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Bazanwik nonaep unkai (BIT) / Huka 6azoewix gucuunauy (BJI) / Cycle of basic disciplines (BD)
Tannay komnonenTi (TK) / Komnoneut no eeiGopy (KB) / Component of choice (CC)

Moayns koasi: Mod 12

Moayns aTaysi: Tingik gaisiHasik Momysi-3
ITonuiH wHgper: ESHTT 2219

Ilan aTayer: ExiHmi weT Tini (Typik) I
KpeauTtrep canbi: 4

CemecTp: 3

Ipepexsusutrepi: Llleren tini
TMoctpexBusuTrepi: Exinmi met Tini (Typik) I

Koa moayasi: Mod 12
Hassanue moayasi: Moyiib A3bIKOBO# NOArOTOBKH-3
Mndp pucuunauuei: VIYaT 2219

Ha3paHHe IHCLHNIHHBL: BTopoit nHOCTpaHHBIN A3BIK (TypeLkuit)

KonuuectBo KpegnToR: 4
Cemectp: 3
INpepexsusuTbl: MHOCTpaHHLI! A3BIK

IMocTpexkBusnTol: Bropoit nHocTpaHHsli A361k (Typeuxnit) 11

Module code: Mod 12
Module Name: Language Training module-3
Code of Discipline: SFLT 2219

The name of the discipline: Second Foreign Language (Turkish) I

Credits: 4

Term: 3

Prerequisites: Foreign Language

Post requisites: Second Foreign Language (Turkish) II

IMTonniH KbICKalIa MA3MYHbI:

Byn mneH Tinmik emec MaMaHIOLIKTAp CTYAEHTTepiHiH
MaJIEHHETapaIbIK-KOMMYHHKATHBTIK KY3bIPETTINIriH
keTkimikti  (Al) koHe OGasamblk keTkimikti (A2)
JieHrelinepine KansinracTeipansl. [ToH cTyneHTTepai coiney,
OKy, a3y JaribulapblH  JaMBITY  apKbUlbl  ©Mip
TaKbIPLINTApPbIHA KATBLICTBI KapanmaibiM aKmnapaTTapiAbliH
MOTIHIEPIH €CTe CaKTayFra, KbI3BIKTHIPATHIH TAKBIPHINTAFhI
tenenupap  Oarpapnamanapeideid (cyx6ar,  Keickaura
mepicrep,  pemopraxaap) ken  Gemirin  Kyifenen,
QHriMenecymiHiH ce3id Tycingipyre yiipereni.

OKy HaTH®Keci:

OH: - KnHeHTTepMeH Kas3aK, OpbIC *aHE LIeTeN TinaepiHue
KaciOHM syMbIC icTey yuriH akageMHANbIK a3y AardsLiapbiH

KpaTtkoe coepxaHHe JHCUHILTHHLI:

JlanHas  aucUMIUIMHA  (QOPMHPYET  MEXKKYJIbTYpHO-
KOMMYHHKaTHBHY 10 KOMIIETEHTHOCTh CTYJIEHTOB
HEA3BIKOBBIX CHelManbHOCTEH Ha nocraTouHeld (Al) ®
GasoBblii mocTaTouyHblii (A2) ypoBHH. JIMCUMIUIHHA YYHT
CTYIEHTOB 3alIOMHHATh TEKCTHI IEMEHTAPHOH HHpOpMALIHH
Nno TeMaMm H3HH YEPE3 Pa3BHTHE HABLIKOB PEYH, YTEHHMA,
NHCHEMa, CHCTEeMaTH3IHPOBaTh Goneiyio YacTh
TENIEBH3HOHHBIX NpPOrpaMM (MHTEPBBIO, KpAaTKHE JEKLIHH,
PENOPTaKH) HA MHTEPECYIONLYIO TEMY H HHTEpNpPEeTHpPOBaTh
peub cobecenHHKa.

PesyabTaThl 00yuenus:

PO: — Bnanets HaBbIKaMHM aKajJleMH4YECKOro ITHChbMa JUIfA
npodeccHoHaNbHOH paboThl C KIHEHTAaMH Ha Ka3aXCKOM,

Summary of the discipline:

This  discipline forms the intercultural and
communicative competence of students of non-linguistic
specialties at sufficient (A1) and basic sufficient (A2)
levels. The discipline teaches students to memorize texts
of elementary information on life topics through the
development of speech, reading, writing skills,
systematize most of the TV programs (interviews, short
lectures, reports) on the topic of interest and interpret the
interlocutor's speech.

Learning outcome:

LO: - To possess academic writing skills for
professional work with clients in Kazakh, Russian and
foreign languages, as well as the ability to professionally




D-02-01/14

MEHTepy, COHnai-ak o3 malbiMJaynapbiH ska30ama KoHe
aybI3la Typae kacibu Typae xeTkise 6iny, MoneHHeTapanbiK
KOMMYHHKaliig mpobieManaphlH IIelly YIIiH JOrHKalbIK

PYCCKOM H HHOCTPaHHBIX A3BIKAaX, @ TaKkKe YMEHHe
npo(heCCHOHANBHO H3araTh CBOH CYXKIEHHA B IHCEMEHHOM H
YCTHOM BHJE, JIOTHYECKH NPABHILHO M apryMEHTHPOBAHHO

IYpHBIC JK3He Janensi oinay kabinerin urepy. MBICIIHTh IS pemleHHs  mpoGieM

KOMMYHHKaLHH.

MEXKYNETYPHOH

express their opinions in written and oral form, to think
logically correctly and argumentatively to solve
problems of intercultural communication.

Herisri xoane KocbiMia ane6uerTep / OcHOBHAS M JONOJHHTEILHAS JuTepaTypa / Main and Additional literature

Yedi iklim Yabancilar i¢gin Tiirkce A1-A2,B1 Ankara, 2018

Istanbul Yabancilar Igin Tiirkge Ders Kitab1 A1-A2 - Bl

Erdogan Boz, Tiirkiye Tiirkgesi I, Ankara, 2020

Erdogan Boz, Tirkiye Tiirkgesi II, Ankara, 2020

Tiirk Dili Tarihi, Dr. Ali Akar, Pegem Yaymeilik, Ankara, 2016

Tiirk Tarihi ve Kiiltiirii, Prof. Dr. Cemil Oztiirk, Phoenix Yayinlari, Ankara, 2016
Stz varhigl, yazim ve anlatim agisindan Tiirkcedeki gelismeler, H. Ziilfikar 2015
. Kamkapu, M. Typik TiniHig cesairi M. Kamxkapu. - Anmatsl : 2016

P NGB W
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Yabancilar Igin Tirkge Ders Kitab: - Van Yiiziincii Y1l Universitesi Temel Diizey (A1-A2), Orta Diizey (B1-B2) ve ileri Diizey (C1-C2) olmak iizere

Moayas kogei: Mod 12

Mogayas aTaysei: Tingik gailsIHABIK MOIYJTi-3
IMaunin wrdper: ESHTK 2219

ITon arayer: Exixmi wer tini (kerraif) |
Kpenurrep cansl: 4

Cemectp: 3

IlpepexBu3ntrepi: lleren Tini
INocTpexBusuTTepi: Einmi met Tini (keitaif) 11

Koa moayns: Mod 12

Haspanue moayns: Mozynb 43bIKOBO# MOArOTOBKH-3

Wugp aucuunaunsi: VIYak 2219

Hassanue aucuuniauubi: Bropoii HHOCTpaHHSI A361K (kuTaiickmit) |
KonuuyecTBo kpeauToR: 4

Cemectp: 3

IpepexBH3nTbi: MHOCTPaHHBIH A3BIK

IMocTpexBu3HTLI: BTOpO# HHOCTpaHHBIA A3bIK (KHTakCKHiT) 1

Module code: Mod 12

Module Name: Language Training module-3

Code of Discipline: SFLC 2219

The name of the discipline: Second Foreign Language (Chinese) I
Credits: 4

Term: 3

Prerequisites: Foreign language

Post requisites: Second Foreign Language (Chinese) 11

IMaHHIH KbICKALIA Ma3MYHbI: | KpaTkoe cofepikanne AMCLHIIHHBL

| Summary of the discipline:
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Byn nmneH Tinmik emMec MaMaHOBIKTap CTYAEHTTEpIHIH

M3JIEHHETapaTbIK-KOMMYHHUKATHBTIK KY3BIPETTiNIriH

keTkinikti  (Al) koHe Oasanwklk keTkinmikti  (A2)

neHrennepine kamsinracTeipasl. [ToH cTynenTTepai coiiney,

OKy, a3y J[aFibllapblH  JaMbITy  apKeUisl  eMip

TaKbIPBINTADBIHA KATHICTBl KapanaibiM aKnapaTTapibliH

MOTIHIEPIH €cTe CaKTayFra, Kbi3bIKTHIPATHIH TAKBIPbINTAFbI

Teneaunap OGarmapnamanapbinbiH - (cyx0aT,  Keickaia

nopictep,  permopraxjap) ken  Genirin  xyienen,

SHriMenecymiHiH co3iH TyciHAipyre yHpeTeni.

Oky HaTHKecCi:

OH: - KnHeHTTepMeH Ka3aK, OpbIC JK9HE INeTeN TiiaepiHae
KacibM KyMbIC iCTEY YIIiH aKafeMMsNIbIK a3y JaribliapblH
MEHIepy, COHAai-aK ©3 mnalbIMaaynapeiH skazbama KoHe
aybi3lua Typae kacibu Typae xeTkise Gimy, MaleHHETapaNbIK
KOMMYHHKalMa TnpoGneManapblH Ienry YIIiH JIOrHKalbIK
IYphIC ¥2He Janensi olnay kabinetin urepy.

Jlannas  avcumnnuHa — QOPMHpYET  MEKKYJBTYDHO-
KOMMYHHKaTHBHYIO KOMIMETEHTHOCTh CTYHIEHTOB
HEA3BIKOBRIX CHELManbHOCTEH Ha jocraTouHsiit (Al) H
GazoBelii noctaTouHbli (A2) ypoBHH. [IMCUMIUIMHA YYHT
CTYIEHTOB 3allOMHHAThL TEKCTHI 3JIEMEHTApHOH HHQOPMalIHK
N0 TeMaM KW3HHM 4Yepe3 pa3BHTHE HABBIKOB DEYM, YTEHMA,
MHCbMa, CHCTEMaTH3HPOBaTh GonpIIyio 4acTh
TE/IEBH3HOHHBIX MPOrpaMM (HMHTEPBBIO, KPaTKHE JIEKLIHH,
PENOpTakKH) Ha HHTEPECYIOIYIO TEMY W HHTEpPHPETHPOBaTh
peus cobeceHHKa.

PezynbtaThl oby4yenus:

PO: - Bnagers HaBbIKAMH aKaJeMHYeCKOT0 NHCbMa Ins
npodeccHoHaNbHOM paboTel C KIHEHTAMH HAa Ka3aXxCKoM,
PYCCKOM M MHOCTPaHHBIX #A3bIKaX, a TaKKE YMeHHE
NpoeCCHOHANBHO H3NaraTh CBOH CYKAEHHS B MUCBMEHHOM H
YCTHOM BMI€, JIOTHYECKH NPABHIbHO H apryMEHTHPOBAaHHO
MBIC/IMTE [ pemeHHa  mpobieM  MeXKKYIbTypHOMH
KOMMYHHKaLIHH.

This  discipline forms the intercultural and
communicative competence of students of non-linguistic
specialties at sufficient (Al) and basic sufficient (A2)
levels. The discipline teaches students to memorize texts
of elementary information on life topics through the
development of speech, reading, writing skills,
systematize most of the TV programs (interviews, short
lectures, reports) on the topic of interest and interpret the
interlocutor's speech.

Learning outcome:

LO: - To possess academic writing skills for
professional work with clients in Kazakh, Russian and
foreign languages, as well as the ability to professionally
express their opinions in written and oral form, to think
logically correctly and argumentatively to solve
problems of intercultural communication.

Herisri ane Kochimiua snebuerrep / OcHoBHAs M 10oNoHATENbHAs AuTepaTypa / Main and Additional literature

1. iR OUE g K4 Rt 20174

2. ieUFOLE JLFIE S REHRAE 20184

3. DLEE R LR KFE AR 20174

4. B IGEMRIEN, RIFR mEEE HEH 20204
5. BT DUE JERE S KM RAE 20194

6. MEHDLBERAE JLFIE S KFHRME 20204

7. 0BHHE F—M ET FEIES LR FEHMEE 2018 4

8. MMAPLE LT m%HE HEE 2017

9. WiEH¥AE B—M LT PEESKFHBIE 2021 F
10.NEHE E—M LT hEESEAFHRT 2019 4

1 EMUNE LT BSFHEHER 2017 F
12. XRENIE LR ARHMRE 19174
13. N KIEHE B ARHIRG 20184

14. X E8 JERKFEHR 2018 £
WEB caiiTrap:

http://www.chinesetest.cn

WWW.UInao.ru

www. laoshi.ru

Moayas koasi: Mod 12
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Moaynse aTays:: Tingik gafbIHABIK MOIYi-3
IMauHin mudper: ESHTN 2219

ITan aTaysl: ExiHii wer tini (Hemic) I
KpeanTrep canbi: 4

Cemectp: 3

Ipepexsusurrepi: [leten Tini
IMocTpexsusuTrepi: Exinwi wer tini (nemic) 11

Koa mogyna: Mod 12
Hassanue moayns: Momynb S36IKOBO#H MOATOTOBKH-3
Mudp ancunnauuer: ViYaN 2219

Haspanne nucuMninHbl: BTOpoii HHOCTpaHHbIH A3bIK (HeMelKHi) |

KonnyecTBo KpeauTos: 4
CemecTp: 3
IpepexsusnTer: MHOCTpaHHLIH A3bIK

IocTpexBusnThi: Bropoit nHOCTpanHEI# a3bik (Hemerkuit) 11

Module code: Mod 12
Module Name: Language Training module-3
Code of Discipline: SFLG 2219

The name of the discipline: Second Foreign Language (German) I

Credits: 4

Term: 3

Prerequisites: Foreign language

Post requisites: Second Foreign Language (German) II

IToHHiH KbICKaIIa MAIMYHBI:

Byn moH Tinmik eMec MaMaHIBIKTap CTyIEHTTEepiHiH
M3IEHHETAPAJILIK- KOMMY HHKaTHBTIK KY3LIPeTTiiriH
KeTkimikri (Al) xoHe Gasameik keTKimikti (A2)
AeHreinepine KansinTacTeipabl. [ToH cTyeHTTEpI Coliney,
OKy, a3y JaribllapblH  [JaMbiTy  apKbUlbl  ©Mip
TaKBIPBINTapblHA KATBICTBl KapanaiiblM aKmapaTTapIblH
MSTIHJAEDIH €cTe CaKTayFa, KhI3bIKTBIPATEIH TAKBIPhINTaFhl
Teneaupap OarpapnamanapbiHbiH - (cyx6ar,  Keickamna
AopicTep,  peropraxaap) ken  Oenmirim  kyifenem,
SHTIMEJIECYIIiHIH CO3iH TyCiHaipyre yiipeTei.

OKy HaTHxeci:

OH: - KnuenTrepMeH Ka3ak, OphIC 3HE IIETeN Tinaepinie
K3CiOH JKYMBIC icTey YIIiH aKafieMHAJIbIK a3y NafabliapbiH
MEHrepy, COHjaH-ak 3 nadeIMpaynapbiH asbaiia skoHe
aybI3la Typae Kacibu Typae xeTkize Oimy, MoaeHHeTapAIbIK

KpaTtkoe cogepkanHe AHCUHIIMHBI:

Hannas  gucuMnaMHa — QOPMHPYET — MEKKYJBTYPHO-
KOMMYHHKaTHBHYIO KOMIETEHTHOCTh CTYAEHTOB
HEA3BIKOBBIX ClelMalbHOCTEH Ha aocTaTodyHbli (Al) u
6azoBelfl focTaTOYHBIN (A2) ypoBHH. [IHCUMIUIMHA YYMT
CTYJEHTOB 3aMIOMHHATh TEKCTHI JIEMEHTapHOH HH(OpMALHK
MO T€MaM JKH3HH 4YEPE3 Pa3BHTHE HABBLIKOB DEYH, YTEHHS,
MHCbMa, CHCTEMAaTH3HPOBaTh Sonburyro 4acTh
TEJIEBH3HOHHBIX MpOrpaMM (MHTEPBBIO, KpPATKHE JIEKLIMH,
PENOpPTaKH) HA HHTEPECYIOIIYIO TEMY W HHTEpPNpPETHPOBATh
peus cobecenHuKa.

PezynbTathl 06yuenus:

PO: — Bnamerh HaBbIKaMM aKaJieMHYECKOro IMChMA s
npod)eccHOHanbHOH paboThl C KIMEHTAMH Ha Ka3aXCKOM,
PYCCKOM W HHOCTPaHHbIX #A3bIKAX, @ TakkKe YMEHHE
Npo(hecCHOHANLHO H3NaraTh CBOH CYXKIEHHA B THCHMEHHOM H
YCTHOM BHJE, JIOTHY€CKH NPAaBHJIbHO M ApryMEHTHPOBAHHO

Summary of the discipline:

This  discipline forms the intercultural and
communicative competence of students of non-linguistic
specialties at sufficient (A1) and basic sufficient (A2)
levels. The discipline teaches students to memorize texts
of elementary information on life topics through the
development of speech, reading, writing skills,
systematize most of the TV programs (interviews, short
lectures, reports) on the topic of interest and interpret the
interlocutor's speech.

