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1. Binim Gepy 6arpapaamaceiasin nacnoptsi / Ilacnopr o6pasosarensnoii nporpammsi / The Passport of Education Program

Binim canacel / O6nacts o6pasosanus / Field of education

6B11 — Kpi3mer kepcety /6B11 — Yenyru / 6B11 — Services

Hatiinapik 6areiTel / Hanpaenenue noarotosks / Direction of

2 persormel treining 6B111- Kpismer xepcery canacel / 6B111- Cepa obemyxusanns / 6B111 — Service sector
3 Binim Gepy Garnapnamanapbitibit oGt / T'p e B091 — Typuam / B091 — Tourism
obpazosarenbhbix nporpamm / Group of educational programs
4 | binim Gepy 6armapnamachiHbIH KOJbl MEH aTaysl / «6B11105 — TypucTik AecTUHaLMANAp MeHeKMEHTD» / «6B11105 — MeHeIxkMeHT TypHCTCKHX
Koz n naumeHnoBaHHe 0OpasoBarenbHO# nporpaMmsl / nectuHaumit» / «6B11105 - Management of tourism destinations»
The code and name of educational program
5 | BBB Typi/ Bua OIl/ EP type Jawna / Hoeas / New
6 | ¥BIl GoiibiHia nenreit / Yposens no HPK / Level on NQF 6
7 | CBIl 6oiisinina nenreit / Yposens no OPK / Level on SQF 6
BBB aiipeikina epexiuenikrepi / OtnuumTensHble 0COGEHHOCTH
8 OIl/ m% &mmzo%ﬁ features ’ ¥ ot G
9 | Oxkprty Tini / A3pik o6yqenns / Language of education Ka3ak, OpbIC, arbUIlIbIH / Ka3axCKHH, pycckuil, anrnuiickuii / kazakh, russian, english
10 Kpenurrepain kenemi / O6wem kpeaurtos / Volume of the 240
credits
Ocei 6inim Gepy GarnapnamachiHbIH KONJGHBLTY Calachl JaHa WAEANAP/bl, TYPHCTIK SHIMIEpZi,
TEXHOJIOTHANIAD MEH MpPOLECTepAl 93ipleyMeH JOHE EHri3yMeH, COHAaH-aK AecTHHAlLMA GpeHiiH
GackapyMeH >koHe TYTBIHYWIBUIAPABIH JKorapbl Gezie/li MeH aianabiFbiH KaJbINTaCThIpYFa GarbiTTanraH
cTpaTerusHsl a3ipieymen aiinansicathii Kazakctan PecryGnuKachiHbIH TYpHCTIK JeCTHHALMANADPBIHA
Typorneparop/iap/ibl, KOHaK Yi KOMNaHHANapbIH, areHTTikTep/i, Canap opraibikraphiH xoHe Gacka ja
yibIMaap/abl yibIMAACTLIPY koHe 6ackapy 6osbin Tabbiiaib.
Ob6nacte npumeHeHus JaHHOH 0Opa3’oBaTeNbHOH NPOrpaMMBI  SIBAAETCA OpraHM3aums M
YNpaBNeHHs TypONEPATOPaMH, FOCTHHWYHBIMH KOMIAHHSAMH, areHTCTBAMH, BM3UT LIEHTPAMH H
11 | Konnany canacel / O6aacts npumenenns / Application area JApYTHMH OpraHH3alHAMH B TYPHCTKMX AecTWHauMax PecriyGnuku Kaszaxcra, xotopbie 3aHuMmaroTcs
Pa3paGoTKO# M BHEJPEHHEM HOBBIX MJCH, TYPHCTKHX NMPOAYKTOB, TEXHOIOTHH M MPOLECCOB, @ TAKWKE
ynpasnieHnem OpeHzia IeCTHHALMK W pa3paGoTKOM CTpaTerueii, HanpaB/eHHbIe HA CO3IAHME BHICOKOM
penyTaluM | JOANBHOCTH NoTpebuTenei.
The application area of this educational program is the organization and management of tour
operators, hotel companies, agencies, visit centers and other organizations in tourist destinations of the
Republic of Kazakhstan, which are engaged in the development and implementation of new ideas,
tourist products, technologies and processes, as well as the management of the destination brand and
the development of strategies aimed at creating a high reputation and customer loyalty.
12 | Oxpity mep3imi / Cpok o6yqenns/ Period of study 3 xbun / 3ropa/ 3 years
«binimM» Typansl Kasakcran Pecny6muxacsinbii 2007 ssurrst 27 wingeneri No3 19-111 3anr;
13 HopmaTHBTIK-KYKbIKTBIK KaMTsuTysl / HopMaTHBHO-NIpaBoBOe | JKoraphl xaHe *Oraphl OKy OpHBIHAH Keifinri Ginim Gepy YHBIMAApb! KBI3METIHIH y/Tinik karunanapein Gekity

obecneuenne / The regulatory and legal support

Typansl Gyiipsirst (KP BFM Ne595 30.10.2018 x);
JKorapbl JoHe XKOFapbl OKy OpHbIHaH keiinri GiniM Gepy/miH MeMIeKeTTiK anmsiFa MiHACTTi CTAHAAPTTApHLIH
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Gekity Typansl 6yiipsirel (KP FOKBM Ne2 20.07.2022 x.);

JKorapsl skoHe (Hemece) XkoOFapsl OKy OpHbIHAH Keifinri Gimim Gepy yWbIMIapbiHAa OKBITYABIH KPEOHTTIK
TexHoNoruAckK OoHbiHIa OKY npoueciH yHbiMAAcTIpY Karuaanapbit Gexity Typanst Gydipsirsi (KP BFM Nel 52
20.04.2011 x.);

JKoraps! koHe *Orapkl OKy OpHbiHaH keiiuri 6inimi 6ap kanpnapasi naspnay GarbITTapbiHBIH CHIHBINTAYBIBIH
GexiTy Typans Oyipsirsl (KP BFM Ne569 13.10.2018 x.);

JKorapsl xaHe (HeMece) JKOFapbl OKY OpHbIHAH KeiiHri Ginim Gepy yibIMaaps! yii sxanmbl 6inim Gepy nonnepi
UMKITiHIH yarinik oKy 6araapnamanapst (KP BFM Ne603 31.10.2018 x.);

Joraps! aHe xorapel OKy OpHbIHaH KeifiHri 6imim Gepynin Ginim Gepy Garmapnamanapsin s3ipiey JkeHiHaeri
nyckayabirsl (KP F2KEM JKorapsi Ginim Gepy i nambiTy yaTTeik opransirbiabie Ne601 04.05.2023 x.).

3akon Pecybnuxu Kasaxcran «O6 obpazosanun» ot 27 mrons 2007 roga Ne319-111;

Ilpuxkas «O6 yTteepineHud TuMOBLIX NpaBui JEATENBHOCTH OpraHM3ailMil BBICIIETO M MOCJIEBY30BCKOTO
obpazosanus» (MOH PK Ne595 ot 30.10.2018 r.);

Ipukaz «O6 yreepxnedud I'ocyaapcTBeHHbIX 0011e06A3aTeNbHBIX CTAHAAPTOB BBICLIENO M MOCIEBY30BCKOrO
obpazopanus» (MHBO PK Ne2 ot 20.07.2022 r.);

Ipukas «O6 yreepxneHun [IpaBun opraHu3zaliy y4eGHOro nmpouecca no KpeAHTHOH TEXHONOTHHM OByueHHs B
OpraHH3alMAX BBICLIETO M (HIIH) nocneBy30Bckoro obpasosanus» (MOH PK Nel52 or 20.04.2011 r.);

ITpukas «O6 yteepxaennu Knaccudpukaropa HanpasieHHH NMOArOTOBKH KAIpPOB C BHICIIMM H MOC/EBY30BCKHM
obpazopanuem» (MOH PK Ne569 ot 13.10.2018 r.);

Tunoseie yyebHble niaHbl UWKna obmeobpazoBaTenbHBIX AWCLIMILUIMH JUIA OpraHu3aluMil Beicmero W (Wiu)
nocnenysosckoro obpazopanua (MOH PK Ne603 o1 31.10.2018 r.);

PyxkoBojctea no paspaborke oGpa3oparebHbIX NPOrpaMM BBICIIEr0 M MocieBy3osckoro obpazosanua (IIpukas
HauxoransHOro HeHTpa pa3sBHTHA Bhicinero obpazopanus MHBO PK Ne 601 ot 04.05.2023 r.).

Law of the Republic of Kazakhstan «On education» dated July 27, 2007 No. 319-111;

The order «On approval of Standard rules of activity of organizations of higher and postgraduate education»
(No. 595 dated October 30, 2018);

The order «On approval of the State mandatory standards of higher and postgraduate education» (No. 2 dated
July 20, 2022);

The order «On approval of the Rules for the organization of the educational process on credit technology of
education in organizations of higher and (or) postgraduate education» (No. 152 dated April 20, 2011);

The order «On approval of the Classifier of areas of training with higher and postgraduate education» (No. 569
dated October 13, 2018);

Standard curricula of general education disciplines for higher and (or) postgraduate education (No. 603 dated
October 31, 2018);

Guidelines for the development of educational programs of higher and postgraduate education (Order of the
National Center for the Development of Higher Education of the Ministry of Education and Science dated the
Republic of Kazakhstan No. 601 dated May 04, 2023).
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Kacinrik ctanpaprTsiH ataysl / HaumeHoBaHHe
npogeccHoHansHoro cravnapra / Name of professional
standard

«Artamexen» ¥nrTeik Kocinkepnep nanatacmt backapma Teparacwhiein 15.11.2022 . Ne210 6ydipuirsiMen
Gexitinren « Typusm MeHeKepiHiH KbI3METTEPiH YChIHY» KociOu cTaHmapTsl;

«ATtamexen» ¥nrTeik Kocinkepnep nanatacel Backapma Teparachiubin 06.12.2022 x. Ne224 GyiipeirsiMen
GexiTinren « TypHCTIK KbI3METTEp/Ii YCBIHY» KociOH cTaHmapTsl.




@-02-01/11

IIpodeccuonanehelii crangapt: «IlpefocTaBneHHe yYCIyr MEHEIKepa TYpPH3IMa» YTBEDMKIEHHBIH MpPHKaloM
Ne210 ot 15.11.2022r. TIpencenatens I[Ipasnenua HalnoHankHOM nanarsl NpeanpuHUMaTeei « ATaMeKken»;
IpodeccHonanbubiii crannapt: «lIpefocTaBieHHe TYPHCTCKMX YCIYD» YTBEpHAEHHBIH mpukazoM Ne22d4 ot
06.12.2022r. IMpencenarena INpaBnenua HauuoHanbHO#H nanatsl MpeANpHHHMATENEH « ATaMEKEH).

Professional standard: « Tourism manager services» approved by Order No. 224 dated November 15, 2022 of
Chairman of the Board of the National Chamber of Entrepreneurs « Atamekeny;
Professional standard: «Provision of tourist services» approved by Order No. 224 dated December 6, 2022 of
Chairman of the Board of the National Chamber of Entrepreneurs « Atamekeny.
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JKana mamanbIKTap atnacel / ATiac HOBbIX npodeccuii /
Atlas of new professions

Typucmix Oecmunayusnapovyy bpeno-meneoxcepi — TypuCTik JecTHHauusnapabiH OGpeHain
JKACaWThIH MaMaH, KapHaMa/lbiK areHTTIKTEp YIIiH TYPHCTIK KbI3METTEp MEH JeCTHHALMANIAPALIH anra
KBUDKY TYKbIpbiMAAMachl (TEXHHKalbIK TarChlpMachl) MEH OPHBIHBIH CTPATErHsChIH, MOPTPETIH
KaJBINTacTLIpabl, COHMaMN-aK, onapabiH Oefenin kamtamaceis etefi *TypHCTIK KbI3MeTTEpAl YCbIHY
YIWiH MaKcaTThl ayJMTOPHAHBLI AaHLIKTAWAbl, ONap/biH TYTBIHYIIbl PEeTIHAEri TANANTapbiH KoHE
YCBIHBIIATBIH KBI3METTEPre NEreH Ko3KapachiH aHbiKTaiabl. TypHcTik mecTHHaumsa OpeHaiH anra
HKBUDKBITY MEH MapKETHHITIK cascaTThl azipneymex alHanbicabl
(https://www.enbek.kz/atlas/profession/311).

Typucmix eniMoepoi anza JHCLANCHIMY JNCOHIHOE2] uHmepHem-meneddicep — ONeyeTTi KIHEHTTEpIi
KeHiHEH KaMTy MaKCaTbIHJa HapbiKKa TYPHCTIK @HIMAEPIH aifa KbUDKBITYBIH 3aMaHayH MHTEPHET
KypanjgapiblH KOMeriMeH ajifa KblLKbITaThiH MaMaH. Belb-caliTTapabiH KOHTEHTIH a3ipjieyMeH kKaHe
TOJIBIKTHIPYMEH, TaHBIMAJBUIBIKTEI ApTTBIPDY TOCUIAEpiH i3meyMeH, Beb-caiiTrapra Kip MeH
naiaanaHyibliapasiH - OenceHaunirin - apTTeipyMeH  aliHanbicaisl. TypucTik  KbI3MeTTepai  cary
MOHHMTOPHHIT MEH OJlapFa Taljay Kacay/ibl KY3€re achipa/ibl, TYPHCTIK KbI3METTEP/i AlFa KbULKBITY
Goiipina ic-mapanap etkizeni (https://www.enbek.kz/atlas/profession/317).

Hunosayus meneodoicepi (konax yi 6usneci) - «AKbUIIBY OTeNbAi skobanaymsl MamaH, o
HWHHOBALIMANIAP/Ll 13IeyMEH aiHa/biCajlbl, JKapbiKThl OacKapaTelH aKbUIAbl KYHEHI; KOHaKTap/biH
KOJIAMJIbI JKOHE Kayirnci3 asChiH; JKbUTY, JKENNETy >oHe ayaHel OGanrtay skyienepiHiH sHeprus
yHeMzeyui skyHenepin; orTenbiid Oykin MHPaKypbUIbIMBIHA KbI3MET €TYAi aBTOMATTAHIbIPbLIFaH
JKOHE KALBIKTHIKTaH 6ackapy/ibl KAMTHTBIH KOHAK Yii GH3HECiHIH LU(PIIBIK 63repy TY:KbIPhIMIaMaCchiH
a3ipieyre koHe eHridyre kayanTel. OHBIH MIHAETTepiHe Kipeli *KOMNaHMAHLIH KaHa
TEXHOJIOTHANIapFa KaKETTUIINH aHBIKTay »9HE KOMNAHMAHBIH HHHOBALMAIBLIK AaMy CTPaTErdschiH
Jkocmapiay ¥HOPMATHBTIK akTUlep MEH TEXHHMKAIbIK KyKaTTamMara CoHKeC HHHOBALMSIIBIK
TEXHOJNIOTHANIApAbl eHrisy >koHe OeHimpey >keHiHJeri >KyMmbiCTapAsl yiinectipy MeH Gaxbiiay
*nepcnexTHBANBIK 33ipeMeNiep MEH JIeYETTi CepikTecTepi i3ney, CoHnaki-aK KaueTTi kababIKTapabiy
HKETKi3ylIinepid i3aey; MHHOBALMANAPLI CHAIPY HOTHXeCiHAe madna GonarbiH BIKTHMAJ Toyekesre
Tanjay xKacay HKOHE onapsl 6eiirapanranisipyra YCBIHBICTAP/bI naspnay
(https://www.enbek.kz/atlas/profession/306).

bBpeno-menedocep mypucmckux oecmunayuu — CrnelManucT, BIaJEOlIMii 3HaHHAMH B obnactu
TYypH3Ma, HCTOPHH M KYJIBTYPHOIO Hac/e[Iis, MapKeTHHra NPOABHXEHHS TYPHCTCKHX JECTHHALMH W
TICHXONIOrUHK notpebuTeneil TYPHCTCKUX yCayr, opraHusyer paboty no cosnanuio 6penna Kazaxcrana
Ha MHPOBOM TYPHCTCKOM PbIHKE s://www.enbek.kz/atlas/profession/311).
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HumepHem-meneodcep no npooGUIICEHUI0 MypucmeKkux npodykmos — CreuuanucT, BAafeiomuii

3HAHMAMM B OOGNAacT Typu3sMa W KyNBTYPHOTO HAC/EOHs, OCHOB DBIHOYHON JKOHOMHKH W
KOHBIOHKTYpbI PbiHKa, BeO-Au3aiiHa, MADKETHHIa H PEK/IaMbl B MHTEPHET-MPOCTPAHCTBE, 3aHHMAETCHA
BOMPOCAMH addexTBHOrO NPOJIBHKEHHUS TYpPNpPOAYKTOB B ceTH Hurepuer
(https://www .enbek.kz/atlas/profession/317).
Hunosayuonnviti menedocep (& 20cmunuunom 6Gusmece) - Cneuuanuct — NPOEKTHPOBIIHK
«yMHOTO» OTeJid, KOTOPhIH 3aHHMAeTCs MOUCKOM MHHOBALMH, OTBEYAeT 3a pa3paboOTKy M BHEIpEHHE
KoHuenumu uudposoi TpaHchopMauMH TrOCTHHHYHOrO GW3Heca, BKIIOHaOUyI0 B  cebs
MHTEJUIEKTYalIbHYIO CHCTEMY YNpaBleHHs ocBelleHHeM; KoMpopTHYIo u Ge3onacHyio cpeny obuTaHus
rocTed; HEprod()(eKTHBHBIE CHCTEMBbI OTOIUIEHHA, BEHTHIALMH W KOHAMUMOHHDOBAHMA BO3AYXa;
aBTOMAaTH3HPOBAHHOE W IHCTAHLIMOHHOE YNpaB/ieHHe BCel obcmykuBaioLiel MHPPACTPYKTYphi OTes
(https://www.enbek.kz/atlas/profession/306).

Brand Manager of tourist destinations — The specialist, who creates a brand of tourist destination,
forms a portrait, positioning strategy and concept of promotion (terms of reference) of tourist services
and destinations for advertising agencies, as well as ensuring the maintenance of their reputation.
Determines the target audience for tourist services offering, identifies their requirements as consumers
and attitude to the offered services. Engages in developing marketing policy and promoting the brand
of tourist destination (https://www.enbek.kz/atlas/profession/311).

Online Manager for the promotion of tourist products — A specialist who, with the help of modern
internet tools, promotes tourism products in the market in order to reach more potential customers. He
is engaged in development and content content content of websites, search for ways to increase
popularity, website traffic and user activity. Carries out monitoring and analysis of tourist services
sales, carry out activities to promote tourist services (https://www.enbek.kz/atlas/profession/317).

Innovative Manager (hotel business) - The specialist - designer of "smart" hotel, which is engaged
in search of innovations, is responsible for the development and implementation of the concept of
digital transformation of the hotel business, which includes an intelligent lighting management system;
comfortable and safe environment for guests; energy efficient heating, ventilation and air conditioning
systems;  automated and remote control of the entire hotel infrastructure

(https://www.enbek kz/atlas/profession/306).
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Onipnik cranaapr / PernonanbHsii cranaapr / Regional

standard

Binim Gepy 6armapinamacs! asceinaa aaiisinaay Geliin

inin kapracs! / Kapra npopuis noaroToBku B pamkax ofpasoparensnoii nporpammet

/ Training profile map for the educational program
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Bb maxkcatei / Liens OI1/ EP purpose

OHipnik, pecrybiuKanbiK JOHE XanbiKapaNblK ACHreHIepAe TYPHCTIK AECTHHALMAIAPABI
HHHOBaUMAJIBIK JKeTinaipyre 6areTranran Herisri kacibu dynkumsnapas! icke acsIpyra naibIHABIKTEIH
JKOFapbl JCHrefiiHe He, TYPHCTIK JeCTHHaUMANapibi Gackapy NaribUIapblH MEHTepreH, Gackapy
wemimaepin aepbec xabbuinayra kaGinerri, eHGex HapbiFblHAa CypaHbicka Me GONalIaK TypusM
MEHEDKEpJIEpiH fAaspnay.

ITonroroBka BOCTpeGOBaHHBIX HA PBIHKE TPY/a CMELMANMCTOB, CMOCOGHBIX CaMOCTOSTENBHO

NPHHUMATD _ yNpPABICHYECKHE PEIICHHA, BIANCIONIMX HABBHIKAMM  YIPaBIEHHS TYPHCTCKHMH
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ACCTHHAUMAMH, OONAJAIOMWMX BHICOKHM YDOBHEM TIOTOBHOCTH K pEanM3allid  OCHOBHBIX
NPO(ECCHOHANBHBIX (YHKUMF, HaNPaBJEHHbIX HA MHHOBALMOHHOE COBEPLICHCTBOBAHHE TYPHUCTCKHMX
AECTHHALMA HA PETHOHAIBHOM, pecTyGIMKaHCKOM M MEXIYHAPOAHOM YPOBHSX.

Training of specialists in demand in the labor market who are able to make managerial decisions
independently, who possess the skills of managing tourist destinations, who have a high level of
readiness to implement the main professional functions aimed at innovative improvement of tourist
destinations at the regional, national and international levels.

Binim 6epy 6arzapnamachiHbiH TYoKbIpBIMARMACH /
Konuenuus o6paszosarensnoit nporpammst / The concept of
education program

Binim Gepy Garmapnamacei CTyA€HTTEpAIH 3aMaHayy TYXKbIPHIMIAAMAIBIK JKOHE HHHOBALMSIBIK
Ginimaepi Men 6inikTepiHiH KeleHiH sacarn, TypPHCTIK KbI3METTIH MaHbI3/Ibl TOKIpHGENiK JlaFAbUIaphbiH
KalbINTaCTbipajibl, COHBIMEH KaTapkasipri 3amMaHfbl CTaHJapTTap [eHreiiie colikec MamaHmapbl
Jaspiayabl KaMTaMachl3 eTeli.

OGpasosarenbhas nporpaMma (GOPMHPYET KOMILIEKC COBPEMEHHBIX KOHLENTYATBHBIX M
MHHOBALHOHHbIX 3HAHMH W YMEHWH CTYIAEHTOB, BHIPaGaThIBAET BaKHeWlIMEe HABBIKM MPAaKTHYECKOH
AEATENILHOCTH B TYPHCTCKOH JEATENBHOCTH, a Takke OOeCneuHMBaeT MNOArOTOBKY CrELHANHMCTOR,
COOTBETCTBYIOLMX YPOBHIO COBPEMEHHBIX CTAHAAPTOR.

The educational program forms a complex of modern conceptual and innovative knowledge and
skills of students, develops the most important practical skills in the field of tourism and hospitality, as
well as provides training for specialists that meet the level of modern standards.

Tyaekrin 6inikrinik cunarramace: / Ksaaudukanuonnsie xapakrepucTuks Boinycknnka/ Graduate qualification

Bepinerin akanemusnbik aspesxe / Mpucysknaemas
akanemuueckas crenens / The awarded academic degree

«6B11105 — Typucrik aecTHHaumManap MeHemmkMenT» Ginim Gepy Garnapnamacsi 60MbIHIIA KbI3MeET
KepceTy canachiHbiH Gakanaspel / Bakanasp B obmact yemyr mo ofpasosarensHol mporpamme
«6B11105 — MenemkmenT TypucTckuX AecTuHaumiiy / Bachelor of services on the educational
program «6B11105 - Management of tourism destinations
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Kacibu kerzmer o6bekrici / O6bexT npodeccHoHanbHOM
nesarensHocTH / The object of professional activity

Typuam MHIYCTPHACHIHBIH SPTYPJIi MEHINIK HBICAHBIHAFE] KOCIMOPBIHAAP: MEMJIEKETTIK
OpraHzap, KOramM/biK YHbIM/IAp, JeKe KOMIIaHHsIap; PeciyOMKabIK, XalbiKapaibiK TyPONEPaTOPIbIK
JKOHE TypareHTTIK KOMIMAaHHANAp, OpPHANACTBIPY »KOHE TAMaKTaHy CalaChIHBIH KaCIiMOpbIHAApHI;
MOJEHH-AEMANIbIC KbI3METIHIH OOBEKTINEPI; CAHATOP/BIK-KYPOPTTHIK HKIHE CAYBIKTHIPY MeKeMenepi;
peciyGIHKaIbIK JoHe XalbiKapasblk KOPME OPTaNBIKTAPhl; OPTa KICINTiK OKY OPTANBIKTAPI; 6ananap-
JKacecnipimMaep xoHe KacTap/biH GeceH i TypPH3MiHIH OpTaNbIKTaphI.

IlpennpusTis MHAYCTpHM TypusMa pamMuHOM (DOPMBEI COGCTBEHHOCTH: TOCYAPCTBEHHbIE
oprasbl, 00IIECTBEHHBIE OpPraHHM3alliy, YaCTHbIC KOMIAHHH, pecnybMKaHCKHe; MpeAnpUATHS cepsi
Pa3MelICHHs ¥ MHTaHUA; 00BEKTHI KYJIBTYPHO-A0CYTOBOM JAEATENLHOCTH; CPEIHHUE NPOGECCHOHANBHbIE
yueOHbIE LIEHTPBI.

Enterprises of the tourism and hospitality industry of various forms of ownership: state bodies,
public organizations, private companies; Republican, international tour operator and travel agent
companies; enterprises of accommodation and catering; objects of cultural and leisure activities:
sanatorium and health-improving institutions; Republican and international exhibition centers;
secondary professional training centers; children and youth centers of active tourism.
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2. Ky3sbIpeTTijlik aTaybl aHe OKbITY HoTHxkeci / HanmenoBanue xomMnerenumii u pesyabTaThl 06yuenns /

Name of competencies and Learning Outcomes

KyssiperTinik atays: / HaumenoBanue
KomnerenuHnii / Name of competencies

Oxbity HoTHaKenepi /Pesynbrare o6yuenns / Learning outcomes

Kannsi Ginim Gepy Kysniperrepi
O6wmeobpazoBareiibubie KOMIeTeHUHH
General education competencies

OH, — KasakctaHiblK KOFaMHBIH JaMy TapHXbl 3aHIBUIBIKTaphIH, bUNOCOPHANBIK, STHKAIBIK, SKONOTHSANBIK KoHE
KYKBIKTBIK HOpMasiap/ibl, 3KOHOMMKA KOHE KapXbUIBIK CAyaTTBUILIK HEri3fiepiH, 2/IEyMETTIK-MONEHH, CancH KoHe
MCHXONOTHAJIBIK  KYHIBUIBIKTAP/bI, MHKMO3KBTI Oinim Gepy Heriznepin MeHrepeni, kocibu KbismerTe HPIBIK
TEXHOJIOTHAIap/Ibl YThIMIbI NakianaHaibl.

PO: — Bnajeer 3HaHMAMH 3aKOHOMEPHOCTeH MCTOPHYECKOrO Pa3sBHTHS Ka3aXCTAHCKOrO OBIIECTBa, bunocodekumu,
ITHYECKHMH, IKONOrHYECKHMH M MNpaBOBBIMH HOPMAaMM, OCHOBOH 3KOHOMHKH M ()MHAHCOBOH TPAMOTHOCTBIO,
COLMANIBHO-KY/IbTYPHBIMH, ~ MOJIMTHYECKHMH W [ICHXOJIOTHYECKMMH  LIEHHOCTAMH, OCHOBAaMH MHKJIIO3HBHOIO
06pa3oBaHHs, palHOHANEHO HCTIONb3YeT UH(POBBIE TEXHONOTHH B NIPOBECCHOHANBHOI AESTENbHOCTH.

LO: — Possesses knowledge of the patterns of historical development of Kazakhstani society, philosophical, ethical,
environmental and legal norms, fundamentals of economics and financial literacy, socio-cultural, political and
psychological values, fundamentals of inclusive education and effectively utilizes digital technologies in professional

mﬁ_.i:mm.

OH: — Kasak, opbic »oHe WieT TiijepiHae Kacibu >kyMbic icTey yuliH TiLLiK xoHe KOMMYHHKATHBTIK JaFabliap/bl
KojiaHy, COHJaH-ak 3 naibiMjaynapeiH jasbauia skoHe aybislla Typae Kocibu jenreiine kerkise Giny,
MO/ICHHETApAbIK KOMMYHHKaUHA Npob/ieManapbii LeMy YWiH NOTHKANLIK AYPHIC, JoNeNfli XoHe ChiHH Ofnay/ibi
MEHIepe/li, FLUIBIMH 3epTTey SMICTEpPiH KOMJaHabl, KOCINTIK KbI3METTi KaMTaMachi3 ery yWIiH camayaTTsl emip
canTeiHa barjapnanansl.

