeri ocepi, KIHMEHTTEp JKarblHaH KYIITi acep,
KAJIBINTACY KO31HEH a)KBIpaMaiTHIHABIFBIHAH TYPATHIH TYPHCTIK OHIMHIH €peKLIeNiri, TypHCTIK
OHIMHIH CBIPTKBEI 9Cepi, TYPHCTIK CYpAHBICTHIH epeKIIeNiri (Ce3iHy MeH caKTalyra MYMKiH
€MECTIrl, TYPHCTIK KbI3MeTTi TYTHIHY IIBUIAP IBIE aprypniniri enmeri KoraMaslK GakTopnapbH
JOFAPFEI MAHBI3/BUTBIFEL), TYPHCTIK KEI3METTIH KEIIeHINiri, TypH3MHIH My CHIMIBLTBIFBI. Kes
KEJIIreH TypHGTlK MEKEeMEHI Gaclqapy,narm TOPT OChIFaH Henanenrea CpBKIIICIﬂKTCp TypHCTlI(
(upManapablH MakcaThl MEH CTpaTerdsachl. MakcaTThlH YII TYpi: 9KOHOMHKAIBIK, (HPMAJIEIK,
aneymertik. KypeuibiM TypucTiK YHBIMHBIH MaHBI3IEI 3JMEMEHTI peTiHae, YHEIMAACTBIDY
KYPBUIBIMAAPIHEIH TYPi. VHHOBAIUANEIK KYPBUIEIM TypAaisl TYCIHIK.

5.1.14 Typun3m MapKeTHHTI TypaJbl TYCiHiK

X. Kpumnmengopd xome TypusM Mapkerunri. Typusm wMapkermHri 6ym TypHCTik
MEKeMEHiH iC-opeKeTiHiH XyHeni Typae e3repyi HoHE KOOD/IMHAUMACH], COHBIMEH KaTap TypH3M
OBJIBICBIHJIAFEl JKEKE JKOHE MEMIEKeTTIK cascar. TypHc'rlK oHIMHIH epekulemikTepi MeH
dHBIKTaNaTEIH TypHCTlI( MapKBI'i‘IHl'TIH, epexmcmn, TypHCTl.l( KbIBMeTI'I T¥THH}"IIIH JK2HE OHBI
@HIpYIIHIH apHaipl epexuenikTepi. TypHCTIK CYpaHBICTBIH HMKEMJIINIIIHIH KOHBIOKTYpara,
tabeicka, 6imiM neHreliine, Garara, jkapHamara jkoHe Tarbl Gacka (paKToplapra TOYEJLIIri.
Typucrik MapkeTHHr-6arnapiamanapsl. TypHCTIK MapKETHHITIH CTPATETHsIIBIK MOHI.

5.1.15 XaabIKapaabIK TYPH3M ChIPTKbI 9KOHOMHKAIBIK KaThIHACTAP/ABIH TYPi
pertinge
Xanelkapanslk TYPH3MHIH apHaiibl epeKimnenikrepi, imiki TYypH3MHEH adbIpMAlIbLIBIFEL
Illerennik TYpH3MHIH €NAEpHiH SKOHOMHKAIBIK JaMyblHa ocepi. XamblKapanblK TYPH3MHIH
Heriari (hakTopnapbl MEeH MapTTapbl. XalsIKapanblk TYPH3MHIH CTATHCTHKACHL XalbIKapasbik
TYDPH3M JaMyBIHBIH Ka3ipri TeHIeHIHMAIAPE! XKIHe JIEMAIK TYPHCTIK aFbIMAapIBIH TeorpaduscsL
XamsIKapablK TYPUCTIK YHBIMAAD XoHE TYPH3M AaMyBIHAAFEl ONap/IbIH PO,

5.2 MANAGEMENT OF THE TOURISM AND HOSPITALITY INDUSTRY

The goal of the discipline «Management of the Tourism and Hospitality Industry» is to
develop students’ theoretical knowledge and practical skills in managing a tourism enterprise to
enhance the efficiency of its operations.

Learning outcomes of the discipline «Management of the Tourism and Hospitality
Industry»:

—To study the essence and interrelation of management functions, organizational structures,
principles, methods, development, and features of management systems in the tourism industry.

By KykaTTl € XaNsIKapalibiK TYPH3IM KoHe MeHMaHI0CTRIKK yHuBepcuTeThy KEAK pyKCaThIHCEI3 TONBIK HEMeCe
iminapa kemripyre, ke(eliTyre sxone Taparyra Gonmaizib:.
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-To plan the activities of tourism and hospitality organizations, manage consumer
motivation in the tourism market, determine ways for organizations to achieve competitive
advantages, and explain strategies for economically safe business operations in the tourism
industry.

