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1. biaim Oepy 6arnapiaamacbiHbIH nacnoptsl / Ilacnopt o6pa3oBaresbHoii nporpammsl / The Passport of Education Program

1 | binim canacer / O6macTts oopa3oBanust / Field of education 6B11 — Kei3mer kepcery / 6B11 — Yemyru / 6B11 — Services
2 JaHBIHAEIK 6.aF.HTH / Hanpasnienue noarotosiu / Direction of 6B111- Ke3mer koepcery canacel / 6B111— Cepa obcmyxusanms / 6B111 — Service sector
personnel training
3 binim 6epy OarnapiamanapbIHBIH TOOBI / prnga B091 — Typusm / B091 — Tourism
oOpasoBarenpHbIX Iporpamm / Group of educational programs
4 | binim Gepy OarmapiaaMachIHBIH KOJbI MEH aTaybl / «6B11105 — Typuctik aectuHanusuiap MeHeDKMEHT» / «6B11105 — MeHemKMeHT TypUCTCKUX
Kon u HanmenoBanne o6pa3oBaTebHON NPOrpaMMBbI / nectuHanui» / «6B11105 - Management of tourism destinations»
The code and name of educational program
5 | bbb typi/ Bux OIl/ EP type ’Kana / HoBast / New
6 | YBIII 6oiterama genreii / Yposens mo HPK / Level on NQF 6
7 | CBII ootipiamia nerredi / Yposens mo OPK / Level on SQF 6
bbb afiprikmra epexmeniktepi / OTIu4uTebHBIE 0COOEHHOCTH
8 R JKOK / HEeT / no
OI1 / EP distinctive features
9 | Okprty Tini / SA3b1k 00y4enus / Language of education Ka3akK, OpbIC, aFbUIIIBIH / Ka3aXCKUH, pycckuid, anruiickwii / kazakh, russian, english
10 Kpenutrepnin xememi / O6vem kpeautoB / Volume of the 240
credits
Ocnl OiniM Oepy OarmapiiaMachIHBIH KOJIAHBUTY Cajlachl yKaHA MJICSIIApIbl, TYPUCTIK OHIMAEP,
TEXHOJIOTHSJIAp MEH TMPOLECTePi 93IpJCyMEH JKOHE CHTI3yMEH, COHJIal-aK JeCTUHAIUS OpeHJIiH
0acKapyMeH JKoHE TYTHIHYIIBUIAPABIH KOFapbl Oelesi MeH alalIbIFbIH KaJIBIITACTRIPYFa OarbITTalIFaH
CTpaTerHsiHbI d3ipyieyMeH aiHanbicaThiH KazakcTan PecyOnvKachIHBIH TypHUCTIK JI€CTUHAIMSIIAPBIH/A
TyponepaTopiapbl, KOHAK Yi KOMITaHUSUIAPBIH, areHTTikTepai, Camap opTajbIKTapblH KoHe Oacka aa
yiibIMaapabsl YUBIMAACTHIPY sKoHE OacKapy OOJIbIN TaObLIA b
ObnacTe NpUMEHEHUs TaHHOH 00pa30BaTeIbHOM NPOTrPaMMBI SBIISIETCS OPraHU3aLMs U YIIPaBICHUS
TyponepaTopaMi, TOCTHHAYHBIMH KOMITAHUSIMHM, AareHTCTBAMH, BH3UT IIGHTpAaMH W JPYTUMH
11 | Konpany canacel / Obnacte npumenenus / Application area OpraHu3allisIMH B TYPUCTKUX JAecTHHauuMax PecnyOnuku Kaszaxctan, KoTopele 3aHHMAaroTCs
pa3paboTKON M BHEAPEHUEM HOBBIX HJIEH, TYPUCTKUX MPOIYKTOB, TEXHOJOTHI U MPOLECCOB, a TAKKE
yrpasiieHHeM OpeH/a JeCTHHAIMHA U pa3paOoTKON cTpaTerneil, HarnpaBlIeHHbIE Ha CO3/IJAaHNE BBHICOKOM
pEIyTaluy U JIOSUTLHOCTH MOTpeOuTENeH.
The application area of this educational program is the organization and management of tour
operators, hotel companies, agencies, visit centers and other organizations in tourist destinations of the
Republic of Kazakhstan, which are engaged in the development and implementation of new ideas, tourist
products, technologies and processes, as well as the management of the destination brand and the
development of strategies aimed at creating a high reputation and customer loyalty.
12 | OxpiTy Mep3imi / Cpok oOyuenus/ Period of study 3 xbu1 / 3roma / 3 years
«bimm» Typansl Kazakcran Pecrryonukaceraby 2007 sxbutest 27 mringeaeri Ne319-111 3anpr;
13 HopMaTHBTIK-KYKBIKTBHIK KaMThLIybl / HopMaTHBHO-TIpaBoBOE | JKorapsl jxoHE JKOFaphl OKy OpHBIHAH KeifiHri 6imiM Gepy yibIMAaphl KbI3METIHIH YITiTiK KaFuaanapelH OeKiTy

obecnieuenue / The regulatory and legal support

Typainsl Oyipeirsl (KP BEFM Ne595 30.10.2018 x);
JKoraphl skoHE >KOFaphl OKYy OPHBIHAH KeWiHTi OimiM OepyJiH MEMJICKETTIK >KallblFa MIHIETTI CTaHIAPTTapbIH
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6exity Typansl Oyipersl (KP F2KEM Ne2 20.07.2022 x.);

Xorappel koHe (Hemece) >KOFapbl OKy OpHBIHAH KeWiHri OumiM Oepy yHWbIMAApbIHIA OKBITYIBIH KPEIUTTIK
TEXHOJIOTHSICHI OOMBIHINIA OKY IPOLECIH YHBIMIACTHIPY KaruaanapbiH O0ekity Typansl Oyipsirel (KP BFM Nel52
20.04.2011 x.);

JKorapbl xaoHe KOFapbl OKY OpHBIHAH KeHiHTi OiiiMi Oap Kaapiapabl Aaspiay OarbITTapbIHBIH CHIHBINTAYBIIIBIH
6exity Typainsl Oyipsirsl (KP BFM Ne569 13.10.2018 x.);

Jorapsl sxoHe (Hemece) )KOoFaphbl OKY OpHBIHAH KeHiHr1 OiiiM Oepy yibIMIaps! YIIiH Kalbl O0i1iM Oepy moHzaepi
OUKITiHIH YAT1IK oKy Oarmapiaamanaps! (KP BEM Ne603 31.10.2018 x.);

JKorapsr jxoHE KOFaphel OKy OpHBIHAH KeHiHri Oinmim OepyziH OuriM Oepy OarmapiaManapbiH o3ipiiey KeHIHIeri
ayckaynsirs! (KP F2KBM XKoraper 6iiM Oepyai qaMbITy YITTHIK opTansiFeIHBIH Ne601 04.05.2023 x.).

3akoH Pecryommku Kazaxcran «O6 obpasoBanum» ot 27 utoist 2007 roma Ne319-111;

[Ipuka3z «O6 yTBepkIcHHM THIOBBIX MPaBHUJI ACATSIHHOCTH OPTaHW3AIM BBICIICTO M ITOCIEBY30BCKOTO
obpazoBanus» (MOH PK Ne595 ot 30.10.2018 r.);

[Mpuka3 «O0 yrBepxkaeHnu ['ocynapcTBEHHBIX OOIIEO0s3aTENbHBIX CTAHIAPTOB BBICILIETO U IIOCIEBY30BCKOTO
obpazosanusi» (MHBO PK Ne2 ot 20.07.2022 r.);

[pukaz «O6 yrBepxaeHun IlpaBui opraHu3anuy y4eOHOro mpolecca M0 KPeAUTHOM TEXHOJIOTUH OOy4YeHus B
OpraHu3aIMsIX BBICIIETo U (MIH) MOCIeBYy30BCKoro oopazosanus» (MOH PK Nel52 ot 20.04.2011 r.);

[puka3 «O06 yreepxknennn Knaccudukatopa HarpaBieHHH NOATOTOBKU KaJIpOB C BBICIIUM M HOCIEBY30BCKUM
obpazoBarrem» (MOH PK Ne569 ot 13.10.2018 1.);

TunoBele ydeOHBIC IIAHBI MHKIA OO0IE00pa30BaTENBHBIX MUCIUILINH IS OpTaHHW3aldi BBICIIETO W (WJIH)
mocneBy3oBckoro oopazoBanus (MOH PK Ne603 ot 31.10.2018 1.);

PykoBozacTBa 10 pa3paboTke 0Opa3oBaTENBHBIX MPOTPAMM BBICIIETO H MTOCIEBY30BCKOro obpasoBanus (IIpuka3s
HanmonansHorO 1IeHTpa pa3Butus Beiciiero oopaszoBanuss MHBO PK Ne 601 ot 04.05.2023 1.).

Law of the Republic of Kazakhstan «On education» dated July 27, 2007 No. 319-I1I,

The order «On approval of Standard rules of activity of organizations of higher and postgraduate education» (No.
595 dated October 30, 2018);

The order «On approval of the State mandatory standards of higher and postgraduate education» (No. 2 dated July
20, 2022);

The order «On approval of the Rules for the organization of the educational process on credit technology of
education in organizations of higher and (or) postgraduate education» (No. 152 dated April 20, 2011);

The order «On approval of the Classifier of areas of training with higher and postgraduate education» (No. 569
dated October 13, 2018);

Standard curricula of general education disciplines for higher and (or) postgraduate education (No. 603 dated
October 31, 2018);

Guidelines for the development of educational programs of higher and postgraduate education (Order of the
National Center for the Development of Higher Education of the Ministry of Education and Science dated the
Republic of Kazakhstan No. 601 dated May 04, 2023).
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Kocinrik cranmapTTeiy ataysl / HanmeHnoBanue
npodeccuonanapHoro crangapra / Name of professional
standard

«Artameken» ¥urTeik Kocimkepnep manmatacekl backapma Teparacembi 15.11.2022 x. Ne210 Oy#pbeIFbIMEH
oexiTinren «Typu3m MeHEHKEepiHiH KbI3METTEPiH YCHIHY» KOCIOM CTaHIapThI,

«Atameken» YnTTeik Kocinmkepiep mamatacel backapma Teparaceiabie 06.12.2022 x. Ne224 OyipbIFEIMEH
OexiTinreH «TypHCTIK KpI3METTEP/Ii YCHIHY» KOCiOW CTaHIAPTHI.
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[Mpodeccnonansuelil cranaapt: «IIpegocTaBieHne ycIyr MEHeIDKepa Typu3May YTBEPKASHHBINA pruka3zoM Ne2 10
ot 15.11.2022r. Ilpencenarens IIpapnenus HannonansHO# nanaTel npeAnpuHUMaTEne « ATaMeken»;
[Mpodeccuonanebiii cranmapt: «llpemocraBieHne TYpHCTCKHX YCIYID» YTBEpXKAEHHBIH mpukazoM Ne224 ot
06.12.2022r. Ilpencenarens [Ipapnenus HannonansHOI nanatel npeAnpuHUMaTeneil « ATaMeken».

Professional standard: «Tourism manager services» approved by Order No. 224 dated November 15, 2022 of
Chairman of the Board of the National Chamber of Entrepreneurs «Atameken»;
Professional standard: «Provision of tourist services» approved by Order No. 224 dated December 6, 2022 of
Chairman of the Board of the National Chamber of Entrepreneurs «Atameken».
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YKaHa MmamaHpIKTap aTiackl / ATiac HOBBIX npodeccuit /
Atlas of new professions

Typucmix Oecmunayusiapoviy 6peno-meneddscepi — TypHUCTIK JeCTHHAIUSUIAPABIH OpeHIiH
KacaWThIH MaMaH, >KapHaMaJblK areHTTIKTep YIIiH TYPUCTIK KbI3METTEp MEH JACCTHHAIMUIIApbIH alFa
KBUDKY TYXKBIPBIMJIAMachl (TEXHHKAIBIK TarChIpMachl) MEH OpPHBIHBIH CTPATETHSCHIH, MOPTPETiH
KaJIBINITaCTRIpaAbl, COHMAN-aK, OJapabIH OemeaiH KaMmTaMachld eremi *TypHCTIiK KeI3METTEPIll YCBHIHY
YIIIH MaKCaTThl ayJUTOPHSIHBI aHBIKTAWABI, OJapblH TYTBIHYIIBI PETIHACTT TajanTapblH >KOHE
YCHIHBUTATBIH KBI3METTEPre JCTeH KO3KapachlH aHBIKTaimbl. TypHCTIK JECTHHAIMS OpeHIIH aiFa
KBUDKBITY MeEH MapKETHHITIK casicaTThl a3ipreyMeH aifHaspICa Bl
(https://www.enbek.kz/atlas/profession/311).

Typucmix oHIMOEPOi anza HCblINCbIMY HCOHIHOe2l uHmepHem-meHeoxdcep — ONeyeTTI KIHMeHTTepIi
KCHIHEH KaMTy MaKcaTbhlHJa HapbhIKKa TYPUCTIK OHIMICPIH alfa KbUDKBITYABIH 3aMaHayd WHTEPHET
KypajiJap/blH KOMETiMEeH allFa )KbUDKBITaThIH MaMaH. Beil0-calTTap/iblH KOHTEHTIH 93ipJieyMeH JKoHe
TONBIKTBIPYMEH, TaHBIMAABUILIKTE apTTBIPY TOCULIEPIH 137eyMeH, BeO-caiiTTapra Kip MeH
MaiganaHymbUIapAbplH ~ OCNCeHIUIIriH  apTTHIpyMeH aiHanmbicagel. TYpHCTIK KBI3BMETTEpHi caTy
MOHUTOPHHI1T MEH OJIlapFa Taijay acay/bl J)Ky3ere achlpajibl, TYPUCTIK KbI3METTEP/Ii aJiFa KBbUDKBITY
OoiibiHIna ic-mapanap etkizeni (https://www.enbek kz/atlas/profession/317).

Unnosayus menedacepi (Konax yi OusHeci) - «AKBUIIBD» OTENbII >K0Oajaymibl MamaH, O
WHHOBAIMSAIAPABI 13IEyMEH aiHAJbICaJbl, JKAPBIKThI 0OACKAPATHIH aKbUIAbl JKYHEHI; KOHAKTAPJbIH
KOJIAHJIBI YKOHE KayiTlCi3 asChIH; JXKbUTY, JKEJJETY XKOHE ayaHbl Oanray KyHelepiHiH dJHeprus YHeM ey
KYHeNepiH; OTenpAiH OyKil WHQpaKypbUIBIMBIHA KBI3MET €TyJi aBTOMATTAHABIPBUIFaH JKOHE
KAIIBIKTBIKTaH OacKapyabl KAMTUTBIH KOHAK YH OW3HECiHIH HUQPIBIK ©3repy TY KBIPBIMIaMaChIH
a3ipIieyre JKoHe eHri3yre xkayanTtbl. OHbIH MiHJCTTEPIHE Kipeal *KOMITaHUAHBIH JKaHa TEeXHOJIOTHsIIapFa
KOKETTUTNH aHBIKTAY J>KOHE KOMIAHHSIHBIH WHHOBAIMSUIBIK JIaMy CTPaTEeTHsIChIH  KOCTapliay
**HOPMATHUBTIK aKTUIEP MEH TEXHUKAJIBIK KY)KaTTaMara COMKeC MHHOBAIUSIIBIK TEXHOJIOTUSIAPIbI €HT13y
XKoHe OeriMey )KOHIHAET )KYMBICTAP.IBI YHIIECTIPY MeH OaKpuIay *MepCIeKTHBAIIBIK 93ipiaeMenep MeH
QJIeYeTTI CepIKTeCTepal i3/ey, COHJai-aK KaKeTTI IKaOABIKTapIbIH JKETKI3YIIUIEPIH 137eY;
WHHOBAIMSAJIAPABl CHJIPY HOTIDKECIHJE Maiia OoJIaThIH BIKTUMAJNl TOyeKeNre Taljiay jkacay >KoHe
onapzpl OeiitapanTanbIpyFa YChIHBICTapabl daspiay (https://www.enbek.kz/atlas/profession/306).

bpeno-menedacep mypucmekux oecmunayuu — CHeNUaTUCT, BIANCIOMNWNA 3HAHUAMUA B 00JaCTH
TypHU3Ma, UCTOPUU W KYJIBTYPHOTO HACIEIWS, MAPKETHHTA TPOJBIKECHUS TYPUCTCKHUX JCCTHHAIMHA W
MICUXOJIOTHH TOTPEOUTENEH TYPUCTCKUX yCIYT, OpraHu3yeT paboTy mo co3naHuio Openna Kazaxcrana
Ha MUPOBOM TypucTtckoM priHke (https://www.enbek.kz/atlas/profession/311).
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Humepnuem-mernedaicep no npoodsudiceHuio mypucmckux npooykmoe — Crenuanict, BIaJetoUui
3HAHUSIMU B O0JIACTH TYpU3Ma U KYJIETYPHOTO HACIIeTUsI, OCHOB PHIHOYHON SKOHOMUKHU U KOHBIOHKTYPBI
pBIHKa, BeO-Iu3aifHa, MapKeTHHTa W PEKIamMbl B WHTEPHET-NPOCTPAHCTBE, 3aHUMACTCS BOMPOCAMHU
3¢ hekTUBHOTO MTPOABMKCHUS TYypIPOAYKTOB B ceTu WuTepuer
(https://www.enbek.kz/atlas/profession/317).

Hnnosayuonuwiti meneoddcep (6 cocmunuunom 6uznece) - CrielIuainucT — MPOSKTHPOBIIUK «YMHOTO»
OTeJs, KOTOPBIH 3aHUMAaeTCsl TOMCKOM MHHOBALIMH, OTBEUYAeT 3a pa3paOdOTKy M BHEIPEHUE KOHIICTIHH
uuGpoBoi TpaHcHopMaIMK TOCTHHUYHOTO OM3HECa, BKITIOUYAIOILYIO B Ce0sl MHTEIUIEKTYaJIbHYIO CUCTEMY
YIpaBIeHHs OCBEIIeHnEM; KOM(POPTHYIO U O€30IacHYI0 Cpelry OOMTaHus TocTei; sHeprod(hheKTHBHbIE
CUCTEMBl OTOIUICHHS, BEHTHISAIMM W KOHAWIMOHMPOBAHUS BO3JyXa; AaBTOMATU3UPOBAHHOE U
JVCTaHIIMOHHOE yTpaBJeHNE BCel o0cITy>KuBaroIen WHPPACTPYKTYPHI oTens
(https://www.enbek.kz/atlas/profession/306).

Brand Manager of tourist destinations — The specialist, who creates a brand of tourist destination,
forms a portrait, positioning strategy and concept of promotion (terms of reference) of tourist services
and destinations for advertising agencies, as well as ensuring the maintenance of their reputation.
Determines the target audience for tourist services offering, identifies their requirements as consumers
and attitude to the offered services. Engages in developing marketing policy and promoting the brand of
tourist destination (https://www.enbek.kz/atlas/profession/311).

Online Manager for the promotion of tourist products — A specialist who, with the help of modern
internet tools, promotes tourism products in the market in order to reach more potential customers. He is
engaged in development and content content content of websites, search for ways to increase popularity,
website traffic and user activity. Carries out monitoring and analysis of tourist services sales, carry out
activities to promote tourist services (https://www.enbek.kz/atlas/profession/317).

Innovative Manager (hotel business) - The specialist - designer of "smart" hotel, which is engaged
in search of innovations, is responsible for the development and implementation of the concept of digital
transformation of the hotel business, which includes an intelligent lighting management system;
comfortable and safe environment for guests; energy efficient heating, ventilation and air conditioning
systems;  automated and remote control of the entire  hotel infrastructure
(https://www.enbek.kz/atlas/profession/306).
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Onipnik crangapt / Pernonanshslii crangapt / Regional
standard

Binim 0epy 0armapyaamacsl asicblHIA TalibIHAAY Oellin

iniH kapracel / Kapra npoguias noaroroBku B paMkax o0pa3oBaTebHOIi IPOrpaMMbl

/ Training profile map for the educational program
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BB makcartsr / Lens OIT1/ EP purpose

OHipiik, pecHyONMKaNbIK >KOHE XaJbIKApaJbIK JCHIEeHIIep/le TYpPUCTIK JIECTHHAIUSIIAPIBI
MHHOBAILUSJIBIK JKETIIIIpYyTre OarbITTaIFaH HEri3rl Kacion QyHKIUsIapIbl ICKE achIpyFa JaibIHIBIKTIH
JKOFapbl JICHreliHe He, TYPHCTIK JeCTHHAIMSUIApAbl OacKapy JaFibUIapblH MEHIEpreH, Oackapy
memimaepin gepbec KaObUinayra KaOineTTi, eHOEK HapbIFBIHAA CYpPaHBICKA We Oonamak TypusM
MEHEIDKEPIICPIiH Aaspiay.

IToaroroBka BOCTPEOOBAaHHBIX Ha PHIHKE TPyAa CIEHUAIMCTOB, CIIOCOOHBIX CaMOCTOSTEIBHO
MPUHUMATh  YIPABICHUSCKUE PEIICHUS, BIAJCIOMIUX HABBIKAMH  YIPABICHUS TYPUCTCKUMH
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JeCTUHALMSAMY, OOJNIQalOMMX BBICOKAM YPOBHEM TOTOBHOCTH K pEalH3alid  OCHOBHBIX
npodeccrnoHanbHBIX (QYHKIMH, HAIIPABIEHHBIX HA WHHOBALIMOHHOE COBEPIICHCTBOBAHUE TYPHCTCKHUX
JECTHHAINI Ha PETHOHAIFHOM, PECITyOIIMKaHCKOM M MEKTyHAPOTHOM YPOBHSX.

Training of specialists in demand in the labor market who are able to make managerial decisions
independently, who possess the skills of managing tourist destinations, who have a high level of readiness
to implement the main professional functions aimed at innovative improvement of tourist destinations at
the regional, national and international levels.
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Binim 6epy OarnapiamMachIHBIH TY KBIPBIMIaMachI /
Konnenmus o6pazoBarensHo# nporpammel / The concept of
education program

binim Gepy Oarmapnamachl CTYJACHTTEpAIH 3aMaHayHW TYXKbIPbIMIAMAaJIBIK KOHE HMHHOBAIUSIIBIK
OimiMaepi MeH OLTIKTEpiHIH KEIIeHIH ’Kacall, TYPHUCTIK KbI3METTIH MaHbI3Abl TOXKIPHOETiK TaF IbUTapbIH
KaJIBINTACTBIPA/Ibl, COHBIMEH KaTapKasipri 3aMaHFbl CTaHAAPTTap JCHIeHiHe COWKec MaMaHIapIbl
Jasipyiay il KAMTaMachl3 eTe/i.

OOpazoBarenbHasi mporpamMma (GOpPMHPYET KOMIUIEKC COBPEMEHHBIX KOHIENTYaJIbHBIX W
WHHOBAIIOHHBIX 3HAHWH M YMEHHH CTYICHTOB, BHIpaOaThIBacT BaKHEWIINE HABBIKM NPAKTHYECKOM
JESITETPHOCTH B TYPUCTCKOM JIEATENBHOCTH, a Takke OOecreyrBaeT MOATOTOBKY CIIEHUATUCTOB,
COOTBCTCTBYIOIIMX YPOBHIO COBPEMCHHBIX CTAHJAPTOB.

The educational program forms a complex of modern conceptual and innovative knowledge and
skills of students, develops the most important practical skills in the field of tourism and hospitality, as
well as provides training for specialists that meet the level of modern standards.

TynekTin 6inikTinik cunarramacel / KBanndukanuonnsie xapaktepucTuku Bbinycknnka/ Graduate qualification
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Bepinerin akagemusibik nopexe / [Ipucyxnaemas
akanemuueckas crernenb / The awarded academic degree

«6B11105 — TypucTik gecTHHAIUAIAD MEHEIKMEHTI» OinmiM Oepy Oarnmapiamachl OOWBIHINA KbI3MET
KOpPCEeTy canachlHbIH OakanaBpbl / bakamaBp B oOyiacTH yciiyr 1Mo 0Opa3oBaTeNbHOW Mporpamme
«6B11105 — MeHepkMeHT TypucTCKuX aectunaiuiiy / Bachelor of services on the educational program
«6B11105 - Management of tourism destinations»

20

Koaciou kpi3mer 00bekTici / OOBEKT MpodeccHnOHATEHON
nesitenbHOCTH / The object of professional activity

TypusM MHIYCTPUSACHIHBIH SPTYpPJl MEHIIIK HBICAHBIHAAFBl KOCIMOPBIHAAP: MEMIIEKETTIK
oprasjap, KOFamIbIK YHBIMAAP, JKEKe KOMITAaHHUSJIAP; PECITyOIUKAIBIK, XaJbIKapajblK TYpPOIepaTOpPIbIK
KOHE TYpareHTTiIK KOMIIAaHUAJIAP; OPHAJIACTHIPY JKOHE TAMAKTaHY CalaChIHBIH KOCIOPBIHAAPHI; MO/ICHH-
JeMallbiC  KBI3METIHIH OOBEKTiJiepi; CaHATOPIBIK-KYPOPTTHIK JKOHE CayBIKTBIPY MEKeMelepi;
pecIyOIHKaIbIK XKOHE XaJbIKApaIbIK KOPME OPTAIBIKTAPHI; OPTa KACINTIK OKY OPTaNBIKTaphl; Oananap-
JKACOCIIPIMIED KIHE KacTapAblH OCICEH Il TYPU3MIiHIH OPTaJIbIKTaphl.

[Ipennpusitiss MHIYCTPUM Typu3Ma  pa3iIMyHOHM (GOPMBI COOCTBEHHOCTH: TOCYAapCTBEHHBIC
OpraHbl, OOIECTBEHHBIE OPTraHHU3AINHU, YACTHbIE KOMITAHUH;, PECIyOIMKAHCKHE; IPEANPHUITHS Chephl
pasMeleHns U TUTaHus; 00BEKTHI KYJIbTYpHO-IOCYTOBOH JIEATENLHOCTH; CPEHNE TIPOoQecCHOHATBHBIC
yueOHBIE LICHTPBI.

Enterprises of the tourism and hospitality industry of various forms of ownership: state bodies,
public organizations, private companies; Republican, international tour operator and travel agent
companies; enterprises of accommodation and catering; objects of cultural and leisure activities;
sanatorium and health-improving institutions; Republican and international exhibition centers; secondary
professional training centers; children and youth centers of active tourism.
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2. Ky3bIpeTTiJliK aTaybl ;koHe OKbITY HoTH:Keci / HauMeHoBaHMe KoMIIeTeHIMI M pe3yJbTaThbl 00y4eHus /

Name of competencies and Learning Outcomes

Ky3biperTinik ataysl / HaumeHnoBanue
komnereHnuii / Name of competencies

OkpITy HOTHHKeNEpi /Pe3yabTaThl 00yuenus / Learning outcomes

Kannwl 6ijimM 0epy Ky3bIpeTTepi
Oo0ueo0pa3zoBaTe/ibHbIE KOMIIETEHIIUN
General education competencies

OH;— KazakcTtaHablK KOFaMHBIH JaMy TapuXbl 3aHABUIBIKTAPBIH, (QUIOCOPUSIIBIK KOHE STHKAIBIK HOpMalap/bl,
KOMMYHHMKALUSHBIH TYPJi calalapblHAAFbl OJIEYMETTIK-MO/ICHH, CasCH JKOHE TICHUXOJIOTHSUIBIK KYHBUIBIKTAP/bI
MEHrepe/li, YKOHOMUKAIBIK, DKOJOTUSUIBIK OHE KYKBIKTBIK OLTiM Heri3uepiH Oiieni; JamblFaH akKMaparThlK KOFaM
JKarJlaiibIHA aKImapaTTel aly, 6acKapy, WHTeTrpanusay, 6aranay, Kypy koHe Oepy YIIiH MU(PIBIK TEeXHOIOTHSIIAP/IBI,
OaiinaHbIC KypainapblH YTEIM/IBI TTaiinaganyFa KaOiieTTi.

PO;— BrnageeT 3HaHUAMH 3aKOHOMEPHOCTEH UCTOPUUECKOTO Pa3BUTHSI Ka3aXCTAaHCKOTO 00IIecTBa, PUIocohckumMu u
THYECKHMH HOPMaMH, CONUAIBLHO-KYIbTYPHBIMHU, TOJUTUYCCKUMH U TICUXOJOTHYSCKUMHU [IEHHOCTSMHU B Pa3IHYHBIX
chepax KOMMYHUKAIIMH, 3HACT OCHOBBI SKOHOMHYECKHX, KOJOTHYECKUX M MPABOBBIX 3HAHUIL, CIIOCOOCH PaIlMOHATBHO
WCTIOJIb30BaTh HU(POBBIE TEXHOIOTUH, CPEJICTBA CBS3U ISl IOJTYUYCHUS, YIPABICHUs, UHTETPAI[H, OLICHKH, CO3AaHUS 1
nepeaayr HHPOPMaIK B YCIOBHUIX pa3BUTOr0 HHYOPMAIIMOHHOTO O0IIECTBA.

