Lecture №9 State regulation of tourist activity


2. Teaching methods/type of lecture: problem-based learning
3. Technical teaching aids, visual aids: slides, presentations, electronic textbooks

4. Learning Outcomes of the lecture:
1. Demonstration of basic terms and concepts based on advanced knowledge in the field of Tourism;
2. Analyzes the state of state regulation of tourist activities.


5. Content of the lecture
1. The need for state regulation of the tourism industry
2. Goals of state regulation of the tourism industry
3. Methods and means of state regulation of the industry
4. State regulation of the tourism industry of the Republic of Kazakhstan
5. Development of the tourism industry of Kazakhstan on the basis of the cluster method  
6. Strategy for the formation of the tourist image of Kazakhstan
	
6. Lecture abstracts;
The need for state regulation of the tourism industry 
Abstracts on part 1 of the lecture content

Goals of state regulation of the tourism industry 
Abstracts on part 2 of the lecture content

Methods and means of state regulation of the industry
Abstracts on part 3 of the lecture content

State regulation of the tourism industry of the Republic of Kazakhstan 
Abstracts on part 4 of the lecture content

Development of the tourism industry of Kazakhstan on the basis of the cluster method  
Abstracts on part 5 of the lecture content

Strategy for the formation of the tourist image of Kazakhstan
Abstracts on part 6 of the lecture content

7. Control questions on the lecture: 
Light level
1. How is the state regulation of the tourism industry reflected?
2. List the main mechanisms of state regulation of the tourism industry.
3. List the main goals of state regulation of the tourism industry.
Average level
1. What are the main features of state regulation of the tourism industry in the Republic of Kazakhstan? 
2. Name the main instruments of state regulation of the tourism industry of the Republic of Kazakhstan.
Complex level
1. Describe the current state of development of the tourism industry of the Republic of Kazakhstan.
2. What are the features of Tourism Development in the regions of Kazakhstan?
3. Describe the main directions of development of tourist centers of Kazakhstan.
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1. The need for state regulation of the tourism industry 
Before considering the foundations of the need for state regulation of the tourism industry, it is necessary to scientifically formulate this definition. One of the well - known economists of Kazakhstan R. S. Karenov believes: "state regulation of the economy is the intervention of the main administrative-economic and organizational-legal forms of the state in socio-economic processes in order to maintain their rational balance and macroeconomic stability."
Is this intervention objectively necessary or is it subjective? The answer to this question should be justified by theoretical generalization and analysis in the practice of economic development in the entire world in the conditions of developed and underdeveloped market relations. A scientific analysis of this practice developed by qualified specialists from countries with developed market economies allows us to clearly justify the decision on the objectivity of the measures implemented by the state to regulate socio-economic processes. Klas Eklund, a leading specialist and creator of the Swedish model of an effective economy, emphasizes the need for state regulation, making a decision: "no country now has an unregulated market in its pure form, in short, it has never existed." The need for regulation should be aimed at ensuring effective production of the collective good, fair distribution of income, etc. 
The development of the tourism sector has increased the importance of state regulation of the economy as a priority in other countries, including Kazakhstan. In addition, this industry provides the attraction and rapid transformation of financial resources, activates investments, creates additional labor, and also has a positive impact on the development of other sectors of the economy.

2. Goals of state regulation of the tourism industry
The main goal of state regulation of the tourism industry is to create favorable conditions for the development of the tourism industry, so as not only to meet the needs of citizens in the country, but also to attract a large number of tourists from other countries. In this regard, there are a huge number of specific goals that cannot be achieved without realizing the goals. These goals are interconnected and intertwine in various aspects of state regulation, which leads to the emergence of many secondary goals. 
The goals of state regulation of the tourism industry are represented by absolute and relative - quantitative (for example, the number of tourists entering the territory of the state) and qualitative (increasing the competitiveness of tourism entities, improving the quality of tourist services, reducing environmental pollution) indicators. 
Depending on the time of arrival, the goals are classified as short - term (up to a year - to stimulate the entry and exit of tourists by simplifying visa procedures), medium-term (3-5 years – development of transport infrastructure for transportation of tourists, hotel chains for accommodation, other tourist facilities) and long-term (over 5 years-development of new tourist centers and districts).
It follows from the names of the corners that each goal cannot live independently, they are connected to each other. The reason why it is called a magic polygon is that it is very difficult to achieve all of the mentioned goals, and partially impossible.

3. Methods and means of state regulation of the industry
Methods and means of state regulation of the tourism industry are developed within the framework of the adopted state tourism policy. 
Tourism policy is the state's development of tourism business and support of its main directions by influencing its important constituents. The following elements are necessary for the development of this service: economic policy, passenger transport policy, social policy, territorial policy, culture, entertainment policy, etc. affects. Tourism policy is not implemented in the entire territory of the country. It is carried out mainly at the level of individual entities of the state, therefore, tourism policy can be considered as a set of forms, methods and directions of the state's influence on the activity of the tourist service market in order to maintain and develop the specific goals of the socio-economic complex.
The process of implementation of the state tourism policy and responsible bodies are determined in accordance with the legislation of the country. At the moment, three models for the implementation of a given policy can be distinguished:
- creation of specialized ministries (Italy), agencies (Korea) and other programs (USA). For example, in the United States, tourism policy is implemented through the Office for travel and tourism issues, established in 1961. Indirect methods of state regulation of the development of the tourism industry rely on trade and monetary mechanisms, determine the "rule of the game" in the tourism services market and the impact on the economic interest of economic entities. They can include taxation, the level of taxation and the level of the light tax system; regulation of prices, their level and ratio; payments for the use of natural-recreational facilities, interest rate on loans and light loans; Customs and visa regulation, currency courses and cases of currency exchange, etc.