Learning outcome:

LO: - To possess academic writing skills for
professional work with clients in Kazakh, Russian and
foreign languages, as well as the ability to professionally
express their opinions in written and oral form, to think
logically correctly and argumentatively to solve
problems of intercultural communication.
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JLYPBIC JK9HE N2NIeNi oiinay KabineTin urepy. KOMMYHHKaLHH.

KOMMYHHKalHs MNpoGNeManapbid IIelly YIiH JOTHMKANBIK | MBICIMTL [ pelleHHs  npobieM

MEXKYJIBTYPHO#M

1. Franz Kafka «Die Verwandlung», Caukt-Iletep6ypr, 2019
2. Die Bruder Grimm «Die Besten Deutschen Marchen», Cauxt-Iletep6ypr, 2020
3. Die Lustigsten Geschichten, Cankt-Tlerep6ypr, 2020

6. Deutsch «IlpakTuaeckuit kypc Hemewxoro sssika» JI.A. Jlucteun, Mocksa, 2022
7. CoBpeMeHHbI# HeMeliko-pycckuii-pyccko-HeMelkuii cnosaps, Mocksa, 2022
SNEeKTPOHABLIK Kypasaap / SnekTpoHnbie Hetounuk / Electronic sources
http://www.goethe.dn

http://www.deutsch.uni.dn

http://www.uchportal.ru

4. Hemeuxwuit a3biK. «JIeKCHKO-rpaMMaTHIeCKHi TpeHUHT» YpoBHH A 1-B2 uacts | MTMMO, Mocksa, 2022
5. Hemeukwuit aspik. «Jlexcuko-rpammarudeckuii TpeHnHr» Vposun A1-C1 wacts 2 MTUMO, Mocksa, 2022

Herisri xoHe Kocsimiua s1eGHerTep / OCHOBHAS M A0NOHHUTEILHAS JuTepaTypa / Main and Additional literature

Moayae koasi: Mod 12

Moayas ataye: Tingik gaisiHasik Mogyai-3
Ionnin wHppsr: ESHTF 2219

Ion araysr: Exinmi mer tini (ppanwys) I
Kpeautrep canbr: 4

Cemectp: 3

IMpepexsusuTTepi: lleten Tini
Hoctpexsusurrepi: Exinmi mert Tini (ppaniys) 11

Koa moayns: Mod 12

Ha3ssanue moaynis: Moy s3b1K0BO#M NOArOTOBKH-3

Wudp aucunnauuer: VIYaF 2219

Haseanmne ancunniamunel: Bropoit HHOCTpaHHbIH A361K ((paniysckuif) I
KonnyecTro Kkpeauros: 4

Cemectp: 3

ITpepexBu3nThi: HHOCTPaHHBIN A3BIK

INocTpexsusuTsi: Bropoi nHOCTpaHHbI# A3biK (ppanLy3ckmii) 11

Module code: Mod 12

Module Name: Language Training module-3

Code of Discipline: SFLF 2219

The name of the discipline: Second Foreign Language (French) |
Credits: 4

Term: 3

Prerequisites: Foreign language

Post requisites: Second Foreign Language (French) II

TToHHIH KbiCKaLLA Ma3MYHBI: KpaTkoe cogepxanHe AHCLIHIIHHbI:
| byn men Tinmik emec MaMaHIBIKTAp CTyaeHTTepiniH | JlaHHas  AMcUMMIMHA

(dopmupyer

MEKKYJIBTYPHO-

Summary of the discipline:
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M3/IEHHETapallbiK- KOMMYHUKATHBTIK Ky3bIPETTLNIriH

keTkinmikti  (Al) koHe OGasamelk skeTkimikTi (A2)

NeHreAepiHe KanbinTacThipa/asl. [IoH cTyneHTTEp/I Coiiney,

OKYy, a3y [aripUlapelH  OambiTy  apKeUlel  eMip

TaKpIpBINTAPEIHA KATBICTBI KapamaWblM aknapaTTapAbiH

MOTIHIEDIH €cTe caKTayfa, KbI3bIKTBIDATHIH TAKBIPHINTAFbI

Teneaupap  OarmapnamanapeiHbiH  (cyx6ar,  Kblckama

mopicrep,  penopraikmap) kem  Gemirin  kyiienemn,

SHriMeNecyminin ce3in Tycinaipyre yiiperesai.

Oky HaTHKeCH:

OH: - KiuenTTepMeH Ka3ak, OpBIC K9HE WieTeN Tilaepine
KoCiOH JKYMBIC iCTey YIUIH akaNeMHAIBIK Ka3y NaribllapelH
MEHrepy, COHJai-ak e3 mnalibIMiaynapblH xaibama xoHe
ayeI3lIa TYpAE Kacibu Typae xeTkize 6iy, MageHHeTapabIK
KOMMYHHKalHA npobieManapblH INEMy YIiiH JIOTHKAIBIK
IyphIC X9HE nanenmi oinay kabinerin urepy.

KOMMYHHKaTHBHYIO KOMIETEHTHOCTh CTYHEHTOB
HEA3BIKOBBIX CHelMaNbHOCTeH Ha pocratounslii (Al) wu
GazoBblif nOCTaTOYHBIH (A2) ypOBHH. [[MCUMIUIHHA YYHT
CTY/JIEHTOB 3aMOMHHATh TEKCThI JJIEMEHTapHOH HH(OpMaLHK
N0 TeMaM H3HM 4Yepe3 pa3BUTHE HABLIKOB PEYH, YTEHHH,
NHCbMa, CHCTEMAaTH3HPOBATh 6onsnryro 4acTb
TeNIEBH3HOHHBIX NpOrpaMM (MHTEPBBIO, KpaTKHE JEKIHH,
PENOpPTaXH) HAa HHTEPECYIOLLYIO TEMY M HHTEpPNpPETHPOBATh
peub cobecenHmKa.

PesynsTaTer obyyenns:

PO: — Bnaners HaBbIKAMH aKaJIeMHYECKOr0 MHChMa A
npodeccHoHanEHON paboThl ¢ KIMEHTAMH Ha Ka3axXCKoM,
a TaKKe YMeHHe
npoQ)eCCHOHANBHO W3JIaraTh CBOHM CYXKACHHA B MUCHMEHHOM H
YCTHOM BHJE, JIOTHYECKH MpPaBHJIbHO H apryMEHTHPOBaHHO
MEXKKYIBTYpPHOH

PYCCKOM ¥ HHOCTPaHHBIX f3bIKax,

MBICJIHTE AR PEemICHHA I'IpOﬁ.HCM

KOMMYHHKaLI1H,

This  discipline forms the intercultural and
communicative competence of students of non-linguistic
specialties at sufficient (A1) and basic sufficient (A2)
levels. The discipline teaches students to memorize texts
of elementary information on life topics through the
development of speech, reading, writing skills,
systematize most of the TV programs (interviews, short
lectures, reports) on the topic of interest and interpret the
interlocutor's speech.

Learning outcome:

LO: - To possess academic writing skills for
professional work with clients in Kazakh, Russian and
foreign languages, as well as the ability to professionally
express their opinions in written and oral form, to think
logically correctly and argumentatively to solve
problems of intercultural communication.

Heriari one Kochimina anebuerrep / OcHoBHas M JononHHTebLHAas AuTepaTypa / Main and Additional literature

SO B e

TTpakTHKYM 10 rpamMMatHKe (paniysckoro a3sika, [Torko T.I., 2021

I'pammaTika (paHily3ckoro s3sika, Yposens A l, Bensepa C.B., Kypbarosa JLII., 2021
®paHuy3ckui 13biK, [TpakTHkyM, Moposkuua J1.T., Jlammosa E.C., 2021

I'pammarrka (paHily3cKoro A3sika B ynpaxHeHnsx, 400 ynpaxHeHuii ¢ KIo4aMu H KoMMeHTapusamu, Meanuenko A.U., 2020
ITposepounsie paGoTs 10 (paHily3ckoMy a3biky, CMupHOBa O.A., 2019

YuebHoe nocobue no pa3BuTHIO pasroBopHo# peun, Konobosa JI.B., 2018

. Dpanuysckuii pasroopHHK ot Viva Espona, lns naunnalomux, nyxosa H., 2018

Monyasb koasi: Mod 12

Moayas aTayen: Tinaik JaibIHABIK MOy i-3
IMonnin wmgpur: ESHTT 2220

IMon aTaysi: Exinwi wer Tini (Typik) I
KpeauTtrep canbi: 4

Cemecrp: 4

ITpepexeusuTrepi: Exinmi wet Tini (Typik) I

TlocTpexBusutrepi: Binimi Men Toxipubenik GinikTinirin koci6n Kpi3mMeTTe KoNnana Gimy

Koa moaynsi: Mod 12
Ha3ssauue moaynsi: Moaynb A3bIKOBOM MOArOTOBKH-3
Iudp aucuunauue:: ViYaT 2220

Ha3panue JHCHHNIIMHBI: BTOPOH HHOCTPaHHBIH A3BIK (Typeuxuit) 11

KonuyecTBo KpeauTos: 4
Cemecrp: 4
TNpepexBusnToi: BTOPO#H HHOCTPaHHDIH A3bIK (TypelKHii) |

IocTpexBusuTel: [IpuMeHeHHe 3HAHHH H NPaKTHYECKUX YMEHHIi B NPOheCCHOHAIBHOM AeSTENLHOCTH
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Module code: Mod 12

Module Name: Language Training module-3

Code of Discipline: SFLT 2220

The name of the discipline: Second Foreign Language (Turkish) I1

Credits: 4

Term: 4

Prerequisites: Second Foreign Language (Turkish) I

Post requisites: Application of knowledge and practical skills in professional activity

ITaHHIH KbICKaLIA MASMYHBI: KpaTkoe copepsxaHue AHCUHNTHHBI:
ITon Tinmik emec MaMaHIBIKTaphl yiiiH cCrydeHTrepaid | Jucuumnuua dopmupyeT
M3JIEHHETAPANTbIK-KOMMY HHKaTHBTIK KY3BIPETTINIINH | KOMMYHMKaTHBHYI0  KOMIIETEHTHOCTE

MEXKYIbTYpHO-
CTyNEHTOB  [NA

IaMBITy (A2) woHe Gazansik skeTkinikti (B1) neHreiinepine
KaneinTacTeipansl. [ToH Tin Xky#eci Typansl ceiiney, OKy,
a3y JariblIapbiH YMBIC Aacay apKbUIbl AeHIeifiH KkeTepi,
eMip TaKeIPBINTapbiHA KATLICTHI KAapanaibiM aknapaTrapabii
MOTIHAEPIH ecTe CaKTayFa, KbI3BIKTBIPATHIH TAKBIPLIITAFbI

HEA3BIKOBHIX CHELManbHOCTEH Ha ypoBHe pazBuTHsa (A2) W
6azoBbix mocraTouHsiX (B1). JIMCIIHIIHHA MOBBIILIAET CBOM
HaBBIKM PEYH, YTEHHA, MHChMa O A3BIKOBO#H cHcTeMe, paboTas
HajJl 3aliOMMHaHHeM TEKCTOB 3JIEMEHTApHOH HH(pOpMalH,
OTHOCAIIEHCA K TeMaM JKH3HH, CHCTEMATH3HpYeT GoNbIIyIo

Tenepupap Oarmapnamanapeiabie,  (cyx6aT,  Keickama
nopictep,  peroprakmap) ken Gemirid  kyiienen,
oHriMeNiecyiHiH co3iH TyciHAipyre yHpeTesi.

OKy HaTHKeci:

OH: - KiHeHTTepMEH Ka3aK, OphIC XoHe IIeTeJl TiiiepiHie
KaCiOH KyMbIC icTey YIIIH akageMUANBIK Ka3y HNarabliaphiH
MEHrepy, COHjai-aKk ©3 naHbIMJayjapblH ska3bama jkoHe
aybi3la Typae Kacibu Typae keTkize Oily, MoJeHHeTapabiK
KOMMYHHKalUMa npobieManapbiH INemy YIiH JIOTHKaJIbIK
JIYpEIC XKaHE Nanenyi oinay xabinerin urepy.

9acTh TENEBH3HOHHBIX MNpOrpaMM (MHTEPBBIO, KpaTKHe
NEKIHH, DPeNopTa)KH) Ha MHTEPECYIOUIYI0 TeMY H YYHT
HHTEPIPETHPOBATh pedb cobecenHuKa.

PezyanTaThl 00yyeHus:

PO: — Bnamers HaBbIKaMH akaJieMHYECKOrO NHCbMa s
npodeccHOHabHOR paboTel ¢ KIMEHTAMH Ha Ka3aXCKOM,
PYCCKOM H HHOCTPaHHBIX #M3bIKaX, a TaKKe YMeHHe
npod)eCCHOHAILHO H3JIaraTh CBOH CY/X/ICHHA B THCHBMEHHOM H
YCTHOM BHJE, JIOTHYECKH NPaBHJIBHO H apryMEHTHPOBAHHO
MBICIIMTE  A1A  pelneHHs npobieM  MeXKyJIbTypHOM
KOMMYHHKaLIHH.

Summary of the discipline:

The discipline forms intercultural and communicative
competence development (A2) and basic sufficient (B1)
levels for non-linguistic specialties. The discipline
increases the level by working on the skills of speaking,
reading, writing about the language system, teaches to
remember the texts of simple information related to life
topics, systematize most of the TV programs (interviews,
short lectures, reports) on the topic of interest and
interpret the speech of the interlocutor.

Learning outcome:

LO: - To possess academic writing skills for
professional work with clients in Kazakh, Russian and
foreign languages, as well as the ability to professionally
express their opinions in written and oral form, to think
logically correctly and argumentatively to solve
problems of intercultural communication.

Herisri xane KockiMima ane6uerrep / OcHOBHAS H AONONHHTENLHAS AuTepaTypa / Main and Additional literature
Yedi iklim Yabancilar igin Tiirkce A1-A2,B1 Ankara, 2018

Istanbul Yabaneilar igin Tiirke Ders Kitab1 A1-A2 - Bl

Erdogan Boz, Tiirkiye Tiirkgesi I, Ankara, 2020

Erdogan Boz, Tiirkiye Tiirkgesi [I, Ankara, 2020

Tiirk Dili Tarihi, Dr. Ali Akar, Pegem Yaymncihk, Ankara, 2016

Tiirk Tarihi ve Kiiltiirii, Prof. Dr. Cemil Oztiirk, Phoenix Yaynlari, Ankara, 2016
Soz varh@, yazim ve anlatim agisindan Tiirkgedeki gelismeler, H. Ziilfikar 2015
. Kamkapu, M. Typik Tininid cespiri M. Kamkapwu. - AnMatet : 2016

0,00V ONLh Bk 1D

Yabancilar Igin Tiirkge Ders Kitabi - Van Yiiziincii Y1l Universitesi Temel Diizey (A1-A2), Orta Diizey (B1-B2) ve ileri Diizey (C1-C2) olmak iizere

Moaynas Koasl: Mod 12

Moayns aTaysi: Tingik naibiHasIK MOIyITi-3
IMaunin wudpsr: ESHTK 2220

Tlon aTayei: Exinmi wet Tini (xuitait) 11
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Kpenutrep cansl: 4
Cemectp: 4
INpepexBusutTepi: Exinmi wer Tini (Keitaii) 1

[MocTpexsu3uTTepi: BiniMi MeH Toxkipubenik GimikTiniria kacibu kei3mMeTTe KONIaHa Oimy

Koa moayns: Mod 12
Haspanune moayna: Moaynb A3bIKOBOH NMOArOTOBKH-3
Wngp aucunnmunsi: VIYakK 2220

Ha3pauue pucunninnbi: Bropoit uHoctpanHbii a3bik (kuralickuit) 11

Konnyectso kpeauTon: 4
Cemectp: 4
IlpepekBH3HTEI: BTOpO# HHOCTpaHHBIH A3BIK (KHTACKHH) |

IMocTpexBu3nThi: [IpuMeHeHHE 3HAHMI W MPAKTHYECKHX YMEHHH B TPOECCHOHAILHOM JEATEILHOCTH

Module code: Mod 12
Module Name: Language Training module-3
Code of Discipline: SFLC 2220

The name of the discipline: Second Foreign Language (Chinese) I1

Credits: 4
Term: 4
Prerequisites: Second Foreign Language (Chinese) I

Post requisites: Application of knowledge and practical skills in professional activity

Tonnin KeicKala MasMyHbI:

IMon Tingik emec MaMaHALIKTapel YUIiH CTYOEHTTEPHIH
MOJIeHHEeTapanbiK-KOMMYHHKaTHBTIK KY3BIPEeTTUIIriH
nameiTy (A2) soHe 6asansik keTkinikti (B1) aenreinepine
KamsinTacTeipanel. [Ton Tinm xydeci Typams! ceiiney, oky,
a3y Oar/bliaphbiH ;KYMBIC JKacay apKbUIbl IEHTeiiH KeTepin,
©Mip TaKbIphINTapbiHa KATHICTH KapanaibiM aKnapaTrapabiH
MOTIHIEPIH €cTe caKTayFa, KbI3BIKTHIPATBIH TAKBIPBIITAFHI
Teneaupap  OarpapiamanapbiHeiH - (cyx6aT,  KbicKama
napicrep, penoptakmap) kem Oexirim  y#enen,
SHriMenecymiHiH ce3iH TyciHaipyre yiipereni.