LO, — Possesses knowledge of the patterns of historical development of Kazakh society, philosophical and ethical
norms, socio-cultural, political and psychological values in various fields of communication, knows the basics of
economic, environmental and legal knowledge; is able to rationally use digital technologies, means of communication to
receive, manage, integrate, evaluate, create and transmit information in a developed information society societies.

OH; — Kazak, opbIc xoHe IEeT TUIepiHe KOCiON MKYMBIC iCTey YIIiH TULIIK )KoHE KOMMYHUKATHBTIK JIaFIbIIap/Ibl
KOJNJIaHy, COHJali-aKk ©3 malbIMIayJapblH jka30amma »oHe aybI3lia TypAe KociOm JeHreiine  KeTkize Oinmy,
MOJ/ICHUETapaIblK KOMMYHHUKAIMs NMpoOJieMalapblH LIy YLIiH JIOTMKAIBIK IYPbHIC, ASJENl JKOHE CBHIHM OWiaybl
MEHTrepe/i; KICINTIK KbI3METTi KAMTaMachI3 €Ty YIIiH canayaTThl OMip calThiHa OaFaapiiaHajbl.

PO, — Brnaneer Jormueckd mpaBUIbHBIM, AapryMEHTHPOBAHHBIM W KPUTHYECKMM  MBIIUICHUEM IS
npodeccuoHanbHON paboThl HAa Ka3aXCKOM, PyCCKOM M MHOCTPAHHOM SI3BIKaX, a TAKXKe YMEHHEM Ha npodecCHOHaAIEHOM
YPOBHE M3JIaraTh CBOM CYXJICHHsI B TUCbMEHHOW U YCTHOW QopMe, peraTh Ipo0JieMbl MEXKYIbTYPHOH KOMMYHUKAIIAH;
OpPUEHTHUPYETCS Ha 370POBBIN 00pa3 KU3HU JUIsl o0eciedeH sl MPopeCcCHOHANBHON IS TETbHOCTH.

LO: — He has a logically correct, reasoned and critical thinking for professional work in Kazakh, Russian and foreign
languages, as well as the ability to express his judgments in written and oral form at a professional level, solve problems
of intercultural communication; focuses on a healthy lifestyle to ensure professional activity.

Kannel kacion Ky3bipeTTEp
OobmenpodgeccuoHaJIbHbIE KOMIIETEHIIUN
General professional competencies

OH:; — HopMaTHBTIK KYKBIKTBIK KYKaTTapFa COMKEC TYPHUCTIK, 3KCKYPCHSUIBIK, TYpPHCTIK-CHOPTTBIK, ©JIKETaHy
OaFpITTapblH KANBINITACTBIPY MakcaThiHAa Kazakctan PecnyOnmukachl eHIpIIEpiHIH TYPHCTIK-PEKpEealusUIbIK QJICyeTiH
3epaeney Ke3iHJe KaKeTTi TYpU3M jK9He TyPHUCTIK ayJaHJacThIPy cajachblHAAFbl O11iM MEH TYCIHIKTI KOpCeTy.

PO; — JlemoHCTpUpOBaTh 3HAaHUA U IOHUMAaHUE B 00JIACTH TYpHU3Ma U TYPUCTCKOTO PalOHMPOBaHMUS, HEOOXOANMBIX
NpY M3YYEHUH TYPHCTCKO-PEKPEallMOHHOIO IOTEHIMaia pernoHoB PecryOnmku KazaxcraH, B nensx (opMHpOBaHUS
TYPUCTCKUX, SKCKYPCHOHHBIX, TYPHCTCKO-CIIOPTHBHBIX, KPAaeBEIUECKUX MapIIPyTOB, COTIIACHO HOPMATHBHBIM ITPABOBBIM
JOKYMEHTaM.

LOs — Demonstrate knowledge and understanding in the field of tourism and tourist zoning, necessary in the study of
the tourist and recreational potential of the regions of the Republic of Kazakhstan, in order to form tourist, sightseeing,
tourist-sports, local lore routes, according to regulatory legal documents.
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OH4 — XanbIkapaislK TypU3MHIH TapUXbl MEH reorpaduschl OOHBIHIIA OiTIMAEPIH KOPCeTy, MET eNAEPAiH TYPUCTIK
QNeyeTiH Tanjay, My3eHTaHy HeTi3[epiH, MK KOHAKXKAWIBUIBIK WHIYCTPUSCHIHBIH MOACHHU, TAPUXH XoHE Oacka aa
aCIEKTiIepiH 3epeey.

POy — JleMoHCTpHpPOBATH 3HAHUSA IO UCTOPUH U TeOTpadui MEXIAYHAPOIHOTO TypHU3Ma, aHATTU3UPOBATh TYPUCTCKUN
MOTEHIXAN 3apyOeKHBIX CTpaH, M3YYHTh OCHOBBI MYy3€€BEIEHHS, KYJIbTYpHbIC, HUCTOPUYECKHE U APYTHE AaCIEKTHI
MHUPOBOH MHAYCTPHH TOCTEIIPUUMCTBA.

LO4— Demonstrate knowledge of the history and geography of international tourism, analyze the tourism potential of
foreign countries, study the basics of museology, cultural, historical and other aspects of the global hospitality industry.

OHs — Typusm canaceiHna TaOBICTEI OM3HEC-)KOCTApIapAbl KYpy JKOHE ICKe achlpy YIIiH KaKeTTi dKOHOMHKA,
OacKapyIIBUIHIK MIeTTiMAep KaObIIAay YIiH MEHEDKMEHT, TYPUCTIK OHIM/I inrepisieTy yiriH MapkeTur, KP 3anHamManbix
JKOHE HOPMATUBTIK-KYKBIKTBIK aKTIJIepi CaJIAChIHIAFbl TCOPHUSUIIBIK )KOHE MPAKTUKAJIBIK OiTIMJII KOJIJIaHY.

POs — [IpuMeHsTh TEOpETHUECKUE W MPAKTUYECKUE 3HAHMS B 00JACTH 3KOHOMHKH, MEHEKMEHTA JJISI TIPUHSTHS
YIIPaBJIEHYECKUX PEIICHUH, MapKeTUHTa ISl IPOABIKEHUSI TYPUCTCKOTO MPOIYKTA, 3aKOHOAATEIbHBIC U HOPMAaTHBHO-
npaBoBble akThl PK, HeoOXoanMBbIe 71 CO3aHMS M pealiu3alliy YCTICITHBIX OU3HEC-TUIaHOB B cepe Typu3Ma.

LOs — Apply theoretical and practical knowledge in the field of economics, management to make managerial
decisions, marketing to promote a tourist product, legislative and regulatory acts of the Republic of Kazakhstan necessary
for the creation and implementation of successful business plans in the field of tourism.

OHj — AxaieMHsUTBIK aJalIbIK KaFUAATTapbIH CaKTall OTBIPHIIL, FBUIBIMH 3€PTTEY 9ICTEpiH OUTy JKoHE OJlap/Ibl KaHa
TYPUCTIK ©HIMJEp MEH MapuIpyTTapIsl d3ipieye KOoJJaHy, TeHEepaTUBTI jKacaH/Ibl MHTEIUICKTTI MaiialaHa OTBIPBIIL,
JIEPEKTEP/Il Tajay XoHE OHJIEY, aJlFaH OUTIMAEPIH TypU3M/IET] ©3€KTI MACeJIeNIep Il IICITy YIIiH NPaKTUKa/(a KOJIIaHy.

PO — 3HaTh METO/IBI HAYYHBIX HCCIIEIOBAHHI C COOJTIOICHIEM PUHIIUIIOB aKaJIeMUYECKOI YeCTHOCTH U TPUMEHSTh
UX B pa3paboTKe HOBBIX TYPHUCTCKUX IPOAYKTOB M MapIIpyTOB, aHAIN3UPOBATh U 00padaThiBaTh JaHHBIE, UCIIOIB3YS
TeHEPATUBHBIN MCKYCCTBEHHBIH WHTEIUIEKT, MPUMEHSTH MOJyYeHHbIC 3HAHUS Ha TIPAKTHKE JUIsl PEIICHHsT aKTyalbHBIX
pooJieM B TypU3ME.

LOs — To know the methods of scientific research in compliance with the principles of academic integrity and apply
them in the development of new tourist products and routes, analyze and process data using generative artificial
intelligence, apply the knowledge gained in practice to solve urgent problems in tourism.

OH7 — Typusm canaceIHAaFBl aJlaMH pecypcTapibl 0acKapyAbl Koca ajFaH/ia, TYPUCTIK KaCiHOpbIHIApAs! OacKapy
9JICTepiH KOJIIaHy, COHai-aK TYPU3MHIH JJaMybIHa KOHE TYPUCTIH Je, )KePriliKTi XaJbIKThIH JIa, KOPIIaFraH OPTaHbIH Ja
MYAEJIEPiH eCKEPe OTHIPBII, TYPUCTEPAl TAPTYFa BIKIAN €TEeTiH HHPPAKYPBUIIBIMABL KYPY XKoHE KOJAay.

PO; — IIpuMeHsATb METOIBl YHPABICHUS TYPUCTCKHUMH TNPEIUPUSTHAMH, BKJIIOUYas yNpaBJICHHUE YeIOBEUECKUMHU
pecypcamu B chepe Typu3Ma, a TaKKe CO3/aTh U MOJJICPKUBATE HHPPACTPYKTYPY, CIOCOOCTBYIONIYIO Pa3BUTHIO TYpHU3Ma
W TIPHUBIICUYEHHUIO TYPUCTOB YUHUTHIBAs HHTEPECHI KAK CAMOTO TYpHCTa, TAK U MECTHOTO HACEIICHHUSI M OKPYXKAFOIIEH CPeJIbl.

LO7 — Apply management methods for tourism enterprises, including human resource management in the field of
tourism, as well as create and maintain infrastructure that promotes tourism development and tourist attraction, taking into
account the interests of both the tourist himself and the local population and the environment.

OH; — TypusMHIH KOpIIIaFaH OpTaMeH, dJIEyMETTIK KYPBUIBIMMEH KOHE SKOHOMUKAMEH ©3apa dPEKETTEeCYiH Talaay
YKOHE TYPH3MHIH TEpic 9CEPiH a3aiTy jKOHE OHBIH JKEPTiTKTI KaybIMIACTBIKTAp MEH YKOHOMHKAFa OH OCEpiH OapbhIHIIIA
apTTHIPY YIIiH TYPaKThI JaMy MPUHIUITECPIH KOJAaHY.
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POs — Aranu3npoBaTh B3aMMOICUCTBHE TypH3Ma C OKPYKaIOIIEH Cpefol, CONUANBHON CTPYKTYPOH U SKOHOMHUKOI
W TPUMEHATh TPHHLUIBI YCTOMYMBOTO pa3BUTHs [UII MHUHHMHU3AIMM HETaTHBHOIO BO3ACHCTBUS Typu3Ma H
MaKCHUMM3ALUH €ro MO3UTUBHBIX BIMSIHUN HAa MECTHBIE COOOIECTBA K SKOHOMUKY.

LOs — To analyze the interaction of tourism with the environment, social structure and economy and apply the
principles of sustainable development to minimize the negative impact of tourism and maximize its positive effects on
local communities and the economy.

Kaciou-mamMaHaaHABIPBUIFAH KY3bIpeTTEp
IIpodeccnonaIbHO-CTIENUATU3IMPOBAHHDBIEC
KOMIIETeHII U

Professional and specialized competencies

OHy — [k *oHEe XaNbIKapaIbIK HAPBIKTA TYPUCTIK JECTHHAIUSIIAP/BI LrepisieTyae OeHIMapKUHT 9/IICTEPIH KOJIIaHa
OTBIPBII, TYPHUCTIK IeCTUHANNS OpPEeHAIH KYPY JaFAbUIapbIH, OHBIH UMUK/ KAJIBINTACTHIPY MEH LIrepijeTyaeri peji MeH
MaHbI3AbUIBIFBIH TYCIHY.

POy — Hcmonb30BaTh HaBBIKH CO3MaHUs OpeHla TYPUCTCKON JAECTUHAINH, TOHUMAaHUE €T0 POJId U 3HAYMMOCTH B
(opMHpOBaHUs ¥ TIPOIBMKEHHSI IMUKA, IPUMCEHSISI METOAB OCHIMapKHHTa B POJIBUKEHUHN TYPHCTCKHUX JCCTUHALIUH
Ha BHYTPEHHEM U MEKIYHApPOJHOM pPBIHKE.

LOy — To use the skills of creating a brand of a tourist destination, understanding its role and significance in the
formation and promotion of an image, using benchmarking methods in promoting tourist destinations on the domestic and
international market.

OHip —Xobanbl GackapyIblH KpeaTHBTI SAiCTEpiH, KAKTHIFBICTAPABI OacKapyJblH THIMAI CTpaTerHsuiapbl MEH
oAicTepiH maiganaHa OTHIPHIN, WHHOBAIMSIIBIK XK00amapAbl 93ipiey MEH icke ackipyaa OiliM MEH TYCIHIKTI KOJIaHy,
COHJIali-aK HapbIKTa WHHOBAIMSUIBIK OHIMIEP MEH KBI3METTEPIi KYPYy KOHE INrepiieTy YOIiH TYTBIHYIIBIIApIBIH
MapKEeTHHTTIK TaJaNTapbl MEH KKETTUTIKTEPIH Talaay.

POy — [IpuMeHsITh 3HaHUS ¥ TOHMMaHKE B pa3padOTKE W peain3alliil MHHOBAI[MOHHBIX MPOEKTOB, UCIOJNB3YS
KpeaTHBHBIE METO/IbI YIIPABJICHUS MTPOSKTaMH, 3()(HEKTUBHBIE CTPATEINU U METO/IbI YIIPABICHHS KOH(IMKTaMH, a TAKXKe
AQHAJIM3MPOBATh MAPKETHHIOBBIE TPEOOBAHMS M IIOTPEOHOCTH KIMEHTOB, JUIS CO3/IaHMs M MPOIBIDKCHUSI MHHOBAIIHOHHBIX
MPOIYKTOB M yCIYT Ha PHIHKE.

LO1o — Applying knowledge and understanding in the development and implementation of innovative projects, to use
creative project management methods, effective conflict management strategies and methods and analyze customer
marketing requirements and needs to create and promote innovative products and services in the market.
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3. Bisim Gepy 0aFnapJjiamachbl MeH OKY NoH/Aepi 00HbIHIIA KAJBINTACKAH OKBITY HITH KeJIepiHe KOJI JKeTKi3yliH e3apa 0aiiiaHbichl/
B3anMocBs3b J0cTHKUMOCTH GOpMHPYEMBIX Pe3y/IbTATOB 00y4eHHs 110 00pa3oBaTe/bHO nMporpamme U yueOHbIx Aucuuiini / The
relationship between the achievability of the formed learning outcomes according to the educational program and academic disciplines

IIonniH aTayb / IIonnin KbicKama cunarramacobl / KpaTkoe onucanue 1McuunIuHbI / o ~ OKkbITY HOTHKEIEPi / Pe3ynbTaThl 00yyeHust /
. 0 . . 0 ~ .

HanmeHoBanue Short description of discipline = = b= § E @ Learning outcomes
aucuunIunbl / Name of o) g EIEER = |a]ols]w]|eln]=][a] =
discioli Z EglESEcelelaelelelelelalel o
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Kannsi 6iim 6eperin nonaep (ZKBIT) nukai / Huka o6meodpazoBarenbHbix gucuuniaud (O0) / Cycle of general education disciplines (CGED)

Mingerti komnonent (MK) / O6s3arenbHblit komnonenT (OK) / Required component (RC)

KasakcraH Tapuxsl [on asceiana KasakcTaHHBIH €KeNTi qoyipaeH Kasipri 3amanra aeitiari Herisri | XKBII | MK 5 X
Tapuxy KyOBUIBICTap MEH OKHUFaNap YINTAacThipa KapacTelpeuianmel. ¥uel [Jama| OO | OK
Mctopusa Kazaxcrana ayMarbIH/IaFbl MEMJIEKETTTIK (hopMaapbl MEH OpKEHHUETTEPAIH IBONOLHACH, Ka3zak | GED | RC

XaJKbl STHOTEHE31, Ka3aK MEMJICKETTUIITiHIH OPHBIFYbl MEH JaMYbIHBIH Y3MiKCI3/T1
History of Kazakhstan MEH CcabaKTaCThIFBI, OTAPJBIK IOYIpJAeri e jKaraaiibl, KEHECTIK pedopmanapIbiy
casiapbl, 3aMaHayH Ka3aKCTaH/IbIK IaMy YJTICIHIH epeKIIeNiKTepi 00bEeKTHBTI KoHe
PKaH-KaKThI 3epACICHE/TI.

B paMKax JUCHUIUIMHBI PaCCMATPUBAIOTCA OCHOBHBIC UCTOPHUUCCKUE SABJICHUA
n coOpTis KazaxcTana ¢ ApeBHEHIINX BpeMeH [0 HammXx AHei. byayT o0bekTuBHO
1 BCECTOPOHHE M3Yy4eHbI (POPMBI TOCYIaPCTBEHHOCTH, BOJIOLMS [IUBUIN3AIMNA Ha
Tepputopun Benmkoit Ctenu, 3THOTeHe3 Ka3aXxCKOTO HAapoza, HENpPEphIBHOCTh H
[IPECMCTBEHHOCTh CTAHOBJIICHWUS M PAa3BUTHS Ka3aXCKOM TOCYZapCTBEHHOCTH,
M0JI0’KEHHE TOCY/IapCTBa B KOJIOHHAIBHYIO 3TI0XY, MOCIEACTBHUS COBETCKUX pedopM,
0COOCHHOCTH COBPEMEHHON Ka3aXCTAHCKOH MOJIETN Pa3BUTHSI.

The discipline considers the main historical phenomena and events of
Kazakhstan from ancient times to the present day. The forms of statehood, the
evolution of civilizations on the territory of the Great Steppe, the ethnogenesis of the
Kazakh people, the continuity of the formation and development of the Kazakh
statehood, the position of the state in the colonial era, the consequences of Soviet
reforms and the features of the modern Kazakh model of development will be
objectively and comprehensively studied.

IAKIIapaTThIK- Kypc crynenrrepnin kociOm >koHe Jkeke KysbIperTinmikrepin wurepyre | JXXBII | MK 5 X
KOMMYHUKAISITBIK OarpITTanFaH, Oyl KociOM KBIBMETTIH OpTYpii canamapeiHaa, FeuibiMH koHe | OO | OK
TEXHOJIOTUsIIap [IPaKTHKAJIBIK XKYMBICTa, ©31H-631 TopOHeey xoHe Oacka MakcaTrap yiiH 3amanayn | GED | RC
AKIapaTTHIK-KOMMYHHAKAIMSAIBIK ~ TEXHOJOTHSIApABl  MakjanaHyra MYMKIHIIK
WudopmannoHHo- Oepeni. [lom KociOum camamarbl CaHABIK TEXHOJOTHSUIAPIBl KOJIAAHA OTBIPHII,
KOMMYHHUKAITUOHHBIE [IPOLIECTEP/Ii, KUHAYIBI, OHACYI, 13/Iey KOHE CaKTay 9AiCTepiH, aKmaparThl Oepy
TEeXHOJIOTUHU ToCiNepiH ChIHU Oaraiay jkoHe Tayaay KabimeTTepiH Kbl TacThIPaIb.
Kypc opueHTHpOBaH Ha OBJaJCHHE CTYISHTaMH NPOQGECCHOHANBHBIMH H
Information and JIMYHOCTHBIMHM KOMIICTEHIIUSIMH, KOTOpBIE HamxyT BO3MOXXHOCTH IIOJIB30BAaThCS

Communication COBPEMEHHBIMH  MH(POPMAITMOHHO-KOMMYHHUKAIIMOHHBIMA ~ TEXHOJIOTHSIMH B
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Technologies

Pa3IMYHBIX 00JIACTSAX MPO(EeCcCHOHATLHON AeSTEIbHOCTH, HAYIHON ¥ MTPAKTHIECKOH
pabore, 11 camMoo0Opa3oBaTeNbHBIX W JIpyrux wneneil. Jucnuminna dopmupyer
CIIOCOOHOCTH KPUTHYECKH OIEHMBATh W aHaJM3UpOBaTh IPOIECCHl, cOopa,
00paboTKM, METOJbl MOMCKA W XpaHEHHMs, CIocoObl mepenadn MHGOPMALUH C
[TOMOIIBIO II(PPOBBIX TEXHOJOTHIA B TPO(ECCHOHATBLHOM chep.

The course is focused on students’ mastering professional and personal
competencies that will provide the opportunity to use modern information and
communication technologies in various areas of professional activity, scientific and
practical work, for self-educational and other purposes. The discipline develops the
ability to critically evaluate and analyze processes, collection, processing, search and
storage methods, and techniques of transmitting information using digital
technologies in the professional sphere.

Dunocodus
Dunocodus

Philosophy

ITonpi okpITY GaphICEIHAA OLTIM aTymIbIIa GHIIOCOMHUSITBIK OHIIAYIBIH KOFapHI
MHTEJJICKTYaIJbUIBIK MOJICHUETIH MEHIepY, KOKEHTeCTI Macesenepai paoHa bl
YKOHE AIMITMPUKAIBIK Taljgay JaFAbUlapbl Kajublmracaasl. Tapuxu Ke3eHaeple skoHe
Ka3ipri TaHJIaFbl ©3€KTI YHHETaHBIMIBIK MaceJeepIiH MoHIH, KalHap Ke3/1epi MeH
0J1apIBIH KAJIBIIITACYBIHBIH TEOPHUSIIBIK JKOHE MPAKTUKAJIBIK HYCKAJIApbIH, COHAAN-aK
azamzuap KbI3METIHIH MakKcaTTapblH, Kypalgapbl MEH CHIAThIH aHBIKTAHTBIH
KaruJaTrTap MEH HJeajlapAbl IYpbIC TYCIHYre J>oHe IIelIiM MibIFapa Oityre
YipeHeni.

B xonme oOyuenmsi NaHHOW AMCIMIUIMHBI Yy OOydaromerocs pa3BUBAIOTCS
HaBBIKM NPHOOPETEHHs BBHICOKOW WHTEIUIEKTYyaJIbHOW KYJIBTYphl (HI0CO()CKOTO
MBIIIJICHUS], PAMOHATIBHOTO M SMIHMPHYECKOT0 aHAIM3a aKTYaJbHBIX IPOOJIEM.
HaydaTcs nmpaBHIbHO OHMMATh M IPUHAMATH PEIICHUS] OTHOCUTEIBHO CYIIHOCTH
AKTyaJIbHBIX MHPOBO33PEHYECKHX MPOOJIEM, HCTOUYHHKOB M MX (HOPMHUPOBaHMS, a
TaKk)Ke MPHUHIUIIOB M WAEAJ0B, OMNPEACIIOMNX IeNIM, CPEACTBa M XapakTep
NesITeIbHOCTH JIIOJICH B MCTOPUYIECKUX MEPHOAAX U B HACTOAIIEE BPeMs.

In the course of studying the discipline, the student develops skills to acquire a
high intellectual culture of philosophical thinking, rational and empirical analysis of
current problems. They learn to correctly understand and make decisions about the
essence of current ideological problems, sources and their formation, as well as
principles and ideals that determine the goals, means and nature of people's activities
in historical periods and at the present time.
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[eren Timi
MHOCTpaHHBIH SI3BIK

Foreign Language

IToHHIH MaKcaThl aFBUIIIBIH TUTIHIH 0a3albIK JeHTeiiHIe meT TUi OitiM Oepy
[POLIECIH/E CTYACHTTEP/IH MoJEeHHETapalbIK-KOMMYHUKATUBTIK KY3bIPETTUIIIH
KAJIBITITACTBIPY OOJIBIN Ta0BLIa (bl AFBUIIIBIH TUTIH 0a3abIK MEHIECPYAiH KPUTSPHUHi
coeliiey opeKeTiHIH Heri3ri Typiepinze (ceiiney, ThIHAAY, OKY XoHe jka3zyna) TUIIIK
KypaJIaap sl Kojjgana 0iry O0JbIn TaObuIaabl.

Henpto  aucuMIuiHBL  siBIsieTcss  (pOpMHUpOBaHHE  MEXKYJIbTYpHO-
KOMMYHUKATUBHBIX ~ KOMIHMTEHLUH CTYIEHTOB B IPOLECCe HHOSI3BIYHOIO
oOpazoBaHusi Ha 0a30BOM YpOBHE aHTIMHCKOrO s3bIka. Kpurepwem 06a30BOro
BIIAJICHUSI AHTJIMHCKUAM SI3BIKOM SIBJISIETCS YMEHHE TIOJIb30BaThCsl S3bIKOBAMU
CpeACTBAMHU B OCHOBHBIX BHJAX PEUEBOM JESATEIbHOCTH: TOBOPCHUH, Ay ANPOBAHUH,

UTCHHUU U IINUCHMC.
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The purpose of the discipline is the formation of intercultural and
communicative competence of students in the foreign language acquisition process
at the basic level of English. The criterion of basic English language proficiency is
the ability to apply language means in the main types of speech activity: speaking,
listening, reading and writing.

[eren Timi
M HOCTpaHHBIN A3bIK

Foreign language

Ilonni wrepynmiH MakcaTbl CTYJGHTTEPIIH  TUAIK  KOMMYHHKAaTHBTI
KY3BIPETTUIIrH JTaMbITy, TUI XKyHeci Typalbl, ceitney T OipiiKTepiHiH >KYMBIC
icTey epexelepi Typasibl OUTIM/II HTepY JKOHE OCHI KYHEHIH KOMETriMeH OacKaiap by
OMJIapBIH TYCIHY JKOHE ©3 MIKipIIepiH aybI3Ia )KoHe jkaz0arra Typae 0ingipy 6omsIm
TaObLTATIBI.

Lenmpro  OCBOCHHS ~ MUCHHIUIMHBI  SIBIISICTCSI  Pa3BUTHE  S3BIKOBOM
KOMMYHUKATHBHOM KOMITCTCHIIMM CTYACHTOB, OBJIAZICHWE 3HAHHEM O CHCTEME
sI3BIKA, O TMpaBWIaX (YHKIMOHHPOBAHUS CIWHUI] S3bIKA PEUU U CIIOCOOHOCTH C
IIOMOIIIBIO 3TOM CHUCTEMBI ITOHUMATh YYy)XXUE€ MBICJIIM WU BbIpAXKaTb CO6CTBCHHI)I€
CyXJIEHHS! B YCTHOM U MMCbMEHHOM (opMe.

The purpose of the discipline is the development of students' linguistic
communicative competence, the formation knowledge about the language system,
about the functioning rules of speech language units and the ability to use this system
to understand other people's thoughts and express their own judgments orally and in
writing.
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Kaszak (opsIc) Timi
(opBIC TOTTAPHI YIIIiH)

Kazaxckuii (pycckuii)
SI3BIK (U151 PYCCKUX

rpyIm)

Kazakh (Russian)
Language (for Russian
groups)

ITon xa3ipri kKa3ak TiTiHIH JIGKCHKACBIH, TPAMMATHKAIBIK JKYHECIH; ceilneye
TUINIK Kypajiapael TYpHIC NaiganaHa OiTyre, MOTIHIEri aKkmapaTThl Ma3MyHJAAIl
Oepy XKoHe KOPBITHIH/IBIIAN OlTyTe, aJ1eyMeTTIK-TYPMBICTBIK, KOFaM/IBIK-CasICH, OKY-
KociOM canajapiarbl KapbIM-KaTBIHAC MOTIHIEpiHIH CTWIBIIK epeKIIeNiKTepiH
TYCIHyTE, QJICYMETTIK JXoHE KOCiOM KaphIM-KaThIHACTA KY3BIPETTLIK TaHBITYFa,
DKar/asTKa OaliJIaHBICTHI OHTIMETIECKEH a/laMFa 9cep €Ty Kypalibl peTiH/Ie aKapaTThl
naiiananyFa, STHKAJIbIK, MOJICHH, 9JICYMETTIK MaHBI3/Ibl MaceNeNnep/i TaJKpuIayFa,
03 KO3KapachlH OLIIIpyre, OHBI ASJICIl TYPAE KOpFayra yipeTei.