4. State regulation of the tourism industry of the Republic of Kazakhstan 
Kazakhstan's tourism policy is considered as a unified set of forms, methods and means of state regulation and support for the development of the tourism services market in order to achieve the targeted sustainable development of the tourism industry. The main directions of the Republic of Kazakhstan are the protection of the rights of tourists and persons consuming tourist products; support and protection of domestic producers of tourist products; creation of conditions for international state support of domestic and foreign tourism.
As the main mechanisms for implementing tourism policy in Kazakhstan, the following are used: development of a strategy and tactics of Tourism Policy and the main directions for the development of the tourism industry; preparation and implementation of targeted programs for the development of the tourism industry; development of specific measures to achieve effective development of the tourism services market; state regulation of tourism business activities.
Any country is interested in the development of its tourism industry, tries to create conditions for sustainable development, that is, it monitors the activities of persons engaged in tourism, especially so that economic entities function effectively and do not interrupt the flow of tourists. This allows the state to receive both economic benefits from the development of tourism (mainly as revenues of tax deductions to the budget), and social (creation of additional jobs, rehabilitation of the population, preservation of cultural attractions, etc.).  
Some measures are being taken to create the tourist image of Kazakhstan and work is underway to promote the National Tourist Product on the world market. To this end, Kazakhstan annually takes an active part in major international exhibitions held in Italy, Germany, Spain, Great Britain, China, Korea, Japan, and is actively working to place promotional videos on major world TV channels such as CNN, BBC, Euronews and Discovery.

5. Development of the tourism industry of Kazakhstan on the basis of the cluster method  
Currently, cluster initiatives are an important part of industrial, regional and innovation policies around the world. Today, it is a common phenomenon not only in highly developed economies, but also in countries with variable and developing economies. Cluster initiatives demonstrate organized action and increased competition to strengthen cluster growth, the cluster includes companies, government and research organizations and experiments on this basis are conducted around the world. In some countries and regions, experiments began to be carried out in the 1980s and 1990s, in some they were just being carried out. 
The implementation of the cluster method can be taken as one of the directions of stimulating the development of the tourism industry in the Republic. At the time, the agency for sports and physical culture of the Republic of Kazakhstan (reorganized since 2012 and transferred all powers to the Department of tourism industry of the Ministry of investment and development of the Republic of Kazakhstan) determined the phased creation and development of a tourist cluster, as well as approved a master plan for their formation.  As the basis of the cluster, specialized economic entities providing tourist services are taken, including tour operators, travel agencies, accommodation facilities, etc.
According to the Department of the tourism industry of the Ministry of investment and development of the Republic of Kazakhstan, through the implementation of all measures, it will increase the level of inbound tourism by 41.7% in 2020, where mainly tourists from the CIS, European Union and Asian countries (China, Japan) will be in priority.  
In addition, in connection with the address of the President of the Republic of Kazakhstan to the people of Kazakhstan "Socio-economic modernization - the main direction of development of Kazakhstan" and in order to stimulate the development of tourist clusters, the following measures are being implemented within the framework of industrial and economic development of the economy:
 - formation of new projects to significantly improve the quality of the tourism product and consolidate its position in the domestic and foreign tourism markets;
- creation of a favorable investment climate and attracting domestic and foreign investment in the development of the tourism industry;
- sustainable development of rural territories and communal infrastructure, taking into account the specifics of tourist specialization;
- stimulation of the development of all types of economic activity in the village, allowing to meet the needs of the rural population in the field of agritourism, in order to meet the socio –economic needs of the rural population;
- preservation of the natural and cultural landscape, the formation of strict mechanisms for preventing excessive anthropogenic load on the natural environment and monuments of historical and cultural value; 
-legislative support and assistance in the development of the resort and recreational industry of the Republic.
Work continues on simplification of the visa regime (48 countries - countries of the Organization for Economic Cooperation and Development and 14 economically and politically stable countries), introduction of 72-hour transit visa.

6. Strategy for the formation of the tourist image of Kazakhstan
In recent years, the meaning of the image is growing, especially when it is developing innovative activities. The image of the economic entity of the state is completely changing when using new methods and technologies.   The concept of image is very broad. As an image, you can take the image of a company, the image of a product, the image of a politician, etc. The development of image science began with the emergence of marketing thinking. In the business world, the concept of image has become widespread. 
An image is a reflection of the personality and activity of some person. Correctly, applies the concept of "image" to the individual. 
Currently, significant attention is paid to the formation of image policy in the economy, especially in the field of tourism, because it is one of the elements of competitiveness of subjects or economic systems. 
As we know, tourism is one of the sectors of the economy that quickly reacts to reform trends. It can quickly accept economic transformations and predetermines in advance the formation of the market of tourist services New private travel agencies have appeared. They can become an alternative to state organizations. At the same time, there may be a tendency to monopolize the tourism market, as the concentration of production has led to the creation of large companies that affect the development of the tourism business. 
[bookmark: _GoBack]One of the main factors in attracting tourists to the country is the creation of a tourist image strategy as a tourist center with a unique tourist potential, open to the whole world, safe for tourists. However, there are more unresolved issues and questions than achievements in the field of forming the tourist image of Kazakhstan, and the easily recognizable overall image of the country has not yet been formed.