PO; — Bnazeer noruyecks NpaBHIbHBIM, APryMEHTHPOBAHHBIM W KPHTHYECKHM MBILLICHHEM [ npodeccHoHaNBHOH
paboThl Ha Ka3aXCKOM, PyCCKOM M MHOCTPaHHOM f3BIKaX, a TAKKE YMEHHEM Ha Npo(ECCHOHAIEHOM YPOBHE M31araTsb
CBOH CYXICHHs B NMHCbMEHHOH M YCTHOH Qopme, pewate npoGieMbl MEXKY/IbTYPHOH KOMMYHHKALKH, HUCTIONB3YET
METO/IbI Hay4HOrO MCCICAOBaHHA, OPHEHTHPYETCA Ha 3A0POBbIA 06pa3s xu3HK s obecneyenus NpohecCHOHANBHOM
HAEATCIIBHOCTH.

LO: — Possesses logically correct, reasoned, and critical thinking for professional work in Kazakh, Russian, and foreign
languages, as well as the ability to articulate opinions in writing and orally at a professional level, solve problems of
intercultural communication, employ scientific research methods, and is oriented towards a healthy lifestyle to ensure

professional activity.

Kannsl kacibn KyzsiperTep
Ob6menpodeccHonaNbHbIE KOMIETEHIHHA
General professional competencies

OH; - TypueTik, SKCKypCHANBIK, TYPHCTIK-CIIOPTTHIK, ©JKETaHy MapIpyTTaphiH KaJILINTacTLIpY Ia,
K&KeTTI HOPMATHBTIK KYKBIKTHIK KyxkaTrapra coiikec, Kasakcran Pecrmy6mmkacs: OHIp/IEPiHiH TYpHCTIK-
PEKpEalHANBIK JNEYETIH 3ep/ieiey Ke3iHae TyPU3M JKOHE TYPHCTIK ayJaHacThIpy canachHAarbl 6itiMi MeH
TYCIHIKTEp/Ii KopceTei.
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PO; — JleMOHCTpHpYeT 3HaHHs M NOHMMAaHHE B O0JacCTH Typu3Ma M TYPHCTCKOTO paiiOHHPOBAHMS TpH
(popmHpoOBaHMH TYPHCTCKHX, JKCKYPCHOHHBIX, TYPHCTCKO-CTIOPTHBHBIX H KPaeBENYECKHX MapUIDYTOB, B
COOTBETCTBHH C HEOOXOAMMBIMM HODMAaTHBHBIMH TIPaBOBBIMH JIOKYMEHTAMH, a TakXKe INDH HM3YYEHHH
TYPHCTCKO-PEKpPEallHOHHOT0 NOTeHIHana perioHoB Pecny6iuku Kazaxcras.

LOs — Demonstrates knowledge and understanding in the field of tourism and tourist zoning in the formation
of tourist, excursion, tourist-sports and local history routes, in accordance with the necessary regulatory legal
documents, as well as in the study of the tourist and recreational potential of the regions of the

Republic of Kazakhstan.

OH. — XanbiKapaislK TYPHU3MHIH TapuXxbl MeH reorpauscer GolibiHima GiniMaepin kepcetei, eT enepain
TYPHCTIK 9JIEy€TiH Tanjai/bl, QNeMIiK KOHAKKaMIBUIBIK HHIYCTPHACHIHBIH MOJICHH, TapHXH KoHe backa na
acreKTiiepiH 3epaeneii.

PO; — JleMOHCTpHpYET 3HaHHA NO MCTOPHH H TeorpaMum MEXAYHApOAHOIO TYpH3Ma, AHAIH3HPYET
TYPHCTCKMH MOTEHUHal 3apyOeHBIX CTpaH, W3y4yaeT KyJIbTypHblE, HCTODHYECKHE M JIDYTHE acHeKThI
MHPOBOH HHJYCTPHH IOCTENPUUMCTEA.

LO4 — Demonstrates knowledge of the history and geography of international tourism, analyzes the tourism
potential of foreign countries, studies the cultural, historical and other aspects of the global hospitality

industry.

OHs - TypusMm canaceiHia TabbicThl OM3HeC-KOCHapnapibl o3ipieiiii >koHe icke acklpy ymIiH
GackapyInBUIBIK IemiMaep Kabbuizayia 5KOHOMHKA, MEHEIKMEHT, KOCINKEPNiK KBI3MET XKOHE JIOTHCTHKA
CanachIH/aFbl TEOPHSUIBIK JKOHE NPAKTHKAILIK OLTIMJIL, TYPHCTIK OHIMJI LITepiNeTyre apHajiFraH MapKeTHHITIK
Kypanaap/sl, connaii-ak Kaszakcran Pecmy6mukachiHbIH 3aHHaMabIK XoHE HOPMAaTHBTIK-KYKBIKTHIK aKTilepiH
KOJlaHa/Ibl.

POs- TlpumeHseT TEOPETHYECKHE M TNpAKTHYECKHE 3HAHWA B OONACTH 3KOHOMMKH, MEHEIKMEHTa,
NPEANPHHAMATENBCKOH ACATENIbHOCTH U JIOTHCTHKH JIJIA IPHHATHSA YTIPaBICHYECKHX PEIICHHH, HCIIOIb30BYeT
HHCTPYMEHTBI MapKETHHIa U1 MIPOABHIKEHHA TYPHCTCKOIO MPOYKTa, & TAKXKE YYHTHIBAET 3aKOHOJATENbHEIE
H HOpMaTHBHO-TpaBoBbie akThl Pecnybmuku Kasaxcran, HeoOXOmMMBIE Uit CO3JAHMS M pEaNH3aIUH
yCHelmHbIX Ou3HeC-TUIaHOB B cepe TypH3Ma.

LOs - Applies theoretical and practical knowledge in the field of economics, management,
entrepreneurship and logistics to make managerial decisions, uses marketing tools to promote a tourist
product, and also takes into account the legislative and regulatory acts of the Republic of Kazakhstan
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necessary for the creation and implementation of successful business plans in the field of tourism.

ON6 — FoulbiMH 3epTTey OAICTEPIH MEHrepeli, COHBIH INIIHJAE TeHEPaTHBTI JKacaH/bl MHTEIUIEKT MeH
nupILIK KyHenepai KONJaHy apKbUIBI JKaHa TYPHCTIK OHIMJIEp MEH MapLIpyTTapAbl 33ipieiifii, coHaai-aK
aKaJeMUSUIBIK aalIblK IPHHIMITEPIH caKTail OTBIPHII, TYPH3M CallaChIHAAFbl ©3€KTi MoCeIeNep/i Wee/i.
PO6 — 3naer MeTOIBI HAayYHBIX HMCCIICHOBAHHWH, BKIIOYas MCIOJIE30BAaHHE IE€HEPATHBHOIO MCKYCCTBEHHOIO
HHTENNIeKTa W IU(POBBIX cHCTeM OpPOHMpOBaHHS, JUId pa3pabOTKH HOBBIX TYPHCTCKMX TIPOAYKTOB H
MapIUpPYTOB, & TAKXKE PelLIeHHs aKTyalbHBIX NpobieM B TypH3Me ¢ coONIOIeHHEeM NPHHIMIIOB aKaleMHYeCKOM
YECTHOCTH.

LO6 — Knows research methods, including the use of generative artificial intelligence and digital booking
systems, for developing new tourism products and routes, as well as solving current problems in tourism while
adhering to the principles of academic integrity.

OH7 — Typusm canacelHiarbl aiaMi pecypcTap/bl 6ackapy/ibl KOca ajiFaHjia, TYPHCTIK KICillOpBIHAap/bl
Hackapy aflicTepiH KoNlJiaHabl, COHal-aK TYpH3MHIH JaMYBIHA JKOHE TYPHCTIH €, KePTiTiKTI XaJbIKThIH /4,
KOpLIaraH OPTAaHBIH /la MY/C/IEpiH €CKepe OTHIPbIN, TYPHCTEPAl TapTyFa BIKNAN €TeTiH MH(PaKYpPbUIBIMIIbI
Kypazibl XKoHE KOJI Ak JIbI.

PO7 - TIlpumeHseT MeTOABl YHpaBlIE€HHS TYPHCTCKMMH NPEANPHATHAMH, BK/IOYAs YIpaBjieHHE
YeNoBeYEeCKHMH pecypcaMu B cepe TypH3Ma, a TakKe CO3JlaeT M MOANEpXKHBaeT HHPPACTPYKTYpY,
CIOCOOCTBYIOIIYIO Pa3BUTHIO TYPH3Ma H IIPHBJICYCHHIO TYPHCTOB, YYHThIBaA HHTEPECH! KaK CaMOro TYPHCTa,
TaK M MECTHOI'O HACENEeH!s i OKpYKaloleH cpeJibl.

LO7 — Applies management methods for tourism enterprises, including human resource management in
the field of tourism, as well as creates and maintains infrastructure that promotes tourism development and
tourist attraction, taking into account the interests of both the tourist himself and the local population and the
environment.

OH8 — TypusMHIH KopIIaraH OpPTaMEH, JJIEYMETTIK KYPBUIBIMMEH JXOHE 3KOHOMHKaMeH e3apa
OpeKeTTeCyiH Tajiiai bl JkoHe TYPHU3MHIH TEpIC aCepiH a3aiiTy, coHaN-aK OHBIH XKEePrulikTi KaybIMAaCThIKTap
MEH 3KOHOMHKaFa OH ocepiH OaphiHIla apTTHIPY YIIiH TYPaKThl JaMy NMPHHIMNTEPIH KOJIaHA/bL.

PO8 — Anammsupyer B3auMOZEiCTBHE TypH3Ma C OKpYXKAalomed Cpelod, COHMaIbHOH CTPYKTYpoOH H
SKOHOMHMKOMH M NPHMEHSCT NPHHIHAIbI YCTOHYHBOr0 pa3sBUTHA JUIi MHHHMH3AlMH HETAaTHBHOTO BO3/EHCTBHN
TYpH3Ma ¥ MAKCHMH3aIlHH €r0 MO3UTHBHBIX BIMAHHHA Ha MECTHBIE CO00IIeCTBa H IKOHOMHKY.

LO8 — Analyzes the interaction of tourism with the environment, social structure, and economy and
applies the principles of sustainable development to minimize the negative impact of tourism and maximize its
positive effects on local communities and the economy.

Kaci6n-MaManAaHALIPLUIFAH KY3bIpETTEp
ITpodeccHonaibHO-CHIENHATH3HPOBAHHBIE
KOMNEeTEHUHH

OHY9 - Imki XoHe XanblKapajiblK HAapBHIKTa TYPHCTIK JECTHHALMsMIApBI iArepineryiue momﬁswﬁs_,
oflicTepiH  KoJinaHa OTEIpHIII, gmodn JIECTHHAIMS mﬁmmh_m KYpy Jar/isUIapeiH, OHBIH HMHIKIH
KaJIBINTACTHIPY MEH iirepisieTyaeri peli MeH MaHbI3/AbUILIFBIH TYCIHE .
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Professional and specialized competencies

POY9 — Hcnons3yer HaBbIKM co3/laHMs OpeHJa TYPHCTCKOM [ECTHHALlMM, TNOHMMaHHE €ro pOJd H
3HAYMMOCTH B (JOPMHPOBAHHMH M MPOJIBHKEHHH MUMHJDKA, PUMEHs MeTo/Ibl GEHUYMapKuHTa B MPOJBHKEHUH

TYPHCTCKHX JIECTHHALIHH Ha BHYTPEHHEM H MEX/IyHapOIHOM DhIHKE.
LO9 — Uses the skills of creating a brand of a tourist destination, understanding its role and significance in

the formation and promotion of an image, using benchmarking methods in promoting tourist destinations on
the domestic and international market.

OH10 - XXo6ans! 6ackapyablH KpeaTHBTI 9AICTEPiH, KaKThIFBICTapAbl OacKapyblH THIMII CTpaTerusanapbi
MEH oJicTepiH nNaidjanaHa OTHIPBIN, WHHOBALMAIBIK xobamapiel 23ipiey MeH icke aceipysna OimiM MeH
TYCIHIKTI KOJIZIaHa/bl, COHIal-aK HapblKTa HHHOBALMAJBIK OHIMACP MEH KbI3SMETTEpPAl KYpYy MoHE IIreplieTy
YIIiH TYTHIHYIBUIAPABIH MAPKETHHITIK TaJlanTapbl MEH KayKeTTIIIKTepiH Taliaki bl

PO10 — TlpumenseT 3HaHMg M NMOHWUMaHHWE B pa3paboTKe W pealu3alMd HHHOBALMOHHBIX MPOEKTOB,
HCIIONE3YS KPEaTHBHEIE METOJILI yNpaBJieHHs MpoeKTamH, >(peKTHBHEIE CTPATErHH M METOJBI YIpaBJIeHHS
KOH(JIMKTAaMH, a TAKXKE aHATH3HPYET MapKeTHHIOBbIC TpeOoBaHMs ¥ MOTPEOHOCTH KIHEHTOB Ul CO3JAHUA H
NPOJBHXCHAS HHHOBAIIMOHHBIX MPOIYKTOB H YCIIYT Ha PhIHKE.

LO10 — Applies knowledge and understanding in the development and implementation of innovative
projects, uses creative project management methods, effective conflict management strategies and methods,
and analyzes customer marketing requirements and needs to create and promote innovative products and

services in the market.
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3. Binim Gepy Gargapiaamackl MeH oKy naHaepi 60HbIHIIA KAJBINTACKAH OKBITY HITHIKEIEPiHE KOJI JKeTKI3yAiH e3apa baitnanbicsl/
B3zaumocBa3b JOCTHXHMOCTH (POPMHPYEMBIX pPe3yJbTaToB 00y4enns no obpazoparebHOl nporpamme H y4eOubix aucuunuaus / The
relationship between the achievability of the formed learning outcomes according to the educational program and academic disciplines

IMounin aTays / IMaonnin Kbickaia cunaTramackl / KpaTkoe onucanne AHCUMNIHEBI / e OxpiTy HoTHXReepi / PesyasTarhl o6yuenns /
HaumeHoBanue Short description of discipline = EE|E m @ Learning outcomes
AucUHNIHKBI / Name of nu_.. mm mu"m =]l m]leslw| ¢e|e]|lo|la|l 2
Setebes s |EE|EEGS|2|S]2|2|2(218|8¢
LR HHEHHHEEEE
SHEHHHHHEEHHE
=]
HKannsi 6inim Geperin nanaep (KBIT) umicni / Hukn obweobpasosatensunix aucuunann (0O0MO) / Cycle of general education disciplines (CGED)
Ka3zakcraH TapHxsl ITon asceinna KaszakcTanHbiH €keri JayipaeH kasipri samanra neiinri Herisri| ABIT | MK 5 X
TapuxH KyObUIbICTAD MEH OKMFanap YIUTacThipa KapacThipbinanel. ¥iei Jana| OOJ[ | OK
Hcropus Kazaxcrana ayMarblHAaFbl MEMJIEKeTTiNiK (opManapel MeH epkeHwerTepAiH spomoumscel,| GED | RC
Ka3aK XalKbl 3THOTEHE3l, Ka3aK MeMJIEKeTTUNTIHIH OpHBIFYBl MEH [aMyBIHBIH
History of Kazakhstan | ys3n;ikcisari meH cabakracThifbl, OTapiblK AQYipAEri en jkaraadbl, KEHECTIK
pedopmanapasiH  canjapbl, 3aMaHayH KajaKCTaHABIK  JaMy  YJTicCiHiH
epekuenikTepi OObEeKTHBTI KSHE KaH-3KaKThl 3epelieHe/i.
B pamkax QMCUMIIMHBEI PacCMAaTPHBAIOTCA OCHOBHbLIE HCTOPHYECKHE ABJICHHUA
H cobeiTHa Kasaxcrama ¢ JpeBHeHIIHX BpeMeH [0 Hawux aHed. Bymyt
00OBEKTHBHO M BCECTOPOHHE HW3Y4Y€HBI (POPMBI TIOCYNAapCTBEHHOCTH, IBOIMIOLHA
UMBHIH3aUWH Ha TeppHTopHH Benukoii Crens, 3THOreHe3: Ka3axcKoro Hapoja,
HENPEPLIBHOCTh M TMPEEMCTBEHHOCTh CTAHOBIEHWA M pa3BHTHA Ka3jaXCKoH
rOCy/lapCTBEHHOCTH, MOJIOKEHHE TOCYHapcTBa B  KOJNOHHANBHYIO  3MOXY,
NOCNEACTBHA COBETCKHX pe(opM, OCOOEHHOCTH COBPEMEHHOH Ka3axXxCTaHCKOH
MOJIENIH Pa3BHTHA.
The discipline considers the main historical phenomena and events of
Kazakhstan from ancient times to the present day. The forms of statehood, the
evolution of civilizations on the territory of the Great Steppe, the ethnogenesis of
the Kazakh people, the continuity of the formation and development of the Kazakh
statehood, the position of the state in the colonial era, the consequences of Soviet
reforms and the features of the modern Kazakh model of development will be
objectively and comprehensively studied.
Dunocohus ITonni oxbiTy GapeickiHaa 6iniM amymsina GpunocopusIsik oinayasiH xoraps | JKBIT | MK 5 X
HHTEJLIEKTYanabUILIK MOIEeHHETiH MeHrepy, KekelTecTi Mocenenepi paumonanasl| OO | OK
[Punocodun HHE IMITMPHKANBIK Tangay AaFabinapsl Kansinracansl. Tapuxu kezeHnepie xone| GED | RC
Kasipri TaH#arsl ©3eKTi AYHHETAHBIMILIK MOCENENepliH MoHIiH, KaiHap Ke3zepi
Philosophy MEH OJap[blH KalbiNTacyblHbIH TEOPHAJBIK KOHE MPaKTHKAJIBIK HYCKanapblH,

COHJ@H-aKk ajamAap KbI3METIiHIH MAaKCaTTaphlH, Kypanlaphi MEH CHINATBIH
aHBIKTAlTHIH KaFHAATTap MeH HIeanJap/bl AYphIC TYCIHyre oHe MelliM biFapa
6imyre yiipeneni.

B xone ofyueHnsa nNaHHOH AMCUMIIMHEI y o6ydalollerocs Ppa3BHBAIOTCA
HaBBIKH NpHOOpeTeHus BLICOKOH HHTENNEKTYanbHOH KyabTyphl (uaocodckoro
MBIILIEHNA, PAUMOHAILHOTO H IMIIHPHYECKOIr0 aHANH3IA AKTYalbHLIX mpobieM.
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Hayuatca npaBHIBHO MOHMMATh H PHHHMATE PELIEHHA OTHOCHTEJNIBHO CYIIHOCTH
aKTyalbHBIX MHPOBO33pPEHYECKHX Mpo0IeM, HCTOYHHKOB H MX (hopMHpOBaHHi, a
TAKKEe MPHHIMIIOB H HAEANOoB, ONpEJeNsAIOMMX LelH, CPeACTBA H XapakTep
HeATEeNBHOCTH MI0/Iel B MCTOPHYECKHX MEPHOIAX U B HACTOSIIEE BPEMS.

In the course of studying the discipline, the student develops skills to acquire a
high intellectual culture of philosophical thinking, rational and empirical analysis
of current problems. They learn to correctly understand and make decisions about
the essence of current ideological problems, sources and their formation, as well as
principles and ideals that determine the goals, means and nature of people's
activities in historical periods and at the present time.

el

LlieTen Tini
MHoCTpaHHLIH A3bIK

Foreign Language

ITonHiH MakcaThl aFbUIIBIH TiTiHIH Gasansik AeHreHinge wert Tinai Ginim Gepy
npolleciHAe CTYAEHTTepAiH MoJeHHeTapalbiK-KOMMYHHKaTHBTIK KY3BIPETTLIIriH
KaneinTacTeipy Gonein Tabbinafbl. AFBIMIUBIH TiniH 6Ga3anbik  MeHrepymdiH
KpHTEpHIii celiney opexeTiHiH Herisri Typnepinne (ceiiney, ThiHIay, OKYy #KoHE
Kaszyna) TIAIK Kypanaap/el konjaada 6iny 6oabin Tabeuias!.

Lenslo  aMcuMniuHel  ABnfeTcad  (OPMHPOBAHHE  MEXKYJILTYPHO-
KOMMYHHKAQTHBHBIX KOMIHTEHLMH CTYICHTOB B MPOLECCE HHOA3BIYHOIO
obpazoBanns Ha 0a3oBoM ypoBHe aHraMHckoro ssbika. Kpurepuem Oazosoro
BIAJIEHHA AHTIHHCKHM A3bIKOM HABIACTCA YMEHHE [0/Ib30BATHCA A3bLIKOBAMH
CpefcTBAMH B OCHOBHBIX BHAaX PpEYEBOH JIEATENBHOCTH: TOBOPEHMH,
ayIMpOBaHHH, YTEHHH U MHCHME.

The purpose of the discipline is the formation of intercultural and
communicative competence of students in the foreign language acquisition process
at the basic level of English. The criterion of basic English language proficiency is
the ability to apply language means in the main types of speech activity: speaking,
listening, reading and writing,

AKBI
0o/
GED

MK
OK
RC

4

[leTen Timi
HOCTPaHHBIH A3bIK

Foreign Language

IMonHiH MakcaThl aFbUILIBIH TiTIHIH Gajanbik geHredinae mwert tinai 6inim Gepy
NpOLIECIHAE CTYACHTTEPAIH M9JCHHETapalbiK-KOMMYHHKATHBTIK KY3bIPETTINIriH
KanpinracTelpy Gosbin Tabbinamsl. AFBUNIBIH TimiH 6asanelk MEHrepymiH
KpHTepHiii ceiiney opekeriHiH Herisri Typnepinne (ceiiney, ThiHAay, OKY JKoHe
’asyjia) TiAik Kypanaapasl konjnana 6ty Gonsin Tabsnans!.

Llenslo  AMCUMILUIHHEI  ABAAETCA (opMHpOBaHHE MEKKYIbTYPHO-
KOMMYHHKATHBHBIX KOMIHMTEHUHH CTYOEHTOB B TpPOLECCE HHOA3BIYHOIO
ofpasoBanua Ha 6a30BOM YpOBHe aHraHickoro s3bika. KpurepHem GazoBoro
BIaJICHHA AHTJIHACKHM A3BIKOM ABJAETCA YMEHHE IONB30BATHCA A3BIKOBAMH
CPeiCTBAMH B OCHOBHBIX BHIAX pe4eBOd  [EATENBHOCTH: TOBOPEHHH,
ayIMPOBAHHH, YTEHHH W MMHCHME.

The purpose of the discipline is the formation of intercultural and
communicative competence of students in the foreign language acquisition process
at the basic level of English. The criterion of basic English language proficiency is
the ability to apply language means in the main types of speech activity: speaking,
listening, reading and writing.

JKBI1
oo
GED

MK
OK
RC




D-02-01/11

Kazak (Opsic) Tini

Kazaxcikuit (Pycckuii)
3BIK

Kazakh (Russian)
Language

By noH CTyAeHTTepAiH NeKcHKa, rpaMMaTHKa HeriziHIe KapbIM-KaThIHACThIH
9p TYpAi cananapblHAarbl MoCeNeNepii Wemy YiniH TiIAK koHe ceduey
KypanaapelH [Oypbic TaHfayfa JQHE KONJaHyFa, MOTIHHIH KOHUENTYasljsl
aKnapaTelH TYOKBIphIMIAY »eHe Tycinaipe Gimyre, KapbiM-KaTbIHac jkaraaiblHa
colikec akmaparTsl cypay oHe xabapnaynbl, jKeke, alEyMETTIK oHE KociOu
KapbiM-KaThIHAC »arjadbinja ceiney opeketiHiH OarjapraManapblH KypyFa, Tin
yipenynin Bl, B2, Cl penreiinepinne MoTiHZep KYpacThipy XoHE ©3 MIKipiH
TYKBIpBIMIayFa YipeTesi.

Jannas gucuuniouHa obydaer CTyAEHTOB MpaBHALHOMY BheiGopy H
MCIOJIL30BAHHIO A3bIKOBLIX U PEYEBLIX CPEICTE JUIS pelleHusd 3aua4d B pa3iHyHBIX
cepax OGWEHHA HA OCHOBE 3HAHMA  JIEKCHKH, TIPaMMaTHKH, YMEHMIO
(opMynHpOBaTh H HHTEPNPETHPOBATh KOHUENTYANbHYIO MH(OPMALMIO TEKCTa,
3anpalneath W coobmars HHPOPMALHIO B COOTBETCTBHH C CHTyalel obmeH s,
BBICTPAaHBATh MPOrpaMMbi PEYEBOTO TOBEAEHHA B CHTYalUMAX JHYHOCTHOTO,
coumManbHoro M mpodieccHoHanbHOro  obLIeHHs, COCTABNATE TEKCTH M
(opmymHpoBaTth cBoOfO no3uikio Ha B1, B2, C1 ypoBHaX a3bIK0BOrO 06y4eHHs.

This discipline teaches students the correct choice and use of language and
speech means for solving problems in various areas of communication based on
knowledge of vocabulary, grammar, the ability to formulate and interpret the
conceptual information of the text, request and communicate information in
accordance with the situation of communication, build programs speech behavior in
situations of personal, social and professional communication, compose texts and
formulate their opinion at B1, B2, C1 levels of language learning.

JKBI1
ooz
GED

MK
OK
RC

Kazak (Opsic) Tini

Kazaxckuii (Pycckuit)
SA3BIK

Kazakh (Russian)
Language

Byn noH CTyNEHTTEpAIH NEKCHKa, rpaMMaTHKa Heri3iHIe KapbiM-KaTblHACTHIH
op TYpJi CananapsiHIarkl Mocenenepii Ilemy YymiH TiNAIK JkoHe ceiiney
KypanjapblH [ypHIC TaHJayra JKOHe KONJAHyra, MOTIHHIH KOHLENTYalasl
aKmapaThlH TYKBIPEIMAAY »XoHE TyciHaipe Oimyre, KapsiM-KaThiHaC karaaiibiHa
Cofikec akmapaTTel cypay XoHe xabapnaynbl, JKEKe, 2/lIeYMETTIK JKoHe Kocibu
KaphIM-KaThiHAC karjaifbiia ceiiiey apekeTiHiH GarnapnamanapbiH KypyFa, Till
yipenyain Bl, B2, Cl penreiinepinze MoTiHAEp KypacThlpy oHE €3 MIKipiH
TYKbIPbIM/IayFa yHpeTe/i.

Jdannas jnucummiuHa o0y4aeT CTYAeHTOB TNpaBHIBHOMY Bhibopy W
HCIOJIB30BAHHIO A3BIKOBBIX H PEYEBBIX CPEMCTB JUIA PEIICHHA 3aa4 B Pa3IHIHBIX
chepax oOlmeHWs Ha OCHOBE 3HAHHMA  JIEKCHKH, TI'PaMMAarTHKH, YMEHHIO
(opMyIHpOBaTh M MHTEPNPETHPOBATH KOHLENTYalbHYI0 WH(OPMALMIO TEKCTa,
3anpamMBaTh H coobmath HHGOPMALHIO B COOTBETCTBHH C CHTyallHel obmeHus,
BBICTDaHBATh IMPOrPaMMbl PEYEBOr0 TMOBEACHMA B CHTYalUMAX JIMYHOCTHOIO,
COUMANLHOTO W  MNpO(ECCHOHANBHOrO OOWIEHHA, COCTABNATH TEKCTHI H
¢dopmynrpoBaTth cBolo no3uumio Ha B1, B2, C1 ypoBHAX A36IK0BOTO 06y4deHHA.

