«XAJIBIKAPAJIBIK TYPU3M JKOHE MEHMAHJIOCTBIK YHUBEPCUTETI» KEAK /
HAO «<MEKKAYHAPOJHbBIU YHUBEPCUTET TYPU3IMA U 'OCTEIIPUUMCTBA» /
Non-Profit JSC «INTERNATIONAL UNIVERSITY OF TOURISM AND HOSPITALITY»

«BEKITEMIH» / «YTBEPKIAIO» / «<APPROVED»

— Pexrop / Ilpeacenarens npasienus —
of the Board — Rector

A. llloxmapos / A. Shokparov
2024 x./r./g.
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«7TM11102-Typu3m menekmenT» 6iim 6epy Garnapaamacer / O6pazoBarensHas nporpamma «7M11102-MeneakmenT
Typusma» / Educational program «7M11102-Tourism management»

barpapaama nenreiii / Yposenb nporpammel / Program level: Marucrtparypa / Marucrparypa / Master degree

2024 xprrrsr xabsuinay/ Mpaen 2024 rexa/ Admission 2024 year



9sipJeren / Pazpaborana / Developed

«Typusm» MexTeOiHIH AUpEeKTOPBI /
Jupexrop mxoss! « Typusm»/

The director of the school «Tourism» -
M. A6uxapumosa / M. Abdikarimova UZ/&?’V/K

(nomnues/Kgiby/signatuce)

Keuicinai / Cornacosano / Agreed upon

AxaneMHsUIBIK famy OemniMiHiH 6aciubich! /
PykoBomuTens oTaena akaqeMHIecKkoro pa3BuTHs /
Head of Academic Development Department

AxalleMHSUTBIK JKOHE FBUIBIMH icTep JKeHiHJeri BHue-pextop /
Bune-pexrop 1o akazeMu4yecKkoii 1 HayJHo# gesTensHocTH / Vice
Rector on Academic and Scientific Affairs

KAPACTBIPBLIIBI / PACCMOTPEHA / CONSIDERED

(mara/kyni/date)

I'. Ce3ibixoBa éé EZ _
(aTet-oni/@HO/Name) C?ﬂ— .;?5, Cb? 4o
(noanhés/kons/signature) i ceny ammry mey

(nara/kyni/date)
f—/
P T pa
(a'm:m:l( J/OHOName) (moanmes/xonky/signature) (nara/kyni/date)

FeutbiMu keHec MaXiTiCiHAe Kapaysl xkaHe Oekitinai / PaccMoTpeHo H yTBepXkIeHO Ha 3aceqaHuu Yuenoro cosera / Reviewed and approved at the

meeting of the Academic Council

Xatrama / [Tpotokon / Protocol Ne ¥ or/from «db» Bl 20024 x./T./8.

[ %)



1. Bixim Gepy 6araapaamaceiabin nacnoprsi / Ilacnopr o6paszosarenbHoii nporpammsei / The Passport of Education Program

Binim canacet / O6acts o6pazosanus / Field of education

TM11 — Kpizmer kepecery / 7M11 — Venyru / TM11 — Services

Hadtsianeik G6arsiTel / Hanpasnenue noarotosks / Direction of

2 personnel training _ TM111- Kpismer kepcery canacsi / 7M111- Coepa oberysxusannus / 7TM111 — Service sector
3 Burim 6epy Gar.uapnamanapu'uun To6k! / I'pynmna o6pa3oBaTensHbIX M147 — Typusm / M147 — Tourism
nporpamm / Group of educational programs
binim Gepy 6armapramMackIHBIH KO/IbI MEH aTaysl /
4 | Kon u naumeHOBaHHe 06pa3oBaTeNbHOM MPOrpaMMeI / 7M11102 - Typusm MeremkMenTi / TM11102 — MenemxmenT Typuama / 7M11102 — Tourism management
The code and name of education program
5 | BBB Typi/ Bug OIT/ EP type Jana BBE / Hopas OIT/ New OP
6 | ¥BLI Golininma nerred / Yposens no HPK / Level on NQF 7
7 | CBLI 6oitbirma nerredt / Vposens no OPK / Level on SQF 7
BBb aliprikma epexmenikrepi / Otnnuurenshsie ocobernoctd OIT /
. EP distinctive features oK £ e/ 4o
9 | Okmity Tini / SI3bik 06ygenns / Language of education Ka3ak, opbic / Kka3aXxckui, pycckmii / kazakh, russian
10 Kpemurrepain kenemi / O6bem kpenuropanus / Volume of the 65
credits
Binim Gepy Garnapnamacst 3epTTey KyMBICEIHBIH MAKCATTAPE MEH MiHIETTEPIiH JyPhIC TYKBIPLIMAAN AJIaThIH,
FRUILIMH {3/ICHIC TYKBIDHIMIAMACHHA AHATMTHKANEIK TYDFRIIAH KApaHTHIH, TYPHCTIK MHIyCTpHSJA KaHa
3epTTEYNEDP YChIHA ANAThIH TYPH3M MAruCTpJEpiH Aaspiiayra apHalFaH
. = O6pasoatenbran nporpaMma NpeiHA3HAY€HA IS [IOATOTOBKH MATrHCTPOB TYpH3Ma, CHOCOGHBIX MPaBHILHO
11 | Komany canacut / OGamcrs npumencan / Applicationarca (opmynupoBaTh mLENH M 3aJa4M HCCIENOBATENLCKOH DaGOTH, AHANMTHYECKH MOIXOMHTH K KOHIIENLIHH
Hay9HOr0 MOKCKa, Npe/yIaraTs HOBbIE HCCIIEIOBAHHA B TYPHCTCKOM HHIYCTPHH.
The educational program is designed to train masters of tourism who are capable of correctly formulating the
goals and objectives of research work, analytically approaching the concept of scientific research, and offering
new research in the tourism industry.
12 | OxeiTy Mep3imi / Cpok o6yuenns/ Period of study 1 et/ 1 rona/ 1 years
«Binim» Typanst Kasakcran PecryGmukacsisbin 2007 xsutest 27 minaeneri Ne3 19-111 3anss;
Jorapl ioHe XKOFaphl OKY OpHbIHAH KeifiHri GitiM Gepy yibIMaAps! KeI3METIHIH yrimiK KarHanapeiH Gekity
HopMaTHBTIK-KYKBIKTBIK KaMTEUTYHI Typans 6y#peirer (KP BFM Ne595 30.10.2018 x);
Jorapl kaHe KOraphl OKy OpHBIHaH Kelinri 6L1iM GepyiH MEMIEKETTIK *almbira MiHAETTI CTaHJapTTaphiH
13 HopmatrBHO-IIpaBoBoe Gekity Typamsi Gy#peirsl (KP FOKBEM Ne2 20.07.2022 ix.);
obecneuenue Jorapsi koHe (Hemece) XKOFapsl OKy OpHBIHaH KeHiHri GimiM Gepy yHbIMaaphiHIa OKBITYIBIH KPEAHTTIK

The regulatory and legal support

TEXHONOTHACH OOMBIHINA OKY IIPOLECIH YHEIMAACTEIPY KarnnanaphiH 6exity Typans 6yitpsirs: (KP BFM Nel52
20.04.2011 x.);

JKorapsi JaHe JKOFaphl 0Ky OpHbIHaH Keiinri GiniMi Gap kanpinap/s naspiay 6arsITTaphIHBIH ChIHBINTAYBIIIBIH
Gexity Typansi Gyipsirs (KP BFM Ne569 13.10.2018 x.);




JKorapsl aHe )oFaphbl OKy OpHbIHaH keHiHri 6iniM Gepyain 6inim Gepy OarnapnaManapsis a3ipiey *eHiHaeri
Hyckaybirel (KP F2KBM Xorapsl GiniM Gepyai AaMBITY YITTBIK OPTAIbIFRIHBIH Ne601 04.05.2023 x.);
«Aramexen» ¥urteik Kocinkepnep nanatacei Backapma Teparaceinbiy 06.12.2022 x. Ne224 GyipheIFsIMEH
Gexitinren « TypucTik kacinopsinas 6ackapy» kocibn cranmapTsi;

«Aramexen» ¥nrreik Kocinkepnep nanatacel backapma Teparaceinbig 06.12.2022 x. Ne224 6yipeirsiMeH
Gexitinren « TypHCTik eHiMAI inrepineTy» KaciGH CTaHAApTHI;

«Atamexen» ¥urTeik Kocinkepnep manaracel Backapma Teparackinbig 06.12.2022 . No224 GyiphIFsIMeH
Gexirinren «Kipy Typusmi jxoHe imIKi TypH3M CanachIHIAFH TYPHCTIK KhI3METTEepHi YHEIMIACTHIDY» Kacibu
CTaHJAPTHI;

«Atameken» ¥urrTeik Kocinkepnep nanaracet backapma Teparachinbie 06.12.2022 x. Ne224 OyifpeirbIMeH
6ekiTireH «OHipae / 06JbICTa TYPHCTIK HHIYCTPHAHBIH JaMyblH 6ackapy» KaciOH CTaHAapTHL.

