2024-2025 oKy KblabIHA OiTipymIi Kypc OLTiM aMylIbLIAPBIHBIH
AUILIOMABIK K002 TaKbIPbINTAPHI

«Typuzm» mexmeoi:

Ne aﬂym]il:.:zl:;mmﬂ JumioMabIK :k00a TakbIpbIObI (3 Tiige)
aTbI-’)KOHI Kazak Opsbic AFBLIIIBIH
1 2 3 4 5
«6B11102 — XaabIkapaJbIK KdHe ilIKi Typu3m» 0inim 6epy 6argapaamacsl
1 | AlTkyn Agyisim Booking.com oHNaiiH | AHayM3  BiamMsHHMA ~ Ha | Analysis of the impact of the
O6ponznay KyieciH | pemeHne BbIOOpa rocTeil | Booking.com online booking
2 | Myca Xanapy naiigananyna npu UCIONB30BaHUU | System on guest decision-
Ilakuposa KOHAaKTapblH ~ TaHIAy | CHCTEMBI onnaite | making (gsing the example
Apyxan mIenriMine dcepin Tamay 6pOHIprOBaHI/I$I of the Rixos Water World
4 | Temnp Hacuba (Rixos  Water Worlq Bookmg..com (ma mpumepe | Aktau Hotel).
Aktau KOHAK yii | orenst Rixos Water World
MBICAJIBIHIA) Aktau)
5 | ToraeB Epnan Kananp OpeHIuHTi BpennuHr ropona u City branding and creating
JKOHE OHBIH TYPHCTIK CO3/aHME ero UMUKA KaK | its image as a tourist
6 | HamaxaHoBa OarbIT peTiHAeri TYPUCTCKOTO destination: the example of
ITaxHO32 UMUIDKIH JKacay': HampasieHus: Ha npumepe | the city of Turkestan
7 | UlapumxanoBa TypkicTan Kajacel ropona Typkecran
Husipa MBICaJIBIHA
8 | JxammoBa
JunpHasz
9 | Mamapbek «Pro Coffee» Pa3paboTka mnana Development of a plan to
XpIMOaT 0TOACHIIBIK MIPOJBHKEHUS promote customer attraction
10 | XKanracbaeBa MelpaMxaHacblHa MIPUBJIEYEHUS KIIMEHTOB B to the family restaurant «Pro
Maiipam TYTHIHYIBUIAP 1B cemeiHblil pectopan «Pro | Coffee»
11 | Xanat Axkmapai TapTyAbIH KBIDKBITY Coffee»
YKOCTIApPBIH 33ipiey
12 | HlsiHaTaeBa
Kanneianap
13 | Meitipoek Crimbat | KoHakrapra KbI3MeT UccnenoBanue ypoBHs A study of the level of staff
14 | TlonaTkpI3bl KOepCceTy camnachlH YAOBJIETBOPEHHOCTH job satisfaction the quality of
Kacmun JKaKcapTylarbl nepcoHana paboToii B guest service (using the
15 | Cyaramypar KbI3METKEPIIEPIiH VIIYYIICHHH Ka4eCcTBa example of the Rixos
Hypuna JKYMBICKA KaHAFaTTaHy obciyxuBanus rocteid (Ha | Turkistan hotel)
16 | Aiicaesa neHreiin 3eprrey (Rixos | mpumepe orenst Rixos
Apaiinsiv Turkistan KoHaK yiii Turkistan)
MBICAJIBIH/IA)
17 | AGmymraeBa [Munaxaitnap CoBepleHCTBOBaHHE Improving the management
ApyxaH KbI3METTEpiH OacKapyapl | yIpaBJICHUS YCITyraMu of sanatorium services (using
18 | AxMer0Oek Aiinana | xerinmipy (Capsiaramn caHaTtopueB (Ha mpuMmepe the example of sanatoriums
ayJaHbl MUNaKaiIaps! CaHaTOPHEB in Saryagash district)
19| Knm Anna MBICAJIBIHIA) Capeplaraimickoro paifona)
20 | UkpamoBa
CreiMbarcyiry
21 | bexmypat Torkan | AHMakTarsl TYpU3MII Hanpasnenns noseimenust | Directions for improving the
22 | TypranOek JAMBITYJIBIH TETIKTEPiH MEXaHU3MOB Pa3BUTHUS mechanisms of tourism
Kpizanait apTThIpY OaFbITTaphI Typu3Ma B peruoHe (Ha development in the region
23 | AckapGek Asres (TypkicTan oOIBICH npumepe TypkecTaHCKoH (using the example of the
24 MapaTKI)ISBI MI)ICEU'[I)IH}Ia) O6J'IaCTI/I) Turkestan region)
Mepeit
25 | AkpiHOabaeBa AiiMaKTarbl Development of ecological
3eiinen SKOJIOTUSIIBIK TyPU3MII Pa3BuTHe sKomoruueckoro | tourism in the region (using
26 | Onmaxal Aiirepim | nameity (KapaTay Typu3Ma B pervone (Ha the example of the Karatau
27 | PricOaeBa MEMJIEKETTIK TaOUFH npumepe Kaparayckoro State Nature Reserve)
Mepyept KOPBIFbI MbICAJIBIH/IA) rOCyIapCTBEHHOTO
28 | Llapaman MIPUPOJHOTO 3aMIOBETHUKA)

Kacmun




29 | Anmvac Hypaiineim | KoTtemknep MeH PaspaboTka KoHIENIMH Development of a platform
30 | MaxanoBa JKanar | JeMaibIiC allMaKTapblH aThOpPMbI concept for booking cottages
31 | TysynGaea OpoHnzaay miathopma OpoHupoBaHus KOTTe/pker | and recreation areas (on the
Benepa TYKBIPBIMJIAMACHIH Y 30H oT/IbIXa (Ha mpuMepe | example of the Turkestan
32 | ManabGaeBa azipney (Typkictan TypkecTaHckoit 001acTH) region)
Asiros 0OJIBICHI MBICAJIBIH/IA)
33 | baibkan AkHyp «Kode-Typuzm» AHanu3 co3naHus Analysis of the creation of
34 | Kamwxkan Cast CUHEPIUACHIHBIH KYPY BO3MOKHOCTEH CUHEPruu synergy opportunities for
35 | Mauan KsipMbIzsl MYMKi.HI[iKTepiH tangay | «Kode-Typuszm» (Ha «Coffee tourism>'> (using the
36 | Cydingix Apyzan (TypkicTaH KanachIHBIH MIpUMEpPE ropoia example of the city of
MBICAJIBIHIA) TypkecTan) Turkestan)
37 | Abaukaaupona TypHCTiK OarbITTapIbIH Ornenka ponu conuanpHbXx | Assessment of the role of
Dapusa UMUJUKIH Menaua B ((OpMHUPOBAHUU social media in shaping the
38 | Axbaposa CeBapa | KaJbIITACTBIPYJAFbl MMHUJ[Ka TYPUCTCKUX image of tourist destinations
39 | O6xoni CriMbaT QJIEYyMETTIK MEHaHbIH HanpapieHui (Ha mpumepe | (using the example of the
40 | Copcenbexosa pedin Oaranay TypkecTaHckoit 001acTH) Turkestan region)
Canus (TypkicTan oOIBICH
MBICAJIBIHIA)
41 | AGmpaxmaHoBa Koramabik Biusiaue The influence of
Jamens TaMaKTaHIbIPy TaCTPOHOMMYECKUX gastronomic preferences of
42 | Kymabaii Hasrynp | KOCIMOPBIHIAPBIHBIH npennouTeHuid pasnuunbix | different nations on the
43 | KalipaTKbI3bl JaMybIHA OpTYPIIi HapOJIOB Ha Pa3BUTHE development of public
Dneonopa XaITBIKTapAbIH MIPEITPUATAN catering establishments
44 Tonemuc Hypcay{ racTpOHOMMUSIIBIK 0OLLIECTBEHHOIO MUTAHUS
KaJayJIapbIHbIH ocepi
45 | I'ak Jlapps Kazakcran YcTolunBOe pa3BUTHE Sustainable development of
46 | XKenucosa PecnyOnukachiHbIH TypU3Ma Ha puMepe tourism on the example of
Kancas YITTHIK MTAPKTEPiHiH HallMOHAIBHBIX [TapKOB National Parks of the
47 | lllayen AbiM MBICAJIBIHA TYPU3MHIH Pecniy6nmukn Kazaxcran Republic of Kazakhstan
48 | I'aiicabaeBa TYPAaKTEI IaMyBbl
bannyp
49 | Kaiirap0aii basn Dkonorusaslk Typaapasl | CoBpeMeHHBIE METOMBI Modern methods of
50 | Capunosa o3iprey MeH pa3paboTKH U development and promotion
EnnzaBera KBUDKBITY/IBIH 3aMaHayH | TIPOJIBUKEHHUS of ecological tours
51 | IlamamHas omicrepi 9KOJIOTHYECKUX TypOB
Banecca
52 | lllapacymnoBa
CeBuHY
53 | Onainxad Maknan TypKicTaH KaJachlHBIH Uccnenosanue Study of the current state of
54 | bateipOek Aujia TypH3M >KapHaAMaChIH coBpeMeHHOTO cocTosiHus | the city of Turkestan with
55 | T'abnymieBa JaMybIMEH Ka3ipri ropoja TypkecTaH ¢ the development of tourism
Kancas JKaFJIaibIH 3epTTeY Pa3BUTHEM PEKJIAMBI advertising
56 | Enikbait AiiHYp Typu3Ma
57 | AxmeroBa Typucrik Onenka 3 pekTuBHOCTH Evaluation of the
Mapuna KOCIIOPBIHIAFbI pEKJIaMbl Ha TYPUCTCKUX effectiveness of advertising
58 | TypranbOek YKapHaMaHbBIH THIMIUIITIH | TPEINpHATHIX (Ha at tourism enterprises (using
Dapuza Oaranay (Nemo Tour MpUMepe TyPUCTCKOTO the example of the
59 | Hypman XKanapeic | casxar areHTTiri arenrctBa Nemo Tour) NemoTour travel agency)
60 | Kenecbaii MBICAJTBIH/IA)
bakpITkan
61 | AGmymaxuToBa TypucTik eHiMIi caTy W3yueHne ncuxonornu Study of the psychology of
[Taxpubany TICUXOJIOTUSCHIH 3ePTTEY | MPOAAXK TYPHUCTCKOTO sales of a tourist product (on
62 | KaxpamaHoBa («IToexanu c HAMUY MpoJyKTa (Ha mpuMepe the example of the travel
Depyzabony TYPHCTIK areHTTIK TypareHTcTBO «[loexanmm ¢ | agency «Iloexamu ¢ HamMm»)
63 | Hapsymiaesa MBICAJIBIHIA) HaMW»)
Junenopa
64 | apumnosa
Vanana
65 | KyaunbibaeBa MeiipamxaHa OM3HECIH OlieHKa MEepPCIIEKTHB Assessment of the prospects
AnnHa JIAMBITY Pa3BUTHSI PECTOPAHHOTO for the development of the
66 | Kypemosa Om3Heca (Ha mpuMepe restaurant business: an