~To analyze organizational structures and management methods in the tourism industry.

—To identify classification types of managerial decisions, methods of decision-making, and
features of management decisions.

5.2.1 Development of the management system and its features in the tourism industry
Concept of management. Main approaches to defining the term «management.
Management as an activity (function). Management as a science. Management as an academic
discipline. Approaches to understanding the essence and role of management. Concept of the
«tourism industry». Evolution of the management system and schools of scientific management,
Management schools,

5.2.2 Modern approaches to management
Definition of the term «system». System approach in management. Process approach.
Situational approach in management. The model of an organization as an open system. Features of
the system and situational approaches.

5.2.3 Development of managerial decisions

Types of managerial decisions. Technology of the managerial decision-making process.
Control and coordination in the tourism industry. Intuitive decisions. Judgment-based decisions.
Rational decisions. Classification features of managerial decisions in tourism. Stages of the
decision-making process. Conclusions based on the conceptual model of decision-making.
Approaches and models used in foreign organizations. Exceptions in decision-making. Errors in
managerial decisions. Coordination activities. Main principles of implementation, coordination,
and regulation of joint activities between organization entities and management objects.

5.2.4 Management methods and styles in the tourism industry
Management methods. Economic management methods. Types of material motivation.
Organizational and administrative methods. Socio-psychological management methods.
Teamwork methods. Financial condition of the organization; consumers and markets; internal
business processes; development of the organization and its employees. Individual approaches to
income management in tourism enterprises. Management styles. Leadership styles. Authoritarian
and democratic styles.

5.2.5 Power, influence, and leadership in the tourism industry
Forms of power and influence in tourism. Common problems in leadership theory
application. Personal bases of power. Reference power. Expert power of a leader. Legitimate
power. Information power. The need for power. Organizational bases of power. Forms of
partnership influence. Partnership as a primary form of influence. Leader and leadership abilities.
Traits and skills determining leadership effectiveness. Leadership qualities. Behavioral approach.
Leadership issues in the tourism industry.

Byl KyKaTThl « XanbIKapaibik, TYPH3M XoHe MeliMaHnocTEIKK yHuBepenTeTi» KEAK pyKCaThIHCEI3 TONLIK HeMEce
iminapa kemipyre, keGeiiTyre xoHe Taparyra GoiMaiiabr.
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5.2.6 Management functions in the tourism industry
Essence of management functions. Planning services in tourism. Organization of tourism
activities. Levels of organization in the tourism industry. Forecast and forecasting, Classification of
forecast types (I.G. Melnikova). Stages of forecast development. Specific features of planning
activities in tourism organizations. Main objectives of planning in the tourism industry. Planning
methods. The main goal of the planning system. Organization and its structure. Three models of
tourism industry management at the international level.

5.2.7 Organizational and legal framework of tourism enterprises
Tourism enterprise as an economic entity. Characteristics of micro and macro environments
of tourism enterprises. Mission and goals of the tourism enterprise. Factors influencing the choice
of legal form. Preparation of founding documents. State registration and organizational formation.
Requirements for office and staff. Termination of tourism enterprise activities.

5.2.8 Formation, promotion, and implementation of a tour
Tour design and its essence and significance. The process of tour formation. Features of
promotional event planning. Organization and implementation of the tour. Control and evaluation
of tour operations. -

5.2.9 Contractual relations in tourism
Relations between a tourism organization and carriers. Relations between various tourism
organizations. Relations between tour operators and hotels (or other accommodation facilities).
Relations between tour operators and insurance companies. Other relations between tour operators
and their partners providing specific services. Relations between a tourism organization and
tourists. Legal acts. Contract system in tourism. Contracts ensuring the safety of tourism
participants (insurance contracts, security service contracts).

5.2.10 Strategy and tactics of tourism enterprises, production program
Essence and general scheme of strategic management in tourism enterprises. Strategic
analysis in tourism. Strategies used by tourism enterprises. Production program planning.
Definition, object, subject, goals, and tasks of strategic analysis in tourism organizations.
Franchising strategies.

5.2.11 Human resource management in tourism organizations
Role of the HR management subsystem in tourism management systems. Main HR
functions in tourism enterprises. Terminology and structure of HR management. HR policy and
strategy. Human resource potential. Labor market analysis.