3akon Pecrybnuxu Kazaxcran «O6 obpasosanum» ot 27 mona 2007 roga Ne3 19-111;

IMpuxaz «O6 yTeepwnenus THMOBLIX NMpaBHN AEATENHLHOCTH OPraHH3allfif BHICIIEN0 H MOCHEBY30BCKOTO
obpazopanum (MOH PK Ne595 or 30.10.2018 r.);

[MTpuxkas «O6 yTeepxaennu ["'ocynapcTBenHbIX 00meo6a3aTelIbHBIX CTAHAAPTOB BHICIIErO H MOCNEBY30BCKOTO
obpasopanua» (MHBO PK Ne2 ot 20.07.2022 r.);

ITpuka3s «O6 yreepaxaesun [Ipasun opranusanuy y4ebHoro nporecca no KpeauTHOH TexHONOrHd 06ydeHus B
OpraHH3alMAX BeICHIEr0 U (MnH) mocneBy3oBckoro obpasopanns» (MOH PK Nel52 ot 20.04.2011 1.);

ITpukas «O6 yrBepanenuu Knaccupukaropa Hanmpap/ieHHH NOATOTOBKH KaJIpOB C BRICIIHM H MOC/IEBY30BCKHM
obpazoeanmem» (MOH PK Ne569 ot 13.10.2018 r.);

PykosopcTea no paspaborke 06pazoBaTeNbHRIX MPOrpaMM BHICIIETO U MOC/ERY30BCKOro obpasopaHus
(ITpuxas HauponansHoro 1eHTpa passuTHA Beicmero obpasosanua MHBO PK Ne 601 ot 04.05.2023 r.);
[TpodeccHoHaNBHEIH CTaHAAPT: « Y IpaBlieHHe TYPHCTCKUM NPEANPHATHEM», YTBEPXKASHHbIH npuKkazoM Ne224
ot 06.12.2022r. IIpeacenarens [Tparnenus HannoRasHOM NanaTsl NpeANpHHAMATENEH « ATaMeKen»;
INpodeccroHanbHelH cTanaapt: «IIpoJBHKEHHE TYPHCTCKOIO NPOAYKTa) YTBEPKACHHBIN NpHkazoM Ne224 ot
06.12.2022r. [Tpenaceparensa I1paBnenna HalmMoHATSHON NanaTthl NpeANpHHAMATENEH « ATaMEKeH»;
IMpodeccHoHaneHell cranpapt: «OpraHH3alps TYPHCTCKHX YCIyr B cepe BBE3JIHON0 H BHYTPEHHEro
TypH3Ma» yTBEPKAEHHBIH mpukazom Ne224 ot 06.12.2022r. [Tpencenarens INpaenenns HauxonansHoM nanatst
NpeInpHHAMATENEH K ATaMEKEH»;

IIpogeccHonanbHbll CTaHAapT: «YIpaBleHHe PasBHTHEM TYPHCTCKOH HHIYCTPHH B perxoHe / obnacti»
yTBEpKACHHBIH mpukazom Ne224 or 06.12.2022r. Ilpencemarens Ilpanenns HaumoHansHOM mnanatsl
NpeInpHHAMATENEH KATaMEKEHD.

Law of the Republic of Kazakhstan «On education» dated July 27, 2007 No. 319-III;

The order «On approval of Standard rules of activity of organizations of higher and postgraduate education»
(No. 595 dated October 30, 2018);

The order «On approval of the State mandatory standards of higher and postgraduate education» (No. 2 dated
July 20, 2022);

The order «On approval of the Rules for the organization of the educational process on credit technology of
education in organizations of higher and (or) postgraduate education» (No. 152 dated April 20, 2011);




The order «On approval of the Classifier of areas of training with higher and postgraduate education» (No. 569
dated October 13, 2018);

Guidelines for the development of educational programs of higher and postgraduate education (Order of the
National Center for the Development of Higher Education of the Ministry of Education and Science dated the
Republic of Kazakhstan No. 601 dated May 04, 2023);

Professional standard: «Management of a tourist enterprise», approved by Order No. 224 dated December 6,
2022, dated Chairman of the Board of the National Chamber of Entrepreneurs « Atamekeny;

Professional standard: «Promotion of tourist product» approved by Order No. 224 dated December 6, 2022,
dated Chairman of the Board of the National Chamber of Entrepreneurs « Atameken»;

Professional standard: «Organization of tourist services in inbound and domestic tourism» approved by Order
No. 224 dated December 6, 2022, of Chairman of the Board of the National Chamber of Entrepreneurs
«Atameken»;

Professional standard: «Management of tourism industry development in the region / oblast» approved by Order
No. 224 dated December 6, 2022, of Chairman of the Board of the National Chamber of Entrepreneurs
«Atamekeny.
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Jana MaMaHBIKTap ariackl / ATiac HOBLIX npodeccuit / Atlas of
new professions

https://www.enbek kz/atlas/profession/311, https://www.enbek kz/atlas/profession/317,
https://www.enbek.kz/atlas/profession/306
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OHipnik craunapt / PernonansHbii cranpapt / Regional standard

KapactsipsiiMaraH, He NpeycMOTpEHO, not provided

Binim Gepy Garpapiamace! asceinaa gadbinaay Gedini
Trainin

HiH kapTackl / KapTa npoduas noAroToBKH B paMKax ofpa3oBaTelbHoil nporpamMmsl /
profile map for the educational program
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BB maxcatsi / Iens OIT / EP purpose

TypusM HHIYCTPHACHIH NaMbiTyra OaFbiTranyaH KociOu sxeHe GackapyIIbUIBIK KbI3METTI JKY3€re achIpyra
KabineTri, FBUIBIM HETi3fepiH, MHHOBAUMMILIK TEXHOJIOTHANAD CANachIHIAarbl OUTIMII MEHrepreH OrFapsl
6inikTi TypHCTIK Kaapnap/sl faspnay

IToaroToBka BeICOKOKBANH(HIMPOBAHHLIX TYPHCTCKMX KaJpOB, BIANEIOMMX OCHOBAMH HayK, 3HAHWAMH B
o6y1acTH HHHOBAIIHOHHBIX TEXHONOTHH, CIOCOOHEIX OCYINECTRIATE NMPO(ieCCHOHANBHYIO H YIIPaBIeHYECKYIO
AeATeNbHOCTh, HAMPAaBIIEHHYIO Ha Pa3BHTHE HHIYCTPHH TypH3Ma

Training of highly qualified tourist personnel who possess the basics of science, knowledge in the field of
innovative technologies, capable of carrying out professional and managerial activities aimed at the tourism
industry development

17

Binim 6epy 6armapnamMachIHEIH TYKLIPEIMIAMACH
Konnenuma o6pa3oBaTenbHON MPOrpaMMBbl

The concept of education program

Binim Gepy Garpmapnamace! GiniM Gepy mpoueciH icke achIpy/BIH MaKCaTTaphlH, HOTHXEJIEDiH, Ma3MYHbIH,
IapTTaphbiIMEH TEXHOJIOTHANIAPEIH, OCHl 6aFsIT 60HbIHIIA MaruCTp Jaspiay/IbiH canacklH Oaranay sl peTTeii,
COHflaH-aK TypH3M HHIYCTPHACHI CAllaChIH/A THICTi 6i1iM Gepy TEXHONMOTHANAPHIH iCKe aCBIpaThiH MaMaHAap/Ibl
Jaspliay canachlH KaMTaMachl3 eTeji.

OO6pazoBarenbHas NporpaMma perjlaMEHTHPYET LEJIH, Pe3yJbTaThl, COJEPXKaHHE, YCIOBHA H TEXHOJOIHH
peanu3any obpasoBaTenbHOro NpoLecca, OLEHKY Ka4eCTBa NOJr0TOBKH MarucTpa o JAHHOMY HATIPaBJICHHIO,
a TaKke of0ecrneyHBaeT KauyeCTBO IMOATOTOBKHM CHELMAIHCTOB, PEAIH3YIOIHX COOTBETCTBYIOIIHE

obpa3oBaTeNbHbIE TEXHOJIOTHH B 06/1aCTH TypH3Ma.




The educational program regulates the goals, results, content, conditions and technologies for the educational
process implementation, quality assessment of master's degree in this area, and also ensures the training quality
of specialists implementing appropriate educational technologies in the field of tourism.

Tynexrin GinikTinik cunaTramace! / Kpannpukaunonnsie xapakTepucTHKH Bhinyckuuka/ Graduate qualification

18

Bepineriun akanemusisik nopexe / Ipucyxnaemas akageMugeckas
creness / The awarded academic degree

«7M11101-Typusm meremkmenTi» GiniM Gepy GarnapiamMach! GOMBIHINA KhI3MET KOpCeTy CaJlaChIHEIH
marucTpi / Maructp B o6nacth ycayr o o6pasosatensHo# mporpamme «7M11101-MeremimenT TypHzMa» /
Master's Degree in Educational Program Services «7M11101-Tourism Management»

19

Kacibu xerzmeT 06beKTiC
O6bekT npodeccHOHaNBHON JEATENEHOCTH

The object of professional activity

KacinTik kersmer obbextinepi: MemiekeTTik, KOFaMABIK, JkekeMeHIIiK GiniM Gepy MeKeMenepi (TeXHUKAIBIK
XKoHe KacinTik 6iniM GepeTin 0Ky OpbIHAApHD), TypHPMaNap; TYPHCTIK KbI3METTi 6ackapy yHbIMIaps! Gossin
TaObLIAEL.

Ob6nexTamMu  NPOQECCHOHANBHOM EATENbHOCTH SBIMIOTCH ydeGHEE 3aBeleHHs cpenHero obpa3zoBaHusA:
TOCYNapCTBCHHBIC, OOIIECTBEHHBIE, YacTHBlE 06pa3oBaTeNbHBlE YupexIeHHs (yueOHEE 3aBeneHus
TEXHHYECKOI0 H MPO(pECCHOHANBHOTrO, MOCHECPEHEro 06pa3oBaHms); HaydHEIE OpraHM3allkH; TYP(OHPMEI;
OpraHH3alMH YIPaBIECHHA TYPHCTCKOH JEATEIBHOCTHIO.