This discipline teaches students the correct choice and use of language and
speech means for solving problems in various areas of communication based on

JKBIT
OOA
GED

MK
OK
RC
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knowledge of vocabulary, grammar, the ability to formulate and interpret the
conceptual information of the text, request and communicate information in
accordance with the situation of communication, build programs speech behavior
in situations of personal, social and professional communication, compose texts
and formulate their opinion at B1, B2, C1 levels of language learning,

AKNaparThiK- JKBIT | MK
KOMMYHHKaLHAJIBI K ITon 6GiniM amymsinapasiH KacibH JKoHe jkeke KyswipeTTiniktepin wrepyre | OOJl | OK
TEXHONOrUANap GareiTranrad, kociGM KeI3METTIH opTYpni cananapeiHia, FeUBIMH  koHe | GED | RC
MPaKkTHKaIbIK AKYMBICTa 3aMaHayH aKnapaTThIK-KOMMYHHKaLHABIK
Hudpopmaunonno- TeXHONOrMAnapAbl  KOMAaHy  aAchlHOAa  AcaHAbl  HMHTe/NIeKT,  Smart
KOMMY HHKaLIMOHHBIE TeXHONOTHANApAbl  madzanaHyra  MyMmkinmoik  Gepenmi.  [loH  canmeik
TEXHONOIMH TEXHOJOTHANAP/Ibl, KAacaH/bl HHTE/UIEKTiIHI KOJIIlaHa OTHIPbIN, aKMapaTThl KHHaY,
oHIeYy osaicTepiH, KeTKi3y KoHe TapaTy Tocinmepin ceiuu Garanay, Ttanpay
Information and KabineTrepiH KanbINTACTHIPAEL.
Communication JIMcunninHa HanpaejieHa Ha OCBOeHHe 00yyalouuMHCs NMPoeCCHOHANBHBIX H
Technologies JIMYHOCTHLIX KOMNETEHLHH, 4 TAKKE NPEHOCTABNAET BOIMOKHOCTb HCIIONB30BATh
COBpEMEHHbIE HH()OPMALMOHHO-KOMMYHHKALIHOHHbIE TEXHOJOTHH, BKIIOYasn
HCKYCCTBEHHBIH MHTEJUIEKT M Smart-TeXHONOTHH, B pasiW4HbIX 0o6nacTsx
npod)eccHOHANBHON AEATENIbHOCTH, A TAKKe B HAYYHOH M MpakTHYecKoH pabore.
Jucunniyza (OPMHPYET HaBbIKH KPHTHHMECKOH OLEHKH M aHalH3a METOA0B
cbopa u obpaborku HH(pOpPMALMH C HCMONL3OBAHHEM UM(POBBLIX TEXHONOTHA H
MCKYCCTBEHHOTO MHTEJIEKTa, a4 TaKKe OCBOEHME crnocoboB mepenayd u
pacrpocTpaHeHHs HH(OpMalHK.

The discipline is aimed at students mastering professional and personal
competencies, and also provides an opportunity to use modern information and
communication technologies, including artificial intelligence and Smart
technologies, in various fields of professional activity, as well as in scientific and
practical work. The discipline forms the skills of critical assessment and analysis of
methods of collecting and processing information using digital technologies and
artificial intelligence, as well as mastering the ways of transmitting and distributing
information.

[DeyMeTTiK-cascaTTaHy Oney™merTik-cascarrany 6imiM Momymi ipremi moHmepnmi, aran aiitkanga| JKBIT | MK
GinimM Moy oNeyMeTTaHy, CcajcarTaHy, MOJEHHETTaHy JKoHe MCcHXonoruaHel 3septreyai| OOl | OK
(aneymertTany, KamTHael. OKpiTy Oapeickinpa OiniM amymkinap sneyMerTik MiHes-kyusikka,| GED | RC
cascaTTaHy, MSJIEHH  HOpMaiapra, [CHXONOTHAIBIK MpOLECTEPre oHE  HHKIIO3HMA
MI/IEHHETTAHY, KYHJBIILIKTApbIHA OareiTTanFaH Herisri TeopuAnap MeH Ty KbIphIMAaMalap/sl
NCHXONOTHA) MeHrepesi. OneyMeTTiK KYpbUILIMAApABIH, MOJAEHH JIACTYPJNEPHiH CaicH

Monyne coluansHo- KyOBInbICTapFa koHe KOFaM/IBIK MiKipAiH KaablNTacyblHa 9CEpiH Taljayra epexiie
MOJIMTHYECKHX 3HAHHUH | Hasap ayAaphliasl.

(colmonorus, Monynk  COLUMANLHO-NONHTHYECKMX  3HAHMH  OXBaTHIBAET  M3YUeHHe

MOJIATOJIOr U, (yHIaMEHTaNnbHBIX JMCUMIUIAH, a MMEHHO COLMOJIOTHH, TIOJIMTOJIOTHH,
KYJIbTYDOJIOTHA, KyJbTYPONOrHH H TCHXonorud. B xonme obydeHus obywalommecs OCBaMBaloOT
_:nﬁoaoquu KIIOYEBblE TEODHH M KOHIEMNLMH, HANpaBlCHHbIE HA COLMANBHOE MOBEAEHHE,

Social and Political

KyNbTYpHbIC HOPMBI, ICHXOIOTHYECKHE NPOLIECCH H UEHHOCTH HHKmMo3HK. Ocoboe
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Education Module
(Sociology, Political
Science, Cultural Studies,
Psychology)

B3aMMOBIIMAHAA  COLMANbHbLIX  CTPYKTYP,
ABNeHMA M (JOpPMHpOBaHHE

BHHMaHHe
KyJbTYPHbIX ~TpajHUHi Ha
00IIECTBEHHOrO MHEHHA.

The Social and Political Education Module covers the study of fundamental
disciplines, namely sociology, political science, cultural studies and psychology.
During their studies, students master key theories and concepts related to social
behavior, cultural norms, psychological processes and values of inclusion. Special
attention is paid to the analysis of the mutual influence of social structures and
cultural traditions on political phenomena and the formation of public opinion.

YOENACTCA  aHANM3Y
NOJIHTHYECKHE

JleHe WBIHBIKTBIPY
duandeckas KyJabTypa

Physical Culture

INanne neHe TopOWeci Kypanjapel apKblbl AEHCAYJBIKTbI HbIFAHTEIN, CIOPT
OMBIHAAPBIHBIH, JKANTBl JKATTBIFY 3JIEMEHTTEPIH  YiipeHin, cnopT Typrepiue
GareiTTanFaH KMMbII-KOFANIBIC JaFbliapbiH KalbINTACTHIPEIN, CanayaTTel ©Mip
CaNThIH YCTaHbIN, NEHE KATThIFYNapbl KOMEriMeH ar3aHbl CaybIKTBIPBIM, KYMBIC
kabineriH apTTLIpbIN, TO3IMAINIriH IUBIHEAN, TOPTINTI, YKLIMIULIIL, KONJACTHIK
o3apa KeMekke TopDHeneyre OKBITHIN, [i€HE KyaThl KacHeTTepiH (TesiMailik, Ky,
KbUTAaMABIK, €NTiNiK, HKEMALTIK) AaMBIThIN, KETUINIpY i yHpeHeni.

JMcuMniMHa HampaBlieHa Ha YKperUleHHe 3[0pOBbA MOCPEACTBOM 3aHATHH
uskyabTYpoH, ofydenue snemeHTaM OOIIHX YNPamHEHHA CHNOPTHBHBIX HIP,
(opMHpOBaHHE [ABMraTe/IbHBIX HABBIKOB, OPHEHTHPOBAHHBIX Ha BH/bLI CrOPTa,
BElCHHE 3[A0pOBOro obpa3a JKM3HH, O3/IOPOBJIEHHE OpPraHM3Ma, MNOBLIIEHHE
pabotocnoco6HOCTH, BLIHOCHHBOCTH € MOMOMILIO (DHIHYECKHX YNparKHEHHH,
BOCIHTAHHE  JMCUHIUTHHMDOBAHHOCTH,  KOJIEKTHBHM3Ma,  TOBapHIIECKOH
B3aUMOMNOMOIIM, pa3sBUTHE W COBEPLICHCTBOBaHHE (M3WYECKMX KadecTB
(BBLIHOCITHBOCTb, CHJIA, CKOPOCT, JIOBKOCTh, FTHOKOCTB).

The discipline is aimed at strengthening health through physical education,
teaching elements of general exercises of sports games, the formation of motor
skills focused on sports, maintaining a healthy lifestyle, improving the body,
improving performance, endurance through physical exercises, discipline,
teamwork, friendly mutual assistance, development and improvement of physical
quality (endurance, strength, speed, agility, flexibility).

AKBI1
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GED

MK
OK
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Taupay xomnonenTi (TK) / KomnonenT no eeiGopy (KB) /

Component of

choice (CC)
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Kyxksik sxoHe chibaiiiac
KEMKOPJIBIKKA KapChl
M3JIEHHET Herizaepi

OCHOBEI IIpaBa M
aHTHKOPPYILIHOHHOH

KYJLTYPBI

Fundamentals of Law and
Anti-Corruption Culture

[Ton Kazakcran PecrmyGimMKachIHBIH KYKBIFBI MEH CasCH-KYKBIKTBIK XKyiieci,
afaM JKOHe a3aMaTThiH KYKbIKTaphl MeH OocTamimikrapel, —chibaiinac
#EeMKOPJILIKTHIH TybIHAAY ceGenTepi MeH Ma3MyYHBI, OHBIH KOpIHY HbICAHIAphl MEH
oraH Kapchl iC-KMMBUI Typamsl Oasameik Ginim Gepyre OarpiTranrad. OKsITY
HOTIKECIHE CTYACHT KYKbIK CananapbiHbIH HEri3ri epekenepi MeH KarHIanapbiH
KonzaHyas, chibaiinac KeMKOpJBIKKa caHai bl TypAe Kapchl Typy kabinerrepin
MEHrepei.

JucuMnnnAa HanmpasjieHa Ha TpenocTasieHHe 6a3oBbiX 3HaHMH © npase H
NONATHKO-NpaBoBoi cucteme Pecrnybnuku Kasaxcran, npaBax u cBoGozax
YeNoBeKa W rpaXkJIaHHHA, MPHYHHAX H COJIePKaHHH BO3HHKHOBEHHA KODpYIILIHH,
(opMax ee nposBneHHs H mporuBojeiicTBuH. B pesynsrare oOyyeHHs CTYNEHT
OBJIafIeBaeT NMPHMEHEHHEM OCHOBHBIX MPHHIIMIIOB H MOJNOXKEHHH oTpacieil npasa,

JKBII
01671
GED

TK
KB
EC

5

X
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YMEHHEM CO3HATENLHO MPOTHBOCTOATE KOPPYIMLIHH.

The discipline is aimed at providing basic knowledge about the law and the
political and legal system of the Republic of Kazakhstan, human and civil rights
and freedoms, causes and content of corruption, forms of its manifestation and
counteraction. As a result of mastering the discipline, the student masters the
application of the basic principles and provisions of the branches of law, the ability
to consciously resist corruption.

DKOHOMMKA, KaCinKepik
KOHE KapikKbLIBIK
CayaTThUILIK HErizaepi

(OCHOBEI 3KOHOMMKH,
MpeANpHHHMATENBCTBA H
(pMHAHCOBOH
rpaMOTHOCTH

Fundamentals of
Economics,
Entrepreneurship, and
Financial Literacy

[ToH 5KOHOMHKANLIK MPOLECTEP, KACIMKEpiK Herizfiepi jKaHe KapKbIHbl THIMAI
backapy Typanni Oazaneik OinmiM Gepyre OarbiTranraH. bBusHecTi  Kypy,
Toyekenaepai Oackapy, KoCiMKepmikTiH KYKBIKTBIK acCMeKTinepi, KapKbuUIbIK
#ocnapnay, GlomkeTTey koHe MHBECTHLIMANAY Heriziepi KapacThipbinaabl. Binmim
anywsliap keke KapibiHbl 6Gackapy, 3SKOHOMHKaJBIK Inewimpaep kabblnpay,
KocinKepik JaFasliapabl MeHrepy oHe Ou3Hec-uiesnapibl ysere ackipy
Tacinaepin MeHrepesi.

Jducumnnura wHanpaeneHa Ha (opmupoBaHHe GasoBeix 3HaHMi 06
IKOHOMMYECKHX MNpOLEccaX, OCHOBaX MNpeANpPHHUMATENLCKON NeATENLHOCTH H
npuHuMnax 3¢dexkTHBHOro ynpaeneHus ¢QuHaHcamu. B pamkax Kypca
paccMaTpHBalOTCA TaKHWe TeMbl, Kak CO3[laHHe M pa3BuTHe OM3Heca, ynpaBjieHHE
PHMCKaMH, MpaBOBbIE ACNEKThl MPEANPHHHMATENLCTBA, OCHOBbI (PHHAHCOBOTO
MJaHUpoBaHuA, O610KETHPOBAHHA H HHBECTHPOBaHHA. O6y4alolMecs OCBauBalT
HaBBIKH  yNpaBlieHHA JIMYHBIMH  (DHHAHCAMH, TPHHATHA 3KOHOMHYCCKH
000CHOBAHHBIX pellieHHH, pa3sBHBAIOT NPEANPHHAMATENLCKOE MBIIILIIEHHE H Y4aTCA
peanu3oBbIBaTh OH3HEC-HIEH.

The discipline is aimed at developing basic knowledge about economic
processes, the basics of entrepreneurial activity and the principles of effective
financial management. The course covers topics such as business creation and
development, risk management, legal aspects of entrepreneurship, fundamentals of
financial planning, budgeting and investing. Students master the skills of personal
finance management, making economically sound decisions, develop
entrepreneurial thinking and learn how to implement business ideas.

DKOJIOTHA KIHE OMip
ripminiri kayincizmiri
Herizaepi

‘OCHOBEI 9KOJIOTHH H

HesonacHOCTH
CKH3HENEATENLHOCTH

Fundamentals of Ecology
and Life Safety

IToH 3KONMOTrMANBIK TAHBIMABI KANBITACTHIPAbl, KOpIIAaFaH OPTAHBIH JKaii-
Ky#iH »oHe KayinTi ¢akTopnapiblH ajaMra acep eTy JopexeciH Garamay koHE
TabMFaTTBl YTHIMAbI mMaifanaHy acHeKTinepiH KonmaHymel Yyiperemi. Kypc
GapeichiHAa GimiMrep 3konoruansik mnpoGnemanap GolibiHma MeniMeTTEpAi
UHQPABIK TEXHONOTHANApAbl KONAAHA OTHIPHIN KHHAyra, ONapAbl ChIHH
Ke3KapacmeH Tanjayra, ©3 OeTiHme memiMaep KaObuigayFa MalIbIKTaHbI,
9KOJIOTHANLIK KAFMOATTapAbl CakTaidl OTHIPHIN, KOMaHAaga >KYMbIC iCTey
KaGneTTiNiriH KaabINTacTHpab.

JucumminHaa (GOpMHpPYET 3HAHHE JKONOTMYeCKHX 3aKOHOB, YYHT OLEHHMBATh
COCTOSSHHE OKpY:KalolleH cpelbl H CTENEHL BO3JCHCTBHA Ha YeJOBEKa OMacHBIX
(haxTOpOB, NPHUMEHATH ACMEKTH PallHOHANIBHOTO MPHpOAONoNb3OoBaHHA. B xome
ocBOEHMA Kypca ofyqaromuiica npuoOGperaer HaBbikH cOGopa JaHHBIX 00
JKOJIOTHYeCKHX  mpobiemMax ¢ mpHMeHeHHeM  UH(QPOBBIX  TEXHOIOTHH,
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KPHTHYECKOr0 MX aHajH3a, CaMOCTOATENIbHOTO MPHHATHA pelleHHi, popMmupyeT
cnoco6HoCTh paboTaTh B KOMaH/e ¢ COOII0ICHHEM 3KOIOrHYECKHX TIPHHIIUIIOB
The discipline forms knowledge of environmental laws, teaches to assess the
state of the environment and the degree of human exposure to dangerous factors, to
apply aspects of environmental management. In the course of mastering the
discipline, the student acquires the skills to collect data on environmental problems
using digital technologies, critically analyze them, make independent decisions and
form the ability to work in a team in compliance with environmental principles.

basanbik xone Gedinaeymi nanaep unkni (BI1, Bell) / Hiuka 6a3oBbix H npoQHIHPYIOWMX AHCL

unaun (BJI, T1H) / Cycle of basic and profile disciplines (BD, PD)

Bazansik nauaep uukai, KK / Lnka 6azoBbix aucuniming, BK / Cycle

of basi

c¢ disciplines, UC
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Typu3sm Herizgepi
(OCHOBBLI TypH3Ma

Basics of tourism

[ToH TypHCTIK pecypcrap, TypH3M MapKeTHHri MEH MEHELKMEHTIHIH
Herisgepi, XansikapanbiK TYpH3M JKOHE OHBIH €JepAiH  IKOHOMHKAIBIK
naMybIHAAFbl PO, TYPH3M TYpepi KoHE OHbIH AaMy TapHXbl CHAKTH OHbIH
Kypamaac GemikTepin KOCTIApIibl 3€pTTEY ApKbLILI Kasipri 3aMaHFbl TYpH3M
WHY CTPHACHIHBIH :a:uhnﬁ_z amwansl. [ToHAlI MrepyaiH MakcaThi MEH HOTHKeCi
Typu3sM, OHbIH acneKTiNiepi MeH Heri3ri KOMMOHEHTTepi Typalkl KeH Ky3bIpeTTepi
KaILINTacThIpy Gonbin Tabbuiaisl.

JIMCHMMIHHA PacKpPLIBAa€T OCHOBBI COBDEMEHHOH MHAYCTPHH TYpPH3Ma, Yepes
MIaHOMEpPHOE M3YYeHHE €e COCTABIAIONIMX, TaKHX KaK TYPHCTCKHE DECYPCHI,
OCHOBbI MapKeTHHTa M MEHEIKMEHTa TYPH3Ma, MENIYHapOHbIH TYPH3M H €ro
POJIb B 3KOHOMHYECKOM Pa3BHTHH CTPaH, BHIbI TYPH3Ma H HCTOPHA €ro paiBHTHA.
ILlenpi0 M pe3yibTaTOM OCBOGHHA J[MCUMIUIMHBI ABnAeTCA (OpMHpOBaHHMeE
OO LIHPHBIX KOMIETEHLMH O TYpH3ME, €ro acnekTax H OCHOBHBIX COCTABNAIONINX.
The discipline reveals the foundations of the modem tourism industry,
through the systematic study of its components, such as tourism resources, the
basics of tourism marketing and management, international tourism and its role in
the economic development of countries, types of tourism and the history of its
development. The purpose and learning outcome of mastering the discipline is the
formation of extensive competencies about tourism, its aspects and main
components.

bIT

5]
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KK
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TypuCTiK-CIOPTTHIK
naBIHABIK

TypHCTCKO-CIOPTHBHAA
MOAroTOBKa

Tourist and Sports
Training

[MOArOTOBKH CMOPTCMEHOB [UIS YCHEIIHOTO YYacTHA B TYPHCTCKO-CHOPTHBHBIX

Ilon Typni TYpHCTIK-CNIOPTTHIK iC-Imapanapjia COTTi ©HEp KOpCeTy YIIiH
CIIOPTIIBI TYPUCTKE KakeT (HIMKANBIK JKOHE MOPAILIBIK KACHETTEPiHiH
KaneinTacy npouecid amausl. Kypc oKy-#KaTTeIFy KoHE CMOPTTHIK ic-mapanap/s!
y MEH OTKi3yliH 3amMaHayH 2/icTepiH KapacTeipaisl. CrnopTmisLIap/AL!
TYpPHMCTIK-CIIOPTTHIK ic-luapanapra JadbiHAAyda THIMAI omicTepli TaHHay XoHe
KOJMJaHy KY3bIPETTUNIKTEPIH MEHrepy KypPCTHIH MaKcaThi MeH HoTHxkeci Gosbin
TabbLagsl.
Jlucumninna packpbiBaeT mpouecc  (OpMHpPOBaHHA eﬁannoﬁan H
MOpAILHBIX Ka4€CTB CIIOPTCMEHA, HEOOXOAUMBIX JUIA YCIIEIHOTO BLICTYIUICHHA Ha
pa3HYHBIX TYPHCTCKHX H CNOPTHBHBIX MeponpuaThax. Kypc paccmatpHBaer
COBpPEMEHHBIE METOJbl OpraHW3alliii M NMpOBENCHHA Y4eOHO-TPEHHPOBOYHBIX H
cnopTHBHBIX MeponpuaTHi. Ilenmsio © pesynstarom ofyueHHs sABJseTCA
npuobpeTeHHe KOMMeTeHLMit No BLIOOPY H NPHMEHEHHIO METONOB 3()(HEKTHBHONA

BI1

BI
BD

BK
uc
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MEPONPHATHAX.
The discipline reveals the process of forming the physical and moral qualities
of an athlete necessary for successful performance at various tourist and sports
events. The course considers modern methods of organizing and conducting
training and sports events. The purpose and learning outcome of the discipline is
the acquisition of competencies for the selection and application of methods of
effective training of sportsmen for successful participation in tourist and sports
events.

13

AKaneMHANLIK &alyra
Kipicne

Beenenue B
aKafieMHYeCKoe
MHCBMO

Introduction to
Academic Writing

Mo 6iniM amywibinapisl FEUIBIMEH 3€PTTEY SMICTEPIH KaHE aKaJeMHAIBIK
kaly Heri3nepiMeH TaHbicThipagbl. [loH ascelHA2 aKaJEeMMAIBIK Kasy
KarujaTTapbl HEri3iHae MATIHHIH KYPbUIBIMBI, JIEPEKKO3ACPAI AYpPLIC A2HEKTEY
epeKeNnepi, FUIBIMH 3THKA HOpPMalapelH CaKTay JKoHe JKYMBICTBI CTaHAapTTapra
colikec paciMaey kapacTeipbiniagbl. Epekine Hazap ChiHM oiinay/bl HaMmbiTyFa,
FBUILIMH 3€pTTey O9AICTEpiH MEHrepyre *koHe NONENAl TYKBIpbIMAAp Kypyra
GarsiTranansl. Kypc coHpai-ak rbiUlbIMH 9feOHETTi i3jey, Tanjay KoHe
HHTEpNpeTalMaiay iCTepiH Hrepyre KeMeKTeceli.

JMCUMNIMHA 3HAKOMAT 00y4arolMxcs ¢ METONaMH Hay4HbIX MCClIeOBaHHH
H OCHOBAMH aKaJleMH4Yeckoro nuceMa. B pamkax Kypca H3ydaloTcs CTPYKTypa
TEKCTa COTJIACHO MPHHLMIAM aKaJEMHYECKOro MHChbMa, NMPaBHia KOPPEKTHOrO
LHTHPOBAHMA HCTOYHMKOB, COOMIONEHHE HOPM HAay4YHOH 3THKH H O(OpMIIEHHE
paboTel B cooTBeTcTBHM co cTaHiaprami. Ocoboe BHHMaHHWe YAEHACTCA
Pa3sBHTHIO KPHTHYECKOTO MBIIICHNA, OBNANICHHIO METONaMH HAaYYHBIX
HCCnefioBaHHH M (JOPMYNHPOBAHMIO  apryMEHTHPOBAHHLIX  BBIBO/IOB.
JIMCUMIUIMHA Tak:ke T[OMOraeT OCBOMTL METOJbl [OMCKA, aHalM3a M
HHTEPNPETALUM HayYHOH JTHTEPaTyphbl.

The discipline introduces students to the methods of scientific research and
the basics of academic writing. The course examines the structure of the text in
accordance with the principles of academic writing, the rules for the correct
citation of sources, compliance with the norms of scientific ethics and the design
of the work in accordance with the standards. Special attention is paid to the
development of critical thinking, mastery of scientific research methods and
formulation of reasoned conclusions. The discipline also helps to master the
methods of searching, analyzing and interpreting scientific literature.
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TypH3M 3KOHOMMKACHI
DKOHOMHKaA TYPH3IMa

Tourism Economy

[ToH MHKPO3KOHOMHKA, MAKPOIKOHOMHKE, IKOHOMETPHKaA, 6ackapy TeOpPHACHI
IMEH MPAKTHKACKI, TYPH3M )KOHE KOHAKKAMIBIIBIK Typansl OLTiMIl, S5KOHOMHKaHBIH
opTypni cananapeiHgarsl GimiMmi GipikTipy apKbUIbl TYPH3MHIH 5KOHOMHKANBIK
acTieKTUIEpiH JKoHE oNapablH e3apa OaiimaHeiceiH 3epTTeiini. Makcatel MeH
HOTHXKECIHAE CTyAeHTTEpre TypHCTiK GH3HecTi YHEIMAACTHIPYFa XoHe SHIpIep MEH
enuepAe TYpM3MAI IaMbiTyFa GalmaHBICTHI Mocenenepii TyciHyre, coHmaH-ak
canaHbl JAMBITY IBIH THIM KOLIAPLIH aHBIKTayFa MyMKiHAIK Gepeni.

JIMCUHIUIMHA M3yYaeT IKOHOMHYECKHE aCTIeKThl TYPH3Ma M MX B3aUMOCEA3b,
oObeaMHAS 3HAHMA W3  palIMuHBIX obnacTelf  3KOHOMMKH,  BKIIOYasn
IMMKPO?KOHOMHMKY, MAaKPOIKOHOMHMKY, OKOHOMETPHKY, TEODHIO H MpaKkTHKY

NpaBieHHA, @ TakKe 3HAHWA O TypusMe M rocrempuumcree. Llensio H
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[pe3yNbTaTOM ABAAETCA MOHMMaHHE CTYAEHTOB BONpPOCOB, CBA3AHHBIX C
opranu3aumeil TypucTcKoro 6u3Heca M pa3BHTHEM TyPH3Ma B DETHOHAX W CTpaHax,
a Takke onpeaeneHue 3GGeKTHBHLIX MyTeH pa3BUTHA OTPACITH.

The discipline studies the economic aspects of tourism and their interrelation,
combining knowledge from various fields of economics, including
microeconomics, macroeconomics, econometrics, management theory and practice,
as well as knowledge about tourism and hospitality. The goal and learning outcome
of the discipline is to understand students' issues related to the organization of
ourism business and the development of tourism in regions and countries, as well

to identify effective ways to develop the industry.

TypucTik
aylaHAacThIpy

TypucTcKoe
paiOHHpOBaHHE

Tourist Zoning

MoH ayMakThiKk TYPHCTIK ayJaHIAcTHIPYAbIH €PEKIENIKTepiH, OHipnepain
KaneinTacy wargainapsi Mmed (axropnapei, Kasakcran Pecrybnmukacsinnars
TYPH3MHIH [aMy 3aHIbibIKTapel MeH ypaictepin amanel. Kypc pecypcrtapisl
naiifananyibl OHTaiNaHAbIpyFa ¥aoHe ilIKI TYPHCTEpAiH CYpaHbICTApbiHa CoHKec
KeNleTiH TYPHCTIK eHiMepai xacayra yHpereai. Makcarsl MEH HOTHEC] OHIpAIH
(knacTepaiH) TypH3MiH KaJIbINTACTHIPY YIUIH PECYPCTHIK Tanjay #oHE AEprilikTi
sepai Garanay canachiHaars! KY3bIpeTTEPAI KanbinTacThipy Gosbin Tabblnaisl.
JlMcUMMIHHA pacKphiBaeT 0COOEHHOCTH TEPPHTOPHAIBHOIO TYPHCTCKOrO
palHOHMpOBaHH#A, YCIOBMAX H  (akTopax  (OPDMHpOBaHHA  PErHOHOB,
3aKOHOMEPHOCTAX M TEHACHLMAX pa3BuTHA Typuima B Pecmybnmke Kazaxcrawm.
Kyp¢ o6ydaeT oNTHMH3IHPOBATh HCTIONB30BAaHHE PECYPCOB H CO3/IaBaTh TYPHCTCKHE
NPOMYKTH, KOTOphle Haubolee COOTBETCTBYIOT 3aNpocaM BHYTPEHHHX TYPHCTOB.
llensio M pe3ynsTatoM sABifercd GOPMHpOBaHME KOMMETeHLMH B obnacTu
MpOBEJEHHA PECYPCHOrO aHaiW3a M OLEHKH MECTHOCTH UiA (hOpMHpOBaHHA
TypH3Ma pervoHa (knacrepa).