Hunydap MepCreKTUBaIapbiH pecropana «SANDYQ») example (on the example of
67 | Xamunyniaesa oaranay («SANDYQ» the restaurant < SANDYQ»)
JunbHopa MelipaMxaHa
68 | OpxuHoBa MBICAJIBIHIA)
®Dapanrus
69 | Abay Monaup Typucrik Peruonanbhbie (hakToOpb Regional factors in the
JIeCTUHALUSITAPABIH (dhopMUpOBaHU MOJIEIH formation of a model of
70 | Caiidymna ayMaKTBhIK OpeHIUHT TEPPUTOPHAITHLHOTO territorial branding of tourist
AbaTxaH MOJIEITIH OpeHIUHTa TYPUCTCKUX destinations (on the example
71 | Kamen Mener KaJIBIITACTBIPY/IBIH JleCTUHaLuUi (Ha mpuMepe of the Turkestan region)
72 | PaxumbaeBa OHIPJIIK (aKTOpIaphI Typxecranckoii o0macTm)
AmuHa (TypkicTaH OOIBICHIHBIH
MBICAJIBIH/IA)
73 | Anvaxan Apyait [Mun-akckypcoBon OcobenHocTu monrotoBku | Features of the preparation
74 | Vicabexosa Ajiprm | [COCPIIriH JaMBITya¥bl | M HCIONB30BAHNS and application of the
75 | Te 9KCKYPCHUSIIBIK MOTIH/1 9KCKYPCHOHHOTO TeKCTa B | excursion text in the
peMypat - .
Canranar JTabIHIIAy JKOHE KOJIJIaHy | pa3BUTUHU MacTepCTBa development of the skills of
epeKIIeTiKTepi TUIa-3KCKypcoBoaa (Ha a guide (on the example of
76 | OpbiHOacapoBa . . e
Tunsosa (TypKn?TaH OOJIBICBIHBIH | TIPUMEpPE TYPUCTCKUX § tourist famht@s of the
TYPHCTIK HBICAHAAPHI oobektoB Typkecranckoit | Turkestan region)
MBICAJIBIHIA) obnactn)
77 | JKenicoex Muiiex Typusm canaceiHna MuHUMH3ALUA TUILEBBIX Minimizing food waste in
. . TaMakK KaJIbIKTapbIH OTXOJIOB B TypHU3MeE: tourism: a study of
78 | O6in Afitas azaity: TypkicTan HCCIIeJIOBaHUE sustainable practices in
79 | bakprokan KaJachIHIaFbl YCTOIYMBBIX MPAKTUK HA hospitality and tourism
AskaH KOHAKKAIIBUIBIK JKOHE IpepUATUIX enterprises in the city of
80 | Arprchait Kammna | rypysy rocTuHuYHOro Om3Heca | Turkestan
KOCIIOPBIHIAPBIHIAFBI TypH3Ma ropona
TYpaKThl JaMy Typkectran
TOXKIpUOEIEPiH 3epTTey
81 | XKenicoBa Alis Hudpnanasipy [Tpo6nemsr n mepcnektuBbl | Challenges and prospects for
82 | Maxan AsyneiM KOHTEKCTIHJIE Pa3BUTHUS TOCTHHUYHOTO the development of the hotel
83 | BepikKbI3bI Kazakcrannarel koHakyi | OusHeca B KazaxcraHe B business in Kazakhstan in
Ilyrei1a OW3HECiHIH AaMybIHAAFbl | KOHTeKcTe mudposm3anmu | the context of digitalization
84 | FanbIMKaHKBI3BI KUBIHABIKTAP MCH
Juana MePCIECKTUBANIAD
85 | Oprmabacap Typu3m apKbUIbl Pacmmpenue Empowering women through
A¥inuHa oltennepain BO3MOKHOCTEH >KCHIITUH tourism
86 | Amanbek MYMKIHAIKTEPiH KEHEHTY | depe3 TypHu3M
XKanepke
87 | KysembaeBa
Albxad
88 | CeiicenoBa
Berimaii
«6B11103 — DKCKYpCHSJIBIK KbI3METTEP/I JKoHe sKeKe TypJapabl YilbIMAACTBHIPY» 0i1iM Oepy OaraapJiamacsl
1 | AmupGekoBa Mypaxkaii AHann3 BO3MOXXHOCTEH Analysis of the possibilities
Fazuza 9KCKYPCUSCHIHBIH WHHOBAIIMOHHOTO pa3BuTus | for innovative development
2 | KepimOek ¥aaxan | Typu3Mzeri MY3eiHO-3KCKYPCHOHHON of museum and excursion
3 Hypnanoa WHHOBAIMSIIBIK, 1AMy JIeATEeITLHOCTH B TypU3ME activities in tourism (using
[lyrbuia MYMKIHIIKTEpiH Tajaay (ra mpumepe baiizakckoro | the example of the
4 | Canmyakac Aifxan (baiizak ayaHabIK palOHHOTO UCTOPUKO- Baizaksky District Museum
TapUXU-OJIKETAaHy My3€ii | KpaeBeI4eCKOro My3es) of History and Local Lore)
MBICAJIBIHIA)
5 | Coyipxan Ha3pim Mypaxait DddeKTUBHBIE CITOCOOBI Effective ways to attract
6 | Xaxan Tomupuc AKCKypCHsIIapbIHa TIPUBJICYCHUS TypPHCTOB K tourists to museum
7 | Camap Alicapa TYpUCTEPJIi TAPTYABIH My3eiHBIM 3KCKypcHsM (Ha | excursions (using the
8 | lepuuszopa THIMJII JKOJIJIApBI npumepe OThIPapcKoTo example of the Otyrar State
Cabuna (OThIpap MEeMIIEKETTIK rocy1apCTBEHHOTO Archaeological Museum)

apXEO0JIOTHSUIBIK-KOPBIK
My3elii MpICaTIbIH/IA)

apXeOoJIOTHYECKOT0 My3¢es)