The objects of professional activity are educational institutions of secondary education: state, public, private
educational institutions (educational institutions of technical and vocational, post-secondary education);
scientific organizations; travel agencies; organizations of tourism activity management.




2. KyswiperTiik araybl sxone 0KbITY HoTH:Keci / HanMenoBanHe KoMneTennuii 1 pe3yabTaThl 06ygenns / Name of competencies and

Training results

Kyseiperrinik arays! / Haumenosanue
kommnereHunii / Name of competencies

OxbiTy HaTHIKeNIepi / PesynbTaTel o6yuenns / Learning outcomes

OJIeyMETTIK JK9He Kacibu e3apa
9pEKETTECY YIIiH KameTTi TUIIiK
KY3BIDETTED.

S13BIKOBEIE KOMTIETEHIIHH, HeOGXOaUMBIE

JUIA COLMANIBEHOIO M NPO(eCCHOHANIBHOTO
B3aHMOJICHCTBHA.

Language competencies necessary for
social and professional interaction.

OH: - Kenrinai koram xarzakbisza TypH3M HHIYCTPHSACH MaMaHBIHBIH KoCi6H KBI3METi Typansl JaMBIT KeJie KaTKaH OiliM MeH TyciHikTepai
KOpCETy

PO: - JleMOHCTPHPOBaTh pa3sBHBAIONIMECH 3HAHHA M NOHMMaHHE MPO(ECCHOHATLHON NEATENBHOCTH CrELHATHCTA HMHIyCTPHH TYpH3Ma B
YCIIOBHAX NOJNHA3RIYHOrO o0miecTsa

LO: - Demonstration of developing knowledge and understanding of the professional activity of a specialist in the tourism industry in a
multilingual society

OH>- Ickeprnik KapbIM-KaThiHAC TMCHXOJOTMACKIH, KICIMODHIHHBIH THIMAI KYMEIC icTey 3aHNBUIBIKTADBIH JKSHE TYPHCTIK KOMIIAHHS
KbI3METKepJIEpiHiH Kbi3MeTiH Ginyre HerisnenreH GacKapy KBISMETIHJEri NCHXOJOTHSNBIK 3aHZBUIBIKTAPABI KOJJAHA OTHIpbIN, GH3HEC
OpTachIHLIH HOPMaJapEl, MPHHIHITEP] MEH KYH/IBUILIKTAPE! apKBUIBI TYPHCTIK GH3HECTi CTPATErHsIbIK XIHE ONepaIHsITBIK 6ackapyra kocibu
Ke3KapacThl KOpCeTy

PO: - JlemoHCTpHPOBATE MPOQECCHOHANBHIN NOMXOM K CTPATErHYECKOMY M ONEPALHOHHOMY YIPABJICHHIO TYPHCTCKHM OH3HECOM, tepe3
HOPMBI, IPHHITHIIE H IIEHHOCTH GH3HEC-CPE/Ibl, HCNOMb3Ys MCHXOJIOrHYECKHE 3aKOHOMEPHOCTH B YIIPaBIeHYeCKOH NeATEBHOCTH, OCHOBAHHEIE
Ha 3HAHMAX TCHXONOTHH JENOBOrO OOIMEHHS, 3aKOHOMEPHOCTAX 3((EKTHBHOrO (yHKIMOHHPOBAHHS NPEANDHATHA H JESTENLHOCTH
COTPYAHHKOB TYPHCTCKOH KOMIaHHH

LO: - To demonstrate a professional approach to strategic and operational management of the tourism business through the norms, principles
and values of the business environment using psychological patterns in management activities based on knowledge of the psychology of business
communication, patterns of effective functioning of the enterprise and the activities of employees of a travel company

TypucTik 6M3HECTi, HHHOBAMAILIK
eHIMIEep/Ii KoHe kacibH e3iH-63i
JKETLITIpY A xocnapiaya, a3ipueye,
Gackapyna oHe irepinetyne xocibu
JarAplIapibl KOJIJaHyFa bIKnal eTeTiH
KaciOH-6ackapy IIBUIBIK, Ky3BIPETTED.

IIpoeccronanbHo-ynpasneHIeCcKHe
KOMIIETEHIIMH, CTIOCOBCTBYIOMIHE
MPHMEHEHHIO NMPO(pECCHOHATLHBIX
HaBBEIKOB B IUIaHHPOBAaHHUH, pa3paboTke,
YNpaB/ICHHH W NPOIBHKEHHH
TYPHCTCKMM Ou3HEcOM,
HHHOBALHOHHLIMH TIPOJYKTaMH H
Mpo¢eCCHOHANEHEIM

CaMOCOBEPIIEHCTBOBAHHEM.

OHs - Xambikapalbik jkoHe eHipiik Aenreine Typuctik Gusmecti THiMI Gackapy/s! YHEIMAACTEIPY MAKCATBIH/IA KAPKBUIBIK MEHEKMEHT,
CTPAaTerHsUILIK OCTiapiay, MapKETHHT JKOHE MEHE/DKMEHT Herisjiepi KOHTEKCTIH/Ie XaNLIKapaNbIK TYPHCTIK GH3HECTIH ioHe OHBI Gackapy
NEMEHTTEeDiHiH IKOHOMHKAIIK 3apa GaiiaHkCTapEIH KANBIITACTHIPY Typalkl aKNAPATTh! KHHAY/IB XKOHE TYCIHIIpY/Ii XKy3ere ackIpy.

PQs - OcymecTmats ¢60p H HHTEpIpeTaLMio HEGOPMAIMH 0 (POPMHPOBAHHH SKOHOMHYECKHX B3AHMOCBA3EH MK Iy HAPOHOrO TYPHCTCKOTO
OH3HECA H 3JIEMEHTOB YNPABJICHAA HMH, B KOHTEKCTE OCHOB (DHHAHCOBOIO MEHEKMEHTA, CTPATErHYeCKOro IIaHAPOBAHHS, MapKeTHHTa H
MEHEDKMCHTA C LIe/IBIO OpraHH3alkH 3GQEKTHBHOTO YNPaBNeH A TYPHCTCKHM GH3HECOM Ha MEXKIyHAPOIHOM H DETHOHANBHOM YPOBHE.

LOs - To collect and interpret information on the formation of economic relationships between the international tourism business and its
management elements in the context of the fundamentals of financial management, strategic planning, marketing and management in order to
organize effective management of the tourism business at the international and regional levels.

OH. - Crpaterusuibik MeHeDKMEHT, MADKETHHTTIK IIemiMAep/li XOCTapiiay Macenenepin kacibu Typae asipney, 6ackapy koHe merry, TYPHCTIK
KOMNaHHANAP, AHMAKTHIK JK9HE XaIbIKAPAIBIK TYPH3M YINiH XalbiKapankik GH3HECTiH 6ackapy mapanapbiH Taniai OTBIPHII, CaNaHkl Gackapy
MPOLIECIH XKY3€Ere ackipy




PO - Ipoeccronansto paspabarsieath, yNpaBnaATs H peliaTh BONPOCH CTPATErHYECKOTO MEHE/DKMEHTA, IAHHPOBAHHS MapKETHHTOBBIX
Professional and managerial PEIEHHH, OCYIECTRATL MPOLECC YNPABIEHHA KAYECTBOM, AHATHIHPYs yNpPaBIeHIECKHE MEPI MEXIYHApOAHOTO GH3HECA Ui TYPHCTCKHX
competencies that contribute to the KOMMNAaHHHA, PETHOHANLHOTO W MeXIyHapOIHOro TYpH3Ma
application of professional skills in the
planning, development, management and | LOs - Professionally develop, manage and solve issues of strategic management, planning marketing decisions, implement the quality
promotion of tourism business, management process, analyzing management measures of international business for travel companies, regional and international tourism
innovative products and professional self-
improvement,

3. Tlanpep Typansi MagiMerrep / O nucnunimuax / Data on disciplines

Ne IIannin aTaysi / Tlonnin Kpickama cunaTramace! / KpaTkoe onucanue aucuunanns / Short description o [~ ]~ OkbITy HoTHAKENED] /
HanmenoBanue of discipline e | Es|las |  PesynsTatui obyuenus /
aucnunuub / Name of § = g E E = Educational outcome
discipline 5 |EE[ESE =] & | m -
|88’ z | =z z z
5 (20| s| & | & s
1 |SHTK 5201 Ilon aneymerTik oHe KociOH 03apa ic-KHMBUI YIIIH KakKETTi Xa/lmbl MONCHH XoHe Kaciom | BIT | KK 2 X
Iler Tini (kacibu) Ky3BIDETTUTKTEp/I XKeTiAipyre GarsiTranran, MaManabiK GodbiHma Tymaycka motinnepai | BJ[ | BK
OKY XOHE TYCiHy Na¥/IbLTaphiH, Coley KhI3METiHiH opTYpii TypnepiHin koMMmyHuKaTHBTIK | BD | UC
I'YaP 5201 JarfpUiapelH, FBUIBIMH - onebuerrepii peneH3manayipl, coHmal-ak ImeT TUIHZE
HHocTpaHHEIH A3B1K Npe3eHTalMANap MeH ayhi3ia GasHiamanap eTkisymi KanemracTeipamsi. Kypc aneymertik
(npodeccHOHANBHBIH) JKIHE KoCiOH @3apa 9peKeTTeCy YIIiH KaKETTi XAkl MOJIeHH XKoHe KaCibu Ky3siperTimikrepi
JaMbITadkbl.
FLP 5201
Foreign language JHCuMnIAEa HanpasJieHa HA COBEPIIEHCTBOBAHHE 06Ky NbTYPHBIX H Npo¢eCCHOHANBHBIX
(professional) KOMIIeTeHIH, HeOOXOMMMBIX /UIA COLMANIBHOIO M NPOGECCHOHANBHONO B3aHMOAEHCTBHS,

(OpMHpYeT HABHIKH YTEHHA M NOHHMAHHA OPHIHHANLHEIX TEKCTOB [0 CIELHAIBHOCTH,
KOMMYHHKATHBHbIE HABLIKM Pa3lIMYHEIX BHJOB PEYEBOM JEATENHHOCTH, PELEeH3HPOBAHHA
HayqHOHM JIHTEpAaTyphl, & TakkKe MPOBENCHHA TpE3eHTAUMH M YCTHBIX JOKJAZOB Ha
MHOCTpaHHOM #3bike. Kypc passuBaer oOmeEKyNbTypHble H  NpOdecCHOHANbHEIE
KOMIIETeHIIHH, HEOGXOMMBIE /U1 COLIMAIBLHOIO H MPO(ECCHOHANBHOIO B3aUMOIEHCTBHA.

