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bazanbik nenaep unkai (BII) / Iuxa 6azoBbix aucuuniaus (BJY) / Cycle of basic disciplines (BD)
Tannay xomnonenTi (TK) / Komnonent no BriGopy (KB) / Component of choice (CC)

Mopyas xoani: Mod 2
Mopayns arayer: Typusmaeri Tuimai 6ackapy Moy
Ionnin magper: KUTBI 5201

Ilom aTaysr: KoHak yi jkoHe TypHCTiK GU3HECTeri HHHOBaLMAIAp

Kpenutrep canb: 4
Cemectp: 1
IIpepexBu3nTTEPi:

IMocTpexBusnTTEpi: TypU3Maeri MapKETHHITIK 3epTTEYJIEP

Konx mopyasi: Mod 2

Hassanune moxyasi: Moxynb 3¢ ()eKTHBHOro MEHEIKMEHTA B TypH3Me

IIadp pacoanmmns: IGTB 5201

Hassanne nucuuninabl: THHOBAaIMY B TOCTHHMYHOM M TYPHCTCKOM GH3Hece

KonnuecTBo kpeauTos: 4
Cemectp: 1
IIpepexBH3HTHI:

IMocTpexBH3HTBLI: MapKeTHHIOBBIE HCCIIENOBAHHUS B TYPH3ME

Module code: Mod 2

Module Name: Module of effective management in tourism

Code of Discipline: ITHATB 5201

The name of the discipline: Innovations in the Hotel and Tourism Business

Credits: 4

Term: 1

Prerequisites:

Post requisites: Marketing Research in Tourism

ITonmin KpicKama Ma3MyHbI:

ITon wHHOBaLMANapABl JaMbiTyFa Gaca Hasap ayzapa
OTBIPBIN, KOHAKXAMIBUIBIK NMEH TYpH3M CaJlaCHIHOArhl
3aMaHayd  TEHOCHUMAIAD MEH  CTpaTerdsuiapAsl
seprreiini. IloHni wrepymiH MakcaTsl MeH HOTHKeC
KOHAIOKAWNIBUIBIK CalachlHAaFbl 3aMaHAayHW TpPEHATepAi
Tajnjay, TYpUCTIK Ou3Hec ymiH LupraHmplpy MeH
MOGHIBI KOCBIMINIAJIApABI 3epheiiey, KOHAKKAMIBLIBIK
NIeH TypHM3M CaJlaChIHJaFbl KoCiNOpBIHOApABIH Gocekere
KaOineTTinirii ~ apTrelpy  ymiH  MHHOBaLMSJIBIK
TOCUINEPAl MPAaKTHKAJIBIK, KOJIZIaHy 60161 TabbUIaIbL.

KpaTtxoe copepkanne NHCHHIIHHDI:

JlucuMninyvHa W3y4YaeT COBPEMEHHbBIE TEHACHLHH M
CTpaTeruy B 00JIaCTH rOCTENPUMMCTBA M TypH3Ma, C
aKIEeHTOM Ha pa3BUTHE HHHOBammi. Ilenso u

pe3yNbTaTOM OCBOSHHS JUCLMIUIMHBI  SBIISETCS
aHalM3  COBPEMEHHBIX TPEHIOB B  chepe
TOCTENIPHUMMCTBA, M3y4YeHHe LHUQPPOBH3ALMH H

MOOHMIBHBIX NPUIOKEHHM I TYPHUCTCKOro GH3Heca,
NIPaKTHYECKOe NIPUMEHEHUe HWHHOBAIIMOHHBIX
NOAXOJOB Ul MOBBIIIEHHUS KOHKYPEHTOCIIOCOOHOCTH
NPEANPUSTHH B chepe roCTENPUHMCTBA ¥ TYPU3Ma.

Summary of the discipline:

The discipline studies current trends and
strategies in the field of hospitality and tourism,
with an emphasis on the development of
innovations. The purpose and result of mastering
the discipline is the analysis of modern trends in
the field of hospitality, the study of digitalization
and mobile applications for the tourism business,
the practical application of innovative
approaches to increase the competitiveness of
enterprises in the field of hospitality and tourism
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Oky HoTHIKEC:

OHs - 3aMaHayd TYpHCTIK FBUIBIMHBIH KON JEHreii,
FBUIBIMH, 5KOHOMMKAIIBIK, CTATHCTHUKANIBIK, MAPKETHHITIK,
GacKapymIBUIBIK JKOHE ©3re Je ©3eKTi 6GarbiTTapsl
caNachIHAArbl J9CTYPIT JKoHE MHHOBAIMSANBIK iCTEp MEH
omicTemMenepre CoMKeC TypHU3MIi MHaMbITy, TYpPHCTIK
KOCIMOpBIHAEI kobanay, Kypy doHe 6ackapy GarbiThl
GoMpIHIIA 3epTTEeyNepAi YHBIMOACTBIPY CallaCHIHAAFhI
GimiMai  xocibH,  FRUIBIMM-TIDAKTHKANbIK  JeHreiae
KOJIIaHy.

PesynbTarh 00yuyenusn:

POs - IlpumeHsaTs Ha npod)eCCHOHANBLHOM, Hay4YHO-
NPaKTHYECKOM YPOBHE 3HaHHUA B O0JACTH OpraHM3al|u
UCCJIEIOBAaHMH II0 HAINpaBJIEHHIO Pa3BUTHA TypU3Ma,
NPOEKTHPOBAHMs, CO3[aHUA U YTIPABJICHHUS TYPUCTCKHM
NPEINPUATHEM B COOTBETCTBUM C TPAJWLMOHHBEIMH H
HWHHOBalMOHHBIMH METOJAMH U METOAMKaMH B obnactu
Pa3HOYpPOBHEBBIX, Hay4HBIX, 5KOHOMHYECKHX,
CTaTHCTHYECKHUX, MAapKETHHIOBBIX, YNPaBJIEHYECKHUX H
HMHBIX  aKTyalbHBIX  HANpaBICHUAX COBPEMEHHOM
TYPHCTCKON HAayKH.

Learning outcome:

LOs - To apply at a professional, scientific and
practical level knowledge in the field of
organizing research in the field of tourism
development, design, creation and management
of a tourist enterprise in accordance with
traditional and innovative methods and
techniques in the field of multilevel, scientific,
economic, statistical, marketing, managerial and
other relevant areas of modern tourism science.

Herisri xxone KocbiMma oxe6uerTep / OcHOBHAS H AONOJHHUTEIbHAA JHTepaTypa / Main and Additional literature

1. BateipoBa H.T. Typu3m joHe KOHAKKaHNBUTBIK HHTY CTPHACHIHAFH Kocinkepiik: oKy kypanst / H.T. Bateiposa - Anmarsr: JIanTap Tpeiin, 2023.- 168 6.

2.Tapees P.P. iHHOBaluK B FOCTHHHYHOM H TyPHCTCKOM Gu3Hece: yueGHoe nmocobue / P.P. Iapees - Mockea: KHOPYC, 2019. — 230 c.

3. XonpnacGexos A.A. Typucrik 6usHecTeri skocnapiay soHe YHbIMAACTHIpY: oKyJsik / A.A. XKonpac6ekos, I'.M.Aparnoa — AnMarst: Hypaii ITpunt Cepgsuc, 2013. -

263 6.

4. Tyns6aesa A.T. Typuctik 6usHecTi xocnapay skeHe YHEIMAACTHIPY: OKy Kypansi / A.T. Tyns6aesa, .M. Vikynakosa, T.B. UManrysoBa - AnMatsr: Ka3CTA, 2021.

- 176 6.

5. Mcabex B.T. Kasakcran Pecry6nukacbiiia KoCinkepmiKTiH HHHOBALMSUIBIK TYPIIEPIH XKETUIPYAiH HaPBIKTHIK MEXaHU3MEPi: OKY kypansl / B.T.Mcabek - Typkicran:

Typas, 2009. - 300 6.

6. Cemeprosa JI.H.TexHonorus u opraHu3alys roCTHHHYHBIX ycuIyr: yue6ruk / J.H.Cemepkosa - Mocksa: Hudapma-M, 2021. — 320 c.
QuieKTponABLIK Kypangap / dnexTponnbie ucrounuk / Electronic sources
1. Cadponora T.H. HHOBaLM¥ B rOCTHHHYHOMN AEATENLHOCTH: yuebHOE nocobue

https://www.iprbookshop.ru/84355.html

Mopayab koabi: Mod 2
Mopnyns aTaysr: Typusmaeri Tuimai 6ackapy Moy
Ionnin mudper: TISM 5202

ITon aTaysr: Typu3M HHIYCTPUACBIHAAFbI CTPATErUSUIBIK MEHEKMEHT

Kpenurrep canbi: 4
Cemecrp: 1
IIpepexBH3HTTEPI:

ocrpexsu3nTTepi: Typusmaeri MapkeTHHITIK 3epTTeyJep

Kopa mopyns: Mod 2

Hassanue moaynsi: Monynb 5 )eKTHBHOrO MEHEKMEHTA B TYpHU3ME

Iadp aucounauanas:: SMIT 5202

Haspanue aucnunannb: CTpaTeruyeckuii MEHE[DKMEHT B MHIYCTPHH TypH3Ma

KosinuecTBO KpeauToB: 4
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Cemecrp: 1
IpepexBH3HTHI:
IMocTpexBH3uTHI: MapKeTHHIOBBIE HCCIIEIOBAHKS B TYpH3MeE

Module code: Mod 2

Module Name: Module of effective management in tourism

Code of Discipline: SMITTI 5202

The name of the discipline: Strategic Management in the Tourism Industry
Credits: 4

Term: 1

Prerequisites:

Post requisites: Marketing Research in Tourism

ITonHiH KbICKama Ma3MyHbI:

[Ton KpI3MET KepceTy canachlHOAFsl OMIpJiK LMK
3€pPTTEy/IiH HETi3ri TOCIIAEePiH KalbINTacThIpa OTHIPHII,
TYPUCTIK MHIYCTpUS YMBIMIOAPBIHBIH KBI3METiH/Eri

Kpartkoe copep:ixanne JuCHHIIAHB:

JlucuunnyHa pacKphIBaeT pOJIb  CTPATErHYecKOro
IJIAHMPOBaHHA B  JIEATENBHOCTH  OpraHu3aluit
TYPUCTCKOM  MHIYCTPHH, (OPMHpPYS OCHOBHEIE

Summary of the discipline:

The discipline reveals the role of strategic
planning in the activities of organizations in the
tourism industry, forming the main approaches

CTPaTErusUIbIK JKOCHapiaynblH peliH amamel. IToHmi
Wrepy/iH MaKCcaThl MEH HOTIKECI XaJIbIKapaibIK JKoHEe
eHIpJiK HapbIKTapJa TYPHCTIK YHBIMIApIObIH THIMI,

MOAXOMBl K M3YYEHHMIO >KM3HEHHOIo LuKia B cdepe
ycayr. Llenbio ¥ pe3ynbTaToM OCBOSHHS JUCIMILIHHBI
SBJIAETCA NpHOOpeTeHHe HEOOXONMMBIX 3HAHMA H

to the study of the life cycle in the service sector.
The purpose and result of mastering the
discipline is to acquire the necessary knowledge

TYPaKThl JKYMBICBIH KaMTaMachl3 €Tyre HeTi3/Ielrex YMEHHUs no NIPUHATHIO obocHoBannbix | and skills to make sound strategic and
CTPaTerusUIblK  JoHEe - 6acKapylIBUIBIK — IIEmIiMAep CTPAaTeTM4eCKMX M  YNpaBICHYECKHX pelleHui, | managerial decisions that ensure the effective,
Kabsuiay GolbiHma KaxeTTi GimiM MeH naFmpiHBl | obecneumBaomux — 3((eKTHBHYIO, crabuneHyio | stable operation of tourism organizations in
MEHrepesni. pabory TYPHUCTCKHX OpraHu3alyi Ha | international and regional markets.