The discipline reveals the features of the territorial tourist zoning, the
conditions and factors of the formation of regions, the patterns and trends in the
development of tourism in the Republic of Kazakhstan. The course teaches how to
optimize the use of resources and create tourism products that best meet the needs
of domestic tourists. The goal and learning outcome is the formation of
competencies in the field of resource analysis and assessment of the area for the
formation of tourism in the region (cluster).
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(OKy npaKTHKackl

'YuebHasn npakTHKa

IEducational Practice

Oky mpakTukacel OiniM amymeinap ymiH 1-KypcTa eTKi3inmesii *oHe OChl
Ginim Gepy Oarmapnamacel OolblHIIA Kaapiap Aaspiay[bl Ky3ere achipaThiH
wsirapymbl Mexrenke Gexitineni. OKy NMpaKTHKachIHBIH MaKCaThl - TYPH3MHIH
GenceHai TYpnepiHiH TeXHHKackl MEH TAKTHKAachkl, TYpPH3M Heri3ziepi kKoHe
TYPHCTIK-0/IKETaHy XKYMBICTaphl GOHbIHIIA OKY-KaTThIFY KOphIKTaphiHaH ety, KP
TapuxH-MoeHH obbekTinepi GoibiHma GarsiTTap Kypy GoMbiHma Herisri Ginimai
GekiTy.
VueGuas mnpakTHka nposoauTcs Ha | kypce g ofyvalommxcs |
3aKpeIuIseTcA 3a BRIMYCKalMeH MKOIOH, KOTOpas OCYIIECTBIAAET MOANOTOBKY
KanpoB Mo HaHHOH obpaioparensHoM mporpamme. Llens ydyeOHOM npakTHkH —
OTHYECKH 3aBepIINTh (OPMHPOBAHHE KOMMNETEHUMH MO TEXHHWKE W TaKTHKE
HBHBIX BHJOB TYPH3Ma, OCHOBAM TYpH3Ma H TYPHCTCKO-KpaeBeaueckoii pabote
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NPOXOXAEHHI0  y49e0HO-TPEHHPOBOYHBIX TMOXONOB MO BHAAM  TYpPH3Ma,
COCTaBJIEHHIO MapIIPYTOB 110 HCTOPHKO-KYJIbTypHbIM 00bekTam PK.

Educational practice is conducted in the st year for students and is assigned
to the specialists training school, which provides training for this educational
program. The purpose of the educational practice is to logically complete the
formation of competencies in the technology and tactics of active types of tourism,
the basics of tourism and tourism and local history work, completing educational
and training hikes on types of tourism, drawing up itineraries for historical and
cultural sites of the Republic of Kazakhstan.

Kacibu weten Timi |

[TpodeccronanbHbIi
HWHOCTpaHHBIH A3bIK |

IProfessional Foreign
Language |

Kypc koHTEKCTKe OaiillaHBICThI TYJIFAApaIbiK #9HE ICKEpNiK KapbIM-KaTbiHac
MaceNeNiepiH Wey YmiH KOMMYHHKaLWs CalachbiHbIH epeKLIeNikTepiHe coiikec
mer TimHAe epKiH cedney kabinerin nameiTyra GarbiTranFadn. Kypc opra
JeHreiiieri KOMMYHHKAaTHBTI KapbIM-KaThbIHAacThl KYpyZJaFbl MarblHalap MeH
QyHKUMANApFa, TUINIK KYpanaap/isl AYphIC TaHIayfa KoHe KOMMYHHKATHBTI KoHE
KocibM paraeinapasl  kepcere Oimyre GaiinaHbicThl  apHaibl  TaKbIPBIMTHIK
TePMHHAEP/I KONJaHY AaFabliapblH KaJbiNTacTepabl.

Kypc HanpaBrneH Ha pa3BHTHE yMEHH:A CBOOOJHO rOBOPHTh Ha HHOCTPAHHOM
A3bIKE B COOTBETCTBHH C 0COOEHHOCTAMH Cepbl KOMMYHHKAUMH A PELICHHA
3aay MEKIHYHOCTHOTO H JE/IOBOTO OBIIEHHA B 3ABHCHMMOCTH OT CHTYALUH M
konrekcra. Kypc ¢opMmupyer  HaBbikM  MCHONL3OBAHWA  CHELMANbHBIX
TEMaTHYECKHX TEPMHHOB B 3aBMCHMOCTH OT 3HaYeHWH ¥ (YHKUHH B MOCTPOECHHH
KOMMYHHKaTHBHOTO 0OLIEHHs Ha CpejHeM YpOBHe, MpaBUILHOro Bhifopa
A3LIKOBBLIX CPEJCTE W YMEHHA J[IEMOHCTPHPOBAaTh KOMMYHHMKATHBHLIE W
npo¢ecCHOHANLHBIE HABBIKH.

The course is aimed development of the ability to speak fluently in a
foreign language in accordance with the specifics of the field of communication to
solve problems of interpersonal and business communication, depending on the
situation and context. The course develops the skills of using special thematic
terms depending on the meanings and functions in building communication at the
intermediate level, the correct choice of language tools and the ability to
demonstrate communication and professional skills.
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Kacibu meten tini I1

[NpodeccHoHanbHbIH
HHOCTpaHHBIH A3bIK [1

Professional Foreign
Language 11

Kypc arsumubiH TiniHge koci6M KOMMYHMKAaUMAHBI OKBITYyFa, COHAai-aK
M3JIeHHETapanblK KapbiM-KAThIHACKAa KoCiOM-KOMMYHMKATHBTIK KbI3METTI KYPY
CTpaTerksachkl MEH TAKTHKACHIH MeHrepy KaOineTiH KepceTeTiH KOMMYHHKATHBTIK,
MOJIEHHETAPANIbIK, KPEaTHBTI XoHe KocCiOM Ky3BIDETTINIKTI KalbiNTacTepyra
Garsitranrad. Kypc KOMMYHHKaTHBTIK KoHe KociOM OimiM MeH [marabinapibl
Jorapsl JeHrefiie KONJaHyAbl JoHE KociOH-HerisZieNreH KapbIM-KaThlHAacC
JarfaiinapeiHia  mparMo-kacibm  MiHzeTTepai  memy  apKbUIRl  KaciGH-
GarnapnasFaH NarabUIapIbl JaMbITY bl KAMTaMackl3 eTefi.

Kypc HampaBned Ha oOydesue npodeccHOHANbHOW KOMMYHHKAllMH Ha
aHIJHHCKOM  A3BIKE, &  TaKke  (OPMHPOBAHHE  KOMMYHHMKaTHBHOM,
MEKKYIbTYPHO#H, KpeaTHBHOH H Mpo()eCCHOHANbHOH KOMNETEHLMH, OTpaKalomeH

cnocobHOCTL BJAIETh CTpaTerHel W TAKTHKONH MOCTpOeHHA NpodecCHOHANBHO-
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KOMMYHHKATHBHOH [EATEIBHOCTH K MEKKYNbTypHoMy ofmenmio. Kypc
obecnevnBaeT NPUMEHEHHE KOMMYHHKaTHBHBIX H NMPO(eCCHOHANbHBIX 3HAHWH H
HaBHIKOB HAa MPOABHHYTOM YPOBHE H  pa3sBHTHE  NpOQECCHOHABHO-
OPHEHTHPOBAHHEIX YMEHHH MyTeM pellleHHs NnparMo-npopeccHoHambHLIX 3a1ay B
npodeccHoHaNbHO-6a3HpYEMBIX CHTYalUHAX OBWeHNMs.

The course is aimed at teaching professional communication in English, as
well as the formation of communicative, intercultural, creative and professional
competence, reflecting the ability to master the strategy and tactics of building
professional and communicative activities for intercultural communication. The
course provides the application of communicative and professional knowledge and
skills at an advanced level and the development of professionally oriented skills by
solving pragmatic professional tasks in professionally based communication
situations.
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TypH3M Tapuxsl
Hcropusa Typusma

The history of tourism

[loH TypHCTIK MHIYCTPHAHBIH 3BOMIONMACE MEH HaMYbIH, OHBIH TapHXH
TaMBIPAAphiH, AaMyALIH HEFI3ri Ke3eHIepiH koHe KOFaM MeH MIJIeHHEeTKe 9CEpiH
seprreyre Garsitranrad. OChl MOHAI MrepyIiH MaKCaThi MEH HOTHXECI TypH3MII
KanbINTACTHIPYABIH TAPHXH MOHMSTIHIH TepeH TyciHy, CcoHjali-ak eTKeH
roxipubere HerisfenreH canajarsl ypaictepai Tanmay koHe Gomkay kabineri
606N Tabbinabl.

JlHcuMnIKHa HanpaBjieHa Ha W3Y4EHHE 3BOJIIOLMH W Pa3sBMTHA TYPHCTCKOH
HHIYCTPHH, BKIIOYad €€ HMCTOPHYECKHE KOPHH, KIIOWEBbIE 3Tanbi PasBHTHA H
BnuAHHe Ha obmecTBO W KynbTypy. Llenbio u pe3ynbTaToM OCBOEHHA NAHHOM
MUCLIMTUIHHLl ABNAETCA Yriy6neHHOe NOHHMaHHe MCTOPHYECKMX KOHTEKCTOB
(hOpMHPOBAHHSA TYpW3Ma, & TaKXKe CNOCODHOCTh aHanu3a H MPOTHO3MPOBAHHA
TeH/IeHIIMH B MHIYCTPHH HA OCHOBE ITPOLLIOro OnbiTa.

The discipline is aimed at studying the evolution and development of the
tourism industry, including its historical roots, key stages of development and
impact on society and culture. The purpose and result of mastering this discipline is
an in-depth understanding of the historical contexts of tourism formation, as well as
the ability to analyze and predict trends in the industry based on past experience.
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X anbiKapaibiK TYpPH3M
reorpaduscsl

I"'eorpadus
€3K[y HAPOTHOTO
TYpH3Ma

Geography of
International Tourism

Ilon  xanbikapanblK  TypH3MHIH  reorpaQHaiblK  acmekTiiepi  MeH
epeKIeniKTepiH 3epTTeiii. Bys NoH XanbikapanbiK TYPHCTIK arbIMAap/bl, ONAapALIH
ceBenTepi MeH canaapbiH TyciHy YIIiH reorpadus, JKOHOMHKA, JJleyMETTaHy KoHe
MoJleHHWeTTaHyllaH ansieFad OimiM Men opmicrepai Gipikripeni. ITomai oKy
HOTIKECIHIE CTYACHTTED TypH3MMEH GaliNaHbiCThl SJIEMHIH MaKpO®HIp/epiHiH
TYPHU3MHIH 9DTYpJi acmeKTiiiepi, COHbIH illiHle TypH3M reorpaQuachl, MACHH
KOHE QJISYMETTIK ocepliep, IKOHOMHKAIBIK aCMEKTIIEp KOHE OSKONOTHANBIK
Macenenepi Typansl 6iniM anajsl.

Jlucumnnuea wW3ydaeT reorpaduueckme  acrnekTel M OCOGEHHOCTH
MEKIYHapOIHOro TypH3Ma. JTa NUCHHMIUIHHA OOLeJHHAET 3HAHHA H METO/B M3
reorpauy, SKOHOMHKH, COLMOJNIOTMH H KYJAbTYPOJOIMH [ TNOHHMaHHA
Me3KIyHAPOIHEIX TYPHCTCKHX MOTOKOB, MX NMPHYMH H mocneacTsuit. B pesynsrate
W3yYeHHA [MCLMIUTHHBI CTYHEHTHI TONYYalOT 3HAHMA O Pa3jMHYHBIX ACMEKTax
TYpH3Ma, BKJIOYaA reorpaHi0 TYpH3Ma, KYJIbTYpPHbIE H COUHANBHBIC BJIHAHHA,
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9KOHOMHYECKHE AacTeKThl M 3KoNorudeckue npobieMsl MaKpOpErHOHOB MHDa,
CBA3AHHBIE C TYPH3IMOM.

The discipline studies geographical aspects and features of international
tourism. This discipline combines knowledge and methods from geography,
leconomics, sociology and culturology to understand international tourist flows,
their causes and consequences. As a result of studying the discipline, students gain
knowledge about various aspects of tourism, including the geography of tourism,
cultural and social influences, economic aspects and environmental problems of the
macro-regions of the world related to tourism.
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DKCKYPCHATAHY

JKCKYPCOBEACHHUE

Science of Excursioning

IloH TypHCTEp MEH IKepTiliKTi TYpPFbIHAapFa 3KCKYPCHANLIK KbI3MET
KOpCETYMiH  HEri3fiepid,  JKCKYPCHANBIK  MapIupyTThl,  3KCKYPCHAHBIH
TEXHONOTHANBIK KapTachiH MMEJarordKanbiK TaHBIMbIK-TapOHe npoueci petiHzae
KypacTsipyasl seprreiini. Kype Kasakcranma skckypcuansik icTin naiina 6omyst
MEH [aMybIHBIH TapHXH Ke3eHJIepiH, OJKCKYpPCHAHBIH (YHKUMANApE MeH
NPUHLMNTEPIH, OHrIMENey MeH KOpCeTyNiH oicTeMeNniK omiCTepiH alwajsl.
Bojamak MaMaHHLIH SKCKYpCHAJNap jkacay JKoHe OTKily cajachiHaarsl KaciOu
ojinaysiH KaIbINTACTHIPY NMOHIHIH MAKCAThl MEH HOTHIKECI.

JIHCUMIUIHHE H3Y4aeT OCHOBBI 3KCKYPCHOHHOrO 06CyMHBAHHA TYPHCTOB H
MECTHOrO HacejIeHH s, COCTABJIEHHE 3KCKYPCHOHHOTO MaplIpyTa, TEXHOJIOrHYeCKOH
KapThl 3KCKYPCHH KaK [E[arorH4eckoro Mo3HaBaTE/lbHO-BOCIIHTATENBHOIO
npouecca. Kypc pacKphiBaeT HCTOPHYECKHE 3Talbl BO3HHKHOBEHMA W Pa3BHTHA
okcKkypcHonHoro nena B Kasaxcranme, (yHKUHM H TIPHHLMIBI 3KCKYPCHH,
METOAWYECKHE TMpHEMbI paccka’a M nokasa. Llenb W pesynsTar AWCUMIUIMHBI
(popMHpoBaHua MpoecCHOHANLHOIO MbIILIEHHA Oyayluero cneudanucra B
0611acTH COCTABNEHHA U NPOBENEHHSA IKCKYPCHH.

The discipline studies the basics of excursion services for tourists and the
local population, the preparation of an excursion route, a technological map of the
excursion as a pedagogical cognitive and educational process. The course reveals
the historical stages of the emergence and development of the excursion business in
Kazakhstan, the functions and principles of the excursion, the methodological
techniques of the story and the show. The purpose and learning outcome of the
discipline if the formation of the professional thinking of a future specialist in the
field of drawing up and conducting excursions.
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TypHu3M MeHeDKMEHTI
MeHeKMEHT TYpH3Ma

Tourism Management

TMon TypHCTiK @HAIpiC cananaphbiH aHe TYPHCTIK KbI3METNEH alHaIbICATHIH
NepCoHANb! THiMai 6ackapyra bIKNas eTeTiH QMICTepiH, MPHHLMNTEP/IH, 6ackapy
omicTepiHiH, HBICAH/IAPbl MEH KYDA/IaPhIHbIH KHbIHTBITbIH seprreiini. [Monnin
IMaKcaThl MEH HOTHXECi TYpH3M HHLY CTPHACKIHbIH GapibiK cananapbiHa eHiMIi
GacIBLIBIK  Kacay apKbUIBl TYPHCTIK pecypcTapibie  Gapmsik  Typrepin
naiinanaHy IbiH KOFaphl THIMILTIriHE KON XeTkizyre GarsiTTanras.

Jlucumnnuna npeacraenseT cobolt miayuenue Bcell COBOKYNHOCTH METONOB,
MPHMHLIANOE, CMOCOGOB, YNpaBleHYeCKHX NpHEMOB, (OpM H CpEJACTB, KOTOphie
cnoco6eTByIOT 3(eKTHBHOMY yNpaB/IeHHIO cepamMi TYPHCTCKOrO NMPOH3BOACTBA
H MepPCOHANOM, 3aHATHIM ¢ chepe 0GCITyKHBAHHA TYPHCTCKOM JAesTenbHOCTH. Liens
M pe3yNbTAT JMCLMIUIHHBI HANpaB/ieH Ha HOCTHXEHHe BhICOKOH 3(Q(DEeKTHBHOCTH
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MCTIONBb30BAHUA BCEX BHAOB TYDPHCTCKHX PpECYPCOB, 4Yepe3 IpOAYKTHBHOE
PYKOBOJICTBO BCEMH cepaMH HHIYCTPHH TYpH3Ma.

The discipline is the study of the entire set of methods, principles, methods,
management techniques, forms and means that contribute to the effective
management of tourism production and personnel involved in the tourism service
sector. The purpose and learning outcome of the discipline is aimed at achieving
high efficiency in the use of all types of tourism resources, through the productive
management of all areas of the tourism industry.
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Typu3M MapKeTHHTI
MapKkeTHHT TypH3Ma

Tourism Marketing

Mo TypHCTEpHi TapTy K9HE TYPHCTIK KBI3METTEp MEH OHIMAEpAi HapbIKTa
KBUDKBITY TACIIAEPiH, MAPKETHHITIK CTPaTerHsapibl, MaKCaTThl ayaHTOPHAHBIH
KaXETTiMKTepi MeH KanaynapelH o3ipneynmi, O©ara cascaTbiH aHbIKTay/ibl,
MapKEeTHHITIK HayKaHAapbi a3ipney MeH inrepinetyni, 6penari Gackapyisl xkaHe
HMHIKAI  KypyAbl, TYPHCTIK KbI3METTepAi inrepineryge HMHHOBaUMANBIK
TeXHOJNOrHANApALl nNaiigananyasl 3eprreiii. MakcaThl MeH HOTHKECI TYPHCTIK
oHIMAEPAIH OH MMMIKIH Kypy canachiHia KaCiOH Ky3bIPeTTUIIKTI KanbINTacThipy
Gonbin Tabbinaasl.

JucuMninna H3yvaeT crnocoObl MPUBIEYEHHA TYPHCTOB H MNPOABHXEHHA
TYPUCTCKHX YCIYr M TNPONYKTOB Ha pbiHKe, pa3paboTKy MapKETHHIOBbIX
cTpareruii, notpebHOCTEH W NPEANOYTEHHH LENECBOH ayIMTOPHH, ONpEIENeHHE
LIEHOBOH MONHMTHKH, pa3paboTKy W MPOABHKEHHE MAPKETHHIOBBIX KaMIaHH,
yrpasieHse OpeHAOM H CO3aHHE HMMHIUKA, HCNO/IL30BAHHE HHHOBALMOHHBIX
TEXHOJIOTHH B NPOABHXKEHHH TypHCTCKHX ycnyr. Llenbio W pesynsTaToM ABASETCH
(popmupoBanse npodeccHOHANbHBIX KOMMETEeHUHA B 06nacTH  Cco3naBaHusA
MO3HTHBHOTO HMMUKA TYPHCTCKHX MPOAYKTOB.

The discipline studies ways to attract tourists and promote tourism services
and products on the market, develop marketing strategies, the needs and
preferences of the target audience, determine pricing policy, develop and promote
marketing campaigns, brand management and image creation, use of innovative
technologies in promoting tourism services. The purpose and leaming outcome is
the formation of professional competencies in the field of creating a positive image
of tourism products.
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Typu3mzeri norucTHka
JlorucTka B TYpH3ME

Logistics in tourism

IloH TYpHCTIK KBI3METTEri MaTepHANJLIK, aKMapaTThiK IKoHEe o%u:nin
aFrbIHAap/bl JKOcnapniay, «nrinngw, 6ackapy xoHe OHTaiHnaHALIpY ﬁou_ﬁa_u_:
seprreiini. Xanbikapaislk koHe ilKi TypH3MIeri JOrHCTHKAHBIH epeKIeNikTepi,
THIMII JIOTHCTHKANBIK Ti30eKTepli Kypy oMicTepi, COHAaH-aK JOTHCTHKAbIK
ynepicrepai Gackapyna 3aMaHayH UHQPABIK TEXHONOTHANApAbl  KOJMAAHY
MOcenieNepi  KapacThpbilajbl.MaKcaTsl MEH HOTHKECI TYPHCTIK KBI3METTi
IOrHCTHKANBIK CyHAeMeniey canachiua kocibn KyssiperTepai KansinracTeipy. By
MapUIpy TTap/bl THiMAI  YHBIMAACTHIPYFa, MIBIFBIHAADABI a3aiTyFa, TYPHCTIK
KBI3METTEPHIH CcarnachlH apTThipyFa KoHe TYTBIHYIIBINAPALIH KaHAFaTTaHybIH
KaMTaMachi3 eTyre MyMKinnik 6epeni.

JlucuMnnxHa HW3y4aeT MpOLECChl MIAHHPOBAHHS, OpraHH3aluy, yNpaBleHHA
W ONTHMH3ALMH MaTepHaNbHBIX, MH(OPMALMOHHLIX M CEPBHCHBIX MOTOKOB B
_dd:n._,:annxon NeATeNsHOCTH. PaccMaTpHBalOTCA  METOAbl  MOCTPOEHHA
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(GdeKTHBHBIX  JIOTHCTHYECKHX  LIernoYek, OCOOEHHOCTH  JIOTHCTHKH B
eXIyHApOXHOM H BHYTPEHHEM TYpH3Me, a TAkké NMPHMEHEHHE COBPEMEHHBIX
A(pPOBEIX TEXHOIOTHI 7if YIpaBlIeHHs JIOTHCTHIECKAMH npoueccamu. Llensio |
NMBTATOM  JHCLHIUIMHEL  sBnsfercs (opMHpOBaHHE NPOdecCHOHAIBHBIX
OMIIETEHIIH B 00JacTH JIOTHCTHYECKOIO CONPOBOXKIEHHA TYPHCTCKOM
nesTeNnbHOCTH, obecneunBalomux 3(QeKTHBHYI0 OpPTaHHW3aLMI0 MapIpyToB,
[MHHHMH3AIMIO H3JSPXKEK, [MOBLINICHHE KayecTBa TYPHCTCKHX YCIYyr H
YAOBJIETBOPEHHOCTH KIIHEHTOB.
The discipline explores the processes of planning, organizing, managing, and
optimizing material, informational, and service flows in tourism activities. It
lexamines methods for building efficient logistics chains, the specifics of logistics in
linternational and domestic tourism, as well as the application of modern digital
technologies in managing logistics processes.
The purpose and outcome of the course is to develop professional
competencies in the field of logistical support for tourism activities, ensuring the
effective organization of routes, cost minimization, improved quality of tourist
Iservices, and increased customer satisfaction.

25 [flcaym Mypachl XxoHe
Typkicran

|Hacnenwe ficaBu u
TypkecTan

'Yasawi’s Legacy and
Turkestan

Kypc Koxa Axmer ScayupiH TapHXH-MOJAEHH JKOHE NiHH MYPAcChiH, OHBIH
TYPKi ®pKeHHeTiHiH KaJbiNTacybl MEH JaMybIHA BIKNANBIH KapacTsipagbl. Bimim
aNymbUIap TYPKi XalsIKTAPHIHBIH, 9NEM/iK TAPHXTAFRl peJliH 3epielel, TAPHXH
MOTiHIEp MeH MoJeHH ecKepTKimTepii TyciHAipy XoHe Tanmay NaFIbLIapBIH
meHrepeni. TypKiCTAaHHBIH pyXaHH JKoHE MoJEHH OPTANBIK peTiHAEri TapHXH
MaHBI3bl, OHBIH TYPHCTIK oleyeTi MEH TapHXH-MOJCHH MYpaHHl Ccakray,
HACHXATTay Macelieiepi Ta/IKbUIaHANBI.

Kypc nocBimgH HCTOPHKO-KYJIbTYPHOMY H PEJIATHO3HOMY HACIHEIHI0 XOMKH
Axwmena SlcaBH, ero BIHAHHIO HAa CTAHOBJICHHE H pasBHTHE TIOPKCKoi
mBmmBanud. Obydalomuecs H3YJaloT poib TIOPKCKHX HapoIoB B MHPOBOH
HCTOPHH, OCBaMBAIOT HABBIKH HHTEPIPETALHH 1 aHANH3a HCTOPHYECKHX TEKCTOB H
NaMATHAKOB Ky/bTyphl. Ocofoe BHHMaHHE YAENIeTcs HCTOPHIECKOMY 3HAYEHHIO
TypkecTaHa Kak [AYXOBHOTO H KyJbTYPHOTO LEHTpa, €ro TYPHCTHYECKOMY
NOTEHUHANY, a Takke BONPOCAM COXPaHEHHA M TMONYJAPH3ALUMH HCTOPHKO-
KY/IETYPHOTO HACJIE[HA.

The course is dedicated to the historical, cultural and religious heritage of
Khoja Ahmed Yasawi, his influence on the formation and development of the
Turkic civilization. Students study the role of the Turkic peoples in world history,
master the skills of interpretation and analysis of historical texts and cultural
imonuments. Special attention is paid to the historical significance of Turkestan as a
WﬂEEm_ and cultural center, its tourist potential, as well as issues of preservation
d popularization of historical and cultural heritage.
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26 [Minor 1

Binim Gepy Garmapmamacel aacerana KOO crynentrepre KochiMma 6inim
Gepyxai Tapmayabl yeeiHAmE - Minor. Minor 1-mii KyperaH keifin KocsiMma GimiM
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Oepy OarnapnamanapblHBIH KaTalOTbIHAH TAaHJalajibl JKoHE SpKaiChiChl 5 KpeauT
KenemiHaeri 2 TMOHHEH Typajbl, op TYPAi MSHMIK cananapja KOckiMIna Kacibu
KY3bIPETTUNIKTEPAI KANBINTACTHIPYFa MyMKiHIIK Gepeni.

B pamkax obpazoparenbHO# MporpaMMbl By3 NpejuiaraeT CTyA€HTaM BoibpaTs

nononHuTensHoe o6pazosanue-Minor. Minor eiGHpaercs W3 Karanora nporpamm
HOTIONIHUTENIBHOr0 06pa3zosanHus nocie 1-ro Kypca 4 COCTOMT M3 2 MPEJMETOB M0 5
KpPENWTOB  KakJafd, 4TO  Mo3BojideT  (jopMHUpOBaTh  AOMONHWTENBLHbIE
npo)eCCHOHANBHBIE KOMMETEHIIHHA B Pa3IHYHBIX MPeJAMETHBIX obnacTax.
As part of the educational program, the university offers students to choose
additional education-Minor. Minor is selected from the catalog of additional
education programs after the Ist year and consists of 2 subjects of 5 credits each,
which allows you to form additional professional competencies in various subject
areas.
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Minor 2

Binim Gepy Garpmapnamacel asceiHpa KOO cryneHTTepre Kochimiua Gimim
Oepyni TaHmayasl yceiHaakl - Minor. Minor 1-mi KypctaH KeifiH koceiMiua Oimim
Gepy GarnapiamanapbiHBIH KaTalNOTbIHAH TaHIANaikl KIHE OPKaMCBICH 5 KPEIHT
KeneMinjeri 2 TMoHHEH Typaibl, ap TYPHi MOHMIK canamapia KOckiMINa kacibu
KY3BIPETTLUTIKTEP/i KanbINTacThipyFa MyMKiHAIIK Oepeni.

B pamkax obpa3oeatenbHoil mporpaMMBl By3 NpejinaraeT CTyAeHTaMm BbiGpaTh
nononuuTeNnsHoe obpasopanue-Minor. Minor BbiGHpaeTcs W3 Katanora nporpamMm
IONONHHTENLHOTO 06pazoBaHus nocie |-ro Kypca ¥ COCTOMT U3 2 NPEIMETOB No 5
KPEIMTOR  Kaxk/Jad, 4To  no3ponser  (OpMHpOBaThE  JOMONHHTENLHbIE
npohecCHOHANBHEIE KOMNETEHIIHK B Pa3IHYHBIX NPEJAMETHBIX 061acTax.