The discipline is aimed at improving the general cultural and professional competencies
necessary for social and professional interaction, forms the skills of reading and understanding
original texts on the specialty, communication skills of various types of speech activity,
reviewing scientific literature, as well as conducting presentations and oral reports in a foreign
language. The course develops general cultural and professional competencies necessary for
social and professional interaction.

2 |BP 5203 TIoH GacKapyIBUIBIK KbI3METTIH NICHXONOrHATBIK 3aH/IBLIBIKTAPE! Typams! Ky#en naesnapast | BI1 | JKK 2 X
backapy NCHXONOrHsACKl KaNbINTacThIpyFa, eHOEKTIH OCHI TYPiH 3epTTeyre TONLIK Garnapnay Herisin Kypyra, Gackapy | BJI | BK
KBI3METIHIH _KYPBUILIMBIHAA TICHXONOTHANEIK GiniMai konnaHy epekmenikrepin amyra, | BD | UC




PU 5203
TcHxomorus ynpassieHus

MP 5203
Management Psychology

backapy THIMAUTIriHIH TemMeHneyiHiH ncuxonorususik cebenrepin Tannayra GarsITTanraH.
Kypc ThiMai KapsIM-KaTsIHAC NeH oinay apKbLIbl KaCIMOphIHAB! 6ackapy/abiH Keke CTHIIH
KYPY YIUiH KY3BIDETTUTIKTEp/i Ka/bINTaCTRIpYFa MyMKiHIiK Gepei.

AucuMniMHa  HanpaBlieHa Ha  (JOPMHDOBaHHE CHCTEMHBIX  NpE/JCTABIEHHH O
NCHXOJIOTHYECKHX 3aKOHOMEDHOCTAX YMPAaBIEHYECKOH MNEATENBHOCTH, CO3JaHHA MOJHOM
OPHEHTHPOBOYHOH OCHOBBI /UIA HCCNIEOBAHHA 3TOr0 BHIA TPYAa, PACKPHITHA CrEIH(DHKH
HCIIOJIb30BAHUA TICHXONIOTHYCCKHX 3HAHHH B CTPYKTYpE ACATENbHOCTH DYKOBOMHTEIA,
aHanu3a MNCHXONOTHYECKHX MPHYHH CHIDKCHHA >(QQeKTHBHOCTH ynpasienna. Kypc
TNO03BONAET COOPMHPOBATh KOMICTEHIMM JUIA CO3[aHHS HMHIMBHIYANbHOTO CTHIA
YNpaB/eHHsA NPeNPHATHEM, Yepe3 3PHEKTHBHYIO KOMMYHHKALIMIO H MBIILICHHE.

The discipline is aimed at the formation of systemic ideas about the psychological patterns of
managerial activity, the creation of a complete indicative basis for the study of this type of
work, the disclosure of the specifics of the use of psychological knowledge in the structure of
the manager’s activity, the analysis of the psychological reasons for the decrease in
management efficiency. The course allows the formation of competencies to create an
individual style of enterprise management through effective communication and thinking.

Men 5202
MeHe KMEHT

Men 5202
MenemxMenT

Man 5202
Management

Ilsn TYPH3M HHJYCTPHACHIHEIH Ka3ipri JaMy TeHICHUMANAPHIH, OChI KBI3METT Gackapy by
Heriari mcumepm, KOHAKKAMNBLIBIK HHAYCTPHACHIH GacKapyIbiH YiHbIMAACTHIDY IIBUTHIK
ACTeKTUIEPiH, KAPXKBUILIK MEHE/DKMEHTTIH epeKileNikTepiH, MAapKeTHHTTIK 3KSHe
CTPATErHAJIEIK memimMaep Kabsuinay Herisjepin amansi. IToHmi HMrepydiH MakcaTsl MeH
HOTHIKeC] Iypucnx MHIIYCTPHA KoCiNOphIHAAPLIHEIH KhI3METIH 0acKapy/blH 3aMaHayd
amc-mpm, TYPHCTIK (HpMaHhIH MaKCaThl MeH MHCCHSACHIH aHBIKTAy JaFJkUIaphIH,
Herisfenrer Gackapy memimaepin kabbuiiay MeH KemOGACIIBUIBIK JIarjbUIaphIH
KansinracTeIpy Gossin Tabbuiamsl.

JluCUMIIIAHA DAacKphIBAET COBPEMEHHBIC TEHNCHIMHM DA3BHTHA HHIYCTDHH TYpH3Ma,
OCHOBHBIE MOAXOMB!I K YNPABIEHHIO JaHHOH NEATENHOCTHIO, OPraHH3alMOHHBEIE ACTEKTHI
YOpaBIeHHA HHAYCTPHEH TIOCTENPHHMMCTBA, OCOOEHHOCTH (DHHAHCOBOTO MEHEKMEHTa,
OCHOBBI NPHHATHA MApPKETHHIOBBIX W CTpaTErH4eckux pemeHHit. llensio H pesynbraToM
OCBOCHHA [HCLHIUIHHBI ABIACTCA (PODMHDOBAHHE COBPEMEHHBIX METOHNOB YTIPABJIEHHMS
JEATENHOCTHIO MPeANPHATHH TYPHCTCKOH HMHIYCTPHH, HABBIKOB ONpENENCHHA LETH H
MHCCHH TYPHCTCKOH (HPMEI, HABLIKOB PHHATHA 0GOCHOBAHHBIX YNPABIEHIECKHX PEIICHHH
M THAEPCKHX HABLIKOB.

The discipline reveals modern trends in the tourism industry development, the main
approaches to the management of this activity, organizational aspects of the hospitality
industry management, features of financial management, the basics of marketing and strategic
decision-making. The purpose and result of mastering the discipline is the formation of

modern methods of managing the activities of tourism industry enterprises, skills in
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determining the purpose and mission of a travel company, skills in making informed
management decisions and leadership skills.

KUTBI 5204 Ion nHHOBaNMANAPAB! AaMEITYFa Gaca Hasap ay/niapa OTHIPEIN, KOHAKKAIIBUTLIK nel Typusm | BIT | TK X
Konax yit aHe TypucTik CanacChIHJarsl 3aMaHay¥ TeH[ECHLMANAp MeH cTparerusanapinl seprreini. Ilonni wrepynin | BJ | KB
Gu3HECTEri HHHOBALMANAD  |MAKCaThl MeH HOTHKECI KOHAKKAMWIBUIBIK CalachiHAArsl 3aMaHayH TpeHnrephi Tanpmay, | BD | EC
TypuCTiK Gu3Hec ymiH UHQPIAHIBIDY MeH MOOGWIBAI KOCHIMIIANADABI 3epleney,
IGTB 5204 KOHAKXKAHIBUTBIK TEH TYPH3M CanachiHAarkl KoCIMOpHIHAapaslH Gocekere kabimeTTimirin
MHHOBALMH B rOCTHHHYHOM |apTTHIPY YIIiH HHHOBALMAILIK TOCLULAEP/I NPAKTHKAIBIK KosifiaHy 60Jibin Tabbliamsl.
H TYpHCTCKOM GH3Hece
JHCLMNITHHA U3Y4aeT COBPEMEHHbIE TEHAEHIMH H CTPAaTerHH B 06/1aCTH MOCTENPHHMCTBA M
IITHATB 5204 Typu3Ma, C akleHTOM Ha pa3BHTHe HWHHOBamud. Ilenbio u pesynsTaToM OCBOGHHA
Innovations in the Hotel and |muCHMIUTHHEI SBIS€TCH aHAIA3 COBPEMEHHEIX TPEHIOB B cdepe TOCTENPHAMCTEA, H3YIEHHE
Tourism Business IHQPOBH3ALUMA W MOOHITBHEIX NPHIOKEHHH Ui TYpHCTCKOro OM3Heca, MpaKTHYECKOe
NPHMEHEHHE WHHOBALMOHHBIX [OJIXONOB [UIA MOBHIMIEHHS KOHKYPEHTOCIIOCOGHOCTH
NPEANPHATHA B clepe rocTENPHAMCTBA H TYPH3Ma.
The discipline studies current trends and strategies in the field of hospitality and tourism, with
an emphasis on the development of innovations. The purpose and result of mastering the
discipline is the analysis of modern trends in the field of hospitality, the study of digitalization
and mobile applications for the tourism business, the practical application of innovative
approaches to increase the competitiveness of enterprises in the field of hospitality and tourism
TISM 5204 IIloH KBI3MET KepceTy CajachiHJarhl eMipNik KN 3epTTeydi Herisri Tocinmepin | BIT | TK X
Typn3mM HHIYCTPHACKIHIAFE! (KANBINTACTHIPA OTHIPHIN, TYPHCTIK HHIYCTPHA YHBIMIADHIHBIH KeI3METiHAeri crparerusnelk | BJ[ | KB
CTPaTerHANBIK MCHE/UKMEHT  XOCTiap/iayIbiH PeiH amwaysl. [ToHai Hrepy i MakcaTsl MEH HOTHKEC] Xankikapansik xoHe | BD | EC

SMIT 5204
Crparternueckuii
MEHE/DKMEHT B HHYCTPHH
TypHu3Ma

SMITTI 5204
Strategic Management in the
Tourism Industry

OHIPJIiK HAPBIKTAP/IA TYPHCTIK YHBIMAAP/BIH THIM, TYPAKTH JKYMBICKIH KAMTaMAChI3 ETYTE
HETI3/IENITeH CTPAaTErHsNbIK XkoHe GackapymbuTBIK memimaep kabbuinay GOMBIHIIA KakeTTi
6imiM MeH MaF/IbIHBI MEHTEpPEL.