OKy HOTHXKECI:
OHs-Typucrik

MEXIyHapOJHOM M PETHOHAIBHOM pPBIHKAX.
PesynbTaThl 00yuenuns:

Learning outcome:

KOCIITOPBIH/IBI JKOHE TYPHCTIK LOs — To demonstrate the skills of effective

ACCTMHALMANADABI, COHNaH-aK TypusM MHAYCTpusichiH | POs - JleMoHCTpHpoBaTh HaBbIKH 3(deKTHBHOrO | economic, strategic and financial management of
JKOHE TYTaCTali ajFaHfa OJEYMETTIK-MOJEHH CEPBHCTi | SKOHOMHYECKOrO,  CTPATerM4eckoro,  (PHHAHCOBOro | a tourist enterprise and tourist destinations, as
camajbl JKOHE CaHMBIK JKETUIAIPY MakKcaThlHAa THIML | yrpaBleHHs TYPHCTCKHM NIPEANIPUATHEM u | well as the tourism industry and socio-cultural

OKOHOMMKAIIBIK, ~CTPAaTEeTHANBIK, KapXbUIBIK 0ackapy | TYPUCTCKAMHM JECTHHALMAMH, a Takoke HHIycTpueif | services in general, with a view to their
JaFOblIapblH KOPCETY. TypU3Ma M COLHOKYNBTYPHBIM CEpBHCOM B LeloM, ¢ | qualitative and quantitative improvement.
LENBI0 HMX KAYeCTBEHHOrO M  KOJIMYECTBEHHOIO
COBEPLICHCTBOBaHHSI.

Herisri sxone KocbiMma sne6uerrep / OcHOBHAS H AONOJIHHATEIbLHAS JHTepaTypa / Main and Additional literature

1. Cxobxun C.C. Ctparernyeckuii MEHEIDKMEHT B HHIYCTPHHM FOCTENIPUHAMCTBA M Typu3Ma: yuebHuk / C.C. CkobkuH.- 2-¢ u3n.- Mocksa: IOpaiir, 2019.- 442 c.
2. baitunenosa JI.C. Craprerusibik MEHeIDKMEHT: oKy Kypaisi / JI.C Baiitunenopa, E.C.BaiiTineHoBa - AMAaThI: OBepo, 2022.- 144 6.

JJIeKTPOHABIK Kypaaaap / Jnexrponnnie ncrounuxu / Electronic sources

1. T.B.Himanrynoea, C.K. Pacynosa. MeHemKMEHT kKauecTBa Ha PEANPHUATHIX MHAYCTPHH Typu3Ma: yueGHoe rocobue
https://www.iprbookshop.ru/133708.html
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2. J1.C.1llexoBueBa. CTpaTernyeckuii MEHEKMEHT: yuebHOoe mocobue
https://www.iprbookshop.ru/23884.html

3. A.l. Boponun, A.B.KoponeB. CTpaTernyeckuii MEHEIKMEHT: yueGHOe rocobue
https://www.iprbookshop.ru/35549.html

4. N.J1.Knagcyn, I'.JI.Pycun, U.B.IJomaeBa. CTpaTernueckuii MEHEKMEHT: YUeOHHUK
https://www.iprbookshop.ru/45034.html

5. HM.Tpycopa. CtatucTrka Typu3Ma: yuebHOe nocobue

1. http://176.9.74.196/book.htm1?currBookId=26610

Moayas koawi: Mod 2

Monyas aTayer: TypusMaeri Tuimai 6ackapy Moyt
Ionnin mudper: HB 5203

ITon aTaysr: Xansikapaisik GH3HEC

Kpenurrep canbi: 6

Cemectp: 2

IlpepexBu3nTTepi: IcKepIik KaTHIHACTAP 3THKACHI
ocrpexBusnTTepi: TypHCTiK NOHAEPAI OKBITY 9/1icTeMeci

Kon mopyasi: Mod 2

Hassanne monynsi: Momyis 53)(peKTHBHOrO MEHEIKMEHTA B TypH3Me
Ilndp pacuunaaasi: MB 5203

Hassanne qucnuniannbl: MexayHapoaHsii GusHec

KoanuecTBo kpeauToB: 6

Cemectp: 2

IIpepexBH3ATHI: DTHKA NENOBBIX OTHOLICHMH

IMocTpexBu3uTHI: MeTOANKA IPENIOJABaHNs TYPUCTCKUX JUCIUATLUIAH

Module code: Mod 2

Module Name: Module of effective management in tourism
Code of Discipline: 1B 5203

The name of the discipline: International Business
Credits: 6

Term: 2

Prerequisites: Ethics of Business Relations

Post requisites: Methods of Teaching Tourism Disciplines

ITonnin KbiCKama Ma3MyHbI: KpaTtkoe conepxanue JHCHANIHHDI:
ITon 6u3HecTiH >xahaHABIK acmeKkTiiepiHe, COHal-aK JMCUMIUIHHa HW3y4aeT OCHOBBI
xahaHIBIK 3KOHOMHKA KOHTEKCTIHIETri XaJbIKapajiblK JEATENIBHOCTH  KOMITaHMM,
CTpaTerusiapra, cascaTka, SKOHOMUKAIBIK JyHesepre, rIobanbHBIX = acmeKkTax

CTpaTeryH,

caynara, HWHBECTHLIMAIapFa, M3ACHHUETAPAJIBIK MEXIAYHAapOaHbIE

MEXyHapOqHOM!
¢dokycupysch

Summary of the discipline:

The discipline studies the fundamentals of
international business activities, focusing on
global aspects of business, as well as
international  strategies, politics, economic
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KOMMYHHKalMsIapra JoHe 6acKkapy NpHHLMIITEPiHE S9KOHOMHYECKHE CHCTEMBI, TOProOBJIIO, MHBECTHLIMH, | systems, trade, investment, intercultural
Hazap ayznapa OTBIpBI, KOMITaHUSJTapAbIH MEXIyKYNbTYPHbI€ KOMMYHHMKAalM¥ M NPHHLMNBI | communication and management principles in
XaJIbIKapayiblK KbI3METIHIH Heri3zepiH 3eprreiiai. [Tonni YTpaBJIeHHs B KOHTeKCTe IIoGanbHOH skoHOMHKH. | the context of the global economy. The purpose
UrepyiH MaKCaThl MEH HOTHXKECI KOMIaHMsUIapIblH Ilensto u pesynsTatoM ocBoeHMs mucummukbl | and result of mastering the discipline is to form
XaNnbIKapalblK HapblKTa Kajlal COTTI JKYMBIC iCTei ABIAETCA (HOPMHpOBaHME NOHMMaHMs TOro, kak |an understanding of how companies can
aNaThIHABIFBl JKOHE OPTYPJli MOJEHH, SKOHOMMKAIBIK KOMIIaHMH MOIyT ycnemHo omnepupoBaTh Ha | successfully operate in the international market
JKarJainapra Gelimnenyi TypaJibl TYCiHiK MEXIyHapOJHOM pbIHKe M ananTvpoBaThess k | and adapt to diverse cultural and economic
KaJIBINTaCTHIPY GOMBIN TabbLIaAbL. pa3sHOOOpa3HBIM KYJNBTYPHBIM M SKOHOMMYeckMM | conditions.

OKy BHaTHKECI: YCIIOBUSAM. Learning outcome:

OHs - Xanblkapanblk joHe OHIpIiK AeHreine TypHcTik | PesyabTaThi o6ydenns: LOs - To collect and interpret information on the
6usHecti ThiMAi Gackapymel yiBIMIacTHIpy Makcatbiima | POs - OcymecTnate c6op u unTepnperaumio | formation of economic relationships between th

KapXKbUIbIK MEHE/DKMEHT, CTPaTerMsulblK JKocmapiay, | HHpopManud O  (OpPMHpOBaHMHM  5KOHOMHMYECKMX | international  tourism  business and  its
MApKETHHT JKOHE MEHEe[KMEHT HETi3/iepi KOHTEKCTIiHJE | B3aMMOCBA3IX MEXIyHapOJHOrO TYPHCTCKOro GH3Heca | management elements in the context of the
XaJbIKapabIK TYPHUCTIK GM3HECTIH )oHE OHBI 6acKapy | M SJIEMEHTOB YNpaBleHHS MM, B KOHTeKcTe ocHOB | fundamentals of financial management, strategic

SJIEMEHTTEPiHIH SKOHOMHKAbIK ©3apa GaiiaHsICTapbiH | HMHAHCOBOIO MEHEDKMEHTa, crpareruyeckoro | planning, marketing and management in order to
KaJbINTaCThIpy ~ Typalbl aKMapaTTel >KUHAYABl JKOHE | IUIAHMPOBAHHMS, MapKETHHIa M MEHEDKMEHTa C LieNbio | organize effective management of the tourism
TYCIHIIpYAi JKy3€ere aceipy. opraHu3aluK 3GPEKTUBHOrO ympaBneHHs TypHCTCKHM | business at the international and regional levels.
Ou3HeCOM Ha MEXIYHApOOHOM M PETHOHANBHOM
YPOBHe.

Herisri xone KocbiMma ane6uerrep / OcHOBHAs H AONOJIHHTENLHAS JHTepaTypa / Main and Additional literature

1. TToropneuxoro A.W. Mexmynapoanbiii 6usnec. Teopus u npaktvka: yue6uuk / A.W.IToropienkoro, C.®.CyTeipuna - 2-¢ u3z.- Mocksa: Opaiit, 2019. - 733 ¢
2. betinuc J1. Onemaik cascaTThiH xkahaHnanys!. XaiblKapaiblk KaTbiHACTapFa Kipiciie OKy omicTeMeItik Kypansl / JI.Betinuc, C.Cmur, I1.0ysuc AnMaTsl: ¥ITTHIK
aynapma opTanbirbl, 2020-652 6. -

JNeKTPOHALIK Kypajaap / iexTponnsie ucrounukn / Electronic sources

1. C.C.Jlapu6exos, E.H.HabueB. MexxayHaponssiii GusHec: 51eKTpOHHOE yueGHOe mocobue

http://rmebrk.kz/book/1183156

2. M.J1. TumonuHa, Y.B.Konecnukosa, 3.I" MaptupocsH. PazeuTre MexayHapogHOro 6usHeca: yuebHOe mocobue

https://www.iprbookshop.ru/51072.html

3. C.H.JJamko, U1.0.ITacTyxoBa. MexmyHaponssiii 6usHec. PR u pexiaMHoe neno: yueGHoe nocobue

https://www.iprbookshop.ru/25973.html

4. JL.H.Huxutuna, IT.A Illukos. OCHOBBI MeXXyHapoAHOro 6u3Heca: yuebGHoe nocobue

https://www.iprbookshop.ru/102940.html

Monayas koawi: Mod 2

Monyas arayer: Typusmaeri TuiMai 6ackapy Momyi
Ionnin mudpsr: TS 5204

ITon araypr: Typusm CTaTHCTHKACHI

Kpeaunrrep canbi: 6

Cemectp: 2
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IlpepexBu3nThI: ICKepITiK KATBIHACTAD STHKACHI
IMocTpexBu3nuThbl: TypHUCTIK IOHAEP/i OKBITY 9/1icTEMEC]

Kon monynsi: Mod 2

Hassanne moxynsi: Moxyis 30()EKTHBHOr0O MEHEDKMEHTA B TypH3Me

IIndp pucounaans: ST 5204

Ha3ssanue aucnuninabr: CTaTHCTHKA TypU3Ma
KonnuecTBo KpeauToB: 6

CemecTp: 2

IIpepexBH3HTLI: DTHKA JENOBBIX OTHOIIEHHH

IMocTpexBu3nThI: MeTOMMKA IPENOAABAHKS TYPUCTCKUX MUCIUILIMH

Module code: Mod 2

Module Name: Module of effective management in tourism

Code of Discipline: TS 5204

The name of the discipline: Tourism Statistics

Credits: 6

Term: 2

Prerequisites: Ethics of Business Relations

Post requisites: Methods of Teaching Tourism Disciplines

IIonnin KpIcKama Ma3sMyHbI:

ITon oprypnmi Typuctik GarsiTrapra Gapy Typajbl
CTaTHCTHKANBIK  aKMapaTThl JKHHAY JKOHE OHJEY
amicrepin 3eprreiini. Kypc Typucrep caHbl, onapasi
6oy yY3aKTBIFBI, WIBIFBIHAAD KYPBUIBIMBL, COHZIaH-aK
ONIEMHIH OpTYpJi aliMaKTapblHAQ TypHU3MHIH JaMyblHa
acep eTeTiH (akTopyap CHIKTHI Heri3ri kepceTkimrepai
3epTreyai KamTuabl. [loHAI wWrepyniH MakcaTsl MeH
HOTHXKECI TypHCTIK GH3HECTe CTPaTerHsUIBIK LieliMAep
Kabpuizay JKoHE TYPHCTIK pecypcrapapl 6ackapy yuIiH
CTaTUCTHKAIBIK  JepeKkTepiai  maiimanaHy  Gossin
TabbIIabL.