9 | Capcenbek /luana | TypkicTan oOJbICBIHIA Bo3MoxxHOCTB Opportunity to organize and
TypJIapbl YUBIMIACTEIPY | OpraHU3AIMU H promote tours in the
10 | Amumosa Asynsv | “KOHE HacHXaTTay MO JISIPU3AIMY TYPOB B Turkestan region
MYMKIHIT1 TypkecTaHckoi o0nacTu
11 | YanuxaHkbI3bl
AxokaH
«6B11105 — TypucTik JecTUHALMAIAP MEeHeIKMEHTI» OistiM Gepy 6arnapaamachl
1 | Typcemam KoHax yii KbI3METiHIH AHanu3 moTpeOHOCTEH Analysis of customer needs
Mepyeprt carachlH apTThIpyIa KIIMEHTOB B TIOBBIIICHUH to improve the quality of
2 | beiicenbek TYTBIHYIIBUIAPIBIH Ka4yecTBa FTOCTUHUYHBIX hotel services (using the
Menuip KXKETTUTIKTEpiH Tangay | ycuyr (Ha mpuMepe OTels example of the Ramada by
3 | Kypmanramukeisel | (Ramada by Wyndham Ramada by Wyndham) Wyndham hotel)
Kancas OTeJIi MBICAJIBIH/IA)
4 KyannsixoBa
Olirepim
5 | UcaeBa Akepke TypkicTan 0OJIBICHIHBIH [TepcriekTUBEI 1 Prospects and opportunities
6 | Vrerenosa TYPaKThI JAMYBIHIAFbI BO3MOXKHOCTH of agritourism in the
Axkep6e3 arpoTypU3MHIH arpotypusma B sustainable development of
7 | Epxapa Xanepke | OOnamiarsr MeH YCTOHYMBOM Pa3BUTHU Turkestan region
MYMKIHTIKTepi TypkecTaHcKo# 00macTH
XKapoutkacera
Hypnana
9 Bextnbaena AHuManus KemeriMes CnocoOBb! TTOBBIIIIEHUS Ways to increase the
Cabupa TYPUCTIK 3¢ PEeKTUBHOCTH efficiency of tourism
10 | doysaeTKpI3sl OceM | KOCIMOPBIHAAPIIBIH TYPUCTCKUX IPENIpUATHI | enterprises using animation
THIMUTITIH )KOFaphIIaTy | C IOMOIIHI0 aHUMAIHH
11 | MeIp3axan KOJIAApbI
Hyp6onar
12 | Hyp Axwmet Xan
13 | Camapbaer Konak yii kei3mettepinin | Paspabotka mepomnpusatuii | Development of measures to
Kyniper caracslH apTIThIpy T10 TIOBBILIICHUIO KauecTBa | improve the quality of hotel
14 | Henman6ait Alima | OoiibIHIIA ic-IapajapAbl | TOCTHHUYHBIX YCIYT (Ha services (on the example of
15 | Aprembaesa asipirey («Khanaka» MIpUMepe TOCTUHHIIBI the hotel "Khanaka™)
TonKbIH KOHAK Y# MBICAIBIHIIA) "Khanaka")
16 | baysIp>aHKbI3BI
Payman
17 | Keman Axepke Typuctepnin Ob6ecneueHne Ensuring Tourist Safety
18 | Tonen Xazupa Kaylmci3airia 0€30I1aCHOCTH TypUCTOB (Using the Example of the
19 | Avanosa Amma I;aMT.aMaCLIS eTy (<fOpen (ua mpumepe typuctckoro | «Open Tgrk1stan» Tourist
urkistan» TypucTik uHpopmarronHoro eutpa | Information Center)
20 | Crraneik Asen aKIapar OpTaJIbIFbIHbIH «Open Turkistan»)
MBICAJIBIHIA)
21 | AuBapoBa [luépa | AyBUIIBIK TYpU3MJETI Ocob6ennoctu passutus u | Features of Developing and
22 | Baxaayposa KOHAKYH KbI3METTEepiH MIPOJIBIKEHHS Promoting Hotel S@rvices in
Maura JIAMBITY JKOHE XKBUDKBITY | FOCTHHUYHBIX yCIIYT B Rural Tourism (Using the
23 | Kyatoex A ——| epekmenikTepi (ILIsIFpic | cenbckoM TypusMe (Ha Example of East Kazakhstan
yarOek Achuiait X
Kazakcran o0bICH npuMepe Boctouno- Region)
24 | Cepik ApyxaH MBbICaJIbIHA) Kazaxcranckoit o0macTn)
25 | Ockepxan Akan | Typusm canacblHAaFbl MeToabl 1 HHCTPYMEHTBI Methods and Tools for
26 | AxmeroBa AkGasn | HHHOBALMSUIIBIK YIIpaBJICHUS Managing Innovative
27 | Cagapammesa mo(?anapgbl Oackapy WHHOBAIIMOHHBIMH Projects m'the Tourism
Bany TaCLIIepi MeH MpOeKTaMH B cepe Sectgr (Using the Example
28 | MyparGexkpisbi Kypanaaps (Rixos Wziter TypusMa (Ha npuMepe of Rixos Water World Aktau
Apyskan World Aktau koHak yii roctuHHIbl Rixos Water Hotel)
MBbICaJIBIHIA) World Aktau)
29 | AGapIMaMK Okosorusanslk Typiapasl | IlnanupoBanue u Planning and Organizing
Maknan JKOCTapiay >KoHe OpraHu3anus Ecotours (Using the
30 | Iapumosa YHBIMIACTEIPY sronormdeckux TypoB (Ha | Example of the Kyzylorda
Amnacracus (Ke13p1u10p 12 00ITBICKHT puMepe Region)
31 | Beticen ArxyHic MBICAJIBIHIA) Ksbimopanackoi




32 | Omur Mepeit obnactn)
33 | I'ammapoa Aiixan | Typusm canaceiana OimiM | Pa3paboTka aganTuBHON Development of an adaptive
aJyIIbLIap XKacaH bl obpasoBarenbHOU cucTeMbl | learning system for the use
34 | Tynrbubdaena S e . .
Wacer WHTENEKTTI NalifaNanyla | Jis oOyuarommxcs B chepe | of ar.tlﬁmal .1ntelhgence n
OeiMIeINTIIT OKY TypHU3Ma tourism (using the example
35 | bexGepren xy#ecin a3ipiey (IUTH | ucnons3oBanuemM of IUTH University).
AHBGHUHa YHHUBEPCUTETIHIH HCKYCCTBEHHOT'O
36 | Cperait Ocen MBICAJTBIH/IA) MHTENIeKTa (Ha IpuMepe
yauBepcutera [UTH)
37 | OpmaxaHoBa [Mafigananymisl )xacaran | OleHKa BIUSHUS Assessment of the impact of
Hazepke KOHTEHTTIH TYPUCTIK MOJIL30BATEIBLCKOTO user-generated content on
38 | Maxcar XKyiies OpBIH OpeH/TiH KOHTCHTa Ha the formation of a tourist
KaJIbINITaCTBIPYAaF bl (dopmupoBanne OpeHza destination brand (a case
39 | Anumena . . ..
KacMHHa ocepiH Oaranay («Ylsn TYPUCTCKUX MecCT (Ha study of the VISIF Shymkent
= Shymkent» Typucrik npuMepe kommyHanbHOTO | Tourist Information Center)
40 | baiineosa aKMapaTThIK OPTAJIBIFbI rOCyIapCTBEHHOTO
ApyxaH KOMMYHAJIJIBIK YUPEKICHUS TYPHUCTCKO-
MEMJIEKETTIK WH(GOPMAITHOHHBIN TICHTP
MEKEMECIHIH «Visit Shymkent»)
MBICAJIBIHAA)
41 | YMmupraea Hudpasix HccnenoBanue BIUSHUS Study of the impact of digital
T"ayxap KOILINEeHIUIEPIiH U(POBBIX KOYEBHUKOB Ha | nomads on the development
JKEPTUTIKTI SKOHOMUKA pa3BHUTUE MECTHOU of the local economy and
MEH TYpPHU3MIli JaMBITYFa | SKOHOMHKH H Typu3Ma (Ha | tourism (a case study of the
acepiH 3epTTey npuUMepe ynpaBieHHs Tourism Department of
42 | Kanar Apyxan (TypkicTan o6nbICHIHBIH | TypusMma TypkecTaHCKoi Turkistan Region)
43 | MeiipambekoBa TypHU3M 0acKapMachIHBIH | 00JIacTH)
Kammuna MBICAJIBIHA)
44 | XazurtoBa
Kanepke
45 | Exy0aitKe361 Typusm OGimimrepnepine | CoBepiieHCTBOBaHHUE Enhancing tourism students'
Kanuta BUPTYyaJIJbl IIBIHAWBUIBIK | HABBIKOB U 3HAHUMN skills and knowledge
46 | 3akapusHOBa (VR) oky opraceH CTYZEHTOB B 00J1aCTH through the creation of a
Acem KYPYZbIH J1aFAbLIapIbl TypU3Ma IIyTeM CO3JaHMs virtual reality (VR) learning
47 | Epxxan Mepyept MeH OLTIMIH XeTiaipy y4eOHOU Cpebl environment (a case study of
48 | Pric6ex Bepeke (IUTH yHuBepcuTeTiHIH | BupTyainbHOU peansHocTn | [UTH)
MBICAJTBIHIA) (VR) (ma mpumepe
yauBepcutera [UTH)
49 | baiizakoBa Capa TypucTtix opsiHIapFa CpaBHUTENBHOE Comparative study of the
50 | TypceH HIETENIIK TypUCTepai HCCIICIOBAHHE effectiveness of e-WOM in
Kakcpiryn Tapryna e-WOM sddextuBHOCTH e-WOM B | attracting foreign tourists to
51 | Mawmsit Apysxan THIMIUTITIHE TIPUBJICYCHUU tourist destinations (a case
CaJBICTBIPMAJIBI 3ePTTEY | MHOCTPaHHBIX TypucToB K | study of Kazakh Tourism
52 | Acpuibex JKaunst | (gazakh Tourism AK YK | Typuctckum mecTaum (Ha JSC)
MBbICaJIbIHA) npumepe AO «Kazakh
Tourismy)
53 | Ecipken Ocust Omnnaifs mikiprepaig AHanu3s yiyduieHus Analysis of improving the
54 | Amanremnmi CEHTHMEHT KauyecTBa yCIyT B quality of services in the
AKepke TaJlJaybIHIaFbl KOHAK YU | TOCTHHMYHOW MH]IYyCTPUH hotel industry through
55 | Tynraesa Jlana WHJYCTPUSACBHIH/A KBI3MET | Yepe3 CEeHTUMEHT-aHAIIN3 sentiment analysis of online
56 | ¥3akbaeBa AkGoTa | CalachlH )KaKcapTyabl OHJIAiH OT3BIBOB (Ha reviews (using the example
tangay (Rixos Turkistan | mpumepe otemnst Rixos of the Rixos Turkistan hotel)
KOHAaK YHiHIH Turkistan)
MBICAJIBIHIA)
JAMIIOMABIK K00aJapFa TaFallbIHIAJATHIH ChIH-MIKIP Oepyurijiepain Ti3imi:
ChIH-mikip
Ne Oepymrizepain FHHHMI/.I FreuieiMu aTarsl ZKymbic opHBI
. napexeci
aAThI-’KOH1