JMCLMIUIAHA pACKpHIBAET pOJb CTPATETHYECKOrO IUIAHHPOBAHHMA B  JEATENLHOCTH
OpraHHM3auMi TYDHCTCKOH HHIYCTpHH, (OPMHDYS OCHOBHBIE MONXOABl K H3YUEHHIO
JKH3HEHHOTO LHKIIa B chepe ycryT. Llebio ¥ pe3yabTaToM OCBOEHHA JHCIMILIHHEL SBIAETCS
npHoGpeTeHHe HEOOXONMMBIX 3HAaHMA M yYMEHHH 1O NPHHATHIO OGOCHOBAHHEIX
CTPaTerHYECKHX H YNpaBleHYECKHX pelleHHH, obecneunBarommx 3dgeKTHBHYIO,
crabmwibHyio pa6oTy TYPHCTCKHX OpraHW3alWH Ha MEXIYHAapOTHOM H PErHOHAJBHOM
PHIHKAX.

The discipline reveals the role of strategic planning in the activities of organizations in the
tourism industry, forming the main approaches to the study of the life cycle in the service
sector. The purpose and result of mastering the discipline is to acquire the necessary
knowledge and skills to make sound strategic and managerial decisions that ensure the
effective, stable operation of tourism organizations in international and regional markets.




Beiinneymi nangep uuicni / Hucn npodunnpyommx aucuunann (L) / Cycling of Specified Courses (SC)

IKE 5308
Ickepnik kaTsiHacTap
STHKaCHl

EDO 5308
OTHKa eNOBBIX OTHOIIEHHI

EOBR 5308
Ethics of Business Relations

ITon ickepnik oprajarsl MiHe3-KyJIBIKTBI GacKapaThlH HOpMaJapiibi, NPHHIMITEPMI XOHE
KYHJBUIBIKTapAbl 3epTTeiifi. DTHKaNBIK JKaraaiiapasl Tanjay xoHe Garanay, Herisgenre
memimzaep kabsinaay sxoHe KaCibH 3THKAHEIH XKOFaphl CTAHAAPTTAphIHA COMKEC OPEKET ETy
kabinetin nmampityra Gaca Hasap aynapeutapel. IToHAi HrepyZiH MakcaThl MEH HOTHXKEC
MAaruCTPaHTTap/ia iCKEpPIIiK OPTafarhl STHKANLIK MiHE3-KYJTBIKThIH MaHbI3 ABUILIFRIH TYCiHY i
KaNBINTacTEIPy KOHE MPAKTHKAILIK KbI3METTE€ OSTHKAIBIK TNPHHIHNTEPAI KONAAHY
Har[bUIaphIH JaMbITy 6onbin TabkLIams!.

JlcuMINIAEA MCCENyeT HOPMBI, NPHHILMIB H LUEHHOCTH, PYKOBOJALIHE MOBENACHHEM B
GusHec-cpene. OCHOBHOM YNOp JENAeTcs Ha pa3BHTHE CNOCOGHOCTH aHAIM3HPOBATH H
OLIEHHBATh 3THYECKHE CHTyalHH, NMPHHHMaTh OGOCHOBAHHEIE pelleHHA H AcHCTBOBATH B
COOTBETCTBHH C BBICOKHMH CTaHJapTaMH NpopecCHOHaNsHOM 3THKH. LleNnbio 1 pe3ynsTaToM
OCBOEHHSA IHCLMIUTHHEI ABNAETCA (JOPMHPOBAHHE Y MArMCTPAHTOB NMOHHMAHHMA BaXKHOCTH

|9THYECKOTO MOBEJEHHS B [ENOBOH Cpelle M pa3BUTHE HABLIKOB NPHUMEHEHHS >THYECKHX

MPHHIIMIIOB B MPAKTHYECKOH HEATENLHOCTH.

The discipline explores the norms, principles and values that guide behavior in the business
environment. The main focus is on developing the ability to analyze and evaluate ethical
situations, make informed decisions and act in accordance with high standards of professional
ethics. The purpose and result of mastering the discipline is the formation of undergraduates’
understanding of the importance of ethical behavior in the business environment and the
development of skills in applying ethical principles in practice.
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TMZ 5309
TypusMaeri MapKeTHHITIK
3epTTeynep

MIT 5309
MapkeTHHroBbIE
HCCNENOBaHHA B TYPH3ME

MRIT 5309
Marketing Research in
Tourism

[Ton TabbiCTHl FHUILIMHM 3€PTTEY JKYMBICTAPBIH JKYPrily YOIH KaXeTTi MapKeTHHITIK
3epTTeyJIepiH ASCTYPIIi KIHEe HHHOBALMAILIK ONicTepiH 3epTTeyre Garsitranran. [Tonni oKy
Ke3iHAE HaKThl TYPHCTiK HBICAHJAD MEH MapKETHHITIK 3€pTTey SJicTepi MbICANBIHAA
ONap/IbiH MAHI alIbLIaIbl KoHe 6aceKere KabineTTilik ausiKTanamsl. [ToH/Ii Hrepy IiH MaKcaThl
MEH HOTHKECI MapKeTHHITIK 3epTTey KypaliapblH KONJaHYABIH Kocibm GiniM MeH
JarabUIapbIH faMbITy Gosbin Tabbuiamel.

JHMCUMIUIAHA HanpaBiieHa Ha W3y9eHHWe TPAJHLMOHHLIX H WHHOBALMOHHBIX METOMOB
MapKEeTHHIOBBIX HCCIIE[IOBAHHH, HEOOXONMMBIX A TPOBEAEHHS YCNEIMHOM HaydHO-
HCclie/ioBaTeNbCkod paboTel. Ilpd M3yueHHH IMCHMIUIMHBI, Ha TIPUMEpPE KOHKDETHBIX
TYPHCTCKAX OOBEKTOB H MAapKETHHIOBBIX METONOB HCCIIE[I0OBAHHS, PACKPLIBAETCA HX
CYIIHOCTh M OMNpEJENAeTCs KOHKYPEHTOCHOCOOHOCTh. LIensio M pe3ynbTaToM OCBOSHHA
JIMCIHIUIHHEI ABJISETCA pa3sBHTHE MpOQeCCHOHANBHBIX YMEHHH H HABBIKOB HMCIIOJb30BAHHA
HHCTPYMEHTOB MapKeTHHIOBLIX HCCIEIOBAHHH.

The discipline is aimed at the study of traditional and innovative marketing research methods
necessary for successful research work. When studying the discipline on the example of

specific tourist sites and marketing research methods, their essence is revealed and
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competitiveness is determined. The purpose and result of mastering the discipline is the
development of professional skills and abilities to apply marketing research tools.

KYKaTTaMaTbiK KAMTAMAackI3
ety

DOKDST 5305
JloKyMeHTalHOHHOE
obecniedenne kaapoBoii
AEeATENLHOCTH B chepe

TypH3Ma

DSOPAITFOT 5305
Documentation Support of
Personnel Activities in the
Field of Tourism

npouecrepm KaMTHabl. [ToRHIH MakcaTst TYPH3M CallaChlHAArbl KaJpIbIK npouecmpm IYpEIC
KOHE THIMJI KYKaTTaMabIK KAMTaMachl3 eTyliH MaHBI3ABUIBIFBIH TyCiHY i KaJIBIITACTEIPY
JKOHE CANaHBIH 33HHAMACHl MEH TalanTaphiHa COMKeC KaApJBIK KY:KaTTapMEH JYMBIC icTey
JiaFILLIAPLIH JaMbITy Gosin Tabsuia s

JlucuMnIMEa H3y9aeT OCHOBHBIE aCTIEKTHI CO3/IaHKA, XPaHEHHA H 06paboTKH TOKyMEHTALHH,
CBA3AHHOH C yNpaB/IeHHEM NIEPCOHANIOM B TYPHCTCKOM MHAYCTpHH. Kypc Takke OXBAaThIBaeT
MpOLECChl COCTAB/ICHHA TPYAOBBIX KOHTPakToB, ydera pafodero BpeMeHH, 06paboTku
3apabotoii matel. Llenbio NMCUMILIHHE! ABISETCA (OpMHpOBaHHE MOHHMAHHA BaOXHOCTH
KOPPEKTHOTO ¥ 3((EKTHBHOIO JOKYMEHTAIMOHHOIO 0GECTIeYeHHs KAPOBLIX MPOLIECCOB B
cdepe Typu3Ma H Pa3BHTHE HABBIKOB PaGOThI C KAAPOBLIMH JOKyMEHTaMH B COOTBETCTBHH C
32KOHOJIATENLCTBOM H TpeGOBAaHHIMH OTpPaCIH.