JucnuruimHa o0y4aeT JeKCHKH, IpaMMaTH4YeCKOrO CTpOsi COBPEMEHHOTO
Ka3aXCKOT'0 A3bIKa; YMETH IMPaBUJIbHO HMCIIOJB30BATh A3BIKOBBIE CPEACTBA B pCUU,
ornmcaTh WHPOPMALKIO B TEKCTe W 0000maTs MHGOPMAIMIO B TEKCTE, MTOHUMATh
CTHJIMCTHYECKHE OCOOEHHOCTH KOMMYHHKATHUBHBIX TEKCTOB B  COLHMAILHOM,
00I1IeCTBEHHO-TIOJIMTHYECKOH, 00pa3oBaTeIbHOW M IpodeccHoHanbHON cdepax,
MPOSIBIISITE KOMIIETEHTHOCTh B COLMAJBHBIX U NPO(ECCHOHAIBHBIX OTHOIICHHMSX,
MCII0JIb30BaTh MHPOPMAIIHIO KaK CPE/ICTBO BO3JEHCTBHS Ha cOOECEHNKA B CBSI3H C
curyanueld, oOCyXIaTh OSTHYECKHE, KyJIbTypHBIE, OOILIECTBEHHO 3HAYMMBbIE
BOIIPOCHI, BEIPAXKaTh CBOM B3TJISIIbI, OTCTANBATh UX.

The discipline teaches vocabulary, the grammatical structure of the modern
Kazakh language, to be able to correctly use language means in speech, to describe
information in the text and summarize information in the text, to understand the
stylistic features of communicative texts in the social, socio-political, educational
and professional spheres, to show competence in social and professional relations,
use information as a means of influencing the interlocutor in connection with the

situation, discuss ethical, cultural, socially significant issues, express their views,
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defend them.

Kazak (opsic) Tim (Ka3ak
TOTITAPHI YIIIiH)

Kazaxckuii (pycckmit)
S3BIK (ST Ka3aXCKHX|

rpym)

Kazakh (Russian)
Language (Kazakh
groups)

By moH cryneHTTep iy IeKCHKa, TpaMMaTHKa HETi3iHAe KapbIM-KaTHIHACTHIH
Op TYpdl cajamapblHOAFBl MOCENeNepAi ey VINH TIAIK JKOHEe Ceiiey
KypajmapblH JAypbic TaHIAayFa »>KOHE KOJHaHyFa, MOTIHHIH KOHIETITYaJAabl
AKIapaThlH TY)XBIPBIMJAY KoHE TyciHAipe Ouryre, KapbIM-KaTbIHAC MKarJIaibIHa
Colikec aKmapaTThl Cypay *oHe xabapiay/Ipl, KeKe, dJICYMETTIK )KOHE KOCION KapbIM-
KaThIHAC YKaFIalbIH]IA COUIICY OPEKETiHIH OaFaapiaManapbli KYpyFa, TUT YHPEeHYIiH
B1, B2, C1 nenreiisiepinie MaTiHAEP KypacThIpy XoHE 03 MiKipiH TYKbIPbIMIayFa
yiipereni.

Jannas nmucuuminHa oOydyaeT CTYAEHTOB NpPaBHIBHOMY BBIOOpY U
MCTIOB30BAHUIO SI3BIKOBBIX M PEUEBBIX CPEICTB IS PEIICHUS 3a/1a4 B PAa3ITHIHBIX
chepax oOmeEHHST HAa OCHOBE 3HAHUA JIEKCUKH, TpPaMMAaTHKH, YMEHUIO
(opMyIHpOBaTF W WHTEPIPETHPOBATH KOHICITYaTbHYI0 WHPOPMALUIO TEKCTa,
3arpanBaTh U cOOOMATh HHQOPMAIIMIO B COOTBETCTBHH C CHUTYaIllied OOUICHNS,
BEICTPAMBATh IPOTPAMMBI PEUYEBOTO TIIOBENCHHUS B CHTYalHAX JHMYHOCTHOTO,
COLMAJIBHOTO W  NPO(QECCHOHATIBHOTO  OOIIEHMS, COCTaBIISAITH TEKCThl U
(dhopmynrpoBath cBoIO no3uiuio Ha B1, B2, C1 ypoBHsIX SI36IKOBOTO O0OYUCHHUS.

This discipline teaches students the correct choice and use of language and
speech means for solving problems in various areas of communication based on
knowledge of vocabulary, grammar, the ability to formulate and interpret the
conceptual information of the text, request and communicate information in
accordance with the situation of communication, build programs speech behavior in
situations of personal, social and professional communication, compose texts and
formulate their opinion at B1, B2, C1 levels of language learning.
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MozneHuerTany
KynsTyponorus

Culturology

Kypc onmemuik MoIeHHET IMeH ©PKCHHET KOHTEKCIHAE OTAHIBIK MOICHHETTIH
maMy epeKIIeINiTiH, Ka3aK XalKbIHBIH MOJCHH KOIBIH CaKTay KaXKeTTIrlH TYCIHYIl
KaJbITacThIpanbl. [ToH MoeHN OiperefmiKTiH KaJbIITacybl, MOJICHH MPOIECTEPIiH
TaOWFATBIH, MOIEHH  OOBCKTUICPIIH  epeKIIeNiKTepiH,  MoIeHHeTapabIK
KOMMYHUKAIMAAAFbl MOJCHU KYH/BUIBIKTAP/BIH POIIiH TYCIHY HeETi3iHAe MOJEeHU
KaFIaiIapapl  Tajujay JkoHe Oaramay KaOijgeTi apKeUIbl KOFaMIBIK CaHAHbBI
PKAHFBIPTYIBIH ~ HETi31  peTiHAE QJIEYMETTIK-TYMaHUTAPJBIK JYHUETAHBIMIBI
TaMBITyFa OarbITTaJIFaH.

JlucuuiuiiHa ~ HampaBjieHa HA  Pa3BUTHE  COIMAIbHO-TYMaHHTAPHOI'O
MHPOBO33PECHUS. KaK OCHOBBI MOJCPHHM3AIUU OOIICCTBEHHOTO CO3HAHHS Yepe3
c(hOpMUPOBAHHOCTH KYJIBTYPHOH HACHTHYHOCTH, CIOCOOHOCTH K aHAIIU3Y U OLCHKE
KYJBTYPHBIX CUTYAIlMil HA OCHOBE IMOHHMAHUS MPHUPOJBI KYJIBTYPHBIX IPOILIECCOB,
crenMUKA  KYJIBTYpHBIX ~ OOBEKTOB, pPOJH  KYJIBTYpHBIX ILIEHHOCTEH B
MEKKYJIBTYPHOW KOMMYHHKAIIUH.

The discipline is aimed at developing a socio-humanitarian worldview as the
basis for the modernization of public consciousness through the formation of cultural
identity, the ability to analyze and evaluate cultural situations based on an
understanding of the nature of cultural processes, the specifics of cultural objects, the
role of cultural values in intercultural communication.

KBII
00
GED

MK
OK
RC

TIcuxomorus

HQHHiH MaKCaTbl - JKCKEC TYJFaHbIH TIICUXOJIOTHUAJIBIK TEOPUACBI MCH
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TIcuxomorus

Psychology

TYIFaapalblK KapbIM-KAaTbIHAC INPAKTHKACHl CalaChIHAAFBl QJIEYyMETTiK-TYJIFAJIBIK
MKOHE KYPBUIBIMJBIK KY3BIPETTUIIKTEpP HETI3IHAE CTYICHTTEpJE ICHUXOJIOTHSIIBIK
COMKECTIKTI OUIyAiH ICHUXOJOTHMSUIBIK Heri3fepiH Kanbinractelpy. IloH OGonamax
MaMaHHbIH JKaJIIbl [ICUXOJIOT USUTBIK MOJICHUETIH apTTHIPYFa, OHBIH OTKEHIH, OYTiHIH
PKoHe OOJIaIlaFrblH ICHXOJIOTHSIIBIK TYPFBIIaH OlTyre, COHAali-aK CaHaHbI )KaHFBIPTY
YIIH KQ)KETTI TYJIFaapaliblK KapbIM-KaThIHACTAFbI )KEKE TYJIFAaHbIH MiHE3-KYJIKbIHBIH
QJICYMETTIK-TICUXOJIOTHSUIBIK 3aHIBIIBIKTAPbI TYpajbl OUTIM/II Urepyre apHaJFaH.

Lenp AUCUMILIMHEI - cHOPMHUPOBAT Y CTYJCHTOB MCHXOJIOTHYECKUE OCHOBEI
0CO3HAHUS NICHXOJIOTUYECKON MICHTHYHOCTH Ha OCHOBE COLMAIBHO-TMYHOCTHBIX U
WHCTPYMEHTAIBHEIX KOMIICTCHIMH B OOJIACTH IICHXOJIOTHYECKOH TEOpHH U
MPaKTUKH MEKIMYHOCTHOTO OOIECHNS JINYHOCTH. JJUCIMIUTIHA peIHa3HaYeHa s
MOBBIIICHUS OOIIEH ICHXOJOTUYECKOH KyJIbTYypbl OyIyLIero CICHHAIHCTa,
0CO3HAHHSI CBOEr0 NPOLUIOro, HACTOSIIETO0 W OyIyIIEro C IICUXOJOTMYECKUX
MO3MIMIA, a TaKKe JJIi OCBOCHUS 3HAHUH  COIMANbHO-TICHXOJOTHYECKUX
3aKOHOMEPHOCTEH  TIOBEJICHMS JIMYHOCTH B  MEXKIMYHOCTHOM  OOLICHHH,
HEOOXOAUMBIX JJIsl MOJICPHU3AIIMN CO3HAHUSL.

The purpose of the discipline is to form the psychological foundations of
students' awareness of psychological identity based on socio-personal and
instrumental competencies in the field of psychological theory and practice of
interpersonal communication of personality. The discipline is designed to enhance
the general psychological culture of the future specialist, awareness of his past,
present and future from a psychological perspective, as well as to master the
knowledge of socio-psychological patterns of personality behavior in interpersonal
communication necessary for the modernization of consciousness.
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OJeyMeTTaHy
Counomnorus

Sociology

[loH KOFaMHBIH OJISYMETTIK KYPBUIBIMBIH, QJIEyMETTIK IIPOLECTEpP MEH
QJIEYMETTIK MHCTHTYTTap/ibl TEOPHSJIBIK TYPFBLIAH TYCIHYre, cUIATTayFa »KoHe
Kyitesneyre, ToxKIpHOEIiK TYpFbIIaH 3epeieyre OarbITTajFaH.

Kypc asceiHZa CTyIOeHTTEp OJIeyMETTaHy TEOpHIChl MEH TapUXblH,
QJIEYMETTaHYJbIK 3EPTTEYJIEP/IH OSJiCHAMAChl MEH OJICTEMECIH, oJIeyMeTTaHy
FHUIBIMBIHBIH ~ 3€PTTE€y CpeKIUeNKTepiH alKbIHAay Heri3iHge 3epTreyiepai
YHBIMIACTBIPYIBl XKQHE aJIFaIllKbl MANIMETTEpAl JKHMHAY SJicTepiH epKiH Typae
KOJIJaHa 01Ty 1l MeHrepei

[Ipeamer HampaBieH Ha TEOpPETHYECKOE IIOHMMaHWE, OIHMCaHWE |
CHCTEeMaTH3alllIo, TPAKTHYECKOe M3yYeHHE COLUAJIBHOW CTPYKTYphl 0OIIecTBa,
COLIMAJIBHBIX MPOLIECCOB U COLMAIBHBIX MHCTUTYTOB. B paMkax Kypca CTyIEeHTHI
OCBaMBAaIOT TEOPHUI0 M HCTOPHUIO COLMOJIOTHH, METOJOJIOTHIO W METOIUKY
COLIMOJIOTMYECKUX ~MCCIECJOBaHUM, OpraHW3alMI0 MCCIEJOBAaHUM Ha OCHOBE
OIpe/ieNIeHUsT MCCIIEeA0BATEIbCKUX OCOOCHHOCTEH COLMONIOIMYECKOH HayKd W
YMEHHE CBOOOIHO IIPHUMEHSTh METObI COOpa UCXOJHBIX JIAaHHBIX.

The discipline is aimed at theoretical understanding, description and
systematization, practical study of the social structure of society, social processes and
social institutions. During the course, students master the theory and history of
sociology, the methodology and methods of sociological research, the organization

of research based on the definition of research features of sociological science and
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the ability to freely apply methods of collecting initial data.

CascaTrany
TlomuTomorus

Politology

[lon asichiHna 3aMaHayW KOFaMJarbl CasiCaTThIH pOJli, CasiCH FBUIBIMBIHBIH
maiina 60JIysl MEH JTaMybl, JJIEMHIH TYpJIi ayMaKTapbIHIAFbl OHBIH Ka31pri KaFIaiibl,
KCH TapajfaH CasCH WACONOTHSUIAPABIH HETI3rl Typiepi MeH OoJapIblH
epeKIIeINikTepi, 0acThl casiCH MHCTUTYTTAp MEH CasCH KYHelnep KapacThIPBLIajbL.
Kasaxcran MeH Oacka /1a TYPKi enAepiHiH cascH XyHelepiHe, dIeMIiK cascaT )KoHe
Oemerni XambIKapalblK YHBIMAAp MIcelenepine epeKiie KoHUT OemiHe ).

B pamkax mpeamera paccMaTpUBAIOTCA POJb IOJIUTHKA B COBPEMEHHOM
o0IIeCTBE, TOSBICHHE M Pa3BUTHE TIOJUTHYSCKON HayKH, €€ HBIHEIIHEeS COCTOSHHUE
B pa3sHbIX PErMOHaX MHpPa, 0COOCHHOCTH COBPEMEHHBIX MOJUTHUECKUX MJICOJIOTHH,
OCHOBHBIE MOJMTHYECKHE WHCTUTYTHI M TOJUTHYECKUE CHCTeMbL. OTIENbHO
MCCIIEeIYIOTCS TOJMTHYEeCKHuEe cucTeMbl Ka3zaxcTaHa M JIpyrux TIOPKCKHX CTpaH,
MUPOBasi MOJUTHKA U ACATEIBHOCTD BIMSATEIbHBIX MEX/YHAPOIHBIX OPTaHH3aLUH.

The discipline considers the role of politics in modern society, the emergence
and development of political science, its current state in different regions of the
world, the features of modern political ideologies, the main political institutions and
political systems. The political systems of Kazakhstan and other Turkic countries,
world politics and influential international organizations are described separately.
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/leHe MIBIHBIKTHIPY
duzngeckas KyabTypa

Physical Culture

[lorne mene TopOmeci Kypaiamapbl apKbLIbl ACHCAYJIBIKTHl HBIFAWTBHIM, CIIOPT
OWBIHAAPBIHBIH JKaJIIBl JKATTBIFY OJIEMEHTTEPIH YHpEHIN, CIOpT TypiepiHe
OarbITTalFaH KUMBUI-KOFAJIBIC JaFAblIapblH KaJbIITACTHIPBIN, CalayaTThl eMip
CaJITBIH YCTAaHBII, JCHEC XXATThITYyJIaphbl KOMETIMEH ar3aHbl CAYBIKTBIPBII, XYMBIC
KaOiMeTiH apTTBHIPBIN, TO3IMIUICIH IIBIHAAN, TOPTIMNTI, YXKBIMIIBLI, YKOJIACTHIK
©3apa KOMEKKe TopOuesneyre OKbITHII, JCHE KyaThl KacHeTTepiH (TO3IMIUIIK, Ky,
OKBUTIAMJIBIK, SITUTIK, HKeMIUTIK) JaMBITBII, XETULIIPYl YHPSHET.

JucnuiuinHa HanpaBlieHa Ha YKpEIJIGHHE 3/I0POBbsl MOCPEACTBOM 3aHATHIM
(bU3KYyIBbTYpOil, 00ydeHHEe OSJeMeHTaM OOLIMX YNPAKHEHWH CIIOPTHBHBIX HIP,
(opMHpOBaHHE ABHUIaTENbHBIX HABBIKOB, OPUEHTHPOBAHHBIX Ha BHJBI CIIOPTA,
BEACHHE 310pOBOTO 00pa3a >XM3HH, O3/I0POBJICHHE OpraHW3Ma, MOBBIIICHHE
paboTOCIIOCOOHOCTH, BBIHOCIMBOCTH C IIOMOILIbIO (M3MUYECKHUX YHpaKHEHHUH,
BOCITUTaHHE JIMCLIUITIMHUPOBAHHOCTH, KOJUICKTHBH3Ma, TOBapPHUILECKOI
B3aMMOIIOMOIIM, Pa3BUTHE U  COBEPLICHCTBOBaHWME (PU3MUECKMX  KayecTB
(BBIHOCJIMBOCTB, CHJIa, CKOPOCTH, IOBKOCTH, THOKOCTB).

The discipline is aimed at strengthening health through physical education,
teaching elements of general exercises of sports games, the formation of motor skills
focused on sports, maintaining a healthy lifestyle, improving the body, improving
performance, endurance through physical exercises, discipline, teamwork, friendly
mutual assistance, development and improvement of physical quality (endurance,
strength, speed, agility, flexibility).
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Tangay komnoHenTti (TK) / Komnonent no Boioopy (KB) /

Component of

choice (CC)

11

KYKBIK jxoHE chIOaiinac
PKEMKOPJIBIKKA KapChl
MOJICHHET HeTi3aepi

ITon Kazakcran PecrmyOnumkachbIHBIH KYKBIFBI MCH CasCHU-KYKBIKTBIK JKyieci,
a/1aM JKOHE a3aMaTThIH KYKBIKTApbl MCH OOCTaHIBIKTAPHI, ChIOAMIIAC JKEMKOPIIBIKTHIH
TYBIHIAY ceOenTepi MeH Ma3MYHBI, OHBIH KOPiHY HbICAHIAPHl MEH OFaH KapcChl ic-

KUMBII TypaJibl 0azanbIk OimiM Oepyre OarpiTTanrad. OKBITY HOTHXKECIHIE CTYACHT
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OCHOBBI TIpaBa U
AQHTHKOPPYIITUOHHON
KYJIBTYPBI

Fundamentals of Law and
Anti-Corruption Culture

KYKBIK CaJaJapbIHBIH HETI3Ti epekenepi MeH KaruaalaphlH KOJIaHyIbl, cbibaiiiac
PKEMKOPJIBIKKA CaHaJIbl TYpJe Kapchl TYpy KaOijeTTepiH MEHIepesi.

JucnuiuinHa HanpaBiieHa Ha NpeJOoCTaBiIeHHe 0a30BBIX 3HAHMW O MpaBe U
MOJUTHKO-TIPaBoBOi cucreme PecnyOmmkn Kasaxcran, mpaBax u  cBobOonax
YeJoBeKa M I'pakAaHWHA, NPUYMHAX W COJIEp)KaHHU BO3HHKHOBEHUSI KOPPYIIHH,
(dopMax ee MpOSIBJICHUS M NPOTHBOACHCTBUM. B pesynbrare o0y4deHUs CTyIEHT
OBIIaJICBAE€T IPUMEHEHHUEM OCHOBHBIX IPUHIMIIOB U TOJIOKEHUH OTpacieil mpasa,
YMEHHEM CO3HATENBHO IIPOTHBOCTOSNTH KOPPYIILHH.

The discipline is aimed at providing basic knowledge about the law and the
political and legal system of the Republic of Kazakhstan, human and civil rights and
freedoms, causes and content of corruption, forms of its manifestation and
counteraction. As a result of mastering the discipline, the student masters the
application of the basic principles and provisions of the branches of law, the ability
to consciously resist corruption.

DKOHOMUKA, KSCITIKEPIIiK
PKoHe OM3Hec Heri3zepi

(OCHOBBI PKOHOMHKH,
[peIIPUHIMATEIILCTBA U
Ou3Heca

Fundamentals of
Economics,
Entrepreneurship and
Business

[Ton OiniM anmymIbLIapAbIH 9KOHOMHKA, KAPKbl JKOHE Kap KbUIBIK CayaTThUIBIK
caslachblHJ]a 3aMaHayH OIJlayblH KaJIBINTaCThIpyFa OarbITTasiFaH. Kocimkepimikri
OKYPTIi3y/IiH FRUIBIMH JaFIBICBIH, TOCUIACPI MEH d1icTepidH MeHrepTeai. Kocinkepiik
ic-opeKeTTi MeHrepy OaphIChIiHIa OUTIM anymbuIap aKnapaTThIK-KOMMYHHKAIHSIIBIK
TEXHOJIOTHSUIApAbI KOJIAaHA OTBHIPBII MAIIIMETTEP/li JKUHAKTAHbl, OM3HECTIH KbIP
CBIPBIH MEHIepe OTBHIPHIN, 63 OeTiHIIe OacKapyIIBUIBIK MACENeNepal MICIIyMEeH,
QJIABIHIA TYpFaH MakcaTTapra KOJ JKeTKi3y JaFrAblUIapblH KaJbINTACTBHIPY apKbIIbI
icKepITik KaOiuneTiH kepceTeni. bimiM amymisl kociOiH Ky3ere acwlpy 9IicTepiMeH
TaHBICA/IBI, OM3HECTI YHBIMAACTHIPY IIEIIiMICpiH KaObLUIAayFa JaFabLTaHa bl

JucnuiuimHa HanpasiieHa Ha (JOPMHUPOBaHUE y 00yUarOIINXCS COBPEMEHHOTO
MBIIIJIEHUsT B OOJACTH 3KOHOMHKHM, (PMHAHCOB M (PMHAHCOBOH I'PaMMOTHOCTH.
OcBavBaeT Hay4YHbIe HAaBBIKM, METOJBl M IPHEMbl MpPEANpPUHUMATEIbCTBA. B
[poliecce OBJAACHHUS IPENINPUHUMATENBCKONW JIESTENbHOCThIO  00y4aroImuiics
coOMpaeT MJaHHbIE C HCIHOJIB30BAHUEM HMH(POPMAIIMOHHO-KOMMYHUKAIIMOHHBIX
TEXHOJIOTHii, IEMOHCTPUPYET JIMJEPCKHE KayecTBa, OCBaMBasi TOHKOCTH Ou3Heca 1
pa3BUBaeT HAaBBIKM M JOCTHKEHHs menei. OOywaromuiicss 3HAKOMHUTCA C
METO/aMH BeJleHHs1 OM3Heca, a TAaKKe IOBBIIIACT HABBIKM NMPUHATHS PELICHHH B
OpraHu3any On3HECOM

The discipline is aimed at developing students' modern thinking in the field of
economics, finance and financial literacy. Masters scientific skills, methods and
techniques of entrepreneurship. In the process of mastering entrepreneurial activity,
the student collects data using information and communication technologies,
demonstrates leadership qualities, mastering the subtleties of business and develops
skills to achieve goals. The student gets acquainted with the methods of doing
business, and also improves decision-making skills in business organization.

JKOJIOTHS JKOHE eMip
TIPIIUTIT Kayirmci3miri
Heri3aepi

(OCHOBEI DKOJIOTHU U

I1on OKOJIOTHSJIBIK TaHBIM/IbI KaJIbIIITACThIpAAbl, KOpPIIaraH OPTaHbIH JKan-
KYWiH KoHE KayinTi (GakTopiapIplH agaMFa acep €Ty JopexeciH Oaranay jkoHe
TaOWFATTBl VYTHIMIBI TAalaHy acleKTUIepiH KoJajaHyasl yiperemi. Kypce
OapbIChIHAA OlLTIMrep OJKOJOTHSIIBIK Mpobiemanap OOWBIHIIA MAIIMETTEPIi

III/I(I)pJ'ILIK TCXHOJOrUsJIapJAbl  KOJIIaHa OTBIPbIl  JKWHAy¥a, OJIapAbl CbIHU
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0e30MacHOCTH
PKU3HEIEITENLHOCTH

Fundamentals of Ecology
and Life Safety

KO3KapaclleH TalllayFa,
PKOJIOTHSUIBIK ~ KaFUAaTTap bl
KaOUICTTUTITIH KaJbIITACTHIPAIBL.

JucnuiuimHa GopMuUpyeT 3HAHHE SKOJOTMYECKUX 3aKOHOB, YYHMT OLICHHBAThH
COCTOSTHHE OKpY’)KaloIeil cpelbl M CTEeNeHb BO3ACHCTBUS Ha YeIOBEKa OIAaCHBIX
(hakTOpOB, NMPUMEHSATh ACHEKTHl PALMOHAJIBHOIO HPHPOJONONb30BaHus. B xone
OCBOCHUsSI Kypca oOydwarommuiicss mpHoOpeTaeT HaBBIKM cOopa JaHHBIX 00
HKOJIOTHYECKHUX NPOOIeMax ¢ MPUMEHEHHEM IU(PPOBBIX TEXHOJIOT U, KPHTHIECKOTO
X aHalli3a, CaMOCTOSATENBEHOTO IMPUHATHS pelleHud, (GopMmupyer crnocoGHOCTH
paboTaTh B KOMaHJe C COOIIOCHHEM KOJIOTHUSCKHUX IIPHHIIUIIOB

The discipline forms knowledge of environmental laws, teaches to assess the
state of the environment and the degree of human exposure to dangerous factors, to
apply aspects of environmental management. In the course of mastering the
discipline, the student acquires the skills to collect data on environmental problems
using digital technologies, critically analyze them, make independent decisions and
form the ability to work in a team in compliance with environmental principles.

o3 OeriHmie menriMaep KaObuIIayFa MaIIbIKTaHbII,
CakTail OTBHIPBIN, KOMaHAada KYMBIC icTey

Ba3aabIk koHe Oeiiingeymi nonaep nuukii (BIL, bell) / Huki 6a30BbIX M NPOQUIUPYIOUIUX JAUCL

unul (B, IIT) / Cycle of basic and profile disc

ipline

s (BD, PD)

bazaabik monaep nukJi, KK / Inka 6a3oBbix aucunnmiaud, BK / Cycle

of basi

¢ disciplines, UC
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Typu3m Herizaepi
OCHOBBI TypH3Ma

Basics of tourism

Ion TypHCTIK pecypeTap, TypU3M MapKEeTHHTI MEH MEHEDKMEHTIHIH HeTi3aepi,
XaJbIKApAJIBIK TYpHU3M JKOHE OHBIH €JJIepiH SKOHOMHUKAJBIK NaMybIHIaFbl Pelli,
TypU3M TYpJIEpi J)KOHE OHBIH JaMy TapuXbl CUSKTHI OHBIH Kypamjac OeiiKTepiH
DKOCTIAapJIbl 3epTTEY apKbLIbl Ka3ipri 3aMaHFbl TYPU3M HHAYCTPHSCHIHBIH HETi3[epiH
atanel. [ToHAl UrepyaiH MakcaTsl MeH HOTHXKeCi TypH3M, OHBIH acleKkTiiepi MeH
Heri3ri KOMIIOHEHTTepi Typaibl KeH Ky3bIpeTTepli KaJBINTACTBIPY OOJIbII
TaObIIa b,

JucnuiumHa packpbIBaeT OCHOBBI COBPEMEHHON MHAYCTPHH TypHU3Ma, depe3
[UIAHOMEPHOE H3yUCHHE €€ COCTAaBILIONINX, TaKMX KaK TYPHUCTCKHE DECYpCHI,
OCHOBBI MapPKETHHTa 1 MCHEPKMEHTA TypH3Ma, MEXTyHapOIHbIH TypH3M H €r0 POJib
B SKOHOMHUYECKOM Pa3BUTHH CTPaH, BUIbI TYPU3Ma U HCTOPHS ero pa3Butus. Llenpio
W PE3yJIbTATOM OCBOCHHUS IHMCLMIUIMHBI SBISETCS (OPMHUpPOBAaHHWE OOIIMPHBIX
KOMITETEHIIMH O TYypHU3Me, €ro acleKTaX U OCHOBHBIX COCTABIISIOIINX.

The discipline reveals the foundations of the modern tourism industry, through
the systematic study of its components, such as tourism resources, the basics of
tourism marketing and management, international tourism and its role in the
economic development of countries, types of tourism and the history of its
development. The purpose and learning outcome of mastering the discipline is the
formation of extensive competencies about tourism, its aspects and main
components.

BII

b1
BD

KK
BK
ucC
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TypHCTIK-CIIOPTTHIK
TAMBIHIBIK

TypucTcKo-criopTUBHAS
[TOJITOTOBKA

[loH TYpyi TYpPHUCTIK-CIIOPTTHIK ic-IIapajiapAa CoTTI ©Hep KepceTy YIIiH
CHOPTILBI TYPUCTKE KaXKeT (PM3HUKAJIBIK KOHE MOPAJIb/IbIK KACHETTEPiHIH KaJblTacy
npoueciH amazapl. Kypce oKy->KaTThIFy )k9HE CIIOPTTHIK ic-IapallapAbl YHBIMIACTHIPY
MEH OTKI3yJiH 3aMaHayM OMAICTEepiH KapacTelpaisl. CHOpTIIBUIAPIBI TYPHCTIK-
CITOPTTBIK ic-TIapayiapFa JaWbIHAAayAa THIMII OMIiCTEpAl TaHIAy XOHE KOJIaHy

KY3BIPETTITIKTEpiH MEHIepy KypCTHIH MaKCaThl MEH HOTIDKEC] OOJIBIT TaObLIa b

BII

B/l
BD

KK
BK
ucC
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Tourist and Sports
Training

JucuumimHa packpbiBaet npouece GopMupoBaHus GU3NIECKUX U MOPATIBHBIX
KayecTB CIIOPTCMEHA, HEOOXOANMBIX ISl YCIEITHOTO BBICTYIJICHUSI Ha Pa3InYHBIX
TYPUCTCKHX ¥ CIIOPTHUBHBIX MeponpusaTHsx. Kypc paccmarpuBaeT cOBpeMeHHBIE
METO/bl OpPraHW3alfii W TPOBEICHUS YUEOHO-TPEHUPOBOUHBIX W CIOPTHBHBIX
MeporpusiTuid. Llenpto u  pesynbraToM 00y4YeHHsl SIBISIETCS NPHOOpPETEHUE
KOMITCTEHIIMH 110 BHIOOPY M NPUMEHEHHIO METOAOB 3((EKTHBHON IOJITOTOBKH
CIIOPTCMEHOB JJIsSL YCHEUTHOTO y4aCTHS B TYPHUCTCKO-CIIOPTHBHBIX MEPOIIPUSITHSX.