As part of the educational program, the university offers students to choose
additional education-Minor. Minor is selected from the catalog of additional
education programs after the 1st year and consists of 2 subjects of 5 credits each,
which allows you to form additional professional competencies in various subject
areas.
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I'eHepaTHBTI #KacaHIbi
HHTEJLIEKT ¥IHE OHBI

TYPH3M/IE KONAaHY

["eHepaTUBHBIH

i

EKT M ero
NPHMEHEHHE B TYPH3ME
Generative artificial

intelligence and its
fapplication in tourism

Ilon TypH3M/le KacaH/Ibl HHTEJLIEKTTI KOJIIaHy AblH HHHOBALMANILIK 9AiCTEPiH
KapacThlpajbl JKOHE IEHEpaTHBTI NPHHLMNTEPAI KOHE OHBIH IKEKeNeHAIpinreH
Typuctik Toxipubenepai xypynarsi, Gu3Hec-mpouectepsi OHralnaHALIPYHarsl
KOHE CcasxaTUIbLIapMEH ©3apa OpeKeTTeCyll KaKcapTy YUIH HHTEPaKTHBTI
Kypaljiapasl 23ipneyaeri peini 3eprreiini. ITonni urepyniH HaTHXKEC] reHepaTHBTI

Typansl OimiMAi HakThl CHeHapuiilepre KOJJaHa OTHIPHIN, MPAKTHKANBIK
3eprTeynep Kyprisy OGoiibiHma GiniM xyiecin kansinracTeipy Gonbin Tabbinamsl,
Oyn  paraeiapasl JaMBITyFa, OChl canaHelH Oonmamak MaHcaObl  ymiH
'TEXHOJNIOTHAHBIH aeyeTiH Oaranayra mymkinaik Gepeni.

JMCUMIIMHA paccMaTpUBAaeT HHHOBAIIHOHHbIE METOBI HeToNb30Banns MU B
TypH3Me W H3ydYaeT NpHHUMNLI reHepaTHBHoro MM, ero poms B cospannu
NEPCOHANTHINPOBAHHBIX TYPHCTCKHX OMLITOB, ONTHMH3AIlMA GH3HEC-NPOLIECCOB H
pa3paboTke MHTEPAKTHBHLIX WHCTPYMEHTOB /Ul YJTyYIIEHHA B3aHMONEHCTBHA C
myTellecTBEHHHKaMH.  Pe3ynsTaToM  OCBOEHHMA  JMCLMIUIMHBI  ABIIAETCA
(hOpMHPOBAHHE CHCTEMBbI 3HaAHWH M0 NMPOBEACHHIO MPAKTHYECKHX MCCIENOBaHHH,
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NMpHMEHAA 3HaHHWA O reHepaTHBHOM MM K peanbHBIM CLEHApHAM, YTO MO3BOJIHT
pasBHBaTh HABLIKW, OLEHHTH MOTEHUMan TexHonmoruu ana Oymymelt kapbepb
HOM OTpaciiu.

The discipline considers innovative methods of using Al in tourism and
studies the principles of generative Al, its role in creating personalized travel
xperiences, optimizing business processes and developing interactive tools to
improve interaction with travelers. The result of mastering the discipline is the
formation of a knowledge system for conducting practical research, applying
knowledge about generative Al to real-world scenarios, which will allow you to
develop skills, assess the potential of technology for a future career in this industry.
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OHIIpiCTIK NpaKkTHKa

[TpousBoacTBeHHAas
NpaKTHKa

Industrial Practice

Onaipictik npakThka 6iniM anywsap ymwid 2 KypeTa eTKizine/l xoHe ochl
6iniMm Oepy OGarmapnamacel Oo¥BIHIIAZ Kafipiap fAaspiay/ibl Ky3ere achlpaThiH
wbiFapyiubl MekTenke Gekitinemi. OHAipicTik MpakTHKaHLIH MakcaThl - Gackapy
KbI3METI MEH MEHIIK HBICAHBI OpTYpNi, THICTI MaMaHIbIKKa He, KakeTTi
MaTepHaIiblK-TeXHHKanblK ~ OGazameH, abablKrapMeH  KOHE  aKNapaTThiK
'TEXHONOTHANAPMEH KaMTaMachl3 eTiireH, eHOeK KoHe Kayincislik epexenepi
cakrayra Keninik 6epetin Mekemenep MeH yiisiMaapaa 6iniMai 6ekity.
IpoH3BOACTBEHHASA MpakTHKa MPOBOAHMTCA Ha 2 Kypce A o0ydalomuxcs M
3aKpEIACTCA 3a BhIMyCKalolled IIKOJOH, KOTOpas OCYIUECTBJACT MOATNOTOBKY
Kagpos no fAaHHoW of6pasopatensHoif mnporpamme. Llens npou3BoncTBeHHOH
NpaKTUKH — JOTHYECKH 3aBEPUINTH Mpoliecc (GopMHUPOBaHHA MPO{ECCHOHANBHBIX
KOMIMETEHIHH B YUPEKAEHHMAX M OPraHH3alMiX, WMeIOIHX painuuHyio cepy
lynpaBieHYecKod AeATeNbHOCTH M (GOpMbI COOCTBEHHOCTH, COOTBETCTBYIOLIEH
cnelHalbHOCTH, obecnedenHoN HeoOX0nUMOH MaTepHalbHO-TEXHHYECKOH Da3oi,
obopynosanueM W  HHOOPMALMOHHBIMH  TEXHONOTHAMM, TIAPAHTHPYIOLIHX
cobuoaeHHe MpaBui TPyAa ¥ TEXHHKH 6€30MacHOCTH.

Industrial practice is conducted in the 2nd year for students and is assigned to
the specialists training school, which provides training for this educational
program. The purpose of industrial practice is to consolidate knowledge in
institutions and organizations with different spheres of management activities and
forms of ownership, corresponding to the specialty, provided with the necessary
'material and technical base, equipment and information technologies that guarantee
compliance with labor and safety regulations.
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TypusMAi KYKBIKTBIK
PETTCY

[[TpaBoBOE
pETy/IHpOBaHHE
TypH3Ma

Legal Regulation of
Tourism

IToB Typu3M canachlHAaFbl KbI3METTi YHBIMIACTBIPY MEH XKY3€re achipy/abiH
KYKBIKTBIK HBICAHINADBIH JKOHE TYPH3M HHIYCTPMACHIHBIH JKeKelereH Kimi
JylenepiH KYKBIKTHIK perTey epekwenikrepin amansl. Kype Kasakcran
PecriyGnuKkachiia JkoHE INETENAE TYPHIMHIH KabiNTacy TapHXsl, Ka3ipri
karfalbl JKoHe KyKBIKTBIK KAMTaMachiz eTyAi JaMbITy MYMKIHIIKTepi Typassl
KylieneHreH MoniMeTTepAl  yChiHambl. TypH3M  KOHE  KOHAKKaMIbUIBIK
canachlHIarbl MEMIIEKEeTTIK peTTey KaruaaTTaphl MEH XalbiKapaiblK KYKBIK
HOpMasaphl Typaisl TYCiHIK KaNbINTacTHIPAIb.

JIMCUHMIUIHHA pacKphiBaeT MpaBoBbie (JOPMLI OPraHU3allHH H OCYIIECTRICHHA
esTeNbHOCTH B cepe TypuamMa H 0cOOEHHOCTH INPaBOBOIO pEry/lMpOBaHHA
OTHENBHBIX  MOJACHCTEM  MHAYCTpHM  Typusma. Kypc  npenoctaBiser
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CHCTeMAaTH3IMPOBaHHbIE CBeIEHHA 00 HCTOPHH CTAHOBNIEHMS, COBPEMEHHOM
COCTOAHHH H BO3MOXHOCTAX PpasBHTHA [IPaBOBOIo obecneuenns TypuiMa B
Pecrny6nuke KazaxcraH u 3a pybesxkom. QopMHpyeT NpecTaBieHHe O NPHHLIANAX
rocy1apCTBEHHOTO peryjHpOBaHHA W HOPMaX MEXIyHapOAHOro npasa B chepe
TYpH3Ma H FOCTENPHHMCTRA.

The discipline reveals the legal forms of organization and implementation of
activities in the field of tourism and the peculiarities of legal regulation of
individual subsystems of the tourism industry. The course provides systematic
information about the history of the formation, the current state and opportunities
for the development of legal support for tourism in the Republic of Kazakhstan and
abroad, forms an idea of the principles of state regulation and the norms of
international law in the field of tourism and hospitality.

31

TypuamM
HH{(PaKYPbLILIMBI

Huppactpyktypa
TYpH3Ma

Tourism Infrastructure

IMon Typuctik uHpaKypeUILIMIL KYpyrd, KOJJayra 3K9HE jKakcapryfa
GaiinaHbiCThl TYPH3M HH(PaKypLUIBIMBIHEIH Oapiblk Kypamiac OenikrepiH,
COHBIH iliHAE Kenik »Ky#HesepiH, OpHANacThipy/bl, KOFAMBIK KbI3METTEPAI,
KOPIKTI sepiepli xaHe canaibl TyYPH3M HHIYCTPHACHIH KalbINTACTHIPY, HAMBITY
oHe JKeTLIAIpY YWiH KaxeTTi Kayinciznik mapanapbiH 3epTTeral, Makcatel MeH
HOTHKECI TYPHCTIK OOBEKTiIEp MEH KBI3SMETTEPMiH KYMBICHIH KYpYy KoHe
JKakcapTy obarapbiH a3ipiey OolibiHmIa KocibH Ky3bIpeTTepili KajiblNTacThipy
Bonsin Tabbinaasi

JHcumniMHa H3y4aeT BCE COCTABIAOUIME MH(PAcTPYKTYyphl TypH3Ma,
CBA3AHHBIE C CO3JaHHEM, TNOJIepXKaHHeM W YIYUIIEHHEM TYPHCTCKOH
UH(PACTPYKTYphl,  BKIOYAs  TPAHCMOPTHbIE  CHCTEMbl,  pa3MelieHHe,
OGIIECTBEHHBIE CEPBHCHI, [OCTONPHMEYATENBHOCTH MW Mephl 6e30MacHOCTH,
HeoOXxomumbie A (OPMHPOBAHHA, pa3sBHTHA H  COBEPILEHCTBOBAHHA
Ka4yeCTBEHHOW WHAYCTpHH TypWiMa. Llensio M pesynbTatoM ABJSETCHA
(opMupoBaHHe NpodecCHOHANBHLIX KOMIMETeHUMH no paspaboTke MPOEKTOB
CO3MaHMA M YiydlueHHs paboThl TYPHCTCKHX OOBEKTOB M yCITyr

The discipline studies all components of the tourism infrastructure associated
with the creation, maintenance and improvement of tourism infrastructure,

including transport systems, accommodation, public services, attractions and
security measures necessary for the formation, development and improvement of a
quality tourism industry. The purpose and learning outcome is the formation of
professional competencies for the development of projects for the creation and
improvement of tourist facilities and services.
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OHaipicTiK MpaKkTHKa

[Tpon3apoacTRe HHAA
(MPaKTHKa

Industrial Practice

Omnpipictik npakThka GiniM amymbiiap ymiH 3 KypcTa eTkiliesi xkoHe OChl
Giniv Oepy Oarpmapnamacel GofibiHINa kajgpnap Aasphayfbl XYy3ere achbIpaThiH
WbiFapyInsl  MekTenke OekiTinemi. OHMIPICTIK NpPakTHKAHBIK MAaKCaThl -
CTyAEHTTEpAIH OKy mpouecinae anraH Ginimaepin GekiTy aoHe opTypii MeHUIK

HEICAHBIHNAFG TYPH3M HHIYCTPHACH! MeH KOHAKKaMMBIIBIKTLIH OpTYpHi
KaCinOpBIHAAPIHAA KYMBIC iCTey JaFAbiNapbiH MEHTepy: MEMIIEKETTIK opraniap,
KOFaMIBIK YHBIMAAp MEH KaybIMAAcTBIKTap, KeKe KOMMaHMAnap; CaHaToOpHi-
KYpOPTTBIK 9HE CaybIKTHIpY MEKeMenepi; opTa KocinTik oKy Mekemenepi MeH
opTaisikTapsl; Gencenai Typu3MHiH Oananap MeH jacecmipiMIep jKoHe jkacTap
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OpTa/IBIKTapPhI.
INpou3BOACTBEHHAA MMPaKTHKA MPOBOAMTCA Ha 3 Kypce na ofydaiommxca U
3aKpemiAeTca 3a BHIMYCKAIOWEH WIKOIOH, KOTOpas OCYIIECTBJIAET MOATOTOBKY
kafpoB no JnaHHOM o6pazoparensHolt mporpamme. llens npou3BOACTBEHHOH
MpakTHKH — 3aKperUieHHe KOMIMeTeHUuH, nonyyeHHbiX ofydalommuMuca B
npouecce o0yuyeHHA W nNpuHOOpeTeHHEe HaBeIKOB paboThl B pasiiHYHBIX
NPEANpHATHAX WHAYCTPHH TYpH3Ma H TOCTENPHHMCTBA padIHyHOH (opMbl
coOCTBEHHOCTH: TOCYNAapCTBEHHLIE OpraHbl, OOLIECTBEHHbIE OPraHH3aLMKH H
ACCOLMALMHA, YacTHBIE KOMIMAHHWH, CAHaTOPHO-KYPOPTHBIE W O3[NOPOBHTENbLHLIE
'YUpeKAEHHA; CPelHHe NpodeccHOHANbHbIE Y4eOHbIE YYPEHKIEHHA M LEHTPBI;
IETCKO-IOHOIIECKHE M MOJIOJIEKHBIE LIEHTPhI AKTHBHOIO TYPH3Ma.

Industrial practice is conducted in the 3rd year for students and is assigned to
the specialist training school, which provides training for this educational
program. The purpose of the internship is to consolidate the knowledge gained by
students in the course of training and to acquire skills in various enterprises of the
tourism and hospitality industry of various forms of ownership: government
agencies, public organizations and associations, private companies; sanatorium
and wellness institutions; secondary vocational educational institutions and
centers; youth and youth centers of active tourism.

HWpPOBadA HHAYCTPHA

OpTYp/li acnekTifiepiH TepeH TYCiHY,CEPBHCTIK Kbi3MeT GOMBIHINA TYPHCTIK
pecypcrapra KakeTTumikTi Garanam, Tanzay, KacibM marasuiapabl JaMbITy JKaHE

33 [TypH3Meri FbUIBIMH- Tlon Typusmueri FbUIbIMH 3epTTeyJiepai yisiMpacteipy Macenenepin | Bell | KK X
3epTTeYy Kbi3MeTi KapacThipaabl. KypcThiH 3epTrey MakcarTrapsl MeH Mingertepin weury ywin | T[T | BK
aknmapatThl i3gey, Kylieney, cakray, eHaey KoHe Tanjay OoMbiHma Kasipri PD uc
Hayuno- 3aMaHrbl TEXHONOrHANapAbl KojaaHy Kypangaphbl 60iibiHIIa 3epTTey Macenenepid
uceneopartenbekas mienryiiH  opTypni Tocinzepid amanst. ITonai oky OapeichiHa TypH3mAeri
e TeNnbHOCTL B 3aMaHayH FhUIBLIMABI aMbITY/IbIH NEPCIeKTHBANAPh! MEH HHHOBALIWANAPE! TYPabl
TYPH3ME TYCIHIK KanblnTacaisl.
JlucuMnimMHa  paccMaTpHBaeT — BOMPOCHI  OpPraHW3alliH  Hay4YHBIX
Research Activities in WccnenoBaHuil B TypusMe. Kypc packpbiBaeT pasjiHYHBIE MMOAXO[bI K PELICHHIO
Tourism HCCIeI0BATENILCKHMX 3a/a4 10 CPe/ICTBaM NPHMEHEHHA COBPEMEHHBIX TEXHOJOTHH
1O MOMCKY, CHCTEMATH3ALIMH, XpaHeH!Io, 00paboTKH W aHaNH3y HHQOPMALHK A
HIeHHsi TOCTABNEHHBIX Henedl W 3alad HMccnaenopaHusa. B xojge wu3yueHua
m”E_EuEE tdopMupyeTca MpeAcTaBleHHe O TNepCHeKTHBaX M HMHHOBALHAX
BUTHsI COBPEMEHHOH HAyKH B TypH3Me.
The discipline deals with the organization of scientific research in tourism.
The course reveals various approaches to solving research problems by means of
using modern technologies to search, systematize, store, process and analyze
information to achieve the goals and objectives of the study. In the course of
studying the discipline, an idea is formed about the prospects and innovations in the
development of modern science in tourism.
34 [Onemmix Ton aneMik KOHAKKAWTBUILIK HHAYCTPHACHIHBIH TapuxH 6imiM Heriznepin, [ Bell | JKK
KOHAKKaMIBLUIBIK KbI3MET KOpCeTy epeKmeNikTepi MeH Maocenenepin kapacteipamel. Byn mommi | IIJI | BK
HHYCTPHACH HrepydiH MakcaThl MEH HOTHXKeCi QMIeMIiK KOHAaKKaiIBUIBIK MHIYCTPHACHIHBIH | PD ucC
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roCTENpHHMCTBA

The global hospitality
industry

ochl ceprinai canana TabbICThl MaHCanKa AaibiH Gomy Gombin Tabbinans.

JMCUMIIMHG pacCMaTPHBAeT OCHOBbI WCTOPHYECKHX 3HaHHi MHPOBOH
MHIYCTPHH TOCTENPHHMCTBA, OCOGEHHOCTH W NMpoGNEMBI MPEOCTABNEHHS YCIYT.
Llensio ¥ pe3ynisTaTOM OCBOGHHMA JaHHOW [MCLIMIUIHHbLI ABJISAETCA rimy6okoe
MOHMMaHHE Pa3IHYHbLIX aCTIEKTOB MHPOBO HHIYCTPHH rOCTENPHUMCTEA, OLIEHKa H
aHanu3 NOTpeGHOCTH B TYPHCTCKHX pecypcax MO CEPBMCHOMY 00CIyKHBaHHIO,
pa3BHTHE NMPO(ECCHOHANBHBIX HABBIKOB M FOTOBHOCTB K YCHEIIHOH Kapbepe B 3T0H
nMHAMHYHO# chepe. .

The discipline considers the basics of historical knowledge of the global
hospitality industry, the features and problems of providing services. The purpose
and result of mastering this discipline is a deep understanding of various aspects of
the global hospitality industry, assessment and analysis of the need for tourist
service resources, development of professional skills and readiness for a successful
career in this dynamic field.

TypaKThl TYPH3IM
YCTORYHBBIA TYPH3M

Sustainable tourism

[lon Tabury ’koHe MOSJEHH peCcypcTapilbl  caKrayra, IKEprimiKTi
KayBbIMIACTBIKTAP/bl KYPMETTEYre oHe KOpIaraH opTara Tepic acepai asaityra
BIKMAJ €TETIH TypH3MAi [AaMbITY ajicTepi MeH CTpaTerHAliapblH 3epTTeyre
GarsiTTanFad. Ochbl ToHAI HMrepyAiH MaKcaThi MEH HATHXECI CTYJEHTTEpAiH
Typusmaeri TypakThl [aMy KarHAaTTapblH TYCiHYiH »oHE Onapibl TYpaKThl
TypHcTik ©HIMEepAi Kypy KoHe TyPHCTIK KocinmopbiHmapast Oackapy YUl
npakTHkaga KonjaHa 6inyin KanemracTsipy 6onbin Tabeinansl.

Jlucuunnuea HanpapieHa HAa M3yueHHe METOJIOB M CTpareruil passuThs

TypH3Ma, KOTOpble CrOcOOGCTBYIOT COXPaHeHMIO TPHPOAHBIX M KYJNbTYPHBIX
PECYPCOB, YBAKEHHIO MECTHRIX COOOIIECTE H CHHKEHHIO HEraTHBHOIO BO3JICHCTBH
Ha OKpYaiouylo cpeay. Llensio H pe3ynbTaToM OCBOEHHMA AaHHOH JMCLMILIH
aBnAeTcA (OPMUPOBAHME Yy CTYJIEHTOB TOHHMaHHA TPHHUMIIOB YCTOHYHBOD
pa3sBHTHA B TYpPH3ME W YMEHHs NPHMEHATL HX HA MDAKTHKE JUIA CO3JaHH
'YCTOWYHMBBIX TYPHCTCKHX MPOMYKTOR H YNPAB/CHHS TYPHCTCKMMH NPEANPHATHAMH.
The discipline is aimed at studying methods and strategies for touris
development that contribute to the conservation of natural and cultural resources
respect for local communities and reduce negative environmental impacts. Th
purpose and result of mastering this discipline is to form students' understanding o
the principles of sustainable development in tourism and the ability to apply them in
practice to create sustainable tourism products and manage tourism enterprises.
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Typuamperi 6u3Hec-
bikocTiapiay

bu3Hec-TIaHHpOBaHHE
B TYpH3IME

Business Planning in
Tourism

IloH TypwsMm canachiHAarbl OM3HEC-HIEAHBI, OHBIH KapXBUILIK JKaHE
SKOHOMHKAIBIK OpBIHABUIGIFBIH, COHOal-aKk OHBl iCKE achipy CTPAaTerHAchiH
cunaTTalTeiH GH3Hec-KocmapAbl 23ipiney MpoueciH KapacTeipaabl. HapeikTsl
lepTTeyAi KYPrisydiH MaKcaThl MeH HOTIDKECi, oMeyeTTi KIMEHTTepAiH
KaXKeTTLNIKTEpi MeH KyTynepiH aHbIKTay, Gocexenectepai 3epTrey xkoHe GHIHECTIH
ocyi MeH naMy MyMKiHmikTepin Garanay. AJbIHFAH MoNiMETTep Herisinie eHiMi
HAPBIKTA JKBULKLITY CTPATErHACH! Xacanajbl.

JIMCLIMIUTHHA PACCMATPHBAET MpoLecc paspaboTkH OM3HEC-IUIaHa, KOTOPbIH
ommchiBaeT OM3HEC-MAEIO B Cepe TypH3Ma, ee (PMHAHCOBYIO M IKOHOMHYECKYIO

locymecTBumocTs, a Takke crpaterdio ee peanusauuu. Llenbio W pe3y/bTaToM
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o0ydeHus sBIfAeTCA NPOBENCHHA HCCIACAOBAHHA  DPHIHKA, ONpemeNeHus

oTpe6HOCTEH B OXHAAHHS MOTEHIHANLHLIX KIHEHTOB, H3yYeHHE KOHKYPEHTOB H
OLIEHATh BO3MOXKHOCTH pocTa M passuTHS Om3Heca. Ha OCHOBe moOJydeHHBIX
NaHHBIX pa3pabaTeiBaeTCs CTPAaTerns NPOIBIDKEHHSA NPOAYKTA HA PHIHKE.

The discipline considers the process of developing a business plan that
describes a business idea in the field of tourism, its financial and economic
feasibility, as well as its implementation strategy. The purpose and learning
outcome of the training is to conduct market research, identify the needs and
expectations of potential customers, study competitors and evaluate business
growth and development opportunities. Based on the data obtained, a product
romotion strategy is developed on the market.
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Typusmneri HR
HR B TypH3ME

HR in tourism

Tlon TypHu3M canachiHIAFsI aaM PecypcTaphii THIMAI Gackapymsl, onapisl
rpauMsiay XoHe BIHTANAHIBIPY MPOLECTepiH, KIHEHTTEPHi TApTY[Asl JXKOoHE
mwi HHIYCTPHACHIHAAFEI KYMBIC icTen TypraH YiBIMIapIblH MakcaTTapbiHa
JKeTKi3y  MyJseciHme  oONapiblH  AJaNfbIifbIH  KAIBINTACTHIPYbI,
TYTHIHYIBUIAPFA KbI3MET KOPCeTy CamacklH apTThipyasl sepaeneiini. Makcarst
MEH HOTHXKeCi - CTyJeHTTepre Kaipiapisl ipikTey MeH anjaynbil (opmanapsl
MeH oicTepiH yiipery, MaHCANTHl XOCHapnay oHe TYPH3M HHIYCTPHACHIHBIH
DKeTeKIIli KaipNaphIHbIH Pe3epBiH KAMBINTACTHPY GONLI Tabbinamb!.
Jucummnuea w3ydaer 3(dexrHBHOE  ynmpaBlieHHE — YEJOBEYECKHMH
pecypcaMH B cepe TypH3Ma, NMPOLECCHl HX HMHTErpPallHH H CTHMYJIHPOBAaHHS,
TpHBJIEYCHAE KIHEHTOB H (OpMHpOBaHHE HX JIOANBHOCTH B HHTEpecax
MOCTHOKEHHMA menedl JAeHCTBYIOIMMX OpraHH3auHd B HHAYCTPHH TypH3Ma,

MoBBIMIEHHE KadecTsa oOcimymuBanua notpeOmrenel. Llensio H pesynsraToM
etcs oOyueHus cTyaeHToB (opMam W MeTofaM oTOOpa H HaiiMa mepcoHana,
BAHMIO Kapbephl H (POPMHPOBAHHIO pPe3€PBA PYKOBOJAIHX KaJpoB

CTPHH TYpH3Ma.
The discipline studies effective management of human resources in the field
f tourism, the processes of their integration and stimulation, attracting customers
d forming their loyalty in order to achieve the goals of existing organizations in
the tourism industry, improving the quality of customer service. The goal and
ﬁﬂmzm outcome of the discipline is to teach students the forms and methods of

staff selection and recruitment, career planning and the formation of a reserve of
ior personnel in the tourism industry.
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Typusmzeri wapibK
OpoHzay

Ludposoe
OpOHHpOBaHHE B

‘.Jamu!n

Digital booking in
tourism

Ton 3amasayu mHQPIBIK TEXHONOTHANApAbl malijaaHa OTHIPHIN, TYPHCTIK
[KeisMeTTepni OpoHmaynsl aBTOMATTAHIBIPY JKoHe THiMAl Gackapy mponecTepiH
seprreiini. Makcatsl MeH HoTIKeci cTymenTrepre mHQpPUBIK Opommay
bkylienepiMeH  JKyMBIC icTey HerisnepiH yiHpery, onapIblH  TYPHCTIK
mozamm:n.nmnﬁﬁ THIMALTIriHE ocepiH Tanmay, COHAali-aK KIMeHTTepAi TapTy

oHE TYPHCTIK Kbi3MeTTepZi GpoHzay koHe TaHiay NpOLEciHIEe ONapFa Kbi3MET

@PCETY/IH BIHFAIUIBUIBIFEIH KAMTAMACKI3 €Ty YIIiH 3aMaHayH TeXHOJOrHsapibl

nalifanaiy JarabUIaphie JaMBITy Oomsin Tabbumais!.

JIMCHMIUIMHA H3y4aeT Npouecchl asToMaTH3anmu H  3(dexTHBHOTO
eHHs OpDOHHpOBAHHEM TYPHCICKHX YCIYT C  HCTIOJIb30BAHHEM
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ICOBpEMEHHBIX LUM(POBBIX TEXHONOrHA. LIENBIO M pPE3ynbTaTOM AMCUHMILTHHBI
sBaseTcs OOYYeHHe CTYNEHTOB OcHOBaM paboThl ¢ UHW(POBBIMH CHCTEMaMH
(6pOHMpOBaHMSA, aHANH3Y HX BIHAHHA Ha YQQEKTHBHOCTL TYPHCTCKHX KOMNaHHI,
a TaioKe JOPMHPOBAHHIO HABBIKOB HCIIONbL30BAHHA COBPEMEHHBIX TEXHONOTHH Ans
pHB/EYEHHs KIHEHTOB H obecneuenns yaobeTea HX obCimyxHBaHHA B Mpolecce
6poHHpOBaHKA H BbIGOPA TYPHCTCKHX YCITYT.