OKy HaTHXxKeCH:

OHs - XanblKapanblK j9HE OHIpIIK JEHreWae TypHCTIiK
GusHecTi THiMAI Gackapynpl YMBIMOACTHIDY MaKCaTBIHAA
Kap>KbUIBIK MEHE/DKMEHT, CTPaTerdsulbl >KOCmapiay,
MapKETHHI >XOHE MEHEIKMEHT Heri3Jepi KOHTEKCTIHMe
XanbIKapanblK TypHCTIK OW3HECTiH >koHe OHBI Gackapy
3JIEMEHTTEPiHiH 5KOHOMMKAIIBIK ©3apa OGaiiaHbICTapblH

Kpatkoe copepxanne QHCHHNIHHBI:

Jucuunnyea u3ydaer Meromsl cbopa M 06paGoTku
CTaTHCTHYECKOH HHGDOpPMALMH O TIOCEIAaEMOCTH
pasiMuHbIX ~ TYPHCTCKMX  HampamieHuwit. Kypc
BKJIIOYAET M3y4YEeHHE KIIIOYEBBIX MOKAa3aTeNel, TaKkux
KaK KOJIMYECTBO TYPHUCTOB, IUIMTENBHOCTh MX
npeObIBaHUA, CTPYKTypa pacxoloB, a Takke
GbakTOphl, BIMAIOIME Ha pa3BUTHE TypH3Ma B
Pa3NMYHbIX perdoHax mupa. Llenbio u pesysbTaToM
OCBOEHMs JUCLUMIUIMHBI SBIISETCS HCIIONb30BaHHE
CTaTUCTHYECKUX JaHHBIX VISt NPUHATHA
CTpaTerM4ecKMX pPeIeHHH B TYPHUCTCKOM OH3Hece U
YIpaBJIEHUs TYPUCTCKHMH PECYpPCaMH.

PesynbTaThl 00yuenns:

PO; - OcymectBnath c60p ¥ HMHTEPHPETALHMIO
uHbopMaliM O  (OPMHPOBAHMH SKOHOMHYECKHX
B3aMMOCBS3X MEXIYHApOJHOIO TYPHCTCKOro Gu3Heca
M 3JIEMEHTOB YIPaBI€HHS WM, B KOHTEKCTE OCHOB
(bHHAHCOBOrO MEHEDKMEHTa, CTpPaTEerH4eckoro

Summary of the discipline:

The discipline studies the methods of collecting
and processing statistical information on the
attendance of various tourist destinations. The
course includes the study of key indicators such
as the number of tourists, the duration of their
stay, the structure of expenses, as well as factors
affecting the development of tourism in various
regions of the world. The purpose and result of
mastering the discipline is the use of statistical
data for strategic decision-making in the tourism
business and management of tourist resources.
Learning outcome:

LOs - To collect and interpret information on the
formation of economic relationships between the
international  tourism  business and  its
management elements in the context of the
fundamentals of financial management, strategic
planning, marketing and management in order to




D-02-01/14

KaJIBIITaCThIpy ~ TypaJibl JKOHe

TYCIHAIpY/Ai Xy3ere achipy.

OH4 - 3amaHayu TypHCTIK FBUIBIMHBIH KOI JEHreHi,
FBUIBIMH, 5KOHOMHUKAIIBIK, CTATHCTHKANBIK, MAPKETUHITIK,
OacKapyIIBUIBIK JkOHE ©3re e ©3eKTi OarbITTaphl
caJlaChIHAArbl ASCTYPIli KOHE HHHOBAIMAIIBIK S/ICTEP MEH
omicTeMenepre CoHKeC TypU3MAI HaMbITy, TYPHUCTIK
KOCIMOpBIHABI Jkobanay, Kypy >xoHe 6ackapy O6arbIThI
OoMBIHIIA 3epTTEyJepAi YHbIMOACTHIPY CajlaChIHIAFBI
GimimMai  koci6HM,  FBUIBIMH-TIDAKTHKAIbIK  JCHreHzae
KOJIIaHy.

aKnaparTbel JKUHayIObl

NUIAaHUPOBAHMs, MAapKETHHIa U MEHEDKMEHTa C LIENBIO
opraHu3auuy 3(QGEKTHBHOTO YIpPABIECHHUS TYPHCTCKUM
OM3HECOM Ha MEXIYHAapOAHOM M PErHOHABHOM
YPOBHe.

PO, - TlpuMeHATh Ha NpPOQECCHOHAIBHOM, HAy4YHO-
NPaKTHYECKOM YPOBHE 3HaHHs B 00JaCTH OpraHu3aluu
HCCIIENIOBaHUM 10 HANpaBJICHHIO Da3BHUTHS TypU3Ma,
NPOEKTHPOBaHK, CO3JaHUs U YNPaBJIECHHS TYPUCTCKAM
NPENpPUATAEM B COOTBETCTBHM C TPAJAWLHMOHHBIMH M
HWHHOBALIMOHHBIMHM METOJJaMH ¥ METOIMKaMH B 001acTH

Pa3HOYPOBHEBBIX, Hay4HBIX, SKOHOMHUYECKHX,
CTaTHCTHYCCKHUX, MapKETHUHIOBBIX, YINPAaBJICHYECKHX H
HUHBIX AKTYaJIbHBIX HamnpaBJICHUAX oowﬁogmmmow

TYPUCTCKOM HAayKH.

organize effective management of the tourism
business at the international and regional levels.

LOy - To apply at a professional, scientific and
practical level knowledge in the field of
organizing research in the field of tourism
development, design, creation and management
of a tourist enterprise in accordance with
traditional and innovative methods and
techniques in the field of multilevel, scientific,
economic, statistical, marketing, managerial and
other relevant areas of modern tourism science.

Herisri sxone KocbiMma ane6uerTep / OCHOBHAS M AONOIHHTEIbHAN AHTepaTypa / Main and Additional literature
1. ITanosa A.B.CraTucTrka Typusma: yye6Hoe noco6ue / A.B.ITanosa - Mocksa: Uudpa-M, 2018.- 248 c.
2. Xunu J1.®. CraTucTuka HeTi3aepi: aneyMeTTik 3epTTey Kypanbl: oKyIsIK / JI.®. Xumu - AnMatel: ¥IITTHIK ayapMa oprtainsirsl, 2020-576 6.
3. Kynak A.I'. O6mas Teopus cratucTuky: y4ue6.-meron. [Mocobue / A.I'. Kynak — Munck: BTUVP, 2020. — 252 c.
OeKTPOHABIK Kypajjap / dnekrponnbie ncrounukn / Electronic sources

1. HM.TpycoBa. Cratuctuka Typusma: yueGHOe nocobue
https://www.iprbookshop.ru/76345.html

2. E.A.Cob6onesa. CratucTuka Typusma: CtaTucTHyeckoe Habmonenue: yuebHoe nocobue

http://rmebrk.kz/book/1170401

3. ET'.Bopucosa, C.A I'ankun, H.A I'ankuna. CtaTucTuka TypusMa

https://www.iprbookshop.ru/129909.html

Mopyas kombi: Mod 2
Monyas aTaysr: Typusmaeri taimMai 6ackapy Moy
IMonnin mudpswi: TIKE 6205

Ilon aTaywi: TypusM HHIYCTPUACBIHIAAFEI KOCITIOPHIH 3KOHOMHKACH

Kpeaunrrep canbi: 5
Cemecrp: 3

IIpepexsusutTepi: TypusMaeri MapkeTHHITIK 3epTTEyep

IlocTpexBH3BTTEPI:

Ko mogynsa: Mod 2

Hassanmne moxynsi: Mozyis 30 ()eKTHBHOroO MEHEDKMEHTA B TypH3Me

Iladp nacounanab: EPT 6205

Ha3spanne JHCHHIIHELI: DKOHOMHMKA NPEANPHUATHS B TypH3ME
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KosnyecTBo kpeauToB: 5

Cemecrp: 3

ITpepexBn3uThI: MapKkeTHHIOBBIE HCCIIEIOBAHNS B TYPU3ME
IHocTpexkBH3HUTHI:

Module code: Mod 2
Module Name: Module of effective management in tourism
Code of Discipline: TEOAEITTI 6205

The name of the discipline: The Economics of an Enterprise in the Tourism Industry

Credits: 5

Term: 3

Prerequisites: Marketing Research in Tourism
Post requisites:

ITonnin KbICKama Ma3MyHBI:
Ilon TypHCTiIK MHIYCTpHUS KOHTEKCTiHAE GacKapymsiH
HETi3ri SKOHOMHKANBIK IPHHLUMOTEPI MEH OiCTepiH

KapacThIpaJbl. Typucrix KOCIMOPBIHAAPABIH
IIBIFBIHAPEI MEH KipiCTepiHiH KYPHUIBIMBIH TaJlayFa,
COHJiaii-aK oJNapIbIH HapbIKTaFbI Gacexere

Kabinerrinirin Garanayra epekuie Ha3ap ayaapbLiajpl.
Ilonni wrepymiH MakcaThl MEH HOTHDKECI TYPHCTIK
KOCIIOpBIHAAP BT 6ackapy sy 9KOHOMHKAJIBIK
aCHeKTiIepiH TYCIHyi KaJIbINTacTHIPy JK9HE OCHI cajiaia
HETI3IENiTeH  SKOHOMHKANBIK Liemimaep Kabbuinay
JaFIpLIapbiH AaMBITY GOMbIN TabbUIaIbL.

OKy HoTHXKECI:

OHs - XaneikapanblK K9HE OHIpIiK JSHrelie TypHCTIK
GusHecTi THIMAI GacKapyapl YHBIMOACTBIPY MaKCaThIHAA
KapXKbUIBIK ~MEHEMKMEHT, CTpaTerdsuIbIK —KOCHaplay,
MapKETHHI JKOHE MEHEDKMEHT Heri3fiepi KOHTEKCTiHIe
XaJlbIKapauslK TYPHCTIK OHM3HECTiH >xoHe OHBI Gackapy
SJIEMEHTTEPiHiH 5KOHOMHKAJbIK ©3apa OaiaHbICTapbiH
KaJIBINITAaCTBIPy Typajlbl aKMmapaTThl JKUHAYOBl JKOHE
TYCIHAIpYAi JKy3ere ackipy.

OH4 - 3amaHayW TypHCTIK FBUIBIMHBIH KOIl IEHIeMi,
FBUIBIMH, 5KOHOMHKAJIBIK, CTATUCTHKAIBIK, MAPKETHHITIK,
GacKapyIIBUIBIK JKOHE ©3re Je ©3eKTi OarsITTapsl
cajlaChIHAFhbl JOCTYPJIi KOHE HHHOBALUSIBIK SICTEDP MEH
oJlicTeMeliepre CoMKeC TypM3MJi NaMbITy, TYPHCTIK

Hhmw”.:hnvm COACPKaHHE NHCHHIJIHHBIZ

Jucuunnuza paccMaTpUBaeT OCHOBHBIE
SKOHOMHYECKHE NPUHLIMIBI X METOIbI YIPaBICHHUS B
KOHTEKCTE  TypUCTCKOM  mHAmyctpuu.  Ocoboe
BHMMaHHE YNENAETCS aHaIU3y CTPYKTYpBI 3aTpaTr u
JIOXOJIOB TYPHUCTCKUX NPEANPHUATHH, a TakKe OLIEHKE
HX KOHKYPEHTOCIIOCOOHOCTH Ha pbiHKe. Llensio u
pe3yNbTaTOM OCBOEHMS NUCLMIUIMHBI  SBJISETCS
(bopmupoBaHue TOHUMaHHUs 9KOHOMMYECKHX
aCTEKTOB YNPABJICHUS TYPUCTUKUMH NPEATIPHUATHAMH
W pa3sBUTHE HAaBBIKOB NPUHATHA OOOCHOBaHHBIX
9KOHOMHMYECKHUX PEIICHUH B JaHHOM OTpaciiy.