The discipline reveals the process of forming the physical and moral qualities
of an athlete necessary for successful performance at various tourist and sports
events. The course considers modern methods of organizing and conducting training
and sports events. The purpose and learning outcome of the discipline is the
acquisition of competencies for the selection and application of methods of effective
training of sportsmen for successful participation in tourist and sports events.
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AKaIeMUsIIBIK JKa3yFa
Kipicme

Bgenenue B
aKaJeMHYCCKOE
MMUCBMO

Introduction to
Academic Writing

[Tonni oKy OapbIChIHA FEUTBIME OMJIAY bl IaMBITYFa )KOHE FBUIBIM XKYiieciHe
3epTTey KYMBICHIHBIH Naf/iblJIapblH MEHrepyre, o3 KOe3KapachblH allblK Oigipe
ayyra, LIaFbIH MOTIHMEH, 3CCEMEH JKYMBIC ICTey OHE CTaHIapTTap Heri3iHie
MOTIH KYpPY JaFJbUIapblH MeHrepei. VI HHOBaIMSIIBIK TEXHOJIOTHSIAP bl KOJIaHY
OarbITBIHIA O1JIM O€py MEH FBUIBIMH KbI3METTET1 TEXHOJIOTHSLIAP/IbI )KOHE TapUXU
JUCKYPCTHIH CEMHOTHKAIBIK KYPBUIBIMBIH HJCOJIOTHSJIBIK Ma3MYHJBl CHIHH
TYpFBIIaH Tajnai Oiryre yHpeHesmi.

B xoze u3yueHus AUCIMIUINHBI BEIPaOaTHIBAIOTCSI CHOCOOHOCTH K Pa3BUTHIO
HAyYHOTO MBIIUICHHUS W OBJIAJICHUIO HAaBBIKAMH HCCIEIOBATEIbCKOW paboThHl B
Hay4HOH cepe, COCTABICHHUS TEKCTOB HAa OCHOBE CTaH/IAPTOB, YMEHHIO OTKPBITO
W3JaraTh CBOM B3IJIAJBI, paboTaTh ¢ HEOONBIIMM TeKCcTOM, 3cce. Haydarcs
KPUTHUYECKH aHAIN3UPOBATh MAEOJOTMYECKOE CO/EpXaHHe 00pa3oBaTEIbHBIX U
HAYYHBIX TEXHOJIOTUH U CEMHOTHYECKYIO CTPYKTYPY MCTOPHUECKOTO AUCKypCa B
cdepe NPUMEHEHNS] HHHOBAIIMOHHBIX TEXHOJIOTHH.

In the course of studying the discipline, the ability to develop scientific
thinking and master the skills of research in the scientific field, writing texts based
on standards, the ability to openly express their views, work with a small text,
essays are developed. Students learn to critically analyze the ideological content of
educational and scientific technologies and the semiotic structure of historical
discourse in the field of innovative technologies.

BII
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TypHu3M 5KOHOMHUKACHI
JKOHOMUKA TypH3Ma

Tourism Economy

[ToH MHKPO3KOHOMHKA, MAKPOIKOHOMHKA, SKOHOMETPHKA, 0acKapy TEOPHSCHI
MEH IPAKTHUKAChI, TYPH3M >KoHE KOHAKXANUIBUIBIK Typajbl O1TiMIi, SKOHOMUKAHbBIH
OpTYpIi cananapblHAArbl OLTIMAI OipiKTipy apKbUIBI TYPHU3MHIH SKOHOMHKAJIBIK
ACTIEKTINIEpiH JKOHE OJapJAbIH e3apa OallaHBICHIH 3epTTeiini. Makcarsl MeH
HOTIDKECIHE CTyIEHTTEpre TYPHUCTIK OM3HECTI YHBIMIACTRIpYFa JKOHE OHIpJIep MEH
enyepie TYpU3MII JaMbITyFa OalIaHBICTBI MOCENeNep/i TYCiHyre, COHaal-akK
CalaHbl JaMBITYIBIH THIM/II )KOJIIAPBIH aHBIKTayFa MYMKIHIIK Oepei.

JucnuimHa n3ydaeT 3KOHOMHYECKUE aCHEKThl TypH3Ma M UX B3aUMOCBSI3b,
00BbeIMHSAST  3HAHUS W3 Pa3dM4YHBIX  OOJMacTe  SKOHOMHKH,  BKIIOYAs
MHUKPOSKOHOMUKY, MAaKPOSKOHOMHUKY, OSKOHOMETPHKY, TECOPHIO M TPAKTUKY

YIIPABJICHUS, @ TAKKC 3HAHU O TYPU3ME U IT'OCTCIIPUUMCTBE. L[eJ'H)IO 1 pe3yJIbTaTOM

BII

B/l
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KK
BK
ucC
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SIBJISIETCSI [TOHMMaHHE CTYACHTOB BOIPOCOB, CBS3aHHBIX C OpraHu3aluen
TYPUCTCKOTO OM3HECa W pa3BUTHEM TypHU3Ma B PErHMOHaX M CTpaHax, a TaKke
ornpezeneHue 3PpPEeKTUBHBIX MMyTeil pa3BUTHS OTPACIIH.

The discipline studies the economic aspects of tourism and their interrelation,
combining knowledge from various fields of economics, including microeconomics,
macroeconomics, econometrics, management theory and practice, as well as
knowledge about tourism and hospitality. The goal and learning outcome of the
discipline is to understand students' issues related to the organization of tourism
business and the development of tourism in regions and countries, as well as to
identify effective ways to develop the industry.
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Typucrik
ayIaHIacTBIPY

Typucrtckoe
[palilOHUPOBaHNE

Tourist Zoning

[IoH aymakKTBIK TYpPHUCTIK ayJaHAACTHIPYIBIH CPEKIICTIKTEPiH, OHIpIepIiH
KaJlbplTacy oKarnaimapsl MeH ¢akTtopiapbiH, Kaszaxkcran PecrmyOmukacklHaarb
TypU3MHIH IaMy 3aHIBUIBIKTApbl MEH ypaicrepid amanael. Kypc pecypcrapzb
naiianany sl OHTalIaHIBIpyFa JKOHE ILIKI TYpHCTEPIiH CYpaHbICTapblHA COHKEC
KeJIETIH TYpHUCTIK OHIMIEpAl jkacayra yipereai. MakcaTbl MEH HOTIDKECI OHIPIIH
(KJacTepAiH) TYpU3MIH KaJbIITACTBIPY YLIIH PECYpPCTHIK Tanjay >KOHE JKepPTiTiKTi
hkeplli Oaranay cajgachlHAaFbl Ky3bIPEeTTEp/Ii KaJbIITacThIpy OOJIBIT TaObLIaIb.

JucnuiuinHa packpbiBaeT OCOOEHHOCTH TEPPUTOPHANBHOTO TYPUCTCKOTO
paiiOHMpOBaHMs,  yCJIOBUSIX M (akropax  (OPMUPOBAHUS  PETHOHOB,
3aKOHOMEPHOCTSIX ¥ TEHICHINAX Pa3BUTHA Typu3Ma B Pecrrybnnke Kazaxcran. Kype
00yJaeT ONTUMM3HMPOBATh HCIIOJIb30BAaHWE PECYPCOB M CO3/1aBaTh TYPHUCTCKHE
[IPOJYKTHI, KOTOphIe Hanbojee COOTBETCTBYIOT 3alpocaM BHYTPEHHHX TYPHCTOB.
Llenpto W pe3ynpTaToM sBIsieTCsl ()OPMHpOBaHME KOMIIETEHIMH B 00JacTH
[IPOBEJCHUSI PECYPCHOTO aHaliW3a M OLEHKH MECTHOCTH Uil (OpMHUpPOBAHMS
Typu3Ma peruoHa (Kiactepa).

The discipline reveals the features of the territorial tourist zoning, the conditions
and factors of the formation of regions, the patterns and trends in the development of
tourism in the Republic of Kazakhstan. The course teaches how to optimize the use
of resources and create tourism products that best meet the needs of domestic tourists.
The goal and learning outcome is the formation of competencies in the field of
resource analysis and assessment of the area for the formation of tourism in the
region (cluster).

BII
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OKy NpaKTHKachl
'YueOHast mpakTHKa

Educational Practice

OKy mpakTHKachl OiJ1iM aynibuIap yiIiH 1-KypceTa eTKi3iiei )kaHe 0chl OLTiM
Oepy Oarnapiamachl OOMBIHIIA Kaipiiap Aaspiiayabl XKy3ere achlpaThIH IIbIFaPYIIbI
MekTenke OekiTieni. OKy NpaKTHKachIHBIH MakcaThl - TYPU3MHIH OenceHmi
TYpJICpIHIH TEXHMKAachl MEH TaKTHKAChl, TYpU3M HETIi3Jepi JOHE TYpPHUCTIK-
OJIKETaHY >KYMBICTapbl OOWBIHINIA OKY-)KaTTBIFY >KOPBIKTapbIiHaH oTy, KP Tapuxu-
MOIEeHH 00BbeKTiIepi OoWpIHIIa GaFrbITTap Kypy OOHBIHIIA HeTisri OimiMai OeKiTy.

YueOHast mpakTHKa MNpPoBOAWTCT Ha | Kypce g oOOydarommxcss u
3aKperuIseTCs 32 BBINMYCKAIOMICH LIKOJIOH, KOTOpas OCYLIECTBISIET MOATOTOBKY
KaIpoB IO JaHHOW oOpa3oBaTeNbHON mporpamme. llenpb ydeOHOW TPaKTHKHA —
JIOTWYECKH 3aBEPIINTh (POPMHPOBAHME KOMIICTEHIMH IO TEXHHKE M TAKTHUKE

AKTHBHBIX BUAOB TYpPH3Ma, OCHOBaM TYPH3Ma M TYPHUCTCKO-KpaeBeIIeckoil pabore
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[POXOXKICHUIO  y4eOHO-TPEHHPOBOYHBIX IOXOJOB 10  BHAAM  TypH3Ma,
COCTaBJICHUIO MapIIPYTOB 110 HCTOPUKO-KYJIBTYpHBIM 00bekTaM PK.

Educational practice is conducted in the 1st year for students and is assigned
to the specialists training school, which provides training for this educational
program. The purpose of the educational practice is to logically complete the
formation of competencies in the technology and tactics of active types of tourism,
the basics of tourism and tourism and local history work, completing educational
and training hikes on types of tourism, drawing up itineraries for historical and
cultural sites of the Republic of Kazakhstan.
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Kociou meren Timi I

[IpodeccrnonambHBII
WHOCTpaHHbIN S3bIK I

Professional Foreign
Language [

Kypc koHTEKCcTKE OaiilaHBICTHI TYJIFaapajblK KOHE ICKEPIIiK KaphIM-KaThIHAC
MoceJIeNIepiH NNy YIIiH KOMMYHHKAIHS CaachIHBIH ePeKIIeIiKTepiHe ColKec meT
TUTIHIE epKiH ceiney KaOineTiH maMbiTyra OarbITTanrad. Kypc opra neHreiinmeri
KOMMYHUKAaTHBTI KapbIM-KaTBIHACTBI KYpyJaFrbl MarblHAIap MeH (GYHKIHSIApFa,
TUIMIK  KypajjapIbl JAYpbIC TaHAayFa J>KOHE KOMMYHHKATHBTI JKOHE KOCciOH
MaFnplIapasl Kepcere Olnyre OaiaHBICTBI apHaibl TaKBIPBINTHIK TEPMUHIEPI
KOJIIaHy JIaFJbUIAPbIH KaJIbIITACTHIPA/IbI.

Kypc HampaBieH Ha pa3BUTHE YMEHHUsSI CBOOOJHO MOBOPHUTH Ha MHOCTPAaHHOM
SI3bIKE B COOTBETCTBHM C OCOOCHHOCTSIMU C(epbl KOMMYHUKAIMU ISl PEIICHHS
3a7a4 MEXJIMYHOCTHOTO W JIEIOBOTO OOIEHUS B 3aBUCHMOCTH OT CHUTYallUd MU
koHTeKCTa. Kypc hopMupyeT HaBBIKH HCIIOIB30BaHMS CIICIIHANBHBIX TEMaTHIECKIX
TEPMHHOB B 3aBHCUMOCTH OT 3HaueHMH W QYHKOMH B  IOCTPOCHHUH
KOMMYHUKaTHBHOT'O OOIIIEHNUS Ha CPEJJHEM YPOBHE, IPABMIILHOTO BEIOOPA SI3BIKOBBIX
CPEACTB M YMEHHUS JAEMOHCTPHPOBaTh KOMMYHHKAaTHBHBIE M NPO(ecCHOHATIbHBIC
HaBBIKH.

The course is aimed development of the ability to speak fluently in a foreign
language in accordance with the specifics of the field of communication to solve
problems of interpersonal and business communication, depending on the situation
and context. The course develops the skills of using special thematic terms
depending on the meanings and functions in building communication at the
intermediate level, the correct choice of language tools and the ability to
demonstrate communication and professional skills.

BII
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Kociou meren Tini IT

[IpodeccronambHbII
WHOCTpaHHbIN s3bIK 11

Professional Foreign
Language II

Kypc aFpumubIH TidiHOE KOCiOM KOMMYHHKALUSHBI OKBITYFa, COHIAW-aK
MOICHUCTAPANBIK KaphIM-KATBIHACKA KOCIOM-KOMMYHHKATUBTIK KBI3METTI KYPY
CTpaTerusiChl MEH TaKTHKACHIH MECHI'epY KaOiJeTiH KOPCETETIH KOMMYHHUKATHUBTIK,
MOJICHHETAPAJIbIK, KPEaTHBTI JKOHE KociOM KY3BIPETTUIIKTI KaJbINTacThIpyFa
GarpITTanFad. Kypc KOMMYyHUKaTHBTIK ’KaHE KociOu Oi1iM MEH JaF AblIap/bl >KOFaphl
NeHreiie KOJJaHyabl )KOHE KOCiOM-HETi3/IeNreH KapbIM-KAThIHAC KaFaiapbiaaa
[parMo-Kocion MIiHAETTepAl ey apKbUIbl KociOW-OarmapiaHfaH JaFabLIapibl
aMBITYIbI KAMTAMAacChI3 CTE/Ii.

Kypc nampaBnen Ha oOydeHwe mpodecCHOHANIFHOW KOMMYHHKAIMM Ha
AQHTIIUHCKOM SI3BIKE, a TaKke (OPMUPOBaHNE KOMMYHHKATUBHOM, MEXKYIbTYPHOH,
KpEaTUBHOW W TMPO(ECCHOHAIBHONH KOMIIETCHIIUH, OTpaXKalomiedl CrmocoOHOCTh
BJIAJICTh cTpaTerueit u TaKTUKOU TIOCTPOCHHUS npodeccrnoHambHO-

KOMMYHUKATHBHOM  JIEATEIBHOCTH K  MEKKYIbTypHOMY oOmenuto. Kypc
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oOecrieunBaeT NPUMEHEHHE KOMMYHHKATHBHBIX W NMPO(ECCHOHANBHBIX 3HAaHHH H
HABHIKOB Ha  NPOJBUHYTOM ypPOBHE U  pa3BUTHE  NPOQeCcCHOHAIBHO-
OPHUEHTHPOBAHHBIX YMEHHH ITyTeM pELIeHHUs NparMo-IpodecCHOHaIbHBIX 3a/1a4 B
po¢heCCHOHATBHO-0a3UPYEMBIX CUTYAIUSX OOIICHUS.

The course is aimed at teaching professional communication in English, as well
as the formation of communicative, intercultural, creative and professional
competence, reflecting the ability to master the strategy and tactics of building
professional and communicative activities for intercultural communication. The
course provides the application of communicative and professional knowledge and
skills at an advanced level and the development of professionally oriented skills by
solving pragmatic professional tasks in professionally based communication
situations.
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Typusm Tapuxsl
Vcropus TypusMma

The history of tourism

IloH TYpHCTIK WHIYCTPHUSHBIH 3BOJIOIMACHI MEH JIaMybIH, OHBIH TapHUXU
TaMBIPJIAPBIH, JaAMYIbIH HETI3T1 Ke3CHACPIH XOHE KOFaM MEH MOJICHHETKE dCepiH
3eprreyre OarbiTTanFaH. Ochl MOHI Mrepy/iH MakcaThl MEH HOTHXKEC TypH3MIL
KaJIBINTACTHIPY/IBIH ~TAapUXH MOHMOTIHIH TepeH TYCiHy, COHOal-aKk OTKeH
TOXIpUOEre HEri3feireH cajiaJarbl YPAICTEpIl Tanjaay >koHe Ooibkay KaoOimeTi
00JIBIN TaObLIABI.

I[I/ICI_II/IHHI/IHa HaIrrpaBJICHA Ha M3Y4YCHHC OBOJIIOIIMU W Pa3BUTUA TypHCTCKOﬁ
WHIYCTPUH, BKIIOYAs €€ UCTOPUYECKUE KOPHH, KIIOYEBBIC 3Tallbl Pa3BUTHI U
BIMsSHHE HA OOIIECTBO M KYJbTypy. Llespto U pe3ynbTaToM OCBOEHHS IaHHOMN
IMCUMIUIMHBL  SIBJSIETCSL  yrIIyOJIEHHOEe TOHUMAHUE HCTOPUYECKHX KOHTEKCTOB
(bopMUPOBaHUsSI TypH3Ma, a TaKKe CIOCOOHOCTh aHAIW3a M MPOTHO3UPOBAHHS
TEH/ICHIIUI B MHAYCTPUU HA OCHOBE POIILIOrO OIbITA.

The discipline is aimed at studying the evolution and development of the
tourism industry, including its historical roots, key stages of development and impact
on society and culture. The purpose and result of mastering this discipline is an in-
depth understanding of the historical contexts of tourism formation, as well as the
ability to analyze and predict trends in the industry based on past experience.
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XanblKapajblK TypU3M
reorpadusCkH

['eorpadus
MEKIYHapOIHOTO
Typr3Ma

Geography of
International Tourism

[Ton  xamplKapajblK  TYpU3MHIH  reorpadusulblk  aclekTiuiepi  MeH
epeKIIeNiKTepiH 3epTTeii. by moH XanpIKapanblK TYpUCTIK aFbIMIApAbI, OJIAP.IBIH
ceOenTepi MeH CaJIapbIH TYCIHY YLIiH reorpadus, SKOHOMUKA, 9JI€yMETTaHy KoHe
MOICHUCTTAHYJAaH aNbIHFAaH OuLTiM MeH ojictepai Oipikripeni. [lommi oKy
HOTID)KECIHJE CTYJICHTTEP TYpPHU3MMEH OalIaHBICTBI QJIEMHIH MaKpOeHipJIepiHiH
TyPU3MHIH 9pPTYPJIi aCHEKTiIepi, COHBIH iMIiH/AE TYpHU3M reorpadusichl, MOJICHH XKIHE
QJISYMETTIK dcepiiep, SKOHOMHUKAIIBIK acleKTiIep XOHE SKOJIOTMSUIBIK Macelelepi
Typaibl OLTiM ajajsl.

HuciuiuinHa — u3ydaer reorpaduueckue  acmekTbl M OCOOCHHOCTH
MEXAYHApPOJHOTO Typu3Ma. DTa JUCIUMIUIMHA OOBEAWHSIET 3HAHUS U METOJbl M3
reorpaduy, OSKOHOMHKH, COLHOJIOTHH M KYJIbTYpOJOTHH ISl [OHUMAaHUS
MEKIYHApPOIHBIX TYPUCTCKUX MOTOKOB, UX NMPUYHH U MOCIEACTBUHA. B pesymbraTe
M3y4eHUs] TUCLUIUIMHBl CTYACHTHl IOIYyYaloT 3HAHUA O pPAa3lIHYHBIX AacleKTax
Typu3Ma, BKIIO4Yas reorpauio TypU3Ma, KyJbTYPHBIE W COLWAIbHBIC BIIUSHHSA,

OKOHOMHYCCKHEC AaCIICKTbl M OJKOJIOTHMYCCKHUC HpOGJ'IeMLI MaKpOpEruoHOB MUpa,
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CBSI3aHHBIC C TYPU3MOM.

The discipline studies geographical aspects and features of international
tourism. This discipline combines knowledge and methods from geography,
economics, sociology and culturology to understand international tourist flows, their
causes and consequences. As a result of studying the discipline, students gain
knowledge about various aspects of tourism, including the geography of tourism,
cultural and social influences, economic aspects and environmental problems of the
macro-regions of the world related to tourism.
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JKCKYypCUATAHY
DKCKYpCOBEIICHUE

Science of Excursioning

Ilon TypucTep MEH JKEpriNiKTI TYpFBIHAApPFAa OKCKYPCHSUIBIK KBI3MET
KopCceTyIiH HETi3[epiH, 9KCKYPCHSITBIK MapIIPYTTHL, 9KCKYPCHUSIHBIH
TEXHOJIOTHSUTBIK KapTAChIH TEarOTHKaJbIK TaHBIMIBIK-TOpOHE TpoIeci peTiHae
KypacTeipyabl 3eprreiini. Kype KazakcTanna sKCKypCHSIIBIK iCTiH maiiza 00Iybl MeH
TaMYBIHBIH TapUXH Ke3CHICPiH, IKCKYPCHSIHBIH (PYHKIMIAPE MEH MIPUHIUITEPIH,
OHrIMENIey MEH KOPCETYMAIH OAICTEMEliK dicTepiH amransl. bonairak MaMaHHBIH
PKCKYpCHsIIAp JKacay *OHE OTKi3y cajachIHIArbl KOCiOM OWMIaybIH KaJbIITACTBIPY
[MOHIHIH MaKCaThl MCH HOTHKECI.

JucnuiuinHa M3y4aeT OCHOBBI 3KCKYPCHOHHOTO OOCITY)KUBaHUSI TYpPHUCTOB U
MECTHOT'O HACEJICHUS], COCTaBJICHUE 9KCKYPCHOHHOT'O MapIIpyTa, TEXHOJIOTHUECKOH
KapThl OKCKYPCHM KaK IEJarorM4eckoro IMO3HaBaTebHO-BOCIIHTATEIEHOTO
mporecca. Kypc packpbiBaeT MCTOPHYECKHE STAllbl BO3HUKHOBEHHUS W Pa3BUTHA
DKCKypCHOHHOTO Jena B KaszaxcraHe, (YHKIMM ¥ TPUHIUIB SKCKYPCHUH,
METOJMYECKUE TMPUEMBl paccka3a W IMokas3a. Llenb W pe3ynbTaT IUCIHIDIHHEL
¢opmupoBaHus TPO(PECCHOHAIFHOTO MBIIUICHHS OYAYIIEro CIeNHANCTa B
00JTaCTH COCTaBJICHHUS M MIPOBEACHUS 3KCKYPCHH.

The discipline studies the basics of excursion services for tourists and the local
population, the preparation of an excursion route, a technological map of the
excursion as a pedagogical cognitive and educational process. The course reveals the
historical stages of the emergence and development of the excursion business in
Kazakhstan, the functions and principles of the excursion, the methodological
techniques of the story and the show. The purpose and learning outcome of the
discipline if the formation of the professional thinking of a future specialist in the
field of drawing up and conducting excursions.
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Typu3Mm MeHeDKMEHTI
MeHe)KMEHT Typu3Ma

Tourism Management

IToH TypHCTIK 6HIIpiC cajalapblH XOHE TYPUCTIK KbI3METIICH aifHaIBICATHIH
MepCcoHaJIbl THIMAL OacKapyFa bIKIaJ eTEeTiH JiCTep/AiH, MIPUHIMITEPIiH, 6ackapy
OMiCTEepiHIH, HBICAHIAPHI MEH KYpPaJNapbIHBIH JKUBIHTHIFBIH 3epTTeiai. [ToHHIH
MaKCaThl MEH HOTIDKECI TypU3M HHAYCTPHUSCHIHBIH OapiblK cajalapblHa eHIMII
0acCIIBUTBIK ~ JKacay apKpUIBl TYPUCTIK  pecypcTapiblH  OapiblK — TYPIIEpiH
MaiananyIbIH JKOFapbl THIMIUTITIHE KOJ )KEeTKi3yre OarbITTajFaH.

JlucturuinHa TpeacTaBiIsieT co0OK M3Y4YeHHe BCE COBOKYIMHOCTH METOOB,
[IPUHIUIIOB, CIOCO0OB, YIPABICHYECKUX MPHEMOB, (OPM U CPEACTB, KOTOPHIC
CITOCOOCTBYIOT 3 (EKTUBHOMY YIPaBICHUIO chepaMu TypHUCTCKOTO MPOU3BOJICTBA
1 [IEPCOHAIIOM, 3aHATHIM C chepe 0O0CIyKUBaHUS TYPUCTCKOH nesTensHoCTH. Llens
1 pe3yNbTaT AWCUUIUIMHBI HAIPaBJICH Ha OCTM)KEHHE BBICOKOH 3((eKTHBHOCTH

MCIOJIb30BaHUA BCEX BHJOB TYPUCTCKHUX PECYpCOB, HYCPE3 TMPOAYKTHBHOC
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PYKOBOZACTBO BCEMU ChepaMy HHILYCTPHU TypU3Ma.

The discipline is the study of the entire set of methods, principles, methods,
management techniques, forms and means that contribute to the effective
management of tourism production and personnel involved in the tourism service
sector. The purpose and learning outcome of the discipline is aimed at achieving high
efficiency in the use of all types of tourism resources, through the productive
management of all areas of the tourism industry.
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Typu3m MapKeTHHT1
MapKeTHHT Typu3Ma

Tourism Marketing

[lon TypucTepai TapTy *oHE TYPHUCTIK KbI3METTEp MEH OHIMJEp/i HapbIKTa
KBIDKBITY TOCUIIEpiH, MapKEeTHHITIK CTpaTerHsulapAbl, MaKkCaTThl ayIUTOPHSHBIH
KOKCTTUTKTepI MEH KalayJnapelH o3ipieyni, Oara cascaTblH aHBIKTay/bl,
MapKETHHITIK HAyKaHIapABl o3ipiiey MEH inrepineTyni, OpeHATi OacKapymsl KoHE
UMUIDKAI  KYPYOBl, TYPUCTIK  KBI3METTEpIi  UITepiieTyAe HHHOBAIHSIBIK
TEXHOJOTUSIIapAbpl Naliiananyapl 3epTTeiiii. MakcaThl MEH HOTHIXKECI TYPHCTIK
OHIMEP/IH OH UMHIKIH KYPY CajlachIHIa KOCIOM KY3BIPETTUIIKTI KaJIBIITACTHIPY
00JIBIN TaOBLIA B

JucnuiuinHa W3y4aeT crocoObl INPHUBJICYCHUS TYPHCTOB M IIPOJBHXKCHHUS
TYPUCTCKHX YCIIYT M IPOJYKTOB Ha PBIHKE, pa3pad0oTKy MapKETHHTOBBIX CTPATETHH,
MoTpeOHOCTEH W MPEANOYTEeHHI IeIeBOM ayIUTOpPUH, OIpeJesieHHe I[CHOBOH
MOJUTHKH, pa3paboTKy M NPOJBHIKCHUE MAapKETHHIOBBIX KaMIIaHWH, yIpaBlieHHUE
OpeHIOM ¥ CO3JaHWE MMUJDKA, UCIOJb30BAaHHE WHHOBALIMOHHBIX TEXHOJOTHH B
MPOJBHYKCHUH TYPUCTCKHX yCIIyT. Llenbio u pe3ysbTaToM sBisieTcss opMHUpOBaHHE
Npo(heCcCHOHABHBIX KOMIIETCHIUH B 00JACTH CO3JaBaHMs MO3UTUBHOTO HMHMIXKA
TYPUCTCKHX NPOAYKTOB.