Oy HaTHXeCH:

OH: - KnueHTTepMeH Ka3ak, OpbIC koHe MIeTel TUIAepiHae
KaCiOM XYMBIC icTey YIIiH aKafleMHAJIBIK a3y Jarabinaphin
MEHTrepy, CoHJaH-aK o3 naikiMaaynapslH xka3bamma xaHe
aybizia Typje kacibu Typae xeTkise Oiny, MoleHHeTapanbiK
KOMMYHHKaLMA MpoOieManaphiH ey YIliH JOrHKabIK
LYPLIC %aHe fanensi oinay kabineTin urepy.

KpaTkoe cogepxanne JHCUHIIHHBI:

JucuuninHa (opMHpyeT MEKKYJIbTYPHO-

KOMMYHHKaTHBHYI)  KOMMETEHTHOCTB  CTYHNEHTOB  UIA

HEA3BIKOBLIX CMNELHAILHOCTEH Ha ypoBHe pa3BHTHA (A2) U

6azoBeix pocratounsix (Bl). JIMcuMninHa nmoBBIIAET CBOM

HABEIKH PEUH, YTEHHA, THCbMa O A3BIKOBOH cHcTeMe, paboTas

Hajl 3aMOMHHAHMEM TEKCTOB 3JIEMEHTApHOM HH(OpPMaLMH,

OTHOCAIIEHCA K TeMaM KH3IHH, CHCTEMaTH3HpyeT Gombinyio

4acTh TENIEBH3HOHHBIX NPOTpaMM (HMHTEpPBBIO, KpaTKHe

JIEKLIMH, DPENOPTaXH) Ha HHTEPECYIOLLYHD TeMY W YYHT

HHTEPNPETHPOBATh peub cobeceqHHKA.

PesynbTaThl 00yueHuns:

PO: — Bnaperh HaBbIKaM¥ akafeMWYeCKOr0 THMChbMa s
npoeccHoHaNnbHOH paboThl C KJIHEHTAaMM Ha Ka3axCKOM,
PYCCKOM H HHOCTPaHHBIX A3bIKAaX, a TAKKE YMEHHe
nMpo)eCCHOHANBHO W3J1araTh CBOH CYK/I€HHA B THCEMEHHOM U
YCTHOM BHJE, JIOTHYECKH NMPaBHJBHO W apryMeHTHPOBaHHO
MBICTHTE AN  peweHus  npobieM  MeXKyJbTYPHO#H
KOMMYHHKaLIKH.

Summary of the discipline:

The discipline forms intercultural and communicative
competence development (A2) and basic sufficient (B1)
levels for non-linguistic specialties. The discipline
increases the level by working on the skills of speaking,
reading, writing about the language system, teaches to
remember the texts of simple information related to life
topics, systematize most of the TV programs (interviews,
short lectures, reports) on the topic of interest and
interpret the speech of the interlocutor.

Learning outcome:

LO: - To possess academic writing skills for
professional work with clients in Kazakh, Russian and
foreign languages, as well as the ability to professionally
express their opinions in written and oral form, to think
logically correctly and argumentatively to solve
problems of intercultural communication.

Herisri xone Kocbimiua ageGuertep / OcHOBHAs H AONOAHKHTEILHAnA AuTepaTypa / Main and Additional literature
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1. IRHEDUE EilE KEH HARM 20174

2. RUFDGE LRI E KFE B 20184

3. MRFEDOEE R JbE KRR 20174

4. RIRVUEMIER, BRI WEHE BRI 20204

5. FEETGE LB KF AR 20194

6. MIEAMNERA JbFiEFAE R 20204

7. 00EHE F—M ET PEIES MAE B 2018 F
L IMAWIE LT BEHE HEH 20174

9. JLUEHIE F—M £T PEIEFKFEHEH 2021 F

10,REHE E—Mt LT PEEBESUEAFEAR 2019 4
1L IAENE ET ESHEHRM 2017 4

12. XRE tRARHMR 19174

13. N AKEHE B ARKMRE 20184

14. X B8 JERKFHRR 2018 £
WEB caiitrap:

http://www.chinesetest.cn

WWW.Umao.ru

www.laoshi.ru

Moayas koasi: Mod 12

Moayas ataybi: Tingik fadbiHIBIK MOLYTi-3

Monnin mugpoi: ESHTN 2220

Ion aTaysr: Exinmi wer Tini (semic) I1

Kpeautrep cansi: 4

Cemecrp: 4

Ipepexeusurrepi: Exinmi mer Tini (Hemic) I

Iocrpexeusutrepi: BiniMi Men Toxipubenix Gimikrinirin kacibu KeizMeTTe KoNAAHA Gty

Koa moayas: Mod 12

Hassanue moayns: MoyJib A3bIK0BO# IOArOTOBKH-3

Wudp aucuunauner: VIYaN 2220

Ha3panune gucunnimuei: Bropo#t nHocTpanHbii a3bik (Hemewukuit) 11

Koauyecrso kpeanros: 4

Cemecrp: 4

INpepexBu3nThI: BTOPOii HHOCTPaHHBIH A3bIK (HeMelkuit) |

INocTpexBu3uTLi: [pUMeHeHHe 3HAHUH U NPAKTHYECKUX YMEHHH B MPO(ecCHOHANLHOMN NeATENEHOCTH

Module code: Mod 12
Module Name: Language Training module-3
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Code of Discipline: SFLG 2220

The name of the discipline: Second Foreign Language (German) I

Credits: 4
Term: 4
Prerequisites: Second Foreign Language (German) I

Post requisites: Application of knowledge and practical skills in professional activity

TTonHiH KbICKaIIa Ma3MyHbI:

[lon Tingik emec MaMaHIBIKTaphl YIIIH CTYOEHTTEPHIH
M3JIEHHETapaNIbIK-KOMMYHHKATHBTIK KY3bIPETTLIrH
AameiTy (A2) koHe 6asanbik seTkinikri (B1) neHreiinepine
KaneinracTeipansl. IIoH Tin skyHeci Typamsl ceiiney, oky,
a3y JarblIaphiH JKYMbIC Xacay apKeUIb! IeHreiiH keTtepim,
@Mip TaKbIpBINTaphiHa KATLICTH! KapanabiM aKnapaTTapIbiH
MOTIHIEPIiH €CTe CaKTayFa, KbI3bIKTBIDATBIH TAKbIPhITITAFbI
Tenenvpmap  GarpapnamanapeiebiH  (cyx6aT,  KbiCKama
napictep, penoptaxagap) kem  Gemirin  Kylenen,
QHriMenecymiHiH co3iH TyciHaipyre yitpeTei.

Oky HaTmKeci:

OH: - KiinenTrepMeH Ka3ak, OpBIC XKaHe IIeTeN TiAepinae
K9CiOM JKYMBIC icTey YIIiH aKaIeMHsIIBIK a3y AarabliaphiH
MEHrepy, COHIal-aK o3 naisiMaaynaphit xka3banma xoHe
aybi3ila TypJe KacibH Typae xeTkise 6imy, MofieHHe TaApaNBIK
KOMMYHHKaLHA MpobieManapbiH ey YIIiH JOrHKaIbIK
LYPbIC K3He Aaneni oinay kabinetin urepy.

KpaTioe cogepxanne JHCUHIIMHBI:

JlucuuninHa tdopmupyet MEKKYIbTYPHO-

KOMMYHHKaTHBHYIO  KOMIMETEHTHOCTb CTYAEHTOB  JUIA

HEeA3BIKOBBIX CHeLManbHOCTeH Ha ypoBHe pa3BHTHA (A2) M

6azoBeix moctarounsix (Bl). JIHCUMIUIHHEA NMOBEIIAET CBOH

HaBBIKH PEYH, YTEHHA, THCbMa 0 A3bIKOBOI cHCcTeMe, paboTan

HaJ 3aNoOMHMHAHHEM TEKCTOB 3JieMeHTapHo# HH(popMaumu,

OTHOCAIEACS K TeMaM JKH3HH, CHCTEMaTH3HpyeT GoNburyio

9acTh TEJEBH3HOHHBIX NpOrpaMM (MHTEPBBIO, KpaTKHE

JIEKIIHH, PENopTaKH) Ha HHTEPECYIOIIYI0 TeMY H YYHT

HHTEPIPETHPOBAThL peiub cobecenHHKa.

PesyneTaTel o6y4yenus:

PO: — Bnagers HaBbIKAMM aKaJIeMHYECKOrO MHChMa A
npoteccHoHaNbHOH paboThl ¢ KIHEHTAMHM HAa Ka3aXCKOM,
PYCCKOM M HHOCTPaHHBIX S3bIKAX, a TaKkke YMeEHHe
npoQeCCHOHANBLHO H3NIaraTh CBOH CYKIEHHA B THCEMEHHOM H
YCTHOM BHJI€, JIOTHYECKHM MPABHJIBHO H apryMEHTHPOBAaHHO
MBICIHTh  JNIA  PEMIeHHss  npobneM  MeXKyIbTypHOMH
KOMMYHHKaLHH.

Summary of the discipline:

The discipline forms intercultural and communicative
competence development (A2) and basic sufficient (B1)
levels for non-linguistic specialties. The discipline
increases the level by working on the skills of speaking,
reading, writing about the language system, teaches to
remember the texts of simple information related to life
topics, systematize most of the TV programs (interviews,
short lectures, reports) on the topic of interest and
interpret the speech of the interlocutor,

Learning outcome:

LO: - To possess academic writing skills for
professional work with clients in Kazakh, Russian and
foreign languages, as well as the ability to professionally
express their opinions in written and oral form, to think
logically correctly and argumentatively to solve
problems of intercultural communication.

Herisri xone kocbimma apebuerrep / OcHoBHas M AONOIHHTENLHAs JuTepaTypa / Main and Additional literature

1. Franz Kafka «Die Verwandlung», Canxr-Iletepbypr, 2019

. Die Bruder Grimm «Die Besten Deutschen Marchen», Cauxt-Iletep6ypr, 2020

. Die Lustigsten Geschichten, Cauxr-ITerep6ypr, 2020

. Hemeuxuit aA3pik. «JIeKcHKo-rpaMMaTHdeckuii TpeHuHD YpoBHH A 1-C1 yacts 2 MTUMO, Mockea, 2022

2

3

4. Hemelkuii a3bIK. «JIeKCHKO-rpaMMaTHIeCKHil TpeHHHT YpoBHH A 1-B2 gacts 1| MTUMO, Mocksa, 2022
5

6

. Deutsch «ITpakTrnyeckuii kypc Hemewukoro s3sika» J1.A. Jlucteul, Mocksa, 2022
7. CospemenHniii Hemenko-pycckuii-pyccko-HeMelkn# cnoaps, Mocksa, 2022
SneKTpoHaBIK Kypaxaap / dneKTpoHHble ueTtounukh / Electronic sources

http://www.goethe.dn
http://www.deutsch.uni.dn
http://www.uchportal.ru

Monyne koasi: Mod 12

Moaynw aTaysi: Tinnik gaibiHasik MomyJti-3
IMounin mmpei: ESHTF 2220

IMon aTaysi: Exinwi wer tini ((ppaniys) 11
Kpeanrtrep cansbi: 4
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Cemecrp: 4
IIpepexsusuTrepi: Exinmi wert tini (¢ppanirys) I

IocTpexksusnTTepi: BiniMi Men Toxipubenik 6inikTinirin kecibu Kei3meTTe KosnaHa Gty

Koa moayns: Mod 12
Hassanne moays: Momynb A3bIKOBOH MOArOTOBKH-3
ndp aucuunaunsi: VIYaF 2220

Ha3sauue aucuunauner: Bropoit HHocTpaHHbi# A3bik (dpaHiy3ckuii) 11

Kosnuecrso kpeauros: 4
Cemecrp: 4

IIpepexBu3uTh: Bropoii HHOCTpaHHLIH A3bIK ((PpaHLy3ckHit) |

TocTpekBH3nTI: [IpUMEHEHHE 3HAHUI H MPAKTHYECKHX YMEHHH B MPO()ECCHOHATBLHON NEATENBEHOCTH

Module code: Mod 12
Module Name: Language Training module-3
Code of Discipline: SFLF 2220

The name of the discipline: Second Foreign Language (French) II

Credits: 4
Term: 4
Prerequisites: Second Foreign Language (French) I

Post requisites: Application of knowledge and practical skills in professional activity

ITonHin KpICKalla Ma3MyHbI:

ITon Tinmik emMec MaMaHIBIKTaphl YIIH  CTYNEHTTEpAiH
MOIEHHETapaIbIK-KOMMYHHKATHBTIK KY3BIPETTiIriH
JaMbITy (A2) wone Gazansik xeTkinikti (B1) mewHreiinepine
KanblnTacTbipaael. [loH Tin yieci Typansl ceiiney, oKy,
a3y narabliaphiH A#CYMBIC Jacay apKbUIbl IEHTeliH keTepi,
©Mip TaKBIPBINTapbIHA KATHICTHI KapanaibiM aKnapaTTapibiH
MOTIHJEPIH €CTE CaKTayFa, KbI3bIKTHIPATHIH TAKBIPHIITAFhI
Tenenupap Oarmapnamanapbibbii - (Cyx6ar,  Keickawa
Jepictep,  pernoptakaap) kem  Gemirin  kyiienen,
QHTiMeJIecyIiHiH CO3iH TyCiHaipyre yipeTemi.

OKy HaTHKECI:

OH: - KnneHTTepMeH Ka3ak, OpbIC XoHe meTen Tiuiaepinae
KaciOH JKyMbIC icTey YIIiH akaJeMHANBIK %Ka3y JafabliapbiH
MEHIepy, COHai-aK o3 naHbiMaaynapslH sxka3baia koHe
aybI3a Typae kacibu Typae xetkise 6imy, MoeHHeTapaIbIK
KOMMYHHKaLus npoblieManapsi Welry YIIiH JoruKansiK
JIYphIC 39He Asnenmi oitnay kabinetin urepy.

KpaTtkoe cogepxanne AHCLHIJIHHBI:

Hucuunnuza dopMupyer MEXKYJIbTYpHO-

KOMMYHHKaTUBHYI0  KOMIIETEHTHOCTE  CTYJEHTOB  JUis

HeA3LIKOBBIX CHEUHANLHOCTEH Ha ypoBHe pa3BuTHA (A2) U

6a3oBbix goctaTouHbX (Bl). JIMCLMIUIHHA MOBHIILAET CBOM

HaBBIKH pE4H, YTEHHA, MMCbMa 0 A3BIKOBOH CHCTEMe, paboTas

Hajl 3alOMHHaHHEM TEKCTOB 3JIEMEHTapHOH HH(OpMaUHH,

OTHOCAIIEHCA K TEMaM H3HH, CHCTEMaTH3HpyeT Gonburyo

4acTh TEJIEBH3MOHHBIX nporpaMM (HMHTEPBEIO, KpaTKHE

JIEKLMH, pENnopTakH) Ha MHTEPeCYIOIYI0 TEMY H YYMT

HHTEPIPeTHPOBATEL pedb cobeceHMKa.

PesynbTaTnl o0yyenus:

PO: - Bnapers HaBbIKaMH aKaJeMHYECKOrO MHMCbMa Ul
npoecCHOHANLHOW paboThl ¢ KIMEHTAMHM HA Ka3axCKOM,
PYCCKOM H HHOCTPaHHBIX #A3bIKaX, a TalOKE YMEHHE
npo(ecCHOHANBLHO W3JlaraTh CBOM CY#A/ICHHA B THCBMEHHOM H
YCTHOM BHJE, NIOTMYECKH MPABHJILHO M apryMEeHTHPOBAaHHO
MBICIHTL ~ AnA  peleHud  npobneM  MeXKKyNbTYpHO#H
KOMMYHHKaLIHH.

Summary of the discipline:

The discipline forms intercultural and communicative
competence development (A2) and basic sufficient (B1)
levels for non-linguistic specialties. The discipline
increases the level by working on the skills of speaking,
reading, writing about the language system, teaches to
remember the texts of simple information related to life
topics, systematize most of the TV programs (interviews,
short lectures, reports) on the topic of interest and
interpret the speech of the interlocutor.

Learning outcome:

LO: - To possess academic writing skills for
professional work with clients in Kazakh, Russian and
foreign languages, as well as the ability to professionally
express their opinions in written and oral form, to think
logically correctly and argumentatively to solve
problems of intercultural communication.

Heriari xane Kocbimiua ynebuerrep / OcHOBHANA K AONOJHHTENLHANA auTepaTypa / Main and Additional literature
1. ITpakTHkyM 1o rpaMMmaTike ypaHiry3ckoro s3eika, [onko T.I., 2021
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2. I'pammatuka (pariy3ckoro s3sika, Yposens Al, Bensesa C.B., Kyp6atosa JLII., 2021

3. ®panuy3ckuit 13sik, [IpakTukym, Moposkuna JI.T., Jlanmmosa E.C., 2021

4. I'pammaTHKa (paHLy3CKOro A3biKa B yNpaXkHeHHX, 400 ynpakHeHHi ¢ KIoYaMy H KOMMeHTapusaMHu, Usanyenko A M., 2020
5. TlposepouHsie paboTsl Mo (paHiy3ckoMy A3y, CMupHoBa O.A., 2019

6. Y4ebHoe nocobue no pa3sBUTHIO pa3roBOpHO#t peun, Konobora J1.B., 2018

7

. ¢pa}u|;y3cmri paamaupmuc or Vwa Eapona, Hns ﬂaqmlammux l“nyxona H., 201 8 .