PesyabTaThl 06yuenns:
PO; -
uHopMau 0
B3aMMOCBS3X MEXIYHApOJHOIO TYpHCTCKOro Gu3Heca
M DJJIEMEHTOB YNPABJICHHS MM, B KOHTEKCTE€ OCHOB
(bHHAHCOBOTO
TUIAHUPOBaHMs, MapKETHHIa U MEHEKMEHTa C LIENbIO
opraHu3auMy 3(Q(EKTHBHOrO yNpaBIeHHS TYPHUCTCKHM
Ou3HeCOM Ha MEXAYHapOAHOM M PETHOHAIBHOM
YPOBHe.

POs - IlpumeHaTs Ha NPOGECCHOHAIBHOM, HayYHO-
NPaKTHYECKOM YPOBHE 3HaHHs B O0JIaCTH OpraHu3alliu
HCCIIENOBAHMH IO HANpaBJICHHUIO Pa3BUTHS TypHU3Ma,
NPOEKTHPOBAHHS, CO3JIaHUs U YTIPABJIEHHS TYPHCTCKHM

OcymecTBnate c60p M HHTEpHpETALMIO

(GOpPMHDOBaHHH  SKOHOMHYECKHX

MEHECIDKMECHTA, CTPaTeru4eCcKoro

Summary of the discipline:

The discipline considers the basic economic
principles and management methods in the
context of the tourism industry. Special attention
is paid to the analysis of the cost and income
structure of tourism enterprises, as well as the
assessment of their competitiveness in the
market. The purpose and result of mastering the
discipline is the formation of an understanding of
the economic aspects of managing tourism
enterprises and the development of skills for
making informed economic decisions in this
industry.

Learning outcome:

LOs - To collect and interpret information on the
formation of economic relationships between the
international  tourism  business and its
management elements in the context of the
fundamentals of financial management, strategic
planning, marketing and management in order to
organize effective management of the tourism
business at the international and regional levels.
LOs - To apply at a professional, scientific and
practical level knowledge in the field of
organizing research in the field of tourism
development, design, creation and management
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KOCIMOPBIHABI Jxobanay, Kypy »oHe 6ackapy GarbIThl
OoMbIHIIA 3epTTeyiepAi YHBIMOACTBIPY CalachIHIAFbI
GimiMai  koCiOM,  FBUIBIMH-TIDAKTHKANBIK  JeHreiine
KOJIIaHy.

NpEeANpHUATHEM B COOTBETCTBUM C TpPAaJULMOHHBIMHU H
MHHOBAllMOHHBIMUA METOJIAMH U METOAYKAaMH B 00J1acTH

Pa3HOYPOBHEBBIX, Hay4HBbIX, 9KOHOMHYECKHX,
CTaTUCTHYECKHX, MAapKETHUHIOBBIX, YMNPABJIEHYECKHX H
HHBIX AKTyaJIbHBIX HanpaBJICHUAX Oowﬁwgommcm

TYPHUCTCKOM HAayKH.

of a tourist enterprise in accordance with
traditional and innovative methods and
techniques in the field of multilevel, scientific,
economic, statistical, marketing, managerial and
other relevant areas of modern tourism science.

Herisri sone KocbiMma ane6uerrep / OcHOBHAS M AONOJIHHATENbHAS JATepaTypa / Main and Additional literature

1. Tabmynnuna P.JK. Typusm skoHOMHKack!: oKy Kypaisi / POK.Ta6aynnuna, I'.B. Tynemosa - AnMaTst: Ogepo, 2022.- 442 c.
2. Opyapos A.O. DxoHOMHKa Typu3Ma: yueGHoe nocoGue / A.O. OBuapos - Mocksa: Hudpa-M, 2021.- 253 c.
3. OBuapoB A.O. DkOHOMHKa TYPHCTCKHX NPEANPHATHIL: yue6HOoe nocobue / A.O. Opuapos - Mocksa: Uudpa-M, 2019.- 176 c.

4. CateiMbexoBa K.b. Kocinopsis sxoHoMuKacht: okyibik / K.B. CateiMGexosa, F.E Kepimbex, A.Jl.YM6utanues - AnMatsi: Depo, 2022.- 372 6.
AneKTPoBABIK Kypauaap / duexrponnsie ucrounnku / Electronic sources
1. FO.H.HukonaeB. DkOHOMHKA NPEANPUATHS: y4ebHOE nocobue /

https://www.iprbookshop.ru/11365.html

2. A.H.Yekanckuii, B.A.Kouoesa, C.E.Bapioxun. Ynpasnendeckas skoHomrka. IIpakTuka npuMeHeHus: yaeGHoe nocobue

http://176.9.74.196/book.htm1?currBookId=32626

3. T.B. Umanrynosa, C.K. PacynoBa. MeHeKMEHT KauecTBa Ha NPEANPUATHSIX HHIYCTPHH Typu3Ma: yaeGHoe nocobue

https://www.iprbookshop.ru/133708.html

4. A.W. Heunraiino. DKOHOMHKa NPEANPUATHS: yuebHOE Tocobue

https://www.iprbookshop.ru/17984.html

5. A.C.T'onoBayeB. DxOHOMHKa NPeNpHATHs (OpraHu3aumy). yuebGHoe nocobue

https://www.iprbookshop.ru/20173.html

6. B.B.AHamBmwm. DKOHOMHKa KyNbTypBI: KyJbTypHbIE HHIYCTPHH U 9 (GEKTHBHOE Pa3BUTHE TEPPUTOPHIL: yueGHOEe Tocobre

http://176.9.74.196/book.htm1?currBookId=41640

7. E.A.Mupnep, H.H.1llesuenxo, T.®.11lapucesnos. PernoHansHas 5KOHOMHKa ¥ TEPPUTOPHATIEHOE YIIPAaBJIeHHe: YuebHOe ITocobue

http://176.9.74.196/book.htm1?currBookId=42197

8. JLI.Marseesa, O.A.YepHoBa. DKOHOMHKa HHHOBALHI: MaKpO U ME30yPOBEHb: YYeOHHK

http://176.9.74.196/book.htm1?currBookId=40948

Mopayas xoabi: Mod 2

Monyas aTayer: Typusmzaeri Tuimai 6ackapy Moy
Ilonnin mudpwi: TDM 6206

Ilon aTayer: TypuCTik AeCTHHALMSIAD MEHEKMEHTI
KpennTrep canbi: 5

Cemecrp: 3

IIpepexBusuTTepi: TypHusmaeri MapKeTHHITIK 3epTTEYiEp
IHocTpexBH3ATTEPI:

Koa moxynsi: Mod 2
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Hassanue moaynsi: Moayns 53 (eKTHBHOrO MEHEKMEHTA B TYPH3ME
Iudp pucuunnaasi: MTD 6206

Hazpanue quCHHIUIHEBI: MEHEHKMEHT TYPHCTCKUX A€CTHHALMMN
KoanuecTBo xpenuTos: 5

Cemectp: 3

IIpepexBH3ATLI: MapKETHHIOBBIE HCCIIEOBAHKS B TypU3ME
IlocTpekBH3UTHI:

Module code: Mod 2

Module Name: Module of effective management in tourism
Code of Discipline: MOTD 6206

The name of the discipline: Management of Tourist Destinations
Credits: 5

Term: 3

Prerequisites: Marketing Research in Tourism

Post requisites:

ITonHiH KbICKAMIA MA3MYHBI: KpaTkoe conepxanne JUCHHIIHHBI:

ITon oprypni TypucTik GarbiTTap MEH OpBIHAApP YILOiH Jucuunnuna U3yYaer CTpaTeru4ecKuit %4
TypHU3M caJlaCBIHJAFbI CTpaTerusUIbIK JKOHE ONepalliOHHBIM yNpaBleHYecKuil mpouecc B cdepe
onepauMsiblK Gackapy mnpoueciH 3eprreiini. Ilommi TypH3Ma IJIs Pa3lIMYHBIX TYPUCTCKUX HAlpaBJICHHM U
Wrepy/iif =~ MakcaThl MEH  HOTHKECI  TYPHCTIK MECT Ha3HayeHHs. LIeNpio U pe3ybTaToM OCBOEHHS

JeCTHHaUMANapAsl THIMAI Gackapyra, TypucTep YLIiH JOUCLMIUIMHBL SBJIsSeTCS (OPMHPOBAHKE IOATOTOBKA
TYPaKThl >KOHE TapThIMIBI JKarjaiyiap jkacayra >KOHE CIELMANICTOB, CIOCOOHBIX 3((EKTHBHO YNPaBIATH
TYPHCTIK MHIYCTPHUSHBIH JaMyblHa BIKOAl €Tyre TYPHCTCKHMH JNECTHHALUSMY, CO3/1aBaTh YCTOMYHBBIE

Kabinerri MaMaHAapAbl Jaspray, TYPHCTIK M TpUBJIEKATENIbHBIE YCIOBHS [UIS TYPUCTOB M
JeCTHHaUMAIapAel  JaMBITy MEH  UIrepuleTyniy Croco6CTBOBATh Pa3sBUTHIO TYPHCTCKOM HHIYCTPHH,
MHHOBAIMSJIBIK TOCUIAEPiH a3ipiey Gonbin Tabbuiaisl. pa3paboTka MHHOBAIIMOHHBIX NOAXOAOB K Pa3BUTHIO
Oxky BoTHKeCi: M NIPOJIBDKEHUIO TYPUCTCKUX AECTUHALIUH.

OHs - XanelkapanblK >KOHE OHIpNiK AeHreWne TypucTik | PesyabTaTnl o6y4enns:

GusHecTi THiMAi Gackapynel yHWeIMAacTelpy MakcateiHa | POs - OcymecTsiath cGOp ¥ HHTEpNpPETALMIO

KapXKBUIBIK ~MEHEIDKMEHT, CTpaTerHssiblK Kocmapiay, | MHpopMauuu O  (OPMHPOBAaHHM  SKOHOMHYECKHX
MapKETHHI JK9HE MEHE/DKMEHT HETi3Jiepi KOHTEKCTIiH/E | B3aUMOCBA3IX MEXAYHAPOAHOrO TYPHCTCKOro GH3Heca
XaNbIKapanblK TYPHCTIK OH3HECTiH jxoHe OHBI Gackapy | M 3JIEMEHTOB YINpaBJIEHHS MM, B KOHTEKCTE OCHOB

3JIEMEHTTEPiHIH 3KOHOMHKANBIK ©3apa GailaHBICTaphIH | (MHAHCOBOIO MEHEDKMEHTa, CTpaTeru4eckoro
KaJIBINTaCTBIPy Typajlbl aKnaparTel JKHHAy[bl JKOHE | IUIAHMPOBAaHMS, MApKETHHra W MEHEIDKMEHTA C LEJbIO
TYCiHAipy i Ky3€ere achipy. opranu3alMy 3()GEKTUBHOTO YNpaBJIEHHS TYpPUCTCKHM
OHg-Typucrix KOCIIIOPBIH/IBI JKOHE TYPUCTIK | GM3HECOM Ha MEXIYHAPOAHOM M  PETHOHAIBLHOM
JNECTHHALMANAPABI, COHJaH-aK TYpWU3M MHIYCTPHSCHIH | YPOBHE.

JKOHE TYTacTaW ajiFaHja oNeyMeTTiK-MoneHH cepBUCTi | POs - JIeMOHCTpHpOBaTh HaBBIKM 3()(HEKTUBHOTO

Summary of the discipline:

The discipline studies the strategic and
operational management process in the field of
tourism for various tourist destinations and
destinations. The purpose and result of mastering
the discipline is the formation and training of
specialists capable of effectively managing
tourist destinations, creating sustainable and
attractive conditions for tourists and contributing
to the development of the tourism industry,
developing innovative approaches to the
development and promotion of tourist
destinations.