Typusm mekTtedi




1 | TactanbexoB Mypar T.F.K. KayeiMpacteipputran | «O3iper CyntaH»  ¥JITTBIK —TapUXH-MOJICHU
MeiipOexoBu4 npoteccop (noueHT) | Mmy3en-kopbirbl PMKK nupekTopablH FBUIBIMU
JKYMBICTAPBI )KOHIHJIET1 OpbIHOAcapHhI
2 | AxumoB JKakcpumbik PhD - Axmer Slcayn aThIHAArbl XalblKapajblK Ka3ak-
MaxkmyToBHUY TYpIK YHUBEPCUTETi, ODKOHOMHKaA, Oackapy
JKOHE KYKBIK (haKyJIbTETiHIH JCKaHbI
3 | Ucaesa Aibkan - - Axmer Sflcayn aTbiHAarel XaJlbIKapalblK Ka3ak-
MyxaHOBHa TYpPIK YHHBEpPCHUTETiHIH «MEHEHKMEHT >XoHE
TypHu3M» Kadeapacsl, ara OKbITYIIBI
4 | KymaxaH lIbIHFBIC - - Typkicran OOJIBICBIHBIH TypU3M
AnmacxaHyisl OacKapMachIHBIH 0ac MaMaHbI
5 | AlitTumOeToB Makcar PhD - «TURAN» apHaiibl 5KOHOMHUKAJIBIK
CynranbaeBu4 A¥iMarpl Taay JenapTaMeHTiHIH JUPEKTOPBI
6 | UcxakoB @upnasc - - «Khanakay» xoHak yit 6ackapynIbIChl
CabupxaHoBHY
7 | CozapikoB Typamu - - JKIIC «Osst-tury casgxar areHTTIrHIH
Oacubicel (TypkicTaH K.)
8 | [lapumbekoB Kanar - - Typkictan = oOmbickl  OimiM  Gackapmachl
EpkebexoBuu «OOBICTHIK kac TypucTep craHiusicbly KMM-i
JUPEKTOPBIHBIH ~ OeHiHmik  ici  KeHiHAeri
opbIHOacapsl
9 | Ycepora 'ynaana - - Typkicran  oOmbicel  6i1iM  GacKapmachl
«OBIBICTHIK kac TypucTep cTaHuusicby KMM-
He KapacTbl TypKiCTaH KaJTalblK OeJiMIIeCiHiH
KOChIMIIIa 0iliM Oepy meaarorsl
«KoHaricaunvlivblky mekmeoi:
Bintim JUIIoMabIK 5k00a TakbIpbIOBI (3 Tijge)
Ne aJyIbLIAPAbIH
ATHI-KOHI Kazak Opbic AFBLITIIBIH
1 2 3 4 5
«6B11101 — Typu3m :KoHe KOHAKKAWJIBLIBIK HHIYCTPHUSIChIH YIlBIMAACTHIPY» Oli1iM Oepy OaraapJamMachl
1 [Mankap6ex 3epne | KazakTeig Kazaxckas Kazakh hospitality: from
2 | TacTtanOek AnmnHa | KOHAKKaWIBUIBIFBI: aTa- TOCTETIPUUMHOCTB: OT ancestral traditions to a
®dapxaTKpI3bI 0aba ToCTYpIHEH YVJITTHIK TPaJANIIHH TIPEIKOB K national brand
3 | bankan ApyxaH OpeHpke neiin HAIlMOHAIBHOMY OpeHy
BaknoyneTkpI3bl
4 | XKakpmOekoBa
Auna
AKUMKaHKBI3bI
5 | Aybakup Aiteim Typusm uHgycTpusceiHAa | TekydecTh KaapoB B Staff turnover in the
MupaMOEKKbI3bI KaJpJIap/blH TypaKTaMaybl: | HHAYCTPHUU TypU3Ma: tourism industry: problems
6 | bepikoxka AliMaH | MJdceJesep MEH LIenry MPOOJIEMBI U ITYTH and solutions
JlaypeaTKpI3bl YKOJIAAPHI pelieHus
7 | Mamupaum
Apyxan
MapatkpI3bl
8 | llopimbex Camura
CapcenOaliKpI3b1
9 | KemmnupOaena Monenu Typu3Mi MapkeTUHIroBbIE Marketing strategies in the
Hazpim JaMBITyIaFbl MAPKETHHITIK | CTPAaTETHH B PAa3BUTHU development of cultural
M>bI1bCKBI3BI CTpaTerusUIap: XKEPTUTKTI | KYJIBTYPHOTO TypH3Ma! tourism: local traditions
10 | Kanap Apyxan JOCTYpIep MECTHBIE TPATULIMH
KaiipaTkpI3bl
11 | ToxTackiHOBa
AitpiM AcxaToBHa
12 | KymkaeBa Benepa
Hyp>xaHKpI3bI
13 | Axwmer Xanar Typusm Poub nmgposoro The role of digital
MypaTKbI3bl WHAYCTPUSChIHIAFbI MapKeTHHTa B MHAycTpun | marketing in the tourism