5.2.12 The tourism services market and consumer behavior
Managing consumer motivation in the tourism market. Factors shaping consumer
motivation. Classification of tourism types. Tourism and recreational resources. Tourist gnd
excursion resources. Characteristics of tourism services. The essence and content of tourism
service.

Byn kykaTThl « Xallbikapablk TYPHIM KaHe MeHMaHIO0CTHIKK yHUBepcHTeT KEAK pyKcaThiHChI3 TONBIK HEMECE
iinapa kemipyre, keGeiiTyre #oHe Taparyra GonmaiiaeL.
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5.2.13 International experience in tourism management
Management in a service economy. Organization of management in travel agencies. Hotel

management organization. Features of network business in tourism. Management companies in the
tourism industry.

5.2.14 Hotel personnel management
The role of people in the service sector. Hotel personnel management. Modemn

requirements for professional hospitality managers. Communication in hotel management and staff
motivation. Conflict management.

5.2.15 Hotel safety management
The concept of “safety” in tourism. Basic principles of building a hotel safety system.
Methods of preventing theft and vandalism in hotel rooms. Safety norms and regulations for tour

operators and travel agents. The Manila Declaration. Technical departments of the engineering
service.

5.3 GEOGRAPHY OF INTERNATIONAL TOURISM

The goal of the discipline: To familiarize students with the main concepts and research
methods of international tourism, with the characteristics of the development of international
tourism in the world’s major tourist regions and centers, as well as with modern trends and
prospects for its growth.

The discipline is aimed at forming theoretical and practical knowledge, developing
cognitive and communication skills, as well as students’ research competencies.

Objectives of the discipline:

— To master the basic concepts and research methods in the geography of international
tourism and the trends in the development of the global tourism services market;

—To develop an understanding of the socio-economic importance of international
tourism and the factors influencing its development;

— To acquire skills in analyzing and generalizing the spatial structure of tourist flows by
regions and countries;

—To study the nature of tourist needs, the factors affecting demand, and the
characteristics of tourism services in various forms of tourism;

— To develop practical skills in statistical analysis of tourist flows, as well as in designing
programs and routes for international tours taking into account regional features.

5.3.1 Key concepts, types, and terminology of international tourism formalization

The main concepts and categories of international tourism. Types of international tourism
and their classification by purpose, duration, geography, and form of organization. Key
terminology used in international tourism practice (tourist, excursionist, tourism product, tour
package, destination, travel agency, tour operator, visa, customs control, border crossing, etc.).
Forms and procedures for organizing and formalizing international travel: passport and \{isa
regulations, customs and currency control, health and insurance requirements. Documentation
used in international tourism (vouchers, contracts, booking confirmations, transportation and
accommodation documents).

By kyKkaTTsl « XanblKapaiblk TYPH3M JKoHe MeiManaocTsIKK yHusepcuTeTi» KEAK pyKcaThiHCBI3 TONBIK HEMece
iminapa kemipyre, kebelTyre sone Tapatyra GonmalipL.
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Standard international terminology adopted by the World Tourism Organization (UNWTO) and
its application in tourism activities.

5.3.2 Main factors of international tourism development

Natural-geographical, historical-cultural, and economic factors influencing the
development of international tourism. Social and demographic factors affecting tourism growth.
Political and legal conditions shaping international tourism. The role of science and technology
advancement. Globalization and its impact on international tourism. Environmental factors and
their influence on tourism. Limitations caused by radioactive, chemical, and other forms of
environmental pollution. Seasonality as a factor in tourism development. Geographical location
and financial factors influencing international tourism.

5.3.4 International tourism statistics

Methods for calculating tourism expenditures, revenues, and international tourism
payments. Approaches to estimating tourism income and expenses: sample survey method, diary
method. Importance of identifying the structure of tourist expenditures. Travel-related and post-
travel expenses. Main types of international tourism payments and calculation methods.
International transportation and its statistical indicators. Tourist arrivals and departures:
comparative indices of intensity. Negative balance of tourism and its calculation necessity.
Statistical accounting of tourism income and expenditures: banking and sample observation
methods.

5.3.5 Geography of tourist flows
Current trends and changes in international tourist flows. Development of inbound and
outbound tourism in Europe. Structural analysis of modern tourism flows. Measuring tourism
competitiveness and attractiveness factors. Integration processes in the tourism industry.
Indicators of global tourist arrivals. Forecasts of international tourism flow growth.
Key strategic directions of national tourism organizations in the 21st century.