Learning outcome:

LOs - To collect and interpret information on the
formation of economic relationships between the
international tourism business and its management
elements in the context of the fundamentals of
financial management, strategic planning, marketing
and management in order to organize effective
management of the tourism business at the
international and regional levels.

LOs — To demonstrate the skills of effective
economic, strategic and financial management of a
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camanbl JoHE CaHIBIK JKETUIAIPY MAaKcaThlHIa THiMAi | 5KOHOMHYECKOro,  CTpAaTerMyeckoro,  (hpHHAHCOBOrO | tourist enterprise and tourist destinations, as well as
3KOHOMMKAJIBIK, CTPAaTerdsuIbIK, KapKbUIBIK 6ackapy | ympaBlIeHHs TYPUCTCKHM NpeANpUITHEM u | the tourism industry and socio-cultural services in
IaFablIapbiH KOPCETY. TYPUCTCKHMH JECTHHALMSAMH, a Takoke MHIycTpueii | eneral, with a view to their qualitative and
TypU3Ma M COLMOKYNBTYPHBIM CEpBHCOM B Lenom, ¢ | duantitative improvement.

LeNBI0 MX KA4YeCTBEHHOTO M  KOJHMYECTBEHHOTO
COBEpLICHCTBOBAHMS.

Herisri xone KocbiMma ae6uerTep / OcHOBHAs M JONOJIHHTENLHAS JATepaTypa / Main and Additional literature
1. Paccoxuna T.B. MeHeDKMEHT TypHUCTCKHX AeCTHHAUMA: yueGHuK u nipakTukyM / T.B. Paccoxuna - 2-€ u3n.- Mockaa: IOpaiiT, 2021.- 210 c.

2. Paccoxuna T.B. Opranusauus TypHUCTCKOH MHIYCTPHH MEHEDKMEHT TYPHCTCKHX JIeCTHHALMM: yIeOHUK 1 npaktukyMm / T.B. Paccoxuna - Mocksa: IOpaiir, 2021. -
210c.

ONeKTPOHABIK Kypaaaap / Jiexrponnsie ucrounuxu / Electronic sources
1. JLA Illa6amoBa. MeHemKMEHT B TYPHCTCKOM HHIYCTpHH: y4ebHOE nocobue
https://www.iprbookshop.ru/86406.html
‘ Beiiinpeymi noupep mui (BIT) / Iuka npopunapyomux pucuaman (IT) /Cycle of Profiling disciplines (PD)
Tannay xomnonenti (TK) / KomnonenT no Boi6opy (KB) / Component of choice (CC)

Mopayas koabi: Mod 4
Mopyns arayer: Typusmzeri sxobanapaisl JaMBITY JoHe irepisieTy Moy
IMonnin mudpsur: TSKKKKE 5301
ITon araybi: TypusMm canachiHarbl KaJipIibIK KbI3METTI KYKaTTaMaIbIK KAMTaMAaChI3 eTy
Kpenurrep canbi: 5
Cemecrp: 1
IIpepexBHu3uTTEPI:
IocrpexBu3nuTTepi: Typusmaeri KapXKbUIbIK MEHEIKMEHT

Kon monynsi: Mod 4
Haseanme monysisi: Moynb pa3BUTHA ¥ IPOJIBIDKEHHUS IPOEKTOB B TyPH3ME
ladp aucoanmanbr: DOKDST 5301

Haspanune qucnuniunbt: JIOKyMeHTAIMOHHOE 0GeCIIeYeHHe KaipOBOH AESTENBHOCTH B chepe TypH3Ma
KoumnuecTBo KpeguToB: 5

CemecTp: 1

IIpepexkBH3HTBI:

IMocTpexBH3HTHI: PUHAHCOBBIN MEHEKMEHT B TypPU3ME

Module code: Mod 4
Module Name: Module of development and promotion of projects in tourism
Code of Discipline: DSOPAITFOT 5301

The name of the discipline: Documentation Support of Personnel Activities in the Field of Tourism
Credits: 5 :
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Term: 1
Prerequisites:
Post requisites: Financial Management in Tourism

IIonnin KbICKAIIAa Ma3MYHBI:

IToH TypHCTiK MHIYCTpHsAarsl MepCOHANABI Gackapyra
GaliaHBICTEl Ky>KaTTaMaHbl KYPYIbIH, CaKTayIblH JKOHE
eHJEeylNiH Herisri acmekrinepin 3eprreiimi. Kypc
COHBIMEH KaTap €HOeK KeliCiMIIapTTapbiH kacay,

JKYMBIC YaKbITBIH €CeNKe aily, >KaJaKbIHbl OHEY
npouecTepin KaMTuAabl. IIoHHIH MakcaTbl TypHU3M
CaJlaChIHIaFbl KaApJBIK MpPOLECTepPAi MOYphIC JKOHE
THIMII KyKaTTaMaJIbIK KaMTaMachI3 eTYAiH
MaHBI3JBUIBIFBIH  TYCIHYAl  KQJBINTACTHIPY  JKOHE

CaJIaHbIH 3aHHaMachl MEH TaJlallTapblHa COMKeC KaIpIIBIK
Ky)KaTTapMEH JKYMBIC iCTey [aribUIapblH JaMbITy
6osbin TabbuTamb!.

OKy HoTHIHKECI:

OHs. Ickepmik  KapbIM-KaThIHAC  MCHXOJOTHSCHIH,
KOCIMOPBIHHBIH, THIMII JKYMBIC iCTEy 3aHIbLIBIKTAPBIH
JKOHE TYDHCTIK KOMIIaHHS KBI3METKEpJIepiHiH KBI3METIH

6imyre HETi3JIeNIreH Hackapy KbI3METIHJET1
NCHUXOJIOTUAIBIK ~ 3aHABUIBIKTapAbl KOJIIaHA  OTBIpPHII,
Ou3HeC OpTacHIHBIH HOpPMalapbl, NpPHHLMITEPI MeH
KYHIBUIBIKTapEI apKBUIBI TYPHCTIK 6usHecTi

CTpaTETMANBIK JKOHE oOnepauMsUblK Oackapyra kociOu
K©3KapacThl KOPCETY.

Kpartkoe comep:xanue JUCHHNIHHLI:

JlMcuumiyHa U3y4YaeT OCHOBHBIE aCTIeKThl CO3JaHMs,
XpaHeHHs ¥ 06pabOTKH NOKYyMEHTAllUH, CBA3aHHOM C
YTpaBJIEHUEM TEPCOHAJIOM B TYPUCTCKOM HHIYCTPHH.
Kypc Taroke oXBaThIBaeT IPOLIECCHI COCTaBJIEHHMS
TPYHOBBIX KOHTPAaKTOB, ydyeTra pabo4yero BpEMEHH,
obpabotku 3apaboTHOM miaThl. Llenblo AUCHHIUIHHEEL
ABnsercs (OPMUPOBAaHHME NOHHMMAHHS BAKHOCTH
KOPPEKTHOIO ¥ 3(Q(EKTHBHOIO JOKYMEHTAILIHOHHOIO
obecrneueHHs KapoOBBIX MPOLIECCOB B cepe TypusMa
M pa3sBUTHE HaBBIKOB paboTel C  KaJApOBBIMH
JOKyMEHTaMH B COOTBETCTBHUH C 3aKOHOJATENECTBOM
¥ TpeOOBaHUIMH OTPACIIH.

PesyabTaTh! 00yuenus:

POs - JlemoHCTpHpOBaTh NPOGhECCHOHANIBHBIN MOAXOM K
CTPAaTEryyecKOMy M OMNEPALMOHHOMY YIIPaBJIEHHIO
TYPUCTCKMM OH3HECOM, 4Yepe3 HOPMBI, NPHHIMILI H
LIEHHOCTH OM3HEC-Cpebl HUCIOJNB3Ysl MICHXOJIOTMYECKHE
3aKOHOMEDHOCTH B YNPAaBICHYECKON HEATENHHOCTH,
OCHOBaHHBIE Ha 3HAHUAX IICHXOJIOTHH [EJIOBOrO
obmenus, 3aKOHOMEPHOCTX 3¢ GEKTUBHOTO
(QyHKIHMOHMDOBaHUS NPEANPHUATHS M JAEATEIHHOCTH
COTPYAHHMKOB TYPUCTCKON KOMIIaHUH.

Summary of the discipline:

The discipline studies the main aspects of the
creation, storage and  processing  of
documentation related to personnel management
in the tourism industry. The course also covers
the processes of drafting employment contracts,
accounting for working hours, and processing
wages. The purpose of the discipline is the
formation of an understanding of the importance
of correct and effective documentation of
personnel processes in the field of tourism and
the development of skills in working with
personnel documents in accordance with
legislation and industry requirements.

Learning outcome:

LOs - To demonstrate a professional approach
to strategic and operational management of the
tourism business through the norms, principles
and values of the business environment using
psychological patterns in management activities
based on knowledge of the psychology of
business communication, patterns of effective
functioning of the enterprise and the activities of
employees of a travel company.

Herisri sxone KochiMma axe6uerTep / OcHOBHAS H AONOJIHATENbHAs JHTepaTypa / Main and Additional literature
1. JlaBpentsysa M.T". JlokyMeHTanMOHHOE obecrieueHHe KaipOBOM AEATENBHOCTH B C)epe MHyCTPHH FOCTENPHMUMCTBA: yuebHoe nocoGue / M.T. JlaBpeHThyBa, A.B.

MoxxaeB - Mocksa: Uudpa-M, 2017.- 99 c.

OeKTPOHABIK Kypaanap / diexkTponnbie ucrounuku / Electronic sources

1. JLA. imutpuesa, U1.B.Py3aesa. JlokymeHTalMOHHOE OGECIIEYeHHE YIIPABIICHYECKOH AEATENBHOCTH: yue6HOoe nocobue

http://176.9.74.196/book.htm1?currBookld=41225

2. B.B.Konoyesa. JIokyMeHTallMOHHOE OGeCIIeYeH e yNpaBlIeHYeCKOH AesTenbHOcTH. CepBHC M Typu3M: yuebHoe nocobue

http://176.9.74.196/book.htm1?currBookId=41292

3.JI. H. IOnuna. JIokyMeHTalMOHHOE 0becreYeHre YIpaBIeHYeCKOM AesITENBHOCTH: yuebHoe ocobue

https://www.iprbookshop.ru/45087.html

Moayap xkoasi: Mod 4

Monyas aTayei: Typusmaeri sxobanapbl JaMBITy 3KoHE LIrepijieTy MOy
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Ionnin mugpur: TKSB 5302

Ilon aTaywi: TypuHIyCTpUs KoCINOPBIHAAPEIHIAFEI CallaHbl 6ackapy

Kpenurrep cansbi: 5
Cemectp: 1
IIpepexBu3nTTEPI:

IMocrpexBu3nuTTepi: TypU3MAeri KapKBUIBIK MEHEIKMEHT

Koa mopyasi: Mod 4

Hazpanue moxysi: Momynb pa3BUTHS U IIPOIBIKEHHS IIPOEKTOB B TyPH3Me

Indp pucounmmasi: UKPT 5302

Haspanne qHCHHIIMEBI: YIIpaBlIeHHE Ka4€CTBOM Ha NPEANPHUATHIX TyPUHILYCTPUH

KosnyecTBO KpeguToB: 5

Cemectp: 1

IIpepexBH3UTHI:

IMocTpexBu3nThI: PUHAHCOBbINA MEHEKMEHT B TYPH3ME

Module code: Mod 4

Module Name: Module of development and promotion of projects in tourism

Code of Discipline: QMITE 5302

The name of the discipline: Quality management at travel industry enterprises

Credits: 5

Term: 1

Prerequisites:

Post requisites: Financial Management in Tourism

ITonnin KbicKama Ma3MyHbI:

ITon TypHCTIK MHAYCTpPHUS KOCIMOPHIHAAPHIHAA CaNaHbI
6ackapy g HOPMATHBTIK-KYKBIKTBIK HKOHE
TEXHOJIOTHSJIBIK KYKaTTaMachlH; KOHAK Yi KBI3METiHJETi
TEXHOJIOTHSITBIK, TpoLeCTep MEH  Jaya3bIMIBIK
HYCKayJIBIKTapAbl YHBIMAACTBIPY HETI3EpiH  alapbl.
ITonni wrepyniH MakcaTbl MEH HOTIDKECI TypH3M >KOHE
KOHAIOKAWNIBIIBIK CaJlaCBIHAAFbl KBI3METTEPiH camachiH
Gackapy xyitenepiH sxone ISO, EO, KP cranmaprrapsin
93ipliey MeH €HTi3yAiH JKalumbl KoCiGH KyY3BIPETTepiH,
Jar/IblIapblH KalbINTacThIpy Gonbin Tabbuiagsl.