The discipline studies ways to attract tourists and promote tourism services and
products on the market, develop marketing strategies, the needs and preferences of
the target audience, determine pricing policy, develop and promote marketing
campaigns, brand management and image creation, use of innovative technologies
in promoting tourism services. The purpose and learning outcome is the formation
of professional competencies in the field of creating a positive image of tourism
products.
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Minor 1

binim Gepy Oarmapmamacs! asceiHma KOO crymeHTTepre KochbMIma OimiM
Oepyni TaHAAyIbl YChIHAABI - Minor. Minor 1-m1i KypcTaH KeliH KochIMIIa OiiiM
Oepy OarnapriamanapbiHbIH KaTalOTbIHAH TaHJIAJIA/bl J)KOHE SPKANCHICHI 5 KPEAUT
KeJIeMiHZerl 2 TNOHHEH TYpajbl, ap TYpJl MOHIIK cajajapia KOChIMIIA Kaciom
KY3BIPETTITIKTEP/I KaJIBIITACTEIPYFa MYMKIHIIK Gepeti.

B pamMkax o0Opa3oBaTenbHON IpOrpaMMEI By3 IIpeAjiaraeT CTyJeHTaM BbIOpaTh
nonosHUTENEHOE 00pa3oBanne-Minor. Minor BeIOMpaeTcst U3 KaTajaora nporpamMm
JIOIIOJIHUTEIFHOTO 00pa30BaHMsl Nociie 1-To Kypca M COCTOUT U3 2 MPEAMETOB 110 5
KpEOUTOB  KaXaas, 4TO  MO3BOJISIET  (OpMHPOBATH  JOMOJHUTEIBHBIC
podeccCHOHaNbHBIE KOMIIETCHIIN B Pa3IMYHBIX IIPEIMETHBIX 00JIaCTAX.

As part of the educational program, the university offers students to choose
additional education-Minor. Minor is selected from the catalog of additional

education programs after the 1st year and consists of 2 subjects of 5 credits each,
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which allows you to form additional professional competencies in various subject
areas.
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Minor 2

Binim Gepy Oarmapmamace! asceiHma KOO crymeHTTEepre KochkMIma OimiM
Oepyxni TaHmayAbl yYeeHAAB! - Minor. Minor 1-mmi KyperaH KeifiH KockiMina OimiM
Oepy OarnaprnamanapblHBIH KaTaJlOTbIHAH TaHJAJIa/bl J)KOHE SPKAWCBICHI 5 KPeauT
KeJIeMiHZerl 2 MoHHEH TYpajbl, Sp TYpJl MOHIIK cajajapia KOChIMIIAa Kaciou
KY3BIPETTUTIKTEP KaJIBIITACTHIPYFa MYMKIHIIK Gepenti.

B pamkax o0Opa3oBaTenbpHON IpOrpaMMEI By3 IpeAjiaraeT CTyJeHTaM BbIOpaTh
onoHUTENBEHOE 00pa3oBanue-Minor. Minor BeIOMpaeTcsi U3 KaTajora nporpamMm
JTOIIOJIHUTENBEHOTO 00pa30BaHMs MOCIe 1-T0 Kypca M COCTOUT U3 2 MPeaMETOB 10 5
KPEAWTOB  Kakhas, dYTO  IO3BoJsieT  (OPMHUPOBATH  JIONOJHHUTEIBHBIC
npodecCHOHATbHBIC KOMIICTCHIIMN B Pa3INYHBIX IPEAMETHBIX 00JIACTIX.

As part of the educational program, the university offers students to choose
additional education-Minor. Minor is selected from the catalog of additional
education programs after the 1st year and consists of 2 subjects of 5 credits each,
which allows you to form additional professional competencies in various subject
areas.
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['eHepaTUBTI JKacaH bl
MHTEIUIEKT JKOHE OHBI
TypU3MIE KOJIIaHy

I'eHepaTUBHBII
MCKYCCTBEHHBII
MHTEJJIEKT U €T0
[IPUMEHEHUE B TypU3ME

Generative artificial
intelligence and its
application in tourism

I[ToH Typu3Mze *KacaHbl MHTEIUIEKTT] KOJIJaHyIbIH HHHOBALMSIJIBIK 9JIICTEPiH
KapacThIpajbl JKOHE TEHEPAaTHUBTI NPUHLUIITEPIl MOHE OHBIH JKEKeJICHIIPLIreH
TYPHUCTIK TOXKIpUOeNep/i KypyAarbl, OM3HEC-TIPOLIECTEP I OHTANHIaHBIPYAAFbl )KOHE
casixaTHIBIAPMEH ©3apa 9pPEKeTTeCy/l KaKcapTy YIIiH MHTEPaKTUBTI Kypaiap/bl
o3ipieyneri peunin 3eprreitni. [Tonai urepyniy Hotxkeci reneparusTi KU Typansl
OLTIM/TI HAKTBI CLICHAPHUilIEpre KOJIaHa OTHIPHII, IPAKTHKAJIBIK 3€PTTEYJIep )KYprizy
OolbIHIIA OLTIM JKYHECiH KaJbIITACTHIPY OONBIN TaObLIaAbI, OYI MaFapLIap.IBI
aMBITYFa, OCBI CajJaHbIH OoJamiak MaHcaObl YIIIH TEXHOJIOTHSHBIH oJI€YeTiH
Oaranmayra MYMKIHIIK Oepei.

JucnuiuimHa paccMaTpuBaeT MHHOBAlMOHHBIE METOABI Mcnoib3oBanus U B
Typu3Me M U3y4aeT NPUHLUIBLI reHeparuBHoro W, ero ponp B co3maHun
[epCOHATM3UPOBAHHBIX TYPUCTCKUX OIBITOB, ONTHMHU3AaLUN OHM3HEC-IIPOLECCOB U
pa3paboTKke WHTEPAKTHUBHBIX MHCTPYMEHTOB VIS YIYYINCHHS B3aUMOJIEHCTBHS C
[yTeIIECTBEHHUKAMU.  Pe3ynbTaroM  OCBOGHMSI  AMCLMIUIMHBI  SIBJISIETCS
(hopMHpOBaHUE CHCTEMBI 3HAHHI IO TPOBEICHHUIO MPAKTHYECKHX HCCIICIOBAHMH,
[pUMEHsIsl 3HaHUs O reHepatuBHOM MU Kk peanbHbIM CIEHApHUsIM, YTO TO3BOJIHT
pa3BHBaTh HABBIKM, OLICHUTH IIOTEHIIMAI TEXHOJOTMH JUIs Oyaymield Kapbepsl
TAaHHOW OTPaCIH.

The discipline considers innovative methods of using Al in tourism and studies
the principles of generative Al, its role in creating personalized travel experiences,
optimizing business processes and developing interactive tools to improve
interaction with travelers. The result of mastering the discipline is the formation of a
knowledge system for conducting practical research, applying knowledge about
generative Al to real-world scenarios, which will allow you to develop skills, assess
the potential of technology for a future career in this industry.
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OHIIPiCTIK MPaKTHKA

HpOI/I?)BO,HCTBEHHaH
IMpaKTUKa

Industrial Practice

OHuipicTik mpakTHKa OiNiM amymmpuIap YImiH 2 KypcTa OTKi3iieni )KoHEe OCHI
OimiMm Oepy Oarjapriamacel OOMBIHINA Kaapiiap Aaspiayabl JKy3ere achlpaThlH
LIBIFApyIIbEl MEKTENKe OekiTiieni. OHAIpICTIK NpaKTHKaHBbIH MakcaThl - Oackapy
KBI3METI MEH MCHIIIK HBICAHBI OpPTYPJi, THICTI MaMaHIBIKKA He, KaXeTTi
MaTepUalIbIK-TEXHUKAJIBIK ~ 0a3aMeH, JKaOABIKTapMEH JKOHE  aKNapaTThIK
TEXHOJIOTHSIIADMEH KaMTaMachl3 €TIreH, CHOEK JKOHE KayilCi3NiK epexenepiH
cakTayFra KeNuIgik OepeTiH Mekemesep MeH yiibimaapaa oMl Oexiry.

[Ipon3BoacTBeHHAs MpaKTHKa NMPOBOXUTCS HAa 2 Kypce Ui 00ydarouIuxcs
3aKperuIsieTcss 3a BBIIYCKAIOMeH IIKOJOH, KOTOpas OCYIIECTBIISIET HOATOTOBKY
KaJpoB MO [aHHON oOpa3oBaTenbHON mporpamMme. Llems NPOM3BOICTBEHHOM
MPaKTUKH — JIOTHYECKH 3aBEPIIUTH Nporecc GopMHUPOBaHHS NPOPeCCHOHATBHBIX
KOMIETCHIIMI B YUYPEKICHUSIX M OPraHM3alHsAX, MMCIOLINX PpasiHyHylo chepy
yIIPaBJICHYECKONW JeATeNbHOCTH W (OPMBI COOCTBEHHOCTH, COOTBETCTBYIOLICH
CHeLuaJbHOCTH, 00ecreueHHO HeoOX0qMMOH MaTepHalbHO-TEXHUYECKOW 0a30ii,
oOopynoBaHueM H  MHGOPMALMOHHBIMH  TEXHOJIOTHSIMH, TapaHTHPYIOIIUX
COOITI0/IeHE TIPaBUIT TPY/JIa M TEXHUKU 0€30MaCHOCTH.

Industrial practice is conducted in the 2nd year for students and is assigned to
the specialists training school, which provides training for this educational program.
The purpose of industrial practice is to consolidate knowledge in institutions and
organizations with different spheres of management activities and forms of
ownership, corresponding to the specialty, provided with the necessary material and
technical base, equipment and information technologies that guarantee compliance
with labor and safety regulations.
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Typu3MIi KYKBIKTBIK
peTTey

IIpaBoBOE
[pETyIMpPOBaHKE
Typusma

Legal Regulation of
Tourism

[Ton Typu3M canachlHAAFbl KBISMETTI YHBIMIACTBIPY MEH XY3€re achIpyAblH
KYKBIKTBIK HBICAHIAPBIH JKOHE TYPHU3M HWHIYCTPHACBIHBIH JKEKeJIeTeH Kimli
KyileJepiH KYKBIKTBIK peTTey epekuienikrepin amanasl. Kype Kazakcran
Pecry0nnkachIH/Ia )KoHE HIeTeNIe TYPU3MHIH KaJIbINTACcy TAPHUXbI, Ka3ipri kKar 1aibl
PKOHE KYKBIKTBIK KaMTaMachl3 eTy/I JaMbITy MYMKIHAIKTEpPI TypaJibl )KyHeleHreH
MoNiMeTTepi  yChiHanbl. Typu3M OJKoHE  KOHAKKAMJIBUIBIK — CajaChIHAAFbI
MEMJIEKETTIK PEeTTey KaFuaaTTapbl MEH XaJlbIKapaJlblK KYKbIK HOpMaJapbl TYpaJbl
TYCIHIK KaJIBIITACTHIPaIbI.

JucnuiuimHa packpbIBaeT IpaBoBble POPMBI OPraHU3aIMU M OCYIIECTBICHHS
nesaTenbHOCTH B cepe TypusMa M OCOOCHHOCTH MPABOBOTO PETYJIHPOBAHUS
OTIEIbHBIX  MOACHCTEM  HMHIyCTpuM  Typusma. Kypc  mpenocrasiser
CHCTEeMaTH3UPOBAaHHBIE CBEJIEHHs 00 WCTOPHM CTAHOBJIECHHUS, COBPEMEHHOM
COCTOSSHUM W BO3MOXKHOCTSIX Pa3BHUTHS IIPaBOBOTO oOOecleueHHs TypH3Ma B
PecnyOnmke Kazaxcran u 3a py6esxom. @opMupyeT MpeacTaBiIeHHE O MPHUHITUIAX
rOCY/IapCTBEHHOTO PEryJMpOBaHUs M HOpMaxX MEXIyHapOJHOTO mpaBa B cdepe
TypH3Ma 1 TOCTENPHUMCTBA.

The discipline reveals the legal forms of organization and implementation of
activities in the field of tourism and the peculiarities of legal regulation of individual
subsystems of the tourism industry. The course provides systematic information
about the history of the formation, the current state and opportunities for the

development of legal support for tourism in the Republic of Kazakhstan and abroad,
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forms an idea of the principles of state regulation and the norms of international law
in the field of tourism and hospitality.
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Typuzm
MHPPaKYPBUTBIMBIL

Wudpactpykrypa
TypH3Ma

Tourism Infrastructure

IToH TypuCTIK HHOPaKYpBUIBIMABI KYpyFa, KOJIIayFa J>XOHE >KaKcapTyra
0alIaHBICTHI TYPH3M HH(PAKYPHUIBIMBIHBIH OapIbIK Kypamaac OeJiKTepiH, COHbIH
iTiHIE KOJNIK JKYWENepiH, OPHANACTBHIPYABI, KOFAMIBIK KBI3METTEP/i, KOPIiKTi
KEepJIepAl JKOHE camaibl TypU3M HHIYCTPHSCHIH KaJBIITACTBIPY, JAMBITY JKOHE
KETUIIIpY YIIH KaXeTTl KayllCi3[giK IapanapblH 3epTredal. MakcaTbl MeH
HOTH)KEC] TYPUCTIK 00BEKTIIEp MEH KbI3METTEPAIH KYMBICHIH KYPY JKOHE )KaKcapTy
koOanapblH 93ipyiey OOWBIHIIA KOCIOM KY3BIPETTepAl KaJIBINTACTBIPY OOJIBII
TaObLIA B

JucunminHa u3ydaeT BCe COCTaBIIIONIME HH(PACTPYKTYphl TypHU3Ma,
CBSI3AHHBIC C CO3JaHUEM, NOJACPKAaHHEM ¥  YIy4IICHHEM TYPUCTCKOI
MHOPACTPYKTYpbl,  BKJIIOYas  TPAHCIOPTHBIE  CHCTEMBI,  pa3MeEILUCHHUE,
OOIECTBEHHBIC CEPBUCH, JOCTONPUMEYATEIILHOCTH W Mepbl Oe30IaCHOCTH,
HeoOXoauMble sl (OpMUpPOBAHWS, PasBUTHS M COBEPIICHCTBOBAHUS
KAQueCTBCHHON WHIYCTpUM Typusma. Llenmblo W pe3ysibTaToOM  SIBIACTCS
(dbopmupoBanre MPo(HECCHOHATBHBIX KOMICTCHIMH IO pPa3paboOTKe IMPOEKTOB
CO3JIaHUS U YJTyUllIeHHs: pabOThl TYPUCTCKUX OOBEKTOB U yCIIyT

The discipline studies all components of the tourism infrastructure associated
with the creation, maintenance and improvement of tourism infrastructure, including
transport systems, accommodation, public services, attractions and security
measures necessary for the formation, development and improvement of a quality
tourism industry. The purpose and learning outcome is the formation of professional
competencies for the development of projects for the creation and improvement of
tourist facilities and services.

bell

10
PD

KK
BK
uC

31

OHIPICTIK MpaKTHKa

[TpousBoacTBEHHAS
MIPaKTHKa

Industrial Practice

OHIpICTIK MpaKTHKa OUTIM amymbuIap YIIiH 3 KypcTa eTKi3iiei 5KOHEe OCHI
OimiM Oepy Oarmapiamachl OOWBIHIIA Kaapiap Haspiaymbl >Ky3ere achbIpaThiH
[IBIFApPYIIBI  MEKTenke OekiTinemi. OHIIpICTIK TpaKkTHUKaHBIH MakcaTbl -
CTY/ICHTTEpAIH OKY IpOLECIH/e ajFaH OLTIMAEpiH OeKiTy jKoHe SpTYpJli MEHIIIK
HBICAHBIHAAFbl TYPU3M HMHAYCTPHUSCHI MEH KOHAKKAWIBLIBIKTBIH — OpTYpJI
KOCITOPBIHAAPBIHIA JKYMBIC 1CTEY AaFIblIapbIH MEHIepy: MEMJICKETTIK oprasiap,
KOFaMJIBIK YHBIMIAp MEH KaybIMIIACTBIKTap, JXEKe KOMIIAHHWsUIAp; CaHATOPHIA-
KYPOPTTHIK KOHE CAyBIKTBIPY MEKeMelepi; opTa KOCINTiK OKy MeKeMelepi MeH
OpTaJIBIKTApHI; OelceHAl Typu3MHIH Oamajgap MEH XacecHmipiMaep oHe KacTap
OpTAJIBIKTAPEI.

[IpousBoacTBeHHAst MPaKTHKa MPOBOJAMUTCS Ha 3 Kypce Aist 00yJaromuxcst 1
3aKperuIsieTcss 3a BBIITYCKAIOMIEH IIKOJIOH, KOTOpas OCYLIECTBISIET HOATOTOBKY
KaapoB 10 JaHHOM oOpa3zoBarenbHOM nporpamme. lLlemb mnpow3BoACTBEHHOM
[PAaKTHKH — 3aKPETUIEHHE KOMITETSHIINH, OJTyYEeHHBIX 00Y4aIOIINMHUCS B TIpOIecce
00ydeHUss W TPHOOpETeHHE HABBIKOB pabOThl B Pa3NIWYHBIX MPEATPHUATHIX
WHIyCTPUM TypU3Ma W TOCTENPHHMCTBA DPA3MMYHON (POPMBI COOCTBEHHOCTH:
rOCYAapCTBEHHBIC OPTaHbl, OOIIECTBEHHbBIC OPraHU3alld U aCCOLMALNY, YaCTHBIC

KOMIaHWHU, CAHATOPHO-KYPOPTHBIE M O3XOPOBUTEIHHBIC YUPESKIACHHS; CPEIHHE
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npodeccHoHaNbHble Y4eOHbIe YYPEKACHHS W LEHTPbI; JETCKO-IOHOIIECKHE U
MOJIOIC)KHBIE LIEHTPHI aKTHBHOT'O TYpU3Ma.

Industrial practice is conducted in the 3rd year for students and is assigned to
the specialist training school, which provides training for this educational program.
The purpose of the internship is to consolidate the knowledge gained by students in
the course of training and to acquire skills in various enterprises of the tourism and
hospitality industry of various forms of ownership: government agencies, public
organizations and associations, private companies; sanatorium and wellness
institutions; secondary vocational educational institutions and centers; youth and
youth centers of active tourism.

32  [Typusmueri FEUIBIMH- Ilon Typmsmzaeri FBUIBIMH 3epTreyiepni yipMaacTelpy Mocenenepin | bell | KK X
3epTTey KbI3METI KapacTblpansl. KypcThIH 3epTTey MakcaTTapbl MEH MIHACTTEpIH INemry VIIiH I BK
aKmapaTTHl i37ey, XKyieney, cakTay, OHICY KoHe Tagay OOUBIHIIA Ka3ipri 3aMaHFbI PD ucC
Hayuro- TEXHOJIOTUSUIAP/IBI KOJIIAHY Kypaiaapbl OOUBIHIIIA 3ePTTCY MICEICIEPIiH My TiH
Mccie0BaTeIbCKas opTYpai TaocimaepiH amansl. [loHai oKy OapbIChIHOA TypU3MIETi 3amaHayu
IMesITeNbHOCTD B FHUIBIMJIBI IaMBITY/BIH MEPCHEKTHBAIApBl MEH WHHOBALMSUIAPBI Typasibl TYCIHIK
TypU3Me KaJIbINITaca/Ibl.
JucnuruimHa paccMaTpuBaeT BOIPOCH! OPraHU3alUH HAYyYHBIX HCCIIEA0BaHUI
Research Activities in B Typusme. Kypc packppiBaeT pa3iuyHble TOAXOIbI K  PEIHICHUIO
Tourism MCCIIeJOBAaTEIbCKUX 331a4 110 CPECTBAM IIPHUMEHEHHS COBPEMEHHBIX TEXHOJIOTHI
10 TIOMCKY, CUCTEMaTH3alliH, XpaHEHHIO, 00pabOTKN M aHAIN3y UH(OPMALIUH IS
pelIeHus] TIOCTABIGHHBIX M[eNedl W 3ajad HcciefoBaHus. B xone wu3ydeHHs
MCIUIUIMHBL  (DOPMHPYETCSl TPEACTABICHHUE O TEPCHEKTUBAX W WHHOBALMIX
pa3BUTHS COBPEMEHHOW HAyKH B TypHU3MeE.
The discipline deals with the organization of scientific research in tourism. The
course reveals various approaches to solving research problems by means of using
modern technologies to search, systematize, store, process and analyze information
to achieve the goals and objectives of the study. In the course of studying the
discipline, an idea is formed about the prospects and innovations in the development
of modern science in tourism.
33 |Onemaik ITon omeMzik KOHAKXaWIBUIBIK MHAYCTPUSACHIHBIH Tapuxu Oimim HerizmepiH, | bell | XKK
KOHAK)KalIbUIBIK KbI3MET KOpCeTy epeKIIeNIKTepi MEeH MacelenepiH KapacTeipanbl. byn mommi | I1[] BK
WHTy CTPUSICHI UrepyliH MakcaThl MEH HOTW)KECI QJIeMAIK KOHAKKaWIbUIBIK WHIYCTPUSICHIHBIH | PD ucC

MupoBast HHILyCTpHUs
FOCTENIPUUMCTBA

The global hospitality
industry

OPTYpPJIi acHEeKTUIEepiH TEepeH TYCIHY,CepBUCTIK KbI3MET OOMBIHIIA TYPHUCTIK
pecypcrapra KaKeTTUTIKTI Oaraiar, Tanjay, KociOu AaFbuIap bl JaMbITy )KOHE OCBI
CepITiH/i caniaga TaObICTHI MaHCAIKA JalbIH 00Ty OOJBIT TaObLTAIBI.

JucnuiuimHa paccMaTpuBaeT OCHOBBI HCTOPHYECKHMX 3HAHMH MHPOBOH
WHIIyCTPUH TOCTEIIPUUMCTBA, OCOOCHHOCTH U HPOOJIEMbI HPEIOCTABICHHUS YCIIyT.
[lenbto ¥ pe3yabTaTOM OCBOGHHWSI [AHHOW JMCUMIUIMHBI SBJISETCS TIyOoKoe
[MOHMMaHHE Pa3IMYHBIX ACIIEKTOB MHUPOBOW MHIYCTPHHU FOCTEIPUUMCTBA, OLIEHKA 1
QHAJIN3 IOTPEOHOCTH B TYPUCTCKHX pecypcax IO CEpBHCHOMY OOCITYKHBaHUIO,
pa3BUTHE NPOECCHOHAIBHBIX HABBIKOB U TOTOBHOCTD K YCIICIIHOM Kapbepe B 3TOM
TUHAMUYHOH cdepe.

The discipline considers the basics of historical knowledge of the global
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hospitality industry, the features and problems of providing services. The purpose
and result of mastering this discipline is a deep understanding of various aspects of
the global hospitality industry, assessment and analysis of the need for tourist service
resources, development of professional skills and readiness for a successful career in
this dynamic field.

34

TypaKThl Typu3m
'Y cTOIUUBEIN TYpU3M

Sustainable tourism

I[lon Tabufu KOHE MOICHM  pECypCTaplbl  CaKTayFa, IKEpPTiTIKTI
KaybIMIACTBIKTap/bl KYpMETTEYre >KOHE KOpIlaraH OpTara Tepic acepii a3aiTyra
BIKMAJ €TeTIH TYpU3MIAI JaMBITy oJicTepi MEH CTpaTerHsulapblH 3epTTeyre
OarpiTTasFad. OCBI TOHII WrepyAiH MakKcaThl MEH HOTIDKECI CTyIeHTTEpHiH
Typu3Mzeri TYpaKkThl JaMy KaFUAaTTapbIH TYCIHYIH KoHE OJapIbl TYPaKTHl TYPUCTIK
OHIMICPIl KYpy KOHE TYPHCTIK KOCIMOPBHIHAApIBI 0OacKapy VIIiH TIPaKTHKAaa
KoJIJaHa OlTyiH KaJbIITAaCTBIPy OOJBI TaOBIIA B

JucuumiiiHa HampaBiieHa Ha HM3y4eHHE METOIOB M CTpAaTerHid pa3BUTHS
Typu3Ma, KOTOpBIE CIIOCOOCTBYIOT COXPAHEHHIO IPUPOAHBIX M KYJIBTYPHBIX
pECYpPCOB, YBOKEHHIO MECTHBIX COOOILIECTB M CHHIKCHUIO HETaTHBHOTO BO3JICHCTBUS
Ha OKpyXawulylo cpeny. Llenbio u pe3yiapTaToM OCBOCHUS JaHHOM NUCLUILIMHBI
sBsieTcst  (opMHpOBaHHME Yy CTY/ACHTOB IOHMMAaHHUS NPHHIHIIOB YCTOHYMBOTO
pasBUTUSL B TypU3ME W YMEHHMsS INPHUMEHATh WX Ha MPAKTHKE s CO34aHHs
YCTOHYMBBIX TYPUCTCKUX HMPOJYKTOB H YIIPABJICHHS TYPUCTCKUMH NPEANPUATUSMH.

The discipline is aimed at studying methods and strategies for tourism|
development that contribute to the conservation of natural and cultural resources,
respect for local communities and reduce negative environmental impacts. The
purpose and result of mastering this discipline is to form students' understanding off
the principles of sustainable development in tourism and the ability to apply them in|

ractice to create sustainable tourism products and manage tourism enterprises.
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Typusmueri Om3Hec-
pKOocHapiay

busHec-nnaHvpoBaHue
B TypU3Me

Business Planning in
Tourism

Ilon TypusM camacelHIOAaFrsl OW3HEC-UACSHBI, OHBIH KAap)KBUIBIK JKOHE
OKOHOMUKAJIBIK OPBIHABUIBITBIH, COH}:[aﬁ—aK OHBbI iCKe aChIpy CTPATCrUusChIH
CUMATTAaUTBIH OM3HEC-XKOCHapbl 93ipiiey MpPOLECIH KapacThipajibl. HapbIKTh
3epTTeydi OKYPri3y[iH MakcaTbl MEH HOTHIKECI, OJCYeTTI KIMEeHTTePIiH
KKCTTITIKTepl MEH KYTYJIEPiH aHBIKTay, OoceKeaecTep/Ii 3epTTey KoHe OU3HECTIH
oCyl MeH JaMy MYMKIiHIIKTepiH Oaranay. AJBIHFAH MOJIMETTEp HETi3iHIe OHIMII
HAPBIKTA KBUDKBITY CTPATETUSICHI JKacalaIbl.

JucnuiuimHa paccMaTpuBaeT Ipolece pa3paboTKu OM3HEC-IDIaHA, KOTOPBIH
onuchIBaeT OM3HEC-U/EI0 B cepe TypusMa, ee (PHHAHCOBYIO M SKOHOMHYECKYIO
OCYIIIECTBIMOCTb, @ TAaKXKE CTPaTEerHio ee peanmszanuu. Llenbpio U pe3yiabraTom
00ydeHUst  SBISIETCST  NPOBEJCHUS  HCCIICNOBAHUS  PBIHKA,  OIPEAEICHUS
MOTPeOHOCTEH M OXKHUIAHHS MOTCHIUANBHBIX KIHEHTOB, U3Y4YeHUEC KOHKYPESHTOB U
OILICHUTH BO3MOXHOCTH pPOCTa M pPa3BUTHUA omsHeca. Ha ocHose TMMOJTYYCHHBIX
aHHBIX pa3pabaThIBaeTCs CTPATEr sl IPOABIDKEHHS IPOIYKTa HA PHIHKE.

The discipline considers the process of developing a business plan that
describes a business idea in the field of tourism, its financial and economic
feasibility, as well as its implementation strategy. The purpose and learning outcome
of the training is to conduct market research, identify the needs and expectations of

otential customers, study competitors and evaluate business growth and
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development opportunities. Based on the data obtained, a product promotion strategy
is developed on the market.

36

Typmmueri HR
HR B Typusme

HR in tourism

IToH Typu3M cajachlHOAFBl alaM pPECypCTapblH THIMII OacKapymbl, OJapabl
WHTErpalusiiay *OHEe BIHTAJAHABIPY MPOLECTEPiH, KIMEHTTEPAl TapTy[bl KOHE
TypU3M WHIYCTPHSCHIHAAFBI JKYMBIC ICTEN TYpFaH YHBIMIApIblH MakcaTTapblHa
KOJI  JKeTKI3y  MyANeciHIe  ONapiblH  aJalJbIFbIH  KaJbIITACTHIPYIbL,
TYTBIHYIIBLIAPFA KBI3MET KOPCETY CanachlH apTThIPYIbI 3epaeneiii. MakcaTsl MeH
HOTI)KEC] - CTYJEHTTEepre KaJpiapAbl ipiKTey MeH KajiayIblH (GopManapbl MeH
ONICTEpiH YHpeTy, MaHCANTHI )KOCIIapJIay JKOHE TYPH3M MHAYCTPHUSCHIHBIH KETEKIII
KapJIapbIHBIH PE3EPBIH KAJIBIITACTHIPY OOJIBII TaObLIa IbI.