= --Ia HAAY mmmaemi-:ﬂ‘l() il l{omnonm no m.lﬁupj 1 :Componem ol‘ choice (GC)

Tpaempna l f Trajectoryl Bpenn—menemeﬂrz’ Bpenn-menemxment / Brand Management

Moayas koasi: Mod 17

Moayas aTaysi: «BpeH MeHeIKMEHT) TPAEKTOPHACKIHEIH MO/YJTi
ITaunin wxgpsr: BN 3308

ITon aTaysl: Bpenmusr Herizaepi

KpeauTrep canbi: 5

Cemecrp: 5

IpepexBusntTepi: TypusM MeHe KMEHTI

IocrpexBu3nTrepi: UMUKl KaIbINTACTRIPY TEXHOJOTHACH

Koa moaynsi: Mod 17

Hassanue moayns: Mogyns TpaeKTOpUH « BpeHIl MEHEKMEHT»
Indp acuunanus: OB 3308

Hassanune pHcuuniauubi: OcHoBbI OpeHIuHra

KoJinyecTBO KPEAHTOR: 5

Cemecrp: 5

IIpepexBu3HTLI: MeHeKMEHT TypH3Ma

IMocTpexsu3nTbl: TexHomorna GopMHUPOBAHHA UMHIKA

Module code: Mod 17

Module Name: Module of the Trajectory «Brand Management»
Code of Discipline: BOB 3308

The name of the discipline: Basics of Branding

Credits: 5

Term: 5

Prerequisites: Tourism Management

Post requisites: Image Formation Technology

TI9HHIH KbICKaIa Ma3MYyHBbI: KpaTioe copepianne JTHCUHITHHBI: Summary of the discipline:

[ToH Typusm canachiHiarsl MapKeTHHITIK y#enik keiamer | JIMCUMNIMHA packpbiBaeT ponb GpeHantra B skoHomuyecknx | The discipline reveals the role of branding in the
peTiHae GpeHIMHT Typanbl TYCIHIKTI Ka/biNTacTHIPa OTHIPBIN, | M COLMOKYJBTYPHBIX [MPOLECCaX COBPEMEHHOro Mupa, | economic and socio-cultural processes of the modern
Kasipri o/NeMHiH JKOHOMHKAbIK OHE aNeyMeTTik-monenH | GopMupys mnouumanue OpeHmmMHra kak MapkeTunrosoit | world, forming an understanding of branding as a
npouecTepiHaeri GpenaMHrTiH penin aiansl. [ToHII HrepydiH | CHCTEMHON JeATeNbHOCTH B cdepe Typusma. Llensto u | marketing system activity in the field of tourism. The
MaKcaThl MEH HITHeci OpEHATI Ka/lbiNTacThipa OTHIPBIN | Pe3yAbTATOM OCBOGHHMS AMCLMIUIMHBI SBJISETCH M3ydeHue | purpose and learning outcome of the discipline is the




D-02-01/14

OJIap/ibl iCKE ACBIPY/ILIH TEOPHSIBIK NPHHLMITEDIH, dAicTepiH
3EPTTEY KIHE IeTeNAiK ToKipHOeH] OTaHABIK TypH3MIE icke
achlpylarbkl NPaKTHKANBIK Oardbliapakl  urepy  GoJibin
TabbU1aabl.

OKy HaTHKecCi:

OH» — Imki 3xoHE XaJblKapaiblK HapbIKTa TYPHCTIK
JeCTHHALHANApALl inrepinetyne GeHUMapKMHT SmICTEDIH
KOJlJaHa OTBIPhIN, TYPHCTIK JECTHHAUMS OpeHAiH Kypy
JariblIapblH, OHBIH ~ HMMHIDKAI  KaJibINTacThpy  MeEH
inrepineryjeri pesi MEH MaHBI3AbIIBIFEIH TYCIHY.

TEOPETHYECKHX TNPHHLMIOB, METOAOB HX pealn3alHd C
¢dopmupoBanneM OpeHna W mpHoOpeTeHHe MPaKTHYECKHX
HABBIKOB peaiH3alliH 3apy6esHOro omnbiTa B OTEYECTBEHHOM
TYPH3ME.

PelyabTaTel 0Gy4yeHHn:

POy — Hcnons3oBaTh HaBbIKM CO3aaHHA OpeHOa TYpHCTCKOM
HNECTHHAlIWH, TOHMMaHHE €ro pOJMM M 3HAYHMOCTH B
(hOpMHPOBAaHHA H MPOJBHAKEHHA HMHIIKA, IPHMEHAS METO/IBI
GeHuMapKHHIa B MPOJBHKEHHH TYPHCTCKHMX AECTHHALUH Ha
BHYTPEHHEM M MEX/Iy HADOJHOM PhIHKE.

study of theoretical principles, methods of their
implementation with the formation of a brand and the
acquisition of practical skills in the implementation of
foreign experience in domestic tourism.

Learning outcome:

LO9 -~ To use the skills of creating a brand of a tourist
destination, understanding its role and significance in the
formation and promotion of an image, using
benchmarking methods in promoting tourist destinations
on the domestic and international market.

Heriari xane KockiMiua snebuerrep / OcHOBHAS H NONOJIHHTENLHas iuTepaTypa / Main and Additional literature
1. beikanosa, A.T., TypisiGekopa, H.M Bpenmunr : Oxy Kypansi. . - Anmatsi: Kasak ynusepcureti, 2016. - 266 6. - ISBN 978-601-04-1855-4.

2. Aprumbaes, A.E. Enain 6penmunri xone xansikapanbik PR: Oky-ogicremenik kypan. - Anmarst: « Typan» Yuusepcureri, 2020. - 486.

3. Tonun, A.M. Bpenaunr: Yue6Hoe nocobue. - 3-e u3a., nepepa6. u gon. - M.: lamkos 1 K, 2013, - 184c. -ISBN 978-5-394-01149-8.

4. Pasakosa, /. U., Acanosa, T.A. Caynia Mapkanapsin Gackapy joHe GpeHaHHT: (Hopic kemeHi): Oky-anicTemenik kypa. - Anmvatsl: « Typan» YauBepcuterti, 2020. - 806.

5. Powkos, H.4., Kucmepemkun, B.I'. Bpenauur: yue6Huk s Gakanaspos. - M.: Usparenscreo IOpaiit, 2019. - 331c. - (Cepus: Bakanasp. Yrmy6nennsiii kypc). -ISBN 978-5-9916-

3284-3.
DNIeKTPOHABIK Kypanaap / SnekTpoHHbie HeTounnks / Elect

https://kaztour-association.com/
https://www.unwto.org/ru

ronic sources

https://www.gov.kz/memleket/

TpaexkTopus 1/ Trajectory 1: Bpenn-menemkment / Bpenn-menemument / Brand Management

Moayae kogei: Mod 17

Moayas aTaysi: «BpeHa MEHELKMEHT) TPAaeKTOPHACHIHBIH MOy

IMonnin wngpsr: IKT 3309

ITan aTaysl: UMHIDKAI KanbiNTaCTBIPY TEXHONOTHACHI
Kpenurrep caHel: 5

CemecTp: 5

IMpepexBH3uTTEpi: BpeHauHr Herizaepi

IocTpexsu3nTTepi: MapKeTHHITIK 3epTTEYyep KoHe GeHUMapKUHT

Kon moaynsa: Mod 17

Hassanue mopyns: Moayne Tpaekropus «Bpena MeHeLKMEHT»

lndp aucounauusr: TF1 3309

Haspanune pucuuniunnbi: TexHonorus GopMHpOBaHHS HMHIKA
KonuyecTBO KpeauTOB: 5

CemecTp: 5

IpepexBusnuThbi: OCHOBLI OpeHIHHra

IMocTpeKkBH3ATHI: MapKeTHHIOBbBIE HCCIIEA0BAHMA H OeHYMapKHHT

Module code: Mod 17
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Kpeaurrep canbr: 5
CemecTp: 6
Ipepexeu3nTTepi: UMUIKAII KATLINTACTEIPY TEXHOIOTHACHI

HocTpexBH3HTTEPi: AyMaKThIK OpEHOUHITI KATBINTACTHIPY KoHE inrepinery

Kon moayns: Mod 17

Ha3ssanue moayas: Moayns TpaekTopaH « BpeHA MEHELKMEHT»

WMiudp aucunnauner: MIB 3310

Haspanue nHcuHNIHHBI: MapKkeTHHrOBBIE HCCEOBAaHNUA U GeHIMapKUHT

Kosnyecrso kpeauToB: 5
CemecTp: 6
IpepexBu3HTLI: TeXHONOTHs (HOPMHPOBAHMA HMUTKA

IocTpexBusnTLI: POPMHUPOBaHHE M [POIBIKEHHE TEPPHTOPHATILHOIO GpeHIHHTa

Module code: Mod 17

Module Name: Module of the Trajectory «Brand Management»

Code of Discipline: MRAB 3310

The name of the discipline: Marketing Research and Benchmarking

Credits: 5

Term: 6

Prerequisites: Image Formation Technology

Post requisites: Formation and promotion of territorial brandin

TTonniH KpICKalIa Ma3MYHBbI:

ITon mapkeTHHITIK 3epTTeyliep koHe GEHUMApKHHI Typaibl
TYCIHIKTI  Ka/IbINTacThipa OTBIPEIN, GEHYMAPKETHHITI iCKe
acelpyna xonpanOamsl 3epTTeyinep Kyprisy xoHe Ou3Hec-
npouecTepai 6ackapymarbl kacibH, CaHIBIK ¥9HE camaibik
JIePEKTEP/I )KHHAY IaFbI TaNnlaMalibiK MaTepHaiapAblH Heri3i
amanel. [ToHni HrepyniH MaKcaThl MeH HoTHXKeCi GEHYMApKHHT
KYPrisymi yHbIMAAcThIpY, aKnapaTTapibl JXKHHAKTay KIHE
HapbIKTapablH Ma3MYHBI MeH KYPbUIBIMBI, TYThIHY LIBUTAPIBIH
KaKETTUTIKTEPIH KaHAaraTTaHABIPY JKoHE OHIMAI THiMA
JKBUDKBITY, CypaHbicka OarmapnaHfaH  KecinOpbIHAApbl
Gackapyna o3biK ToxipubEHI Nalijanany narabUIapblH HIepy.
OKy HaTHIKeC:

OH, — TypucTik KeI3METTEpI 93ipney »aHe inrepinery yiuin
TYPH3MJIE IKOHOMHKA, MEHEUKMEHT, MapKeTHHT yoHe GH3Hec-
3OCrapnay canachlHIa TEOPHAIBIK AKIHE MPaKTHKAMLIK 6iniM i

KONgaHy.
OHy» — Iwxi xoHe XanblKapadblk HApBIKTA TYPHCTIK
HJEeCTHHAUMANAPAbl irepinetyne OGeHYMapKMHT 9ficTepiH

KONJaHA OThIPBIN, TYPHCTIK AeCTHHALUMA OpeHiaiH Kypy

KpaTtkoe cofepxaHne JHCUHIJIHHBI:

JIMCUMIUIHHA ~ pacKpBIBA€T  OCHOBY  AHAIMTHYECKHX
MarepHanoB B INPOBENEHWH MNpPHKJIAIHLIX HCCIENOBAHMH B
peanu3auuu GeHUMapkeTHHra M cGope nmpodecCHOHaNbHBIX,
KOJIMYECTBEHHBIX M KAdeCTBEHHBIX NAHHBIX B YMPaBJIEHHH
6u3Hec-npoleccamMmu, dopMupys  NpeacTaBleHHE O
MapKeTHHIOBbIX HccreIoBaHuAX H Genumapkuure. llens u
pe3yNbTaT OCBOEHMA JUCLMILTHHLI OpPraHW3alMs MpoBeaeHHA
6erumapkunra, obobieHne MHGOPMALIMH H COAEpHKaHHE H
CTPYKTYpa  pBIHKOB,  YIOBNETBOpeHHe  motpeGHOCTEH
notpebureneit H 3QQeKTHBHOE NMPOABHAKEHHE MPOMYKLHH,
nprobpeTeHHe HABBIKOB HCTIOJb30BAHUA MEPEIOBOTO OIbITA B
yNpaBlieHHH MpeiNPHATHAMH, OPHEHTHPOBAHHBIMH Ha CITPOC.
PesynsTaTel obyyenus:

PO. — TIpUMeHATh TEOPETHYECKHE W NMPAKTHYECKUE 3HAHUS B
001acTH IKOHOMHKH, MEHEIKMEHTa, MapKeTHHra ¥ OH3Hec-
MIaHWPOBaHUA B TypH3Me UiA pa3paboTKW M NPOIBHMKEHMA
TYPHCTCKHX YCITYT.

POy — HcnonbzoBaTh HaBLIKK co3flaHHA OpeHla TYpHCTCKOH
HECTHHALMH, TMOHHMAHHE €ro PpoJH W 3HAYHMOCTH B

Summary of the discipline:

The discipline reveals the basis of analytical materials in
conducting applied research in the implementation of
benchmarking and collecting professional, quantitative
and qualitative data in business process management,
forming an idea of marketing research and
benchmarking. The purpose and learning outcome of the
discipline is the organization of benchmarking,
generalization of information and the content and
structure of markets, satisfaction of consumer needs and
effective promotion of products, acquisition of skills to
use best practices in the management of demand-oriented
enterprises.

Learning outcome:

LOs — To apply theoretical and practical knowledge in
the field of economics, management, marketing and
business planning in tourism for the development and
promotion of tourist services.

LO9— To use the skills of creating a brand of a tourist
destination, understanding its role and significance in the
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Code of Discipline: IFT 3309

The name of the discipline: Image Formation Technology
Credits: 5

Term: 5

Prerequisites: Basics of Branding

Post requisites: Marketing Research and Benchmarking

Module Name: Module of the Trajectory «Brand Management»

IMounin Kpickamwa masmyubl: [ToH TypHsMm canachiHOAFrbl
HMHUK Typaibl TYCIHIK KaJbINTACTBIPA OTHIPBIN, KbI3MET
KepceTy canachlHAars, ANEYMETTIK-MAJIEHH,
YHBIMICTBIPYIIBUILIK-0aCKapy HIBLIBIK npueccrepinaeri
HMHIDKIIH peniH aHbIKTa#asl. TlaHai urepyiH MakcaThl MeH
HaTHKeci Oenrini 6ip TynFaHsl, Tayapisl, KbI3METTI, YilbIMIbI,
Ka/laHbl, ayMaKkThl MOJENbACYNE, TYbIHAAraH Macelenpi
FBUIBIMH-3EPTTEH OTBIPBIT, INEIIY JKOJNAAPBIH KOHE HMHIK

TEXHOJNIOTHACKIH  KaNbINTACTRIPY/aFbl KociGH AaFapuiapibl
urepeni.

Oy HaTHH*KECH:

OHs - Iwki >o9He XaNeIKapanblK HApBIKTa TYPHCTIK

JeCTHHaUMANApALl inrepineryne OeHYMApKHHT dAicTEpiH
KONIaHa OTBIPLIN, TYPMCTIK JeCTHHauMA OpeHOiH Kypy
IarfplIapeld,  OHBIH ~ MMHMDKAI  KANIBINTACTHIPY  MEH
irepineTyaeri pesi MEH MaHbI3IbLIBIFBIH TYCIHY.

Kpatkoe copepxkanne AHCUHIIHHBE:  JIHCUHMIUIHHA
ONMpenenAeT ponbk HMHIXKA B cepe YCIyr, COLHANLHO-
Ky/bTYpPHBIX, OpraHH3alHOHHO-YIPABIEHYECKHX IPOLECCOB,
¢dopmupys npencrasnenue 06 uMHmIKe B cdepe TypH3Ma.
Llens M pe3ynbTaT OCBOEHHMS MMCLIMILUIMHEI OBJIaJ€BaeT
Npo()eCCHOHANBHBIMH ~ HABbIKAMH B MOJEIMPOBaHHH
KOHKDETHOM JHMYHOCTH, TOBapa, YCIYrd, OpraHH3alHH,
ropona, TEPPHTOPHH, (OPMHPOBAHMH MyTeH peIIeHHN
BO3HHKAIOMMX NpoblieM H HMHIDKEBOH TEXHOJIOTHH.
PesyneTaTel 00y4yenns:

POy — Hcnons3oBaTh HaBBIKH CO3/iaHMA OpeHAa TypHCTCKOMH
NeCTHHAlIHM, MOHMMAaHHE €ro pOoJH M 3HAYUMOCTH B
(OpMHpOBaHHA W MPOABHKEHHA HMHIKA, TPHMEHAA METONBI
GeHYMapKHHTa B TPOJIBHXEHHWH TYPHCTCKHX JeCTHHALMH Ha
BHYTPEHHEM H MEX(IYHapOIHOM PhIHKE.

Summary of the discipline:

The discipline determines the role of the image in the
service sector, socio-cultural, organizational and
managerial processes, forming an idea of the image in the
tourism sector. The purpose and learning outcome of the
discipline is mastering professional skills in modeling a
specific person, product, service, organization, city,
territory and forming ways to solve emerging problems
and image technology.