OKy HoTHXKECI:

OHs - 3amaHayd TYpHUCTIK FBUIBIMHBIH KOI JEHIeii,
FBUIBIMH, 5KOHOMHUKAJIBIK, CTATHCTHKAJIBIK, MAPKETHHITIK,
GackapylIbUIBIK JKOHE ©3re¢ Jie  ©3€KTi 6arbITTaphl

KpaTtkoe cogepxanue JHCHHNIHHRLI

JlucupnnyHa pacKkpblBaeT HOPMAaTHBHO-NIPABOBYIO H
TEXHOJIOTHYECKYIO  JNOKYMEHTAallMIO  YIpaBIICHHS
KayeCTBOM Ha MPEANPUITUIX TYPUCTCKOH
HMHJIyCTPHUHY; OCHOBBI OpPraHM3alliH TEXHOJOIMYECKHX
NpOLECCOB M JO/DKHOCTHBIX  WHCTPYKUMH B
TOCTMHMYHOM JeATenbHOCTH. Llensio U pe3ynbraToM
OCBOEHHMs JUCLMIUIMHBI sBIsAETCS (HOPpMHUpOBAHHE
0o6mux npoh)eCCHOHANBHBIX KOMIIETEHIMM, HaBHIKOB
pa3paboTKM M BHEJPEHHS CHUCTEM YIpaBJICHHUS
KauecTBOM ycayr B chepe  TypusMa W
rocrenpuuMcTBa U ctanaapros [SO, EC, PK.
PesynabTaThbi 00yyenns:

PO, - TlpuMeHATs Ha NpPOQECCHOHAIBHOM, Hay4YHO-
NPaKTHYECKOM YPOBHE 3HaHHS B 00JIaCTH OpraHM3alMH

Summary of the discipline:

The discipline reveals the regulatory and
technological ~ documentation of  quality
management at enterprises of the tourism
industry; the basics of organizing technological
processes and job descriptions in hotel activities.
The purpose and result of mastering the
discipline is the formation of general
professional competencies, skills for the
development and implementation of quality
management systems for services in the field of
tourism and hospitality and ISO, EU, RK
standards.

Learning outcome:

LOs - To apply at a professional, scientific and
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CayachIHAAFhl IOCTYPIIl )KOHE HHHOBALMSIIBIK SICTEp MEH | MCCNIEIOBAaHHN 1O HANpABJIEHMIO pPa3BUTHS Typu3Ma, | practical level knowledge in the field of
oficTeMernepre CoHKeC TypPH3MAI JaMBITY, TYPHCTIK | IPOEKTHPOBAHHS, CO3NAHMA M YIPABJIEHHS TYPHCTCKHM organizing research in the field of tourism
KCIIOPBIHABI Jkobanay, Kypy >oHe Gackapy OaFbITHI | IDEANPHUSTHEM B COOTBETCTBHH C TPaIMLMOHHBIMH H development, design, creation and management
OolibiHIIa 3epTTEyNepHi YHBIMIOACTEIDY —CalachIHIAFHl | MHHOBAIIMOHHBIMH METONAMM M METOAMKAMH B obnactu | of a tourist enterprise in accordance with

OimiMai  kocibM,  FBUIBIMH-IDaKTHKAIBIK  JEHreiiie | pasHOYPOBHEBbIX, HaYYHBIX, 9KOHOMHYECKHX, | traditional and innovative methods and

KOJIIaHy. CTaTMCTUYECKMX, MapKETHHIOBBIX, ympaBlieHYeckuX H | techniques in the field of multilevel, scientific,
MHBIX  aKTyalbHBIX  HanpaBlICHHIX COBPEMEHHOH | economic, statistical, marketing, managerial and
TYPHUCTCKOM HayKH. other relevant areas of modern tourism science.

Herisri xone KocbiMma anebuerTep / OcHOBHAS M XONOJHHTENbEAs JuTepaTypa / Main and Additional literature

1. Epmaxanosa ®@.P. Camansl 6ackapy jkoHe MEHEDKMEHT xKyiienepi: okymsik / Kaparanns:: AKHYP, 2019. - 284 6.

2. bonpwanvk I[1.B. MeHeHKMEHT B TypHCTCKHX OpraHu3aumsx: yae6Hoe nocobue / Mockea: THOPA-M, 2019. - 193 c.

3. bapanosa A.JO. Opranusanus npeNpHHAMATEIBCKOM JAEATENBHOCTH B chepe TypH3Ma: yuebHoe nocobue / Mocksa: Hndpa-M, 2021.- 180 c.
4. lextsps I''M. Crannaprusaums, ceprudukaiys H kiaccudukaLus B TypusMme: yae6Hoe nocobue / Mockaa: IIpocnexr, 2018.- 400 c.
5.3exyHoB A.I'. Ynpasnenue kagectBoM: yue6Huk / Mocksa: IOpaiit, 2019.- 475 c.

JJIEKTPOHABIK, Kypajjgap / Jnekrponnsie ucrounuxn / Electronic sources

1. https://sertificat.kz

1. https://www.iso.org

Moayss koabi: Mod 4

Monyns aTayer: Typusmaeri skobanapzis! JaMbITy XoHe irepiiery Momyni
Iennin muadper: TKZh 5303

Ilom aTaysr: Typucrik knacrepiepai sxobanay

Kpenurrep canbi: 5

CemecTp: 1

IIpepexBu3nTTEpi:

IMocTpexsusnTTepi: TypusMaeri MApKkeTHHITIK 3epTTEyJiEp

Kopx monyasi: Mod 4

Ha3ssauue moaysisi: Moynb pa3sBUTHS M NPOZBIDKEHHS IIPOEKTOB B TyPH3Me
Ingp mucoanmasi: PTK 5303

Hassanne qucmuniannbl: [IpoeKTHPOBaHHE TYPUCTCKHX KIIAaCTEPOB
KouanuecTBO KpeauToB: 5

CemecTp: 1

IIpepexBH3HTHI:

IMocTpexBH3HTHI: MapKeTHHIOBBIE HCCIIEOBAHUS B TypHU3ME

Module code: Mod 4
Module Name: Module of development and promotion of projects in tourism
Code of Discipline: DTC 5303
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The name of the discipline: Designing Tourist Clusters
Credits: 5

Term: 1

Prerequisites:

Post requisites: Marketing Research in Tourism

ITonHiH KbicKalma Ma3MyHbI:

ITon TypuCTIK KIacTepiepAi Kypy >KOHE [AaMbITy
omicTepi MeH KypannapbiH 3eprreiini. Kypc HapbiKThl
Tajnjay ofiCTepiH, MAapKEeTHHITIK CTpaTerHsuiapisl,
camaHel GacKapyZIbl JKoHE KJIACTEpNIepAi JaMBITYIbIH
WHHOBaLMANBIK TOCUIAEpiH 3epTreyni Kamtuasl. [TonHmi
WrepyZiiH ~ MakcaTbl MEH  HOTIDKECI  TYPHCTIK
KinacTepnepai xobanmay skoHe 6Gackapy NpoOUECiH
TYCiHy, COHIali-aK oJiapApl JKaKCapTy >XKOHE JaMBITY
GoMpIHIIA CTpaTerysUIapAsl 93ipiey JKOHE iCKe achIpy
JaFpUIapbIH JaMBITy GOMbI TabbuUIaIbL.

OKy HaTHXKECH:

OH: - 3amaHayd TYpHCTIK FBUIBIMHBIH KON JEHreini,
FBUIBIMH, 5KOHOMHKAIIBIK, CTATUCTUKANIBIK, MAPKETHHITIK,
OacKapyIUBUIBIK JKOHE e3re Je ©3eKTi OarbITTapsl
caJIaChIH/AFbl IOCTYPIIi )KOHE HHHOBALIUAJIBIK 9[iCTEp MEH
oficTeMeniepre CoMkec TypU3MAi [aMBITy, TYPHCTIK
KOCIMOpHIHABI Jkobanay, Kypy xoHe OGackapy OGarbIThI
OoliplHIIa 3epTTeyNepAi YHWBIMOACTHIPY CaJIaCHIHAAFEI
OimiMai  kociOW,  FRUIBIMH-TIDAKTHKANBIK  JEHreize
KOJIZIaHy.

KpaTtkoe copep:kanue JHCHHIIHHDI:

JlucuunnyHa M3y4aeT METOAbl M MHCTPYMEHTHI IS
CO3/1aHMs M pa3BUTHA TYPUCTCKHMX KiactepoB. Kypc
BKJIIOYA€ET B ce0s1 U3yueHHe METONIOB aHAJIM3a PHIHKA,
MapKETHHIOBBIX CTpaTerdi, YNpaBIeHHsS Ka4eCTBOM
Y MHHOBALIMOHHBIX NOAXOMOB K Pa3BUTHIO KJIACTEPOB.
Ilenslo ¥ pe3ynbTaTOM OCBOEHHS NHCLMIUTMHBI
ABJIAETC NOHMMaHMs IIpoLiecca NPOSKTHPOBAaHHS H
yNpaBjIeHHs TYPHUCTCKMMM KJIaCTEpaMH, a Takxke
pa3BMTHE HaBBIKOB pa3paloTKM M peanu3aluu
CTpaTeryii 1o MX yJIYYLICHHIO U Pa3BUTHIO.
PesyabTaThl 00yyenns:

PO, - IlpumeHATs> Ha NPO(ECCHOHATEHOM, HAyYHO-
NPaKTHYECKOM YPOBHE 3HaHHUA B 00acTH OpraHu3alyu
HCCJIC/IOBAaHMM 10 HANpaBJICHUIO DAa3BUTHS TYpPH3Ma,
NPOEKTUPOBAHMS, CO3/IaHUS M YNPABJICHUS TYPUCTCKHM
NpENpHUATHEM B COOTBETCTBHHM C TPAJAMLMOHHBIMH H
HMHHOBAallHOHHBIMHM METOJaMH ¥ METOAMKaMHU B 001acTu

Pa3sHOYpPOBHEBBIX, Hay4HbIX, SKOHOMMYECKHX,
CTaTHCTHYECKUX, MapKETHHIOBBIX, YIPABIEHYECKHX H
HHBIX  aKTyaJlbHBIX HANpaBICHUSX COBPEMEHHOM

TYPHUCTCKON HaYKH.

Summary of the discipline:

The discipline studies methods and tools for the
creation and development of tourist clusters. The
course includes the study of market analysis
methods,  marketing  strategies,  quality
management and innovative approaches to
cluster development. The purpose and result of
mastering the discipline is to understand the
process of designing and managing tourist
clusters, as well as to develop skills in
developing and implementing strategies for their
improvement and development.

Learning outcome:

LO4 - To apply at a professional, scientific and
practical level knowledge in the field of organizing
research in the field of tourism development, design,
creation and management of a tourist enterprise in
accordance with traditional and innovative methods
and techniques in the field of multilevel, scientific,
economic, statistical, marketing, managerial and other
relevant areas of modern tourism science.

Herisri sxone KochbiMma dxe6uerTep / OcHOBHAS H ONOJHHATEIbHAS JuTepaTypa / Main and Additional literature
1. XKetnicos C.V. Typucrik knacrep: oKy kypaiusl / C.V. XKermicos - Anmatsl: DBepo, 2022.- 140 6.