JuciuruinHa u3yvaet 3pPpeKTUBHOE YIIPaBICHHE YEIOBEYSCKUMHE PECYpCaMu
B cepe TypusMa, mpolecchl UX WHTETPALUH M CTUMYJIUPOBAHUS, PHUBICYCHUE
KIMEHTOB M (OPMUPOBAHUE HX JIOSJIBHOCTH B HHTEPECax NOCTHKCHUS LeNei
JCUCTBYIONMX OpTaHW3alMii B WHAYCTPHM TypH3Ma, MOBBIIICHHE KadecTBa
oOcnmyxuBaHus motrpebuteneit. llenplo u pe3yiapraToM sBIsSeTCs 00ydeHUs
CTyZeHTOB (opMaM H MeTojaM OTOOpa M HaiiMa MepcoHana, IUIAHUPOBAHHUIO
Kapbepbl U (GOPMHUPOBAHUIO pe3epBa PYKOBOASIINX KaJIPOB HHAYCTPUHU TypH3Ma.

The discipline studies effective management of human resources in the field of
tourism, the processes of their integration and stimulation, attracting customers and
forming their loyalty in order to achieve the goals of existing organizations in the
tourism industry, improving the quality of customer service. The goal and learning
outcome of the discipline is to teach students the forms and methods of staff selection
and recruitment, career planning and the formation of a reserve of senior personnel
in the tourism industry.
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OHIIPICTIK MPaKTHKA

HpOI/ISBOI[CTBCHHaiI
IIPpAKTHUKaA

Industrial Practice

OHIpiCTIK MpaKTHKa OUTIM alyImibuIap YIIiH 3 KypcTa eTKi3iIei 5KOHEe OCHI
OimiM Oepy Oarmapiamachkl OOWBIHIA Kaapiap Haspiaymbl Ky3ere achbIpaThiH
[IBIFApPYIIBI  MEKTenke OekiTinemi. OHIIpICTIK TpaKkTHUKaHBIH MakcaThl -
CTYICHTTEpIiH OKY IpPOICCIHAE alFaH OUTIMICpPIH OCKITY XXKOHE 9PTYpPIi MEHIIIK
HBICAHBIHAAFBl TYPU3M HMHAYCTPHSCHI MEH KOHAKXKAWIBUIBIKTBIH — OpPTYpII
KOCITOPBIHAAPBIHA )KYMBIC 1CTEY AaFIblIapblH MEHIepy: MEMJICKETTIK oprasiap,
KOFaMJIBIK YHBIMIAp MEH KaybIMIIACTBIKTap, JKEKe KOMIAHHWsUIAp; CaHATOPHii-
KYPOPTTHIK JKOHE CAyBIKTBIPY MEKeMelepi; opTa KOCINTiK OKy MeKeMelepi MeH
OpTaJIBIKTaphl; OelCceHAl Typu3MHIH Oamajgap MEH XacecHmipiMaep oHe KacTap
OpTaJIBIKTAPBI.

[IpousBoacTBEHHAs IPaKTHKa MPOBOJUTCS Ha 3 Kypce st 00yJaromuxcst 1
3aKperuIsieTcss 3a BBIITYCKAIOMIEH IIKOJIOH, KOTOpas OCYLIECTBIISIET HOATOTOBKY
KaapoB 10 JaHHOM oOpa3zoBarenbHOM nporpamme. llemb mnpou3BOACTBEHHOM
[PAKTHKH — 3aKPETUIEHHE KOMITETCHIINH, MOJTyUYeHHBIX 00YYaIOIINMHUCS B TIpOIiecce
00y4deHUs W NPHOOpPETCHHE HABBIKOB pabOTBl B PA3NMYHBIX IPEATPHATHAX
WHIyCTPUM TypU3Ma W TOCTEHPHUMMCTBA DPa3iIM4YHON (POPMBI COOCTBEHHOCTH:
rOCYAapCTBEHHBIC OPTaHbl, OOIIECTBEHHbBIC OPraHU3alud U aCCOLMALNY, YaCTHBIC
KOMITAaHWM; CAaHATOPHO-KYPOPTHBIE M O3AOPOBHUTEIBHBIC YUPEKICHUS; CPEAHUC
podeccHOHaNbHBIC Y4eOHBIE YUPEXKAEHHS M LEHTPbI; NETCKO-IOHOIIECKHE U

MOJIOACKHBIC IICHTPBI AKTUBHOT'O TYpHU3Ma.
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Industrial practice is conducted in the 3rd year for students and is assigned to
the specialist training school, which provides training for this educational program.
The purpose of the internship is to consolidate the knowledge gained by students in
the course of training and to acquire skills in various enterprises of the tourism and
hospitality industry of various forms of ownership: government agencies, public
organizations and associations, private companies; sanatorium and wellness
institutions; secondary vocational educational institutions and centers; youth and
youth centers of active tourism.

38

JIrmomangsl Hemece
OHIIIPICTIK MPaKTHUKa

[MpenauiuioMHAas WA
MIPOU3BOJICTBCHHAS
[paKTUKa

Pre-diploma or Industrial
Practice

JlurioM anneIHOAFsl MPakTHKa OUTIiM amymisliap YIIiH 3 KypcTa eTKisiienmi
PKOHE OCBI OimiM Oepy Oarmapimamachl OOHBIHIIA Kagpiap Oaspiaymbl Ky3ere
ACBIPATHIH OITIPTYINI MEKTENKe OeKiTiemi. JJUTuIoManabl MpakTHKAHBIH MaKCaThI -
OKY ITPOIIECIH/IE aJIBIHFAH TEOPUSUIBIK IIOHAEP MEH MPAKTHKAJIBIK JaFAbIIap TyPabl
OimimMaepin OekiTy, COHBIMEH KaTap TypU3M XOHE KOHAKKAWIBUIBIK HHIYCTPHUACHI
KOCIITOPBIHAAPBIHBIH KbI3METIH, OJIAP/IbIH Y3aK MEpP3iM/i MEPCIeKTUBACHIH Taay,
TUIIOM/IBIK JKYMBICTAp/Ibl HEMECE JK00amap bl Jka3y YIIiH CalaHbIH XKoHE Oenrii
01p KOMITAHUSIHBIH 0OOJaIaK 1aMybl Typaibl OOJKaM Kacay.

[TpepauruioMHasl mMpakTUKa MPOBOIUTCS Ha 3 Kypce JUid oOy4arolmmxcs U
3aKpEIUIAETCS. 3@ BBIIYCKAIOIIEH IIKOJION, KOTOPAas OCYILECTBISAET NOATOTOBKY
KaJIpOB IO JAaHHO# 00pa3oBartebHO# mporpamme. lesb IpeaTUIIOMHON TPAKTUKH
— JIOTHYECKU 3aBEPIIUTH (POPMUPOBAHNE KOMIICTCHIIMH ITOJydEHHBIX B Ipolecce
yueObl W TPEeIIEeCTBYIOINX NPAKTHK, Yepe3 HAyYHO-NPAKTUUECHH aHalu3
NeATeTbHOCTh TIPEINPHUIATHN  HWHIYCTPUM TypHU3Ma M TOCTENPHUHMCTBA, WX
MEPCIIEKTUBHOCTH B JIOJITOCPOYHOM  IUIAHE, COCTaBJIEHHS IIPOTHO30B M
KaueCTBEHHBIX pa3paboTOK Juisl OyIyIiero pasBUTHs OTPAaciId M KOHKPETHOH
(bUpMBI [UIS HAMCAHWS AUTUIOMHBIX pabOoT MITH MPOEKTOB.

Pre-diploma practice is conducted in the 3th year for students and is assigned
to the specialists training school, which provides training for this educational
program. The purpose of the pre—diploma practice is to logically complete the
formation of competencies acquired in the course of study and previous practices,
through a scientific and practical analysis of the activities of the tourism and
hospitality industry, their prospects in the long term, making forecasts and
qualitative developments for the future development of the industry and a specific
firm for writing theses or projects.
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M HHOBAIUSIIBIK
MEHEIKMEHT Heri3aepi

OCHOBBEI
MHHOBALIMOHHOTO
MEHEHDKMEHTA

Fundamentals of
Innovation Management

[ToH yitbIMIapAaFbl MHHOBALMSIIBIK MIPOLIECTEP/Il OacKapy/bIH IPUHIUIITEPiH,
onmicTepi MEH KypaJIapblH, MHHOBAIMS TY)KBIPHIMJIAMaJapblH JKQHE OJIApIbIH
0oceKenecTiK apTHIKIIBUIBIKTAPABl KYPYJarbl POJiH, COHAAaW-aK HMHHOBAIHMSIIBIK
oHIMIEp MEH KBI3METTEepIl Kypy, LIrepiierTy >koHe KOMMEPUMSUIaHABIPY YIIiH
MHHOBAIIMSUIBIK OHIMHIH OMIpIiK HUKIIHIH HETi3ri Ke3eHJEepiH, TEeXHOIOTHSIBIK
YKOHE MapKeTHHITIK Kypanmapabl 3eptreiai. WrepyaiH MakcaTsl MEH HOTHIKECI
VIHBIMFAa HHHOBAITUSUTAPABI COTTI €HTI3Y YIIIH KaXeTTi epCOHANIBI OacKapy KoHE
0ackapy AaFIbUIaPbIH AaMBITY.

JucuunnuHa M3ydaeT MpPUHIUIBIL, METOAbl U HMHCTPYMEHTH YIpPaBICHHUS

MHHOBAIIMOHHBIMU TIPOIECCAMM B OpraHU3alMdaX, KOHICHIUUN I/IHHOBaHI/Iﬁ n ux
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pPOJIb B CO3MaHMM KOHKYPEHTHBIX IPEHMYILECTB, a TAKKe€ OCHOBHBIE 3Tallbl
PKM3HEHHOTO  LUKJIA ~ MHHOBAI[MOHHOTO  TPOAYKT, TEXHOJIOTHYECKHE U
MapKETHHTOBBIC MHCTPYMEHTEI JULst CO3JIaHUs, TIPOJIBYKEHUS u
KOMMEpLHAIU3aMH WHHOBALMOHHBIX NPOAYKTOB M yciyr. llenp m pesynbraT
OCBOCHUSI pa3BUBATh HABBIKM PYKOBOJACTBA M PYKOBOJACTBA IEPCOHAJIOM,
HEOOX0ANMBIE JUISl YCIICIIHOTO BHEAPESHUS] MHHOBAIIMI B OpTaHU3aLIH.

The discipline studies the principles, methods and tools for managing
innovation processes in organizations, the concepts of innovation and their role in
creating competitive advantages, as well as the main stages of the life cycle of an
innovative product, technological and marketing tools for the creation, promotion
and commercialization of innovative products and services. The goal and learning
outcome of the discipline is to develop the leadership and personnel management
skills necessary for the successful implementation of innovations in the
organization.

40

Typusmpaeri Digital
MapKETHHT

Digital mapkeTHHT B
Typu3Me

Digital Marketing in
Tourism

I[ToH TypHCTIK canaaa KOJNJaHbLUIATHIH HU(PIBIK MAPKETUHITIH 9iCTEPi MEH
KypajmapblH 3epTrTeyre OarbiTTanFaH. Kypc asChlHIA CTYICHTTED TYPHCTIK
KbI3METTEp MEH KOPIKTI jKepJIep/i UIrepiieTy, TypucTepi TapTy jKoHe oyap YIIiH
Oipereii ToxipubOe kacay YIIIH 3aMaHayd TEXHOJIOTHSUIAPIbI MalganaHy bl
yiipeHeni. 3epTTeyJiH HOTHKECI CTyJeHTTEP/IiH TYPUCTIK KbI3METTEpIi Lirepijiery
YIIiH Toxipubene KONHaHyFa OOJATHIH IH(PIBIK MapKETHHT CajlachIHIAFbI
narapUIap MeH OUTIMII Hrepyi OOJBIT TaObLIAIEL.

JucnuiuimHa HanpaBiieHa HA U3y4YEeHUSI METOJI0B M HHCTPYMEHTOB LIU(POBOTO
MapKeTHHIa, IPUMEHSIEMBIX B TypHCTCKOH oTpacnu. B pamkax kypca cTyIeHTHI
Y3HAIOT UCTIOJIb30BAHHS COBPEMEHHBIX TEXHOJIOTHH JUISl ITPOABMYKEHHS TYPHCTCKHX
YCIYr H JIOCTONPHMEYaTEeIbHOCTEH, NpHUBJICUYEHUS TYPHCTOB W  CO3JaHUS
YHUKQJIBHOTO OIbITA JUIS HUX. Pe3ynbraToM M3yueHHus sIBISIETCS MPpHOOpETeHUE
CTy/ZIeHTaMH HaBBIKOB M 3HAaHUI B 001acTH HM(POBOr0 MapKeTHHra, KOTOPbIE
MOTYT OBITh IPUMEHEHBI Ha IPAKTHKE JIJIsl IPOJIBYIKEHHUS TYPUCTCKHX YCIIYT.

The discipline is aimed at studying the methods and tools of digital marketing
used in the tourism industry. During the course, students learn the use of modern
technology to promote tourist services and attractions, attract tourists and create a
unique experience for them. The learning outcome of the discipline is the acquisition
by students of skills and knowledge in the field of digital marketing, which can be
applied in practice to promote tourist services.
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KpeaTuBTi MEHEIKMEHT

KpeatuBHbIit
MEHEKMEHT

Creative management

Ilon  y#pIMJaprarbl — IIBIFapMAIIBUIBIK  TIpoLecTepAi  OacKapyablH
[PUHOMITEPIH, SAiCTepl MEH KypalJapblH 3€pTTell, IIbIFapMallbUIbIK IIeH
MHHOBALlMsIFAa OalaHBICTBI Toyekenaepli Oackapy oJIiCTEpiH KapacThIpajpl,
caylaiaFbl TEH/CHUMSUIAPIbI Talaiibl JKOHE MNIBIFAPMAIIbUIBIK HIesiap MeH
koOamapapl €HTI3yiH SpTYpJi TocinmepiH 3eprredai. MrepymiH makcaThl MeH
HOTH)KEC] yHbIMJap/ia MIBIFApMAIIbUIBIK XKOHE MHHOBALMSUIBIK KOOAIapAbl Kypy
bKoHe Oackapy YIINIH KaKETTI KemOacIIbUIBIK, KOMMYHUKAIHUA XoHE Oackapy
aF IbLTAPBIH AaMbITY.

JuctuiuinHa M3y4aeT HPHHLMIBI, METOAbl M HHCTPYMEHTHI YIpaBICHUS

KPCaTHUBHBIMU NPOLCCCAMHU B OpTaHU3alUAX, paCCMATPUBAIOT MECTO/AbI YITPABJICHUS
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PHUCKaMM, CBSI3aHHBIMH C KpPEaTHBHOCTBIO M HMHHOBALMSAME, aHAIU3UPYIOT
TEHJICHIUH B WHIYCTPUM W HCCIEAYIOT DPa3IM4HbIE MOJXOAbl K BHEAPEHHUIO
KpeaTHBHBIX HJIEH M MpoekToB. Llenb u pe3ysnbTaT OCBOGHUS pa3BUBATh HABBIKH
MIepCTBAa, KOMMYHUKAIlMM M YNPABICHHS, HEOOXOJMMBIE i CO3JaHus U
yIIpaBJIEHUsI TBOPYECKUMH U MHHOBAIIMOHHBIMH IIPOEKTAMHU B OPTaHHU3AIHSX.

The discipline studies the principles, methods and tools of managing creative
processes in organizations, considers methods of managing risks associated with
creativity and innovation, analyzes trends in the industry and explores various
approaches to the implementation of creative ideas and projects. The goal and
learning outcome of the discipline is to develop leadership, communication and
management skills necessary for the creation and management of creative and
innovative projects in organizations.

42

[IponakT MEHEIKMEHT
[IpoaakT MEHEIKMEHT

Product Management

[ToH TypHCTIK 6HIMIEp MEH KbI3METTEPl OJIapAbIH NalIacklH apTTHIPY JKOHE
TYPUCTEp/IH KaKETTUIIKTEpiH KaHaFaTTAaHIBIPY YIIIH OacKapyAbl, TYPHCTIK
OHIMJIEp MEH KBI3METTEPAiH OMIpJIK LUKIiH 0acKapy/bl, COHBIH ILIIHJE CaTy/AbI
0akpllay MEH Tallay/]bl, MAapKeTUHITIK HAayKaHIapAblH THIMIUITIH Oarajiaysl
JKOHE aJIbIHFAH HOTIDKEJep HeTi3iH/e WHHOBAIMSIIBIK OHIMJEDP MEH KbI3METTEp.i
o3repTy HEMece JKaKcapTy Typasibl HICIIiM KaObuimayasl 3eprreiini. Urepymin
MaKCcaThl MEH HOTHIXKEC - TYPUCTEPIIH SPTYPIIi CaHATTAPBIHBIH KAKETTITIKTEpi MEH
YMITTEpiH TYCiHY OHE THICTI OHIMAEp MEH KbI3METTEp i 931piey.

JucnuiuimHa M3yvaeT ynpasJeHHE TYPUCTCKUMH NMPOAYKTaMH M YCIyTaMH
U1 MakCHMH3alUd MX MPUOBUTM M yJIOBJIETBOPEHHS MOTPEOHOCTEH TYpHCTOB,
YIIpaBieHWE >KU3HEHHBIM IUKJIOM TYPHCTCKHX HPONYKTOB M YCIYT, BKIIIOYas
MOHUTOPHHI' M AaHAJM3 MpPOJaX, OHEHKY 3()(EKTUBHOCTH MapKETHHIOBBIX
KaMIIaHUH ¥ IPUHSTHE PELICHUH 00 N3MEHEHUHN WIIH yIy4IIeHUH HHHOBAITHOHHBIX
[IPOAYKTOB M YCIYyT Ha OCHOBE IOJNYyYEHHBIX pe3ynpTaTtoB. Llens u pesynasbTar
OCBOCHUSI - TIOHUMATh TIOTPEOHOCTH M 0KUJIAHHS PA3IMYHBIX KATETOPUN TYPUCTOB
1 pa3pabaThIBATh COOTBETCTBYIONINE TPOAYKTHI H YCIYTH.

The discipline studies the management of tourist products and services to
maximize their profits and meet the needs of tourists, the management of the life
cycle of tourist products and services, including monitoring and analysis of sales,
evaluating the effectiveness of marketing campaigns and making decisions about
changing or improving innovative products and services based on the results
obtained. The goal and learning outcome of the discipline is to understand the needs
and expectations of various categories of tourists and develop appropriate products
and services.
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Kongnukrrepai 6ackapy

'YrpaBiieHue
KOH(IUKTaMH

Conflict management

IToH KaKTHIFBICTAPABIH MOHIH, OJapAbIH BIKTHMAal ceOenTepi MEH CallIaphlH,
oyapApl MISIIYAIH OAiCTepiH TyciHyre yiperenmi. Kypc coHbIMEH Kartap
KAKTBIFBICTAPBIH QIIBIH ally JKOHE OH YHBIMAACTBHIPYIIBUIBIK MOICHHUETTI
KaJIBIIITACTRIPY CTPATErHsJIaphIH KAMTHABL. [[oH Il HTepy IiH MaKCcaThl MEH HOTIIKEC]
- CTYICHTTEPIIH YHBIMIAFGI KaHKaIAbl JKaFaaiapIbl THIMII IIENTyre MyMKIHITIK
OepeTiH OUTIMIEPiH, TaFIpIIaphIH KAIBIITACTHIPY.

JucnnnmHa 0o0y4aeT MOHNMAaHHUIO CYTH KOH(QINKTOB, X BO3MOKHBIX IPHUIUH

14 HOCHCHCTBHﬁ, a TAKXKXC MCTOHNOB M TCXHUK IJISI UX PA3PCHICHUS. Kpr TaKXC
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OXBATBIBACT CTPATETHH IIPENOTBpALICHHUs KOH(UIMKTOB M CO3JaHHS IO3UTHBHOM
OpraHU3alMOHHONW KyJbTYphl. Llenb U ocBoeHHE MTUCHUILIMHEL - (GOpMHUpOBaHHE Y
CTY/ZICHTOB 3HaHHMW, YMEHHH W HaBBIKOB, IO3BOJSIOMIMX S(PQEKTUBHO peIath
KOH(JIMKTHBIE CUTYyallul B OpraHn3alvy.

The discipline teaches to understand the essence of conflicts, their possible
causes and consequences, methods for resolving them. The course also includes
strategies for conflict prevention and the formation of a positive organizational
culture. The purpose and result of mastering the discipline is the formation of
students ' knowledge, skills that allow them to effectively resolve conflict situations
in the organization.
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MHHOBanUsIIAp ABT
KOMMEPLISIIaHABIPY

KomMeprmanuzanus
MHHOBAILIUH

Commercialization of
Innovations

[ToH >xaHa uaesIap B!, TEXHOJOTHSIIAPABI, OHIMAEP MEH KbI3METTEPli TYPH3M
canackIHIaFBl TAOBICTHI OM3HEC-)Ko0aNapra aifHaJIIBIPy MPOIECTePl MEH dICTEpiH
3eprreiimi. TypHCTiK KOMIIaHMsIIap MEH KOCIMKepiiep YIIIH XKaHa MYMKiHIIKTep
KacayFa MyMKiHAIK 0epeTin Typuameri HHHOBaMsUIApAbIH OPTYPJIIl acCleKTiepiH
3epTTeyai KaMTuabl. MrepyaiH MakcaThl MCH HOTHIXKECi-)KaHa TYPUCTIK eHIMAEP
MEH KbI3METTEp/Ii KYPY, MApPKETHHITI, KAP>KbIHBI, KYKBIKTHIK aCIEKTLIEP/Ii )KOHE T.
0. Koca anFaHaa, KOMMEPUUSUIAHIBIPY CTPATErUsUIapblH aHBIKTAY.

JucnuiuinHa M3ydaeT TpOLEecChl M METOABl NpEeBpAILEHUs HOBBIX WJEH,
TEXHOJIOTHH, NMPOJYKTOB W YCIyr B TNpHOBUIbHBIE OU3HEC-NPOEKTHI B cdepe
Typu3Ma. Bkirouaet B ce0st m3ydeHHe pa3IudHbIX aCIIEKTOB HHHOBAIUH B TYpHU3ME,
[TO3BOJISTIOIIEE CO31aBaTh HOBBIE BO3MOXKHOCTH JUISI TYPUCTCKMX KOMIIAaHUH M
npeanpruHIMaTese. Lleas u pe3ynbraT OCBOSHHMS - CO3/1aBaTh HOBBIE TYPHUCTCKHE
MPOXYKTBl M YCIYTH, OINPENEIUTh CTPATErMH KOMMEpIMAIN3alNH, BKIIOYas
MapKeTHHT, (UHAHCHI, IOPUIMYECKHE ACTIEKTHI U T.JI.

The discipline studies the processes and methods of turning new ideas,
technologies, products and services into profitable business projects in the field of
tourism. It includes the study of various aspects of innovation in tourism, which
allows creating new opportunities for tourism companies and entrepreneurs. The
goal and learning outcome of the discipline is to create new tourist products and
services, to define commercialization strategies, including marketing, finance, legal
aspects, etc.
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BpennuHr Herizaepi
OCHOBBI OpeHTHTa

Basics of Branding

[ToH Typn3M canachiHIaFbl MAPKETHHITIK )KYHEJIIK KbI3MET PeTiHe OpeHIUHT
Typajbl TYCIHIKTI KaJbIITacThIpa OTHIPHII, Ka3ipri aJIeMHIH AKOHOMHKAJIBIK JKOHE
QJICYMETTIK-MO/IEHH MPOLECTEPiHAeri OpeHIUHTITIH peuiH amasl. [Ionni urepyain
MaKcaThl MEH HOTHIKECI OPEH/TI KaJIBIIITACTHIPA OTHIPBII OJIApAbI ICKE achIpyIbIH
TEOPUSUTBIK NPUHIMOTEPIH, SIICTEpiH 3epTTey JKOHE MIETeNIIK TKIpHOeHi
OTaHJIBIK TYpU3MJIE iCKE achIpyAarbl HPaKTHKAIBIK IarAblIapisl Urepy OoJbI
TaOBLTAIBI.

JucuuiuinHa — pacKpbhiBaeT poJib  OpeHJMHra B  HKOHOMHYECKHX U
COLIMOKYJIbTYPHBIX TPOIIECCax COBPEMEHHOTrO0 MHpa, (OpMHUpYs MOHUMaHUE
OpeHIMHIa Kak MapKEeTHHIOBOW CHCTEMHOH HEATENBHOCTH B cdepe TypusMa.
Llenbi0 M pe3yabTaTOM OCBOCHHMS JUCIUILIHHBI SBIIAETCS H3YUYCHHUE TEOPETHICCKHUX

[IPUHIIMIIOB, METOJIOB X peasin3anuu ¢ GopMupoBaHreM OpeHIa U MPHOOpeTeHHE
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[PaKTUYECKUX HABHIKOB pealn3aly 3apy0e)KHOTO OIbITa B OTEYECTBEHHOM
TypH3Me.

The discipline reveals the role of branding in the economic and socio-cultural
processes of the modern world, forming an understanding of branding as a
marketing system activity in the field of tourism. The purpose and learning outcome
of the discipline is the study of theoretical principles, methods of their
implementation with the formation of a brand and the acquisition of practical skills
in the implementation of foreign experience in domestic tourism

46

MapKeTHHTTiK
BepTTEYIIep JKOHE
OCHIMAPKUHT

MapKeTUHT OBbIE
HCCIIeI0BaHUS U
OEHUMapKUHT

Marketing Research and
Benchmarking

I[lon  MapkeTWHITIK  3epTTeyiep  KoHe  OCHUMApKWHT  Typajbl
TYCIHIKTI KaJIBIITACTHIPA OTBHIPHIN, OCHIMAPKETHHITI iCKe achIpyna KomaHOabl
3epTTeynep XKYprizy koHe OW3Hec-TporecTepli OacKapyarbl KociOW, CaHIBIK
MKOHE CamalblK JICPeKTep.li XWHAYAarbl TajlaMajblK MaTepHaJIAApJbIH HETi3iH
amanel. [loHmi wWrepymiH MakcaThl MeEH HOTWDKeCI OCHUMApKUHT IKYpTi3ymi
YHBIMIACTBIPY, aKmaparTap/bl JKHHAKTay >KOHE HapBIKTapAblH Ma3MyHbl MEH
KYPBUIBIMBI, TYTHIHYIIBLIAPJBIH KKETTUTIKTEPIH KaHaFaTTaHABIPY *oHE OHIMIL
TUIMJI JKBUDKBITY, CYpaHbICKa OaFiapiaHFaH KoCIIOpPBIHAAPIBl OacKapyaa O3bIK
TOXKIpUOCHI Malaany IaFabUIapbIH UTEPY.

JucnuruimHa pacKpbhIBaeT OCHOBY aHAJIMTUUECKHX MaTEpUaIIOB B IIPOBEICHUN
[PUKITaAHBIX UCCJIEJIOBAaHMH B peajau3auuu OeHYMapKeTMHra U cOope
PO eCCHOHANBHBIX, KOMWYECTBEHHBIX M KAa4ECTBEHHBIX IAHHBIX B YIPaBICHUU
Ou3HEC-TIpoLIeCCaMH, dopMupyst  TIpeicTaBlICHHE 0 MapKETHHTOBBIX
ncciIeOBaHMAX M OeHuMmapkuHre. Llemb m pe3ynbTaT OCBOEHHS AWMCHIWILTHHEI
OpraHu3alisl TpPOBENCHUs OCHUMapKuHra, o0000meHne wWHQOpMAIMH H|
CcoJiep)KaHNe M CTPYKTYpa PHIHKOB, yJIOBIETBOPEHHE MOTpeOHOCTEH TToTpeduTeneit
n  >QdexTHBHOE  TPOJBIKEHHWE  NPOAYKIMH, TNpHOOPETEHHE  HaBBIKOB
WCIIONIb30BAaHHUs ~ TEPEJ0OBOrO  ONbITA B YIPaBICHUHM  NPEANPHUSTHIMHU,
OpUEHTHPOBAHHBIMH Ha CIIPOC.

The discipline reveals the basis of analytical materials in conducting applied
research in the implementation of benchmarking and collecting professional,
quantitative and qualitative data in business process management, forming an idea
of marketing research and benchmarking. The purpose and learning outcome of the
discipline is the organization of benchmarking, generalization of information and
the content and structure of markets, satisfaction of consumer needs and effective
promotion of products, acquisition of skills to use best practices in the management
of demand-oriented enterprises.
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MMumxai
KaJIBIITACTBIPY
TEXHOJIOTUSCHI

TexHosorus
(hopMHUpOBAHHS UMHUKA

Image Formation

Technology

Ilon Typw3M canmachIHIAFBl UMUK TYPabl TYCIHIK KaJIbINTACTHIPA OTBIPHII,
KBI3MET KOpPCETY CalachIHIAFbI, OJICYMETTIK-MOJCHH, YHUBIMIACTHIPYIIBLIBIK-
0acKapyIIBUIBIK MTPOLIECCTEPIHIETT UMUDKIIH POJIiH aHbIKTalbl. [ToHII Urepymin
MakcaThl MEH HOTIKeci Oenriymi Oip TyiFaHbl, Tayapabl, KbI3METTi, YHBIMJBI,
KaJlaHbl, ayMaKThl MOJENbJCYJe, TYBIHIAFaH MoceNelepAl FhUTBIMH-3ePTTeH
OTBIPHIT, IICHTY >KOJIIAPBIH KOHE HMMHK TEXHOJOTHUSACHIH KaJIBIITACTHIPYIaFbl
KociOM AaFapliIapIsl UTepei.