14 | Kambap AnpOuHa | HUGPIBIK MAPKETHHTTIH TypU3Ma: BIHSHUC industry: the impact of
ACBUIXaHKBI3EI pedi: OneyMeTTiK Mena COLIMAJILHBIX CETEH U social media and internet
15 | Meip3abekoBa YKOHE UHTEPHET HMHTEPHET-IUIaThOpPM platforms
Hazepke aTopMatapIs acepi
BupxaHKbI3bI
16 | XKymnicoa
AWNTOJICBIH
JKaKCHUTBIKKBI3EI
17 | daynerxanoBa
Alinana
JlayneTxaHKbI3bl
«6B11104 — Konak yii :xoHe MeiipamxaHa OusHeci» 0iiiM Oepy OarnapJjaMachl
1 MaieHUETKBI3bI Koramaeik TamakTanneipy | Paspaborka SMM- Development of SMM-
Mepyept KOCIIOPBIHAPbIH CTpaTeruu ams strategy for promotion of
2 | belicenoBa inrepinery ymin SMM MIPOJBMKEHUS catering enterprises
Apaiinpim CTPATETWsCHIH 3ipIiey MPEANPUATUN
JliHMyXaHOETKbI3bI 00ILIECTBEHHOIO ITUTAHUS
3 KaiipatkpI3sl Ocen
4 | benenbexoBa
Alinana
KyTThI0€KOBHA
5 | TanrbaeBa Ke3mer kepcety OreHKa e TeIbHOCTU Evaluation of the activities
Alinana caJlachIHJaFbl IaFbIH ManbIx roctiHuIl B cepe | of small hotels in the
CarunyJiiaKsi3bl KOHaK YHUJEepIiH KbI3METIH | YCIIYT U MPEATIOKCHHS 10 service sector and
6 | XKaxcoublk [Iuana | Oaramay »KoHE OIapIbl HX COBEPLICHCTBOBAHMIO suggestions for their
PaxaTkpI3bl xKakcapTy OOWBIHIIIA (Ha mpuMepe TOCTUHHIIBI improvement (using the
7 | JoxymammuHOBa yewibicTap («Grand Villay | «Grand Villay) example of the Grand Villa
Alixan KOHAK Yi MBICAIBIHIIA) Hotel)
ATOEKKbI3bI
8 | TypmanoBa Ocen
ITaif3XaHKBI3BI
9 | UckynoBa /lnana | KoHakxaiIbUIBIK XKoHE Pa3paboTka kpeaTuBHOM Development of a creative
ApPTYPKBI3HI TYpPHU3M UHTYyCTPHSICHI MapKeTHHIOBOM cTparernu | marketing strategy in
10 | AyGakupoBa Axap | KOCIMOpBIHIApbIHIA B MIPEINPUATHIX hospitality and tourism
Ypa3akKpI3bl KPEaTUBTI MapKETHHITIK UH]LyCTpUHU industry enterprises
11 | Hemmanom CTpPATETUSAHBI d3ipIiey FOCTEIPUMMCTBA U
Kazupa Typu3Ma
JKymaOeKKpI3bI
12 | Camapbex
OnpHapa
13 | HarbimeToBa Konak yitnepaeri OKOJIOTrMYECKH YUCTHIE Eco-friendly practices in
Mepeii SKOJIOTHSIIBIK Ta3a METO/JTbI B OTEJISX: hotels: prerequisites for
CepuKFaHUKBI3bI Toxipubenep: TypaKThl MPEINOCHUTKA sustainable development
14 | EpexenoBa JaMyIbIH aIFBIIapTTaphl YCTOWYHBOTO Pa3BUTHUS
Apaiinbeim
FansiMkaHKBI3BI
15 | KypmMaHOEKKBI3BI
Kazpina
16 | Cepikbait AKHYp
Ep>xaHKbI3bI
17 | MyxanOetkanueBa | JKeprimikti Mmogenuer nen | Typuctckas Tourist attraction of hotels
AcpiiTag JocTypIiepai IPUBIEKATEILHOCTD promoting local culture and
EnemMecKpI3b1 HACUXaTTaNTBIH KOHAK OTeIIEH, traditions
18 | HypmyxanbetoBa | YHIEpOiH TypUCTIK MpONaraHauPyOIX
Hypryns TapTHIMIBUIBIFBI MECTHYIO KyJIBTYPY U
EpkuHTaNHKbI36I TPaIHIUH
19 | Anmaskeizel Anya
20 | Mongakyr Mapan
FanpivokaHKBIZEL
21 | Epmexyisl Jluac Konak yiine koceMIa O11eHKa MTOBBIIICHHUS Assessment of improving
22 | Manarxan Jlnaga | KbI3METTEPIiH CalachlH KauecTBa JonmoHUTeNbHBIX | the quality of additional

MyXUTKBI3BI

apTThIpY bl Oaranay

yCJIYT B TOCTUHUIIC

services at the hotel



https://planetofhotels.com/kazahstan/turkistan/grand-villa-3747981
https://planetofhotels.com/kazahstan/turkistan/grand-villa-3747981

23 | Myxtap Mynupa
CepiKKbI3bI

24 | UloibexoBa
3apuna
HypcyniraHkpI3bl

25 | lllakupxaHoBa KoHak yif KocimOpHBIHBIH Pousb PR — TexnoNOTHI B The role of PR
Awmenus AMUDKIH (hopMUPOBaHUH UMUIKA technologies in shaping the
(Mamnaxar) KaJIbInTacTeIpyars! PR- TOCTHHUYHOTO image of a hotel enterprise
A3u3KaHOBHA TEXHOJIOTUSIIAP/IbIH pei npeanpusTus (Ha npumepe | (using the example of the

26 | YBaposa [lapes («XunroH» KOHaK YH- TOCTHHUYHO- Hilton hotel and
CepreeBHa OMBIH-CayBIK KEIIeHIHIH Ppa3BIIEKaTENIBHOTO entertainment complex)

27 | MyxamenssipoBa MBICAJIBIH/A) KOMILIIEKCA « XUITOH)

Muana
PanukoBHa

28 | CaBankoBa Anéna
HukosaeBHa

29 | TypatoBa Aceinb Konak yi KocilmOpHBIHBIH Pazpabotka Development of a
AnMMKaHOBHA MapKETHHTTIK MapKETHHIOBOH marketing program of a

30 | Axmamu AsbkaH OarmapiaMacsIH J3ipIey MporpaMMBbl TOCTHHUYHOTO | hotel company (on the
CarbIHABIKKBI3BI («Boutique Hotel Silk npennpuatus (Ha npumepe | example of a Boutique

31 | bekracoBa Aiinuka | Way» KOHaK i roctuHUIBI «Boutique Hotel Silk Way hotel)
BaxbITOBHA MBICAJIBIHIA) Hotel Silk Way»)

32 | Enpnecosa
Kamuna
CepukoBHa

33 | O6nimanan [apus | Konak yii (MefipamMxana, busnec-mian Business plan of a hotel
JlapxaHKpI3bI TYPHUCTIK) KOCITOPHBIHBIH TOCTUHHYHOTO (restaurant, tourist)

34 | ACBUIKBI3BI OU3HEC-KOCHaphI: (pectopanHoro, enterprise: concepts and
Albxaman TYCIHIKTEp1 MEH HeTi3ri TYPUCTCKOTO) main stages of

35 | Kemxexan Jamy Ke3eHzepi MIPENIPHUATHS: TIOHATHS U development (using the
I'ynbaxsIT («XunToH» KOHAK Yii- OCHOBHBIE JTaITblI example of the Hilton hotel
EpsiaHKbI3bl OMBIH-CayBIK KEIICHIHIH pa3paboTku (Ha mpuMepe and entertainment

36 | EpMeKKbI3bI MBICaJIBIHIA) TOCTUHUYHO- complex)

Ajbkan pa3BIEKATEIHLHOTO
KOMIIJIEKCA « XHIJITOH)

37 | XapbuikacelH KimneHTTiH HazapbiH Pa3zpaboTka noauTuku Development of a policy to
ApaiteiM ayJlapy MakcaThlHJla KOHAK | MOBBIIICHUS Ka4eCTBa improve the quality of
HyprkaHKBI3BI Y# KOMITaHUSCBIHBIH YCIIYT TOCTUHUYHON services of a hotel

38 | bamaesa Kamuna KBI3MET KOPCETY CalachlH | KOMIAHUH C IIETbIO company in order to attract
PunaroBHa apTTBIPY CasiCaThIH d3ipJiey | OpPUEHTAIINU Ha KITUCHTA attention to the client

39 | CapcenbaeBa
A3suza
Mawmaguspkusu

40 | Taruesa Jleitna
CrlnaTtaeBHa

41 | AogymnaeBa Auna | bocekere kaOinerti koHak | @opmupoBaHue Formation of a competitive
Pycnankusu Yi HIMIH KaJIBINTACTBEIPY | KOHKYPEHTOCIIOCOOHOTO hotel product and its

42 | Bajpuna Manuna YKOHE OHbl MAPKETUHT TOCTHHUYHOTO TIPOAYKTa U | promotion by means of
dapuroBHa APKBUTBI )KBUDKBITY €r0 MPOJIBIKCHUE marketing

43 | Kanpbex Kamemnmust CpeICTBAMU MapKETUHIa
Kaiip6ekKpI3bl

44 | AnukackapoB
Axoxon Tnekynbl

45 | Adayanu Kapakar | Kazakcran Kananapbiaa Pazpaborka momenu moma | Development of a model of

46 | AitmeroBa KOTTEKIK THIITET1 OTZBIXa KOTTEIPKHOTO THHa | a cottage-type holiday
Manuka JieMallbIC YHiHIH YATiCiH B ropoaax Kazaxcrana u home in the cities of
AOayxanMMoBHA | KYPY KOHE OHBIH OIICHKA €TO Kazakhstan and assessment