The discipline studies the main aspects of the creation, storage and processing of
documentation related to personnel management in the tourism industry. The course also
covers the processes of drafting employment contracts, accounting for working hours, and

processing wages. The purpose of the discipline is the formation of an understanding of the

TKM 5310 TloH KapXKBUILIK JKOCTIapnay, WHBECTHIIASNAD/EI Taujay, aiiHanblM KapaxaTsiH Gackapy, | Bell | JKK
Typusmzeri kKapKbUIBIK KapKBUIBIK TYPAKTBUIBIKTHl Garanay, coHHmal-ak TypuCTIK HHIyCTpus KomTekctinze | I1JI | BK
MEHEKMEHT KapiKbUTBIK TOYEKENEP MEH ONiap /Tl ﬁacxapy TYKBIPhIMIaMalapkl MeH onicrepin 3eprrediai. | PD | UC
IMonzi mpymu MakcaThl MEH HoTHieci TypucTik Ou3HecTi GackapymsiH KapKBLTBIK
FMT 5310 acreKTLIepiH TYCIHY i KANBINTACTEIPY JKoHE OChI CAllafiarhl KapKbUILIK PECYPCTap/IBl THIMAI
DHHAHCOBLIH MEHE/DKMEHT B [6ackapy YIIiH KapKbUIBIK MEHE/DKMEHT Jaf/AbLIaphiH JaMbITy Gomnbin TabblIambL.
TypH3Me
JlucuMITMHA W3ydaeT KOHUENIMH M METONbl (DHHAHCOBOrO IUIAHHDOBAHMA, AHAIM3A
FMIT 5310 HHBECTHLIMH, yrpaBiieHHst OGOPOTHEIMH CPENICTBAMH, OLEHKH (PHHAHCOBOM YCTOHYHBOCTH, a
Financial Management in Taloke (PHHAHCOBBIX PHCKOB H MX YNPABIIEHHA B KOHTEKCTE TYPHCTCKOM HHAycTpHH. Llensio
Tourism H pe3ynbTaTOM OCBOSHHA NHCILMIUIHHEI ABNAETCH (HOPMHUPOBAHHE NOHHMAHHA (PHHAHCOBRIX
acrmeKkTOB YNPaBNEHHA TYPHCTCKHM OH3HECOM M pa3BMTHE HABEIKOB (DHMHAHCOBOIO
MEHE/DKMEHTa Ul 3Q(EKTHBHOTO yNpaBieHHs (PHHAHCOBBIMH PECypCaMH B IaHHOM cdepe.
The discipline studies the concepts and methods of financial planning, investment analysis,
working capital management, financial sustainability assessment, as well as financial risks
and their management in the context of the tourism industry. The purpose and result of
mastering the discipline is the formation of an understanding of the financial aspects of
tourism business management and the development of financial management skills for
effective management of financial resources in this area.
TSKKKKE 5305 IloH TYpHCTIK HHIYCTPHANAFSI NepCOHAIbI Gackapyra O6aitnaHsicTel KypkaTramasel | Bell | TK
Typusm canaceiHmars: KYPYIbIH, CaKTay AbIH KOHE OHJIEY/IiH Heri3ri acnekTinepin 3eprreiini. Kypc consimen katap | I111 | KB
KampIIBIK KhIZMETT1 eHbex xemcmmapmpun Jacay, JKYMBIC YaKbiThIH €CENKe ay, JKajakelHel eHumey | PD | EC
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importance of correct and effective documentation of personnel processes in the field of
tourism and the development of skills in working with personnel documents in accordance
with legislation and industry requirements.

PTK 5306

ITpoexTHpoBanue
TYPHCTCKHX KJIaCTepOB

DTC 5306
Designing of Tourist Clusters

MaKCaTel MEH HOTIDKECI TYPHCTIK Kiacteprepai xobanay joHe 6ackapy mpomueci Tyciuy,
COHJIaki-aK ONAapbl XAKCapTy oHe NaMbiTy GOMBIHINA CTpaTerusnapak! a3ipney xoHe icKe
ACKIPY JaFIbUIAPEIH AaMBITY O0ILIN TabBIIaabL.

JCLMIUIHEA M3Y9aeT METOAbl W MHCTPYMEHTH [UIA CO3JAHWA M Da3sBHTHA TYPHCTCKHX
knactepos. Kype Bkmodaer B ce6i M3ydeHHe METONOB aHalM3a PhIHKA, MAPKETHHTOBEIX
CTpaTeruH, ynpas/ieHHA Ka4eCTBOM H MHHOBAUHOHHBIX MOJXOIOB K Pa3BHTHIO KJIACTEPOB.
Lensio ® pesyisTaToM OCBOGHHA MMCUMILIMHBI ABJNACTCA MOHMMAHHE nporecca
TPOEKTHPOBAHMA H YNpABJEHUA TYPHCTCKMMH KJJaCTepaMH, a TAKKEe Pa3BHTHE HABBIKOB
paspaGOTKH H PeaM3alliy CTPATEertii 1o X YITyYIeHHIO | Pa3sBHTHIO.

The discipline studies methods and tools for the creation and development of tourist clusters.
The course includes the study of market analysis methods, marketing strategies, quality
management and innovative approaches to cluster development. The purpose and result of

mastering the discipline is to understand the process of designing and managing tourist

10 [TKSB 5305 I1oH TypHCTIK HHIYCTPHS KaCiNOPLIHAPEIH/A CanaHs! Gackapy AIH HOPMaTHBTIK-KYKBIKTHE | Bell | TK
TypungycTpus H3HE TEXHOJIOTHANBIK Ky KaTTaMachiH; KOHAK YH KbI3MeTiHeri TexHonorusikiK npouecrep | I171 | KB
KaCIMOPBIHAAPBIHIAFbI MEH JlayassIMIBIK HYCKayNbIKTap/bl YHBIMAACThIDY HerisgepiH amamsl. [lsHmi wrepymin | PD | EC
canansl 6ackapy MaKcaTel MCH HOTHXKECI TYDH3M XOHE KOHAIKAHIBUIBIK CalachiHarsl KbI3METTEpMIiH

camaciH backapy xy#Henepin xone 1SO, EO, KP crangapTTaphin a3ipiey MeH HTi3ymiH
UKPT 5305 KB KSCIOH KY3BIDETTEpiH, NaFAbLIapIH KAJIBIITACTRIPY 6oL TabhIIapL.
VYnpaBjieHHe Ka4ecTBOM Ha
TPEANPHATHAX JlucImMIUIMEA PacKphIBAET HOPMATHBHO-TIPABOBYIO M TEXHOJOTHYECKYIO JOKYMEHTAIMIO
TYPHHIYCTPHH YTpaB/IeHHsA Ka4eCTBOM HA MPEANpPHATHAX TYPHCTCKOM HHIYCTPHH; OCHOBBI OpPraHH3aldH
TEXHONIOTHYECKHX MPOLECCOB H NOIKHOCTHBIX HHCTPYKUHMH B FOCTHHHYHOM JeATENBHOCTH.
QMITE 5305 Lenbio # pe3ynsTaToM OCBOGHMA JMCIMIUIMHBI SBIAETCH (OPMHDOBaHWE OGIIHX
Quality management in IpOECCHOHANBHBIX KOMIIETEHIIHH, HABHIKOB Pa3pabOTKy H BHEAPEHHA CHCTEM YIIPABIEHHA
tourism industry enterprises |kauecTBoM ycryr B cepe TypHIMA H FrOCTENPHHMCTEA H crarpaptos ISO, EC, PK.
The discipline reveals the regulatory and technological documentation of quality management
at enterprises of the tourism industry; the basics of organizing technological processes and job
descriptions in hotel activities. The purpose and result of mastering the discipline is the
formation of general professional competencies, skills for the development and
implementation of quality management systems for services in the field of tourism and
hospitality and ISO, EU, RK standards.

11 |TKZh 5306 TTou TypHCTiK KnacTepnepai Kypy JoHe JaMBITy 9IiCTepi MEH Kypaniapbis eprreini. Kypc | Bell | TK X
Typucrik knacrepnepai HapBIKTBI Tanjay SAiCTepiH, MapKEeTHHITIK CTpaTerdsuiapisl, canankl Gackapyms skeme | IIJ] | KB
xobanay KNacTepiepii JaMBITY IbiH HHHOBAUMAIBIK TOCLIAEPiH 3epTTey i kamTuasl. [Tonai urepynin | PD | EC
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clusters, as well as to develop skills in developing and implementing strategies for their
improvement and development.