Learning outcome:

LOs— To use the skills of creating a brand of a tourist
destination, understanding its role and significance in the
formation and promotion of an image, using
benchmarking methods in promoting tourist destinations
on the domestic and international market.

yHuBepcuTeTi, 2011. - 406. -ISBN 970-601-247-293-6.

https://kaztour-association.com/
https://www.unwto.org/ru
https://www.gov.kz/memleket/

Herisri sone KoceiMiua dneGueTTep / OCHOBHAS H IONOJHHTENbHAs JHTepaTypa / Main and Additional literature
1. Uareneyosa, JI.U. Umumx Texnonoruscel : Monorpadus. . - Acrana: « Typan-Acrtana» yHusepcHTeTiHiH 6acnaxanacel, 2019. - 100 6. - ISBN 978-601-7871-68-0.

2. TnenGeprenosa, A.A. CtpanoBoii uMHmK : Vue6GHoe nocobue uis CTyIeHTOB 6aKkanaBpoB YHHBEPCHTETOB, 06YHaIOIIMXCA N0 CHELMATLHOCTAM «JKypHaHCTHK®Y, «CBA3b ¢
obmecTBeHHOCTBION . / Kasaxckuii HalMOHANBHBIH YHHBEPCHTET UM. alb-Dapabu. - Anmarsi: Kazak yruBepcureri, 2011. - 78 c. - ISBN 978-601-247-286-8.

3. Mxcanranuesa, I K. KOrHUTHBHbIE H NCHXONMHIBUCTHYECKHE MEXaHH3MBI (hOpMHpOBaHUa MMHMka Kasaxcrana: JluccepTaums Ha COMCKAHME YIEHOMN CTeneH JIOKTOpa
¢unonoruyeckux Hayk (10.02.19). / Hayq. xone. H.K. Illaiimepaenosa; KazHY um. ans-®apabu. - Anmatsi, 2010. - 256¢.
4. Hacumosa I'.©. 1.6. Kasakctad Pecry6nuKacki MMHIDKIH Ka/lbiNTaCTRIPY/AaFsl CAsiCH HHCTHTYTTapAkiH pedi. / I'.©. Hacumosa, M.©. Hacumos, P.B. Ceiice6aea. - Anmatsr: Kaszak

5. Hzreneyosa, JL.U. HMumk TexHonorusace : MoHorpadms. . - Acrana: « TypaH-AcTaHa» yHHBepcHTeTiHiH Gacnaxanachl, 2019. - 100 6. - ISBN 978-601-7871-68-0
DNeKTpoHALIK Kypanaap / DnexkTpoHHbie HeTouknkH / Electronic sources

Moayas koasi: Mod 17

IMonnin wudpsr: MZB 3310
ITon aTayei: MapKeTHHITIK 3epTTeyJep #KoHe HeHUMapKHHT

TpaexTopus 1/ Trajectory 1: Bpenn-menemkment / Bpenn-menemkment / Brand Management

Monysib aTaybl: «BpeHI MEHEKMEHT» TPAEKTOPUACHI HBIH MOAY I
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JariblTapelH,  OHBIH  MMMIDKAI  KankinTacTelpy  MeH | (JOPMHpOBAaHMsA H NPOABHAKEHHA HMHIKA, IPUMEHAA METOABI
inrepineryeri peni MeH MaHbI3 ABUIBIFEIH TYCIHY. GeHuMapkuHra B NMPOJIBHKEHHH TYPHCTCKHX NECTHHAlLMi Ha
BHYTPEHHEM M MEXK/IyHAapOJHOM pPhIHKE.

formation and promotion of an image, using
benchmarking methods in promoting tourist destinations
on the domestic and international market.

Herisri xone Kocbimuia ane6uerrep / OcHOBHAas H IONMONHHTE/ILHAS JHTepaTypa / Main and Additional literature
1. ITuuxynos B.M. MeHekMEHT B cepBHce M Typuame: Yu.noc. / - 3 u3a. - M.:HUI] UHOPA-M,2021 - 284 c.
2. 3aiuesa H.A. MeHe/DKMEHT B cepBHce M TypusMe: Yu.moc. /, - 3 u3n.-M.:HUL] MFH®PA-M,2021.-366¢
3. Baymrapren JI.B. MeHeKMEHT B TYPHCTCKON HHIYCTpHH: Yu. / - M.:By3.y4., HUL] UHOPA-M,2019 - 236 c.
4. Kmouepckas M.C. MapkeTHHI rOCTHHHYHOTO NpeanpuaThs: Yu.noc. / -M.:HALl KHOPA-M,2020.-236 ¢
5. Baymrapren JI.B. MapkeTunr roctuandHoro npeanpuarua. Ipakr, / - M.:Bys.yu., HULl HHOPA-M,2020 - 216¢.
INeKTPOHALIK Kypanaap / daexTpornsie uerounuiy / Electronic sources
https://kaztour-association.com/
https://www.unwto.org/ru
https://www.gov.kz/memleket/

TpaexTopus 1/ Trajectory 1: Bpenn-mMeHemkmenT / BpeHnn-menemkment / Brand Management

‘Moayas xoasi: Mod 17

Mopayab aTaybl: «bpeH MEHEKMEHT) TPACKTOPHACKIHBIH MOy
IMonnin mmdpur: ABKI 3311

ITan aTayel: AyMakThiK GpeHIHHITI KANBINTACTHIPY JKOHE inrepinery
KpeaunTrep canbi: 5

CemecTtp: 6

IlIpepexBu3nTTEpi: MapkeTHHITIK 3epTTEYNIep skoHe GeHUMApKHHT
ITocrpexBu3nTTepi: Typusmaeri xobalbik MEHEIKMEHT

Koa moayns: Mod 17

Haspanne mogyns: Mojyns TpaekToOpHH « BpeHI MEHeIKMEHT»

iugp aucununauus: FPTB 3311

Haspanue aucuuniuner: QopMHUpOBaHHE W NPOJBHKEHHE TEPPUTOpPHANBHOTO Gpenuunra
KonuyecTBO KpeauToB: 5

CemecTtp: 6

IIpepexBH3HTBI: MapKETHHIOBBIE HCCIIEN0BAHMA H OEHYMAPKHUHT

ITocTpexBH3UTbI: [IPOEKTHBINH MEHEIKMEHT B TYpH3ME

Module code: Mod 17

Module Name: Module of the Trajectory «Brand Management»

Code of Discipline: FAPOTB 3311

The name of the discipline: Formation and promotion of territorial branding
Credits: 5

Term: 6

Prerequisites: Marketing Research and Benchmarking

Post requisites: Project Management in Tourism

IIaHHIH KbICKaIlIa MAa3MYHBI: | KpaTkoe coepikanie AHCUHILTHHBI:

I Summary of the discipline:
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Ilan TypusM canachiHAarel eHipnik GpeHmMHITIH Heriari
YFBIMAIAPBIH KAIBINTACTEIPa OTBIPbIN, Ka3ipri TaHAarsl eHipai,
KanaHbl, €njli MEKEH[Ai JaMbITyldarbl 6Hipnik OGpedauHrTi
KaNbINTaCThIPY MEH KbUIKBITY MaHBI3/IbUILIFEIH alKbIHAANIbI.
[Tonni HrepynmiH MakcaThl MEH HOTHIKECI OTAHIBIK KoHE
xanblKapanbik eHipiaik Openaunr Toxipubecin 3epTreii
OTBIPKIN, YMaHHTApJbIK k9HE KongaHOamel acrnekTinepinme
KOMMYHHKAaTHBTIK ~ TYTBIHYIIBUIBIK  kobaNnblk  KpeaTHBTI
sJiCHaManap MeH aJlicTeMeNnep/li *aH-KaKThl 3epHesien Hrepy .
OKy HaTHXKeci:

OHs — TypucTik ©HIMAI, 3KCKYPCHSJIBIK 9HE TYPHCTIK-
enakeraHy  GoliblHIIa  MapmpyTTapisl  KalbIITacThIpY
MakcaTeija, Kasakcran Pecry6nukacel JecTHHALMSNAPBIHBIH
TYPHCTIK-DEKpealHAIBIK aJIEyeTiH 3epAeney Ke3iHme KakKerTi
TYPHCTIK KBI3METTiH FhUIBIMH-TEOPHANIBIK Herizaepin 6imy
JKOHE TYCiHY.

OHs - Iwki joHE XanblKapambik HapeIKTa TypHCTIK
JeCTHHAUMANApAL!  inrepineTyne OGeHYMapKHHT oxicTepiH
KONJaHa OTBIPhIN, TYPHUCTIK JecTHHALMs OpeHAiH Kypy
NarfpiiapblH, OHBIH ~ MMMKAI  KanBINTACTRIDY  MeH
irepineryneri peJii MEH MaHbI3IBUIBIFBIH TYCIHY.

JlucuMniMHa packpeiBaeT poib GpeHOUHra B 9KOHOMHYECKHX
M COLHOKYJBTYPHBIX MpOLIECCAX COBPEMEHHOTO MHpA,
(GopMHpys noHMMaHue OpeHIAWHTa KaKk MAapKeTHHIOBOH
CHCTEMHOH JeATeNbHOCTH B cepe Typusma. llensio u
pe3yibTaTOM OCBOEHHMS MHCLMILUIMHEI ABNSETCA H3YYEHHE
TEOPETHYECKHX TMPHHIIMIIOB, METONOB MX pealM3allid C
tdopmupoBanreM OpeHna W TMPHOOpPETEHHE TNPAKTHYECKHMX
HaBbIKOB peajli3aluy 3apy0eKHOTrO OMbITa B OTE€HECTBEHHOM
TypH3Me.

PesyabTaTh! 06yuenus:

PO; — JleMOHCTpHpOBaTh 3HaHWA W TOHHUMAaHHE Hay4yHO-
TEOPETHYECKHX  OCHOB  TYPHCTCKOH  JeATebHOCTH,
HeOOXOOMMBIX TIPH H3YYEHHMH TYPHCTCKO-PEKPealLHOHHOro
noTeHlIHana nectHHauMid Pecmybnuku Kaszaxcrad, B memsx
¢GopMHPOBaHHA TYPHCTCKOIO TNPOAYKTA, IKCKYPCHOHHBIX H
TYPHCTCKO-KpaeBe T4eCKHX MapIIpyTOR.

POy — HcnonpzopaTk HaBLIKKH CO3faHHA OpeHAa TYpPHCTCKOM
OEeCTHHALIMM, TIOHWMAaHHE €ro poJIM M 3HAYHMOCTH B
(bopMHpOBaHHA ¥ MPOJIBHXEHHA HMHJIKA, MPUMEHSS METOMBI
GeHYMapKHHTa B MPOJBWKEHHH TYPHCTCKUX NECTHHAUMH Ha
BHYTPEHHEM H MEXIYHapOJIHOM pHIHKE.

The discipline reveals the role of branding in the
economic and socio-cultural processes of the modern
world, forming an understanding of branding as a
marketing system activity in the field of tourism. The
purpose and learning outcome of the discipline is the
study of theoretical principles, methods of their
implementation with the formation of a brand and the
acquisition of practical skills in the implementation of
foreign experience in domestic tourism.

Learning outcome:

LOs — To demonstrate knowledge and understanding of
the scientific and theoretical foundations of tourism
activities necessary in the study of the tourist and
recreational potential of destinations of the Republic of
Kazakhstan, in order to form a tourist product,
sightseeing and tourist-local history routes.

LOs — To use the skills of creating a brand of a tourist
destination, understanding its role and significance in the
formation and promotion of an image, using
benchmarking methods in promoting tourist destinations
on the domestic and international market.

https://kaztour-association.com/
https://www.unwto.org/ru
https://www.gov.kz/memleket/

Herisri soane KocbiMia aeGrerep / OCHOBHAS M JONO/IHHTELHAS THTepaTypa / Main and Additional literature

1. I'ananoe B.A. Jloructuka: yueGHuK.- 2-¢ u3n.- Mocksa: Mudpa-M, 2021.- 272 c.

2. Kanke A.A. Jloructuxa: yue6Hoe nocobue / A.A. Kanke, H.IT. Komesas.- 2-e u3j., uenp.- Mocksa: Mudpa-M, 2021.- 384 c.
3. JlorucTuka nis Gakanaspos: yue6uuk / ITox obmi.pen. a-pa skoH, Hayk, npodeccopa Kapnosoit C.B.- Mocksa: Hudpa-M, 2018.- 323 c.

4. Jlorucika npakTHKyM Ans 6akanaspos: yyebHoe mocobue / non obel pefakumed JOKTOpa IKOHMHYECKHX Hayk, npodeccop C.B.Kapnosoit.- Mocksa: Hudpa-M, 2020.- 139 ¢.
5. CesactbanoB JI.B. CTpaHOBe/ieHHe H MEXIYHAPOIHbIH Typu3M: yuebuuK; 2-e u3a.- Mocksa: IOpaiir, 2019.- 317 c.
DNeKTPOHABIK Kypanaap / JnekTponHsle Herounukh / Electronic sources

Monayss koawsi: Mod 17

Tounin wudpsr: TZhM 4312

Ilon aTayer: Typusmaeri o6anblK MEHEHKMEHT
Kpenutrep caubi: 5

CemecTp: 7

IMocrpexsusutrepi: Typuamaeri SMM xone PR

Tpaexropus 1/ Trajectory 1: Bpenn-menemkmenT / Bpenn-menemkment / Brand Management

Moayns aTayel: «Bpena MeHEKMEHT) TPaeKTOPHACHIHBIH MOy

TlpepexBusnTTepi: AyMakThlK OpEHAMHITI KATBINTACTHIPY JKIHE inrepineTy
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Kon mopyns: Mod 17

Ha3spanue moayns: Moaynb TpaekTopuH « BpeHl MeHeIKMEHTY

ugp aucuunaunb: PMT 4312

Haspaume aucuuninnbl: [IpoeKTHbIA MEHEIXKMEHT B TYpH3MeE

Konn4ecTso KpeauToB: 5
Cemectp: 7

IpepexsusnThi: DOPMHPOBAHHE W NMPOABHAEHHE TEPPHTOPHAILHOTO GpeHAMHTa

IMocTpexsusuti: SMM u PR B TypH3Me

Module code: Mod 17

Module Name: Module of the Trajectory «Brand Management»

Code of Discipline: PMIT 4312

The name of the discipline: Project Management in Tourism
Credits: 5

Term: 7

Prerequisites: Formation and promotion of territorial branding

Post requisites: SMM and PR in tourism

ITonniH KbICKalIa MA3MYHbI:

ITon Typusm canacelHAarhl skobanapfblH MaKcaTTapbl MeH
MiHIETTepiH aliKbIHAal OTHIpHIN  GH3HEC-)OCTapabl icke
acelpy  kesinme  kobanapael  kocmapnay, — a3ipney,
YHBIMIACTBIPY, iCKE achipy IUbIFbIHAApLIH Oaranay, Gakbuiay,
Tangay KaruaaTTapeiH 3eplenedl  OTHIpBIN, Tayekenaepai
Gackapy pjarjplnapblH KankinTacTeipambl. [loHAi HrepyniH
MaKcaThl MEH HOTHKECI #obalbik MEeHEeIKMEHTTIH Heri3ri
YFBIMApIH, TPHHLMATEP]I MEH 9MICTEPiH 3epHeney apKbiIbl
xo06anay To0bl meHOGepiHAe CHIPTKBI MYJeni TapanTapMeH
THIMJI KOMMYHHKALMIIBIK KATEIHACTAD KYPY.

OKy HaTHKeci:

OHs — TypHCTIK KbI3METTEPAI 93ipiey oHe iNrepinery yuiH
TYPH3MJIE 3KOHOMHKA, MEHEKMEHT, MApKETHHT oHe Gu3Hec-
JOcIapiay canachlHAa TEOPHANBIK #aHe MPaKTHKAbIK GliMai

KOJIIaHY.
OHy - Iwki >KoHE XanblKApaiblK HapBIKTA TYPHCTIK
JIECTHHAUHMANApABl  inrepinetyne OeHYMapKHHT omicTepiH

KOJiJaHa OTHIPBIN, TYPHCTIK JecTHHauMs OpeHmiH Kypy
IarfibiNapbiH,  OHBIH ~ MMMIKII  KaNBINTACTHIpY  MEH
iIrepineTyaeri pesii MEH MaHBI3AbLIbIFBIH TYCIHY.

KpaTkoe copep:kanne JHCHHNIHHBI:

Jucuuninna GpopMHpPYeT HABBIKH YNpaBlIeHHS PHCKaMH NpH
peanuzauuy Gu3Hec-nnaHa C oNpeleNeHHeM Lenel u 3anay
NpOEKTOE B cepe TypH3IMa C H3YYEHHEM TMPHHLKIIOB
MIaHWpOBaHKA, pa3paboTKH, OpraHU3aliH MPOEKTOB, OLEHKH
3aTpaT Ha peanH3alMio, KOHTPOs, aHann3a. Llens u pesynsTar
OCBOEHHA  IMCUHMIUIHHEI  TOCTpPOeHHE  3(QEeKTHBHBIX
KOMMYHHKALIHOHHBIX OTHOIIEHHI G BHELIHUMH
3aMHTEPECOBAaHHBIMH CTOPOHAaMH B paMKaX MPOEKTHOMH
IpyNIbl MyTEM H3y4YE€HHA OCHOBHBIX MOHATHH, MPHHIMIOB H
METOJIOB NMPOEKTHOIO MEHEIKMEHTA.