2. Xetnicos C.V. Typucrckuii kiactep: yue6Hoe nocobue / C.V. JKernucos - AnmMatsl: IBepo, 2022.- 140 c.
3. Wmanrynosa T.B. Typusmaeri sxobanapzs 6ackapy: Oy kypansi / Umanrysnosa T.B., Xakceibekosa JI.K. — Anmater: KasACT, 2021 — 224 6.
SeKTPOHABIK Kypaajap / Jnexkrponnbie ucrounuxH / Electronic sources

1. P.H. CyxoB. ®opMHpOBaHHE TYpPHUCTCKHX KiacTepoB B Poccun: yueGHoe nocobue

https://www.iprbookshop.ru/87515.html

2. Y.H KopaGelinnkos, fO.E.Xonomununa. TeXHONIOTHH TypHCTCKO-PEKPEALOHHOTO IPOEKTHPOBAHHS M OCBOEHHS TePPUTOpHI: yueGHOe mocobue

https://www.iprbookshop.ru/61895.html

3. YO.M. EndumoBa. TexHONOTHH TypPHCTCKO-PEKPEALIHOHHOTO IIPOSKTHPOBAHKS M OCBOEHHE TEPPUTOPHIA: yuebHOe mocobue

https://www.iprbookshop.ru/121707.html

Moayas koabi: Mod 4
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Moayas araysl: Typusmzeri sxobanap/ibl JaMbITy JKOHE LIrepijieTy MOLYJIi

IIonnin mudpser: TZhB 5304

IIom arayer: Typusmperi >xobanapas! 6ackapy
Kpenurrep canbr: 5

Cemecrp: 1

IIpepexBHu3uTTEPi:

IlocTpexBu3nTTepi: Typu3sMaeri MApKeTHHITIK 3epTTEyiep

Ko monyns: Mod 4

Ha3sBanne moxyJisi: Moysib pa3BUTHS U NIPOJIBIIKEHUS IPOEKTOB B TyPHU3MeE

Mudp sucounaunsi: UPT 5304

Ha3spanue JuCHHIUIHHBL: YTIpaBJIeHHE IIPOEKTAMH B TypH3Me

KoanuecTBo KpeauToB: 5
Cemecrp: 1
IIpepexBH3HTHI:

IocrpexBH3HTHI: MapKETUHIOBBIE HCCIIENOBAHUS B TYPU3ME

Module code: Mod 4

Module Name: Module of development and promotion of projects in tourism

Code of Discipline: PMIT 5304

The name of the discipline: Project Management in Tourism

Credits: 5

Term: 1

Prerequisites:

Post requisites: Marketing Research in Tourism

IIonnin KbICKama Ma3MyHbI:

ITon FBUIBIMU-3E€PTTEY JKOHE ToXipubemik-
KOHCTPYKTOPJIBIK ~ JKYMBICTApABIH TApHXH JaMYBHl,
Typu3MAeri >xobanapapl 6ackapy Ke3iHAe MEHeKEepIiH
(GyYHKUMsAIapBl MEH XYMBIC 9/liCTepi callachiHAa TYPaKThI
KY3bIpeTTepAi KaJblNTacThipyra OarsiTranraH. IloHnai
UrepyZiH MaKcaThl MEH HOTWXKECI Typu3Mae >xobanapast
KYPY, JaMBITy koHe 6ackapy GOMbIHIIA HHHOBALMSIIBIK
xobanap MEHEDKEpPiHiH Herisri Ky3bIpeTTepiH JaMbITy
6oubIn TabbUTAMBI.

OKy HaITHIKECI:

OH; - 3amaHayu TYpHUCTIK FBUIBIMHBIH KOIl JEHIEiI,
FBUIBIMH, S5KOHOMHKAJIBIK, CTATUCTHUKANBIK, MAPKETHHITIK,
0acKapylIBUIBIK  JKOHE e3re e ©3eKTi OarbsiTTaphl

Kpartkoe copepxxanue JHCHHNIHHBI

JucuumivHa ~ HampaBiieHa Ha  (OpMHpOBaHHE
YCTOMYMBBIX KOMITETEHIIUH B obnactu
HCTOPHUYECKOTO pa3BUTHUS Hay4HO-

HCCIIENIOBATEICKAX M  ONBITHO-KOHCTPYKTOPCKHX
pabor, GyHKIMAX U MeTofax paboThl MEHemkepa pH

yNpaBlleHUM TIpoeKTaMH B Typusme. Llensio u
pe3y/NIbTaTOM OCBOEHMS JWCLMIUIMHEI  SBJISETCS
pa3sBUTHE KIIOYEBBIX KOMIIETEHIMM MeHemkepa

HWHHOBAIIMOHHBIX MPOEKTOB MO CO3JaHHUIO, Pa3BUTHIO
M YNPaBJICHHUIO IPOEKTaMHU B TYpHU3MeE.
PesyabTaTnl 00yyenns:
PO, - Ilpumenstr Ha NpO(ECCHOHATBEHOM, HAy4HO-
NpPaKTHYECKOM YPOBHE 3HaHHs B 00acTH OpraHM3al{

Summary of the discipline:

The discipline is aimed at the formation of
sustainable competencies in the field of
historical development of scientific research
and development work, functions and
methods of work of a manager in project
management in tourism. The purpose and
result of mastering the discipline is to develop
the key competencies of the manager of
innovative  projects for the creation,
development and management of projects in
tourism.

Learning outcome:

LO4 - To apply at a professional, scientific and
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1

caslaChIH/IaFbl IOCTYPIIi JKOHE HHHOBALWMSIIBIK SMICTED MEH | MCCIIE/IOBAHMM II0 HAaNpaBIeHHIO Da3BUTHS TypH3Mma, | practical level knowledge in the field of
ojlicTeMerniepre  Colikec TypH3MAi JaMbITy, TYPHCTIK | IPOEKTHPOBAHMS, CO3/IaHKsA M YNpAaBIEHHs TYPUCTCKMM | organizing research in the field of tourism
KoCINOpbIHAB! kobanay, Kypy >oHe Gackapy OGarbiThl | IIPEANpHATHEM B COOTBETCTBHM C TpaaMUMOHHBIMH H | development, design, creation and management
GolibiHa 3epTTeynepai YHBIMNACTEIDY —CaNaChiHIAFhl | MHHOBALMOHHBIMM METOJAMM M MeTONMKaMM B obnacti | of a tourist enterprise in accordance with

GimiMai  kocibW,  FBRUIBIMH-TIDAKTHKAIBIK  JCHTeWJe | pa3sHOypPOBHEBEIX, HayYHBIX, 9KOHOMHMYECKHX, | traditional and innovative methods and

KOJINaHy. CTaTUCTHYECKHX, MAapKETHHIOBBHIX, ymNpaBleH4YeckuX H | techniques in the field of multilevel, scientific,
MHBIX  aKTyaJbHBIX  HalpaBIeHWSIX COBPEMEHHOM | economic, statistical, marketing, managerial and
TYPHUCTCKOM HayKH. other relevant areas of modern tourism science.

Herisri sxone KocbiMma ane6uerTep / OCHOBHAsI M JONO/IHATEIbHASA JHTepaTypa / Main and Additional literature

1. JXakceibexosa JI.K. Typusmaeri xobanapzsr 6ackapy: oky kypansi / JI.K. Xakcsi6ekosa, T.B. imanrynopa - Anmatsl: KasCTA, 2021.- 224 6.

2. Hcabex B.T. KP xocinkepiKTiH MHHOBAIMAIBIK TYPNEPiH XeTiIIipyIiH HApBIKTHIK MEXaHH3MAEPi: oKy Kypans / B.T.Hcabex - Typkicran: Typas, 2009.- 300 6.
3. NementreBa A.I'. IHHOBaLIMOHHOE TIpeANPHHAMATENLCTBO: yuebuuk / A.I. JlementreBa, M. M. Cokonora, O.M. Xorsmesa - Mocksa: Maructp, 2019. - 568 c.
4. T'aBpuiios JLI1. IHHOBalMOHHbIE TEXHONOIHH B KOMMepLHH U 6u3Hece: yueGuuk / JLII. aspusos - Mockaa: ¥Opaiir, 2019. - 372 c.

OEeKTPOHABIK Kypajaap / DiekTponnsie ncrounuku / Electronic sources

1. T.H. I'maggenko. YnpaBieHne NpoeKTaMu: YIeOHHUK

https://www.iprbookshop.ru/129806.html

2. I.A. HoBukoB. YrmpaBneHHe npoekraMy. OpraHi3aliOHHBIE MEXaHHU3MBI: ydebHOe nocobue

https://www.iprbookshop.ru/8489.html

3. I'.sl.Top6oBuoB. CHCTEMBI yrIpaBieHHs IPOEKTOM: yuebHOe nmocobue

https://www.iprbookshop.ru/10827.html

Mopyas xoabi: Mod 4

Monyan aTaysi: Typusmzaeri sxxobanappl JaMbITY XkoHE irepiieTy MOy
IMonnin muppei: AMSM 6305

ITon aTaysl: OeyMeTTiK-MOICHH CaJlaarbl MEHEKMEHT

Kpenutrep canbi: 5

Cemectp: 3

Ilpepexsn3nTTepi: Typusmaeri MapKeTHHITIK 3€pTTEYJIED
IIocTpexBu3HTTEPI:

Kon monyns: Mod 4

Hassanue Moxysisi: Momynb pa3sBUTHS U IPOABIKEHHUS IPOEKTOB B TYpHU3Me
IMadp pucounarabi: MSKS 6305

Hazpanue nucuunannbl: MEHEKMEHT B COLIMANIBHO-KYJIBTYPHOM chepe
KosnyecTBo KpeguTOB: 5

Cemectp: 3

IIpepexBH3HTHI: MapKEeTHHIOBBIE HCCIIEOBAHKS B TYPU3ME
IHocTpekBH3ATHI:
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Module code: Mod 4

Module Name: Module of development and promotion of projects in tourism

Code of Discipline: MITSCS 6305

The name of the discipline: Management in the Socio-Cultural Sphere

Credits: 5

Term: 3

Prerequisites: Marketing Research in Tourism
Post requisites:

IIonHiH KbIicKAIIa Ma3MYHbI:

IToH KpI3MeTi oNEYMETTIK >KOHE MOJIEHH CajlaMeH
GalinaHBICTBI  YMBIMAAD MEH  KOCIIOpPBIHAAPAAFkI
6ackapyIplH Herisri NpHHLMNTEPI MeH OiCTepiH
3eprreyre GarpiTTasiFaH. Kypc MoneHuer, eHep, Ginim

Kparkoe coaep:xanne AHCHHIIHHBI:
JlucuunnyHa HampaBlieHa Ha M3y4YeHHe OCHOBHBIX
NPUHLMIIOB ¥ METOJOB YIPAaBJIECHUS B OpraHU3alMsx
Y NPEANPUATUAX, ACATENIBHOCTh KOTOPBIX CBs3aHA C
COLMANBHOM U KynbTypHOM chepoii. Kypc Bkmrouaet

Summary of the discipline:

The discipline is aimed at studying the basic
principles and methods of management in
organizations and enterprises whose activities
are related to the social and cultural sphere. The

6epy, KaWBIDBIMIBUIBIK XoHe Oacka Ja cananapaa B cebd  mW3ydeHME  OCHOBHEIX  KOHUemmM | course includes the study of the basic concepts
KOJIIaHBIIaTHIH MEHEeDKMEHTTIH Heri3ri MEHE/DKMEHTa, TNpUMeHseMble B opraHusanusx | of management used in organizations of culture,
TYKBIpBIMJIaMaJiapblH  3epTTeyni KaMTumpl. I[loHni KyJIbTYPBI, HCKYCCTBa, obpasoBanms, | art, education, charity and other fields. The
UrepyIiH MaKcaTbl MEH HOTHDXKECI 9JIEyMETTiK-MOIECHH GnarotsopuTensHOCTH M Apyrux cdepax. Ilembio u | purpose and result of mastering the discipline is
cajajarbl  6Gackapy = epeKIIeNikTepiH  TYCiHyZi pE3yNIbTATOM  OCBOEHMA NMCUMIUIMHBI sBusgercs | to form an understanding of the specifics of

management in the socio-cultural sphere,
develop skills of effective leadership and
organization of work in these organizations.
Learning outcome:

LOs — To demonstrate the skills of effective

(dbopMHUpOBaHHE NMOHUMAHUS CHELU(DUKH YIIPaBICHUS
B COLIMANIBHO-KYJBTYpHOM c(epe, pa3BUTHE HABHIKOB
3((EeKTUBHOrO PyKOBOACTBA ¥ OpraHM3aliK paGoTsl
B IaHHBIX OpraHU3aLHUsIX.
Pe3yabTaThl 00yuenns:

KaJIBITaCTHIPY, OCHI YMbIMAapAa THIMAI 6ackapy >koHe
JKYMBICTBI YHBIMIACTBIPY JarAbUIapblH JaMBITy GOJBIT
TabbUIa/IbL.
Oxky HoTHKECI:
OH-Typucrik

JKOHE

KOCIIIOPBIH/IBI TYPHCTIK

AECTHHALWANAPAbI, COHAak-ak Typusm HHAYcTpuschiH | POs - JleMOHCTpHpOBaTh HaBBIKM 3(¢eKTHBHOrO | €conomic, strategic and financial management of a
JKOHE TYTACTall aFaHJa oJNeyMETTIK-MOJCHH CEpBHCTi | SKOHOMHMYECKOro,  CTpaTerHueckoro, (unancosoro | tourist enterprise and tourist destinations, as well as
camanbl JKOHE CaHJBIK JKETUIAIPY MakcaThlHAa THIMAI | yNpaBieHHs  TyPUCTCKHM TIpeANpUATHEM u | the tourism industry and socio-cultural services in

general, with a view to their qualitative and

TYPMCTCKMMH JNECTHHAUMAMH, a TalkoKe HWHIYCTpUEH Sdlie
i o > 3.4 quantitative improvement.