5.3.6. Geography of international tourist demand
The essence and characteristics of tourist demand and its role in business. Methods for
studying tourism market conditions.Needs, motives, and incentives of tourists. Maslow’s
hierarchy of needs and its relation to tourism motivation.Social needs and their realization
through associations, unions, and clubs.Leisure hierarchy: relaxation and stimulation as basic
recreation needs. Consumer preferences in tourism and variations in individual choice patterns.

5.3.7. Current trends in international tourism development
Global tourism organizations and their role in tourism development. World Tourism
Organization (UNWTO) and its functions. New directions and transformations in international
tourism. Qualitative changes in international tourism services. Modern dynamics and structural
changes in the global tourism market. Tourism trends and their implications for market evolution
and forecasting.

Byn kyKaTThl « XabiKapaklk TYPH3M KoHe MeHMaHIoCThIKK yHupepeuTeTi KEAK pyKcaThIHCBI3 TOIBIK HEMECE
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5.3.8. Country studies in tourism: northern and Western Europe
Recreational and geographical features of European countries. Prerequisites for tourism
development in the region. Main tourist centers and attractions. Natural and cultural-historical
resources of Western Europe. Tourism features in Northern Europe due to climate conditions.
Tourism industry development in France, Spain, and the UK. Socio-economic factors
influencing ~ European tourism. Tourism history and organization in Europe.
Tourism flows and economic importance in Western Europe.

5.3.9. Country studies in tourism: Southern and Eastern Europe
Natural and climatic resources of Southern Europe. Tourism characteristics of Eastern
European regions. Cultural and historical recreational resources. Tourism features in Northern
and Mediterranean Europe. Mediterranean coastal resort zones. Major tourism centers of Italy
and Spain. Development of health and wellness tourism in Eastern Europe.

5.3.10. Country studies in tourism: The Americas
Natural recreational resources of North and South America. Socio-economic prerequisites
for tourism development. Cultural and historical resources of the Americas. Key tourism centers
and resorts in the USA, Canada, and Mexico. Main tourist flows and subregions of North
America. Tourism resources of Brazil and Argentina. Distinctive features of tourism
development across the Americas.

5.3.11. Country Studies in Tourism: Asia-Pacific Region

Natural and climatic characteristics of the Asia-Pacific region. Contemporary
development features of the region’s tourism. UNWTO classification of five world tourism
macro-regions. Subregional divisions within the Asia-Pacific region and their specificities.
Positive and negative factors influencing tourism development. Tourism policy priorities in
Asia-Pacific countries. Recreational and geographical conditions of FEast Asia.
China’s tourism development strategy within economic reforms.
Southeast Asia as a rapidly developing tourism area.

5.3.12. Country studies in tourism: Southwest Asia
Tourism factors in the Near and Middle East. Development of religious tourism in
Southwest Asia. Pilgrimage centers and their role in tourism development.
Beach and cultural tourism potential. Leading countries by tourism indicators in the region.
Impact of political instability on tourism exchange. Tourism history and regional potential.
Southwest Asia’s position in the global tourism market.

5.3.13. Country studies in tourism: South Asia
Tourism and recreational zones of South Asia. Composition of the South Asian macro-
region. South Asia’s position in the international tourism market. Impact of natural, climatic, and
cultural-historical factors. Religious pilgrimage centers and their tourism role. Tourism potential
of India, Sri Lanka, Maldives, Bangladesh, and Pakistan. Major tourist and recreational areas in
India.

Byt KyKatrTsl « XanbIKapasblk TypHIM koHe MeAMaHaoCTRIKK yHuBepenTeTiy KEAK pyKcaThIHCHI3 TOJBIK HeMece
iwinapa kewipyre, keGeiTyre joHe TapaTyra GonManIbl.
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5.3.14. Country studies in tourism: Africa’s major tourism regions and centers

Tourism zoning and macro-regional composition of Africa. Uneven development of
tourism and recreation. Positive and negative factors affecting African tourism. Tourism history
and regional potential of Africa. Africa’s role in the global tourism market and its share in
international flows. Typology of subregions and influencing factors. Northern Africa as a
complex tourism zone. Western and Central Africa as least developed regions: causes and
prospects.  Protected areas of [East Africa and their eco-tourism  role.
Tourism diversification in Southern Africa and its economic impact.

5.3.15. Contemporary processes in international tourism development
Role of global tourism organizations in development. World Tourism Organization
(WTO/UNWTO) and its activities. New global transformations and emerging trends in
international tourism. Tourism flows and dynamic market changes. Quality transformation in
global tourism services. Modern processes and patterns of international tourism evolution.