47 | AromoBa Haumna THIMJIUTITIH Oaranay a¢hdexkTuBHOCTH of its effectiveness
Kymaaynnakpi3sl

48 | TamacoBa AKryn
ApnakkpI3bl

49 | Anyapbek Auga KoramIpIK TaMaKTaHy Pa3paboTka KOHIeIUH Development of a




BbaxpITKaHKpI3bI HapbIFbIHIA pecTropaHa ¢ yHUKaJIbHON restaurant concept with a

50 | Kangpibait KOMMEPIMSUTAHABIPY YIIH | OU3HEC-MOACIBIO IS unique business model for
I'ynnana Oipereii OM3Hec-Mo/elTi 0ap | KOMMepIHATU3aI[UH Ha commercialization in the
CyJITaHKBI3BI MelpamMxaHa PBIHKE OOIIIECTBEHHOTO food service market

51 | Camap Apnak TYKbIpbIMJIAaMachiH a3ipiey | nutanus (Pectopan (Restaurant Kerege,
OMipOHKBI3EI (TypxkicraH k., «Kerege» «Kerege», Turkestan city)

52 | Kapaxanosa MelpaMxaHachl) r. TypkecraH)

Alinana
CrriinpioaeBHa

53 | Cetinimno MeiipamxaHna Ou3HeciHe TexHoMOTHS CO3MaHMS The technology of creating
¥Ymkanrac aBTOPJIBIK TaramJ1ap.ibl aBTOPCKUX OJIIOA B signature dishes in the
JKaHKeIKbI3BI JANBIHIAY TEXHOJIOTHSCHI pecTopaHHOM OM3Hece U uX | restaurant business and

54 | BamubekoBa Aiima | *oHE oJlapJbl LIrepijieTy MPOJIBIKEHNE their promotion
BaxTnOeKKpI3bI

55 | Cynranxan
Axmannait
TTepHEOEKKBI3HI

56 | OOUIKACHIM
AsixaH
XaMHUTKBI3BI

57 | AninprHoBa DibpHA3 | MeiipamxaHa OpeHi Uccnenosanue Research on the
A TMITBKaHKBI3bI meHOepiHIe MEHITIKTI BO3MOYKHOCTEHN commercialization

58 | Kabam ¥nman ©HIM eHJIipiciH KOMMeEpLIHaIN3aIiu opportunities of in-house

59 | CarpiHTail YMIT KOMMepIHATH3AIASIAY npoaykiuu cooctBerHoro | produced products within
JKeHiCKbI3bI MYMKIHIIKTEPIiH 3epTTeY MIPOU3BOICTBA B paMKax the framework of a

60 | JluxanGaii («Sandyqg» pecTopanHoro 6peHaa restaurant brand (restaurant
Kanepke MelpaMXxaHachl) (pectopan «Sandyq») Sandyq)

KaHaTKpI3b1

61 | Monmakyn Melipamxana MHHOBalIMOHHBIE Innovative Technologies in
Anpmupa HHIYCTPUAIAFBI TEXHOJIOTHH B the Restaurant Industry:
JKymMaraaukpI3bl HMHHOBAIMSIBIK pecropanHoi uHgycTpun: | Impact on the Commercial

62 | Amanxan BamHyp | TEXHOJIOTHsUIAp: KOFaMJBIK | BIMSHUE Ha Effectiveness of
EpraJiuKpI3el TaMaKTaHIbIpy KOMMEPYECKYIO Foodservice Enterprises

63 | TyrkaGaeB Azamar | KOCIOPBIHAAPBIHBIH 3¢ eKkTUBHOCTD
BakbIT)KaHYJIbI KOMMEPIUAIIBIK IpeNIpUATHI

64 | Munaiiaposa THIMALUTITIHE acepi 0OILIECTBEHHOIO ITUTAHUSA
Amuna
YcnartanHoBHA

65 | AligapXxyJioB Korampik TamakTaHaelpy | Pa3paboTka pekinamHoOMR Development of an
opiner KOCIMTOPHBIHBIH CTpaTeruu NpernpusiTus advertising strategy for a
BaxpImkaHyIIBI YKapHaMAaJTbIK 00IIECTBEHHOTO MTUTAHUS catering company (Kazakh

66 | Kanbibek Paiixan CTPATETHACHIH 93ipiiey (Kazaxckwuii national restaurant Abay,
HypraHKbI3bI (Kazak yiTThIK HAIlMOHAIBHBIN pecTopaH Almaty city)

67 | Kapcakosa Acenp | Melipamxanacel «Abayy, «Abay», T. AlMaTbI)

AlinanoBHa AnMaThI K.)

68 | KerenbekoBa 3amaHayu KOHaK YH O1eHka KayecTBa Assessment of the quality-
I'ymxan KOCIOPHBIHIAFBI KBI3MET OpraHu3alun of-service organization at a
KaiipaTkpi3bl KOPCETYiH CamachlH o0ciTy’)KMBaHHUS Ha modern hotel enterprise

69 | Ubanymna Bamayp | G6aranay »KoHE onapmbl COBPEMEHHOM and development of
EpanxaHKpI3bl XKakcapTy OOHBIHIIA TOCTUHUYHOM proposals for their

70 | Kobnanauesa YCBIHBICTAp 33ipJiey MPEeaNpPHUITHH U BhIpaboTKa | improvement (Boutique
Kannyp (Boutique Hotel Silk Way) | mpemiokenunit mo ux Hotel Silk Way)
CelTKaINKBI3BI yiyamennto (Boutique

71 | Pamin Anbsmupa Hotel Silk Way)

AraXaHKBI3bI
JAMniaoMabIK sKo0ajapra TaraiibIHAAJIATHIH ChIH-MIKIP Oepyluijiepain Tizimi:
ChbIH-TiKIp
Ne Oepymriepain FLmMMP.I FrolabivMu atarst 7KyMbIc OpHBI
Adpexeci

AThI-KOHI




KonakxaiabLIbIK MeKTe01

1 | MonpgamieBa AnTelHal 3.F.K. KaysiMaacTeipbUIFran M.X. lynatu aTeiHarsl Tapas
Bopanbaepna npodeccop (IOLEHT) M.a. | allMaKTBIK YHUBEPCUTET, « Typu3m
JKOHE cepBHCY» Kadeapachl
2 | Kypanb6aeB Anmac PhD KaysIMaacTeIpbLUIFasn Axwmer Slcayu aTbIHIAFBI
AXMeTKapuMOBUY npodeccop (oueHT) M.a. | XanbIKapalblk Ka3aK-TYpiK
YHHBEpCUTETI, «MeHeHKMEHT jKoHe
TypHu3M» Kadeapacsl
3 | KucabekoBa Awnca - - TOO «Open Turkestany, [lemapramMmeHT
AnraeBHa 0acIbICHI

4 | Adnyraddoposa Anmus - - Rixos Hotel, Turkistan, Monenuer
JKOHE TaJAHTTAP JUPEKTOPHI

5 | Maynenosa boraro3 - - TypusMai JaMbITy XKoHE TypHCTIK

AHWTMyXaMeI0BHA ykoOamapbl icke acelpy OeiMiHIH
Oacmbichl, TypKicTaH K.,

7 | Mypar Onan - - LLP Turkestan Silk Way Harbor,
ATKapymsl MEHEKEPIiH M.a.