PesynbTaThl 00yyeHHs:

PO — [IpMMEHATE TEOPETHYECKHE W MPAKTHYECKHE 3HAHUA B
00J1acTH SKOHOMHMKH, MEHEKMEeHTa, MapKeTHHTa W OH3Hec-
[UIaHHPOBaHMA B TYpH3ME AnA pa3paboTKH M MpPOABHKEHHA
TYPHCTCKHX YCIIYT.

POs — Hcnonb3oBate HaBBIKHM CO3JaHuA OpeHza TypHCTCKOH
JNeCTHHAlIMH, TOHUMAHHE €ro pojd M 3HAYMMOCTH B
($OpMHpOBaHHUA ¥ MPOABHAKEHHA HMHIKA, MPHUMEHAA METO/IBI
GeHuMapKuHra B MPOABHKEHHH TYPHCTCKHX JECTHHALMH Ha
BHYTPEHHEM M MEHIYHAPOAHOM DbIHKE.

Summary of the discipline:

The discipline forms the skills of risk management in the
implementation of a business plan with the definition of
goals and objectives of projects in the field of tourism
with the study of the principles of planning,
development, organization of projects, cost estimates for
implementation, control and analysis. The purpose and
learning outcome of the discipline is to build effective
communication relations with external stakeholders
within the project group by studying the basic concepts,
principles and methods of project management.
Learning outcome:

LOs — To apply theoretical and practical knowledge in
the field of economics, management, marketing and
business planning in tourism for the development and
promotion of tourist services.

L0y — To use the skills of creating a brand of a tourist
destination, understanding its role and significance in the
formation and promotion of an image, using
benchmarking methods in promoting tourist destinations
on the domestic and international market.

Herisri waHe KocbiMiua anebuerrep / OCHOBHAsS M 10NOJIHHUTENILHAs nuTepaTypa / Main and Additional literature
1. IMurynos B.M. MeHemxMeHT B cepBHce U TypuaMme: Yu.noc. / - 3 u3a. - M.HUL UHOPA-M,2021 - 284 c.

2. 3aiiuepa H.A. MeHeXKMEHT B cepBHCE M Typu3aMme: Yu.noc. /, - 3 usa.-M.:HULl UHOPA-M,2021.-366¢

3. Baymrapren JI.B. MenemkMeHT B TypHCTCKO#M uHaycTpuu: Vu. / - M.:Bys.y4.,HHLl HTHO®PA-M,2019 - 236 c.
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4. Kmodesckas U.C. MapkeTHHT rocTHHHYHOrO npeanpuaTyi: Yyu.noc. / -M.:HUL] MFHOPA-M,2020.-236 ¢
5. Baymrapred J1.B. MapKeTHHT FOCTHHHYHOTO npeanpuaTys. Ilpakrt. / - M.:Bys.y4.,HUL] UHOPA-M,2020 - 216c.
INeKTPOHABLIK Kypanaap / DnekTpoHHbie netounuiu / Electronic sources

https://kaztour-association.com/
https://www.unwto.org/ru

https://www.gov.kz/memleket/

Tpaekropus 1/ Trajectory 1: Bpenn-menemkmenT / Bpena-menemkment / Brand Management

Moayas koabr: Mod 17

Mopayas aTaybi: «BpeH MEHELKMEHT» TPaeKTOPHACBIHBIH MOAY i

Tlonnin wH@ps: TSP 4313

ITan aTayer: Typuimueri SMM xoHe PR

KpeauTtrep canbl: 5

CemecTp: 7

IpepexBusnTTepi: TypHaMaeri #o0abiK MEHEHKMEHT

IMocTpexsusurrepi: Binimi Men Toxipubenik OimiKTimiTiH Kacibu Kei3MeTTE KoJiaaHa 6iiy

Kon moayns: Mod 17

Haseanue moayaa: Momyns TpaekTopHH « BpeHI MEHEIDKMEHT»

udp nucuunaune: SPT 4313

Hazpauue gucununiauusi: SMM 1 PR B TypuiMe

KoJiHyecTBO KpeauToB: 5

Cemectp: 7

Ipepexsusntei: [IpOEKTHEIH MEHEIKMEHT B TYPH3ME

MNocrpexeusutei: [puMenenne 3HaHUH U NMPAKTHYECKHX YMEHHUH B MPOQECCHOHANLHON AEATENBHOCTH

Module code: Mod 17

Module Name: Module of the Trajectory «Brand Management»

Code of Discipline: SAPIT 4313

The name of the discipline: SMM and PR in tourism

Credits: 5

Term: 7

Prerequisites: Project Management in Tourism

Post requisites: Application of knowledge and practical skills in professional activity

IoHHiN KBICKALA MAIMYHBI: KpaTkoe copepixanne AHCHHIIHHBI: Summary of the discipline:

ITon ameymerrik skeninep Med BAK-Ta Typucrik kommanus | [lucuunnusa HanpaeneHa Ha co3fanue, nopaepikanue u | The discipline is aimed at creating, maintaining and
OpeHZiH KypyFa, Ko/jayFa KoHE utrepiieryre GarbiTTanfa. | npojpikeHne Gpena TypHCTCKON KOMMaHWM B COLMaNbHBIX | promoting the brand of a travel company in social
SMM 3xsHe PR koMNaHHs MeH ayIMTOpus apackiHia ceHimmi | cetax ¥ CMW. SMM u PR Bkmouaer B cebs paznuunble | networks and the media. SMM and PR includes various
KapbIM-KaTbIHAC OpHaTyra OarblTTaifaH 2J€YMETTIK MEIHa | METOABl M CTPAaTerHW MapKeTHHTa B couMansHeIX cetax W | methods and strategies of marketing in social networks
MapKETHHI MEH KOMMYHHKALWMSHBIH SPTYP/i 9ficTepi MeH | KOMMYHHMKAalMH, KOTOpbie HanpaBneHel Ha ycraHoBieHwe | and communications, which are aimed at establishing a
CTpaTeruanapeii KaMTHabl, MrepyaiH MakcaThl MEH HOTH/KEC] | IOBEPHTENbHBIX  OTHOLIEHMH  MekIy  koMnaHue# | trusting relationship between the company and the
KOMIIAHWA/IADFa Ha3ap ay[apyra, o/eyMETTiK xeninepae e3 | ayauropuei. Llenb u pesynsraT ocBoeHHs sBaseTcs nomorath | audience. The goal and learning outcome of the
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| https://www.gov.kz/memleket/

Moayas koasi: Mod 16

IMonnin wudps: KC 3309

ITon aTayer: KoHakkalneuIbIKTarel LHGpIaHabIpy
KpeauTTep caubi: 5

CemecTp: 5

Ipepexen3uTrepi: UHHOBALMANBIK MEHEDKMEHT Herisnepi
HocTpexBusnTrepi: KpeaTuBTi MEHEKMEHT

Koa moayna: Mod 16

HIndp mucunnauusi: CG 3309

Ha3spanue ancuunauusi: [ndpasuzaumsa B rocTenpMUMCTBE
KonnyecTBo KpeauToB: 5

CemecTp: 5

Ipepexeusntoi: OcHOBBI HHHOBALIMOHHOTO MEHEKMEHTA
IMocTpexsusnTni: KpeaTHBHEINH MEHEKMEHT

Module code: Mod 16

Code of Discipline: DIH 3309

The name of the discipline: Digitalization in Hospitality
Credits: 5

Term: 5

Prerequisites: Fundamentals of Innovation Management
Post requisites: Creative management

TpaexTopus 1/ Trajectory 1: MHHOBaumsnsik MeHeDKMeHT / UHHOBaLMOHHBIH MeHemkmeHT / Innovation Management

Mopayne aTaysl: « UHHOBAIMAILIK MEHEKMEHT» TPAEKTOPHACKIHBIH MOyl

Haseauue moayas: Moy TpaekTopuy « M IHHOBALIHOHHBIA MEHEIKMEHT)

Module Name: Module of the Trajectory «Innovation Management»

TTaHHiH KbICKAIIA Ma3MYHBI:

TloH aKnapaTTbiK TeXHOMOTHANAP MeH LHPIBIK KYpanaapabiH
KOHAIOKAMNBIILIK ~ MHOYCTPMACBIHA  9CEpiH  3epTTeifni,
KOHAKKaMIbUILIK HHIYCTPHACHIHAA KOJJAHBINATEIH €H aHa
TeXHOJIOTHANAPAbI, COHBIH imiHAe oOHnaiiH OGpoHpmaymsl,
OpoHmay MeH kecTeHi Oackapy KyiHenepiH, amanjbik
GarnapnamManapblt, JepekTepii Tanjayibl oHE QJIEeYMETTIK
Me/lMa MapKeTHHITiK HaykaHaapasl Kapacteipaasl. Mrepyain
MaKcaThl MEH HOTWKECI KOHAKKaWNbIIBIK YHbIMAApbIHAA
uubpnelK wemimaepai TabbiCTBl  €Hrizy YIUIH KakeTTi
skobanapael 6Gackapy JKoHE KOMMYHMKALMA [aFibliapbiH
JaMBITY.

OKy HaTH#KeCI:

KpaTioe conep:xaHHe JHCUHILIHHBI:

Jucumniuaa u3y4aet BITHSAHHE HH(OPMALHOHHEIX
TEXHONOTHA M UM(POBBIX HHCTPYMEHTOB Ha MHIYCTPHIO
FOCTENPHHMCTBA, PacCMaTPHBAET HOBEHIIME TEXHOJOIHH,
HCMONb3YEMbIE B HHIYCTPHH TOCTENPHHMCTBE, BKIIOYas
OHNaiH-OpoHHpOBaHHE, CHCTEMBI YIpaBJieHUA
OpoHHpOBaHHEM M pacHHCAHHEM, MPOrpaMMbl JIOAIBHOCTH,
AHAIMTHKY [AaHHBIX M MapKETHHrOBblE KaMIIaHHH B
colManbHLIX ceTsax. Llens W pe3ynbTaT OCBOEGHHA pa3BHMBaTh
HaBBIKM  YNpaBlieHWs TNpPOeKTaMH W KOMMYHMKalIWH,
HeoOXOMMMBlE [U1s  YCHELIHOrO BHEJAPEHHA LM(POBLIX
pelIeHH# B opraHu3aluaX roCTENPHHMCTRA.

PesynbTaThl 00y4enus:

Summary of the discipline:

The discipline studies the impact of information
technology and digital tools on the hospitality industry,
considers the latest technologies used in the hospitality
industry, including online booking, booking and
schedule management systems, loyalty programs, data
analytics and social media marketing campaigns. The
goal and learning outcome of the discipline is to develop
project management and communication skills necessary
for the successful implementation of digital solutions in
hospitality organizations.

Learning outcome:

LOs — To know the methods of scientific research and
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Module code: Mod 16

Module Name: Module of the Trajectory «Innovation Management»

Code of Discipline: FOIM 3308

The name of the discipline: Fundamentals of Innovation Management

Credits: 5

Term: 5

Prerequisites: Tourism Management

Post requisites: Digitalization in Hospitality

ITanniH KpicKala Ma3MyHBI:
ITon yitbIMapaaFsl HHHOBALMANBIK NpouecTepai backapyabiy

NPUHIUNTEPIH, SHicTepi MeH KypanaapblH, HHHOBAIHUA
TYKbIDbIMIaManapslH  oHe  onapiblH  OacekenecTik
apTHIKIIbUTBIKTAP/IbI KypYyJarsl peniH, coHNai-aK

MHHOBaLMANBIK OHIMIEp MEH KbI3METTepAi Kypy, inrepinety
’oHE KOMMEpUHMANAHABIPY YIIIH HMHHOBALMANBIK OHIMHIH
eMIpIiK LMKIIHIH HETi3ri Ke3eHaepiH, TeXHONOTHAJBIK HKIHE
MapKeTHHITIK Kypangapast 3eprreiiai. MrepyniH MakcaTsl MeH
HOTIKECI yifbIMFa WHHOBaLMANApABl COTTI €Hri3y YIUiH
KaKeTTi nepcoHanasl Gackapy xoHe Gackapy narabinapbiH
JIAMBITY .

OKy HaTHKECI:

OH. — TypHCTiK KbI3METTEP]I 23ip/ey kaHe inrepinety yuix
TYPH3MJIE 5)KOHOMHKA, MEHEDKMEHT, MapPKETHHT aHe GH3HEC-
JOCMapJiay CalachiHa TEOPHANBIK AQHE MPaKTHKaILIK Oinimai
KONJIaHy .

OHiw - Xobanapast GackapyblH KpeaTHBTI SaicTepiH
KOJIjaHa OTBIPbIN, HHHOBALMANLIK #kobanapiel a3ipney MeH
icke acwipyna GimiM MeH TYCIHIKTI KonjaHy, COHjai-ak
HApLIKTA WHHOBALMAJILIK ©HIMIEp MeH KbI3METTepii Kypy
WoHe  inrepinery ymiH  KJMEHTTEPAIH  MapKETHHITIK
TajanTapsl MeH KaKETTUIIKTEPiH Tanaay.

Kpartkoe cogepianue JHCUHIIHHBI

JucuunnuHa W3ydaeT NPHHLMIEI, METOOBI M MHCTPYMEHTHI
ynpaBieHust HHHOBAIIMOHHLIMY MPOLIECCAMH B OpraHH3alusaX,
KOHLIENIMH HHHOBALIKI U WX POk B CO3JIaHMH KOHKYPEHTHBIX
MPEMMYIIECTB, @ TAKKE OCHOBHBIE 3Tallbl XH3HEHHOIO LMKJIA
HHHOBALIHOHHOIO MPOAYKT, TEXHOJIOTHYeCKHe H
MapKETHHIOBbIE HHCTPYMEHTBI UIA CO3/1aHHA, POJBHKEHHA H
KOMMEpLHaIH3allud HHHOBALMOHHBIX TIPOAYKTOB H YCIHYT.
Llens # pe3ynbTaT OCBOEGHHSA pa3BHBATh HABBIKH PYKOBOJACTBA
H PYKOBOJCTBa HEpPCOHANOM, HeoOXOAMMEIE [ YCNEeLIHOro
BHEJIPEHHS HHHOBALIHH B OpraHH3aLMH.

PesyabTaThl 00yuyeHnn:

PO, — TIpuMeHATh TEOPETHUECKHE U NMPaKTHYECKHUE 3HAHHA B
obnacTH 3KOHOMMKH, MEHEKMEHTa, MapKkeTHHra U OW3Hec-
IUITaHHPOBaHHUA B TYpM3ME [UIA pa3paboTKH H NPOABMKEHHA

TYPHCTCKHX YCITyT.
POio — llpumenaTs 3HaHMA M NOHHMaHME B pa3paboTke H
peanu3allMd  HMHHOBALMOHHBIX  NPOEKTOB,  MCMOIBL3YA

KpeaTHBHBIE METONbI YMpaBNeHHA MPOEKTAMH, a TakKe
aHa/IM3HPOBATh MapKETHHTOBbIe TpeGoBaHUA H MoTpe6GHOCTH
KJIMEHTOB, Ul CO3JaHWA W MPOIBHKEHHS MHHOBALMOHHBIX

MPOIYKTOB H YCIYT Ha PBIHKE.

Summary of the discipline:

The discipline studies the principles, methods and tools
for managing innovation processes in organizations, the
concepts of innovation and their role in creating
competitive advantages, as well as the main stages of the
life cycle of an innovative product, technological and
marketing tools for the creation, promotion and
commercialization of innovative products and services.
The goal and learning outcome of the discipline is to
develop the leadership and personnel management skills
necessary for the successful implementation of
innovations in the organization.

Learning outcome:

LOu — To apply theoretical and practical knowledge in
the field of economics, management, marketing and
business planning in tourism for the development and
promotion of tourist services.

LO1o — To apply knowledge and understanding in the
development and implementation of innovative projects
using creative project management methods, as well as
analyze marketing requirements and customer needs to
create and promote innovative products and services on
the market.

Herisri #aHe KochiMia apebueTTep / OcHOBHAS M AONOAHHTENLHas NHTepaTypa / Main and Additional literature

Hementbena A.I'. 1 ip. MHHOBALIHOHHOE NMPEANPHHHMATENBCTBO: Y. / - M.:Maructp,2019 - 568 c.

1.

2. Boboeuu B.b. Ynpasnenue orxoaamu: Yu.noc. / - 3 uzn. - M.:@opym, HU1l HHOPA-M,2021 - 107 ¢

3. HndopmaunoHHble H KOMMYHHKAIIHOHHBIE TEXHONOrMH: yuebHoe nocobue — 299 c.

4. HnHoBauUMMK B TYpU3ME M CEpBHCE. - 2-€ U311, 1on. 1 nepepab. - Poctor-Ha-lony: UKL «MapT", 2010. - 244 c.

5. Baneesa E.O. CoBpeMeHHBIE TEXHONOTMH OpPraHH3aLMK TYPHCTCKOM AeaTeNnbHOCTH: yuebHoe nocobue / Baneesa E.O.. — Cankt-IletepOypr : Tpouuxkuit Mmoct, 2023. — 196 c.
6. HuHOBaUMOHHBIN MeHeKMEHT: yueGHoe nocobue ana CI1O / M.®. HBanos [u ap.].. — Caparos : [Ipodobpazosanue, 2022. — 171 c.