12 |TZhB 5306 TIoH FEUTLIMU-3EPTTEY KIHE TIXKIPHOENIK-KOHCTPYKTOPIIBIK KYMBICTApILIH Tapuxu aamyst, | bell | TK X
Typusmaeri xoGanapsl Typu3mzeri xobanap/s 6ackapy kesiHze MeHeDKep/IiH (GyHKUMANApS! MeH skymsic onictepi | ITJ] | KB
6ackapy CasnachIH/Ia TYPAKThl KY3bIPETTEP/ KabinracTsIpyFa 6arsiTranran. [Tonni urepynin makcatel | PD | EC

MEH HOTHXKECI TYpHIMIIE kobanapasl Kypy, JaMEITY *aHe 6ackapy G0MBIHINA HHHOBAHAIEIK
UPT 5306 )xobanap MeHeDKepiHiH HEeri3ri Ky3sIpEeTTepiH NaMbITy 60/ TaObLIaIbL.
Ynpaenenne npoeKkTamMu B
TypH3IMe HucumruiiHa HanpabieHa Ha (OPMHpPOBAHHE YCTOMYMBBIX KOMMNETeHIHM B o6nacTH
MCTOPHYECKOTO PasBHTHA HayYHO-HCCIEIOBATENECKHX H OMBITHO-KOHCTPYKTOPCKHX pabor,
PMIT 5306 ynxumax 1 MeToax paboTEl MeHe Dkepa NpH YIpaBIEHHH NPOEKTAMH B Typu3me. Liensio u
Project Management in Pe3yibTaTOM OCBOCHHA [HCUMIUTHHBI SBIAETCA PpA3BUTHE KIIOYEBBIX KOMIETEHIMH
Tourism MEHEDKepa HHHOBAUMOHHBIX IIPOEKTOR 110 CO3JAHHIO, PA3BHTHIO H YIIPABJICHHIO IIPOEKTAMH
B TYpH3ME.
The discipline is aimed at the formation of sustainable competencies in the field of historical
development of scientific research and development work, functions and methods of work of
a manager in project management in tourism. The purpose and result of mastering the
discipline is to develop the key competencies of the manager of innovative projects for the
creation, development and management of projects in tourism.

13 |HB 5307 Tlon Gusnectin xahanusik acniexTiniepine, connai-ax xahakmsK 5KOHOMHKa KoHTekeTinaeri | BII | TK X
Xansikapansik OH3HeC XanklKapanklK — CTpaTerdaiapra, cascaTka, SKOHOMMKANBIK Kyienepre, caygpara, | BJ[ | KB

HMHBECTHIIHANAPFA, MOJICHHETAPANBIK KOMMYHHKAlMANapFa xoHe Oackapy mpuHumnrepine | BD | EC
MB 5307 Hasap ay/iapa OTbIPbIN, KOMIIAHHANAPIBIH XalbiKapalbiK KbI3METiHIH Heri3aepin 3eprreini.
Mexnynaponueiit 6Gustec  |TTonai mrepynis MakcaTsl MEH HOTHXeCI KOMIIAHWANAD/IBIH XaTbIKapaNblK HApHIKTA Kanai

COTTi JKYMBIC iCTEH ANATBIHMABIFEI JKOHE OPTYPJi MONCHH, JKOHOMHKANBIK Karqaiiapra
IB 5307 Gedimaenyi Typansl TyCiHik KanbinTacTsipy 60msin TabbuiambL.

International Business

JIMCUMIUTHHA H3Y9aeT OCHOBBI MEXIYHAPOIHOH JesTeNLHOCTH KOMNaHHi, (hOKYCHPYSCh Ha
rnobanbHeIX acnektax OW3Heca, a TaKkKe MEXKIYHAPOJHBIE CTPATErHH, MOJHMTHKY,
3KOHOMHYECKHE CHCTEMBI, TOPIOBJIO, HHBECTHLMH, MEXKYJIBTYPHBIE KOMMYHHKALHH H
NPHHLMIILI YNpaBAeHHs B KOHTEKCTE robanbHOM skoHOMHKH. Llensio W pesyasTaToM
OCBOCHHMA AMCLMIUIMHEI ABJIAETCA (OPMHPOBaHHE MOHHMAHHMA TOTO, KAK KOMIAHHH MOTYT
YCHELHO ONEpUpOBaTh Ha MEXIYHapOIHOM DBIHKE M AaITHPOBATHCHA K pa3nooﬁpa3m
KYJbTYPHBIM H 5KOHOMHYECKHM YCIIOBHSAM.

The discipline studies the fundamentals of international business activities, focusing on global
aspects of business, as well as international strategies, politics, economic systems, trade,
investment, intercultural communication and management principles in the context of the

global economy. The purpose and result of mastering the discipline is to form an
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understanding of how companies can successfully operate in the international market and
adapt to diverse cultural and economic conditions.

14

TS 5307
TypHu3M CTaTHCTHKACH!

ST 5307
CrarucTHKa TypH3Ma

TS 5307
Tourism Statistics

IIsH apTypni TypucTik GarsiTrapra 6apy Typaisl CTATHCTHKAILIK AKNAPATTH JKHHAY JKOHE
eHJey ojicTepin 3epTTelni. Kypc TypucTep casl, onapasii 6oy y3aKThIFsl, IIBIFLIHAAD
KYPBUILIMEI, COHJIak-aK 9JIEMHiH SpTypJi aMaKTapelH[a TYPH3MHIH JaMybIHA 3CEp eTeTiH
(hakTOpNap CHAKTHI HETi3ri kepceTkimTep/i 3eprreyai KamTuasl. [Tonai urepynin MakcaTsi
MEH HOTHMKECI TYpHCTiK Gu3HecTe CTpaTerHsnslK memiMaep kabuuijay *oHe TYpHCTIK
pecypcTapasl 6ackapy YIIiH CTaTHCTHKANIBIK AEPEKTEP/ Nainanany 60MbIn TabbUIaIEL.

Mucupmmsa w3ygaer Metoisl cbopa W 00paboTKM CTaTHCTHYECKOH HH(OPMALMH O
TIOCEMAaeMOCTH pasINYHbIX TYPHCTCKHX HanpasieHHH. Kypc BKmoYaeT u3ydeHHe KITFOUEBBIX
nokasaTenel, TakkX Kak KOJHYECTBO TYPUCTOB, JUTHTENLHOCTh WX NpebhiBaHus, CTPyKTypa
Pacxo/IoB, a Taioke (PaKTOphI, BIHAIONIME HA PAIBHTHE TYPH3Ma B PA3/IMYHLIX PErHOHAX MHPA.
Llensio B pe3ynbTaTOM OCBOEHMS NMCLMILIMHBI SBJISETCH MCHONB30BAHHE CTATHCTHYECKHX
AAHHBIX JUIA NPHHATHA CTPaTErHYeCKHX DEeHHH B TYPHCTCKOM GH3Hece W ynpamsieHus
TYPHCTCKHMH PECYPCaMH.

The discipline studies the methods of collecting and processing statistical information on the
attendance of various tourist destinations. The course includes the study of key indicators such
as the number of tourists, the duration of their stay, the structure of expenses, as well as factors
affecting the development of tourism in various regions of the world. The purpose and result
of mastering the discipline is the use of statistical data for strategic decision-making in the

tourism business and management of tourist resources.

BIT

B/
BD

BER




4. «TM11102-Typusm menemxrMenTi» 6iiM Gepy GaraapaamachiHbIH 0Ky socnapbl / YaeOubii nian obpa3zoBaTe/IbHOM POrpaMmsI
«TM11102 — MenemxmenT Typu3ma» / Curriculum of the educational program «7M11102 — Tourism Management»

Oky sxymbichIHBIH KoJieMi / O6bem yueGnoit
pa6otsi / Educational Work Capacity

AxafeMHANBIK Ke3eHaep
GolibiHImAa KpeauTTEPAi
Gesry / Pacnpenenenue
KPeJHTOB No
AKAJAeMHYECKHM MepPHOAAM
/ Credit Distribution in
Academic Training Periods

3
B
=]
Q
)
E
<
8
E =
: S 8 5 &~ = 1 kypc / course g
Monyas aTaysi / T T, Iounin aTaysl / = | E - 2 g 'é S. =
HaumenoBanue HaumenoBanue 2| 22| ¢ R = - £ 2 cem/ EE
Kon aucunninnasr £S5 | 2 5 ® o = = g g | 1cem/term g5
moayns / Module [ Comree Code aucunnHHbl / Course E‘ g T| a k: -~y S : term g
2 = :
Name Name $ | = E g 5| 3 g E ~ % 5 3 Ke3eH/Ieri TeOPHAIIBIK E,
'] g: & = E. g.'-_'.. E = E‘T' anTa caHbl / KOJI-BO b3
8 2 82 £ |8 E 3] & | = £ | reopernuecknx nenens & =
% Eg| Z XxE = ‘*‘ = nepuone / Number of '%
E g 3 - o E . % o | §& theoretical weeks in 3
S¢| 2 g | EEB X = | E8 period £
2T 5 | X |i=29 ° £~ ¢
: 42} =n. i~ =] 15 15 EE
1 2 3 4 5 6 7 8 9 10 | 11 12 13 14
1. Teopusiisik okeiTy/ TeopeTnueckoe o6yyenne/ Theoretical training
1.1 Basansik nonaep (BIT) umicni — 10 ak.xpeant / lukn 6a3oesix aucuunaus (BJ) — 10 ak.kxpeanTos / Cycling of Basic Courses (BS) — 10 ac.credits
1) ¥Korapwi oky opub komnonenTi (JKK) — 6 ak.xpeaur / BysoBckuii komnouent (BK) — 6 ak.xkpeanToB / Components of the University (CU) — 6 ac.credits
Iler Tini (kaci6u)
SHTK 5201 HnoctpanHsiif 1361k Emrrxan /
I'YaP 5201 (npodeccHoHANbHETI) 1 2 60 30 2 25 2 DxsameH /
Mod 1 FLP 5201 Foreign Language Examination
XKanmei 6inim Gepy (Professional)
Moy / Men 5202 MenemkMenT EMTuxan /
ObmeobpasoparenbHbiii Men 5202 MeHemKMeRT 1 2 60 15 15 2 25 2 Sx3aMeH /
montyis / Modules of Man 5202 Management Examination
General Education
BP 5203 backapy ncuxonorascel EmrHxan /
PU 5203 INcuxonorasa ynpasneHus 1 2 60 15 15 2 25 2 Ok3aMeH /
MP 5203 Management Psychology Examination
g =" 6 (180 | 30 | 60 | 6 | 75| 0 6 0
GapakiFsl: / HToro mo
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BK: / Total Elective
Courses:

2) Tanpay komnonenTi (TK) — 4 ak.kpeaut / Kom

noHeHT no Bsibopy (KB) — 4 ak.kxpeanToB / Elective Courses (EC) — 4 ac.credits

Mod 2
Tuimai xxocnapnay
Monyni / Moyns
3 dpekTHBHOTO
IUIaHHPOBaHHMA /
Effective Planning
module

Tannay xypesi 1/ Kype
no BeiGopy-1 / Elective

Course-1

4

120

15

30

15

60

4

EmMTtHaxan /
Dk3amen /
Examination

KUTBI 5204
IGTB 5204
[ITHATB 5204

KoHak yit %oHe TypHCTiK
Gu3necTeri HHHOBALMANAD
HuHoBaumH B rocTHHHYHOM
H TYPHCTCKOM OH3Hece
Innovations in the Hotel and
Tourism Business

TISM 5204 SMIT
5204 SMITTI 5204

Typum

HHJTY CTPHACKIHIAFE]
CTPATErHANBIK MEHEKMEHT
Crparerugeckui
MEHEKMEHT B HHIYCTPHH
TYpH3Ma

Strategic Management in the
Tourism Industry

TK Goiisinima
BGapanirsl: / HToro KB:
/ Total Elective Course:

120

15

30

15

60

BIT Golibinina
GapabiFei: / Beero no
unkay BJI: / Total of
Basic Course:

10

300

45

90

21

135

0 10

1.2 Be#inaeywi nonnep (Bell) unkni — 34 ak.kpeaut / ukn npodunupyomux gucuunaus (TT) — 34 ak.kpeauToB / Cycling of Specified Courses (SC) — 34 ac.credits

1) Xorapei oky opubl kommonenTi (JKK) — 18 ak.kpeaut / Bysobcknit xommonenT (BK) — 18 ak.kpeauToB / Courses of the University (CU) - 18 ac.credits

Mod 3
3eprTey KIHE OKBITY
moxyni/ Mogyns
NPOBEJICHHA
HMCCEJOBAHHA H

npenonasanus / Research

and teaching module

Ickepnik KaTeIHACTap EmTuxan /
e 1 4 | 120 | 15 30 15 60 4 Sx3ameH /
IKE5S308 EDO | Srmxa nenonsix orsomesuii i

5308 EOBR 5308 | Ethics of Business Relations Examination

TypusMaeri MapKeTHHITIK

3epTTEYNIEp

Mapseruth e 2 | 6 [ 18| 15| 45 | 15 | 105 it

MCCJIE[IOBAHHS B TYPH3ME R
TMZ 5309 MIT | Marketing Research in Examination
5309 MRIT 5309 | Tourism

:Zsm?mwm Emtaxan /
TKM 5310 FMT | dunancosuit menemier | 2 6 180 | 15 45 15 | 105 Sxzamen /
5310 FMIT 5310 B TYpH3MeE Examination
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Financial Management in
Tourism

OP 5311 PP
5311 IP 5311

OHpipicTik npakTHKa
IIpou3BoacTBEHHAS
MpaKkTHKa

Industrial Practice

60

Ecen/
Oraer/
Report

KK Go#iprnma
Gapasirei: / Hroroe no
BK: / Total SC:

18 540 45

120

45

270

60

14

2) Tannay xomnounenTi (TK) — 16 ak.xpeaut: / Komnonenr

no BeiGopy (KB): - 16

aK.Kpel

uToB / E

lective Courses (EC): — 16 ac.credits

Mod 4
Typusmaeri
x)obanapsl nameITy
X9He inrepinerty
Momyni / Monyns
Pa3BHTHA U
MPOBHKEHHA
NPOEKTOB B TYpH3ME /
Module of development
and promotion of
projects in tourism

Tanpay kypcei-1 / Kype
no BeiGopy-1 / Elective
Course-1

5 150 15

30

15

90

EmTuxan /
Ok3ameH /
Examination

TSKKKKE 5305
DOKDST 5305
DSOPAITFOT 5305

Typuam canaceiHIars!
KaJIpNBIK KBI3METTI
KYKATTAMANIBIK KaMTaMachi3
eTy

JlokyMeHTalHOHHOE
obecrnieuenune kanpoBoi
HEATENEHOCTH B cepe
TypH3Ma

Documentation Support of
Personnel Activities in the
Field of Tourism

TKSB 5305 UKPT
5305 QMITIE 5305

Ty]?mmycrpmi
KaCIMOPEIHIAPEIHIAFbI
canaHs! Gackapy
Ynpasnenue kauecTsoM Ha
TNPEATPHATHIX

TYPHHIY CTPHH

Quality Management at
Travel Industry Enterprises

Tanpay kypesi-2 / Kype
no BeiGopy-2 / Elective
Course-2

5 150 15

30

15

90

EmTHaxaH /
OK3ameH /
Examination

TKZh 5306 PTK
5306 DOTC 5306

Typucrik knacrepnepai
wobanay
Tpoexrupoeanue
TYPHCTCKHX KJIACTEPOB
Designing Tourist Clusters
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TZhB 5306 UPT
5306 PMIT 5306

Typuamaeri sxobanapasi
Gackapy
YnpasneHHe IPOEKTaMH B

TYpH3Me
Project Management in

Tourism

Tannay kypesi-3 / Kype
no BeiGopy-3 / Elective
Course-3

6 180

15 45 15

105

EmTaxan /
6 Ok3ameH /
Examination

HB 5307 MB
5307 IB 5307

Xansikapansik Gusnec
MexayHaponHsli Gusnec
International Business

TS 5307 ST
5307 TS
5307

TypH3aM CTATHCTHKACH!
CraTHCTHKa TYpH3IMAa
Tourism Statistics

TK Go#iniHimna
G6apasirel: / Hroro KB:
/ Total Elective Course:

16 | 480

45 105 45

285

0

10

Bell Goiibina 6apasirer: / Beero mo uuicay IJ1: / Total SC Cyeling:

34 | 1020

90 225 90

555

60

14

20

Teopusnbix oxpiTy Golibinma Gapasirsi:/HToro no reopernyeckomy
obyuennio:/Total for theoretical training:

44 | 1320

135 | 315 111

690

60

24

20

2. MaruCTpaHTTBIH KCIIePHMEHTTIK-3epTTey Kymbichl (M332K) — 13 ak.kpeauT / IKcnepHMeHTATbHO-HCC
Experimental research work

of a master's s

tudent (EIRM) — 13 ac.c

eJ0BATEe/IbCKAN

redits

pabora marucrpanTa

(OHUPM) — 13 ak.xpeanr /

Mod 5
DKCNEepHMEHTTIK
3epTTeY KoHE
TarbUIbIMAaMa MoOIyJi /
Monyns
9KCNEPHMEHTAILHOTO
HCCNEeIOBaHHS H
craxuposk# / The
module of experimental
research and internship

TOMZhOKMEZZh
5501
EIRMVPSVMP
5501
ERWOMSIIAIOMP
5501

MarucTpJik xo06aHsl
OpbIH/AY A6l KAMTHTHIH
MaruCTPaHTTHIH
IKCIEPHMEHTTIK-3epTTEY
yMeicel (M33XK) I
DKCnepHMeHTAIBHO-
HCCIeIOBATENbCKasL
paboTa MarucTpaHTa
BBINIOJTHEHHE
MarucTepcKoro npoeKTa
(SHUPM) I

Experimental research
work of a master's
student and
implementation of a
master's project (EIRM) I

6 180

180

Ecen/
Oruer /
Report




TOMZhOKMEZZhI
5502
EIRMVPSVMPI
5502
ERWOMSIIAIOMPI
5502

MarucTpaik xo6aHsl
OPBIHAAY Bl KAMTHTRIH
MarucTpaHTThIH
9KCTIEPHMEHTTIK-3epTTeY
aymeicel (MD3XK) 11
DKCnepUMEHTaILHO-
HCClEI0BATEIbCKasA
paboTa MarucTpanTa 1
BBITIONTHEHHE
MarucTepcKoro MpoexTa
(SHUPM) 1T
Experimental research
work of a master's
student and
implementation of a
master's project (EIRM)
11

120

120

Ecen/
OTuer/
Report

TO 5503 PS
5503 Int
5503

TarsutbIMIaMagaH ety
Ilpoxoxnenne
craxupoBkH Internship

90

90

Ecen/
Oraer /
Report

M33XK Goiisinma Gapasirs: / Hroro no SUPM: / Total by ERWM:

13

390

0

0

0

390

6

7

4. Kopriteiaan: atrectarray (KA) — 8 ax.xpeant/ Mroropas: arrecrauns (MA) — 8 ak.kpennt / Final Assessment (FA) — 8 ac.credits

Marwuctprik xo06aHbi
pecimaey xoHe KOpray
(MOKPK)

Odpopmnenne u 3amuta
MaricTepCKOro MpoeKTa
(0O3MI1)

Registration and
protection of the master's
project (RPMP)

240

240

MDKPK, /
Ou3MII /
Master
Thesis
Defense

KA Goitbinma Gapasirei: / Mroro no HA: / Total FA:

240

240

Kocnap Go#ininma Gapabirei: / Mroro no naany: / Total Planned:

65

1950

135

315

111

690

690

30

35

20