JlucturuinHa  ompenerseT poiib MMHIKA B cdepe YCIyT, CONUaIbHO-

KyJIBTYPHBIX,  OpPraHM3allMOHHO-YIPABJICHYECKUX  TIpoleccoB,  (opmupys
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npencraieHue o0 umumke B cdepe Typmsma. llens M pe3ynbraT OCBOCHUS
JIMCIUIUIMHBL  OBJIaJIEBacT NMPOQGECCHOHATIBHBIMU HaBBHIKAMH B MOJEIMPOBAHUU
KOHKPETHOH JIMYHOCTH, TOBapa, YCIYI'H, OpraHu3allld, Topoja, TEPPUTOPHH,
(OpMHpOBaHUM TIIyTE€H pEHIeHHs BO3ZHUKAIOUIMX NpOOJIEeM ¥ UMHIKEBOM
TEXHOJIOTHH.

The discipline determines the role of the image in the service sector, socio-
cultural, organizational and managerial processes, forming an idea of the image in
the tourism sector. The purpose and learning outcome of the discipline is mastering
professional skills in modeling a specific person, product, service, organization,
city, territory and forming ways to solve emerging problems and image technology.

48 [bpenn Ilon opTypmi KOMMYHHKAIlUs apHANapbl apKeulbl Makcatrtel ayaumropus | bell | TK X
KOMMYHUKAMSUIApbIH  [apachlHAa OpEeHATIH MMHIDKIH XoHE KaObUIIAyblH Oackapy YUIH KoimaHeuiatelH | I1]] KB
Oackapy CTpaTernsulap/pl, TaKTHKaIapasl JKoHE oxictepni 3eprreyre OarbiTranm¥ad.llonni | PD CcC

Urepy MakcaThl MEH HOTHIKECI - OpeHIUMHI cajlachlHIa OUTIM MEH IaFIbliIaplibl
'Yrpasienue OpeHs KaJIBIITACTRIPY JKOHE MaMBITY, CTYACHTTCPAIH OpeHATep.Hi, COHAal-aK OpeHj-
KOMMYHUKAIUSIMH KOMMYHUKalIMsUIapApl Kypy koHe Oackapy OoiiblHIIAa KoCiOM Ke3KapachlH
KaJIBITACTBIPY
Brand Communications JlucuumiinHa HampaBieHa Ha H3ydeHHE CTpaTeruif, TaKTUK M METOMOB,
Management MCIIONIb3YEMbIX ISl YIPaBJICHHsT UMUIDKEM U BOCHIPUSTHEM OpeH/ia Cpeu LieJIeBOH
AyAUTOPUH Yepe3 pa3IndHbIe KaHAIbl KOMMYHUKaIWu.Llens 1 pe3ynbraTr 0cBOCHUS
MCIUTUIMHBI-(OPMHUPOBaHKE U Pa3BUTHE 3HAHMH M HABBIKOB B 00J1aCTH OpeHIUHTa,
(dopMupoBanue NPOPECCHOHATBLHOTO OTHOLICHUSI CTYAECHTOB K CO3MaHUIO |
YIIpaBJiIeHNIO OpeHIaMH, a TaKXKe OPeHI-KOMMYHUKaIAIMH
The Discipline aims to study the strategies, tactics and techniques used to
manage the image and perception of the brand among the target audience through
different communication channels. The goal and result of mastering the discipline is
the formation and development of knowledge and skills in the field of branding, the
formation of students ' professional vision of creating and managing brands, as well
as brand communications

49 |AyMaKThIK OpeHIUHITI [Ton Typu3M canachlHIArsl OHIpIIK OpeHauHrTiH Herisri yreimuapeiH | bell | TK X
KQJIBITITACTBIPY KOHE KAJBINITACTBIPA OTBIPBIN, Ka3ipri TaHIAFbl OHIpHAi, KaJaHbl, €NJi MEeKEeH]i I KB
inrepinery TaMBITYIaFbl OHIPIIK OPEHANHITI KaJBIITACTBIPY MEH JKBUDKBITY MaHBI3IbUIBIFBIH PD CC

DopMHUpOBAHUE U
MIPOABIKEHHE
TepPUTOPHUATBHOTO
OpeHIuHTa

Formation and
promotion of territorial
branding

afikpiHpaiapl.  [loHmi wWrepymiH MakcaThl MEH HOTHIKECI OTaHIBIK KOHE
XaJIbIKapaJIbIK OHIPIIK OPEHIMHT TIXKIpHUOECIH 3epTTEH OTHIPHIN, TyMaHHTAaPIIBIK
PKOHE KOJITaHOANBI acleKTiIepiHAe KOMMYHUKATHBTIK TYTHIHYIIBUIBIK KOOAIBIK
KpeaTuBTI dlliCHAMAaJIap MEH 9/IiCTeMEeIIepIl KaH-KAKTHI 3epJIeIieI Urepy.
JucuuiuinHa  pacKphlBaeT pOJIb  OpCHIWHTra B 3KOHOMHUYECKHX H
COIIMOKYJIBTYPHBIX TPOIECCaX COBPEMEHHOro Mwupa, (HOpPMHUpPYsST MOHHMAHHE
OpeHIMHra Kak MapKeTHHTOBOW CHCTEMHOW AEATCILHOCTH B cdepe Typusma.
[{ebt0 U Pe3yIbTaTOM OCBOCHHS TUCIUIUIMHBI SIBJISICTCS H3YUYECHHE TEOPETHUCCKUX
[IPUHIIMIIOB, METOJIOB UX peasin3anuu ¢ GopMupoBaHueM OpeHIa U MpuoodpeTeHne
MPaKTHYECKUX HABBIKOB pEalM3allid 3apyOe)KHOrO OMbITa B OTEYECTBEHHOM

TypHu3Me.
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The discipline reveals the role of branding in the economic and socio-cultural
processes of the modern world, forming an understanding of branding as a
marketing system activity in the field of tourism. The purpose and learning outcome
of the discipline is the study of theoretical principles, methods of their
implementation with the formation of a brand and the acquisition of practical skills
in the implementation of foreign experience in domestic tourism.

50

Typuszmaeri SMM xoHe
PR

SMM u PR B Typusme

SMM and PR in tourism

[on aneymerTik xeninep MmeH BAK-Ta Typuctik komnanust OpeHiH KypyFa,
KoJgayra JkoHe umrepineryre OarpiTrairaH. SMM xone PR kommanus MeH
QyIUTOPHS apachlHIa CeHIMII KapbIM-KaTBIHAC OPHATYFa OaFbITTalFaH QJIEYMETTIK
Meara MapKeTHHT1 MCH KOMMYHUKAIIUSHBIH OpTYPIIi 9[IiCTepl MEH CTpaTeTHsIIapbIH
KamTHabl. WUrepynin MakcaThl MEH HOTIDKECI KOMIIAHMSUIApFa Haszap ayAapyra,
QIICYMETTIK JKeJiJIep/ie 63 ayANTOPUICHIH apTThIPYFa, HIMUIKIH JKaKCapTyFa JKoHE
TYPHUCTIK KBI3METTEP/I CaTy/bl apTTHIPYFa KOMEKTECY OOJIBINT TaObLIAIBI.

JucnuiuinHa HampaBlieHa Ha CO3JaHWe, IMOJJICPKAHWE M INPOABHIKEHHE
OpeHIa TYPUCTCKOM KOMITAHUH B COITUANBHBIX ceTsaXx 1 CMI. SMM u PR Bkitoyaer
B ce0sl pa3jiM4Hble METOAbI M CTPAaTErMU MapKETHHIa B COLMAJBHBIX CETAX M
KOMMYHUKAIlMH, KOTOpbI€ HAlpaBjeHbl Ha YCTAHOBJEHHE JOBEPUTEIBHBIX
OTHOLICHUM MEXJy KoMIaHuell u ayauropued. llenp M pe3ynabTar OCBOEHUS
SIBJISIETCST TIOMOTaTh KOMIIAHMSIM —TIpHBIEYb BHUMAaHHE, YBEJIUYUTH CBOIO
AYAUTOPUIO B COLMANBHBIX CETAX, YMYUIINTh UMHIDK W YBEIHIUTH HPOIAXKH
TYPUCTCKHX YCIIYT.

The discipline is aimed at creating, maintaining and promoting the brand of a
travel company in social networks and the media. SMM and PR includes various
methods and strategies of marketing in social networks and communications, which
are aimed at establishing a trusting relationship between the company and the
audience. The goal and learning outcome of the discipline is to help companies
attract attention, increase their audience in social networks, improve their image and
increase sales of tourist services.
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KopbiThinabl atTecrarray / UTorosasi arrecramus / Final Attestation
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KOpBITHIHIBI
aTTecTarray

HTorosas
aTTecTalMs
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4. «<6B11105 — Typucrik recTHHALUAJIAP MEeHeIKMeHTD> 0is1iM Oepy OargapaaMachbIHbIH OKY KOCHAPBI
Y4eOHblii VIaH 00pa3oBaTeIbHON mMporpaMmmbl «6B11105 — MeHea)KMEHT TYPUCTCKUX JeCTUHALMID)
Curriculum of the educational program «6B11105 - Management of tourism destinations»

AKkaieMUslJIBIK Ke3eHaep 0oibIHIIA =

OKY KyMBICBIHBIH KeJieMi/ O0beM yuyeOHOM padoThl/ KkpenuTTepai 6esry/Pacnpenesienue KpeiuToB E

Educational Work Capacity no akageMuyeckum nepuoaam/Credit E

Distribution in <

& 2 23 Z
. . g é % ’ E- g > Kypc / Course S - = E
Moayab MonHin MonHin E g5 s g 253 = = 1 2 =l= = =
araysl/Haum | koani/Kox | araysi/Hammenosa | = =g 2K g g gz <§ @ g g SE ) =
eHOBaHHe JAMCHHILIHH HHe E. SE g % 2 E e E| = s E % Tpumectpbl/Trime g3 g g
monyasi/Mod | wi/Course | mucuunimnbi/Cou g 32 S = E R ; = 3 g2 == § =
ule Name Code rse Name = £E 8= g £E2] g 4 Ez | 1| 2|3|4]5 9 &3 2 3
E| 22| 33| & |3EE 9| T | z£ H = | E

E E H % = £ g E % % = $ Ke3eH/Ieri TeOPUSIBIK aNTa CaHbl / K-BO =

EE % 8 & E Es| O 8 g € | Teopermyeckux Heiexb B nepuoae / Number of [l

23 aF & 25E 8 EE theoretical weeks in period =

“2 | 2 % | FEE 3 = 2

24 K = 10101010 10| 10|10 | 10|10 | (&
1 2 3 4 5 6 7 8 9 10 11 12 |13 | 14 | 15 (16 | 17 | 18 | 19 | 20 21 22 23

1. Kammsi 6itiM 6epetin monaep (KBII) nukii - 56 ak.kpexut/ Linkia odmeodpazoareabHbix qucuunmiana (O0M) - 56 ak.kpexuro/ Cycle of general education disciplines (CGED) - 56 ac.credits

1). MingerTi koMnoHeHT - 51 ak.kpenut / O0s13aTebHBIH KOMIIOHEHT - 51 ak.kpeanToB / Required component - 51 ac.credits

Mod 1
Tapuxu-
¢bunocodusin
BIK JKOHE
aKnapaTThIK
OlmiM Moyl
/ Monyms
HCTOPUKO-
¢unocodckux
u
uH(bOpMaLNO
HHBIX 3HAaHUMN
/ Module of
historical,
philosophical
and
information
knowledge

KT 1101/ | Ka3akcran Tapuxsr/ 5 150 15 30 15 90 5 ME/TS/
IK 1101/ HUcropus SE
HOK 1101 | Kazaxcrana/
History of
Kazakhstan
AKT 1102/ | AxmapaTTbIK- 5 150 45 15 90 5 EmTnxa
IKT 1102/ | KOMMYHHUKaIHSIIBIK H/
TIACT 1102 | rexHomormsimap / Ok3ame
Hudopmarmonno- H/
KOMMYHHKAI[HOHHBI Examin
€ TeXHOJIOTHH / ation
Information and
Communication
Technologies
Fil 2103/ | ®unocodpus/ 5 150 15 30 15 90 5 Emruxa
Fil 2103/ | ®unocodpus/ H/
Phi 2103 Philosophy Ok3ame
H/
Examin

ation
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SHT 1104 / | Wleren Tini/ 150 45 15 90 Emrixa

IYa 1104/ | WuocTpaHHBIH H/
FL 1104 SI3BIK/ Dk3ame

Foreign Language H/
Examin

ation

SHT 1118/ | Ileren Timi/ 150 45 15 90 EmTHxa

Mod 2 IYa 1118/ | WnocTtpanHbIi H/
Tinxik FL 1118 SI3BIK/ Dk3ame

JTABIHIBIK Foreign Language H/

mMonymi-1/ Examin
Monyinb ation
SI3BIKOBOI KT 1108/ | Kaszaxk (opsIc) Timi/ 150 45 15 90 Emrixa

MOATOTOBKH- 1 KYa 1108/ | Ka3axckuii H/

/ Language KL 1108 (pycckwmii) 361K/ Ox3ame
Training Kazakh (Russian) H/
module-1 Language Examin

ation
KT 1122/ | Kazaxk (opsIc) Tii / 150 45 15 90 Emrtuxa
KYa 1122/ | Kazaxckwuii H/
KL 1122 (pycckwuii) s3bIK / Ox3ame
Kazakh (Russian) H/
Language Examin
ation
Mod 3 Mad 1135/ | Mopenuerrany / 60 15 15 5 25 Emtuxa
5 odo Kul 1135/ | Kymerypomorus / H/
JICYMETTIK- Cul 1135 Culturology Ox3ame
casicaTTany Ny
Oimim >koHE E .
Xxamin
Aene ation
ROSFATIBICRIN ™5 1132/ | Menxonorus / 60 15 15 5 25 Emruxa
Ka;ilg;?ﬁl/ﬂp Psi 1132/ | INcuxomorus / H/
Moyt Psy 1132 Psychology 3K:a/Me
(dbopMupoOBaHH Examin
ST COIUAIIBHO- .
MOJUTOJIOTHY ation
Ale 1133/ | Oneymerrany / 60 15 15 5 25 EmTrxa
€CKOT0
o6pasoBaKHA Soc 1133/ | Coumonorwus / H/
" Soc 1133 Sociology Ok3ame
(bu3nIecKoro i/ .
Examin
nBrkeHns/Mo i
dule for the ation
f . Saya 1134/ | Cascarrany / 60 15 15 5 25 EmTrxa
ormation of
socio-political Pol 1134/ l'[ogmonomﬂ/ H/
education and Pol 1134 Politology 3K3a/Me
. H
physical Examin

movement .

ation
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DSH 1136 | [leHe WbIHBIKTHIPY / 2 4 120 45 15 60 4 Emtuxa
/FK 1136 duznueckas H/
/PC 1136 KyJIbTypa / Ok3ame
Physical Culture H/
Examin
ation
DSH 1137/ | JleHe WIBIHBIKTHIPY / 3 4 120 45 15 60 4 EmTHxa
FK 1137/ | ®usnueckas H/
PC 1137 KyJIbTypa / Ok3ame
Physical Culture H/
Examin
ation
MK 6oiibIHIma 51 1530 90 435 155 850 0 151221 9 0 5 0 0 0
O0apabirbl: / UToro
no OK:/ Total of
RC:
2). Tanaay komnonenTi (TK) - 5 ak.kpeant/ Komnonent no Be16opy (KB) - 5 ak.kpenut/ Component of choice (CC) - 5 ac.credits
KSZhKMN | KyKpIK jkoHE 3 5 150 15 30 15 90 5 EmTnxa
1138/ ceI0aiiac H/
OPAK 1138 | »eMKOpJBIKKa Ox3ame
/ KapChbl MOJICHUET H/
FOLAAC Heriznepi / Examin
1138 OCHOBBI TIpaBa U ation
AHTHKOPPYIIIUOHHO
W KynbTypBI /
Fundamentals of
Law and Anti-
Corruption Culture
Mod 4 EKBN 1139 | DxoHOMHKa,
YKanms! 6itim / KOCITIKEePITiK KoHE
6epy moxyni/ | OEPB 1139 | Gusnec Herizaepi /
O61eobpaszon / OCHOBEI
aTeIbHBIN FOEEAB 9KOHOMHUKH,
MOJLyITb / 1139 NpEIIPUHIMATEIIBC
General TBa 1 Om3Heca /
education Fundamentals of
module Economics,
Entrepreneurship
and Business
EOTKN DKOJIOTHS JKIHE
1140/ eMip TipmIiiri
OEBZh Kayirci3iri
1140/ Heriznepi /
FOEALS OCHOBBI 2KOJIOTHH
1140 u 6e30macHoOCTH

KU3HEAEATEIBHOCT
u/
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Fundamentals of
Ecology and Life
Safety

TK 6olibIHina 5 150 15 30 15 90 0 0 0 5
O0apabirbl:/Beero

KB/ Total SQ

KBII nuxi 56 1680 105 465 170 940 0 15 | 22 | 14
OolibIHIIA

O0apabirbl: / Beero
no uukay OO: /

Total for the GED
cycle:
2. bazaawbIk :koue Oeitingeymi monaep uukii (bIL, bell) - 176 ak.kpeaut / Huka 6azoBbix U npopuiaupyommx aucuumiann (b, I11) - 176 ak.kpeaurtos / Cycle of basic and profile disciplines (BD, PD) -
176 ac.credits
1). bazaabik mongep uukii, KK - 70 ak.kpeaut/ Huka 6a3oBbix aucuuniaul, BK - 70 ak.kpenuto/ Cycle of basic disciplines, UC - 70 ac.credits
TN 1247/ | Typusm Herizaepi / 1 6 180 15 45 15 105 6 Emtuxa Typus
OT 1247/ | OcHOBHI TypusMa / H/ M
BOT 1247 | Basics of tourism Ox3ame 9KOHO
Mod 5 H/ MHKac
Typucrik Examin BI
KBI3METKE ation
Kipicre TSD 1246/ | TypHCTIiK-CIOPTTHIK 2 6 180 15 45 15 105 6 Emtuxa Oxky
Moy / TAST 1246 | nailsIlHABIK / H/ MPaKT
Monyns / Typuctcko- Ox3ame HKaCBhl
BBEJICHHE B TSP 1246 CIIOPTUBHAs H/
TYPUCTCKYIO MOATOTOBKA / Examin
IeSITEILHOCTD Tourist and Sports ation
/ Module Training
introduction OP 1253/ | Oxy nmpakTHKacsI / 3 2 60 60 2 Ecen/ | Typuc
to tourism UP 1253/ | Yu4eOHas mpakTuka Otuer / TiK-
activities EP 1253 / Report | cnopt
Educational TBIK
Practice/ JaibIH
JIbIK
Mod 6 TA 1248/ | Typucrtik 1 6 180 15 45 15 105 6 EmTHxa Xaisl
Typucrix TZ 1248 / | aymanpmactsipy / H/ Kapai
aynaHaapabiH TR 1248 Typucrckoe Dx3ame BIK
reorpadusce paifonupoBanue / H/ Typu3
KOHE Tourist Zoning Examin M
KOCIapJaysl ation reorpa
Moy / dusic
Monynb bl
reorpadus u TT 1249/ | Typu3sm tapuxsl / 3 4 120 15 30 15 60 4 Emruxa OKCKY
IIaHUPOBAHU 1T 1249/ Hctopus typusma / H/ pcusr
e rypucrckux | THOT 1249 | The history of Ox3ame aHy
paiioHoB / tourism H/
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Module Examin
geography ation
and planning
of tourist
areas HTG 2250/ | XanbIkapaibIk 210 30 45 30 105 Emtuxa | Typuc | Onem
GMT 2250/ | typusm H/ TIK K
GOIT 2250 | reorpacdusicer / Ok3aMe | ayaaH | KOHaK
I'eorpadus H/ JACTHI | Kain
MEKTyHapOIHOTO Examin Py BUTBIK
Typu3Ma / ation HHAYC
Geography of TpHUsC
International BI
Tourism
Eks 2251/ | Dxckypcusrany / 210 30 45 30 105 Emtuxa | Typus | Typus
Eks 2251/ | DxckypcoBenenue / H/ M MJIeTi
SOE 2251 Science of Ok3aMe | Tapux | FbUIBI
Excursioning H/ Bl MH-
Examin 3epTTe
ation y
KbI3ME
Ti
TE 1252/ | Typusm 210 30 45 30 105 Emtuxa | Typus | Typus
ET 1252/ | skoHOMHKAcCHI / H/ M M
TE 1252 DKOHOMHKA Dk3ame | Heri3n | MeHen
Mod 7 .
T . Typusma / H/ epi KMEH
YPH3MICT Tourism Economy Examin Ti
9KOHOMHMKA .
HETi3MepiHiH ation
MOV / TM 2254 / | Typusm MapKeTHHTi 180 15 45 15 105 Emtuxa Typus
Mo MT 2254/ |/ u/ wzeri
oy T™ 2254 MapkeTuHT Ok3ame Om3He
OCHOBBI
Typu3Mma / u/ c-
SKOHOMHUKH B . . .
Tourism Marketing Examin xKocra
Typusme / .
Module of ation L
T™ 2255 Typusm 180 15 45 15 105 Emruxa Oupip
Fundamentals . .
of Economics /MT 2255 MEHEKMEHTI1 H/ Typus | icrik
. . /TM 2255 /MeHeKMEHT DK3aMe M MpaKT
in Tourism .
Typusma /Tourism H/ 9KOHO HKa
Management Examin | mwukac
ation bl
Mod 8 AZhK 1201 | AxameMusibIK 90 15 15 8 52 EmTnxa
Mopenuerapa / Kazyra Kipicre / H/
JIBIK, VAP 1201/ | Beenenue B DK3aMe
kommyHukanu | ITAW 1201 | akagemuyeckoe H/
s KOHE MTUCHMO / Examin
aKazieM Kasy Introduction to ation

Moayi/

Academic Writing
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Mopnyib KSHT 1244 | Kacibu merex Tini [ 3 5 150 45 15 90 5 Emruxa | Hlere | Koci6
MEXKYJIBTYPH / / H/ 1 Tim u
oit PIYa 1244/ | IIpodeccroHanbHbI Ok3ame nreren
KOMMYHUKAIH PFL 1244 | # uHOCTpaHHBII H/ Timi 11
uu SI3BIK 1/ Examin
aKaJeMHIECKO Professional ation
ro nuchma / Foreign Language 1
The module KSHTI KociOu meten Timi 4 5 150 45 15 90 5 Emtuxa | Kocib
of 2245/ I/ H/ u
intercultural PIYal 2245 | IlpodeccroHanbHbI Ox3ame | 1meren
communicatio / # MHOCTPaHHBIN H/ Tim I
n academic PFLI 2245 | si3bik 11/ Examin
writing Professional ation
Foreign Language 11
KK 0OoiibiHIma 70 2100 195 495 218 1132 60 12 | 6 |14 (26 | 12| O 0 0 0
o0apabirbl: / UToro
no BK: / Total SC:
2). Tanaay komnoneHnTi (TK) - 10 ak.xkpeaut/ KomnonenT no Boioopy (KB) - 10 ak.kpeaut/ Component of choice (CC) - 10 ac.credits
Mod 9 Tangay kypes -1/
Minor Kypc no Bsi6opy-1
Moy / / Elective Course-1
Monynb Minor 1 5 5 150 15 30 15 90 5 EmTnxa
Minor / Minor H/
Module Ox3ame
M 2256/ H/
M 2256/ Examin
M 2256 ation
Minor 2 6 5 150 15 30 15 90 5 EmTtnxa
H/
Ok3ame
M 2257/ H/
M 2257/ Examin
M 2257 ation
TK GoiibiHIa 10 300 30 60 30 180 0 0 0 0 0 5 5 0 0 0
oapubirbl: / UToro
KB: / Total
Elective Course:
BII nuxri 80 2400 225 555 248 1312 60 12 | 6 |14 (26 | 17| 5 0 0 0
DoiibIHIIA
oapubirbl: / Beero
no mukay BJ: /
Total of BD:
1). Beiiinpeymi mongep nukai (bell), 7KK - 62 ak.kpenut/ Huka npopuaupyromux aucuuniaus (IL), BK - 62 ak.kpeautos/ Cycle of profile disciplines (PD), - 62 ac.credits
Mod 10 TKR 2301/ | Typusmai 6 5 150 15 30 15 90 5 Emtuxa
Typusmze PRT 2301/ | KYKBIKTBIK peTTey / H/
KBI3MET LROT 2301 | IIpaBoBoe Dx3ame
KOPCETY JKOHE peryaupoBaHue H/
KYKBIKTBIK, Typu3ma /
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perrey Legal Regulation of Examin
Moy / Tourism ation
Monynb
O;;Z;;II:I” TI2302/ | Typusum 120 15 30 | 15 | 60 Enriixa Omxip
[IPABOBOTO 1T 2302/ NH(PaKYPBUIBIMEI / H/ icTik
perJ'II/IpOBaHI//I TI 2302 ?;?ﬁ;?}jymypa 3K;a/Me HEEET
g 11\3/[?(;13:2%? Tourism Exgmin
Service Infrastructure ation
Provision and | AKI3303/ SneMmKu 180 15 45 15 105 Emruxa | Xansl
Legal MIG 3303/ | xOHAKKAWITBUIBIK H/ Kapai
Regulation in TGHI 3303 | unmycrpusicer / Ox3ame BIK
Tourism Mupoas H/ . Typu3
UHIYCTpUs Examin M
TOCTETIPUUMCTBA / ation reorpa
The global ¢usic
hospitality industry Bl
OP 2304/ | ©wnpuipicTik 120 120 Ecen/ | Typus
PP 2304/ | npaxtuka/ Ortuer / M
1P 2304 IIpousBoacTBeHHas Report | meHen
TIpaKTHKa/ JKMEH
Industrial Practice Ti
GZhIOTK | I'enepatusTi 180 15 45 15 105 Emtuxa
2305/ MKACaHMIBI H/
Mod 11 GIIEPT HHTEIIJIEKT JKOHE Ox3ame
Frursivm- 2305/ OHBI TypH3MIIE u/
3CpTTCYy GAIAIAIT | konmany / Examin
KbI3METiHJIeT] 2305 I'enepaTtuBHbII ation
TeHepaTHBTI HCKYCCTBEHHBIN
XKacaH/bl HHTEJUIEKT U €ro
HMHTEJICKT MPUMEHEHUE B
Mozysi / Typusme /
Monyine Generative artificial
TCHEpATUBHOT intelligence and its
0 application in
HUCKYCCTBECHHO tourism
To TGZK 3306 | Typusmueri 210 30 45 30 105 Emroxa | Oxcky
HHTCILICKTA B / FBUTBIMH-3€PTTEY H/ peust
uccnenosaresl | NIDT 3306 | xpizmeri / DK3aMe aHy
bCKOH / Hayuno- H/
ACATENBHOCTH | RAIT 3306 | uccreqoBaTenbekas Examin
/ The module JIEATENLHOCTE B ation
of generative Typu3Me /
artificial Research Activities
intelligence in in Tourism
res.ezllr.ch OP 3307/ | Owupuipicrik 180 180 Ecen/ | Typus
activities PP 3307/ | mpaktuka/ Oruer / M
1P 3307 IIpoussoacTBeHHas Report | undpa
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mpaKkTrKa / KYpBbUI
Industrial Practice BIMBI
TT 3309 TypakTel Typu3M 5 150 15 30 15 90 5 Emtuxa
/UT 3309 /Y cTOHUUBBIT H/
/ST 3309 Typu3M /Sustainable Dx3ame
tourism H/
Examin
ation
TH 3310/ Typusmaeri HR / 6 180 15 45 15 105 6 EmTuxa
HT 3310/ | HR B Typusme / H/
HIT 3310 HR in tourism Ox3ame
H/
Examin
ation
TBZh 3311 | Typusmzeri 5 150 15 30 15 90 5 Emruxa | Typusz | OHzip
/ OmM3Hec-)Kocmapiay H/ M icTiK
)Kl(\)/{:?'l(:. IHZa BPT 3311/ |/ OK3aMe | Mapke | MpakT
pray BPIT 3311 | busnec- H/ THHT1 nKa
XKoHE Oackapy .
. MJIAaHUPOBAHUE B Examin
Moy / .
Mojtyms TypHu3Me / ation
Business Planning
[UTAHUPOBAHU . .
an in Tourism
OP 3312/ | OunipicTix 4 120 120 Ecemn / Typuz | Hunn
ynpaBieHus / .
. PP 3312/ | mpaktuka / Otger/ | mzeri | omann
Planning and
M PP 3312 [IpousBoacTBeHHAs Report omsHe Bl
anagement
Module MpaKkTuKa / c- HeMec
Industrial Practice Kocma e
pnay | eHmipi
CTiK
MPaKT
nKa
DNOP 3308 | JAuriomManasl 4 120 120 Ecen / OHuip
/ HeMece OHJIIpIiCTIK Ortuer / icTIK
PPP 3308/ | mpaktuka / Report | mpakr
PDOIP [TpenauniaomHas HUKa
3308 170071
HPOU3BOACTBEHHAS
npaxTuka /
Pre-diploma or
Industrial Practice
KK Goiibiniia 62 1860 135 300 135 750 540 13 | 19 | 16