D/IeKTPOHALIK Kypajaap / DnekTpoHHbIe HeTounHkH / Electronic sources

https://kaztour-association.com/
https://www.unwto.org/ru
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ayNHTOPMACHIH apTThIpYFa, HMMDKIH 3KaKcapTyFa iKoHe
TYPHCTIK KbI3METTepJi CaTy/bl apTThIpyFa keMekTecy Gobin
Tabbinab!.

OKy HaTH#eci:

OH. — TypHCTIK KbI3METTEpAI 23ipniey *aHe inrepinery yimiH
TYPH3M/l€ 3KOHOMHKE, MEHEIDKMEHT, MADKETHHT #aHe OH3HEC-
JocnapJiay canachiH/la TEOPHANBIK #aHe MPaKTHKaNbIK GimiMai
KOJIJIaHy.

OHs — Imxi oHe XaNbIKApAIBIK HAPBIKTA TYPHCTIK
JeCTHHALMANADALI  inrepineTyse GeHYMapKHMHT oficTepiH
KONJaHa OTHIphIN, TYPHCTIK JecTHHauMA OpeHaiH Kypy
JaFfpiiapbld,  OHBIH ~ MMMIDKAOI  KANBINTACTRIDY — MEH
iIrepineTyneri peiii MEH MaHBI3AbUILIFBIH TYCIHY.

KOMMaHHSM  MpHBJEYb BHUMAHHME, YBEJIMYHMTH CBOIO
ayJIMTOPHIO B COLMANBHBIX CETAX, YAYYHMIWTL MMMIK M
YBEJIHYUTh MPOAAKH TYPHCTCKHX YCITYT.

PesyabTaThl 06yyenus:

PO. — IIpuMeHATs TEOPETHYECKHE W MPAKTHYECKHE 3HAHHA B
0o0nacTH IKOHOMHKH, MEeHe[KMeHTa, MapkeTHHra M Gu3Hec-
TUIAHHPOBAHUS B TypH3Me /Ui pa3paboTKH M NMPOIBHKEHHA
TYPHCTCKHX YCITYT.

POy — Hcnone3oBats HaBBIKM CO3/iaHHA OpeHaa TYpPHCTCKOM
JEeCTHHALMH, TOHHMAHHE €ro poJM H 3HAYUMOCTH B
(OPMHPOBaHHS H TPOJBIKEHHS UMHJIKA, MPUMEHSAA METOMbI
GeHUYMapKHHra B NMPOJABHXEHHH TYPHCTCKHX JECTHHALMH Ha
BHYTPEHHEM M MEXIYHapOIHOM PBIHKE.

discipline is to help companies attract attention, increase
their audience in social networks, improve their image
and increase sales of tourist services.

Learning outcome:

LO4 — To apply theoretical and practical knowledge in
the field of economics, management, marketing and
business planning in tourism for the development and
promotion of tourist services.

LOs — To use the skills of creating a brand of a tourist
destination, understanding its role and significance in the
formation and promotion of an image, using
benchmarking methods in promoting tourist destinations
on the domestic and international market.

https://kaztour-association.com/
https://www.unwto.org/ru
https://www.gov.kz/memleket/

Herisri xaHe KocbiMina aneGuertep / OCHOBHAS H IONOJHMTEIbLHAN auTepaTypa / Main and Additional literature
1. Kynuosa E.B. Busnec-nnanupopanue: yqe6HHK ¥ nmpakTukym.- Mockea: IOpaiit, 2019.- 435 ¢.

2. Cxo6kun C.C. CTpaTerudyeckuii MEHeUKMEHT B HHLYCTPHH rOCTENPHUMCTBA M TYpH3Ma: y4eOHHK.- 2-¢ u3a.- Mocksa: FOpaiit, 2019.- 442 c.
3. MenemkmenT B Typusme: Yu. / Iloa pen. Bornanosa E.H. - M.:HHUL] HH®PA-M,2021-152 c.

4. 3aituesa H.A. TpakTHKyM 110 MeHeDKMEHTY TypusMa. CuTyaumu | TecTsl: V4. noc. -2 u3a.-M.:Popym,2021-168c.
5. Bonbwanuk I1.B. MeHekMEHT B TYPHCTCKHX opraHuzalmax: Yu.moc. -M.:HUL] UHOPA-M,2019.-193 c.
BUIeKTPOHABIK Kypaaaap / dnekTpoHubie nerounnkH / Electronic sources

Moayasb koasi: Mod 16

IMonnin wudpsr: IMN 3308

ITan aTayel: HHHOBaUMANEIK MEHEKMEHT HeTizaepi
KpeauTrep canbi: 5

Cemectp: 5

IlIpepexBu3nTTepi: TypH3iM MeHEKMEHTI
TTocTpexBusuTTepi: KoHatGkainbinbiKTarbl UA(pPIaHIIPY

Koa moayns: Mod 16

Mudp aucuunnuusi: OIM 3308
KonuuecTBo KpeaAHTOB: 5
CemecTp: 5

IMpepexBu3nThI: MeHeHKMEHT TYypH3IMa
IocrpexBu3nThl: [[HdparH3aums B rocTENPHHMCTBE

Tpaextopus 1/ Trajectory 1: HHHOBaUMANBIK MeHe kMeHT / IHHOBaLMOHHBIA MeHeKMeHT / Innovation Management

Monayanib aTayel: « IHHOBaUMANBIK MEHEIKMEHT) TPACKTOPHACBIHBIH MOAYIII

Hassanue moaynsa: Mouyiie Tpaekropuy « UHHOBALIHOHHBIH MEHELKMEHT

Ha3spanuue gucuuninnbi: OCHOBLI HHHOBaLIMOHHOTO MEHEKMEHTA
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OHs — Fuumeivu 3eprrey oapictepin Gimy jxoHe onapabl kaHa
TYPUCTIK  ©HIMZEp MeH MaplpyTrapibl, TYpPU3MHIH
aKnapaTThIK TEXHOJIOTHANApLIH 93ipieye, cOHaai-aK TypH3M
HHOPAKYPBUILIMBIH AaMBITY JIEYETiH aHBIKTAY 2 KOJIAaHY.
OHio — Jobanapmer 6ackapyZblH KpeaTHBTI aaicTepiH
KOJIZlaHa OTBHIPBIN, WHHOBAUMANBIK xo0anapiel a3ipiey MeH
icke acelpyga OimiM MeH TYCiHIKTI KonmaHy, coHnai-ak
HapbIKTa WHHOBALMAIBIK OHIMAEP MEH KbI3METTEpAl KYpY
JKoHe LITepieTy YIIiH KIHeHTTEpAIH MapKeTHHITIK TajlanTapsl
MEH KaXKeTTilKTepiH Taniay.

POs — 3HaTh METOABI HAayYHBIX MCCIIEI0OBAaHMH M NMPUMEHATH
HX B pa3paboTKe HOBBIX TYPHCTCKHX NMPOXYKTOB H MapLIPYTOB,
HH(GOPMALIMOHHBIX TEXHONOTHA TypH3Ma, a TaKke B
ONMpEeNENEHHN MOTEHUHaNa pa3BUTHA HHPACTPYKTYphI
TYpH3Ma.

PO — IlpuMeHaTh 3HaHHWA W MOHMMaHMe B pa3paboTke H
peanu3alli¥  HHHOBALMOHHBIX  TPOEKTOB,  HCMOJb3yA
KPEaTHBHBIE METOMbl YMPABIEHHA MPOEKTaMH, a TaKKe
aHalM3MpOBaTh MapKeTHHIroBble TpeboBaHMA M NOTpebHOCTH
KIMEHTOB, JUIA CO3JAaHWA M MPOJBHKEHWA WHHOBALIMOHHBIX
NPOAYKTOB H YCIYT Ha PBIHKE.

apply them in the development of new tourist products
and routes, tourism information technologies, as well as
in the determination of the potential for the development
of tourism infrastructure.

LO1 — To apply knowledge and understanding in the
development and implementation of innovative projects
using creative project management methods, as well as
analyze marketing requirements and customer needs to
create and promote innovative products and services on
the market.

Herisri xaHe KocsiMma 3ae6neTTep / OcHOBHAS H NONOJIHHTEeILHAS NHTepaTypa / Main and Additional literature
1. HHdopMmanMoHHEIE H KOMMYHHKALMOHHEIE TEXHONOTHH: YueOHoe nocobue — 299 c.

2. TocTHHHYHBIH cepuc: Yu. / H.I' .Moxaesa - 2 u3a., ucnp,- M.:HAL] HHOPA-M,2021 -242 c.

3. TexHonorus U opraHu3almMsa roCTHHHYHLIX ycuyr: V4. / JL.H.Cemepkosa -M.:HHUL] HHOPA-M,2021-320¢

4. Kyuepenko B.JI. MenemxMeHT 6e30nacHOCTH FrOCTHHHYHOTO NpeAnpHATHA : yaebHoe mocobue / Kyaepenko B.JI.. — Caukr-IletepGypr : Tpouuxkwuii Mmoct, 2023. — 158 c.

5. Jacanmsr uarennext: XKanausun agic : Oxkymnsik. 3-rom / Arsin. Tin. aya.: M.E. Mancyposa, K.C. [lyiiceGexosa; KP 6iniM xone reuibiM MAHHCTPIr, KP KOFapsl 0Ky OpblHAapbIHEIH
KaybIMIACTRIFEL. - 3-OachuteiM - AnMatel: [Tonmurpagxombunar, 2016. - 582 6.
6. Iluxosep, K. HckyccTBenHRIi uHTemNeKT [SnexTponnoe u3nanue] / Knuhdopa INukosep ; [mep. ¢ anrn. A. Epumoroii]. — M. : Cunnban, 2021. — 224 c.
SJ1eKTPOHABIK Kypaaaap / SnexTpoHHsle HetouHnkn / Electronic sources

https://kaztour-association.com/
https://www.unwto.org/ru
https://www.gov.kz/memleket/

Tpaexropus 1/ Trajectory 1: HHHOBauMANbIK MeHe LikMeHT / THHOBalMOHHBIH MeHeLxMeHT / Innovation Management

Moayas koasr: Mod 16

Monyas ataybr: « MHHOBaUMANBIK MEHEUKMEHT) TPASKTOPHACKIHBIH MOYJTi

IMonnin mmdper: KM 3310

ITon aTayel: KpeaTHBTI MeHeKMEHT

KpeauTrep canbi: 5

Cemectp: 6

IlpepexBu3uTTepi: KoHakKainbiblKTars! UHGpraHabIpy
IocTpexBusnTTepi: [TpoaakT MEHELKMEHT

Koa moayna: Mod 16

Hassanne moayas: Monyns TpackTopuu « MHHOBAaLIMOHHDIH MEHEKMEHT?

ugp ancunnauasr: KM 3310

Hazpaune gucununiauubi: KpeaTHBHBIN MeHEIKMEHT
KosuyecTBO KpeauToB: 5

Cemectp: 6

IlpepexBu3uThl: [{H(paBH3aLma B roCTENMPHUMCTEE
IMocTpekBu3nThI: [TpoaakT MeHELKMEHT
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Module code: Mod 16

Code of Discipline: CM 3310

The name of the discipline: Creative management
Credits: 5

Term: 6

Prerequisites: Digitalization in Hospitality

Post requisites: Product Management

Module Name: Module of the Trajectory «Innovation Management»

ITonHiH KbicKaIIa Ma3sMyHBI:

Ian yiBIMIapaars! LIBIFAPMALIBUTBIK npouecTepi
GackapyblH TNpHMHUMOTEpiH, onicTepi MeH KypangaphlH
3epTTeiifi, WLIFApMALILUIBIK TIeH WHHOBaLMAra OailnaHbICTH
Toyekenjepai Oackapy omicTepiH KapacTeIpaibl, cananaFbl
TEHAEHIMANAP/L! TanAaiIbl AoHe IIBIFAPMAIIbUILIK HAEAIap
MeH wobanap/iel eHri3yaiH opTypai TecinmjepiH 3epTreitni.
Hrepynmin  Makcatsl MEH HOTHXKECH yiteiMaapia
LIBIFAPMAIIBLUTEIK KOHE HHHOBALMABIK Xobanapasl Kypy oHe
Hackapy YIIH KaXeTTi kembacbUIbIK, KOMMYHHKALHA KIHE
6ackapy marabLIaphbiH JaMBITY.

Oy HaTHKeci:

OHio - JoGanapmel OackapynblH KpeaTMBTI 9JiCTEpiH
KONJaHa OTHIPHIN, WHHOBALMANLIK ko0anapisl 23ipiey MeH
icke aceipyma 6imiM MeH TyciHikTi KonnaHy, coHuai-ak
HapbIKTa WHHOBALMAIBIK OHIMIEp MEH KhI3METTEpPAl KYpY
JK9HE LITepINeTy YIIiH KIMEeHTTEpAiH MapKeTHHITIK TaJlarnTapsl
MEH KayKeTTUNKTEPIH Tanjay.

KpaTtkoe coaep:ranHe AHCUHIJIHHBL:

JiHCUMNIMHA M3ydaeT NPHHLMIBI, METOABI H WHCTPYMEHTI
yIpaBieHUs KPEaTHBHBIMH MpPOLECCAMH B OpraHW3alMAix,
paccMaTpHBalOT METO/IBI YIIPARIEHHS PHCKAMH, CBA3aHHBIMH C
KPeaTHBHOCTHIO M HHHOBAIIMAMY, aHAIW3IHPYIOT TEHACHLHH B
MHIYCTPHH H MCCNIEAYIOT Pa3fIHYHbIE MOAXOMEI K BHEAPEHHIO
KpeaTHBHBIX HIeH H MpoekToB. Llenb M pe3ynbTaT OCBOECHHA
pa3BHBATE HABBIKH JIMJIEPCTBA, KOMMYHHKAIMH H YNPaBlIeHH,
HeoOXOHMBIE A/ CO3aHMA M YNPABICHHA TBOPYECKHMH M
HHHOBALIMOHHBIMH MPOEKTAMH B OpPraHH3alHAX.

PesynbTaTel o6yyennn:

POw — IlpumeHATL 3HAHWA M TOHMMaHHe B paizpaboTke H
peanH3allii  HHHOBALMOHHBIX  TPOEKTOB,  MCMONL3yd
KpEaTHBHBIE METO[bl YNpaBJ€HHA TMPOEKTaMH, a TakKe
aHAIM3MPOBaTh MAapKETHHIOBbIE TPeOOBaHMA H MOTPEOHOCTH
KJIHEHTOB, [A CO3/laHHA M MPONBHXKEHHA HHHOBAIIHOHHBIX

NPOAYKTOB M YCITYT Ha PBIHKE.

Summary of the discipline:

The discipline studies the principles, methods and tools
of managing creative processes in organizations,
considers methods of managing risks associated with
creativity and innovation, analyzes trends in the industry
and explores various approaches to the implementation
of creative ideas and projects. The goal and learning
outcome of the discipline is to develop leadership,
communication and management skills necessary for the
creation and management of creative and innovative
projects in organizations.

Learning outcome:

LO1w — To apply knowledge and understanding in the
development and implementation of innovative projects
using creative project management methods, as well as
analyze marketing requirements and customer needs to
create and promote innovative products and services on
the market.

2023. — 208 c.

https://kaztour-association.com/
https://www.unwto.org/ru

https://www.gov.kz/memleket/

Herisri xane Koceivina agebuerTep / OcHOBHas H JonoJHHTEbLHaA duTepaTypa / Main and Additional literature
1. Kumses JI.H. URdopManuoHHBIE TEXHONOTMH B TYPHCTHYECKOH HHIYCTpHH : yuebHoe nocobue / Kumaer JI.H., Koctun I'.A., Kypnoe B.B.. — Caukr-Ilerepbypr : Tpouuku# MocT,

2. MapxketuHr: 4. / B.B. Kucnuugina - M.: U1 @OPM: HHOPA-M, 2020 - 464 c.
3. Toxrapoera B.H. Liudposoii cropurennuur : yue6uuk / Tokrapora B.H., Cemenora JI.A.. — Mocksa : A# ITu Ap Meaua, 2022. — 317 c.
4. Cso H. Anroputmsl TUC / Cso H.. — Mocksa : JIMK Ilpecc, 2021. — 328 c.
DJIeKTPOHABIK KypaJsaap / nexTpoHHbie HeToutHikH / Electronic sources

Moayns koasi: Mod 16

ITonnin mmudpsi: PM 3311

Tpaekropus 1/ Trajectory 1: MHHoBauMANBIK MeHe IxMeHT / MHHOBAalIMOHHBIH MeHeIkMeHT / Innovation Management

Monyab ataybi: « THHOBALMALIK MEHEKMEHT) TPAeKTOPHACKIHBIH MOIYJIi
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ITon aTayer: [IpojakT MEHEIKMEHT

Kpeaurrep canbi: 5

Cemectp: 6

IpepexBu3nTTEpi: KpeaTHBTi MeHeKMEHT
TlocTpexBu3uTrepi: Typusmaeri Digital MapkeTHHT

Koa moayns: Mod 16

HaspanHe Moaynas: Momayis TpaekTopu# « MHHOBALIHOHHBIH MEHEKMEHT?