6. KEIIEHAI EMTUXAH CYPAKTAPBI

6.1. «Typusmounoras Herizgepi» noHi GolibiHma Kelenai eMTHXaH cypaKTaphl:

1. Boc yakpIT, OHEIH ()yHKITHACE MEH aJiaM eMipiH/ieri OpHEI;

2. PexpealanelK ic-opekeT Typamsl TYCIiHIK, OHBIH TEPPUTODHANLIK Oemimyi —
KYHJEMIKTi, anTalbIK, XKEUIABIK PEKPEalus;

3. Pexpeanus aHBIKTaMachl aJaMHBIH TYPAKTHI JKEPIHEH THIC Xeperi KhI3MeTi peTiHze;

4. Jlemanbic — peKpealns — TYPH3M — SKCKYPCUS YFEIMIAPBIHBIH apa KATEIHACKI,

5. PexpeanuainslK, KaxeTTimKTep TYCiHIr. PexpeaudsibK KaKeTTUIKTED peKpeadsIBbIK
ic-opexeTiHiH YHBIMIACTHIPEUTYBIHBIH Herisi;

6. KoraMIbIK, TONTHIK JOHE KEKE pEKpealdsIblK, KaKCeTTUIKTEPIIH e3apa 9peKerTi.
Pexpealiusanbik KaKeTTinikTepai 3epTTey il 6arbITTapbl MeH aIicTepi;

7. PexpeallHsbIK ic-opeKeT MCHXOIMOIHANBIK, KYObUIBIC peTiHe;

8. PexpealusibIK ic-opeKeT — TEPPHTOPHANBIK peKpeaunsanblk xyienepaeri (TPXX) xcyiie
Kypyiusl GpakTop Herisi peTiHze;

9. Eubex Topribi MeH AeMaibic TOPTIOIHIH apaKaThIHACKL;

10. Pexpeaumsnbik ic-opexerreri Koramiblk (YHKUMAIADABIH HErisri TONTaphbIHBIH
CHIIATTAMACEI;

11. Pexpeauusibik KbI3MET KOpCETy MaTepHaljbl eMec eHAIpic c(epachIHBIH, Calachl
perinze; 1 o

12. PexpealldsanblK Ky#e oHE TePPHTOPHAIBLIK PEKPEAllUSIIBIK JKYHEIEp TYCIHIKTEPIHIH
apaKaTBIHACKL: Cayla JoHe MeKeMe; ;

13. Pexpealusibl¥ caia MEH TYPH3M HHIYCTPHACHL PeKpealldsuIblK CalaHblH apHAibl
epeKmIeniKTepi;

14. PekpeanusuiblK 3€pTTEY[iH INOHApaNblK CHIAThl. Pexpeanusanslk reorpadus -
KOFaMJIBIK-reorpa MsUTbIK FEUILIM PETiHIE; ok 2

15. Pexpeanysuisik reorpadusja KONJaHBUIATEH HETI3ri TYCIHIKTEp;

16. Pexpeaunsuibik ic-opeKeTTepIeri CTaTUCTHKANBIK ecen Gepy Teciiaepl;

17. TeppuTopusiibIK pexpeaunsibik kyitenep (TPX), oHBI KypaHThIH myﬁenel?
GalinaHBICHl peKpealnAIbIK iC-OpeKeTEPIiH KyHemik Tanjaysl JKoHe OFaH KbI3MET KOPCETy IMoHI
PETIHJE;

Byn kyKatTsl « XalblKapallbik TypHaM KoHe MeAMaHnocThIKK yHuBepeuTeTi» KEAK pyKcaTEIHCEI3 TOJIBIK HEMECE
iminapa keuripyre, keGeHTyre *koHe TapaTyra OonMaiIbL.
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18. Jlemanbic reorpadusicel Typamkl Tycimik. PeKpeauHsNIBIK  KoHE TYPH3M
reorpauAChIH 3epTTEY/Ieri 06BEKTi MEH NoHZer! alBIPMAIILUILIKTAD MEH YKCacTBIKTap;

19. Typusm reorpaduschHAa KONNAHBUIATHIH HETI3ri YFBIMAAp MeH TepMHHAED.
«Typu3sm» KoHE «TypHCT» aTay Ce3/IepiHiH IIBIFY Teri;