8 | CoipnbibaeBa XKazupa - - Eldoro Group, Turkistan, CEO
MeiipaMxaHanapabslH Oackapma
cepikTeci

«/lene wblHbIKMBIPY HCIHE CROPM) MEKmedi
Bigim JAunyiomMabIK k002 TakbIpbIObI (3 TijIE)
N ATYUILLTAPALIH Kazak Opsic AFBLIIIBIH
ATHI-KOHI
1 2 3 4 5
«6B01401 — /leHe IIBLIHBIKTHIPY *KdHE CHOPT» OlJTiM Oepy DaraapjaMachl
1 | Epmek6ait Hudpisik Iudpposeie  TexHosoruu: | Digital technologies:
Ceimbar TEXHOJIOTHsIIAP: JIEMOHCTpAIUS demonstration of  sports
KacbIMXaHKbI3BI CIIOPTTBIK CIOPTUBHBIX TPEHHUPOBOK | training through an online
2 | Abaypazak JKATTBIFYJNapasl  OHNIAMH | yepe3 omHnaiH-mardopmy, | platform, use of a virtual
Marxan mwiatdopma apKbUIbl | UCIOJIb30BAHUE trainer, analysis of training
Eckenuepysis Kepcery, BUPTyalZibl | BUPTYAIBHOTO  TpeHepa, | using video
3 AbGnapamr OpinxaH | HKATTBIKTBIPYIIbI aHauu3  TPEHUPOBOK €
Jacranyisl KOJIIaHy, >KaTTHIFYJIap/bl | TOMOIIBIO BUIEO
4 | Amermxan Epacein | BUACO apKbLIbI TAIIAY
OMipoTiyITHl
5 | Aligapxan I'efimudukarus: oKy | I'eiimn¢ukarms: Gamification: enriching the
YKonnoc MPOIIECiH OWBIH | oborameHue yueOHoro | learning process with game
JlypmaxaHyJisl 3JIEMEHTTEepIMEeH OaWbITy, | Tporecca urpoBeiMH | elements, conducting sports
6 | Anmac Jluac | CIIOPTTBIK JJIeMEHTaMH, TMpoBeAeHue | training in a playful way,
Moniayisl JKATTBIFYJIapIbI OWBIH | CIIOPTHBHEIX TPEHHPOBOK B | organizing competitions
7 | lUlokip  Bamkan | TypiHze OTKI3y, | HTPOBOM dopme,
BaKbIT/KAHKbI3BI KapBICTAp YHBIMIACTBIPY | OpraHU3aIus
8 | Hoyner Honaman COpPEBHOBaHHMI
Hepmran6aitysst
9 | TriHbIOCK 5-CBIHBII PaspaboTka kputepust | Development of criteria for
Kanbomnar OKYIIBUTAPBIHEIH ~ «/JleHe | omeHKkn 3HaHWU ydammxcs | assessing the knowledge of
Kanartyuisl IIBIHBIKTBIPY» moHi | 5 xmacca mo mnpeamery | Sth grade students on the
10 | Tiney0Gait OoWbIHIIIA OumimMaepin | «Duznueckas KyabTypa» subject of «Physical culture»
Hypruca Oaramay KPUTEPUHIH
Maparysl azipiuey
11 | YmupzakoB
Acananu
PamxoBuu
12 | Tynenbepren
ANneH
Kaitpatyibt
13 | Ckak Bexsar | 6-ChIHBII Peanmzammss ~ onenmBanusi | The implementation of the




OJIMaxaHyJIIbI OKYIIBUTAPBIHBIH ~ «JleHe | MCMXOMOTOPHBIX HAaBBIKOB | assessment of psychomotor
14 | Myxam bBasHCY1y | WIBIHBIKTEIPY» moHi | yuammxcss 6 kmacca 1o | skills of 6th grade students
KapackpI3bl OolibIHIIIA npenmery  «@Pusmueckas | on the subject of «Physical
15 | Meip3axan IICUXOMOTOPJIBI KYJIbTypa» culture»
bex3arxan JaFfbUIapblH  Oaranaynsl
Kagpipxanyisl JKY3€re achIpy
16 | Onuixan A3zamar
Hypnanyist
17 | Abmycamar 7-CBIHBIIT Peanmzammss  onenmBanus | The implementation of the
3apuHa OKYIIBIIAPLIHBIH ~ «JleHe | colmabHbIX HaBBIKOB | assessment of the social
AGyMaHaNKpI3bl | IIBIHBIKTBIPY» noHi | ydamuxcs 7 knacca 1o | skills of 7th grade students in
18 | Moken ApaiinpiM | OOHBIHIIA anmeymetTik | mpeamery — «®usmdeckas | the subject «Physical
APTYpKBI3EI JarfgbUIapblH  Oarajaynbl | KyJlbTypa» culture»
19 | CuxsimOait JKY3€Ere achIpy
Keiapipaoi
YKanapeicysisl
20 | Tyzenos
Kaurenan
YKomapTtoBnu
21 | Acaau Paxum | ©p Typii cnopt | Bnuanus sansaTuit | The influence of practicing
CabupoBuu TypJepiMeH Pa3IMYHBIMU BHIaMu | various sports on the level of
22 | AxmemueBa LIYFBUITAHY JaFbl cropTa Ha ypoBenb | development of physical
Mapusam (U3UKAIBIK KACHETTEPAIH | Pa3BUTHS ¢u3nueckux | qualities (on the example
HapumanoBHa JaMmy JIeHrediHe ocepi | KauecTB (Ha IpuMepe of bench shooting,
23 | I'magkoBa Aunéna | (CTEHATIK aTy, | CTCHIOBOM ctpenbObl, | powerlifting, judo wrestling)
CepreeBna nayspaudTHHT, 31070 | may’piaudTuHra, OOpbOBI
24 | EppemoB  IOpumii | KYPECi MbICANbIHIA) JIBIOJIO0)
Hropesnu
25 | MapTuHkeBUY
Mapus bopucoBHa
26 | Kabmonma Kacecmipim Meronuka pasButus | Methods of developing the
Kyanran BOJICHOOIIBIIAPIBIH ¢bu3HUecKux kagecTB | physical qualities of young
27 | Celigymia  Cadr | neHe KAacHeTTepiH | IOHBIX BOJIEHOOINCTOB volleyball players
KaiipaTysibl JaMBITY dJicTemMeci
28 | bacemMbex
Kanbomnar
CanapablyJisl
29 | CaObITyiIsl
Beiibapebic
30 | Ackap6ek Epmex | Crnopt oibIHIapbl | OCHOBBI passutust | Fundamentals of endurance
CyrranOaiystsl apkputel  9-11  combIn | BEIHOCTMBOCTH  ydammxcs | development for students in
31 | Harambex CoOuT | OKyLIBLIAPBIHBIH 9-11 KJIaCCOB gepe3 | grades 9-11 through sports
CapcenbOexyisl TO3IMILTIK KaO1JIeTiH | CIIOPTHBHBIC UTPHI games
32 | Ty3enxan JaMBITY HETi3aepi
Epnoyner
Kynuspyibt
33 | XabuOymiaeBa
bubuxon
HkbonoBHa
34 | Epkapa Akepke CHopTThIK kypangap | ®opmupoBanue 3gopoBoro | Formation of a healthy
FanbivokaHKBI3BI APKBLIBI obpaza xm3HH moapocTkoB | lifestyle of teenagers with
35 | Kannapbek xKacecHipiMaepaiH ¢ momompio crnoptuBHEIX | the help of sports facilities
ApyxaH cajayaTThl eMip CalThIH | CPEICTB
JKeHicKpI3bI KaJIBIITACTHIPY
36 | Hypmaxan Hypami
CyIITanMypaTyIisl
37 | Hasxmer Epacsin
TenbachlyJibl
38 | Kypmanbait 12-13 xacTarel | Meronuka passutus | Methodology for the
Monuke KacecripiM TeXHH4YeCKod moArotoBku | development of technical
Husa3Kb1361 OackeTOONIIBLIAP IBIH 0ackeTOOJINCTOB- training of teenage
39 | Ackap AjiraHpIM | TEXHHUKAIIBIK nopoctkoB 12-13 ner basketball players 12-13