Typu3Ma M COLHMOKYJBTYDHBIM CEPBHCOM B ILIEJIOM, C
LENbI0 MX Ka4YeCTBEHHOTO M  KOJIHYECTBEHHOrO
COBEPIIEHCTBOBAHHS.

SKOHOMMKAJIBIK, CTpPAaTerHsUIbIK, KapKbUIBIK Gackapy

JaFbUIapBIH KOPCETY.

Herisri sxone KochbiMma axebuerTep / OcHOBHas H JONOJHHTeNbHas JuTepaTypa / Main and Additional literature

1. Motemmuaa M.C. MeHeIKMEHT B COLIMAIbHO-KYJIbTYPHOM CepBHUCe U TypusMe: yuebuuk / M.C. Motsimuna, A.C. Bonbmakos, B.. Muxaiinos - 2-e u3n.- Mocksa:
IOpaiiT, 2019.- 282 c.

2. Konenpko C.I'. MeHeHKMEHT B COLIMAILHO-KYJIBTYpHOH chepe: y4ebHuK u npaktukyM /C.I'. Konensko - Mocksa: IOpaiir, 2021. - 370 c.

3. Pesnuka C.JI. MEHEDKMEHT B COLMAIIBHBIX H SKOHOMHMYECKHMX CHCTEMaX HETPOM3BOACTBEHHOM cepsl: yueGHoe nocobue / C.[I.Pesnuka, 3.B. Konapartsena -
Mocksa: Uadpa-M, 2021. - 207 c.

OIeKTPOHABIK Kypajaap / JnexkTponnblie HerounukH / Electronic sources

1. J.B.CexperoBa. UnmycTpus nocyra: yuebHoe nocobue

http://176.9.74.196/book.htm1?currBookId=37768
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2. HJO.Becenora. Opranuzaiys COHaIbHO-KYJIbTYPHOIO OCYTa U YIpaBleHHe aHuMaluei B TypusMe. YacTs 1: yueGHoe mocobue
https://www.iprbookshop.ru/9582.html

3. H.JO. Becenopa. Opranuzanus ColManbHO-KyIbTypHOIO OCYTa ¥ yIpaBlieHHe aHUMaluel B TypusMe. YacTs 2: yyeGHoe mocobue
https://www.iprbookshop.ru/9583.html

4. JL.I1.Cana3kuna. TeopeTuyeckue OCHOBHI YIIPaBIeHHs COLMAJIBHO-KYIbTYpHOM cepsl: yuebHoe mocobue
http://176.9.74.196/book.htm1?currBookId=14356

5. A.B.®etucos. IIpakTHyeckue ¥ TEOPETHYECKHUE OCHOBBI COLIMATIBHO-KYJIBTYPHOM IOJIMTHKH: y4eOHOe nmocobue
http://176.9.74.196/book.htm1?currBookId=32527

6. A.M.IOnuna. MTHHOBallMOHHBIH MEHEPKMEHT M MapKETHHT OpraHu3alui cheps! KyapTypbl. OLieHKa Ka4yecTBa ¥ NPOrHO3MPOBAaHHE COLHANIBHO-KYJIETYPHOM
JeATeNnbHOCTH: yuebHoe nocobue

_https://www.iprbookshop.ru/93499.html

Mopayas xoabi: Mod 4

Monyab aTaybl: Typusmzaeri sxobanapzsl JaMBITy JKoHE LIrepineTy MOxyJi

Ilonnig mudgpsri: SDTSISHU 6306

IIon araynr: CnopT, neMaibIC KoHE TYPHU3M CajlaChIHIAFhI ic-IIapanap/bl YHbIMAACTEIPY
Kpeantrep canbi: 5

Cemectp: 3

IIpepexBn3uTTepi: Typusmaeri MapKeTHHITIK 3epTTeyJIep

IlocTpekBH3HTTEPI:

Kox mopyns: Mod 4

Ha3zpanne moxyJsi: Moxyib pa3BUTHS U NPOJBIDKEHUS IIPOEKTOB B TYPU3Me

IlMadp pacounmaabi: OMSSOT 6306

Ha3zpanne nucuunuauabl: OpraHusaiys MEpONIPUATHI B cdepe CriopTa, OTABIXa ¥ TypU3Ma
KoanuecTBO KpeauToB: 5

Cemecrp: 3

IIpepexBH3uTHI: MapKETHHIOBBIE UCCIIEIOBAHUS B TYpU3MeE

IHocTpexkBH3ATHI:

Module code: Mod 4

Module Name: Module of development and promotion of projects in tourism

Code of Discipline: OOEITFOSRAT 6306

The name of the discipline: Organization of Events in the Field of Sports, Recreation and Tourism
Credits: 5

Term: 3

Prerequisites: Marketing Research in Tourism

Post requisites:

IlonmniH KbIcKaIIa Ma3MYHBbI: KpaTtkoe copep:xaHue JHCHHIIHHBI: Summary of the discipline:
Ilon CIIOPT  TNeH  Typu3MHeri OKHFaJIap/isl Jlucuminea H3yYaeT OCHOBHBIE acnekthl | The discipline studies the main aspects of
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JKOCTIapJIayJblH, YHBIMIOACTBIPYBIH JKoHe GacKapyIblH IUIAHMPOBaHMs, OpraHW3allid M  ynpaBieHus | planning, organizing and managing events in
Herisri acnmekrtiiepiH 3eprredai. Kypc opsiHmappl cobpiTHAMH B cnopta ¥ TypusMa. Kypc oxBateiBaer | sports and tourism. The course covers topics
TaH#ay, Olomkerrey, MapKeTHHI, Kayilci3aik, TaKHe TeMBI, Kak BeIOOp JioKalwmii, 6ro/pkeTHpoBanie, | such as location selection, budgeting, marketing,
nepcoHayApl 6ackapy JKoHe ic-Iapanapisl JadbIHIay MapKeTHHT, 6e30IacHOCTh, YIpaBlieHHe NMEePCOHANIOM | security, personnel management and
MEH OTKi3yiH 6apJbIK aCeKTiNIepiH YHIeCTipy CHAKTBI M KOOpIWHALKS BCEX acCIeKTOB NOArotoBkd M | coordination of all aspects of the preparation and
TaKbIpBINTapAbl KaMTHABL. [IoHAI HMrepyAiH MakcaThl nposenenuss MeponpusTuii. Llensio u pesynsratom | conduct of events. The purpose and result of
MEH HOTHXKECI CIIOPTTa, AeMaJIbICTa JKOHE TypH3MJE ic- OCBOGHHMsS JUCLMIUIMHBI sBisercs ¢GopmupoBaHue | mastering the discipline is to form an
miapanapApl  YWBIMAACTBIDY ~ NPOLECIH  TYCIHYAl NIOHMMaHHA Tpoliecca opraHu3aiuu MeponpusTtuii B | understanding of the process of organizing
KaJIbIITaCTHIPy, COHOal-aK OChl cajlajia MPAaKTHKAJIBIK CriOpTe, OTABIXE W TypW3Me, a TakkKe pa3sBUTHE | events in sports, recreation and tourism, as well
JKYMBIC IaF IbTIapbIH AaMBITy G0JIBIN Tabbu1abl. HaBBIKOB IPaKTHYECKOM paboThl B JaHHOM 061aCTH. as the development of practical skills in this area.
Oxky HaTHXKeCI: PesynbTaThl 00yuenus: Learning outcome:

OHjs-Typucrix KOCIMOPBIH/BI JKOHE Typuctik | POs - JlemonctpupoBath HaBbikk 3bdexrtuHoro | LOs — To demonstrate the skills of effective
NECTHHAUMANIADABI, COHJAN-aK TYpU3M MHIYCTPHSACHIH | SKOHOMMYECKOTO,  CTpaTerMdyeckoro, (MHaHCOBOro | économic, strategic and financial management of a
JOHE TyTacTali ajFaHla ONEYMETTIK-MOJEHH CEPBHCTI | ynpaBjeHHs TYPHUCTCKAM NpeanpUATHEM u | tourist enterprise and tourist destinations, as well as
camanBl KOHE CAHIBIK JKETUINPY MAKCATHIHIA THIiMAi | TYPUCTCKMMH NECTMHALWMSMH, a Takke HHyctpueii | e fourism industry and socio-cultural services in
SKOHOMMKAJIBIK, CTPaTerdsUlblK, KapXKbUIBIK ©OacKapy | Typu3Ma M COLMOKYJIBTYPHBIM CEDBHCOM B LEJIOM, C mozom_, i vl Saiﬂ fo thewr dualfve: o
JaFAplIapblH KOPCETy. LENBI0 HX KAYECTBEHHOTO M  KONMYECTBEHHOTO | 1o o e [MPrOVEent

COBEPIIECHCTBOBAHHSI.

Herisri sxone KocbiMma dae6nerrep / OcHoBHAas H JONOJIHHTE/IbHAs JHTepaTypa / Main and Additional literature

1. Mannes I11. Opranuzanus MepONpUsATHiA B cepe criopTa, OTABIXa U TypusMa: yuebHoe nocobue / Lllepun Mauien u Jlopra Jlx.Anamca - 3-e u3nanue - Mockaa:
HanmonansHoe o6pa3osanue, 2019.- 352 c.

2. Byneruna .. Anumanus B chepe rocrenpuumcrsa: yueOnuk / UL.U. Bynbruna, E.H. I'apanuna, H.W. I'apanun - Mocksa: KHOPYC, 2019.- 268 c.

3. braroB A.Il. Be3onacHocth B Typu3Me: yuebHoe nocobue / A.Il. braros - Mocksa: ¥Opaiit, 2021. - 175 c.

4. UrnareBa B.B. Opranu3zauus TypucTckoi HHAycTpuu: yueOHuk / B.B. Urnaresa, I'.B. IlerpoBa, C.1.AkeHTheBa - 4-e u3a.- MockBa: M.: M3narensckuit HEHTp
«Axamemus», 2021.- 320 c.

DJIeKTPOHABIK Kypaajaap / daekTponHble HcTouHHKH / Electronic sources

1. A.T. Kyn6aeB. Cnopt TypJ/iepiHeH »apbiC OTKi3yi YWBIMAACTEIPY MeH 6ackapy Heriszepi: oKy Kypabl

https://www.iprbookshop.ru/133621.html

2. A.C. bantuna, T.b. HckakoB. JleHe HIBIHBIKTBIPY XOHE CIIOPT MEHEDKMEHTI: OKY Kypajbl

https://www.iprbookshop.ru/133697.html

3. U.E Kapaces, E.B.Kynaruna, O.B.JIyxuna, b.K.CmarynoB. Opranuzanys A€TCKO-IOHOLIECKOTO ¥ MOJIOAEKHOIO Typu3Ma: yuebHoe nocobue.
http://www.iprbookshop.ru/78448.html