20. TypwusMm xoHE TYPHCTED Typallsl Kasipri Ke3KapacTap;

21. CasxaTTaymisl TYJIFaiap koHE yaKbITIIA KETyIIinep;

22. Jlemansic JKoHE TYpH3M JaMYBIHBIH QIFBIUADTTADEl MEH pecypeTaphl JKOHE
peKpealysIBIK IOTeHIHAE! Ty PAIBl TYCIHir;

23. Typucrik-pekpealusbIK pecypeTapiblH «aTTPaKTHBTLIIIr;

24. Kasipri TypusMHiH XiKTemyi, OHBIH Kypaeniri anmswra Gipuell KesKapacTapIbH
JKOKTBIFBL

25. PexpealMANbIK, iCKEePIIiK, AiHH, STHKANBIK TYPH3M;

26. Jlemansic NeH TYpu3M [aMybIHbIH TaGUFH JKOHE QJIEYMETTiK-3KOHOMHKAIBIK
aNFBIIapTTaphl, TYPUCTIK-PEeKPEallMANIBIK, PECYPCTAPFa KOIly;

27. Taburu, aeyMeTTiK-5KOHOMHKANBIK, TyPHCTIK-PEKPEAlUSIIBIK PECYPCTap, ONAp/IbIH
TYPH3M JaMyBIH/Iarsl poJli MEH MaHBI3hI;

28. Jlemanbic oHE TypH3M MAaKCaTTaphl YUIIH TYDPHCTIK-DEKDEalHsNbIK PEecypeTap/bl
Garayiay JKoHE apaMALUILIFEIH AHBIKTAY;

29. Taburu pekpealMsUIbIK pecypcTapibl OaranayfblH YiI HeErisri Typiepi: MeauKo-
OHONOTHANBIK, ICHXONOTHANBIK-3CTETHKANBIK, TEXHOJIOTUSJIBIK;

30. Tuimai FEUIBIMH-HAKTBUIAHFAH TYPHCTIK TEPPHUTODHSIAPABI  ayIaHAacTHIpYAaH
XaNBIK APy allbUILIFEIHEIH Calackl PeTiHe TYPH3MHIH TePPHTOPHSIEIK, YIHBIMIACTEIPELTYEl MEH
oCepITi IaMyBIHBIH, TOYy€JIiIIri;

31. Tycimixtep apa KaThIHAaCHl: «PEKpeaUMANBIK ayJaH», «TYpPHCTIK aylaH», OCEHI
TYCIHIKTEPAIH KBICKAINA SBOJIOLMS TAPHXE;

32. TypusM HHOYCTPHACHI Typaibl TycCiHiK. TypHCTIK KocimOpBIHIAp TYpPHCTIK
KbI3METTEP/Il OHIIPETIH TYPH3M HHIYCTPHS KypaMbIHbIH Oip Gesiri peTinae;

33. Typoneparopiap MeH TypareHTTep, TYPHCTIK KOCINODEIHAAD MEH ONapibIH
KBI3METIHIH CHIIATTAMACKI;

34. TypucTiK  CypaHbiC,  MAaTEPHANJIBI-TYPMBICTBIK  JKOHE  MOJEHH-TAHBIMIBIK
KBI3BIFYIILUTLIKTAP/Bl KAHAFATTaH/BIPA ANATEIH, op-TYPJIl KBI3METTEp JKOHE TYTHIHY 3aTTaphl
KellleHiHe TYTHIHYLIBI CYPaHBICKIHEIH JaHa (hopMack! PeTiHfE;

35. TypucTik cypaHEIC acepiHeH KalblnTacaTsiH (haKTopiap;

36. TypucTiK YCHIHBIC TYPHCTIK KYHJIBUIBIKTApABIH JKOHE KOPCETiNeTiH TYpHCTIK
KBI3METTEP/IH JKHUBIHTLIFE PETIH/E;

37. Typuctik mapyambUIBIK TYyPHCTIK YCHIHBICTHIH Herisri aneMeHTiHiH Oipi periHze
JOHE TyPHCTEPIH KETyl MEH KETyiH/e bIHTalaHIbIPYbIHAH KYDAaThIH XKoHEe JTAMHTBIH 9p TYpJi
CEeKTOpJap/blH KelleHi PeTiH/E;

38, DKOHOMHKAHBIH Calachl peTiHeri TYpu3MHiH epexiuenikrepi: 6ip yaKpITTa eHIMHIK
@HJIIpiNyi MEH CaThUITYbI, TYPHCTIK 6HIMHIH 6ip )epJie oHIipiiIin, naiaanaHysl;