Wudp ancunnauasr: PM 3311

Haszpanue aucuuniunsei: [IpoJakt MeHeKMEHT
KosnnyectBo kpeanToB: 5

CemecTp: 6

IIpepexkBn3uThl: KpeaTHBHBIH MEHEIKMEHT
TlocTpexBH3uTLI: Digital MapkeTHHT B TypH3Me

Module code: Mod 16

Module Name: Module of the Trajectory «Innovation Management»

Code of Discipline: PM 3311

The name of the discipline: Product Management
Credits: 5

Term: 6

Prerequisites: Creative management

Post requisites: Digital Marketing in Tourism

IMaHHIH KbICKaLIA Ma3MYHbI:

TToH TypHCTIiK ©HIMAEp MEH KBI3METTEP/i ONap/blH NaiAackH
apTTHIPY JK9HE TYPHCTEP/IIH KaXKETTIIIKTEPiH KaHAFaTTaHIBIDY
yuriH Gackapylbl, TYPHCTIK ©HIMAEp MeH KhI3METTEpiH
eMiplik IMKIIH Gackapyzbl, COHbIH imiHAE caTymsl Gakbuiay
MeH TajliayAbl, MapKeTHHITIK HayKaHAapIblH THIMILTIriH
Oaranayasl  koHe — anblHFAaH  HOTHKelep  HerisiHue
WHHOBALMAIBIK OHIMIEP MEH KBI3METTEPIi ©3TepTy HeMece
JkaKcapTy Typausl memiM Kabbuinayner seprreiini. Mrepynig
MaKcaThl MEH HOTHIKEC] - TYPHCTEPAIH SPTYP/i CaHATTaPBIHBIH
Ka)KeTTLMKTepi MeH yMITTepiH TyciHy koHe THicTi eHimuep
MEH KBI3METTEpAI a3ipJiey.

Oky HaTHXKECI:

OHio - XoGanapaei 6GackapyAblH KpeaTHBTI omicTepiH
KONJZaHa OTHIPhIN, WHHOBALMANBIK obanapasl o3ipiey MeH
icke aceipyna OiniM MeH TYCiHIKTI KonpaHy, coHpaif-ak
HApBIKTa WHHOBALMAJIBIK OHIMIEDP MEH KbI3METTepHi Kypy
#9He LIrepinery yuiH KIHeHTTepAiH MapKeTHHITIK TananTaps
MEH KayKeTTUIIKTEpiH Tanaay.

KpaTtkoe cogep:kanHe AHCUHIIHHbI:

JIHCUHMNIIHHA H3Y4aeT YNpaBlIeHHe TYPHCTCKHMMH MPOAYKTaMU
W YCUyraMH JUIA  MaKCHMM3aUMH WX TOpHOBUIH M
ynoBneTBOpeHHs mnoTpebHOCTEH TypHCTOB, YyIpaBlieHHE
JKHIHEHHBIM LHMKIOM TYPHCTCKMX TNPOAYKTOB M YCHyT,
BKJIIOYas MOHMTOPHMHI M  QHalW3 TMPOJak, OlEHKY
3(Q)eKTHBHOCTH MapKeTHHIOBBIX KaMMaHWi M TpHHATHE
pemieHHii 00 M3MEHEHHH WM YJIYYLIEHWH WHHOBALHOHHBIX
NMPOAYKTOB M YCIYr Ha OCHOBE MONYYEHHBIX Pe3YJIbTATOB.
Llene ¥ pe3y]bTaT OCBOEHHA - TOHMMATh NMOTPeGHOCTH M
OKHI@HUA Pa3NHYHbIX KATErOpHIA TYPHCTOB M pa3pabaTsiBaTh
COOTBETCTBYIOLIHE MPOAYKTHI H YCIIYTH.

PesyabTaTe! 0byuenus:

PO1o — TIpuMeHATh 3HAHHWA W MOHMMaHWe B pazpaboTke M
peanu3allid  WHHOBALMOHHBIX  TPOEKTOB,  HCIONL3YA
KpeaTHBHbIE METO/bl YNpAaBJEHHs [POeKTaMH, a TaKke
aHaJIM3MPOBaTh MapKeTHHTOBbIE TpeboBaHMd M MOTPeGHOCTH
KIHEHTOB, IJIA CO3JaHWA M MPOABMKEHWA HHHOBALMOHHBIX

MPOAYKTOB H YCIIYT Ha PhIHKE.

Summary of the discipline:

The discipline studies the management of tourist
products and services to maximize their profits and meet
the needs of tourists, the management of the life cycle of
tourist products and services, including monitoring and
analysis of sales, evaluating the effectiveness of
marketing campaigns and making decisions about
changing or improving innovative products and services
based on the results obtained. The goal and learning
outcome of the discipline is to understand the needs and
expectations of various categories of tourists and develop
appropriate products and services.

Learning outcome:

LOw — To apply knowledge and understanding in the
development and implementation of innovative projects
using creative project management methods, as well as
analyze marketing requirements and customer needs to
create and promote innovative products and services on
the market.
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Heri3ri sane Koceimma aaebuerrep / OcHoBHas H JonoJHHTEIbHAA AuTepaTypa / Main and Additional literature

1. Epmaxanopa ®. Canaub! Gackapy oHe MeHEUKMEHT Kyienepi. OKy Kypansl.

2. MeHeKMEHT B TYPHUCTCKHMX opraHusaumax: Yu4.noc. / [1.B.bonsmannk-M.:HUL] HHPPA-M,2019.-193 c.

3. Owumipictik MeHemkMeHT. OKy kypansl. 2015.F. Canbikoe., H. ©xmMypar

4. MeHeDKMEHT B COLMaN, H 9KOHOM.CHCT..: Yu.noc./C.J].Pe3nuk-2 m3a.-M:U1L] PUOP:HHL] UHDPA-M,2021-207¢c

5. TlpaxTHKYM No MeHeKMEHTY Typu3Ma. CHTyauuH u TecTsl: Y4. moc./H.A. 3aiuesa-2 u3n.-M.:@opym,2021-168c.

6. Cunasen T.JI. OpraHu3alliOHHas IHATHOCTHKA M MPOEKTHPOBAHHME CEPBHCHBIX OpraHM3almii : yuebHoe nocobue / Cunssen T.JI.. — Mocksa : Aii Iln Ap Menua, 2023, — 245 c.
DNEeKTPOHABIK Kypanjap / dnexTponHblie HeTouHHKH / Electronic sources

https://kaztour-association.com/
https://www.unwto.org/ru
https://www.gov.kz/memleket/

Tpaexropus 1/ Trajectory 1: MuHopauusnsik Mene miMenT / MHHOBaUMOHHBIH MeHekMeHT / Innovation Management

Monayas koasi: Mod 16

Moayas aTaysi: « THHOBaLMAIBIK MEHEUKMEHT? TPACKTOPUACKIHBIH MOy i
TMonnin wudpei: TDM 4312

Ilon aTayen: Typusmaeri Digital mapkeTunr

Kpeaurrep canbi: 5

Cemectp: 7

Ipepexsuzutrepi: [IpogakT MeHemKMEHT

IMocTpexsusuTTepi: MHHOBaLMANAPAL KOMMEPLMAIAHALIPY

Koa moayas: Mod 16

Haspauue moayns: Moyns TpaekTopun « MHHOBaLlMOHHBIH MEHEIKMEHT»
indp aucumnaunesi: DMT 4312

Ha3spanne gucuunnunb: Digital MapkeTHHT B TypHIME

KosnnuecTeo kpeauTon: 5

Cemectp: 7

ITpepexeuzuThi: [IpogakT MeHeKMEHT

MocrpexBu3nTel: KoMMepLManH3aua HHHOBaLIM

Module code: Mod 16

Module Name: Module of the Trajectory «Innovation Management»
Code of Discipline: DMIT 4312

The name of the discipline: Digital Marketing in Tourism

Credits: 5

Term: 7

Prerequisites: Product Management

Post requisites: Commercialization of Innovations

IToHHIH KbiCKALIA Ma3MYHBI: Kparkoe conep:xaHie JHCUMIJIHHBI: Summary of the discipline:
ITeH TypHCTiK canana KonJaHbINATEIH UHQPILIK MADKETHHTITIH | JJHCUMNIMHA HanpaBleHa Ha wW3ydeHus wmetonoB M | The discipline is aimed at studying the methods and tools
apmictepi MeH KypanaapbiH 3eprreyre OareiTranrad. Kypc | mHcTpymeHTOB umdpoBoro MapkertuHra, npumensembix B | of digital marketing used in the tourism industry, During
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anChbIHAA CTYIAEHTTEP TYPHCTIK KbI3METTEP MEH KOpiKTi
JKepliepAi inrepineTy, TypHCTEpAl TapTy KoHe onap YIUiH
Gipereit Toxipube skacay yimiH 3aMaHayH TEXHONOrHsNApbl
nadnanaHyasl yiipeHeni. 3epTTeyiH HOTHXKeCI CTYAEHTTepMiH
TYPHCTIK  KeI3MeTTepai inmrepinery ywmiH Tokipubene
KonpgaHyra OonaTelH UMGPIBIK MapKETHHI CallaChlHOAFhl
naraeinap MeH 6iniMai urepyi 6onsin Tabbinaisl.

OKy HaTHXKeci:

OHs — FouteiMH 3epTTey aaictepid 6imy #oHe onapfsl XaHa
TYPHCTIK  OHIMAep MEH MapuUIpyTTapAbl, TYPH3MHIH
aKMapaTThIK TEXHONOTUANAPLIH 93ipiey e, coHmali-aK TypHu3M
MHQPaKYPBIILIMBIH JaMbITY aJIeyeTiH aHbIKTay1a KOJJaHY.
OHio - Jobanapawl OGackapyIblH KpeaTHBTI 9AiCTepiH
KOJIIaHa OTBIPBIN, WHHOBALUMANBIK obOanapasl 93ipney MeH
icke acpipyna OimiM MeH TyCiHIKTI KoigaHy, CoOHgaH-ak
HapblKTa HMHHOBALMAILIK OHIMJAEP MEH KbI3METTepli Kypy
JQHE LrepifeTy yIiH KITHEHTTEpAIH MapKETHHITIK TananTapkl
MeH KaXeTTUTIKTepiH Tanjay.

TYPHCTCKOH oTpacnd. B pamkax Kypca CTYIEHTBl Y3HAIOT
MCTIONE30BAHHSA COBPEMEHHBIX TEXHOJIOTHHM LSl MPOJIBHKEHHs
TYPHCTCKHX YCITyT ¥ JOCTONpPHMEYATENLHOCTEH, PHUBNEYEHHUA
TYPHCTOB H CO3[3aHHA YHHKaJIBHOTO ONbITA [N HHUX.
Pe3ynbTaToM M3ydeHMs sBIAETCA NPHOOpETEHME CTYyAEHTaMH
HaBBIKOB M 3HaHHK B o6nacTH UM(PPOBOrO0 MapKETHHra,
KOTOpble MOryT ObITh NpHMEHEHBl Ha TMpaKkTHKe A
MPOABHKEHHA TYPHCTCKHX YCIIYT.

PesyneraTel 06y4yenun:

POs — 3Harh METOIBI HAYYHBIX HCCIEOBAHHH H NPHMEHATH
HX B pa3paboTke HOBBIX TYPHCTCKHX MMPOMYKTOR H MapIIPYTOB,
HH(OPMALMOHHBIX TEXHOJIOTHH TypH3Ma, a Takke B
OnpejeneHHH MOTEHUMala pa3sBUTHS  HHOPACTPYKTYPEI

TypH3Ma.
POw — IlpumeHATs 3HAHHA M TOHMMaHHME B paspaboTke

peanH3alliH  MHHOBAllMOHHLIX  NPOEKTOB,  HCIONb3yA
KpeaTHBHBIE METOABI YTpaBleHWA MPOEKTaMH, a TaKkKe
aHaJIM3UPOBaTh MapKETHHTOBbIe TpeGoBaHHA M MOTpPeGHOCTH
KIIHEHTOB, IJiA CO3/laHWsi H NPOABWKEHHS WHHOBALIAOHHBIX
NPOAYKTOB M YCITYT HA PBIHKE.

the course, students learn the use of modern technology
to promote tourist services and attractions, attract tourists
and create a unique experience for them. The learning
outcome of the discipline is the acquisition by students
of skills and knowledge in the field of digital marketing,
which can be applied in practice to promote tourist
services.

Learning outcome:

LOs — To know the methods of scientific research and
apply them in the development of new tourist products
and routes, tourism information technologies, as well as
in the determination of the potential for the development
of tourism infrastructure.

LOw — To apply knowledge and understanding in the
development and implementation of innovative projects
using creative project management methods, as well as
analyze marketing requirements and customer needs to
create and promote innovative products and services on
the market.

https://kaztour-association.com/
https://www.unwto.org/ru

https://www.gov.kz/memleket/
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Hassanue moayns: Momyns Tpaextopun « MHHOBaLMOHHBIN MEHEKMEHT)

Iudp aucunnanne: KI14313

Hazsanme gHcunninnbl: KoMMeplManu3almus HHHOBALIMHA
KonnvecTeo kpeauToB: 5

CemecTtp: 7

IpepexBu3nuTsi: Digital MapkeTHHr B TypH3Me

MocrpexsusnTei: [puMeHeHHe 3HAHKUH H MPAKTHYECKHX YMEHHH B MPO(ECCHOHANBHOMN AEATEILHOCTH

Module code: Mod 16

Module Name: Module of the Trajectory «Innovation Management»

Code of Discipline: COI 4313

The name of the discipline: Commercialization of Innovations

Credits: 5
Term: 7
Prerequisites: Digital Marketing in Tourism

Post requisites: Application of knowledge and practical skills in professional activity

ITonniH KbICKALIA Ma3MYHBI:

Ilon xaHa WOEANapAbl, TEXHONOTHANAPABI, OHIMAEP MeH
KBI3METTEPAi TypH3M canachiHiarsl TabbicTel OGH3HEC-
#kobanapra alHanaBIpy npouecTepi MeH aMlicTepiH 3epTTeiiai.
TypucTik KOMNaHMANAp MeH Kacilkepiep YUIH jKaHa
MYMKIHIIKTED Jkacayra MyMkiugik Oeperin Typuamueri
HHHOBALIHANAP/IbIH 3PTYPIIi aCNEKTUIEPiH 3€PTTEY i KAMTHIbI.
Hrepynix MakcaTel MEH HATHKECI-KaHa TYPHCTIK OHIMAEDP MEH
KBI3METTEPAI KYpY, MapKEeTHHITI, KapiKbIHBI, KYKBIKTBIK
acriekTiiiepai x9He T.6. Koca anFanja, KOMMEPUHANAHIBIPY
CTpaTerHAnapbiH aHBIKTaY.

OKy HaTHKeci:

OHi - JKobGanapmel GackapyablH KpeaTHBTI omicTepiH
KOJIlaHa OTBIPBIN, WHHOBAIMANLIK xobanapasl o3ipney MmeH
icke acwipyna 6iniM MeH TYCiHIKTI KonjaHy, CoHpmaki-ak
HapblKTa MHHOBalMANbLIK OHIMIED MEeH KbI3METTEpAi KYpy
KoHE  iNrepinety  ymiH  KIMEHTTEpAiH  MapKETHHITIK
TalanTapbl MEH KAKETTUIIKTEpiH Tanaay.

KpaTkoe coepxanne AHCHHIIHHbI:

JucuuniMHa W3ydaeT MPOLECCHl H METOABbl IpEeBpalleHHs
HOBBIX HJIEH, TEXHOJIOTHH, TPOJYKTOB H YCIIYT B IPHOBUILHbIE
6uznec-npoexThl B cdepe Typusma. Bxmouaer B ceba
M3yYeHHEe Ppa3IHYHLIX AacNeKTOB HHHOBaLMi B TypH3Me,
MO3BOJIAIONIEE  CO3[ABaTh  HOBBIE  BO3MOXHOCTH  JUIA
TYPHCTCKMX KOMINIaHM# H mnpeanpuHumareneil. Llens wu
pesynbTaT OCBOEHHA - CO3JaBaTh HOBBIE TYPHCTCKHE
TIPOYKTHI H YCITYTH, OTpeeNnnTh CTpaTeriu
KOMMEpUHMaIH3alliy, BKIIOYad  MapKeTHHr,  (HHAHCHI,
IOpPHAMYECKHE aCTEKThHI M T.A.

PesyanTaTel o6y4enns:

POio — IlpuMeHATL 3HaHMA H MOHHMaHHWe B paszpaboTke M
peaiu3allid  MHHOBALMOHHBIX  MPOEKTOB,  HCHOJb3Yys
KPEAaTHBHBIE METOMIBl YNpaBlEHMA MPOEKTaMH, a TaKKe
AHATM3MPOBAaTh MapKETHHIOBbie TpeGoBaHHA H TMOTPEGHOCTH
KJIHEHTOB, Ui CO3JaHHA H TPOABH:KEHHA HWHHOBALMOHHBIX
NPOAYKTOB H YCIYT Ha PhIHKE.

Summary of the discipline:

The discipline studies the processes and methods of
turning new ideas, technologies, products and services
into profitable business projects in the field of tourism. It
includes the study of various aspects of innovation in
tourism, which allows creating new opportunities for
tourism companies and entrepreneurs. The goal and
learning outcome of the discipline is to create new tourist
products and services, to define commercialization
strategies, including marketing, finance, legal aspects,
etc.

Learning outcome:

LOw — To apply knowledge and understanding in the
development and implementation of innovative projects
using creative project management methods, as well as
analyze marketing requirements and customer needs to
create and promote innovative products and services on
the market.
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