O IIXaHKBI3BI JAUBIHABIKTAPBIH JTaAMBITY years old
40 | XKapkein bBaxxkan | anicremeci
Abaityisl
41 | Kepimbek  Aoaii
OmibeKyIIbI
42 | ourbek ¥karrac | XKacecmipimaepai OcCHOBBI orbopa | Basics of selecting teenagers
MypaTKbI3bl CIIOPTKA IpiKTey | MOIPOCTKOB Ut 3aHATHH | for sports
43 | Toxibaii AsynbiM | HeTizzuepi CIIOPTOM
BbepkinOaiKpI3bI
44 | Eneyciz Canapbaii
BaiibicOaityibl
45 | Hypmaxan6er
Anmar
Hyprammnymsl
46 | Kynbmm Capa | Toyencizmikke  nmedinri | Bocrintanne mnatpuormsma | Education of youth
KakcprOalKbI3bI JIAHKTBI Ka3aK | MOJIOJIEXKH gepe3 | patriotism  through  the
47 | Conreibaii  Casu | 6amyaHIapbIHBIH JIOCTHKECHHUS cnaBHbIX | achievements of glorious
Epxanyiist KETICTIKTepi apKpUTBI | Kazaxckux  OopmoB 1o | Kazakh  wrestlers  before
48 | Aman6aii JKacTap/bl MaTPUOTHU3MIE | He3aBUCHUMOCTH (Ha ocHOBe | independence (based on the
AchbLioex TopOueney (O.AlxaHOB, | AOCTIKeHUH A. AlixaHoBa, | achievements of A.
Ep6omyJibt XK.Ymxemnipos, XK. VYmkemnmposa, II. | Aikhanov, J. Ushkempirov,
49 | Ceittkyn Ynau | UI.CepikoB xericTikTepi | CepukoBa) Sh. Serikov)
Hypnanynibt Heri3iHzae)
50 | Aimanel Xanepke | bokcran anemaik | HaydHo-TeopeTnyeckuii Scientific and theoretical
KacsIMXaHKBI3EI JeHremnaeri Ka3zak | aHajau3 noctwkenuit | analysis of the achievements
51 | OreyGaii  Epsar | GankepiepiHiH Ka3aXCKUX TpenepoB | of  world-class  Kazakh
BaysipxanyItsl KETICTIKTepiH FBUIBIMH- | MEPOBOTO  ypoBHSA 1O | boxing coaches
52 | Jlecbek Achui0ek | TEOPUSTIBIK TYpFBIIaH | OOKCy
EpMaxaHyisl Tajngay
53 | Copcenbex
I'ymkanap
Baypip>kaHKBI3bI
54 | banrakecti 3anrap | JyHHeKY3iIiK Crioco0sr nogaATs | Ways to raise the national
3aMupOeKyIbI KOILNEHUIEp OMBIHIAph! | HAIIMOHAIBHBIN ayx | spirit of youth through the
55 | Cuxpimbait apKBLTBI JKacTapablH | MojoAexku ¢ momoinbto | World Nomad Games
Baxtusip WITTBIK pPyXBIH KeTepy | BcemupHBIX urp
JKanapeIcyJibl KON Japsl KOYEBHHMKOB
56 | Cyrranbex Poza
KyaHbpIKbI361
57 | Typmomi  AiineiH
Y cenyJibl
«6B01402 — /Iene IBLIHBIKTBIPY KJHE GACTANKbI ICKEPH NAMBIHIBIKY 0ij1iM 6epy 6arnapiaaMachl
1 | Oninbex Epacbun | TICHXOMOTHSITBIK [Tcuxonornyeckue Psychological trainings: the
MypaTtOeKkyJibl TpeHHUHTTEp: MOTHBAIUS | TPSHUHTH: BHeApeHue | introduction of  sports
2 | Epmaxan Paxar MEH KOMaHJa pYXbIH | METOJIOB cniopTuBHO# | psychology  methods to
KaiipaTysbl apTITBIpy  YUIIH  CHOPT | TICUXOJIOTHH JUIA | increase motivation and team
3 | OpbiHbGacapyJisl TICUXOJIOT USICHIHBIH TIOBBIIIICHAST MOTHBAIMK H | Spirit
Cepixoxan SJIiCTepiH EHTI3Y KOMaHJTHOTO JTyXa
4 | XaceHxaHOB
Hypruca
XaceHxaHyJIbl
5 JKakChUIBIK bruomexanuka MeH | buoMexanuka u | Biomechanics and
AlicynTan ¢usnonorus: CHOPTTHIK | (DUIUOIOTHS: Physiology:  using  new
[onmatysl KOPCETKITEpAi 3epTTey | UCIOJIb30BaHUE HOBBIX | technologies (sensors, fitness
6 | XKakpimn AsH YIIiH KaHa | TeXHOJOrMid  (maTtuyukos, | trackers) to study athletic
MeiipaMOeKyJIbl TEXHOJIOTHATIAPIbI (bUTHEC-TPEKEPOB) st | performance
7 | Haypsis0aii Ackar | (ZaT4ukrep, ¢uTHEC | M3yYEHUS CIIOPTUBHBIX
MaKCyTyJIbI TpeKepiiep) KoNgany pe3yIbpTaToB
8 | Hypxomxaes
Epxan
9 | bexbonatr Mykan | Ka3zak cnopt | Ilarpruotuueckoe Patriotic education of youth
CoKeHyIbl KYPHAITHUCTEPiHIH BOoCcUTaHUue Moyoneku Ha | based on the works of




10 | Msip3a {ugap HIBIFapMaliapbl  HETI31HAE | OCHOBE npousBenennid | Kazakh sports journalists
CaHchI36aity1b! KacTapibl Ka3aXxCKUX cnopTuBHbIX | (based _on the works of

11 | Canpiban Momu OTaHCYUTIMITIKKE HKYPHATHCTOB (ma ocuose | S.Berdikulov, .

i TopOueney MIPOU3BEICHUH N.Zhunusbayevich,
CPHCXAHYIbI (C.Bepmixyios, C.bepaukynoga, K.Rysbekovich,

12 | ToxunanHoB H.Kyuic6aitybl, H.Kyuycbaesuya, U.Zholymbetov)
Kacypbex K. PrIcOeKyIIBL, K.PricbexoBuua,

AauTIHYIBL | ©.)KoneiMGeToB V XKonbimMGeroBa)
LIBIFapMaliapbl HeTi31H1e)

13 | bopanb6aii Hene w™oneHnueti xoHe | M3ydenue HayyHoro | The study of the scientific
Kanepke CIOpT FBUIBIMBIHBIH | HacIeIus yueHbIX- | heritage of the founding
ToKTapKbI3bI Heri3iH KaJaymisl | ocHoBaTteneil (Qusmdeckoii | scientists of physical culture

FAJIBIMIIAPBIHBIH, FRUIBIMHU | KYJIBTYphl M cropTHBHOH | and sports science (based on

14 | Xonpimber MYpachblH 3epTTey | HayKu (Ha OCHOBE Hay4HO- | the scientific and
Kanbonar (M. ToHexkees, MEearoru4eckoro pedagogical creativity of
Kynaiibeprenyisl | b.KapaxanoBTeiH tBopuectBa M.Tanekeesa, | M.Tanekeev, B.Karazhanov)

15 | Kynaxmer FRUTBIMU-TIEarorukaiblk | b.Kapakanosa)

Hypkenni IIBIFAPMAIIBLTBIFbI
AcaHyIibl HETI31H/1e)
16 | Paxemm bekzat
Paymanysl
JAMIIOMABIK K00aJ1apFa TAFAlbIHAAJATHIH ChIH-MIKIP Oepyurijiepain Ti3imi:
CpIH-niKip
Ne Oepywinepain Fbmwm.l FeuibiMu aTarsl Kymbic opHBI
. adpexeci
ATHI-KOHI
JleHe MIBIHBIKTHIPY KJHE CIMOPT MeKTeli
1 | PaxpivokaHoB AmmaMebIC PhD - Axwmer Slcaym aTpiHAarbl XaabIKapalbiK
OpbIHTaRYITBI Ka3aK-TYpiK yHHBepcuTeTi, « CHOPT JKoHE
oHep» (aKyJIBTETIHIH JCKaHBI
2 | AnTeIHOEKOB AJIIIaMbIC PhD Kaysimaacteipsinran Axwmer Slcaym aTpiHAarbl XaabIKapalbiK
Nbanynnaymnbt npodeccop (T01eHT) Ka3aK-TYpiK YHHBEpPCUTETI, «JleHe
M.a. MOJICHHET» KadeapachIHbIH MEHIepYIIIic
3 | Hyiicenos OHanbek Il.r.x. Jonent Axwmer Slcayu aThIHAAFBl XaJIbIKAPaIbIK
Kprnabaiiyisl Ka3aK-TYpiK YHHBEpPCUTETI, «JleHe
MOJICHHETI» Kadenpacsl
4 | bumaxanoB Tamaut PhD - KopxkeIT ata ateiHnarsl Kpizpuiopnaa
Jylicenybl YHHUBEPCUTET] «JleHe MIBIHBIKTHIPY KOHE
OacTankbl ackepy JaibiHAbIK» bbb
KOOPJAMHATOPBI
5 | Meip3abekoB PhD - KopkpIT aTa aTeinaarsl Kei3siiopaa
Meiipam6ek Kazoexyist YHUBEPCUTETI, «JIeHE MIBIHBIKTHIPY XKOHE
OacTtamnkbl ackepu JaibiHAbIK) BBb
KOOPJAMHATOPBI
6 | TrorebaeB bakpITkaH II.r.x. Kaysimaacteipbuiran KopxkeIT ara ateianarsl Kpizpuiopaa
KanaryJisl npodeccop (TOIEHT) YHHUBEPCHUTETI, «/IeHe MIBIHBIKTHIPY JKOHE
M.a. Oacrankpl ackepu JaibiHabIK» bbb
KOOPJAMHATOPBI
7 | butabapos Epmex Ilr.k. KaybsiMaacTeIpbuIran O36ekani JKoHiOeKOB aTbIHIAFHI
AOIUMaXUTOBHY npodeccop (TOIEHT) Onrycrik KazakcTaH meqarorukaibik
M.a. YVHUBEPCUTETI, «JleHE MIBIHBIKTHIPY
TCOPHACH MEH 9JlicTeMeci» Kadeapacsl