OapubIrsl: / UToro
no BK: / Total SC:

2). Tannay komnonenTi (TK) - 34 ak.xkpeaut/ KomnoneHnt no Boioopy

(KB) - 34 ak.xpenut/ Component of choice (CC) - 34 ac.credits

TpaexTopus 1 -
HNHHOBaIMAIBIK
meHe;xkmeHT/MHHO
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BAllUOHHBIH
MeHeIKMEeHT/
Innovation
management
IMN 2313/ | MHHOBaIUSIIBIK 150 15 30 15 90 EmTnxa
OIM 2313/ | MEHEIKMCHT u/
FOIM 2313 | merizzmepi/ Ox3ame
OCHOBBI H/
MHHOBAIIMOHHOTO Examin
MeHeKMeHTa / ation
Fundamentals of
Innovation
Management
TDM 2314/ | Typusmpzeri Digital 150 15 30 15 90 Emtuxa
DMT 2314/ | mapkeTnHr / H/
DMIT 2314 | Digital mapkeTHHT B Ok3ame
Typusme / H/
Digital Marketing in Examin
Mod 13 Tourism ation
MunoBanumsin KM 3315/ | Kpeatusti 180 15 45 15 105 EmTHxa
BIK KM 3315/ | menemxmeHr / u/
MEHEKMEHT CM 3315 KpeatuBnblit Dx3ame
Moy / MEHEIKMEHT / H/
Mopnynb Creative Examin
HWHHOBAIIMOHH management ation
oro PM 3316/ | Ipomakt 180 15 45 15 105 Emruxa
MEHEHKMEHTA PM 3316/ | menemxmenT / H/
/ Innovation PM 3316 IIponakr Dk3ame
management MEHEPKMEHT / H/
module Product Examin
Management ation
KB 3317/ | Kondmukrrepai 180 15 45 15 105 Emtuxa
UK 3317/ | Gackapy/ H/
CM 3317 YnpasneHue Dx3ame
KoH]mKTamu / H/
Conflict Examin
management ation
IK 3318/ WuHOBanmstapIs1 180 15 45 15 105 EmTuxa
KI 3318/ KOMMEPLUATAHIBID H/
COI3318 | vy/ Ok3ame
Kommepumanmszamnu H/
s1 ”HHOBALIMM / Examin
Commercialization ation
of Innovations
Tpaexropus 2 -
Bpenn
MeHeIxMeHT/Bpen
1
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Mod 14
bpenn
MEHEPKMEHT
Moy /
Monynb
OpeHn
MEHEePKMEeHTa
/ Brand
management
module

MeHexkMeHT/Bran
d management
BN 2313/ | bpenaunr Herizaepi 150 15 30 15 90 Emtuxa
OB 2313/ |/ H/
BOB 2313 | OcHoBHI OpeHuHTa Ox3ame
/ H/
Basics of Branding Examin
ation
MZB 2314/ | MapKeTUHITIiK 150 15 30 15 90 Emtuxa
MIB 2314/ | 3epTTeynep xoHe H/
MRAB OeHUIMapKHHT / Ox3ame
2314 MapkeTHHIOBbIE H/
HCCIIEJOBAHUS U Examin
OCHYMAPKHHT / ation
Marketing Research
and Benchmarking
IKT 3315/ | Umunmxnai 180 15 45 15 105 EmTuxa
TFI 3315/ | KaJabsIITacThIpy H/
IFT 3315 TEXHOJIOTHSICHI / Ox3ame
TexHnonorus H/
(dhopmupoBaHus Examin
umuKa / ation
Image Formation
Technology
BKB 3316/ | Bpenn 180 15 45 15 105 EmTuxa
UBK 3316/ | xoMMyHUKa#siIap H/
BCM 3316 | biH Gackapy / Ox3ame
VYupasnenne OpeHz H/
KOMMYHHKAIHAMH / Examin
Brand ation
Communications
Management
ABKI 3317 | AymaxTbIK 180 15 45 15 105 EmTuxa
/ OpeHIUHTTI H/
FPTB 3317 | xamsIiTacTeIpy Ok3ame
/ JKaHe inrepinery / H/
FAPOTB DopMUpPOBaHUE U Examin
3317 MPOJBUKEHUE ation
TEPPUTOPUATEHOTO
OpeHnuHra /
Formation and
promotion of
territorial branding
TSP 3318/ | Typusmaeri SMM 180 15 45 15 105 EmTrxa
SPT 3318/ | xone PR/ H/
SAPIT 3318 | SMM uPR B Ok3ame
Typu3Mme / H/
SMM and PR in Examin
tourism ation
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TK OoiibIHIIa
0apabirbl: / UToro
KB: / Total
Elective Course:

34

1020

90

240

90

600

10

12

12

Bell uukJai
OoiibIHIIA
Oapabirbl: / Beero
no nukay IT: /
Total of PD:

96

2880

225

540

225

1350

540

23

31

28

BII-Bbell uukJii 6oiibIHIIA
Oapubirbl: / Beero nmo nukay bJ1-
I : / Total of BD-PD:

176

5280

450

1095

473

2662

600

12

14

26

23

28

31

28

TeopusiiIbIK OKbITY OOWBIHIIA
O0apasbirbl: / UToro no

TeopeTH4ecKoMy 00y4eHHuIo: /
Total for theoretical training:

232

6960

555

1560

643

3602

600

27

28

28

26

28

28

31

28

4. KopbIThiHas! atTecTatTay (KA)

- 8 ak.xkpeaut / UToroBasi arrecra

nus (MA) - 8 ak.xkpeaurtos / F

inal a

ttestation (FA) -

8 ac.credits

Koperteiaas! arrectarray / UtoroBas arrecrarms /
Final attestation:

9

8

240

240

Jlurmomt
BIK 002
Kopray
Hemece
KeIIeH i
EeMTHXaH
TaInceIpy

KA Oojibinma 6apubirel / Utoro no UA / Total
Final Assessment:

240

240

Kocnap 6oiibinma 6apJsirsl / UToro no miany /
Total Planned:

240

7200

555

1560

643

3602

840

27

28

28

26

28

28

31

28

16
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S. Binim Oepy yaepicin yiibimaacteipy / Opranusanus oopasosaresibHOro npouecca / Organization of Educational Process

1.0kyFra KaObLIIaHYFa KOWBLIATHIH apHaiibl Tananrap: bakamaBpuartka Kazakcran PecnyOnmKachIHBIH JKajmbl OpTa, TEXHUKAIBIK JKOHE
KOCINTIK, OpTa OLTIMHEH KEeHiHT1, )kKoFapbl OiaiMi Oap azamatTap ¥bT HoTHKECIHIH KOPBITBIHIBICH OoibIHINA KiOepitemi. [lleTen azamMmaTTapbiH aKbLIbI
Heri3/1e Kabbuiaay cyx0aT KOPBITHIH/ABICH OOMBIHIIIA KY3€Te aChIPhLIaIbL.

Oco0ble BcTynuTeIbHbIe TpedoBaHus: B OakanaBpuar ocyiiecTBisercs npueM rpaxaan Pecyonuku Kazaxcran, numeromux odiiee cpegHee,
TEXHHYECKOe U MpodeccnoHalbHOe, MOCIeCpeIHee, BhICIIee oOpa3oBaHue, o pesynbraram EHT. [Ipriem HHOCTpaHHBIX TpakJaH Ha TUIATHON OCHOBE
OCYLLIECTBIISICTCA MO Pe3yIbTaTaM coOece10BaHMs.

Specific admission requirements: Citizens of the Republic of Kazakhstan with general secondary, technical and professional, post-secondary,
higher education are admitted to bachelor programs based on the results of the UNT and creativity exam. Acceptancer of foreign citizens on a paid basis
is carried out according to the results of an interview.

2.bypbIH ajbIHFaH OLTIMAI TaHYFa KATBICTBHI JKoHe OeiipecMu 0i/1iM aJlyIIbLIAPABIH HOTHIKECIHIH epeKile MapTTapbl: AJIBIHFBI OLTIMI
TaHy MapTTapbl YHUBEPCUTETTIH 1IIKI HOPMATUBTIK KY>KaTTaphl asChIHIA JKY3€re achlpbliaibl. beifpecmu Oi1iM Oepy HOTHXKENEPiH pacTaThIH KyKart -
asIKTaIly Typajibl KyoJIiK.

OcoOble yci10BUS A1 NPU3HAHUSA NPeIIIecCTBYIOLIEro 00y4eHUsl U pe3yJbTaTOB He(popMaIbHOIro 00y4eHHsi: Y CIOBHS JUIsl IPU3HAHUS
MPEIIECTBYIONIET0 00pa30BaHUs OCYIIECTBISIETCS B pAMKAaX BHYTPEHHHX HOPMAaTHBHBIX JOKYMEHTOB YHUBEPCUTETA. JJOKyMEHTOM, ITOITBEPKAAIOLIIM
pe3yabTaThl HeOpMaTbHOIO O0YUYEHHUS, SBISIETCS cCepTU(UKAT O 3aBepIIeHHH 00yUeHHsI UM CBUAETENBCTBO O 3aBEpIICHUU 00yUEHUsI.

Specific arrangements for recognition of prior learning: Conditions for the recognition of prior learning are carried out according to the
university’s internal regulations. The document that confirms results of non-formal education is a certificate of completion or a diploma of completion.

3. Jope:xeHi 6epy Tanantapbl MeH epeskesepi: OKyIbIH OapIibIK Ke3eHIePiHAe, COHBIH 1IIIH/E CTYIASHTTIH OKY TYpJIepiHiH O9piH KOca ajFaH/ia
’KOHE KOPBITBIHBI aTTECTAIMSHbBI COTTI asKTaFaH, keM aerenjie 240 akaaeMusUIbIK KPEIUTTI UTepreH TyJiFanapra «0aKaiaBpy Jopexeci )KOHE JKOFapbl
OUTIM TypaJibl IUIIJIOM KOCBIMIIAChIMEH (TpaHCKpUIT) Oepiieni, (0akanaBpuaTThIH OUTiM Oepy OaraapiamManapblH MEp3IMiHEH OYpBIH UTE€PreHIe KoHE
OFaH KOMBIIAThIH TaJIaTap/bl OPbIHJIAH JKaFJaiibIH/1a CTYIEHTTIH OKY Mep3iMiHe KapaMmacTaH «0akanaBp» Jopexeci Oepinesi).

TpeOoBanus U mMpaBuJIa NMPUCBOeHUs cTeneHu: JlnmaMm, ocBomBIIMM He MeHee 240 akaJeMUYeCKHX KPEIUTOB 32 BECh MEPUO] OOyUCHHS,
BKJIIOYast BCE BUbI YU€OHOH JesITeIbHOCTH CTYI€HTA, U YCHEIIHO MPOIIEAIINM UTOIOBYIO aTTECTALINIO, IPUCYKIAETCS CTENEHb «0aKanaBp» U BbIAAETCS
JUIUIOM O BBICIIEM OOpa30BaHHUM C MPUIIOKEHHEM (TPaHCKPHIIT), (B ciyyae JIOCPOYHOTO OCBOEHHS 0Opa3oBaTENIbHOM MporpaMMbl OakajaBpuara U
BBITOJIHEHUS NIPElyCMOTPEHHBIX K HEH TpeOOBaHUH, CTYICHTY MPHUCYKIAETCs CTENEHb «OaKajlaBp» HE3aBUCUMO OT CPOKa OOYUEHUs).

Qualification requirements and regulations:Individuals who have mastered at least 240 academic credits for the entire period of studies,
including all types of student’s learning activities, and who have successfully completed their final attestation, are awarded a bachelor’s degree and are
awarded a higher education diploma with an application (transcript), (in the case of early mastering of the bachelor’s study program and fulfillment of
the requirements envisaged for it, the student is awarded a bachelor’s degree regardless of the duration of his/her studies).

4. Tynekrepain kocidu Oeiiini: bakamaBp nopekeciH anfaH TYJIEKTEp TYpU3M >KOHE KOHAKKAWIBLIBIK HMHAYCTPUSCBIHAA JKYMBIC 1CTEY
OumikTiniria anaapl. COHBIMEH Katap, ojlap KapiapAbl JaiblHAAY JKy3ere achbIpbUIaThIH OpTa KACINTIK MEeKeMeJepAe OKBITY KbI3METIH JKY3€ere achlpa
ayajpl.

IIpodeccuonanbHblii NPoQUIL BHINMYCKHMKOB: BBIMyCKHUKH, MOJyYMBIIME CTENEHb OakalaBpa, MMEIOT KBaTU(HUKAIMIO Ui paboThl B
MHAYCTPUM TypU3Ma M TocTenpuuMcTBa. Kpome 3Toro, oHM MOTyT OCYLIECTBISATh MPENOJaBaTEIbCKYIO IEATEIbHOCTh B CPEAHUX PO (PEeCCHOHAIBHBIX
yueOHBIX 3aBEJICHUSX, TJI€ OCYLIECTBISETCS IOArOTOBKA KaPOB.
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Occupational profile/s of graduates: Graduates who have received a bachelor's degree are qualified to work in the tourism and hospitality
industry. In addition, they can carry out teaching activities in secondary vocational schools, where training is carried out.

5. Bijiim 6aFnapJiamachIH :Ky3ere acbIpy Tacijiaepi MeH dictepi: bb xxy3ere aceipy ke3inje cabakrap/ia HHHOBALMSIIBIK TEXHOIOTHUAIIAP JKOHE
OKBITY/IbIH MHTEPAKTUBTI 9/IICTEP1 KOJIJAHbLIAbI.

Cnoco0bl U MeTOAbI peaju3anuu o0pa3oBaTeibHOIl mporpammbl: [lpu peamuzamun Ol Ha y4yeOHBIX 3aHATUSAX OYAYT HCIOJIB30BAaHBI
MHHOBAIIMOHHBIE TEXHOJIOTUU U UHTEPAKTUBHBIE METOJIbI O0yUCHMSI.

Methods and techniques for program delivery: Innovative technologies and interactive teaching methods will be used in classes within the
implementation of the educational program.

6. OKbBITY HOTH:KeJIepiH Oarajiay KpuTepuiiiepi: bimim amymburapasiH OKy JKeTicTikTepi (OUTiMI, JaFapuiapbl, KaOuIeTTepl >KoHE
KY3BIPETUTIKTEP1) XaIbIKapalbIK xKylere coiikec keneTiH 100 6amuiabik mkaga OOWBIHINA OPINTIK KyHeMeH (KaHaraTTaHapIIbIK Oaranap KeMyiHe Kapai
«A» -nan «D» -re neiiiH, «KaHaraTTaHapJbIKChI3» - «FX», «F») 4 Oannaplk mKanara KeJleTiH CaH/bIK SKBUBAJICHTKE colikec OaraiaHa/ibl (KecTe).

Kpurepun onenkn pe3yjabTaToB 00yueHHsi: YueOHbIE JOCTUKEHUS (3HAHMSI, YMEHUS, HABBIKM M KOMIIETEHLIMHU) 00yYarOIINXCs OLEHUBAIOTCS
B Oayutax no 100-6anbpHOM 1IKaje, COOTBETCTBYIOIIMX MPUHATOM B MEXAyHAPOIHON NPAKTUKE OYKBEHHOW cucTeMe (IMOJI0KUTENbHbIE OLICHKH, II0 Mepe
yOBbIBaHUSA, OT «A» 10 «D», «HeynoBieTBOpUTENHHO» — «FX», «F») ¢ COOTBETCTBYIONTMM IH(PPOBBIM SKBUBAIEHTOM 110 4-X OayutbHOI mkane (Tabmuna).

Assessment criteria of learning outcomes: Learning achievements (knowledge, skills, abilities and competencies) of students are scored
according to a 100-point scale corresponding to the international letter grading system (positive grades, as they decrease, from «A» to «D»,
«unsatisfactory» — «FX», «F») with the corresponding digital equivalent on a 4-point scale (see Table).

S.OKY XKeTiCTiKTepiH ecenke anyablH 0a/UIIBIK-PEHTHHITIK, JPINTIK Kyieci, 0i1iM aaymbLIapabl J9CTYPIi 0arajiay HIKAIACBIHA HKIHE
ECTS-ke aybicThipy / BanjibHo-peliTUHIOBasi,0yKBeHHAsI CHCTEMA OLEHKH YUeTa YU4eOHBIX J0CTHKeHH i, 00y4alouxcs ¢ nepeBoaoM
UX B TpaAMIHOHHYI0 mkaay oneHok U ECTS / Grade-rating letter system for assessing educational achievements of students with their
transfer into the traditional grading scale and ECTS

OpinTiK Xyite OoibIHIIA bamnnapabiH caHABIK SKBUBAJICHTI/ Bamnnap (Y%-typinne) Hacrypai xyite 6oitbiHIIa 6ara/OneHka mo
6ara/O1ieHKa 10 OyKBEHHON Iudporoii 3xkBUBaIEHT / bannst (%-HOE coaepkaHue) TpaauIMOHHOM cucteme/ Assessment by
cucreme/ Evaluation by letter Equivalent in numbers Points (in %) traditional system
grading system

A 4,0 95-100 Ore xakcel/OTianyHo/

A- 3,67 90-94 Excellent

B+ 3,33 85-89

5_ 2%’607 3(5):33 YKakcrl/Xopormo/ Good

C+ 2,33 70-74

C 2,0 65-69

C. L67 60.64 EA——
D+ 1,33 35-59 Satisfactory

D- 1,0 50-54
FX 0,5 25-49 KanaraTTaHapibIKchIs/

F 0 0-24 HeynosnerBopurebHo/

Unsatisfactory




6. JAMY KOCIIAPBI / IIJTAH PA3ZBUTUSA / DEVELOPMENT PLAN
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«6B11105 — TypucTik JecTHHAIUSJIAP MEeHeIKMEHTI» 0iiM Oepy 6arnapaamacel / O0pa3oBaTeiabHas nporpamMma «6B11105 — MeHeskMeHT TYpPHCTCKHX
nectuHanuin» / Educational program «6B11105 - Management of tourism destinations»

BB ngamy :KocmapbIHBIH MaKcaThbl — Typu3M WHAYCTPHUSACHIHBIH COHFbI TEHJICHIMSIAPHI MEH TajalTapblH KOPCETYy YIIiH OKY >KOocmapiapbl MEH
OarapiamanapbiH kaHapTy. by — skaHa moHaepli Kocy, KOJNJIAaHBICTAFbI MOHAEP/IiH Ma3MYHBIH KaHAPTY JKOHE 3aMaHayd TEXHOJIOTUSIIAP MEH OKBITY dJlicTeMelNepiH
€cerke ally, HapbhIKTa CYpaHbICKa e MaMaHIappl 1aspiay.
Heas naana pazsutus OIl — OGHOBIEHHE yUeOHBIX MJIAHOB M MIPOTrPaMM, YTOOBI OTPa3UTh MOCICIHHE TeHACHIIMH U TpeOOBaHUS HHAYCTPUH TypH3Ma. DTO
BKIIIOYCHHWEC HOBBIX JWCIMIIINH, O6HOBJICHI/IC COACPIKAHUA CYHWCCTBYIOIMX AUCHUINUIMH W YUYCT COBPEMCHHLIX TEXHOJIOTUH U METOAUK O6y‘-ICHI/IH, IHOArOTOBKA
CTEUATUCTOR, BOCTPEOOBAHHBIX HA PHIHKE.
The purpose of the EP Development Plan —Updating curricula and programs to reflect the latest trends and requirements of the tourism industry. This
includes the inclusion of new disciplines, updating the content of existing disciplines and taking into account modern technologies and teaching methods, training
specialists in demand in the labor market.

Ne Nupukaropaap / Uuauxartopsl / Indicators Ouney o6ipairi / 2024-2025 2025-2026 2026-2027
Exa. u3m. /
Measurament unit

1. Kaopnwvix aneyemmi sicakcapmy / Yayuuwenue kaodpogozo nomenyuana / Improvement of human resources

1.1 | «FpuibiMu gopeskenepi» 6ap OKBITYIIBUIAP/IBIH CAHBIHBIH apTybl / Y BEJIMYCHUE YUCIIa Anam / Yen. / Person 2 2 2
«OCTENeHeHHBIX» MpernoaBareneii / Increase in the number of teachers with scientific
degrees

1.2 | binmim Oepy nporiecine TapThIIFaH MPaKTUK-MaMaHIapIbIH CAHBIHBIH apTYHI / Anam / Yen. / Person 1 1 1
YBenuueHue yrcia NpUBJICYCHHBIX K YIeOHOMY MPOIECcCy CHEeIHATUCTOB-TIPAKTHKOB /
Increase in the number of specialist-practitioners involved in the educational process

1.3 | leren mamarnaperd Tapty / [IpuBneueHne 3apyOeKHBIX CHIEIHATUCTOB / Attracting Anawm / Yen. / Person 1 1 1
foreign specialists

1.4 | OkpiTy Oeiiini GoibIHIIA OLTIKTUTIKTI apTTHIpY / [ToBBIIIEHNE KBaTH()HUKALIUH 1O Anam / Yen. / Person 5 6 6
npodumo npenogasanust / Advanced training in the teaching profile

1.4 | ArbuliblH TiITIH OUIETIH OKBITYIBUIAD CAaHBIHBIH apTybl / YBenuuenue uucia | Agam / Yen. / Person 2 3 4
npernoJiaBareneil Co 3HaHWEM aHTIUICKoro si3bika / Increase in the number of teachers
with knowledge of English

2. OKy, oKy-a0icmemenik a0eduemmep MeH I1eKMPOHObIK, pecypcmapovt azipaey / Pazpadbomka yueonoii, yuedono-memoouueckou aumepamypul u

anexkmponnwix pecypcos / Development of educational, methodical literature and electronic resources
2.1 | OkynsiK / YueOnuk / Textbook Camnbi / Kos-Bo / - - -
Quantity
2.2 | Oky kypansl / YuebHoe nmocodue / Training manual Cansl / Koxn-o / 1 2 3
Quantity
2.3 | Oky-amictemenik Kypaibl / YdeOHo-MeTomuueckoe mocoboue / Educational and Canbi / Kos-Bo / 2 3 4
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methodical manual Quantity
2.4 | DAeKTpoHIBI OKYIHIK / DnekTpoHHbN yuebnuk / Electronic textbook Cansi / Kox-Bo / - 1 1
Quantity
2.5 | backa / ipyroe / Other Cansi / Kon-Bo / - - -
Quantity
3 OKy acone 3epmxananvik 6azanst damvimy / Pazeumue yueonoii u nabopamopnoit 6azwt / Development of educational and laboratory facilities
3.1 | MamaHgaHAbIpbUTFaH KaOuHETTEp amry / OTKpBITHE CHEIHaTN3NPOBAHHBIX KaOWHETOB / Canrl / Kon-Bo / 1 - -
Opening of specialized offices Quantity
3.2 | XKabapikTe! catein any / [Ipuobperenne obopynosanus / Purchase of equipment Cansl / Kon-Bo / - - -
Quantity
3.3 | backa / Ipyroe / Other Cansl / Kox-Bo / - - -
Quantity
4. bb mazmynvin ncanapmy / Qonosnenue cooepycanusa Ol / Updating the EP content
4.1 | EnOex HapbIFBIHBIH TaJalTapblH, FBUIBIM JKETICTIKTEpiH, KociOu cranmapTrapapl koHe | OKy xbutel / Yu. ['og 6 - 2
0acka Ja HOPMATHBTIK KYKATTapAbl €CKepe OTHIPHIN, OKBITY HOTHXKENepl MEH IMOHIAEP / Academic year
Ti30ecin xaHapTy / OGHOBIIEHUE PE3YIBTATOB O0YUCHUS U MIEPEUHS TUCIUIUIAH C YYETOM
TpeOOBaHUI pBIHKA TpyAa, AOCTIKEHHH HAYKH, MPOQPECCHOHANBHBIX CTaHAApPTOB H
IpYyTUX HOpPMAaTUBHBEIX AokyMmMeHTOB / Updating the results of training and the list of
disciplines taking into account the requirements of the labor market, scientific
achievements, professional standards and other regulatory documents
4.2 | Kentingi okpiTyasl eHrizy / BHenpenue momuszeraaoro oOydenus / Introduction of | I[Tonmep canbr / Kon- 1 1 1
multilingual education BO JTUCIHAIUINH /
Quantity of
disciplines
4.3 | OKBITYABIH XaHa oMicTeMellepiH eHridy / BHenpeHWe HOBBIX METOIWK OOy4deHHs / Cansl / Kon-Bo / 1 1 1
Introduction of new teaching methods Quantity
4.4 | Backa / JIpyroe / Other Cansr / Kon-o / 1 1 1
Quantity
5. OKbvimywislnap men 0inim anaymuvliapost ulavimu-3epmmey sncymoicoina mapmy / Ilpueneuenue npenooasameneii u o0yuarowuxcsa K HaQy4Ho-
uccnedosamenvckoui pavome / Involvement of teachers and students in research work
5.1 | OkpITymIbLIap MEH OLTIM alyImIBUIAPILIH FRUIBIMUH CEMHHApIap MEH KOH(epeHIusiap KapusinansiMaap 3 4 5
KYMBICBIHA KATBICYbI, OIpJECKeH FBUIBIMA Makamajap kapusiay / Ydactue canbl / Kon-Bo
npernojasareneid M oOywaromuxcsi B paboTe Hay4YHbIX CEMHMHApOB M KOH(eEpeHLUH, nyOnmKanmii /
myOJIMKaIsi COBMECTHBIX Hay4HbIX crtarei / Participation of teachers and students in Quantity of
scientific seminars and conferences, publication of joint scientific articles publication
5.2 | OkpITywIbIap MEH OUTIM anymslIapAbl FBUIBIMH JkoOamapiel icke acelpyra TapTy / | Anmam/ Yen. / Person - - -
[IpuBneuenue npenogaBateneii U 00y4arOIUXCs K peaM3alil HAYYHBIX MPOEKTOB /
Involvement of teachers and students in the implementation of scientific projects
6. /lyansovt oKpimy nemeHmmepin oKy npouecine enzizy apKulivl OHOIPICheH bIHMbIMAKMACMBIKMbL Kywelmy / Ycunenue compyoHuiecmaa ¢

npPOU3800CHE0OM Uepe3 BHEOPEHUE INEMEHM 08 OYATbHO20 00yueHus 6 yuednwlii npoyecc / Strengthening cooperation with production through the
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introduction of elements of dual training in the educational process

6.1 | Ounipic 6a3aceiHaa xKadenpa ¢ummansH anry / OTkpeiTre punmana kadenps Ha Oaze Cannl / Kon-Bo / 1 1
mpomnsBozcTea / Opening of a branch of the department on the basis of production Quantity
6.2 | bb azipney xeHinneri akageMusiblk Komuterke eHipic exinaepin kocy / Brmouenue | Axam / Yen. / Person 1 1
MpeacTaBuTeNe MPOU3BOACTBA B AKaJeMHUYECKU KOMHUTET 1o paspabdotke OIT /
Inclusion of representatives of production in the Academic Committee for the EP
development
6.3 | Toxipube 0a3zackiH keHelTy / Pacimpenue 6a3wl mpaktuku / Expanding the practice base Cansi / Kon-Bo / 3 5
Quantity
6.4 | bb TymekrepiH >KYMBICKAa OpPHAJIACTHIPY MAaKCATHIHAA QJIEYETTi XKYMBIC OepylriiepMeH Cansl / Kox-Bo / - -
XKYMBICTBI KYIIeHTy / Y cunenne paboThl ¢ MOTEHIHAIbHBIMHA paboTOATENSIMH C LETBIO Quantity
TpyaoyctpoiictBa BoimyckHHKOB OIl / Strengthening work with potential employers in
order to employ the EP graduates
7. Peiimunzmepoe BB scolocoimy / Ilpoosusicenue Ol ¢ peiimunzax / EP Promotion in the ratings
7.1 | Arameken / Atameken [To3urus / Position - -
7.2 | BCKA/APTA / HAOKO/HAAP / IAFQAIE [o3unus / Position - -
7.3 | backa / pyroe / Other [ozurus / Position - -