39. Typu3Mjeri MEeHeIKMeHT MiHAETTePi;

40. Kes xemreH TypucTik Mekemeni Gackapymarsi —epekmenikrep. Typuerik
(upmManapIbH MaKCaThl MEH CTPATEIHACKL;

41. KypeinblM TYpHCTIK YMEIMHBIH MAaHBI3AB OSJEMEHTI peTiHje, YHBIMIACThIPY
KypBUIBIMAAPBIHBIH TYPi. IHHOBAIMSIIBIK KYPBUIBIM Ty palibl TYCIHIK;

ByJ1 KyokaTThl « XaIBIKAPAIBIK TYPH3M XKoHe MeiMaHaocThIKK yHuBepenTeTiy KEAK pyKcaThIHChI3 TONLIK HeMece
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42. Typusm mapkerunri Gyn TypHCTik MeKeMeHiH ic-opeKeTiHiH Xyieni Typae esrepyi
JOHE KOOPAMHALMSACE;

43. Typuctik eHIMHIH epexmIenikTepi MeH AaHBIKTANATHIH TYPHCTIK MAapKETHHITIH
€PEKINeJiri, TYPHCTIK KEI3METTI TYTHIHYIIE] XoHE OHBI OHAIPYIIiHiH apHalisl epeKImeNiKTepi;

44. TypucTik MapKeTHHITIH CTPATErHAIBIK MOHI;

45. XanelkapanblK — TYpPU3MHIH  apHaiibl
Al EIpMAIIBUILIFEL;

46, Illerenaix TypH3MHIH enaepiH S5KOHOMHKANKIK JaMybIHA SCEpi;

47. XansIKapalslK TYPH3MHIH Herisri (hakTopiapsl MEH IIapTTapk;

48. XanbikapanslK TYpH3MHIH Kasipri xarjgadibl MeH JaMyBIHJArbl Herisri ypaicrepii
CTATHCTHKANBIK JepeKTep HerisiHie Tanian, ToJeNi KOPLITEHIBLUIAD KaCaHEbI3;

49, XanrKapanklK TYpU3M JIaMyBIHBIH Ka3ipri TEHAEHUHMSIAPH] XKOHE SEM/IK TYPHCTIK
arbIM/Iap/IBIH Teorpaduach;

50. XaneIKapaibIK TYpPHCTIK YHEIMIAPD XOHE TYPH3M AaMyEIHIAFE! ONAP/IBIH PO

epeKmenikTepi, ImKi  TYpH3MHEH

6.2. Questions for the discipline «Management of the tourism and hospitality
industry»:
1. Tourism as an object of management: basic concepts and managerial categories in
tourism.
. Main stages of tourism management development.
. Schools of scientific management.
. Tourism management system.
. Interaction between the economy and tourism.
. Specific features of tourism as a management object.
. Specifics of tourism demand.

8. Analyse the concept of a tourism region, its structural elements, and its role in the
tourism industry. Structure of tourism organizations..

9. Structure of tourism organizations.

10. Tourism enterprises: primary and secondary services,

11. Substantiate the functions of tourism intermediaries, their place in the tourism
market, and their importance in the formation and implementation of the tourism product.

12. Functions of tourism organizations.

13. Principles of management: general and specific.

14. Structure of tourism management: concept, elements, levels.

15. Horizontal and vertical division of labor in tourism organizations.

16. Formal and informal organizations.

17. The essence and interconnection of management functions.

18. The essence of the planning function.

19. Principles of planning. The planning process. Forms and types of plans.

20. Explain the essence of the organizational function of management, its main
principles, and its role in the effective coordination of organizational activities.

21. Motivation as a management function: types and theories.

22. Control function: stages and types.

23. Requirements for a manager: power, influence, authority.

24. Management style: democratic.

Sk WL

By KyKaTTh « XallbIKapaniblk TYPH3M xoHe MeliMannocTeIKK yHHBepcHTeT» KEAK pyKcaTeIHCEI3 TONMBIK HEMECE
iminapa kemipyre, kebelTyre xaHe Tapatyra GonmMaitasL.