The discipline studies the processes of automation and effective management
of booking of tourist services using modern digital technologies. The purpose and
result of the course is to teach students the basics of working with digital booking
systems, analyzing their impact on the efficiency of tourist companies, as well as
developing skills in using modern technologies to attract customers and ensure the
convenience of their service in the process of booking and choosing
tourist services.
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Typusmaeri
KacinkepJik

[IpeanpuHAMATENLCTBO

B TypH3Me

Entrepreneurship in
tourism

[loH WHHOBAUMANBIK CTpaTerusnapibl, UHQPILIK TEXHONOTHANADALI XKOHE
hkaHa Gu3Hec yATiepiH KOca aifaHia, TYPUCTIK GH3HECTI KYpYy MEH JaMbITyIbIH
3amaHayM TOCUIJEpiH 3epTTeyre OarbITTanFaH. [MoHHiH MaKkcathl OiniM
anymsinapra Gu3HecTi JKYprisy, CTpPaTerwaiblK ocCrapiay »MX9HE HapbIKTBIK
MymkingikTepai Garanay GoibiHIIa NMPAKTHKAIBIK Narfibiiap/bl KalbITacThpy,
Gy1 onap/bl Kacibn Kei3MeTTe anFan GiniMaepiH THIMAI KONJaHYTa KIHE TypH3M
canachlHjla HHHOBALMANBIK 0basap MeH wemimMaep a3ipaeyre MyMKinaik 6epeai.
JIMCUMIUIMHA, HAMpPABACHHAA HAa MCCIEJOBAHHE COBPEMEHHBIX MOJAXOIOB K
CO3NAHMIO M Pa3BHTHIO TypHCTH4eckoro Om3Heca, BK/IIOYas HWHHOBALMOHHbIE
cTpateruy, UH(GPOBbIE TEXHONOTHH H HOBBIE Gu3HEC-MoeNH. Lleb AMCUHILTHHLI
JakmouaeTca B GOpMHPOBAHHH Y 0By4alomMXcs MPaKTHYECKHX HABBIKOB BENCHHUA
Gu3Heca, CTPATErHYecKOro MIAHHPOBAHUA W aHATH3a PHIHOYHBIX BOIMOXHOCTEH,
4yto NO3BOAMT WM S(QEKTHBHO MPHMEHATh MOJYYEHHbIE 3HaHUA B
npoheCCHOHATLHON [eATENbHOCTH, a Takike paspabarthiBaTh HHHOBAUMOHHBIC
MPOEKTHI W pellieHHs B cepe TypH3Ma.

The discipline aimed at studying modern approaches to the creation and
development of tourism business, including innovative strategies, digital
echnologies and new business models. The purpose of the course is to develop
practical skills in running a business, strategic planning and analyzing market
opportunities, which will allow them to effectively apply the acquired knowledge
in their professional activities, as well as develop innovative projects and solutions
in the field of tourism.
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OHZIpICTIK MPaKTHKA

__._voxumchﬂwomzwa
MpaKTHKA

Industrial Practice

©uzipicTik npakTHka GiniM amymsuiap ymis 3 Kypera eTkisine/i KkoHe OChI
GiniM Gepy Oarpapnamachl GoMbiHIDA Kajprap Aadpiayfibl KY3ere ackipaThliH
biFapymsl  MekTenke OekiTinemi. OHAIPICTIK NPaKTHKAHBIH MakcaTthl -
JeHTTep/IiH OKy mpouecinae anran GiniMaepin GekiTy xoHe SpTYPI MEHUIK
HBICAHBIHAAFrbl TYPH3M HHIYCTPHACE MEH KOHAKKAMIBUIBIKTEIH apTypni
KoCIiNOpBIHAAPBIH/A KYMBIC iCTEY AaFAbLIaphiH MEHIepy: MEMIIEKeTTiK oprasiap,
KOFAM/IBIK YHBIMAAD MEH KayhIMIACTHIKTAp, JXeKe KOMMNAHWANAp; CaHaTOpHH-
KYPOPTTHIK 9He CayhIKTHIDY MeKeMejepi; OpTa KacinTik OKy MeKeMenepi MeH
opTanbikTapsl; GejcerHi TypH3MHiH Oamanap MeH wacecrnipiMiep 2He XacTap
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OpTalLIKTaphl.
IpouseoACTBEHHAA MpaKTHKa MPOBOAMTCA Ha 3 Kypce /ulA 00y4daloluxca H
3aKpeIUIAETCA 33 BhIMyCKarOmieH IIKONOH, KOTOpas OCYIIECTBIAET MOATOTOBKY
kagpoB no jgaHHod obpazoeatencHod mnporpamme. llens NpPoH3BONCTBEHHOM
MPaKTHKH — 3aKpeiyieHHe KOMMETeHLMH, roiydeHHBIX oOydalomuMuca B
npouecce obfyuenus ©u mpuobpereHHe HaBbIKOB paboTel B pamIHYHBIX
NPeANpPHATHAX HHAYCTPUH TYPH3Ma M TOCTENPHHMCTBA paliHyHOi (OpMBEI
cODCTBEHHOCTH: TOCYJapCTBEHHbIE OpraHbl, OOIIECTBEHHLIE OpraHH3aliK W
accolMal{K, YacTHBIE KOMITAHHMH; CaHATOPHO-KYPOPTHHIE H 03[0POBHTENBHBIE
yupekaeHns; cpelHue npodeccHoHaNbHble YueOHble YUPEKIEHHA W LEHTDSI;
IETCKO-IOHOWIECKHE H MOJIOJEHHbIE LIEHTPhI AKTHBHOTO TYPH3Ma.

Industrial practice is conducted in the 3rd year for students and is assigned to
the specialist training school, which provides training for this educational
program. The purpose of the internship is to consolidate the knowledge gained by
istudents in the course of training and to acquire skills in various enterprises of the
tourism and hospitality industry of various forms of ownership: government
agencies, public organizations and associations, private companies; sanatorium
and wellness institutions; secondary vocational educational institutions and
centers; youth and youth centers of active tourism.
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Jlunnomanasl Hemece
OHJIIPICTIK MpaKkTHKa

[TpeapMnIoMHas UM
NPOU3BOACTBEHHAA
npaKkTHKa

Pre-diploma or Industrial
Practice

Jlunnom anaeiHaars! NpakTHKa OiniM amyumsuiap ywid 3 kypera eTkisinesi

oHe ockl Oimim Gepy Garnapnamacel GoiibiHiia Kajpnap Aaspiayfibl sKysere
aceipaThi GiTipTymi MexTenke Gexitineni. JiunnoManasl NpakTHKaHLIH MAKCATHI -
0Ky MpOLECiHAe anbiHFaH TEOPHANLIK MOHJAEP MEH MNpaKTHKANLIK Jaribiliap
'Typansl GiniMaepiH OekiTy, COHBIMEH KaTap TYPH3M M9HE KOHAKKAHIBLUIBIK
WHAYCTPUACH!  KOCIMOPBLIHAAPBIHLIH,  KbI3METiH, ONapAblH  y3aK  Mep3imai
NepcreKTHBACHIH Tanjay, AMIVIOMILIK XYMbICTap/isl HeMece xobanapibl #kasy
YIIiH canaHbiH #aHe Genrini 6ip koMnaHuaHeIH GoNawak JaMyel Typaikl Gomxam
acay.
[NpepnunnoMHas NpakTHKa NMPOBOAMTCA Ha 3 Kypce and oOydalommxcs H
3aKpeIUIAeTCA 3a BBINMYCKAIONIEH INKONOH, KOTOpas OCYHIECTBIIAET MOATOTOBKY
KafgpoB N0 JaHHOH oOpasoBaTensHol nporpamme. Llens npeaaUNIOMHOM
MPaKTHKH — JIOTHYECKH 3aBEPIIATH (JOPMHPOBAHHE KOMIETEHIUH MOMYYECHHBIX B
npouecce y4eObl M NPENIIECTBYIOIMX INPAKTHK, 4Ye€pe3 HayYHO-NpaKTHYECHH
aHANH3 [IeATeIbHOCTh MPeANPHATHH HHAYCTPHH TYpH3Ma M rOCTENPHHMCTBA, HX
MEPCNEeKTHBHOCTH B  JIONTOCPOYHOM [UIAHE, COCTABJEHHA TMPOTHO30B H
KadecTBeHHBIX pa3zpaboTox ana Oyaymero pa3sBHTHA OTpPaciH H KOHKPETHOH
(HpMBI 1A HANKCAHHA JUIUIOMHLIX paboT WM NPOEKTOB.

Pre-diploma practice is conducted in the 3th year for students and is assigned
[to the specialists training school, which provides training for this educational
program. The purpose of the pre—diploma practice is to logically complete the
formation of competencies acquired in the course of study and previous practices,
ﬁs_d:m: a scientific and practical analysis of the activities of the tourism and
h

ospitality industry, their prospects in the long term, making forecasts and
qualitative developments for the future development of the industry and a specific
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firm for writing theses or projects.

Beitinaeywi monaep uukai (bell), TK / Hukn npodunupyromux aucuunaun (1), KB / Cycle of profile discipli

nes (PD), CC
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MHHOBaLIHANBIK
MEHEDKMEHT Heri3zepi

IOCHOBEI
HHHOBALIHOHHOTO
MeHeKMEHTa

Fundamentals of
Innovation Management

lMon  yipiMaapnarbl — MHHOBAUMANBIK  mpouecTepai  Gackapy/siH

MpPHHLMOTEPIH, 9JICTEpi MEH KypallapblH, HWHHOBALMA TYXKbIpbIMAaMaiapbiH
JKoHe onapibiH GaocekenecTik apThIKMBUILIKTAPAL KYpYAarbl peniH, coHpai-ak
MHHOBAlLMANBIK OHIMAEp MEH KbI3METTepAi  Kypy, iArepinety ikoHe
KOMMEpLHAIAHABIPY YINiH HHHOBALMAILIK OHIMHIH ©MIpNiK LMKITiHIH Herisri
Ke3eHIepiH, TEeXHONOTHANBIK JKOHE MAapKETHHITIK Kypanmapibl 3epTTeii.
HrepyniH MakcaThl MEH HOTHXKEC] yibIMFa MHHOBALMANAPABI COTTi €Hrily ymiiH
KasKeTTi nepcoHalibl Dackapy aHe Gackapy Aar/bliapbiH AaMbiITy.
JlucuunnuHa M3y4aeT NPHHLUMIBI, METOAbl H HHCTPYMEHTHI YNpaBieHHA
WHHOBALIHOHHLIMH MPOLIECCAMM B OpPraHM3alUMAX, KOHLENUMH MHHOBAUMH M HX
pOfib B CO3JaHHH KOHKYPEHTHBIX TPEHMYINECTB, a TAKXKE OCHOBHBIE 3Tarbl
HKM3HEHHOrO  LHMKIA  WHHOBALMOHHOrO  TPOAYKT,  TeXHONOTHYECKHE H
MapKeTHHIOBblE ~ WHCTPYMEHThl  JUIA  CO31aHWA,  NPOJIBHXKEHHA M
KOMMEpPLHAIH3AMH HWHHOBALMOHHLIX NMPOAYKTOB H yciyr. Llens W pesynerar
OCBOCHHA pa3BHBaTh HaBbIKM DYKOBOACTBZ H pPYKOBOJICTBAZ MEPCOHAIOM,
HeoOXOAMMBI€ JUIf YCTIEMIHOro BHeIpEHHs HHHOBALIHIH B OPraHu3aliH.

The discipline studies the principles, methods and tools for managing
innovation processes in organizations, the concepts of innovation and their role in
creating competitive advantages, as well as the main stages of the life cycle of an
innovative product, technological and marketing tools for the creation, promotion
and commercialization of innovative products and services. The goal and learning
outcome of the discipline is to develop the leadership and personnel management
skills necessary for the successful implementation of innovations in the
lorganization.
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Typusmaeri Digital
MapKEeTHHT

Digital MapkeTHHr B
TYpH3ME

Digital Marketing in
Tourism

[loH TypHCTIK canaga KONJAHBUIATHIH HAGPILIK MADKETHHITIH aficTepi MEH
KypanjapeliH 3epTreyre Oarbitranrad. Kypc aAchiHOa CTYAEHTTEP TYPHCTIK
KBI3METTEP MeH KOpiKTi JKeplepai iirepineTy, TypHCTEpAl TAPTY XKoHE OJiap YIIiH
Gipereit Toxkipube jkacay YIIH 3aMaHayW TEXHONOTMANApAbl NadmanaHy bl
yHpeHeni. 3epTTeyaiH HOTHKEC] CTYIEHTTEPAiH TYPHCTIK KbI3METTepi inrepinety
ymin Toxipubene kongaHyra GonaTelH UM(PIBIK MApPKETHHT CalachiHAArsl
\marasutap MeH 6imiMai mrepyi Gombin TabbinaIbL.

JlacuMninHa HampaBliecHAa HAa H3YYEHHA METONOB H HHCTPYMEHTOB
|mHdporOoro MapkeTHHra, MPHMEHAEMBIX B TYPHCTCKOH oTpaciu. B pamkax Kypca
CTYJEHThI Y3HAIOT HCIONB30BAHHA COBPEMEHHbIX TEXHOJIOIHH JUIA NMPOABHIKEHHA
TYPHCTCKMX YCIYr H [AOCTONPHMEYATENbHOCTeH, NPHBIEYEHHA TYPHCTOB H
CO3MaHHA YHHKIBHOTO ONBITA MWIA HHMX. Pe3yibTaToM H3yYeHHA ABNAETCA
—nﬂtcmvm._d::u CTy[leHTAMH HaBBIKOB M 3HaHuii B obnacty wmdpororo
MapKETHHIa, KOTOpbie MOTYT OBITh MpHMEHEHB! Ha MpakTHKe ANA NMPOABHKEHH:A
TYPHCTCKHX YCIIYT.

The discipline is aimed at studying the methods and tools of digital
marketing used in the tourism industry. During the course, students learn the use
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of modern technology to promote tourist services and attractions, attract tourists
and create a unique experience for them. The learning outcome of the discipline is
the acquisition by students of skills and knowledge in the field of digital
marketing, which can be applied in practice to promote tourist services.
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KpeaTHBTi MEHEIKMEHT

KpeaTHBHBIH
MEHEDKMEHT

Creative management

[on  yibiMpapaarsl  [IBIFAPMAWIBUIBIK  MpouecTepai  Gackapymsii
NPHHLMITEDiH, SAiCTEpPi MEH KypaifapbiH 3epTTeiifli, IbIFapMAlIBUILIK TNeH
HHHOBaUMATa OainaHbicThl Toyekenjepii Oackapy omicTepiH KapacTipakl,
canazarbl TEHACHUMANApPAbl TANAAHIbl #oHE IWbIFapMAllBUIBIK MAEANap MeH
sobanap/il eHrisyliH opTYpai Tocinaepid seprredai. Mrepynin makcaThi MeH
HoTWKeci yibIMAapia WHIFAPMAIIbUIBIK KOHE HHHOBALMANBIK kobanapisl Kypy
woHe Gackapy yuwiH KakeTTi KembacuwbuibiK, KOMMYHHKAUMA HKoHE Hackapy
NarabLIapsiH 1aMbITY.

JlucuMIIMHa M3ydaeT NPHHLMMBL, METOAbl M HHCTPYMEHTHI YMNpaBjleHHA
KDEaTMBHBIMH  MpOLIECCAMM B  OPraHH3alMAX, PacCMaTPHBAIOT — METOMbI
yNIpaBi€HHs pHCKAaMM, CBA3AHHBIMH C KPEAaTHBHOCTBIO W HHHOBaUHAMH,
AHATM3HPYIOT TEHACHLUMH B WHIYCTPHH M MCCHIENYIOT PasiHyHbIC MOAXOMbLI K
BHEDEHMIO KpEaTHBHBIX MaeH W npoekToB. Llenb W pesynbTaT OCBOEHHA
pa3BHBaTH HaBBIKH JIMAEPCTBA, KOMMYHHKALMH H YNPABICHHUS, HEOOXO0AHMBIE ATA
CO3MaHMA W YNpaBieHHs TBOPYECKMMM M WHHOBALUMOHHBIMH TIDOEKTAMH B
OpraHu3aluiX.

The discipline studies the principles, methods and tools of managing creative
processes in organizations, considers methods of managing risks associated with
creativity and innovation, analyzes trends in the industry and explores various
approaches to the implementation of creative ideas and projects. The goal and
learning outcome of the discipline is to develop leadership, communication and
management skills necessary for the creation and management of creative and
innovative projects in organizations.
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ITpoaakT MEHEIKMEHT
[IposaxT MEHEIKMEHT

Product Management

TToH TYPHCTIK 6HIMIEp MEH KbI3METTEP/li ONap/IbIH MaiachiH apTThIpy KaHe
TypHCTEp/H KaxeTTUNKTepiH KaHaraTTaHAbpy YWiH 6Gackapyusl, TYPHCTIK
oHIMAEp MEH Kbi3METTEpAiH OMIpJiK LMKIiH Gackapy/ibl, COHbIH iliHAC CaTy/bl
Gakbiiay MEH Tanjayfbl, MapKETHHITIK HayKaHAapAbiH THiMIiniria Garanay bl
bkoHe ATBIHFAH HOTHKEJIEp HErisiHje WHHOBALMAIBIK OHIMIEp MEH Khi3MeTTepai
repTy Hemece JKaKcapTy Typambl memiM kaGeuimaymsl seprredimi. Mrepynin
MaKcaThl MEH HOTHKECI - TYpPHCTEPAiH OpTYpJi CaHATTAphIHBIH KaXeTTUTKTepi
MeH YMITTEpiH TYCiHY %oHe THICTi OHIMZIEp MEH KhI3METTEP/L a3ipriey.
JlMcuMninHa W3y4yaeT ynpaBlieHHe TYPHCTCKHMH NMPOAYKTaMH H YClyramu
19 MaKCHMM3alM¥ MX TpHOBUTH W YNORIETBOPEHHA NOTPEOHOCTEH TYPHCTOB,
ynpaBieHHe JKH3HEHHBIM LIMKIOM TYPHCTCKHX NDOAYKTOB M YCHYyT, BKIOYad
OHMTODHHT H aHaIW3 NPOJ@K, OUEHKY I(GEKTHBHOCTH MapKETHHIOBBIX
KaMMaHWi#i ¥ (pHHATHE pelieHui 00 HM3IMEHeHMM WM YTyYIICHHH
MHHOBAUHOHHBIX MPOAYKTOB M YCIYT Ha OCHOBE NOJYYEHHBIX pe3y/bTaTos. Llens
M pe3syibTaT OCBOEGHHS - [OHHMaTh NOTPEOHOCTH H OXHAAHMA PasTHYHBIX
KaTeropuii TypucTOB W paspabaTbiBaTh COOTBETCTBYIOIIHE MPOIYKTH H YCIYTH.
The discipline studies the management of tourist products and services to
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maximize their profits and meet the needs of tourists, the management of the life
cycle of tourist products and services, including monitoring and analysis of sales,
evaluating the effectiveness of marketing campaigns and making decisions about
changing or improving innovative products and services based on the results
obtained. The goal and learning outcome of the discipline is to understand the
needs and expectations of various categories of tourists and develop appropriate
products and services.
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Kontnukrrepai 6ackapy

Ynpasnenue
KOH(IHKTaMH

Conflict management

[ToH KaKTBIFBICTAP/AbIH MIHIH, ONIapALIH bIKTHMan cebenTepi MEH CallapbiH,
onapiel memyniH opmictepin TyciHyre yifpetenmi. Kypc coBIMEH Kartap
KAaKTHIFBICTAPABIH AN[bIH aTy J9HE OH YHBIMAACTRIPYIIBUIBIK MIJECHHETTI
KanbliMTacTRIpy CTpaTerdanapbiH kamTHabl. [ToHmi HrepyliH MakcaTbl MeEH
HOTHAKEC] - CTYJEHTTEpAIH YHbIMAArbl XaHkKauibl Karaainapasl THiMAII wemyre
MyMKiHik 6epeTin GiniMaepiH, JarAbLIIAPbIH KANBINTACTHIPY.

JucummuinHa o0y4aeT MOHHMAHMIO CYTH KOHQIMKTOB, MX BO3MOMHBIX
NPHYHH W MOCIEACTBHHA, a TAKkKe METOJIOB M TEXHWK JNi MX paspeweHus. Kypc
TakKe OXBAaTHIBAET CTPATerHH MpENOTBpAlleHHs KOH(JIHKTOE M CO3JaHHA
NO3UTHBHON OPraHM3aUMOHHON KynbTyphl. llenb M OCBOGHHE IHCUMILIHHBI -
(opMHpOBaHHE Y CTY/]EHTOB 3HaHHH, YMEHHH W HEBBLIKOB, MO3BOJIAMOIIMX
a¢hekTHBHO pemarh KOH(JIHKTHLIE CHTYAUNH B OPraHH3alHH.

The discipline teaches to understand the essence of conflicts, their possible
causes and consequences, methods for resolving them, The course also includes
strategies for conflict prevention and the formation of a positive organizational
culture. The purpose and result of mastering the discipline is the formation of
students ' knowledge, skills that allow them to effectively resolve conflict situations
in the organization.
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WHHOBaUHANAP/IBI
KOMMEpLHANAHABIPY

KommepLmanusaumsa
HHHOBaLHHA

Commercialization of
Innovations

[Mon xaHa MAEANAp/bl, TEXHONOTMANApAbI, ©OHIMAEP MEH KbI3METTEpi
TypH3M canackiHaarkl TabbicThl Gu3Hec-#obanapra aiHanabIpy NPOLECTEPI MEH
onictepin 3eprreitai. TypHCTIK KOMNAaHHANAp MEH KoCiMKepJiep YWiH jKaHa
MYMKiHIIKTEp Kacayfa MyMKingik Geperin Typusmaeri HHHOBaUHANAPABIH
OpTYpPJli acnekTiNiepiH 3epTTeyAi KaMTHABL HMrepyniH MakcaTsl MeH HOTHXKeCi-
KaHA TYPHCTIK OHIMAEpP MEH KhI3METTEpAi Kypy, MAapKETHMHITI, KapKbiHBI,
KYKBIKTBIK aclekTiniepai skoHe T. 6. Koca anranHjga, KOMMEPLHANAHABIDY
CTpaTernsiapbiH aHBIKTaY.

JIMCUMIUTHHA M3YYaeT MpOLIECChl M METOAb! MpEBpallleHHs HOBBIX HIEH,
TEXHOJIOTHi, TMPOXYKTOB M YyCoyr B MpHObUIbHBIE GH3HEC-TIDOEKTH B clepe
Typu3Ma. BimodaeT B ceOf H3yueHHE Pa3MYHBIX AacrneKToB HHHOBaUMH B
TypH3Me, MO3BONAIONIEE CO3JaBaTh HOBbIE BO3MOMHOCTH JUIA TYPHCTCKHX
KOMMaHHi H npeanpyuHAMareneif. Lleas ¥ pe3yasTaT OCBOEHHA - CO3JaBaTh HOBbIE
TYPHCTCKHE MPOAYKTHI W YCHYTH, ONPEAENHTH CTPaTerHH KOMMEpLIHANH3AllWH,
|BEIIOYas MapKeTHHT, n—o:ﬁﬂ:nr-» -Oﬁ!hﬁﬂﬁﬂ-nﬂn aCNeKTHl H T.[.

The discipline studies the processes and methods of turning new ideas,
technologies, products and services into profitable business projects in the field of
tourism. It includes the study of various aspects of innovation in tourism, which
allows creating new opportunities for tourism companies and entrepreneurs. The

Bell
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goal and learning outcome of the discipline is to create new tourist products and
services, to define commercialization strategies, including marketing, finance,
legal aspects, etc.

47

\BpeHanHr Herizaepi
OcHoOBEI OpeHaMHTa

Basics of Branding

[loH TypH3M canachlHAaFbl MAapKETHHITIK KYHENik KbI3MET peTiHne
GpeHaMHr Typamsl TYCIHIKTI  KaibilTacThipa OTBIPBIN, Kasipri oneMHiH
9KOHOMHKAJILIK JK9HE J/IEYMETTIK-MoeHH npolecTepinaeri OPeHIUHITIH pejliH
amanel. [ToHai HrepymiH MakcaTsl MeH HaTHXeci GPEHATI KanbinTacTeipa OTBIPbII
oJiapibl iCKe aChIpYABIH TEOPHANLIK NMPHHLMITEDIH, SAICTEPIH 3€pTTEy HKoHe
meTenfik TOKIpMOEHI OTAHOBIK TypH3MOE iCKE achipylarbl NPaKTHKAIbIK
narabinapabl urepy 6omein Tabbiiasl.

JlucuuniuHa packpbiBaeT ponb OpeHgMHra B 3KOHOMHYECKHX H

COLMOKY/IbTYPHBIX IpOLIECCaX COBPEMEHHOro MHupa, (OpMHpYAs MNOHHMaHHe
6peHaMHra Kak MapKeTHHrOBOH CHCTEMHON JEeATENLHOCTH B C(epe TypH3Mma.
ILlensi0 M pe3yibTaTOM  OCBOGHMS  JIMCLMIUIHHLI  SIBASETCA  M3YuYeHHe
TEOPETHYECKHMX NPHHLIMIMOB, METOJOB HX peanu3ali ¢ GopmupoBaHHeM OpeHna
u npHoOpeTeHHe NpPaKTHYECKHX HABLIKOB peanu3alMK 3apyOexHOro omeita B
0TE€YECTBEHHOM TYPH3ME.
The discipline reveals the role of branding in the economic and socio-cultural
processes of the modern world, forming an understanding of branding as a
marketing system activity in the field of tourism. The purpose and learning
outcome of the discipline is the study of theoretical principles, methods of their
implementation with the formation of a brand and the acquisition of practical skills
in the implementation of foreign experience in domestic tourism
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MapkeTHHITiK
3epTTeyJiep KoHe
OEHUMapKHHT

_vaxnd::_dwr.m
HCCNEIOBAHHA H
OeHIMapKHHI

Marketing Research and
Benchmarking

ToH  MapKeTHHITIK  3epTreylep  KoHe  OeHUMapKkWHr  Typaisl
TYCIHIKTI KaNBINTACTHIPA OTHIPhIT, OeHYMApPKETHHITI iCKe acmpyna KojaaHbaibi
sepTTEyjiep Kyprizy xoHe OGusHec-mpouecTepii 6ackapynarbl KaciOH, CaHIbIK
JKoHE canaiblK AEpeKTepAl KHHaylarbl TANAaMallblK MaTepHaifapiblH HEri3iH
amansl. [ToHai urepymin MakcaTsl MEH HoTHKeCi GeHYMapKMHI KYprisyai
yIEIMAACTLIDY, AKMapaTTapibl JKHHAKTdy JXKOHE HApBIKTAapIbIH Ma3MyHbl MEH
KYpBUIBIMbI, TYTHIHYIIBUIAPABIH KAKETTUTKTEPIH KaHAraTTaHALIPY oHe OHIMIi
'THIMAI JKBUDKBITY, CypaHbicKa GarjapnaHraH KacimopelHAapasl 6ackapyna 03bIK
'Toxkipubeni naiianany AaribUIapbiH Hrepy.

JMcUMNIHHAE pPAacKphIBAET OCHOBY aHAlMTHYECKHX MaTepHaloB B
NpOBEJECHHH MPUKJIAAHBIX HCCIIEI0BaHHH B peann3auun GeHIMapKkeTHHIa U cOope
npo()eCCHOHANBHBIX, KOMHYECTBEHHBIX W Ka4eCTBEHHBIX JAHHBIX B YNPaBICHHH
(Gu3Hec-mpolieccamMH,  (QOpPMHpYA  MPEACTABICHHE O  MapKETHHIOBBIX
uccieaoBanuaX H OGeHumapkuure. Llene U pe3ynbTaT OCBOEHHA MAHCLMIUIHHBI
opranmzauus npoBefieHHs Oewumapkuura, o6obmenue uHpOpMauMM W
conepikaHHe H CTPYKTYpa PLIHKOB, YOBIETBOpeHHE noTpebHocTel notpeburenei
¥ 5(¢eKTHBHOE NPOMABHXEHWE NPOAYKUHH, nNpHOOpEeTEHHE  HABLIKOB
MCIIONB30BAHMA  TEPEe/IOBOr0  OMNbiTA B YNPABJIEHHH  MPEANPHATHAMH,
(OpHEHTHPOBaHHEIMH Ha CIPOC.

The discipline reveals the basis of analytical materials in conducting applied
research in the implementation of benchmarking and collecting professional,
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quantitative and qualitative data in business process management, forming an idea
of marketing research and benchmarking. The purpose and learning outcome of
the discipline is the organization of benchmarking, generalization of information
and the content and structure of markets, satisfaction of consumer needs and
effective promotion of products, acquisition of skills to use best practices in the
management of demand-oriented enterprises.