Kasaxcran PecyOmukacel TypH3M #oHe MBUHHCTEPCTBO TypH3Ma H CTIOPTA
CIIOPT MHHHCTPJIIr Pecry6maxu Kazaxcran

«XanbIKapalLIK TYPH3M JK9HE MeMMAHIOCTHIK g U E H Hexommepueckoe akuionepHoe 06111ecTBO

YHHBEDCHTETI) KOMMEPIHMAIBIK EMEC «Me:xayHapOnHEIH YHHBEPCHTET TyPH3MA K

altlmOHepﬂjk KOFaMbl INTERNATIONAL UNIVERSITY TOCTENDHHMCTRAY
OF TOURISH AND HOSPITALITY

KopsiThiaE aTTecTaTTay GolibiHma Kemeni eMTHxaH 6arnapnaMack! ©-02-01/05
Bexirinren 30.10.2025 x. |  Bachumiv Ne2

24 Gerrin 21-ci

25. Management style: authoritarian.

26. Management style: liberal.

27. Content and types of managerial decisions.

28. The process of managerial decision-making.

29. Decision-making methods.

30. Concept and classification of management methods.

31. Organizational and administrative management methods.

32. Economic management methods.

33. Socio-psychological management methods.

34. Describe the concept of self-management, its place in the management system, and
its significance for improving an individual’s professional effectiveness.

35. Business meetings: objectives and classification.

36. Organization and conduct of business meetings.

37. Business negotiations: preparation and rules of conduct.

38. Typical mistakes in negotiations.

39. Nature, model, and causes of conflict.

40. Types of conflicts.

41. Methods and strategies for conflict resolution.

42. Typical mistakes in conflict management.

43. The essence of stress: types and causes.

44. Phases and symptoms of stress development.

45. Importance of business communication, its forms.

46. The art of communication in tourism activities: organization of communication.

47, Analyse the content of the human resource management system, its main methods,
and functions.

48. Methods of staff evaluation.

49. Staff turnover and professional development.
50. Social efficiency of tourism management.

6.3. Questions for the discipline «Geography of International Tourism»:

. Goals, objectives, and research methods in the geography of international tourism.
. Methods for recreational assessment of natural resources in international tourism.
. Basic concepts and terminology of international tourism.

. The role of tourism in the global socio-economic system.

Basic rules of international travel and types of tourist formalities.

Tourism import and export, the essence and content of the tourism market.

. Stable and dynamic factors in international tourism development.

. Recreational resources of Spain and their role in tourism development.

Main directions in the development of international tourism.

. The role of tourism in the global socio-economic sphere.

. The North American mesoregion as a center of tourism development.

. Describe France’s recreational resources and its tourist centers.

. Describe the peculiarities of tourism development in the Caribbean countries.

. Leading countries in the international tourism market.

. Specific features of the formation of the global tourism space.
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16. Southern Europe as a zone of intensive tourism development.

17.
18.
19,
20.
21
22.
23.
24,
25!
regions.

26.
217.
28

developed.

29.
30.
31.
32.
33.
34.
35.
36.

Types of tourist flows and patterns of their movement.

Define the composition of the European tourism macroregion and describe it.
Identify the North American tourism mesoregions and their main tourist centers.
Tourism mesoregions and centers of the Asia-Pacific region.

Tourist centers and recreational areas of Southwest Asia.

Define and characterize the South Asian tourism mesoregions.

Analyze the processes of active development of international tourism in China.
Describe the main natural recreational resources of the Americas.

Positive and negative factors influencing the development of international tourism in

Current state and prospects for the development of international tourism.
Factors and conditions influencing the development of international tourism.
Geography of business and congress tourism — in which countries it is most

Geography of religious and educational tourism.

Methods for calculating tourism expenditures and revenues.

Name European regions specializing in cultural and medical tourism,

Positive trends in international tourism dynamics in major world regions.

Latest trends and directions in international tourism development.

Qualitative changes in international tourist service.

Modern changes and processes in the global tourism market.

Political instability in the Middle East and its impact on the decline of international

tourist exchanges.

37.
38.
39.
40.
41.
42.

Leading countries of Southwest Asia by main tourism development indicators.
Identify and characterize the main tourist centers of the USA.

Features of the development of Canada’s tourist centers.

Identify the tourist resources and geographic location of Mexico.

Compare the tourist centers of Brazil and Argentina.

Positive and negative factors influencing the development of international tourism in

the Asia-Pacific region.

43.
44.

45.
46.

47,
48,

49.

The role of South Africa as a source of significant international tourism revenue.
Religious centers of South Asia and their importance for tourism development.
Historical and natural recreational resources of India.

Geographical trends in the development of international tourism in Eastern Europe.
Tourist resources and potential of Sri Lanka.

Fundamentals of religious tourism development in Southwest Asia.

Recreational and geographical conditions of East Asian countries, prerequisites for

tourism development, and main tourist centers.

50.

Northeast Asia as a center of international tourism development.
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