49 Mmumxai ITon TypH3M canacklHAaFsl HMMIUK Typalsl TYCiHIK KansinTacTelpa oteipsin, | bBell | TK X
Kbl TTACTBIPY KBI3MET KOpPCETYy CalachlHAarbl, 2NEYMETTIK-MIIEHH, YHBIMIACTHIPYILIBUIBLIK- I KB
TEXHOJIOTHACKI GackapyIbUIbIK MPOLECCTEPiHAErT HMHILKAIH peniH aHbikTainel. [Tonni wrepynin | PD | CC

MaKkcaThl MEH HoTikeci Oenrinmi Gip TysiFaHbl, Tayapabl, KbI3METTi, YABIMIbI,
TexHonorus KanaHbl, ayMaKTsl MoOJeNbJeyle, TYbIHAaraH MaceNelepai FhbUIbIMH-3EpPTTEH
(opMHpPOBaHMA HMMUKA (OTHIPBIN, WIENTY JKOJAAPHIH KOHE HMMHIK TEXHONOTHACHIH KalbINTACTHIPYAaFh!
kacibu narasuapasl urepeni.
Image Formation Jlucuunnuna onpegenser poib MMMIKA B cdepe ycmyr, COLMANbHO-
Technology KYIbTYPHBIX,  OpraHM3allHOHHO-YNpAaBNEHYECKHX  mpoueccoB,  (opmupys
npencrapnedne o6 umumKke B chepe Typusma. llens H pe3ynbTaT OCBOEHHA
IUCUMIUTMHBl OBNIafieBaeT NpodecCHOHaNbHBIMK HABbIKAMH B MOJENHPOBAHHM
KOHKPETHOH JIMYHOCTH, TOBapa, YCIyrH, OpraHW3allMW, ropoja, TEpPHTODHH,
¢opMupoBaHHKM nyTelf pemieHHWA BO3HMKAIOMIMX NpoOneM MW HMHIDKEBOH
TEXHOJIOTHH.

The discipline determines the role of the image in the service sector, socio-
cultural, organizational and managerial processes, forming an idea of the image in
the tourism sector. The purpose and learning outcome of the discipline is
mastering professional skills in modeling a specific person, product, service,
organization, city, territory and forming ways to solve emerging problems and
image technology.

50 |[Bpenn ITon opTypni KOMMYHHKALlMA apHanapbl apKbUibl MakcaTThl ayauTopus | Bell TK X
KOMMYHHMKalUMANapbiH  (apachinfa OpeHATIH MMMDKIH koHe Kabbuiaybin Gackapy ymid Kompanemateid [ [T | KB
backapy CTpaTerHaiapibl, TaKTHKalapbl #oHe amicTepai 3eprreyre Garsitranrad.llonai | PD CcC

Hrepy MakcaThl MEH HoTHXecCi - GpeHOMHr canachiHza GiliM MeH Aarjblaapibl
'YripaBneHnHe 6peHn KaIBINTACTLIPY KOHE JaMBITY, CTyNeHTTepAiH Openarepni, coHpaii-ak Gpemn-
KOMMYHHKaHAMH KOMMYHHKaLMANapasl Kypy wX&oHe Oackapy OGoifbiHma KkocibM Ke3KapachlH

Brand Communications
Management

KasbiNTacTeIpy
JlMcuMniKHa HanpaBjieHa Ha M3yYeHHEe CTpaTerdi, TaKTHK W METOJIOB,
HCTIONB3YEMBIX JUIA YTIPaBNeHHA HMHIDKEM W BOCIpHATHEM OpeHpa cpe/u LeneBoi
ay[IHTOPHH 9€pe3 pa3iiMiHble KaHalbl KOMMYHHKalKH.LIens 1 pesynbTaT ocBOCHHA
IHCLIMIUTHHBI-()OPDMHPOBAHHe ¥ pasBHTHE 3HAHHA H HaBRIKOB B obnacTH
Opennunra, (OPMHpPOBaHHE NPO(PECCHOHANLHOIO OTHOMEHHA CTYAEHTOB K
[CO3IaHHIO W yTIpaBieHHio OpennaMy, a Takxke GpeHa-KOMMYHHKAIHAMH
The Discipline aims to study the strategies, tactics and techniques used to
manage the image and perception of the brand among the target audience through
different communication channels. The goal and result of mastering the discipline
is the formation and development of knowledge and skills in the field of branding,
the formation of students ' professional vision of creating and managing brands, as
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well as brand communications

51 |AyMakTeiK GpeHaHHTTI IloH Typu3M canaceiHgarel eoHipnik OpeHAMHrTIH Herizri yreimpapeiH | bell | TK X
KaJILINTACTEIPY JKIHE KanbITACThipa OTHIPBIN, Kas3ipri TaWaarsl OHIpAi, KanaHbl, €Nl MEKeHA na KB
inrepinerty IaMBITY IaFbl OHIPIIK OPeHIMHTTI KaJbINTacThIpy MEH KBULKBITY MaHbi3asibieiH | PD [ CC

afikpiHOadasl. [ToHai WrepydiH MakcaThl MEH HOTHMKECI OTAHABIK MKOHE
DopMHpOBAHHE H XanbiKapaJibiK eHipHik OpeHAHHr TaxKipHOeciH 3epTTeH OTHIPBIN, IyMaHHTapJbIK
MpoJBHKEHHE JoHe KonjaHOanbl acnekTUlepiHAe KOMMYHHMKATHBTIK TYTHIHYIIBUILIK KOOaIBIK
TEPPHTOPHANLHOIO KpeaTHBTI 9liCHaMaiap MEH dZLiCTEMeNep/ii KaH-KaKThl 3epeen Hrepy.
Opexunra Jlucumnnuna packpbiBaeT poib OpeHauHra B JKOHOMMYECKHX H
. COLIMOKYJIBTYPHBIX MpOLIECCAX COBPEMEHHOr0 MHpa, (OPMHpYs NOHHMaHHe
Formation and ) OpeHAMHra Kak MapKeTHHrOBOH CHCTEMHOM NesTENbHOCTH B cdepe Typu3Mma.
promotion of territorial |jfeqpio  u  pesynsTaTOM  OCBOGHMS AMCUMILIMHBI  SBISETCA  HM3y9EHHE
branding TEOPETHYECKHX NMPHHLIMIOB, METOMIOB HX peanu3alyuH ¢ GopmHpoBaHHeM GpeHsa
W npuHoOpeTeHHE NpaKTHYECKHX HaBBIKOB pealH3alMM 3apybexHoro omeita B
OTEYECTBEHHOM TYpH3MeE. :
The discipline reveals the role of branding in the economic and socio-cultural
processes of the modern world, forming an understanding of branding as a
marketing system activity in the field of tourism. The purpose and learning
outcome of the discipline is the study of theoretical principles, methods of their
implementation with the formation of a brand and the acquisition of practical skills
in the implementation of foreign experience in domestic tourism.

52 [Typuamneri SMM xane [Ton oneymeTTik xeninep men BAK-ta Typuctik xomnanus 6pennin kypyra, | Bell | TK X
PR Koijayra KeHe inrepineryre Oarpitranran. SMM oene PR kommanua men | [171 | KB

ayIWTOPHA apachlHa CEHIMJI KapbiM-KaThbiHAC OpHATYFa OarsiTTanraH alleyMeTTiK PD CcC

SMM u PR B Typuzme

SMM and PR in tourism

MeJHa MapKeTHHri MEH KOMMYHHKALUMAHBIH 9pTYpJAi  aficTepi  MeH
cTpaTersaiapbiH KamMTHAbl. MrepyniH makcaTbl MEH HOTHAKECI KOMNaHWAnapra
Hasap ayjapyra, SJieyMETTIK JKefliiepe ©3 ayJHTOPHACHIH apTThIpyFa, HMHIDKIH
KAaKCapTyFa KoHE TYPHCTIK KbI3METTepli caTydbl apTThIpyFa kemekTecy Gosbin
Tabb1Ia sl

JMCUMNIMHA HanpaBlieHa Ha CO3JlaHWe, MOAJEPKaHWE H MNPOJABHKEHHE
iOpeHna TYpHCTCKOH KOMNAHHH B couManbHbIX cetax W CMHM. SMM u PR
BKIIO4aeT B cebA paiMyHBIE METO/bl W CTPATErdHH MapKETHHIa B COLMAIbHBIX
CETAX H KOMMYHHKalLHH, KOTOphIE HanpaBlieHbl Ha YCTAHOB/IEHHE AOBEPHTENBHBIX
oTHOIIEHHH Mexay komnaHuel u aynurtopued. llenms u pe3ynsTar OcBOeHHA
ABNSETCA TMOMOraTh KOMNIAHWAM TNpHBJIEYL BHUMaHHWE, YBENIHYHMThL CBOIO
ayIUTOPHIO B COLIMANBHBIX CETAX, YAYYIIHTh HMHIK H YBENHYHTL MPOJAKH
TYPHCTCKHX yCITYT.

The discipline is aimed at creating, maintaining and promoting the brand of a
travel company in social networks and the media. SMM and PR includes various
methods and strategies of marketing in social networks and communications,
which are aimed at establishing a trusting relationship between the company and
the audience. The goal and learning outcome of the discipline is to help companies
fattract attention, increase their audience in social networks, improve their image
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-E.a increase sales of tourist services.

KopbiTsinas! aTTecTatray / MToroBas atrecrauus / Final Attestation
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4. «6B11105 — Typucrik AecTHHAHAIAD MeHeZKMeHT» OlriM Oepy OarmapaamMachitbin OKY JKOCHAPLI
Yuebnbiii nian o6pasoBarebHOH nporpamyil «6B11105 — MenepkMeRT TYPHCTCKH X ICCTHHAIHID
Curriculum of the educational program «6B11105 - Management of tourism destinations»
AxageMHAABIK Keseraep Ooiibinma KpeauTTepai
Oxy mymbicsiabiH Koaemi/ O6bem yueGnoli paborey/ Geny/Pacnpenenenne KPeAHTOB N0
Educational Work Capacity axanemuueckum nepuoaam/Credit Distribution
in
— Hpaxs Kype / Course
T ﬁ e Wos bakbuia
Monnin [ K s .—..Gew
Kol Me | canm Bapa (cemm Ka, 1 2 3 TYP P
Monyas aTaysi/ Kon IMouuin aTaysy/ P S BIK nap) KA/ - Ma T
HaumeHoBaHHe HaumeHoBaHHe aK.caF cafakr Mpa Tpumectpui/Trimestr xontpoa | Ipepex
OHCIMI p/ | Koa 0BO KBH3HT
monyns/ Module i AHCHHILTHHBL/ T e | ®/Bee | Jopic | apMp | o, KTH s/Acade | BH3HTBI =
Name s CourseName | . ' |™% ros | Tepl)l | awrun | (o0 | BOK [ wa, | 1| 2|3 | 4|56 |78 9 mie
Course im T8O aK. CKIHH | ecKHe m, | /CPO | HA/ Control
Code es n._”n useax/ | /Lectu | (cemm | oo | /TWS | Prac Ke3eH/ieri TEOPHSUILIK ANTA caHbl/ K-BO Yorm
| os | Total [ res uap) T Mnn. TeopeTHYeCKHX Heenb B nepuose / Number of
/ m SAREY _ua theoretical weeks in period
Num ac.hou -!..w..s
ki rs .Enn.— Asse
of by St l10|10|10|10]10[10]10]|10] 10
ac.cr
edits classes
1 2 3 B 5 6 7 8 9 10 11 12| 13|14 | 15|16 | 17 (18 ([ 19| 20 21 22 23
1. Mannwt Ginim Geperin mouaep OKBII) umkni - 56 ax.xpennt/ Huxn o6meobpasosarensunix qucnunaus (OO) - 56 ax.xpenuros/ Cycle of general education disciplines (CGED) - 56 ac.credits

Information and
Communication
Technologies

1). Mingerri komnonenT - 51 ax.xpeant / Obmsarensubiii komnounenT - 51 ax.xpeanros / Required component - 51 ac.credits
KT Kasakcran 2 5 150 10 35 15 90 ) MET3/S
1101/ | Tapuxsy/ E
IK 1101 | Hcropra
,_,32_ 1 / Kasaxcrana/
o b g HOK | History of
ok BRI 1101 Kazakhstan
Gining zo” h_h_:_” AKT | AknaparTeik- 1 3 150 45 15 90 5 Emraxan /
M ny 1102/ | xomMmyHHKaHAL Dx3amen /
OJYJTb HCTOPHKO- o
IKT BIK Examinati
unocodekux u
1102/ | Texuonoruanap / on
HEQOPMAIIHOHHEIX IACT | Hudopmanmonno
3Hanuii / Module 1102 .
of historical, -
information __‘Ea ROREIO T
knowledge
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Fil 2103 | ®unocodus/ 150 10 35 15 90 Emruxan /
/ Ounocodus/ Dkzamen /
Fil 2103 | Philosophy Examinati
/ on
Phi
2103
SHT Ileren Tini/ 150 45 15 90 Emtaxan /
1104 / | HuocrpanHsIH Dx3amen /
I'Ya A3BIK/ Examinati
1104 / | Foreign on
FL 1104 | Language
SHT Ileren Tini/ 150 45 15 90 EmTuxan /
1118/ | HMnocrpaHHsI Dk3ameH /
IYa A3bIK/ Examinati
?E%NMN 1118/ | Foreign on
zo&a.ﬁsﬁ_ y FL 1118 | Language
Mozyab 536080 KT _Quwh (opsic) 150 45 15 90 Emraxan /
oL/ 1108/ | Tini/ Oxsamen /
Language Training KYa Kasaxckmit Examinati
et 1108/ | (pyccknif) s3ei/ on
KL Kazakh (Russian)
1108 Language
KOT Kazsax (opsic) Tini 150 45 15 90 EmtaxaH /
1122/ |/ OK3ameH /
KRYa | Kasaxckui Examinati
1122/ | (pyccxkuit) a3uIK / on
KRL Kazakh (Russian)
1122 | Language
Mad Mopennerrany / 60 10 15 5 30 Ewmruxan /
Mod 3 1135/ | Kyneryponorus / Ox3ameH /
N . Kul Culturology Examinati
i i 1135/ on
casicarrany Gimim Cul
JKIHE JIeHE 1135
KO3FAIILICHIH
zﬁ%ﬂ Psi 1132 | Mcnxonorus / 60 10 15 5 30 Emruxan /
dopmpo /Psi Icuxomorus / Ox3ameH /
1132 Psychology Examinati
COLHAEHO- /Psy o
MIOJIHTOJIOTHYECKOT 1132
o obpasoBaHHA H
(hu3mueckoro
for the formation S S _._.”s_ o Examinati
of socio-political I HMM / caii xuﬂn.hnm X
education and
Soc

physical movement

1133
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Saya | Cascarrany / 2 2 60 10 I5 5 30 2 Enmrixan /
1134 IMomuronoris / Ok3amen /
/Pol Politology Examinati
1134/Po on
1134
DSH | [ene 2 4 120 40 15 65 4 Emrixan /
1136/ | WIBIHBIKTEIPY / DOx3ames /
FK Dusuyeckas Examinati
1136 / | xyaerypa/ on
PC 1136 | Physical Culture
DSH | [Hene 3 4 120 45 15 60 4 Emraxan /
1137/ | mbHLIKTHIPY / Oxsamen /
FK dusuueckas Examinati
1137/ | xynerypa/ on
PC 1137 | Physical Culture
MK Goiibinma 51 1530 60 435 155 | 880 15 (22| 9 i b ] L 0
GapasiFsi: /
Hroro no OK:/
Total of RC:
2). Tanaay xomnouenti (TK) - 5 ax.xpeant/ Komnonent no ssibopy (KB) - 5 ax.xpeaur/ Component of choice (CC) - 5 ac.credits
KSZhK | KyksIK soHe 3 5 150 10 35 15 90 5 Emmixan /
MN ceibainac Ox3amen /
1138/ | xeMKOpABIKKA Examinati
OPAK | xapcel MOJCHHET on
1138/ | merismepi/
FOLAA | Ocnoeel npasa H
C 1138 | aHTHKOpPYIIIHOH
HOH KynsTypBl /
Fundamentals of
Law and Anti-
Corruption
Mod 4 Culture
Kanmm: 6inim Gepy | EKBN | Oxonomuka,
Moy / 1141/ | xacimkepnik xone
O6meo0pasosaren | OEPB | KapkbubIK
BHBIH MOIY D / 1141/ | cayarTeuIBIK
General education | FOEEA | merisnepi
module B 1141 | /OcHost
IKOHOMHKH,
MpeANpPHHAMATEN
BCTBA H
¢$unancosoit
TpaMOTHOCTH/
Fundamentals of
Economics,
Entrepreneurship,

and Financial
Literacy




EOTKN
1140/
OEBZh
1140/
FOEAL
S 1140

DKONOTHA KoHE
eMip Tipmimiri
Kayincisairi
Herizzuepi /
OCHOBEI
3KOJIOTHH H
HesonacHOCTH
SKH3HENEATENLHO
crtu/
Fundamentals of
Ecology and Life
Safety
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TK Goiisinma
Gapasirsi:/Beero
KB/ Total SQ

150

10

35

15 920

JKBII unkai
GofibiHIIA
GapapiFe:: /
Beero nmo uukny
OQO0/: / Total for
the GED cycle:

1680

70

470

170 970

15

22

14

2. Bazaasik sone Geiiinaeywi nonaep uurni (BII, Bell) - 176 ax.kpeanut / Iluka 6a308bix 1 npoduanpyomux aucunnaus (B, 1) - 176 ak.xpeauros / Cycle of basic and profile disciplines (BD, PD)

- 176 ac.credits

1). Basansik nonaep uuKai, KK — 78 ax.kpeant/ [ukn 6a3osbix aucuunann, BK - 78 ax.xpeaunton/ Cycle of basic disciplines, UC - 78 ac.credits

™ Typu3m werisgepi | 1 5 150 10 35 15 90 5 Emruxan / Typusm
1247/ |/ Ox3amen / IKOHOM
oT OCHOBH TYpH3Ma Examinati HKAChI
1247/ |/ on
Mod 5 w%nﬁ Basics of tourism
Typmeree TSD | Typuctic- T 5 | 150 ] 10| 35 | 15[ % 5 Evrixan /
i 2 1246/ | CHOPTTRIK Dxzame /
moayni / Monyne SR
TSP JaHBIHIBIK / Examinati
wwnhnwxo . 1246/ | Typucrcko- on
L o TAST | cnoprHBHas
JEATENLHOCTS /
1246 MoAroToBKa /
Module ;
i : Tourist and
introduction to =
touri ctivities Sports Fisinug
SIS oP Oky npakTHKack 3 2 60 2 Ecen /
1253 / | / Yuebnan Oryer /
uP npaxTika K/ Report
1253/ | Educational
EP 1253 | Practice/
Mod 6 TA Typucrik 2 5 150 10 35 15 90 5 EmrHxan / Xansika
Typucrix 1248 / | aynaunacteipy / Oxsamen / paIBIK
aymanaapasIH TR Typucrckoe Examinati TYPH3IM
reorpa(uscel xoune | 1248/ | palonuposanue / on reorpad
JKocnapiaysl TZ 1248 | Tourist Zoning HACEI
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moayni / Moayns | TT 1249 | Typusm Tapuxsi / 150 10 35 15 90 Emrixan / Dxckyp
reorpadus u / Hcropns Ix3amen / CHATAHY
[LIaHHPOBAHHE IT 1249 | Typusma/ Examinati
TYPHCTCKHX / The history of on
paiionos / Module THOT | tourism
geography and 1249
planning of tourist | YaMT | Sicaym Mypacel 90 10 20 10 50
areas 2258/ | mome Typkicran/
NYaT | Hacnemmne fcasu
2258/ | u Typkecrana/
YLAT | Yasawi’s Legacy
2258 | and Turkestan
HTG | Xamsikapansik 150 10 35 15 90 Emraxan / | Typucri
2250/ | TypmaM Ox3ameH / K
GMT | reorpadmusce: / Examinati | aynzannma
2250/ | T'eorpadms on CTBIpY
GOIT | mexayHapomHOTO
2250 | Typmsma/
Geography of
International
Tourism
Eks Oxckypensrany / 150 10 35 15 90 Emraxan/ | Typusm | Typusm
2251/ | DkckypcoBeaeHu Ox3amen/ | TapHXBI aeri
Eks e/ Examinati FRUTHIMH
2251/ | Science of on -
SOE Excursioning 3eprrey
2251 KbI3SMET
TL 2259 | Typusmaeri 150 10 35 15 90
/ TIOrHCTHKA /
LT 2259 | Jloructrka B
Meod 7 / TypHsme /
Typusmneri LIT Logistics in
IKOHOMMKA XKIHE 2259 | tourism
JIOTHCTHKA
Herisnepi moxyni/ | TE 2252 | Typusm 150 10 35 15 90 Emruxan/ | Typnsm
Moy s OCHOBEI / 9KOHOMHKACK! / Ox3samen / | Herizne
IKOHOMHKH H ET 2252 | DxoHoMHKa Examinati pi
JIOTHCTHKH B / Typu3ma / on
TypH3Me TE 2252 | Tourism
Module of Economy
Fundamentals of ™ Typuam 150 10 35 15 90 Emruxas / Typusm
Tourism Economy | 2254/ | mapxernsri/ Oxsamen / aeri
and Logistics MT | Mapkeruur Examinati Gusnec-
2254/ | Typuama/ on xocnap
™ Tourism nay
2254 Marketing
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™ Typuam 150 10 35 15 90 5 Emruxan /
2255/ | meHemxmenTi / Dx3ameH /
MT MeHnemKMeHT Examinati
2255/ | Typusma/ on
™ Tourism
2255 Management
AZhK | AxaneMHANIBIK 90 10 20 10 50 3 Emruxan /
1201/ | sasyra kipicre / Ox3ameH /
VAP Beenenue B Examinati
1201/ | akapmemMH4eckoe on
ITAW | nmcemo/
1201 Introduction to
M Mod 8 Academic
x””wiheﬁ KSHT | Koci6u meren 150 45 15 90 5 EmThxaH / KaciGn
il Y| 1244/ | 1imil/ xzames / meren
N 0> | PIYa | Ilpodeccuonamsu Examinati Timi 11
_”Mnuna::.g:o o 1244 / | wiif HHOCTpaHHEIH on
P PFL a3k I/
BKANCMUUCCKOTO | 1944 | Professional
nucema / The Foreign
module of Lon el
intercultural gL :
communication KSHTI | Koci6n meren 150 45 15 90 5 Emtuxan / | Kacibu
academic writing 2245/ | Tiaill/ Oxsamen / | wieren
PIYal | IpodeccHonansu Examinati | Tinil
2245/ | bl HHOCTpAHHKIH on
PFLI a3k 11/
2245 Professional
Foreign
_Language II
KK Goiininma 2040 120 480 200 1180 60 10| 5 | 15|23 (15| 0 0 0 0
Oapawire:: /
Hroro no BK: /
Total SC:
2). Tannay komnonenTi (TK) - 10 ar.xpenut/ KomnonenT no suiGopy (KB) - 10 ax.kpeaur/ Component of choice (CC) - 10 ac.credits
Mod 9 Tanpay Kypesi -
Minor momyni / 1/ Kype no
Monyns Minor / BoiGopy-1/
Minor Module Elective Course-
1
M 2256 | Minor 1 150 10 35 15 90 5 Emtuxan / Minor
/ Ox3amen / 2
M 2256 Examinati
/ on
M 2256
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M 2257

Minor 2

150

L]

90

5 Emruxan / | Minor
/ OxsameH / 1
M 2257 Examinati
/ on
M 2257
TK Gofisinma 10 300 20 70 30 180 0 @ | |l o]0 S5
Gapabirel: /
Hroro KB: /
Total Elective
Course:
BII nakai 78 | 2340 140 550 230 | 1360 | 60 | 10 | 5 (15|23 /20| 5
GoiisiHua
Gapabirsi: /
Beero no uHKmy
BJ: / Total of
BD:
1). Beitinaeywi nonpnep unukni (Bell), JKK — 68 ax.xpeaut/ Huxn npopuaupyomux ancuunaun (I11), BK - 68 ax.xpeauTos/ Cycle of profile disciplines (PD), - 68 ac.credits
TKR | Typuamai 6 5 150 10 35 15 20 5 Emruxan /
2301/ | KYKBIKTBIK PETTEY Dk3ameH /
PRT / Examinati
2301/ | Ilpasosoe on
LROT | perynupopanue
2301 TypH3ma /
Legal Regulation
of Tourism
T12302 | Typusm 6 5 150 10 35 15 90 5 Emruxan /
Mod 10 / HH(PaKYPBUIBIM Dksamen /
TYpssae et | 179302 | m Examinati
e / Hndpacrpykrypa on
KYKBIKTBIK PETTCY | 1 5302 | rypuama/
momyni / Monoyns Tourian
DR Y=y Infrastructure
DRI ERO AKI | Onemaix 7 5 | 150 | 10 35 15 | % Emrrxan /
%Qazwwmvﬁ:% _u 3303/ | KoHaKGKaiIbUIBIK Ox3amen /
TIRRERY O MIG HHAYCTPHACH! / Examinati
of Becvice 3303/ | Muposas on
Provision and TGHI | maycrpns
Legal Regulation 3303 TOCTENPHHMCTEA
in Tourism /
The global
hospitality
industry
opP OupipicTik 6 4 120 120 4 Ecen/ Omnpuipic
2304/ | nmpaxrmka/ Oryer / TiK
PP 2304 | TIpoussozncTeeHH Report MPAKTHK
/ as mpaxKTHKa/ a
IP 2304 | Industrial
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Practice
GZhIOT | I'eneparusTi 150 10 35 15 90 Emtaxan /
K 2305/ | xacannsi Ox3ameH /
GIIEPT | aHTEnnexT xoHe Examinati
2305/ | oHsl TypH3MIE on
GAIAI | xonmany /
AIT I'enepaTHBHBIA
2305 HCKYCCTBEHHBIH
MHTEIIEKT M ero
NPHMEHEHHE B
TypH3me /
Generative
artificial
intelligence and
its application in
tourism
TCB Typusmaeri 150 10 35 15 920
3321/ | undpnsik
CBT 6ponnay /
3321/ | Uudpopoe
DBIT | Gponupopanue B
3321 Typu3me /
Digital booking
Mod 11 in tourism
Frinsmvu-seprrey TGZK | Typwusmzeri 150 10 35 15 90 Emruxan/ | Dkckyp
KbI3MeTinaeri 3306/ | reUBIMH-3EpTTEY Oxsamen / | cusTany
TEHEPaTHETI NIDT | xermeri/ Examinati
HACAHIBI 3306/ | Hayuno- on
HHTEIUIEKT MOAYNi RAIT | uccnenopatensck
/ Moayns 3306 af JeATENbHOCTE
T€HEPATHBHOTO B TypH3me /
HMCKYCCTBEHHOIO Research
MHTE/IEKTa B Activities in
HCCJIEIOBATENRECKO Tourism
i mesrensHOCTH/ OoP Omnnipicrix 180 180 Ecen / Oupipic | Ouuipic
The module of 3307/ | mpakThka/ Oryer / TiK TiK
generative artificial | PP 3307 | IlpomussoacteenH Report | npaxruk | mpakTHK
intelligence in / as npakTHka / a a
research activities | IP 3307 | Industrial
Practice
TT 3309 | Typakrs! TypH3M 150 10 35 15 90 Emruxan /
/ / Oxsamen /
uT Ycroiuusiit Examinati
3309/ | Typmam/ on
ST 3309 | Sustainable

tourism




Mod 12
Jocnapnay xoHe
Gackapy momyni /

Monayns
TIAHHPOBAHHA H

ynpagnenus /

Planning and

Management
Module
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TH Typuamzeri HR / 150 10 35 15 5 Emruxan /
3310/ | HR B Typusme / Dx3ameH /
HT HR in tourism Examinati
3310/ on
HIT
3310
TBZh | Typuzmneri 150 10 35 15 5 Evtuxan/ | Typuim
3311/ | Gusmec- Ox3aMeH/ | Mapker
BPT xocnapnay / Examinati HHTI
3311/ | Busnec- on
BPIT MJaHHPOBAHHE B
3311 TypH3me /
Business
Planning in
Tourism
TK Typuamaeri 150 10 35 15 5
2320/ | kecimkepmik /
PT 2320 | IlpennpuuHMaren
/ BCTBO B TYPH3ME
EIT Entreprencurship
2320 | in tourism
opP ©upipicrik 120 120 4 Ecen/ | ©wunipic | Jumnom
3312/ | npaxruka/ Oryer / TiK amis
PP 3312 | ITpoM3BOACTBEHH Report MPaKTHK | HEMece
/ as npaKkTHKa / a eHzipic
IP 3312 | Industrial TiK
Practice MPAaKTHK
a
DNOP | Junaomanisi 120 120 4 Ecen / ©Onnipic
3308/ | memece Omruer / TiK
PPP eHzipicTik Report | mpakTHk
3308/ | mpaxrhka/ a
PDOIP | Ilpenmunnomnas
3308 HITH
MPOH3BOJICTBEHHA
A mpaKTHka /
Pre-diploma or
Industrial
Practice
K Gofibinma 2040 100 350 150 540 5 [} St 1ad =21 s |- 8
GapasiFsl: /
Hroro no BK: /
Total SC:

2). Tannay komnonenTi (TK) - 30 ak.kpeaut/ KomnonenT no BeiGopy (KB) - 30 ak.kpeant/ Comp

onent of choice (CC) — 30 ac.credits

TpaexTopusa 1 -
HuHOBAUHANBIK

menexment/Hn
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HOBAUHOHHBIH
MeHeIKMeHT/
Innovation
management
IMN HuHoBauMsaNEIK 150 10 35 15 90 EmTtuxan /
2313/ | MeHemxMenT Dk3ameH /
OIM Herizznepi / Examinati
2313/ | OcHogsl on
FOIM HHHOBALHOHHOTO
2313 MEHeIpKMenTa /
Fundamentals of
Innovation
Management
TDM | Typuamazeri 150 10 35 15 90 Emraxan /
2314/ | Digital Ox3amex /
DMT MapKeTHHT / Examinati
2314/ | Digital on
DMIT | mapkeTHHr B
2314 TypH3IMe /
:ENMME Digital Marketing
2 in Tourism
MCHEKMEHT MOIYJTi
/ Mogym: KM | Kpearmeni 150 | 10 | 35 | 15 9% Pe——
HHHOBALIHOHHOIO
I 3315/ | menemmment/ wﬁn,_mo: .\
: KM Kpearuensiit Examinati
Innovation
I 3315/ MEHE/DKMEHT / on
it CM Creative
3315 management
PM IMponakr 150 10 35 15 90 Emruxan /
3316/ | menemxment / Dx3ameH /
PM Iponakt Examinati
3316/ | menemxment / on
PM Product
3316 Management
KB Kondmukrrepai 150 10 35 15 90 Emruxan /
3317/ | Gackapy/ Ok3ameH /
UK Ynpasnesnne Examinati
3317/ | xoudmmkramu / on
CM Conflict
3317 management
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IK 3318 | HMinHoBaumMsanapa 150 10 35 15 |- 90 Emrtixas /
/ Bl Dx3ameH /
KI3318 | komMepumsnanz Examinati
/ sipy / on
COl KoMmMepumanusa
3318 1M HHHOBALWMH /
Commercializatio
n of Innovations
TpaexTopus 2 -
Bpena
meHenxMenT/Bp
eHgl
menemxmenT/Br
and
management
BN BpenmHar 150 10 35 15 90 EmTaxan /
2313/ | merizmepi/ Ox3amen /
OB OcHoBBI Examinati
2313/ | Gpewmwnra/ on
BOB Basics of
2313 Branding
MZB | MapKkeTHHAITIK 150 10 35 15 90 Emruxan /
2314/ | seprreynep xoHe Ok3ameH /
MIB GeHumMapkuHr / Examinati
2314/ | MapKeTHHrOBbIE on
Mod 14 MRAB | uccaemopaHus H
Bpenn 2314 | Gemumapkuur/
MCHCIUKMEHT Marketing
Moayxi / Moy, Research and
Gpenn Benchmarking
MEHeKMEHTa /
Brand management | KT | Vwworm 150 10 35 15 90 Emrixan /
module 3315/ | xaneirracTeipy Ok3amen /
TFI TEXHONOTHACK! / Examinati
3315/ | Texuonorus on
IFT thopMHpOBaHHA
3315 UMK /
Image Formation
Technology
BKB Bpenn 150 10 35 15 90 Emruxan /
3316/ | KOMMYHHKalMAna Ox3ameH /
UBK | pei backapy / Examinati
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3316/ | Ynpasnenue on
BCM Gpenn
3316 KOMMYHHKaLHAM

u/

Brand

Communications

Management
ABKI | AyMakTeiK 5 150 10 35 15 90 5 Emtuxan /
3317/ | Gpenammrri Dxksamen /
FPTB | xanemTacThipy Examinati
3317/ | wxone inrepinery / on
FAPOT | d®opmupoBanue u
B 3317 | npomemkenne

TEPPHTOPHANBHOT

o Gpenpunra /

Formation and

promotion of

territorial

branding
TSP Typusmaeri 5 150 10 35 15 90 a Emrixan /
3318/ | SMM moue PR/ Ox3zameH /
SPT SMM u PR B Examinati
3318/ | Typuzme/ on
SAPIT | SMM and PR in
3318 tourism

TK Goiisinma 30 900 60 210 90 540 0 )0 [0 )0 )]0 |10|10]|10

GapabiFs:: /

Hroro KB: /

Total Elective

Course:

Bell unkni 98 2940 160 560 240 | 1440 0|0 |0l S | s 24 |31 | 25

Gofibinma

GapabiFb: /

Bceero no unkay

IIJ: / Total of

PD:
BII-Bell uukai Gokibinma 176 | 5280 300 1110 | 470 | 2800 10| 5 | 15|28 (25|29 | 31| 25
6apanirei: / Beero no
uukny BJI-TIJ: / Total of
BD-PD:
TeopHAALIK OKBITY 232 | 6960 370 1580 | 640 | 3770 25127 (29|28)30 |29 (31|25

Gofpinwa Gapasire:: /
Hroro no Teopernueckomy




oby4uennio: / Total for
theoretical training:

|
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4. Kopeiteinae: atrecratray (KA) - 8 ax.kpeant / MTorosas aTrectanus (MA) - 8 ak.kpeauTos / Final attestation (FA) - 8 ac.credits
Kopsrreiaae! arrecrarray / Mroropas arrecraums / 9 8 240 240 8 Jsnnomst
Final attestation: K x06a
Kopray
HeMece
KemeH i
EMTHXaH
Tanceipy
KA 6Gofininma 6apabirs: / Hroro mo HA / Total 8 240 0 0 0 0 240 | 00|00 |O0|[O0]|O 8
Final Assessment:
Kocnap Goiisinma 6apasirs / FiToro no naany / 240 | 7200 370 1580 | 640 | 3770 | 840 | 25 | 27 (29|28 | 30 | 29 | 31 16
Total Planned:
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5. Binim Gepy yaepicin yiibimaacteipy / Opranusanus 00pa3oBaTe/IbHOIO Npouecca / Organization of Educational Process

1.0xyra KabblilanyFa KOHBLIATBIH apHaiibl TananTap: bakanaspuarka Kaszakcran PecnyOnMKachIHBIH JKallbl OpTa, TEXHUKAIBIK KIHE
KacinTik, opra GiiMHEH Ke#iHri, xorapbl GitiMi Gap asamarTap ¥BT HOTHIKECIHIH KOPBITBHIH/BICH 6oiipiHma xibepineni. [lleren azaMaTTapblH aKbUIBI
Herizzie Kabbuiay cyx6aT KOpHITEIHBICE OOHBIHIIA JKY3ET€ aChIPbLIA/IBL.

Oco6bie BeTynuTeabHbie TpeGoBanus: B GakanaBpuar oCyIECTBISETCS NPHEM IrpaxkiaH Pecny6nuku Kazaxcran, uMelomux obuiee cpeanee,
TEXHUYECKOe U MPO(ECCHOHANBHOE, MOCECpeiHee, Bhiciee 00pasoBaHHe, O pe3ybTaTaM EHT. IlpueM HHOCTpPaHHBIX I'PaXk/iaH Ha IJIaTHOH OCHOBE
OCYIIECTBIISIETCS 110 pe3yIbTaram cobeceloBaHM .

Specific admission requirements: Citizens of the Republic of Kazakhstan with general secondary, technical and professional, post-secondary,
higher education are admitted to bachelor programs based on the results of the UNT and creativity exam. Acceptancer of foreign citizens on a paid
basis is carried out according to the results of an interview.

2.Bypein anbiHFan GiaiMai TAHYFa KaThICThI kaHe Oefipecvmu GisiM anymbLIAPALIH HITHKECIHIH epeKime MapTTapbl: AJIBIHFE G1TiM]
TaHy 1IAPTTaphl YHHBEPCHTETTIH ilIKi HOPMATHBTIK KYXKaTTaphl asChIH/IA XKY3€re aChIpbUIAJIb. Beiipecmu 6isiM Gepy HoTHIKENEPIH PaCTaHThIH KyXKat -
asKTaITy Typaibl KyaJlK.

Ocobbie yca0oBHS AUIs IPH3HAHHS NPEAMIECTBYIOMEro oy 4eHHs H Pe3y/ibTaTOB HePOPMAILHOr0 obyuenusi: YCIOBHS JUIS NPU3HAHUSA
npe/mecTByiomero 06pa3oBaHMs OCYHIECTBISETC B paMkaX BHYTPEHHHX HOPMAarTHBHBIX —JOKyMCHTOB — yHHBCDCHTCTA. JlokyMeHTOM,
IOJITBEPIKAAIOIIUM Pe3ybTaThl HeYOPMATLHOIrO OOydYeHHMs, ABIACTCH cepTU(MKAT O 3aBepiieHHH OOYYeHHS WIIM CBHICTENBCTBO O 3aBEPIICHHH
obydenus.

Specific arrangements for recognition of prior learning: Conditions for the recognition of prior learning are carried out according to the
university’s internal regulations. The document that confirms results of non-formal education is a certificate of completion or a diploma of completion.

3. Jlopexeni Gepy TananTapbl Men epesesiepi: OKy/biH Gapibik KE3CHICPIHAC, COHBIH iniHje CTYAEHTTIH OKy TyphepiHiH OopiH Koca
aNFaH/Ia JkoHe KOPBITHIH/IBI aTTeCTALMAHBI COTTI asKTaraH, kem jerenje 240 akaneMHsIbIK KpEeJIMTTi HrepreH Tyiranapra «bakanaBpy ISpeKeci KoHe
JOFaphl OiliM Typasbl JIMILUIOM KOCBIMIIACHIMEH (TPaHCKDHMIIT) Gepineni, (baxanaspuarThin GinimM Gepy GarjapnamanapbiH Mep3iMiHeH OypbiH
Mrepre’jie KoHe OFaH KOMBUIATHIH TalanTap/ibl OPBIH/AH JKar JaHbIH/A CTYJEHTTIH OKy Mep3iMiHe KapamacTaH «bakanasp» gopexeci bepineri).

TpeGoBanus ¥ NPABHJIA NPHCBOEHHs cTeneHH: JIullaM, OCBOMBLIMM HE MEHEE 240 akaJIeMHYECKHX KDPEAMTOB 3a BECh NEPHOA 00y4eHus,
BKIIOYas BCe BHABI y4eOHOM JeATENBHOCTH CTyZEHTa, W YCIEIIHO NpOMEJIIHM HTOTOBYIO ATTECTAllMIO, MPHCYXJACTCs CTENCHDb «bakanaBp» H
BBLIAETCH JMIUIOM O BBICIIEM OOpa3oBaHMM C TPHJIOKEHHEM (TPAaHCKPHOT), (B Ciydae AOCPOYHOTO OCBOCHHSA obpazopaTeNbHOM NPOrpaMMEI
fakanaBpuara U BBIIOJIHEHHUs NPEyCMOTPEHHBIX K Hel TpeOOBaHHH, CTYACHTY MPHCYKIACTCA CTENCHD «6aKanaBp» HE3aBHCHMO OT CpOKa 0OyueHHs).

Qualification requirements and regulations:Individuals who have mastered at least 240 academic credits for the entire period of studies,
including all types of student’s learning activities, and who have successfully completed their final attestation, are awarded a bachelor’s degree and are
awarded a higher education diploma with an application (transcript), (in the case of early mastering of the bachelor’s study program and fulfillment of
the requirements envisaged for it, the student is awarded a bachelor’s degree regardless of the duration of his/her studies).

4. Tyxaexrepain kocibn Gediini: Bakanasp AopeikeciH aiFaH TYJIEKTEP TYPH3M JKoHE KOHAKXAHIBUIBIK HHAYCTPHACHIHAA MKYMBIC iCTEY
GimikTimirin anagsi. COHBIMEH KaTap, oJlap Kajpiap/sl JaiblHjay Ky3ere achlpbllaThiH OpTa KOCINTIK MEKeMEINEpIE OKBITY KBI3METIH XKY3€re achipa
anajpl.

IpodeccHonanbubiii NPoguIL BLITYCKHHKOB: BBITYyCKHHKH, TOJyYHBIIHE CTCTCHB GakanaBpa, HMEIOT KBamupukanuio jis paboTsl B
MH(yCTPHH TypH3Ma H rocrenpuumcTsa. Kpome 3T0ro, OHM MOryT OCYHMIECTBIATH [PENOAABATENBCKYIO NCATENLHOCTD B CPEAHHX npodecCHOHANBHBIX
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y4eOHbIX 3aBE/ICHUSAX, I/Ie OCYIECTBIIAETCS MOATOTOBKA KaIpOB.

Occupational profile/s of graduates: Graduates who have received a bachelor's degree are qualified to work in the tourism and hospitality
industry. In addition, they can carry out teaching activities in secondary vocational schools, where training is carried out.

5. Binim Garzapaamachin sky3ere achipy Taciagepi men agicrepi: BB xysere acwipy kesinme cabakrapia HHHOBALMAJBIK TEXHOIOTHANAP
’9HE OKBITY/IBIH MHTEPAKTHBTI 9IiCTepl KON JaHbLIA(bL.

Cnocobbl  MeToinl peannzanun obpazosarenbHoii nporpammsl: IIpu peamusanuu OIl Ha yyeOHBIX 3aHATHAX OYAYT MCHONB3OBaHBI
HHHOBAIMOHHBIE TEXHOJIOTHH H HHTEPAKTHBHEIE METOMEI 06yJYeHH .

Methods and techniques for program delivery: Innovative technologies and interactive teaching methods will be used in classes within the
implementation of the educational program.

6. OKBITY HoTIKeNepiH Garanay KkpuTepmiinepi: BiniM amymbuiapasii oKy xericrikrepi (Gimimi, narmeuiapel, kabinerrepi xoHe
Ky3bIPETUTIKTEpi) XalbIKapatsIK xyitere coiikec keneTin 100 Gamimpik mKana GoHBIHMA SpiNTiK KykeMen (kaHaraTTaHapibIK Garanap keMyiHe Kapai
«A» -man «D» -re jeiiin, «xaHaraTTaHapuBIKChI3» - «FX», «F») 4 6aiuiapi [mKanara KeleTiH caH/IbIK SKBHBAICHTKE coliKec Garananajsl (Kecte).

KpHTepHH OLIeHKH Pe3y/ibTaToB 06yuenun: YueOHbIe JOCTHKEHH (3HAHHAS, YMEHHU, HABBIKH W KOMIIETEHIIHH) 00y YalomuXCcs OLEHHBAIOTCS
B 6amnax no 100-6anbHol mKane, COOTBETCTBYIOMMX NPHHATOMN B MEX/yHapOIHOM NMpakTHKe OYKBEHHOM cHCcTEME (IIOJIOKHUTENBHBIE OLICHKH, 10 Mepe
y6bBanms, oT «A» mo «D», «HeymoBneTBopuTensHO» — «FX», «F») ¢ cooTBercTsyiommum HH(POBEIM 3KBHBANEHTOM IO 4-Xx OaUIbHOM MIKane
(Tabnumna).

Assessment criteria of learning outcomes: Learning achievements (knowledge, skills, abilities and competencies) of students are scored
according to a 100-point scale corresponding to the international letter grading system (positive grades, as they decrease, from «A» to «D»,
«unsatisfactory» — «FX», «F») with the corresponding digital equivalent on a 4-point scale (see Table).
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6.0Ky sxeTicTIKTEpiH ecenKe aayIbiH 6aMIIbIK-PeATHHITIK, apinTik xyieci, GijtiM aTymbLIapABI AACTYPJ faranay mKajgachiHa JKIHe

ECTS-ke aybicToipy / Bannsno-peliTunrobas,fyKBenHas CHCTeMa OUEHKH y4eTa yueOHbIX I0CTHXKeHUH, o0y4Jaomuxcs ¢ nepeBooM

HX B TpaguuonHy0 miany onenok 1 ECTS / Grade-rating letter system for assessing educational achievements of students with their
transfer into the traditional grading scale and ECTS

OpinTik Kyiie GolbIHIIA Bannaap/biH CaH/IbIK 3KBHBaNEHTI/ Bamnpap (%-Typinae) Jactypni xky#ie 6oibinma 6ara/Ouenka no
Gara/OueHka no GykeenHoit cucteme/ | Llndposo# sxkeuBanent / Equivalent Bassi (Y%-Hoe coziepikaHue) TPaNHLHOHHO# cHcTeme/ Assessment by
Evaluation by letter grading system in numbers Points ( in %) traditional system

A 4,0 95-100 Ore xaxcel/OTnHIHO/

A- 3,67 90-94 Excellent
B+ 3,33 85-89

ww. mw_ %w MM-M“ JKaxcs/Xopomo/ Good
C+ 2,33 70-74

C 2,0 65-69
I 133 bl Satisfactory

D- 1,0 50-54
FX 0,5 25-49 KanaraTTaHapJIBIKChI3/

F 0 0-24 HeynosneTBoputensHo/

Unsatisfactory




7. JAMY XKOCIIAPBI / ILJIAH PA3BHTHS / DEVELOPMENT PLAN
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«6B11105 — TypucTik AecTHHARMAIAP MeHekMenT» GiniM Gepy Garaapaamachl / O6pazosaTtenbuas nporpamma «6B11105 — MenexMenT TYPHCTCKHX
necrananuii» / Educational program «6B11105 - Management of tourism destinations»

includes the inclusion of new disciplines, updating the content o

BB famy KOCnapbiHBIH MaKcaTbhi — TypH3M HHIYCTPHSCHIHBIH COHFbl TEHACHLUMANAPbl MEH TalanTapblH KepceTy YLIiH OKy >Ocrapiapbl MeH
Garmapiamanapbit sKaHapTy. By — jkaHa NoHIEpAi KOCY, KO/IaHbICTaFbl MoHAEP/AIH Ma3MYHBIH XKaHapTY JKoHE 3aMaHayH TeXHOJIOTHANAp MEH OKBITY ajicreMenepi
ecernke any, HapbIKTa CypaHbICKa He MaMaHap/ibl Aaspiay.
Iean naana passuTas OI — O6HoBNEHHE y4eOHBIX IAHOB H MPOrpamMm, 4TOGEI OTPa3HTh NOC/eAHNE TeHICHIMH W TpeOOBaHHS HHIYCTPHH TypH3Ma. 310
BKITIOYEHHEe HOBBIX JMCIMIUIHH, OGHOBJIEHHE CONEPHKAHMSA CYIIECTBYIOMMX [MCUMIUIHH M YHET COBPEMEHHBIX TEXHONIOTHH W METOIMK obyueHus, MOATOTOBKA
CTIEIHATHCTOB, BOCTPeGOBAHHBIX HA PBIHKE.
The purpose of the EP Development Plan —Updating curricula and programs to reflect the latest trends and requirements of the tourism industry. This

specialists in demand in the labor market.

f existing disciplines and taking into account modern technologies and teaching methods, training

Ne Muauxaropaap / Hupakaropsi / Indicators ©namey Gipairi / 2024-2025 2025-2026 2026-2027
En. mam. /
Measurament unit

s Kaopasix aneyemmi ncaxcapmy / Yayuwmenue kadposozo nomenyuana / Improvement of human resources

1.1 | «FoutsiMu nopexenepi» 6ap OKBITYLIBUIAPAbIH CAHBIHBIH apTybi / Y BEIHYEHHE YHC/Ia Apam / Yen. / Person 2 2 2
«ocTeneHeHHEX npenofaearened / Increase in the number of teachers with scientific
degrees

1.2 | Binim 6epy npouecie TapTHUIFaH MPAKTHK-MAMaH{aP/IbIH CaHbIHBIH apTyb! / Anam / Yen. / Person 1 1 1
VeenH4yeHHe YHCIa MPHBIEYEHHBIX K y4eOHOMY NMPOLIECCY CrIELHAIHCTOB-TIPAKTHKOB /
Increase in the number of specialist-practitioners involved in the educational process

1.3 | llleren mamannapbin Tapty / pusneuennue 3apybexHsix cnienanuctos / Attracting Anawm / Yen. / Person 1 1 1
foreign specialists

1.4 | Oxpiry Geiiini Goibinma Ginikrinikri aprreipy / Ilopbimenne keanupuKaium no Apam / Yen. / Person 5 6 6
npodumo npenoasanus / Advanced training in the teaching profile

14 | AroumueiH  TiniH GineTiH OKBITYLIBUIAD CAHBIHBIH apTysl / YBemwdenue uucna | Anam/Yen./Person 2 3 4

npenofiasaresieli co 3HaHWeM aHrnHiickoro a3bika / Increase in the number of teachers
with knowledge of English

2 OKy, oKy-20icmemenix 20e6uemmep MeH INEKMPOHOBIK pecypcmapos: a3ipney / Paspabomka yuebnod, yuebro-memoouyecKkou numepamnypst u
anexmpounsix pecypcoe / Development of educational, methodical literature and electronic resources
2.1 | Oxynsix / Yuebnuk / Textbook Cansi / Kon-o / - - -
Quantity
2.2 | Oky xypansi / Yuebuoe nocobue / Training manual Cansl / Kon-Bo / ] Z 3
Quantity
2.3 | Oky-omictemenik Kypanbl / YueGHO-METOAHYECKOE nocobue / Educational and Canusi / Kon-Bo / 2 3 4

methodical manual

Quantity
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2.4 | Dnexrpore oKybik / DnexTpoHHbIH yueGnuk / Electronic textbook Causi / Kon-o / - 1 1
Quantity
2.5 | Backa/ lpyroe / Other Cansi / Kon-so / . - -
Quantity
3 0Ky dcane 3epmxanansik 6azans: Oamoiny / Pazeumue yuebnoii u nabopamopnoii 6azs1 / Development of educational and laboratory facilities
3.1 | MamanpauzpipsinFas kaGuneTTep aury / OTKPBITHE CTIEIHATH3HPOBAHHBIX KaOHHETOB / Canpi / Kon-o / 1 - -
Opening of specialized offices Quantity
3.2 | Xa6ppixTe caTein amy / [lpuoGperenune obopynosauus / Purchase of equipment Cansi / Kon-Bo / - - -
Quantity
3.3 | Backa/ Ipyroe / Other Canel / Kon-Bo / - - -
Quantity
4. BE mazmynsin ncanapmy / Obnoenenue codepycanus OIl / Updating the EP content
4.1 | EHGex HApHIFBIHBIH TANANTapbiH, FBUIBIM JKETICTIKTEpIH, kacibu ctanpaprrapapl sxoHe | Oky sxoutsl / Yu. Ton 6 - 2
facka Ja HOPMATHBTIK KYKAaTTapibl €CKepe OTBIPBIN, OKBITY HOTHXKENEpi MEH MoHAep / Academic year
Tisbecin sxaHapTy / OGHOBIEHME pe3ynbTaToB OOyYeHHs M NEpevHs JMCLMIUIMH C
yderom TpeGoBanuii phIHKA TpyHa, JOCTIDKEHWH HayKH, npojeccHOHAIBHBIX
CTaHJAPTOB ¥ JPYrMX HOpMATHBHBIX IoKymeHToB / Updating the results of training and
the list of disciplines taking into account the requirements of the labor market, scientific
achievements, professional standards and other regulatory documents
42 | Kenringi okwiTyas! enrisy / Buempenwe monussbiunoro obyuenus / Introduction of | Ilonzep cansi / Kon- 1 ] 1
multilingual education BO JNACLIMTUTHH /
Quantity of
disciplines
43 | OxpiTymsiH xaHa onicTemenepin emrisy / BHempeHue HOBBIX METONMK OGyudeHH: / Canst / Kon-po / 1 1 1
Introduction of new teaching methods Quantity
4.4 | Backa/ Jlpyroe / Other Causi / Kon-Bo / 1 1 1
. Quantity
5. Oxptmywsinap men Ginim anymsiiaposl 2siiblM U-3€pmmey HCYMICsIHA mapnty / Mpueneuenue npenodasameneii u 00yHAIOULUXCA K HAYUHO-
uccnedosamensckoii pabome / Involvement of teachers and students in research work
5.1 | OxeiTymsuiap MeH GinimM amylubinapbiH FRUIBIMH CEMHHApIap MEH koHpepenumsanap | JKapusanaHbiMaap 5 4 5
KYMBICHIHA KaTbicybl, OipjieCKeH FBUIBIMH Makananap kapusiay / VYwuactue canbl / Kon-Bo
npenonasarenedf W obyudalomuxcs B paboTe HayYHBIX CEMHHApOB M KOH(epeHLHiA, myGnuKatmii /
my6/IMKALMS COBMECTHBIX HayuHbIx craredi / Participation of teachers and students in Quantity of
scientific seminars and conferences, publication of joint scientific articles publication
52 | Oxprrymsinap men 6iniM amymbiiapapl FeUTBIME kobanapabl icke ackipyra Tapry / | Apnam/Yen./ Person = - "
IIpuBneueHue npenojasaresneii ¥ oOy4alOMMXCA K pealH3alM¥ Hay4HBIX MPOCKTOB /
Involvement of teachers and students in the implementation of scientific projects
6. JIyansost oKsimy InemMenmmepin 0Ky npouecine enzizy apKpLibl GHOIpICRen bIHMbLMAKMACMbIKmb! Kywietmy / Ycunenue compyonuuecmea ¢

npou3e00cmeom uepes gHedpenue INEMeHmos 0yansHozo obyuenun 6 yuebustii npouecc / Strengthening cooperation with production through the

introduction of elements of dual training in the educational process
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6.1 | Ounipic 6asachina xadenpa dunuansH amry / Otkpeitne $unnana kadenpsl Ha baze Cansl / Kon-so / 1 1
nponssoactea / Opening of a branch of the department on the basis of production Quantity
6.2 | BB asipney xewuinneri akanemusnsik Komurerke enzipic exinepin kocy / Brmouenue | Anam / Yen. / Person 1 1
npeacTaBUTENeH TPOM3BOACTBA B AKaJeMHYeCKHH KOMHTeT no pa3spaborke oIl /
Inclusion of representatives of production in the Academic Committee for the EP
development
6.3 | Toxipube Gazachin kemeiry / Pacumpenne 6a3si npaktuku / Expanding the practice Cansi / Kon-o / 3 5
base Quantity
6.4 | BB TynexTepiH yMBbICKa OPHANACTHIPY MaKCaThIHJA QNeyeTTi JKyMbIC GepyininepMeH Cangbl / Kon-so / - -
JKYMBICTBI KyweiTy / YcuieHue paGoTsl ¢ NOTEHUHATLHEIME PabOTONATENAMH C LETEIO Quantity
TpynoycTpoiicTea Baimycknukos OIT / Strengthening work with potential employers in
order to employ the EP graduates
7. Peiimunzmepde BB scsinarcsimy / Ipodeudsicerue OII ¢ peiimunzax / EP Promotion in the ratings
7.1 | AtamekeHn / Atameken Tosuuus / Position - N
7.2 | BCKA/APTA / HAOKO/HAAP / IAFQAIE TMo3uums / Position - -
7.3 | Backa / pyroe / Other IMosuuus / Position - -




